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OIIEHKA BOBJIEYEHHOCTU MEXKJAYHAPOJIHBIX
KOMITAHUH B TPOILIECCHI ESG-TPAHC®OPMAIINA

*
K. E. 3uneryjiauna'", A. M. Hypraauesa', K. A. Illep3zaros’
"HAO «YnuBepcurer Hapxo3», Anmatel, Pecriyonuka Kazaxcran
2 Kacnmmiickuit O0mecTBeHHbIit YuuBepcuret, Anmarsl, Pecriyoimka Kazaxcran

AHHOTALIMUA

B nocnennne mecsatuieTus Bce 0OJBINE TIOJHIMAETCS BOIIPOC O BOBJICYCHWH KOMITAHWN B MPOIIECC pea-
nmm3anun npuHIuoB ESG. [IpoBoauMble UCCIenOBaHUs MMOKA3BIBAIOT, UTO peHTHHT ESG sBiseTcs 3Haun-
MOH TIepeMeHHON M CTOCO0eH OKa3bIBaTh HEMOCPEICTBEHHOE BIUSHHE HE TOJHKO HAa JIOXOIHOCTH KOMIIA-
HUH, HO U Apyrue (haKTOpbl, TaKMe KaK pa3Mep W POCT MPHOBLIH, PEIyTAHI0 U UMUK KOMIAHHUH, pa3Mep
MIpUBIIEKaEMBbIX WHBECTHIMHA u Np. Hekoropeie mcciemoBanms mokasbiBaioT, 4to ESG m koprmopaTtuBHas
YCTOWYHMBOCTh YaCTO HCIOJB3YIOTCS KaK B3aMMO3aMEHseMble MOHATHA. KommaHww, peanu3yromue MpHH-
numel ESG accormuupyrorest ¢ yCTOHIMBOCTHIO, (DMHAHCOBBIM OJIarOTOIydHeM, BBICOKOH permyTarueit. Of-
HAaKO0, BOIIPOC OTHOCHTEIHFHO YPOBHS BOBIEYEHHOCTH KOMITaHWi B mpouecc ESG-Tpanchopmaruu, paccma-
TPHUBAJICS JIUIIb TTOBEPXHOCTHO, 3aTparuBasi OOIIHE acTIeKTh HeoOXoauMocTn BHeapeHus ESG-mpuHIumoB
B JICSITETLHOCTh KOMITAaHUH.

L]env uccnedosanusi — ONICHUTH CTETICHD BOBJICUCHUS KOMIIaHUH B Tiporiecc ESG-Tpancdopmariu Ha ocHO-
BAaHHH OIICHKH TOT-5 KPYITHBIX KOMIIaHUH (papMaIieBTHIeCKOM, Ta30BOH 1 TEICKOMMYHUKAIIHOHHOM OTpaciei
SKOHOMHUKH CTPaH MHpA.

Memooonoeusi — uccneaoBaHue Oa3upyercs Ha oleHKe KOA(P(UIMEHTOB WHTCHCHBHOCTH METOIOJIOTHH
Bloomberg, oxBaTsiBarormieit narerpanuio ESG-ananmza B On3Hec- 1 MHBECTUITMOHHBIA aHAJIH3.

Opuzunansrocms / YyeHHoCcmy ucciedo8arus — B JaHHOM cTaTbe Ha OCHOBAHWHU MCIIOJIb30BaHUS METOI0JIO-
run orieHkn ESG peiitrara Bloomberg, mpeanpuHsaTa MonsITKa aHaIn3a YPOBHS BOBJICYCHHOCTH KOMITAHHIA
B iporiecc ESG-Tpancdopmariny Ha OCHOBAaHUH OIICHKH TOTI-5 KPYITHBIX KOMITAaHUN (papMareBTHIEeCKOMH, Ta-
30BOM M TEIEKOMMYHUKAIITMOHHOW OTpacieil 5JKOHOMUKHU CTpaH MHUpa. Bompoc cTtaBUTCS O TOM, UMEETCS JIU
napajuiesh MeXIy pa3MepoM KOMIIAaHWW U YPOBHEM ee BoBjieueHHOCTH B ESG.

Pesynbmamet ucciedosanis — IpoOBENSHHBIN aHATN3 TIOKa3al, 4To mporiecc ESG-tpanchopmamnmm Hadro-
JTAeTCsl B KOMITAHUAX PA3IWYHBIX OoTpacieil skoHOMUKHU. [Ipu 3TOM, pazMep KOMIIaHWH, YPOBEHb €€ KaluTa-
JTU3aIUA ¥ TOXOJI0B HE MMEET HUKAKOro 3HadeHus. [IpoBoaNTH mapasuiens «KpymHas KOMMAHHSD -«BBICO-
kuii pedtuar ESG» Henp3s. Komnanum mpakTrdecky He yAEISIOT BHUMaHUS JTOTIOJHUTEIHHBIM BKJIaaM B
yCTpaHeHHe ymiepba M CMSATYeHHE MOCIEeICTBUN HCIONB30BAaHUS PECYPCOB OKpyXaromiel cpenbl. 13 Bcex
paccMOTpeHHBIX KoMmaHuii s TeliaSonera AB u3 oTpaciu TeneKoMMYHHKaIUi yxe HaunHas ¢ 2021 T.
©XKETOIHO BBIIEIIET CPEACTBA HA YCTpaHECHHE MTOCIICICTBUN HAHECCHHSI Bpeaa OKpyKatomei cpene. B 2022
r. k Helt mpucoequamics ROSTELECOM PJSC, a B 2023 1. eme aBe kommnanuu Telstra Corporation Limited
u TELUS Corporation.

Kouesvie cnoséa: ESG-puHIUTIBL, TpaHCHOPMAITHS, SKOJIOTHICCKUE PUCKHU, COMATLHBIC (DAKTOPBI, PEHTHHT.

BBEJEHHUE

B mocnename TOABI SKONOTHYECKIE, COITHABHBIC U yIpaBiieHdeckue Borpockl (ESG) Bce Gombiire BIUSIOT
Ha OusHec-pemenus. KoMmaHusM He0OX0IUMO YIIPABIISTh MTOCIEICTBUSIMA U3MEHEHHUS KITMMATa ¥ M3MEHEHHS
COLMANTLHBIX HOPM, CPEJIX JIPYTHX KIFOYEBBIX BOIPOCOB, MPHJABas MEPBOCTEIICHHOE 3HAYCHHE MPO3PaAYHO-
CTH, PACKPBITHIO HH(POPMALIMU ¥ U3MepuMocTH BoripocoB ESG. JlocTrnkeHus: B KOPIOPATUBHON OTYETHOCTH
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I'TIOBAJIM3ALIMA 1 IEHTPAJIBHA S A31A
GLOBALIZATION AND CENTRAL ASIA

1o BonpocaM ESG 10iKHBI TOMOYS HHBECTOPAM U APYTUM 3aMHTEPECOBAHHBIM CTOPOHAM JIyYIlle TOHATH, KaK
KOMITaHUHM MOT'YT U OyyT pearupoBath Ha OTY TUHAMUYHYIO CPEy, HO TOJIBKO B TOM Cilydae, eClid HHpOopMa-
LU0 MOKHO OYJIET JIETKO ¥ MPO3PAaYHO OLIEHUTD.

0030p JuTepaTypbl. B HayuyHOU JuTepaType JAOCTATOYHO MHOTO TPYJOB OTHOCHTEIHHO OOLIUX IO-
noxxenui! mpuniunoB ESG m mx akryampHOCcTH. MHOTHE M3 aBTOPOB IMOAYEPKHUBAIOT BaXXHOCTh W TPH-
oputeTHOCTh peanu3anmu ESG B Hacrosimiee BpeMsi U 0COOGHHO OTMEYAIOT aKTYalbHOCTh JAaHHOTO BO-
poca B OTHOIICHWH KOMIIAaHMW W HEOOXOJUMOCTH WX BOBJeudeHWs B mpuHuunsl ESG. B uactHOCTH, B
pabore Kumar K. u np. koprnopatuBHasi yCTOWYMBOCTh KOMITAHUU PAacCMAaTPUBAETCS KaK «BKIIOUYEHHE KO-
JIOTHYECKHX, COLMAIBHBIX U YIPaBICHYECKUX KPUTEPHEB B COCTaB OM3HEC-CTPATETWH KOMIAHWU H €€ OIle-
partuBHyto JesitebHOCTEY [1]. B coBpemennom mupe ESG BoicTymaer ¢popMoil OTBETCTBEHHOTO MHBECTH-
pOBaHMA, HAIIPABIEHHOTO Ha JOJITOCPOYHBIE BIOKEHUS B COOTBETCTBHHM C SKOJIOTMYECKUMH U COLUAIBHBIMU
LIeHHOCTSIMU [2].

BoiBIIMHCTBO aBTOPOB CTPEMUTHCS B CBOMX MCCIENOBaHMSIX MOHATH, JedcTBUTENbHO M ESG sBnsercs
TEHJICHIIMEH, ApaliBepoM 3koHoMu4eckoro pocta. Hampumep, Dierk-Oliver Kiehne paccmarpuBaer Bompoc,
nericteutensHO U ESG siBisieTcs nrokyient cunoit [3]. Kpymasie naBecTopsl paccMmarpuBaioT ESG He mpo-
CTO KaK aceKT PUCKa U JOXOMHOCTH, HO ¥ BiusHue ESG Ha actiekThl HHBECTUpOBaHUS [4].

Dimson, E. u ap. oTMeyaroT, 4TO MOCKOJBKY KaKJblii MHBECTOP UMEET KOHKPETHbIC MHBECTHLIMOHHBIE
LEJI, TO €CTECTBEHHO, YTO MHBECTUPOBAHHE JOJDKHO OBITH OTBETCTBEHHBIM M 0a3MpOBaThCS Ha MOAXOIax
ESG, cneoBaTh KOTOPhIM HEOOXOIUMO TTOBCEMECTHO [5].

B Gnmokaiiiem OyynieM KOMITAHUH U CTPaHbl, UTHOpHpYytomre npuHimiel ESG, OyayT He mpocTo HecTH
peryTaluoHHbIE PUCKH, HO ¥ MOJIYYaT MPOOJIeMbl C OTpaHUYEHUSIMU (HUHAHCUPOBAHUS [6].

3anHTEpeCOBaHHBIE CTOPOHBI TaKK€ OIIEHWBAIOT KOMMAHUM Ha MpPEIMET pealu3allid UMM MPUHIUIIOB
ESG. Tak, ecniit KoMIaHusi OJICTPAMBAET CBOIO CTPATETHIO U MONMTHKY 1o ESG, 10 aTHM caMbiM opmupy-
€T MOJIOKUTEIBHYIO PEMyTAlUIO U YCUIIMBAEeT CBOM MO3UIIMH Ha phIHKE [7]. IHBECTOpHI, Kak MpaBMIIO, TAKKe
aHan3upyroT ESG-(hakTophbl 115 OIEHKH KU3HECTIOCOOHOCTH KoMITaHu| [8]. JIJist cTefKX011epOB MPUHIIHITBI
ESG sBnstoTcs mokazaTteneM 00ecneueHus 3alUThl BIOXKEHHH, a TAK)Ke YCTOMYMBOCTH KOMITAHUH BO BpeMs
KpU3HUCOB B 9KOHOMUKE [9].

B HEKoTOpBIX HccieoBaHUAX ObUIM BBICKa3aHbI NpeAnoioxkenns, 4To ESG KocBeHHO MOXKET BJIHMATH Ha
MHOTHE BHJIbI PUCKOB, BKIIIOYasi CHCTEMATHIECKUI PUCK, PETYJISITUBHBINA PUCK, PUCK IENOYKH MTOCTABOK, PHCK
MIPOIYKTa U TEXHOJIOTHH, CyIeOHBINH PUCK, permyTanuoHHbIi puck [10]. Hanpumep, Bénabou and Tirole orme-
YaroT, 4YTO KOMIaHuu ¢ 6osee cuibHbIMA ESG MeHbliIe moiBepraroTcs pa3IudHbIM CHCTEMAaTHYECKUM PUCKaM
13-332 UX YCTOMYMBOCTH B KpU3uCHBIC epuoisl [11]. B cBoro ouepesip, Lins et al. Tak:ke 0TMEUarOT, 4TO KOM-
naHuu, ynenstoiue oosbiie BHuManust ESG nerue nepeneciun ¢punancobiii kpusuc 2008-2009 romos, 4To
COTJIACyeTCs C apryMEHTOM yCTOoWunBOCTH [12].

Creikxonaepsl aHATU3UPYIOT PUCKH KOMIIAHUH ¢ TO3UIIMK peanu3anuu uMu npuHimnoB ESG, B kagecT-
BE KOTOPBIX pacCMaTPUBAIOTCSI IKOJIOTHYECKHE, COLIMAIIbHBIC U YIIPaBIeHYECKHe Oapbephl, HE MO3BOJISIFOIIUE
KOMITaHUH 00ECTIeYNTh YCTOWYMBOE Pa3BUTHE, BBIXOJ] HA PHIHOK WM NpuBIeYeHue GpruHaHcupoBanus. Takum
00pa3oM, KOMITaHUH, JKeJAoIIue 00eCIIeYnTh COKPALICHUE PUCKOB, MTOBBICHTh PEITYTAIMI0 H UMUK KOMIIa-
HUM, a TAKXKE CTPEMSIIUECs K YCTOWYNBOMY Pa3BUTHIO, YACISIOT Ooibiie BHuManusi ESG.

OnmHako, HeCMOTPS Ha TOCTAaTOYHO BhIcOkue TeHAeHINN ESG, pacuets peritnaros ESG, oxBaT KoMmaHwmif,
YAETSIOMMX JaHHBIM acleKTaM J0CTaTOYHOE BHUMAaHHE HEMHOTO.

OCHOBHAS YACTDb UCCJUIEJOBAHUSA

Hamu nipoBejieH0 HEOOJIbIIOE MCCIICI0BAaHUE, HANIPABICHHOE HAa OICHKY BOBJICUECHHOCTH KPYITHBIX KOM-
MaHuil MUpa TPEX CEKTOPOB SKOHOMUKHU: (hapMalleBTHKa, I'a30Bast OTPAciib U J10ObIUA M TEJICKOMMYHHKAIMH C
LIeJTbIO TIPOBECTH Mapaliesib: KpyMHas KOMIaHus — BeICOKHH peritunr ESG.

HecmoTpst Ha MHOKECTBO MOHUMAHUH U MMOAXO0B K cyirHocTr ESG, B 11€710M BCe OHH CBOJSTCS K CIIEIY-
fommeMy (pucyHok 1).
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OTBETCTBEHHOE OTHOLIICHHE
K OKpY’KarolleH cpeze
(anri., E — environment) )

BBICOKAsI COIHANTbHAS
OTBETCTBEHHOCTH (@HTIL.,
S — social)

BBICOKOE Ka4eCTBO
KOPIIOPaTUBHOT'O
ynpasienus (anri., G —

Pucynoxk 1 — Conepxanne npunuunos ESG
IIpumveuanne — cocTaBiIeHO aBTOpaMH Ha OCHOBE McTOYHHUKA [13]

«E» 03HauaeT OTBETCTBEHHOE OTHOIIEHNE KOMIIAHUHN K OKpYy Karolel cpezie. PakTophl OLIEHKH BKIIOYAET
B cebs moTpediisieMble SHEPropecypcehl, MPOU3BOUMbIE OTXObl U BHIOPOCHI, BIMSHUE SHEPTONOTPEOICHUS
Ha YeJIOBEKa, BKIIOYasi BEIOPOCH! YIIIEKHUCIIOro ra3a U U3MEHEHHE KIMMaTa, BO3ACHCTBUE HA OKPYKAIOIIYIO
Cpely, THBECTULIMN HAa CHUKEHNE HETaTUBHOI'O BO3AECHCTBHUS HA OKPYIKAIOIILYIO CpEy U JIp.

«S» COOTBETCTBYET COLMAIBHBIM KPUTEPHUSIM U BKJIIOUACT TPYAOBBIC OTHOLICHUS, Pa3HOOOpa3ue CTpyK-
TYpBl PYKOBOJCTBA/COTPYAHUKOB M YCHJIUS IO MHTETPALIMH, KOTOPbIC OKA3bIBAIOT BIMSIHUE HA OTHOLICHUS C
OTACIHHBIMH JIMLAMH U 00LIECTBOM, (POPMUPYIOT PEIyTALNIO KOMIIAHUH.

«G» OTHOCHTCS K YIIPAaBICHUIO, CPEACTBAM KOHTPOJIS, KOTOPBIE HCIIOIB3YIOTCS 1715l COOIOICHHS TPABOBBIX
1 3THYECKUX CTaHIapPTOB, BBICOKOE Ka4ECTBO KOPIOPATUBHOIO YIIPABJICHUS, COL[MANIbHAS OTBETCTBEHHOCTb.

Hannbie npuHuunsl ESG ecTecTBEHHBIM 00pa3oM MEPEIICTaloTCs U TOJDKHBI OLIEHUBACTCS KaK CIMHBIN
nokasarenb. ESG sBisieTcss o CyTH KOpHOpaTHUBHOM (uiocopueil, KoTopas NposBIsSETCsS B yCHIHAX BCEX
KaTeropuil COTpyTHUKOB, BOBJIEUEHHBIX B 3TOT IPOIIECC

Takum 00pa3zoM, BOBICUEHHOCTh KOMIIAaHUH B mpouecc GopMUpoBaHus KopriopatiuBHoi (uitocodun ESG,
CO3/IaeT He YTO MHOE, KaK Npeanockuiky npouecca ESG-tpancdopmanuu. [lepexon oT KOHIEHTpauuy BHUMAHHS
Ha OpUOBUIM K yYETY SKOJOIMYECKHX, COLMAIBHBIX U YIPABICHUYECKHX (PAKTOPOB B CHCTEME SIBIISICTCS TPAHC-
¢dopmanueit ESG. Takas tpanchopmanus HeoOxonuMa B cuity Toro, uto ESG — skonorndeckoe, CoUuaibHOE U
KOPIOPaTUBHOE YIPABJICHUE OTHOCUTCS K TPEM LIEHTPAIBHBIM (PAKTOpPaM B OLIEHKE YCTOWYMBOCTH U COLIHAIb-
Horo BozzaeicTBus. Kpome Toro, Bo BceM Mupe BcE OoJblIe CTEHKXO0Iephl HAYMHAIOT 00pallaTh BHUMaHUe HEe
TOJIBKO Ha MPUOBLIb KOMIIAHUH, HO M HA COLMAIBbHYIO M HKOJIOTHYECKYIO OTBETCTBEHHOCTh Ou3Heca [14].

C uensto onenku ESG-tpancdopmaniu MoxxHO Bocrionb3oBaTbes peitunramu ESG. ESG-peittunr ¢op-
MHUPYIOT He3aBHCHUMBIE HCCIe0BaTeIbckre areHTcTBa — Bloomberg, S&P, Dow Jones Indices, JUST Capital,
MSCI, Refinitiv, u npyrue, KOTopble OLEHUBAIOT Pa3BUTHE KOMIIAHUH 10 TpeM Kpurepusim — E, Su G —u
[IPUCBAUBAIOT COOTBETCTBYIONIUE Oasuibl. B HacTosmee BpeMst €IMHOTO 10X0/1a K (POPMUPOBAHUIO PEHTHHTa
HeT. Bce areHTCcTBa aHANMM3UPYIOT OTKPBITHIE TaHHBIE O KOMITAHUAX, HO MCIIOJIB3YIOT CBOIO METOOJIOTHIO U
CUUTAIOT OAJUIBI O-PA3HOMY.

B pesynbrare, ouenka ESG-tpancopmaryy 1aeT KOMIaHHAM ONpe/ieSIeHHbIC IPEUMYILECTBA (PUCYHOK 2).

Kak 0b110 OCBeieHo paHee, Ui OLEHKH YPOBHS BOBJICUEHHOCTH KoMIanui B pouecc ESG-tpancdopma-
UM Bocroib3yemcs peidituaramu ESG. Kaxnoe peiiTuHroBoe areHTcTBO paspadaTbiBacT U IPUMEHSIET COOCT-
BEHHYIO METOJIMKY. B OCHOBHOM B OTKPBITOM JIOCTYIIE UMEIOTCSI JaHHbIE 110 pedTHHraM ESG Takux areHTcTB
kak S&P, Sustainalytics 1 MSCI. OnHako, B OOJBIIMHCTBE CBOEM JIaHHBIE MPEIOCTABISIOTCS Ha TUIATHOU
ocHoBe 100 B cBOOOAHOM jaocTyme 3a oauH roa. Ouenka Bloomberg ESG noctynHa nuibs nosiab3oBaTenem
TEpMHUHAJA.
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Meroauka orienku ESG-peiitunra Bloomberg onuceiBaeT MeTOI0JIOTHIO COOCTBEHHBIX IKOJIOTHYECKUX
U COIMAIBHBIX OIEHOK (omeHoK ES) pasnmuunbix kommanuii. OIIEHKAa OXBAaTHIBACT NECATUIICTHHE YCHUIIUS
Bloomberg o coopy, 00paboTKe ¥ 3alluTe MOJIe3HOH, COOCTABUMOMN U TOCIIEI0BATEIbHON HHpOpMaluu 00
YCTOHYHMBOM Pa3BUTUHU U €€ UCIIOJIb30BAHUU IIPU IPUHATHU (PUHAHCOBBIX PEIICHUH.

. OObexkTHBHAS U HE3aBHCHUMAs OLIEHKA CHCTEMBI
' ynpasienust ESG-pruckamu B KOMIIaHUH

g [ToBbImeHNEe HHTEpECa K KOMIAHUU CO CTOPOHBI
'
k } ' UHBECTOPOB

L >
. =W 4 IIpumeHeHre HOBBIX BO3MOXHOCTEH B LENAX
: &35 YCTOMYMBOIO Pa3BUTHS KOMIIAHUH

Pucynok 2 — IIpeumymiectBa BHeapenus ESG u nonydenus pedTuHra
HpI/IMe‘IaHI/Ie — COCTaBJICHO aBTOpaMu

Bueapss npo3paunblie, OCHOBaHHBIE Ha JaHHBIX mMokasaTenn ESG, Bloomberg moguepkuBaeT EHHOCTh
nHPOpPMaLUK 00 YyCTOWYMBOM Pa3BUTHH U CIIOCOOCTBYET O0Jice OJTHOMY PaCKpPBITHIO MHPOPMAIMH OT LIMPO-
KOTo Kpyra KOMIIaHHI 110 BCEMY MHpY.

B nononnenne x 6amnam ES B xauecTBe mepBOro mara K KOMIUIEKCHBIM OaiutaM ynpasienus (G) Obutn
orpeesieHbl 0aJlIbl COCTaBa COBETA IUPEKTOPOB. DTH JaHHBIC HHTETPUPYIOTCS C AaHATUTHYECKUMH JaHHBIMH
U MCCIIeIOBATEIbCKUMHE perieHnssMu Bloomberg, moanepxkoit koMraHueld ppIHOYHONW HHPPACTPYKTYPHI IS
yIy4IIeHHUsI KaKk MPEIJIOKEeHHUs, TaK U cIipoca B cdepe ycroiunBoro GpunancupoBanus [15].

Onenku Bloomberg ESG Bkiio4aroT 1aHHbIe KOPIOPATUBHON yCTOWYMBOCTH M YIIPOILICHHBIH BapHaHT MH-
terpaunu ESG-ananuza B Ou3Hec- 1 HHBECTUIIMOHHBIN aHAIH3.

Onenka ESG paccmaTpuBaet k03(p(pUIIMEHTH MHTEHCUBHOCTHU JJISI ONIPECIICHHUS] BO3AICHCTBHS KOMITAHUH
Ha OKPY’KaIOLIYIO CpeAy MM OOIIEecTBO B TOM win nHoi obmactu ESG, ocoGeHHO TeX, KOTOpbIE CBSI3aHbI C
9KOHOMMKOH ITPOU3BOJICTBA, HAIIPUMED, C BELIOPOCAMU MTAPHUKOBBIX T'a30B.

[TpuMepoM MOXKET CIyKUTh aHAIN3 M PAH)KUPOBAaHHUE BEIOPOCOB MAPHUKOBBIX a30B KOMIIAHUN KaTeropuu
1 1O OTHOIIEHMIO K MPOU3BOJICTBY. B HEKOTOPBIX OTpaciAX MO Mepe POCTa aKTUBHOCTH KOMIIaHUM BETTMYMHA
MIPUPOCTa BO3IEHCTBUS (HApUMEpP, MPOU3BOJUMBIX BHIOPOCOB) Ha CAMHHILY JESITEIBHOCTH nanaeT. OxHum
U3 CIEICTBUM 3TOTO SBISETCS TO, YTO HOMHUHAJIBHBIE KOAQPHULIUEHTHI MOTYT OBITH CMEIIEHBI B CTOPOHY OoJiee
MEJKUX KOMITaHUH JUId BUAOB JI€ATEIBHOCTH, TEMOHCTPUPYIOINX TEHAEHIMIO K YMEHBIIEHUIO NpeAeTbHON
uHTeHCUBHOCTHU. [lpennaraemast merononorus Bloomberg siBnsieTcss THOKOH M COOTBETCTBYET 3KOHOMHKE
MIPOM3BOJICTBA U MOJIEJIN MacIITada.

KoadduuueHT MHTEHCHMBHOCTH COOTBETCTBYIOILETO IMOKAa3aTelsl KOMIIAHMU BBIPAXKACTCS CIICAYIOIINM
oOpa3zoM:

Impact =1 x Activity’
log Impact = logIntensity + ylogActivity + ¢

rze, | — 'HTEeHCUBHOCTH, TOUKA MEPECEYCHNUS;
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Y — 3JIaCTUYHOCTD, KOAPPUIIMCHT HAKIIOHA;

€ — 9TO CBOOO/IHBIN YJIeH, TIPEATIOAralollnii, 4TO € UMEeT HOPMAJILHOE pacipe/elieHHe CO CPeJHUM 3Haue-
HHUEM, PaBHBIM HYJIIO, ¥ CTAHJAaPTHBIM OTKJIOHEHUEM G.

[Tokasareb CTEIEHH Y BBEJICH JUIS TOT'0, YTOOBI OTPA3UTh BO3MOXKHYIO HEJTMHEHHOCTh MEXK/1y ITPOU3BOICT-
BEHHOU EATENLHOCTHIO U €€ Bo3aeicTBreM. Eciu y=1, To 3aBUCUMOCTD JIMHEWHAsI, eciu y<l , TO 3TO 03Ha4a-
€T He3HAYUTEJIbHOE BO3/ICHCTBUE, KOTOPOE YMEHBIACTCS ¢ YBEIMYCHUEM YPOBHS aKTHBHOCTH.

B pesynbrare juis aHaau3a BOBICUESHHOCTH KPYITHBIX MUPOBBIX KoMIaHu# B ripouecc ESG-tpancdopma-
UK OBUTM MCTIONB30BaHbl pedTHHru S&P, Sustainalytics, MSCI u Bloomberg. [Ipu 3ToM, B cityyae npeBbI-
menus (1o Sustainalytics — MOHMKEHHS ) MEAMAHHOTO 3HAUCHUS PEHTHHTa 10 COOTBETCTBYIOIICH OTPaCiu 110
KOMITAaHMH OIIEHWBAETCS KaK BBICOKAsi BOBJICUYCHHOCTh, HHXKE WJIM PABHO MEIMAHHOMY 3HAUCHHUIO — CPEIHSS
BOBJICUEHHOCTh ¥ HAMHOT'O HHKE MEIMAHHOTO 3HAUCHUS — HU3Kasl BOBJICYCHHOCTh KOMITAHUH.

B rabnune 1 npejcraBieHbl paccMaTpUBaeMbie KOMIIAHUN COOTBETCTBYIOIIMX OTpaciei (Tadiuma 1).

Tabmuma 1 — Ton-5 KpymHBIX MUPOBBIX KOMITAHUN MO KAMMUTATU3AIMH JUTSI OIICHKUA YPOBHS MX BOBICUECHHOCTH
B nporiecc ESG-Tpancdopmarinu

HaunmenoBanue Crpana pe-
Ne Omnncanue AesTeNbHOCTH
KOMIIaHUHT TUCTpAIIN

Pfizer Inc. CHLIA pa3paboTKa U MPOU3BOJICTBO JICKAPCTBA W BaKIMHBI JUII UMMYHOJIOTHH, OHKOJIOTUH, Kap-
JIOJIOT WY, SHIOKPHHOJIOTHU M HEBPOJIOTHH

Eli Lilly & Co CILIA JIEKapCTBEHHBIE CPENICTBA IS JIIOZEH W BeTepHUHAPHBIC Mpernaparkl M3BecTHa Kak mepBast
KOMITaHNSI, HauaBIIIasi IPOMBIIITIEHHOE TIPOM3BOJICTBO MHCYINHA

AbbVie Inc. CIIA IPOU3BOJICTBO MEIUIIMHCKOTO, AUArHOCTUYECKOTO 000PY0BAHUS U MPOLYKTOB ITHTAHUS,
pa3paboTke U MPOM3BOJCTBE (hapMaleBTUUSCKHUX MPErapaToB

Merck & Co., Inc. | CIIIA pa3paboTKa M IIPOU3BOJICTBO JICKAPCTBEHHBIX MIPEIapaToB M BaKIUH IS MPO(UIAKTUKH 1
JISUEeHHs] CaMbIX CJIOKHBIX 3a0oieBaHnii —onkonorus, renarut C, HHPEKIHoHHbIe 3a00-
nesanns (BUY-undexnus u muxopaznka D6oia)

Bristol-Myers CILOA MIPOM3BOACTBO (papMaIeBTHUECKUX U OMOTOTHYECKUX MPENapaToB B HECKOIBKUX TEPATICB-

Squibb Company TUYECKUX o0nacTsX, Bkmtoyas pak, BUY/CIIN/, cepaeuno-cocyaucTeie 3a001eBanus, A1-
a0erT, renaTuT, peBMaTOMIHbIA apTPUT U ICUXUIECKHE PACCTPOHCTRA.

[TAO «I"azmpom» Poccus reoJioropasBeika, 100bIua, TPAHCIOPTHPOBKA, XpaHCHHE, MEpepadoTKa W peayn3alius
rasa, ra3oBOro KOHJIeHCara M He()TH, pean3anys ra3a B KaueCTBE MOTOPHOTO TOIUIUBA, a
TAKKE MIPOU3BOJCTBO U COBIT TEIUIO- U AJICKTPOIHEPTUH

ENN Energy Kuraii WHBECTUPOBAHUE, CTPOUTEIBCTBO, IKCIUTyaTallls U yIpaBlIeHHEe HHPPACTPYKTYPOil raszo-

Holdings Ltd MPOBOIOB, aBTO3AMPABOYHBIMHU CTAHIMAMH ¥ KOMIUICKCHBIMU SHEPreTHYECKUMHU TIPOCKTa-

Enn Natural Gas Kurait MH, IIPOAaka U pactpenenenue Tpydomnposoanoro rasa, CIII u apyrux MHOro»HEpreTuye-

Co.,Ltd CKHX IIPOIYKTOB, TOPTOBIISI SHEPTOHOCUTEIISIMH, YCIYTH IO SHEPTOCHA0KEHHIO

China Resources ToHKOHT MpOAaXa M AUCTPHUOYIHS Ta30BOr0O TOILUIMBA M COMYTCTBYIONIMX TOBAPOB, MOIKITIOUCHUE K

Gas Group Limited rasy, Ipoaaka ra30BbIX IIPHOOPOB, YCIIYTH IO MIPOEKTHPOBAHHIO U CTPOUTEIIBCTBY, @ TAKKe
CErMEHTHI aBTO3aIIPAaBOYHBIX CTAHIHH.

GAIL India Limited | Uaauns MIPUPOIHBII Ta3, KHUIKUE YIIIEBOAOPOIBI, TPAHCIIOPTHPOBKA CIKMYKEHHOTO HE(TSIHOTO rasa,
HeTexumus, pacnpeaereHie TOPOACKOTO Ta3a, BO30OHOBIAEMbIE MCTOYHUKH SHEPTUH,
BKJTIOUAsT COTHEUHYIO U BETPOBYIO, pPa3Be/ika U J0ObIYa, He(hTEXUMHUS, TPOU3BOICTBO JIIEK-
TPOIHEPTHH

ITAO «Poctenexom» | Poccust YCIIyI'H HIPOKOIOJIOCHOTO 10CTyna B VIHTepHET, MHTEPaKTUBHOIO TEJIEBUICHHS, COTOBOM
CBSI3U, MECTHOM U JalibHEl Teae(OHHOM CBSI3H U JIp.

Magyar Telekom Benrpus YCIyTH MECTHOH M MEKITyTOPOAHOH CBSI3M, MOOMIILHOM CBSI3H, ITepejaun JAHHBIX U JIOCTY-

Telecommunications ma B UaTepHeT

PLC

TeliaSonera AB CTOKIoJIbM | IPEOCTABICHUE YCIYT 110 MAaruCTPaIbHOM Nepeiaye JaHHBIX U YCIYT COTOBOM CBSI3H.

Telstra Corporation | ABcTpasust | HHTEpHET-YCIIYTH, a TaKXKe YCIYIH Tesle()OHHH, MOOWIBHOH CBSI3M, KaOEIBFHOTO TEJICBH-

Limited JICHUS

TELUS Corporation | Kanana TEJIEKOMMYHHUKAIIMOHHBIE TPOAYKTHI U YCIYTH, BKJIOUas 10cTyn B MHTEpHET, ronocoByio
CBsI3b, PA3BIICUEHUS, 3/[pABOOXpaHeHHe, Bueo u tenesuaenue [PTV

[IpumMeuanue — coCTaBIeHO aBTOpaMHU Ha OCHOBE UCTOUHMKA [15]
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JlaHHbIE KOMIIAaHUH OBUTH BBIOpaHBI HE cly4aiiHO. Bo-niepBbIX, OHU SBISIOTCS CAMBIMH KPYITHBIMHU 110 Ka-
MUTAJIM3aMU U CTPYIIUPOBAHbI Ul aHAIM3a 110 COOTBETCTBYIOUIMM cepaM JAesTelbHOCTH. Bo-BTOpBHIX,
BBIOpaHbl UMEHHO Te c(epbl AeSTENLHOCTH, KOTOPBIE TECHO CBS3aHBI C IKOJIOTUYECKUMH (akTopamu. B-Tpe-
TBUX, TTOCKOJIBKY KOMIIAHUU B OOJIBLITMHCTBE CBOEM XOJIMHTH, TO HHTEPECEH BOIPOC PEIICHHS COIIMATbHBIX
BOIPOCOB M KOPIIOPATHBHOTO yIpaBiieHHs. TakuM 00pa3oM, el JaHHbIE KOMIIAHHH BOBJICYCHBI B TPOLIECC
ESG-tpancdopmariiz Ha BEICOKOM YPOBHE, TO 3TO IOJDKHO CTaTh IPUMEPOM JUIsl OCTAIBbHBIX KoMmnaHuid. Eciu
9TH KOMITaHHH cl1abo BoBIIeueHB! B mporiecc ESG-tpanchopmanium, To BOSHUKAET BOIIPOC 00 UX peryTanuu 1
nmuke. Hackompko J1oaro ux cinabast BOBJICUEHHOCTH B npotiecc ESG-tpanchopmanny no3BoUT He OTpa-
KAaThCS Ha JIOXOJIaX M PEITyTaI|H.

Janee npencraBieH CpeAHUH PEeHTHHT 3a TMOCIeAHHE 3 roja HEKOTOPBIX KPYMHBIX KoMmaHuil Poccun,
CIIA, Kurast, Unaun, ctpan EC u ap. mo ESG no orpacisaM: gpapmaneBTHKa, TeICKOMMYHHKAIINHI, Ta30CHA0-
JKEHHE U JI00bIYa UCKOIAeMbIX U MeJIMaHa OI[CHOK 10 oTpaciisaM (Tabmnuia 2).

Ta6nuna 2 — Cpennuii pedtuar ESG koMmanuii ppapmMaiieBTH4ecKoi oTpaciu

") _ -
S&P | Sustaina- Onerxa /o He3a % >xeH- Cpox HOJ}
MSCI . o0ObeMa pac- | BHUCHMBIX HOMOYMH | DHEProeMKOCTh
Hazpanue ESG Global lytics ESG KpbIBa€MOH | TUPEKTOPOB HUH B TeHepalib- | Ha €UHUA
Ratin ESG | ESG Risk | Bloomberg IEH (bopwa- Z}; P o aBE _ | ympas- | rp . o A a)KHy
€| Rank Score op YUPABIC | o ym oro 1 bort
%070 HUH pekTopa
Meouana 75 25,12 5,5 6 91,67 33,33 5,83 81,3
PFIZER INC B 70 | 2517 2 6 91,67 | 3333 3 N/A
ELILILLY & CO A 72 32,4 8 6 N/A N/A 5 81,3
ABBVIE INC BBB 99 28,01 8 6 91,67 25 9 N/A
?I/EIECRCK & CO. A 77 21,91 3 6 N/A N/A 0,5 120,65
BRISTOL-
MYERS A 73 22,47 2 7 90 40 6,67 N/A
SQUIBB CO
[Ipumeuanne — cocTaBiIeHO aBTOpaMU Ha OCHOBE JIaHHBIX Bloomberg

MSCI ESG aenar koMIaHUH Ha JIMZEPOB, CPEAHUX U OTCTAIOIINX IO YPOBHIO BHeApeHus npuHIUIoB ESG.
Otcraronue — 3T0 KOMIIAaHUH, UMEIOIIHE JOCTATOYHO OOJIBIIIOE HEKOHTPOJIMNPYEMOE BO3IEHCTBHE (haKTOPOB
ESG no cpaBrenuto ¢ npyrumu. CpeHue — 3T0 T€, KOTOPBIE CIIOCOOHBI XOPOIIIO CIIPABIATHCS C HEKOTOPBIMU
KItoueBbIMU TipobaeMamu ESG, HO MOTYT OBITh M CPETHIMH IO BCEM MOKa3zaTessiM. JInaepbl akTHBHO yIpaB-
nstoT puckamu ESG n ontumusupytot Bo3moxkHocti ESG.

B mannom ciydae peiituar A u BBB otpaxator cpennuit ypoBens peanuzanun ESG, a pedtunr B — ot1-
crarortue. To ecth momyuaercst kommnanust PFIZER INC, sBnsromasicst oqHIM 13 JIHISPOB HA (papMarieBTHde-
CKOM pBIHKE UMEET OYeHb HU3KHI YPOBEHb BOBIIEUEHHOCTH B mporiecc ESG-Tpancdopmarim. AHaiornaabie
pe3yabTaTsl AeMoHcTpupyioT S&P Global ESG n ESG Bloomberg. [1o ux omeHkamMm KOMIaHUS AMEET MTOKa3a-
TENH HU)KE MEAMAaHHBIX 3HAYECHUH.

Camble BRICOKHE 3HAUEHUS 110 YPOBHIO BOBIedeHHOCTH KoMitanuii B ESG-tpancdopmanuio cornacHo pei-
tuara MSCI y kommannii ELI LILLY & CO, MERCK & CO. INC. u BRISTOL-MYERS SQUIBB CO. Ouu
OTHeceHBI B Kareropuro kommanuii co cpeqaum ESG. 1o xommanussm MERCK & CO. INC. u BRISTOL-
MYERS SQUIBB CO neiicTBUTENIEHO, YPOBEHB BOBIICUCHHOCTH coriacHO areHTcTBa S&P Global Takxe BBI-
cok (TIoKa3aTeny MPEeBBIIAIOT MeANaHHbIe 3HaueHus). OAHAKO, IPH ITOM, U3 PAaCCMaTPUBAEMbIX KOMITaHUH
MERCK & CO. INC. umeer camblii BRICOKHH (3HAUUTENBHO MPEBBIIAIOIINN B TOM YHCIIE MEIHAHHOE 3HA-
geHue) mokazatenb dHeproeMkocta — 120,65. C peitrmarom MSCI 1m0 1aHHBIM KOMITAaHUSM HE COTJIACEH U
Bloomberg. Cornacuo ero oreake BRISTOL-MYERS SQUIBB CO umeer nuzkuii peiituar ESG, MERCK
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& CO. INC. Yyts Brimie, Ho Taoke Hu3kui. [lo xommanuu ELI LILLY & CO oneHku Takke HECKOIBKO
pacxopsrcs. C peiituarom MSCI He coBceM cornacen Sustainalytics, KOTOpBIN OKa3bIBAIOT 3HAYCHUS XYyKe
MeIMaHHBIX, TI0 CPAaBHEHMIO C APYTUMHU KOMIaHUAMHU, KOTopsIM MSCI npucBous pedTuHr A. A BOT KOMITaHUS
PFIZER INC otHeceHna B TpyIlIly OTCTaIONIMX IO BOBJIEYEHHOCTH B TpaHcopmanuio ESG. Bee arenrcTBa
OTMEYaroT CPABHUTEIHLHO HU3KHE TIOKa3aTeNu peann3zannu npuHunos ESG B nesTenbHOCTH KOMIIaHUU.

OTHOCUTEIILHO OIICHKHU o0Bema paCKprBaCMOfI I/IH(I)OpMaHI/II/I BC€ KOMITaHMHU MMCIOT OJMHAKOBBLIC 3HA4YC-
HU BbIIIE CPEIAHETO.

bonee AC€TAJIbHO YPOBEHDb BOBJICHCHHOCTHU KOMITIaHHH T10 OTACJIIBHBIM IMOKA3aTCIIAM IMPEACTABJIICH HAa PUCYHKE 3.

lNapameTp CpenHee PFE US Equity LLY US Equity ABBV US Equity MRK US Equity BMY US Equity
» 1. CooTBETCTBME

CooTBeTCTBME
+ 2. CylWecTBEHHbIA BKNaj

CMaryeHue nocneacr.. - -- - o b
* 3. OTCYTCTBHE 3HAYUTENLHOMO BpeAa
CMsAryeHue nocneacr.. 50%
AnanTauus % % 25%
Bopa % 71%
OTx0fb! % 88" 75%
Buopa3sHoobpasue
3arpssHenve
* 4. MMHMManbHble coluanbHble rapaHTMH
Nporxosup. (06s3ar.. 5
NporxHo3up. (no xen..

[lapametp Cpeqvee  PFE US Equity  LLY US Equity ABBV US Equity ~ MRK US Equity ~ BMY US Equity
v 1. CooTBeTCTBHE

CooTBETCTBHE 0%
v 2. CyWecTBeHHbIA BKNaJ

CMSryeHue nocneacT..

ApanTauus
v 3. OTCYTCTBHE 3HAYUTENbHOrO Bpeja

CHSI'4eHve NOCne]CT.. m”ﬂ_-@
Aganraus w o 75*-IE

Boga 100 86%

OTXopp 75*_3 63ﬁ-3!
BiopaatooBpase 08 1008 755 I 754
3arpastenite 59% 75% D L 75% 75% 50%

v 4. MMHMMaNbHbIe COLManbHbIE rapaHTuu

Mportoaup. (ossar.. T 7 N
304

MporHoavp. (No xen.. 45% 50% 60% 60% 70%

[apameTp Cpeanee  PFE US Equity  LLY US Equity ABBV US Equity ~ MRK US Equity ~ BMY US Equity
+ 1. CooTBETCTBHE
CooTBeTCTBUE 0%
v 2. CyWecTBeHHbIi BKNaA
CMAryeHue nocneacrt..,
ApanTauus
v 3. OTCYTCTBME 3HAYUTENbHOMO Bpeaa
CMAryeHue nocneact..
AganTauua
Boga
OTx0mb
buopazHoobpasie
3arps3Henue
v 4, MHHMMaNbHble COUMaNbHbIE rapaHTHu
MporHo3up. (06s3aT..
MporHo3up. (no xen..

Pucynok 3 — IporieHT BoBiaeueHHOCTH kKomnaHui B ESG 1o nokazarensMm pedTHHra
Bloomberg dapmarieBTndeckoi orpaciau 3a 3 roga

[Ipumeyanne — OCTaBICHO aBTOpAaMH Ha OCHOBE AaHHBIX Bloomberg
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Kax nokassIBatoT JaHHbIe pUCYHKA 3 HM OJIHA U3 PACCMATPHUBAEMBIX KOMIIAHUN HE COOTBETCTBYET MOJIHO-
ctrio kputepusiMm ESG (o kpureputo coorBerctBus y Beex 0%). [To Bcem kpurepusm kommanus ELI LILLY
& CO 3HauMTENBHO MPEBOCXOANT OCTallbHbIe KoMnaHuu. Ee mokazatenu crpemsarcs k 100% mo kpurepusim
OTCYTCTBHUSI 3HAYUTEIILHOTO BpEa U MUHUMAJIbHBIM COIMAJILHBIM rapaHTusM. KoMnaHust yCTyIaeT JIUIIb 110
MOKAa3aTelto aJanTaly MOCISCTBUN OT HAaHECeHUS Bpeaa okpyxkatomieit cpeae (75% npotus 100% y komma-
uuii PFIZER INC u MERCK & CO. INC. B 2021 u 2022 rr.).

Crnenyet Takke OTMETHTb, YTO B 2022 1. Bce KOMITAHWN MOBBICHIIN CBOM ITOKa3aTesnu mo kputepusm ESG.
B wactHOCTH, 110 KPUTEPUH CMSTUCHHST BO3ACHCTBHS HA OKPYIKAIOIIYIO CPely KOMITAHWUH TIO/IHSUIH 3HAYCHUS
¢ 79% 1o 96% u ¢ 83% o 100%, norpedienuto Bojabl PFIZER INC ¢ 57% mo 100%, MERCK & CO. INC. C
71% 1o 86%. Komnanus BRISTOL-MYERS SQUIBB CO. umeeT caMple HU3KHE 3HAYCHUS BOBJICYCHHOCTH
B ESG. U, HecmoTps Ha yiydnienue mokaszaresneit B 2022 1., OHM TaK U OCTAJIUCh HA YPOBHE UyTh BBIIIE CPE/I-
HEro 10 CPaBHEHUIO C IPYTUMH paccMaTpUBaeMbIMHM KoMIaHusIMH. Bmecte ¢ Tem, 2023 r. xapaktepusyercs
CYIIIECTBEHHBIM CHMKeHHeM Toka3aTeneil ESG mo BceM KoMMIaHMsAM, 4TO CBSI3aHO C MaHAEeMHEH U BO3SHUKHO-
BEHHUEM CJIOKHOH (DMHAHCOBOM CUTYyaIlMK Y KOMITAHHH, YTO HE MIO3BOJIMJIO BBIJCIISATH CPEJICTRA HA PEATH3AIHI0
ESG npunmumnos.

PaccmoTpum cutyaiiuio B ra30Boi oTpaciu u 00b14u (Tadsuia 3).

Ta6nuna 3 — Cpennuit peiituar ESG koMnanuii ra3oBoit oTpacin

OmeHka 0
S&P Sus— obbeMa /o Hesa- % KeH- Cpox HOJE_
MSCI tainalyt- BUCHMBIX HOMOYHH | DHEProeMKOCTh
Global | . ESG packpsl- IIWH B
HaszBanue ESG ics ESG . | ZupexTopoB reHe- Ha eUHULLY
. ESG . Bloomberg | Baemoit yIpaB-
Rating Risk B yIpaBie- pajbHOTO NPOAAK
Rank nadopma- JICHUU
Score HUHU JIUpEKTOpa
80
Menana 67 35,35 6,5 5,5 40,56 11,54 19,58 31,02
GAZPROM
N.S. 59 N/A 8 6 27,27 0 N/A 147,64

PJSC
ENN Energy
Holdings Ltd BBB 78 44,87 2 0 40 9 N/A 46,21
China Resources
Gas Group N.S. 26 N/A 8 4 38,8 10 N/A 36,38
Limited
Enn Natural Gas
Co.,Ltd N.S. 67 N/A 1 3 41 11 N/A 24,41
GAIL India
Limited AA 89 33,82 8 6 53,85 23,08 19,58 31,02
ITpuMedaHue — COCTABICHO aBTOPAMHU Ha OCHOBE JaHHBIX Bloomberg

Kommanust GAIL India Limited orHecena MSCI B kaTeropuro JInA€pOB 0 YpOBHIO BoBiieueHHOCTH B ESG.
PeliTuHrH Ipyrux areHTCTB MOATBEPXKIAIOT JaHHBIE Moka3aTtenn. CornacHo AaHHbIM Bloomberg komnanuu
GAZPROM PJSC, China Resources Gas Group Limited u GAIL India Limited umerot cambie BBICOKHE YPOB-
HU BoBJIeUeHHOCTH B ipouiecc ESG-Tpancdopmanyu. Mx 3HaueHUs: peTHHra MPEBILIAIOT MEIMaHHbIE TIOKa-
3atenu 6,5 Ha 1,5.

OTHOCHUTENBFHO OLIEHKH 00beMa pacKpbiBaeMoW MH(MOpPMAIMU CIEIYeT OTMETHUTh, YTO 1Mo Kommanuu ENN
Energy Holdings Ltd cambie Huskue 3Hauenus — 0. Kommanun China Resources Gas Group Limited u Enn
Natural Gas Co.,Ltd Takke IMEIOT HU3KHE YPOBHHU (HIKE MEAMAHHBIX 3HAYCHUH ), XOTS M HEHYJIEBbIE 3HAYCHHS.

Bonee neranpHo nHpopmanus nmo kpurepusm oueHkH Bloomberg npencrasnena na pucynke 4.
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Pucynok 4 — IIpouenT BoBineueHHocTH Komnanuii B ESG no nmokazatensM peldTHHra
Bloomberg ra3ooii orpaciu 3a 3 roga

HpI/IMe‘laHI/Ie — OCTaBJICHO aBTOPaMH Ha OCHOBC JaHHBIX Bloomberg
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[To nanHBIM prcyHKa 4 MOXHO OTMETHTb, yTo Komnanuss GAIL India Limited neiicTBUTENBHO SIBISIETCS
JUJIEPOM TI0 CTETIeHH BOBJIeYeHHOCTH B niponiecc ESG-Tpancdopmarmu. axe B 2023 r., Koraa Apyrue Komra-
HUM OBUIM HE CIIOCOOHBI OTYHCIIATH CPEJICTBA HA CMSTYCHHUE MTOCIICICTBUN OT HAHECEHHSI Bpeia OKpPYKaroIien
CpeJie U BBIITOJHEHUSI MUHUMAIIBHBIX colnaiibHbIX rapanTuii, GAIL India Limited coxpanuna u naxe no He-
KOTOPBIM ITOKA3aTeNIIM YCHIINIA CBOM MO3HUIIMK, HECMOTPS Ha TO, 4yTO B 2022 . IO HEKOTOPBIM MOKa3aTeNsIM
ESG nabmronanoch CHUKEHHUE 3HAUYCHUH, HAIIPUMED, TIO CMSTUCHUIO TTOCIIECCTBUN OT 3HAYUTEIHLHOTO Bpeaa
okpy:karomieit cpene ¢ 96% no 83%, agantanuy K UCKIIOYEHHUIO OKa3aHHs 3HAYUTEIbHOTO Bpeaa - co 100%
1o 75%, motpebnenus Boasl — co 100% g0 57%.

Ha BTopoM mecte MoxHO oTMeTUTh Komianuto China Resources Gas Group Limited, koTopast cooTBeTCT-
ByeT KpuTepusiM peiituara ESG, XoTst 1 uMeeT cpaBHUTENHHO HU3KKE 3HAYCHUS 110 HEKOTOPBIM MOKa3aTelIsiM.
B wactHOCTH, 10 MOKa3aTeNo ajganTtaluyd K HAHECEHHIO Bpela OKPYIKAIOWIEH cpelie M MOTPEOIICHUIO BOBI
xommanus B 2021 r. umena 0% u 43% cooTBETCTBEHHO. oaHaKo, B 2022 T. 10 afanTalliy MMOKa3aTelb OLLI
yBenuueH 10 25%. To ecTh UMenach MOJI0XKUTENbHAS TUHAMUKA, XOTs U B 2023 T. HUKAKUX OTYHCICHUHN 10
napamerpam ESG He nmpoBoansocs.

Komnanust Enn Natural Gas Co.,Ltd B 2021 . BooOI11e Mesa HyJieBbIe 3HaueHus 1o kpurepusm ESG 3a
HCKITIOUCHHEM COOIIOIeHHS 0053aTeIbHBIX HOPM 10 MUHUMAaJIbHBIM COLMATBHBIM rapanTusm (82%). Bmecre
¢ Ttem, B 2022 1. eif yanoch MOBBICUTH MOKA3aTeIH 10 CPEIHMX 3HAYEHWH, JOCTUTHYB YPOBHS KOMITAHUHU
China Resources Gas Group Limited. Bmecte ¢ Tem, 2023 r. xapakrepuzoBajcs BoBiieueHreM B ipouecc ESG
s komnannu GAIL India Limited.

[Ipoananu3upyem CUTyanuio BOBICUEHHOCTH KoMiaHuil B pouecc ESG-tpanchopmanmu cextopa terne-
KOMMYHHKanui (tabnuna 4).

Tabmuma 4 — Cpenauit perituar ESG xoMmaHuii oTpacin TeIeKOMMYHUKAIIAN

S&P | Sus- oovema | 0 |y e,
MSCI | Glob- | tainalyt- ESG ac CUMBIX - | ounii DHEproeMKoCTh
HazBanwue ESG al |ics ESG P Kpb\l,_ PpEeKTOpOB 1L B MOHHH HA CJMHUILY
. . Bloomberg | Baemoit yHpasie- | TeHepajb
Rating | ESG Risk B yIpaBie- MPOAAK
nHdpopma- HUHU HOTO JTU-
Rank | Score HUU
Jivei] pekTopa
Menmana 44 | 21,34 6 6 51,19 31,19 1,33 236,79
ROSTELECOM
PISC N.S. 52 N/A 6 4 N/A 32 N/A 524,77
Magyyar Telekom
Telecommunications
PLC N.S. 41 N/A 7 4 33,33 30 N/A N/A
TeliaSonera AB
N.S. 44 N/A 6 6 66,67 26,67 N/A 172
Telstra Corporation
Limited AAA 75 18,75 6 6 66,67 44,44 1,33 N/A
TELUS Corporation
AA 72 15,73 7 6 81,82 45,45 2,5 114,07
[TpumeuaHne — COCTaBICHO aBTOPaMH Ha OCHOBE JaHHBIX Bloomberg

I[lo oObemy packpbiBaeMoil HH(MOpPMAIIMK CcaMble HHU3KWE 3HAYCHHS] NPUHAUICKAT KOMIIAHUSAM
ROSTELECOM PJSC u Magyyar Telekom Telecommunications PLC (3HadeHus HIKE MEIHAHHOTO, HO U
HenyneBwie) — 4. I1pu atom, petituar S&P Global mo kommarmu ROSTELECOM PJSC 3HauuTeNnbHO TIPEBOC-
xonut pertuHr Magyyar Telekom Telecommunications PLC, a pefituar Bloomberg Hao6opot. DHeproeM-
kocTh Ha equHUITy npoaax y ROSTELECOM PJSC Gonee uem B 2 pa3a mpeBOCXOIUT MEAMAHHOE 3HAUCHHUE,
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YTO OJOJIZKHO COIIPOBOXKAATHECA CYIIECTBCHHBIM BKJIIAJIOM B CMATYCHUEC HOCHGI[CTBI/Iﬁ BOSI[CI\/‘ICTBI/ISI Ha OKpYyIKa-
ronryto cpeny. OHaKo, Kak Mmoka3siBaroT JaHHbie Bloomberg, B 2021 r. kOMIIaHUS MMeJia HYJICBbIC 3HAUCHUS
110 JAHHOMY TI0Ka3aTeto, XoTs 1 B 2022 r. yBenuymia ero 10 79%, 4To NOJ0KHUTEIHHO XapaKTepu3yeT JUHa-
muky BojieueHHocTH ROSTELECOM PJSC B tpanchopmanuto ESG.

Ha pucyHke 5 M0OXHO OTCIIEINTh IUHAMUKY [TOKa3aTeel BOBJIEYEHHOCTH KOMITAHUI CEKTOpa TeJIEKOMMY-
HUKaIui B pouecc tpancopmanuu ESG.

Cpeamee  RTEM RH EquityMTELEKOM HB Eq-  TELLA 55 Egquiy  TLS AU BEquity T (N BEquity
L BENAR
ATUEHIHE NOCASACT- .,
A - - .
TI".'.'_'.'T-Z.—I?FE FHI UMTEMLH

ATYEHHE NOCASACT-
TAlMA

404
Cpesmce  RTEM RM EgquityMTELEKOM HB Eg-  TELLA 55 Equity TLS Al Bquity T (M Equity
SEHHEM BENER

BHNE NOCRSACT- 1003
TR

ATEHME O

A ; 0H
43 6%
el 1003
752 =
so T

Cpeamce RTEM RH EquityMTELEKOM HB Eqg-  TELIA 55 Equity TLS AU Equity T CM BEquity
TEESTCTERS

ITCYTCTBME 3HI WA TEMRH
CHATUEHIHE MOCHEACT—
A

18 COUMANLHEE MEDaHTHH

Pucynoxk 5 — [Iponent BoBneueHnoctr komnanuii B ESG o nokasarensim peiitunra
Bloomberg TenekoMMyHHKaIMOHHOM oTpaciu 3a 3 roga

HpI/IMC‘{aHI/Ie — OCTaBJICHO aBTOPAaMM Ha OCHOBC JaHHBIX Bloomberg
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JlanHbIe pHCYHKa 5 TIOKa3bIBAIOT, YTO SBHBIM JIUIEPOM IO CTETIEHH BOBJIECYEHHOCTH KOMITAHUHN B TpaHC-
dopmaruio ESG o cekropy tenekommyHukaiuit spisiercs: komranuss TELUS Corporation B8 2021 u 2022
rr. [lpuyem kommaHus ycuinna cBOM mMo3unmu B peanuzanuu (akrtopoB ESG B 2022 1. mo cpaBHEHHUIO C
npeapAyuM rogoM. Tak, Mo mokasaTenro CMArYeHHs MOCIEACTBUN OKa3aHUs Bpena OKPYXKarolled cpeabl
kommanus gocturia 100% B 2022 r. aHAIOTUYHO 110 TTOKa3aTelsIM YCTPAaHEHHsSI Bpe/ia OT YTHIIH3AINNA OTX0I0B
U 3arps3HEHUS OKpysKaromien cpenpl. [1o ncrmons3oBanuio Boasl B 2022 1. KoMImanus gocturia 86% mpoTuB
57% B 2023 r. B™MecTe ¢ TeM, 2023 . okazancs 1t TELUS Corporation 1octaTrodHo cioxXHbIM. [10CKOIBKY 110
BCEM II0Ka3aTessIM KOMITaHHsI OKa3aJlach B OMACHON KPacHOM 30He HE IOCTUTHYB U CPETHETO YPOBHSI.

ITo cpaBrennto ¢ TELUS Corporation kxommanuu TeliaSonera AB u Telstra Corporation Limited oka3a-
Jich OoJiee cTaOMIILHBIMU B OTHONICHUM peanu3anuu npuHimnoB ESG B cBoelt aesrensHocTH. HecMmoTpst
Ha TO, YTO KOMITAHUHM 3aHUMAJIM TO3UIUH 4yTh Bblle cpeaHeil B 2021u 2022 rr. oHM CMOIIM COXPaHHUTh
ux 1 B 2023 r., KOrjza npakTHUECKH BCce KOMIAaHUU nepectanu yaeniats Buumanue ESG. bonee Toro, Telstra
Corporation Limited naxe ycuimia cCBOM TO3HWIIMY U TIOBBICHIIA TTOKa3aTeNu. Tak, eciii ypoBeHb CMSATUEHUS
TTOCJIEICTBUN 3HAUNTEIHHO Bpeaa okpyskarormiei cpene B 2021 u 2022 rr. coctaBinsun 50%, 1o B 2023 7 — 67%,
BIIMSIHUE OTXOJIOB Ha OKpYyXkarolryto cpeay B 2022 r. coctapisino 63%, a B 2023 r . — 86%, 3arps3uenue B 2022
r. — 50%, a B 2023 1. — 67%, 00si3aTeNbHBIC MUHUMAJIbHBIC COlMaIbHbIe TapanTuu B 2021 r— 91%, a B 2022
n 2023 rr. — 100%.

MNOJYUYEHHBIE PE3YJIbTATHI (BHIBO/IbI)

Kak moka3zan mpoBeleHHBIA aHANH3, JaXe KOMIIAHWU, 3aHUMAIOIIHE JINAUPYIOIINAE MTOJIOKEHUSI B COOT-
BETCTBYIOIIMX CETMEHTaX PhIHKA, HE BCET/a YACTSAIOT JODKHOE BHUMAaHHUE peai3alliy YKOJIOTHIECKHX, CO-
[AATHHBIX U YIPABICHICCKUX MPUHITUIIOB ACSITEILHOCTH. [IpakTHueckn HA OJHA W3 KOMIIAHWHM BOOOIIE HE
yAeNsIeT BHUMAHHUS JIOMOJHATEIBHBIM BKJIAJAaM B yCTpaHEHUE yepoa U CMITYEeHUE TOCIEACTBUN UCTIONB30-
BaHUs PECYPCOB OKpYKaroliei cpespl. U3 Bcex paccMoTpeHHbIX kKoMmanuii auib TeliaSonera AB u3 otpaciu
TEJIEKOMMYHHKAIHUK yke HaunHas ¢ 2021 T. eKeroHo BBIIEISIET CPEJICTBA HA YCTPaHEHUE TTOCIIEICTBUI Ha-
HeceHHUs Bpeaa okpyskarorei cpene. B 2022 r. x meit npucoenuaniics ROSTELECOM PJSC, a B 2023 r. eme
nBe kommanuu Telstra Corporation Limited u TELUS Corporation.

U3 tpex paccMoTpeHHBIX OTpacieil Hauboubiiee BHUManue ESG-TpaHchopManuu ynensiroT KOMIIaHUN
(hapmarieBTHYeCKON OTpaciii, Ha BTOPOM MECTe — TEJIEKOMMYHHKAIIMI W Ha TIOCIETHEM MECTe — ra30BOM OT-
paciu u 7oosraun. [lpu aTom, 2023 T. XapakTepu3yeTcs OTCYTCTBUEM W 3HAYNTEIIEHBIM CHIDKCHHEM BOBJICUCH-
HOCTH KommnaHuii B mporiecc ESG-tpancdopmariun. MckimtoueHne COCTaBIIIA KOMITAHUN TEJICKOMMYHHUKAITAN
TeliaSonera AB u Telstra Corporation Limited, koTopble 1a)ce B EpHO MAHJISMHUH YCIISIN JIOJDKHOE BHH-
Manue ¢paxropam ESG.

B oTHOMIEHNN COIMABHBIX TOJIUTHK BCE KOMIIAHWW YJENAIOT UM JIOJDKHOE BHUMAaHHE, HO 3TO Kacaercs
JIMIIB 0053aTeIbHBIX MUHUMAJIBHBIX COLMAIbHBIX rapaHThil. [IporHo3HbIC 3HAUYEHHUS COIMAIBHBIX FapaHTHIA
10 JKEeJIAaHWIO0 KOMITAaHWH, KaK TMoKa3ajid aHanus, He mpessimaioT 50%. K Takum xoMmaHusSM MOKHO OTHECTH
Telstra Corporation Limited u GAIL India Limited.

[IpoBeneHHBIN aHAMN3 TTOKa3aj, 4yTo nporecc ESG-tpanchopmanmm HabI0maeTCs B KOMITAHHSIX Pa3Idd-
HBIX OTpaciiei 2KOHOMHKH. [Ipu 3TOM, pa3mep KOMIAHUH, YPOBEHb €¢ KAMMTATU3alUNA U JOXOI0B HE UMEET
HUKAaKOTO 3Ha4YeHUs. BMecTe ¢ Tem, Te KoMIaHuu, KOTOpbIe He MPUHSUTH NpUHIUIE ESG, M0KHEI onacaThes
TOT0, YTO 3TO MPUBEAET K CHIKEHUIO MpuObUH. bosee uem 2000 uccnenosanuii Biusaust ESG-tpancgopma-
MU Ha IOXOTHOCTH aKIIMOHEPHOTO KaruTala moKa3ain, 9To 63% paccMOTpEHHBIX KEHCOB OTPA3UIIA TTOJI0XKH-
tenpHOE BiusiHue ESG-Tpancopmaiyi Ha J0X0ABI KOMITAaHWH, U JTAITH 8% moKa3anu oTpumareiasHoe [16].

HeiictBurensno, ESG-tpanchopmanuio cienyer paccMaTpUBaTh Kak 3€JICHbIC WHBECTHIIMU B JCATEINb-
HOCTh KOMIaHuu. 3aBucuMocTh ESG-Tpancdopmalyu U pocta JIOXOIHOCTH M (PMHAHCOBOTO OJIarOIOITydus
KOMITaHUH MOKHO OOBACHUTH clieaytonmmu (hakramu. Baenperne npuniunos ESG ciocoOcTByer:

—  POCTY BBIPYUYKH, ITOCKOJIBKY YCTOWUMBBIE TIPOAYKTHI TPUBJICKAIOT OoJbIe KiueHToB B2B u B2C;

—  CHWXKCHHIO 3aTpart, Mockojbky ESG mpuBOIUT K MEHbIIIEMY TTOTPEOJICHHUIO BOJIbI U CHIYKESHHUIO SHEP-
ronoTpeOIcHuUs;

—  CBEJICHHIO K MUHUMYMY FOPHIUYECKHUX U PETYJIUPYIONINX JTCHCTBUH, TOCKOJIBKY YCHIUTHCS TOCyAap-
CTBEHHAS IOJIJIEPKKA M BOBMOKHOCTH TTOTyUEHUS CYOCH T,
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—  TIOBBIIICHHUIO MTPOU3BOUTEIBHOCTH, TOCKONIBKY npuHLUIBI ESG npusiekaroT 6osee kBaaudumpo-
BAaHHBIX COTPYAHHUKOB U TIOBBIIIAIOT YHTY3Ma3M COTPYIHHUKOB 3a CUET COLMAIBHBIX FapaHTHIi;

—  ONTHMH3ALMU PACXOOB, MOCKOJIBKY MOBBICUTCA OTJa4a OT MHBECTULMH 3@ CUET HKOJIOTUYECKH YH-
CTOr0 00OpY/IOBaHMSI U IPOU3BOICTBEHHBIX YCTAHOBOK;

—  pocTy UMHJDKA M PEMyTallMd KOMIAHWUH, TOCKOJIbKY KOMITaHUS yJIeJIsIeT O0IbIIOe 3HAYCHUE IKOJIOTH-
YECKHM, COIIMATBHBIM M KOPIIOPATUBHBIM (haKTOpaM.

Takum 00pa3om, aHAIW3 MOKAa3all, YTO MPOBOAUTH MMApauIeb MEXKIY «KpPYMHAs KOMIAHUSD) -«BBICOKUHN
peiitunr ESG» nenb3a. OnHako, co BpeMeHeM, KOrla HauHeTCsl peajibHas OTAavya OT pealn3alyi IPUHIUIIOB
ESG B xoMnaHusix, akTHBHO BOBJICUCHHBIX B Tpouecc ESG-tpancdopmanum, cuTyanus BIPOBHSETCS, TO-
CKOJIbKY KOMIIAaHUHU C BBICOKUM peUTHHroM ESG 3HaYMTENIbHO MOBBICAT CBOM (DMHAHCOBBIM CTATYC U peIyTa-
LIMIO, a CJIeI0BaTeNbHO, BRIHIYT Ha MepeI0BbIe TO3HUIINH.

CerosiHsi 3TO JHIIb UHBECTUIUH, KOTOPBIE TAK)KE CIIOCOOHBI TIOBBICUTHCS B CHITYy TOTO, YTO peasIn3allys
npuHnunoB ESG HaxouT npsiMoe 1 HeNmocpeICTBEHHOE OTPaKEHHE B €€ HHBECTUIIMOHHON MPUBJIEKaTeIbHO-
CTH, TIOCKOJIbKY TIOBBIIIIAETCS JIEJIOBAsT peryTallysl, BOSHUKAET MOJOKUTENbHBIA UMUK, CHIKAIOTCS pACXO0/1bl
Ha DKOJIOTMYECKHE HAJIOTH, YTO CIIOCOOCTBYET MPUBJICYCHUIO HOBBIX HHBECTOPOB. U maibHOBHIIHBIE KOMITA-
HUU CTaJK aKTUBHO BOBJIEKaThCs B npouecc ESG-Tpanchopmaruu.
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EVALUATION OF THE INVOLVEMENT OF INTERNATIONAL
COMPANIES IN ESG TRANSFORMATION PROCESSES.
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Narxoz University, Almaty, Republic of Kazakhstan
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ABSTRACT

In recent decades, the issue of companies' involvement in the process of implementing ESG principles has
been increasingly raised. Conducted studies show that the ESG rating is a significant variable and can have a
direct impact not only on the profitability of companies, but also on other factors, such as the size and growth of
profits, the reputation and image of the company, the size of investments attracted, etc. Some studies show that
ESG and corporate sustainability are often used as interchangeable concepts. Companies implementing ESG
principles are associated with sustainability, financial well-being, and a high reputation. However, the issue of
the level of companies' involvement in the ESG transformation process has been considered only superficially,
touching on the general aspects of the need to implement ESG principles in the activities of companies.

The purpose of the study is to assess the degree of companies' involvement in the ESG transformation
process based on the evaluation of the top 5 large companies in the pharmaceutical, gas and telecommunications
industries of the world's economies.

Methodology — the study is based on the evaluation of intensity ratios of Bloomberg methodology covering
the integration of ESG analysis into business and investment analysis.

Originality / value of the study — In this article, based on the use of the Bloomberg ESG rating assessment
methodology, an attempt is made to analyze the level of companies' involvement in the ESG transformation
process based on an assessment of the top 5 large companies in the pharmaceutical, gas and telecommunications
industries of the world's economies. The question is whether there is a parallel between the size of a company
and its level of engagement in ESG.

Research results — the conducted analysis has shown that the process of ESG-transformation is observed
in companies of different industries. In this case, the size of the company, the level of its capitalization
and income does not matter. It is impossible to draw a parallel between “large company” and “high ESG
rating”. Companies practically do not pay attention to additional contributions to the elimination of damage
and mitigation of environmental resources. Of all the companies reviewed, only TeliaSonera AB from the
telecommunications industry has already allocated funds for environmental damage remediation on an annual
basis since 2021. ROSTELECOM PJSC joined in 2022 and two more companies Telstra Corporation Limited
and TELUS Corporation in 2023.

Key words: ESG principles, transformation, environmental risks, social factors, rating.

ESG TPAHCO®OPMAIUSA ITPOLUECTEPIHE XAJIBIKAPAJIBIK
KOMIAHUAJAPIABIH KATBICYBIH BATAJIAY.
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AHIATIIA
Conrbl omxkbuAbIKTapaa ESG KaFugaTTapblH €HII3y YIEpiCiHE KOMIIAHUSUIAPAbl TapTy MOceeci kKui
ketepinye. JKyprisiiren seprreynep kepcetkenaei, ESG pedTHHIT MaHbI3/Ibl allHBIMAJIBI OOJIBINT TaObLIA b
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YKOHE KOMITAaHMSIIAp/IbIH KipiCTiiriHe FaHa eMec, COHBIMEH Katap Oacka (hakTopiiapra, MbICaJbl, MaiIaHbIH
MeJIIIepl MEH 6CyiHe, KOMIIaHUSHbBIH Oezieli MeH MMUJDKIHE, TAPThLUIFAaH HHBECTHIIUSIAP/IbIH KOJIEMIHE )KOHE
T.0. Tikeneit ocep eryi mymKkiH. KeitOip 3eprreynep ESG jkoHe KOPHOpaTHUBTIK TYPaKTBUIBIK Ui Oip-0ipi-
MEH aJIMACThIPBbUIATHIHBIH KopceTe/li. ESG NpUHIUIITEPiH KY3ere achIpaThiH KOMIIAHHUSJIAP TYPAKTHUIBIKIICH,
Kap KbUIBIK 9JI-ayKATIICH JKOHE JKOFaphl OcjiesMeH OaiiaHbICThI. JlereHMeH, KOMITaHusIapblH KbI3METIH/IS
ESG karuaarrapblH €HI13y KaKeTTUIITHIH XKaJlllbl aclieKTiiepine TokTabin, ESG Tpancdopmarius nporecine
KOMITAaHHMSUIAP IbIH KAThICY JICHI'€H1 Typasibl MOCEJIe YCTIPT FaHa KapaCThIPbLILIbIL.

3epmmeyodiy maxcamvi — ONEMJIK 3KOHOMHKAHBIH (apMalleBTHKa, ra3 JKOHE TEJIIEKOMMYHHUKAIIUS
CEeKTOpJIapbIHAaFsl 5 ipi KoMnaHusHbEI Oaranay Herizinge ESG tpanchopmanus npolecine KoMIaHUsIapAbIH
KaTbICY JIOPEKECIH Oaraiay.

Qodicnamacel — 3eprrey ESG TangayblH OM3HEC NMEH WHBECTHLUSIBIK Tajjayfa OIipiKTIpyZl KaMTHTHIH
Bloomberg ajticTeMecCiHiH KapKbIHIBLUIBIK KOG (UIUSHTTEPIH OaFrajiayFra HEri31e/reH.

3epmmeyoiy mynnyckanvlevl/Kynovlivizbl—byimakanana Bloomberg ESG peiitunrin Oaranay oiicteMecine
CYWEHE OTBIPBIII, AIEM/IIK IKOHOMUKAHbBIH (DapMalleBTHKA, T'a3 KOHE TCJICKOMMYHHUKAIUS CEKTOPJIapbIH/IaFbl
Y3IiK 5 ipi KoMmmnaHusHbI Oaranay Herizinge ESG TpaHcdopmarus mpolecine KOMIaHUsIIap/blH KaThICy
JICHTeH1H Tajj1ay opeKeTi skacayirad. Macesie KOMITaHUSIHBIH KeJjieMi MeH OHbIH ESG KaTbicy JieHreli apachiH-
Jla TapajijielibIiK 0ap ma.

3epmmey Homuoicenepi — xyprisiared Tangay ESG Tpancdopmaliusi mpoieci S3KOHOMHUKAHBIH dPTYpJIi
caJiaJlapbIHIaFbl KOMIaHMsUIapaa OalKalaThIHBIH KepceTTi. Bysl »karnaiiia KOMIAHUSHBIH KeJjieMi, OHBIH
KaluTalJIaHabIpy JICHIel MeH Kipici MaHbI3bl eMec. «Ipi komnanus» MeH «ESG xorapel peTuHri» apa-
ChIHJA TApaJuIeybJi OpHATy MyMKiH eMec. KoMmaHusuiap 3MSHIBI JKOIOFa JKOHE KOpIIaraH opTa pecyp-
CTapblH MaiianaHyJblH OCEpiH a3aiTyFa KOCBHIMINA >KapHalapra a3 KeHiul Oeneni. Bapiblk Texcepinren
KOMIIAHMSUIAPJIbIH IIIIHIE TeJICKOMMYHHUKaIUs canachiniarel TeliaSonera AB rana 2021 xbuijgan Oacrar
KOpILIaFaH OpTara KeTIPUIreH 3aJaliJ{bIH CaJIapbiH JKOKOFa JKbII CalibIH Kapaxat Oein kenesi. 2022 xKblibl
oran «POCTEJIEKOM» XAK, an 2023 xbutel Telstra Corporation Limited sxone TELUS Corporation Tarer
€K1 KOMITaHUS KOCHUIIBI.

Tytiin ce30ep: ESG npunuunTepi, TpanchopMalusi, 3KOJOTHSUIBIK TOYEKeIIep, JICYMETTIK (akTopiiap,
pEUTHHT.
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AHHOTAIIA

Lenv uccnedosanus. TIpojuieHre KU3HA HACEIICHHUS B PA3BUTHIX CTPaHAX SBJISETCS OJHOM M3 TPUOPHUTET-
HBIX 3a7ad. 3a rocienaue 70 JeT cpeaHss MPOIOJDKATEILHOCTD JKH3HH B MUPE YBEIWUIIach Ha 23 rona,
OJTHAKO TIPOOJIEMBI B chepe 3apaBoOXpaHEeHUS MTO-TIPEKHEMY aKTYaIbHBL. 3a MMOCIeTHNE 25 JeT CPpeaHss Ipo-
TIOJDKUTEIBPHOCTD KU3HM B Kazaxcrane yBennawmiach modtu Ha 10 et — ¢ 65 go 75,09 ner. Llensro manHOTO
WCCIIEIOBAHNS SIBJIICTCS U3yUCHHE TEHICPHBIX OCOOCHHOCTEH BIHSHUS COIIMATBHO-I)KOHOMUYECKUX YCIOBUH
Ha MPOJIOJDKUTEIBHOCTD )KU3HU HACEIICHHUSI.

Memooonozus uccnedosanusi. B xoie uccneioBaHus MPUMEHSITICH METOJIbI aHAIN3a H CHHTE3a, CTATHCTH-
YeCKH ¥ CPaBHUTEIBHBIN aHAIN3 ISl BHISIBIICHUS TEHJIEPHBIX OCOOCHHOCTEH BIHMSHUS COIIMATbHO-IKOHOMU-
YEeCKHUX YCIIOBHI Ha MPOJIOJIKUTEILHOCTh )KU3HU. [IpoBeJieH cucTeMaTiyeckuii 0030p HaydHbIX paboT Kak B
OTEYECTBEHHOMW, TaK U B 3apyOCIKHOI TUTEpaType ¢ aKIEHTOM Ha T€H/ICPHBIC PA3IIUYUS B YCIOBHSIX KU3HU
WX BIUSIHUE Ha 37I0POBbE H JOJITOJeTHE. AHAIN3 CTPATETUYECKUX MPOTPAMM U CTATUCTUYECKUX JTAHHBIX TO-
3BOJIMJT YTIIYOHUTh TIOHMMAaHUE TeHICPHBIX PA3JInUni B MPOJIODKUTEIHLHOCTH YKU3HU B KOHTEKCTE COLUAIILHO-
SKOHOMHUYECKUX (PaKTOPOB.

Opueunanvruocmy / yeHnocms ucciedoéanus. HaydHas 3HAYMMOCTD UCCIISIOBAHMUS 3aKIIIOYACTCS B BBISBIIC-
HUH TeHJICPHBIX PA3IIMUYK B BOCIIPUSTHH M BIUSTHUU COIATBHO-DKOHOMUYECKHX (DAKTOPOB Ha MPOJIOJDKUTEIb-
HOCTb XH3HU. [IpakTryeckas 3HaYUMOCTh 00YCIIOBJIEHA BO3MOYKHOCTBIO UCIIONIh30BAHMSI TTIOJTYYSHHBIX JTaHHBIX
JUISl COBEPIIIEHCTBOBAHHUS TOCYIAPCTBEHHOMN MOJMTUKH B chepe 3paBOOXPAHEHHS M COIMATBLHOMN 3allluThI.

Pesynomamul ucciedosanus. B pesynbTare HCCIIEAOBAHHS BBISBICHBI 3HAYMMBIC PA3THUYMSI B ITPOIOJIKH-
TEJNILHOCTH JKU3HHM MY>KYHH U JKEHIIWH, CBA3aHHbBIE C IOCTYITHOCTHIO MEJUIIMHCKUX YCIYT U YPOBHEM 3KOHO-
MHUYECKOro Onaromonryuusi. PaboTa BHOCUT BKJIaJ B Pa3BUTHE COIMATBHON MeIMIMHEI 1 AeMorpaduu. [Tomy-
YEHHBIC PE3YJIbTAThl MOTYT OBITh HCIOJIB30BAHBI JJIsl pa3pabOTKU MPOrpaMM, HANPABJICHHBIX Ha TOBBIIICHNE
JOCTYITHOCTH M Ka4ecTBa MEJIUIIMHCKUX YCIYT, a TAK)KEe Ha CHU)KEHHE COIMANTBHOTO HEPaBEHCTBA B 00JIacTH
3IpPaBOOXPAHEHUS C YIETOM COITMATBHO-I)KOHOMHYECKHUX YCIOBHMA. DTO TIO3BOJIUT CO3MaTh Ooee d(hPeKTHB-
HBIC CTPATETUH MOJJIEPIKKHU YSI3BUMBIX TPYIII HACEIEHHS M CIIOCOOCTBOBATH BBHIPABHUBAHUIO YPOBHSI )KU3HU
Pa3INYHBIX COIMATIBHBIX KATETOPUH.

Kniouesvie cnosa: mpoJOIKUTEIBHOCTD XKU3HH, TEHIEP, POXKIAEMOCTh, CMEPTHOCTbD, 3IPABOOXPAHEHUE,
(unancupoBanue, BBII.

BBEJEHUE

UYenoBevecknil IOTCHIIUAN B COBPEMEHHOM MUpE SIBJISIETCS OJTHAM M3 TJIaBHBIX (PaKTOPOB, OKA3BIBAIOIIUX
BIIMSIHE HA BaXKHBIC COIMATbHO-DKOHOMHYECKHE MoKa3aTenu. MccnenoBanus B 0071acTH MPOIOIKUTENHLHO-
CTH H3HH U €€ B3aMMOCBSI3H C COLMATLHO-OKOHOMUYECKUMH (DakTopaMu BeAyTCs JaBHO, © MHOTHE yUEHbIC
MOTYEPKUBAIOT 3HAYUMOCTH 37I0POBbsI HACEJICHHSI KaK KITFOUEBOT0 MOKa3aTelisi OJaromoydusi crpanbl. OTbIT
MPE/IIIECTBYIOIINX UCCIIEIOBAHUI MOKA3bIBACT, UYTO MPOJODKUTEIHLHOCTD )KU3HU TECHO CBSI3aHA C YPOBHEM
Pa3BUTHS 37IPaBOOXPAHEHHS, SKOJIOTUIECKON CUTYyalMeil U KaueCTBOM JKU3HH HACEIICHUSI.

[TpomoKHUTENLHOCTD KU3HU — ATO (PEHOMEH, BOJIHYIOIIHUH, KaKk JeMorpadoB, Tak 1 3KOHOMUCTOB B COIIU-
OJIOTHYECKHX, IKOHOMHYECKHAX UCCIIeTOBAHUAX [1].
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Osxuiaemast pOoJOKUTENBHOCTD KU3HH - 3TO BEJIMUYMHA, TOKA3bIBAIOIIAs, CKOJIBKO B CPEHEM MPOKUBET
TpyIa JIIoAeH, pOAUBIINXCA B OJTHOM IOy, €CIIU CMEPTHOCTh B KaXKJI0M BO3PACTHOM TpyIllie OCTaHETCS Ha
HEU3MEHHOM ypPOBHE.

[IpoGiiema u3yueHusI TPOAOIKATEIBHOCTH YKU3HH SIBISIETCS HE TOJIBKO IeMOTparuecKoi mpooeMoid, HO
1 SKOHOMHYECKOM.

Ha nannbiii MOMeHT npo0iemMa MpooIHKUTEIHHOCTH KU3HN HIMPOKO U3yYeHa B MEPOBOM MacIuTabde, oj1-
Hako B KOHTekcTe KazaxcraHa cylecTByeT OrpaHMYEHHOE KOJIMYECTBO KOMITJIEKCHBIX MCCIIEOBAaHUH, IMO-
CBSIIEHHBIX BJIVSIHHIO COIMAIbHO-)KOHOMUYECKHX (PAKTOPOB HAa JAHHBIN MOKa3aTesb. [losBiieHUE HOBBIX
JAHHBIX O MU(DPOBU3AIMH 3IPABOOXPAHEHUS U COBPEMEHHBIX JIeMOrpaduuecKuX TeHISHIHIX TpeOyeT Ooee
JIETATFHOTO aHAJIM3a U OIEHKH MX BIFSIHHUS Ha TPOIOIDKUTEIHFHOCTD JKA3HU.

AKTyaJbHOCTh TEMBI 00YCIIOBJIEHA TEM, YTO MPOJODKUTEIBHOCTD KU3HH SBIISETCS BAKHEUIITNM TTOKa3aTe-
JIEM YPOBHS Pa3BUTHs OOIIECTBA M KAUeCTBA JKU3HU HAceNeHUs. B yClIoBUSAX TI0OATBHBIX SKOHOMHYECKUX U
COLMANBHBIX M3MEHEHHH, a TAK)KE BHEAPCHUSI HOBBIX TEXHOJIOTHI, 0COOCHHO B chepe 3apaBoOXpaHeHus, HCclle-
JoBaHUE (DAKTOPOB, BIUSIONIMX HA MPOJODKUTEIBHOCT YKU3HU, CTAHOBUTCS HEOOXOMMBIM JUIs Pa3pabOTKu
3¢ GEKTUBHBIX CTPATErHil yIyUIIeHHsT OOIECTBEHHOTO 310pOBbst. OOBEKTOM HCCIICIOBAHUS SBIISIETCS POJIOI-
JKUTEBHOCTh KHM3HN HaceneHus PecnyOmuku Kazaxcran. [Ipemmerom mccienoBaHus SIBISIETCS BIUSHHE CO-
[HATBHO-YKOHOMHYECKUX (haKTOPOB Ha MPOAODKATEIIEHOCTD JKU3HA. [I[pUMEHEHHbBIC METOBI HCCIICTOBAHMS B
JTAHHOM CTaThe: CTATUCTUYECKHUI aHAIIN3, CPAaBHUTEIIBHBIN aHAM3, METOI 0000IICHHS ¥ CHCTEMATH3aIHH.

HccnenoBanre mpooKUTEIBHOCTH KU3HH U €€ B3aUMOCBSI3U C Pa3IUYHBIMU COLUATBHO-9KOHOMUYECKU-
MU (haKTOpaMUu OTBEYAET COBPEMEHHBIM 3aIllpocaM HAayKW U NPaKTUKU. BHeapeHue nudpoBu3aliym, moBbIIie-
HUE KayecTBa METUITMHCKOTO OOCTYKUBAHUS M YIyUIIEHHE YKOJIOTHIECKON 0OCTAaHOBKH TPEOYIOT HAYYHOTO
000CHOBaHMS 1 aHAJIN3a MX BIMSHUS HA 3/JOPOBhE HACENEHHs. B CBSA3M C 3TUM LEIBIO TAaHHOTO MCCIETOBAHUS
SIBJISICTCSI BBISIBJICHME OCHOBHBIX (DaKTOPOB, BIMSIOLIMX Ha MPOJIOJDKUTEILHOCTD x1u3HU B Kazaxcrane, a Tak-
e ompeJesieHue Mep 1o e€ yBesnndeHuro. [IpakTuueckas 3Ha4MMOCTh 3aKJIIOYAETCS B Pe3yJIbTaTax, UCCIeI0-
BaHUs1, KOTOPBIC MOT'YT ObITh MCIIOJIB30BaHbI JJIsl Pa3pa00TKU MPOTPaMM [0 YIYUIISHUIO CUCTEMBbI 3/IpaBO0X-
paHEHUs U NMOBBILICHUIO YPOBHA *KU3HU HaceneHus: KazaxcraHa.

B KazaxcTane connanbHO-5KOHOMHYECKOE Pa3BUTHE TTOCIETHUX JIBYX AECATHUIICTHH MMPOXOTUIIO B YCIIOBH-
AX TI00ATBFHBIX SKOHOMUYECKHX, MTOJINTHIECKUX W COIMATbHBIX U3MEHEHHH, BRI3BAaHHBIX, B IIEPBYIO OUYepe/b,
pacnagom Coserckoro Coro3a. B 1990-e romabl ypoBeHb 0e3padotuiibl qocturan 11-13% npu Hopme 5,6%,
YTO MPHUBEJIO K CHUKCHUIO POKIACMOCTH. DTa TeHJICHIIUS COXPaHsUIaCh BILIOTH 710 1999 rona, a HecTaOuIb-
HOCTbh 9KOHOMUYECKON CUTyalluu OTPULATEIBHO CKa3bIBAJIACh M HA MPOJOJLKUTEIBHOCTH KU3HU. OIHAKO C
HACTYIUICHHEM TMEePHUO0/ia OTHOCUTEIFHON CTaOMIHLHOCTH 3TOT IMOKa3aTelbh Havyall pacTu. 3a mocieanue 25 et
CpenHssl MPOJOJIKUTEIBLHOCTD KU3HU B Kazaxcrane yBennuunach noutu Ha 10 getr — ¢ 65 no 75,09 ner.

O} PeKTHBHOCTH CHCTEMBI 3/IPABOOXPAHEHNS MOKHO OIICHHUTH 110 OJHOMY KJIFOUEBOMY CTATHCTHYECKOMY
[I0KAa3aTelIt0 — CPEAHEN MPOJOIKATENLHOCTH KU3HU. X0Ts BBII Ha nyury HaceyneHus: He OKa3bIBAET IPSIMO-
IO BJIMSIHUS HA 3TOT (haKTOp, OH BCE Ke UrpaeT 3HAYUTEIIbHYIO poiib. B Ka3zaxcraHe 1051 COBOKYITHBIX pac-
XO0JIOB Ha 3[IpaBoOoxpaHeHue coctasisieT 3,7% ot BBIIL, uto BIBoe MeHbllle peKOMEHI0BaHHOTO BecemupHoit
opranuzanuen 3apaBooxpanenus ypoBHs (6% ot BBII) u 3HaunTeNnbHO yCTymaeT aHaJOTHYHBIM TI0Ka3aTemsIM
3anmaaHbIX ctpad u CIIA.

ITo moacyeram y4eHsIX 3a mocaeaane 160 et peanbHas MPOIOJDKATEIHFHOCTD KU3HA B MUPE €KETOTHO
yBeJIMYMBaeTca Ha Tpu Mecsna [1].

[IponomxurensHOCTH KU3HU B Mupe B 2025 rony cocrtasisieT 72,95 net, U3 HUX y KeHIIMH — 74,6 neT, y
MyxuuH — 71,3 net [2].

JocTtmkenne yBearmdeHus MPOJ0IHKUTEIHHOCTH KU3HU HJIET €CTECTBEHHO C YBEITMYCHNEM HayYHO-TEXHH-
YEeCKOTo Mporpecca B 0071acTH MEAWIIMHEL, dKosorni. Ha Hacrosmee BpeMs uaeT BHeIpeHne nrudpoBU3aum
BO BCE aCIEKTHI )KU3HH, B TOM YHUCIIE U B 3[[PAaBOOXPAHEHUH, YTO TAKXKE TOJOKHUTEIHHO MIPOSBISETCA Ha 370-
pPOBBE HaceJIeHusI.

ITo cocrosnuto Ha 1 auBaps 2025 rog nacenenune Kazaxcrana cocrapisier 20 286 084 muH yen, B TOM 4u-
cie ke 10 307 000 wenosek (50,8%), myxuun 9 979 000 yenosex (49,2%).
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Brnepseie 3a Bcio ucroputo Pecriy6nuku Kasaxcran mo ntoram 2024 roga ypoBeHb CpeHEl MPOIOIKU-
TEJTHHOCTH JKM3HU HACEJICHUS TOCTHUT 75-M JIET. DTOT MOKA3aTeNIb MPEBBIMIACT JOMAHIEMUUHBIN TePHO/I, KO-
TOpBIi coctaBisin 73 roxa [3].

Ho, HEcMOTpst Ha 3TO OAHOW M3 OCHOBHBIX MPOOJIEM B Hallel CTpaHEe HE3aBUCHMO OT YBEIMYHBAIOIICH
IPOJIOJDKUTENLHOCTH YKHU3HU SIBIIsIETCS Ipo0iieMa GUHAHCHPOBAHUS 3/[PaBOOXPAHEHHUS.

Kakum 00pazom BbllIeyKa3aHHbIC MPOOJIEMbI OTPAKAIOTCS Ha 3JJ0POBBE M, CIEJOBaTENLHO, HA MPOIOJI-
JKUTEIBHOCTH JKU3HU HaceneHnn PecryOnuku Kazaxcran, a B 0cOOCHHOCTH T€HICPHOH Pa3HHIIBI ONPEIEINM
HIDKE B CTaThbe.

JIutepatypHblii 0030p. [ 'enaepHbIe pa3nuuns B MPOAOKUTEIBHOCTH KU3HH SBISIOTCS BaKHBIM aclIeKTOM
JeMorpaguYecKuX UCCIEAOBaHUM, TOCKOIBbKY MY>KYHMHBI U JKEHIMHBI [I0-Pa3HOMY pearipyroT Ha COIHaIbHO-
SKOHOMUYECKHE YCIIOBHS, BIUSIONINE HA WX 30POBbE M CMEPTHOCTh. B cTpanax EBpomneiickoro Coro3a xeH-
HIMHBI UMEIOT O0Jiee MPOIOJIKUTENBHYIO KH3Hb, HO TIPU TOM Yallle CTPaJaloT OT XPOHHYECKUX 3a00JICBaHUMI
[4]. DTO MOATBEPIKIAET THITOTE3Y O IAPATIOKCE 3I0POBHE-BEDKUBAHUEY, COTJIACHO KOTOPOMY SKEHIIIHBI UMEIOT
OMOJIOrNYECKOe MPEUMYIIIECTBO B JIOJITOJIETHH, HO CTAJIKMBAIOTCS C O0Jiee BBICOKOW 3a0011€BaeMOCThIO [5].

XKenmpHbl B OONBIIMHCTBE CTPAH MUPA KHUBYT JIOJbIIE MYKUUH, U OTO SIBIICHHE HAOJIONAeTCs JaxKe B
CTpaHax C BBICOKHMHU TIOKazaTensiMu cMepTHOCTH [6]. B Tarapcrane, HecMOTpsi Ha o0liee CHIKEHHE CMepT-
HoctH 110 2014 rona, B 2020 roay mpowu3omien poCcT MoKazaTeaeii CMEPTHOCTH, OCOOCHHO cpean MY K4uH [7].
[Tpu4mHBI 3TOTO CBSI3aHBI KaK C COIMATIBHBIMU, TaK H C TIOBEJACHYCCKUMH (PaKTOpPaMH, TAKMMHU KaK yPOBEHb
noTpeOJICHHS aJIKOTOJIsl M 0OpallleHUe 3a MEIMIIUHCKOW TOMOIIIBIO [8].

ConuanbHO-9KOHOMUYECKHE yCIOBHSI, BKJIIOUasi YPOBEHb JJOX0/a, TOCTYH K MEIUIIMHCKUM YCIyraMm U 00-
pa3oBaHKe, OKa3bIBAIOT 3HAUYNTENIHOE BIMSAHNE Ha MPOJIOIIKUTEIBHOCTD KU3HU. 3HAUUTEIbHBIE PETHOHAIb-
HBIE Pa3IHyMsl B IIOKA3aTesIX POXKIAEMOCTH U cMepTHOCTH B KazaxcTane 00yCIOBIEHBI JUCIPONIOPLUSIMH B
COIMAJIbHO-DKOHOMHUYECKOM PAa3BUTUU PA3IUYHBIX oOnacteir crpansl [9]. MccnenoBarenu Kazaxcrana pac-
CMaTpPUBAIOT BIMAHNE COIMAIILHOTO HEPABEHCTBA HAa PENPOTYKTUBHOE 3/TOPOBhE KEHILUH, [TOTUEPKHUBAsL, YTO
JIOCTYII K MEUIIMHCKOMY OOCIIY’>KMBaHHIO ¥ 00Pa30BaHHUIO BJIMSET HE TOJHKO HA POXKIAEMOCTh, HO U Ha 00-
II1€ TIOKa3aTeH MPOA0KUTENbHOCTH ku3HHM [10]. Bbicokne ypoBHM KypeHUs cpeii My KYHH TaKkKe BHOCAT
BKJIAJT B Pa3pbIB B 0KUIaEMON IPOJOIKUTEIILHOCTH >ku3HU [11].

[Mangemus COVID-19 oka3ana 3HaUYNUTENbHOE BIUAHNE HA IMOKA3aTEIN CMEPTHOCTH BO MHOTHX CTpaHax,
Bkitoyasi Kazaxcran. B 20202021 romax HaOJr0a)ICs pOCT CMEPTHOCTH CPEJIM JKEHIIUH, OCOOCHHO OT 00-
JIe3HEeH OpPTraHOB JIBIXaHUS, BKIIIOYAsi THEBMOHHUIO. DTO MOJUYEPKUBAET HEOOXOIUMOCTh yueTa FeHIepHBIX ac-
NIEKTOB TPH pa3pabOoTKe MEp pearupoBaHusl Ha MMaHAEMHUH U APYTHE KPU3HCHI 3paBooxpanenus [ 12]. buomo-
rudeckre (GakTophl, TAKHE KaK FeHeTHUeCKasl 3aluTa 0T HH(EKINi, MOTyT 00BSICHSITH MEHBIITYIO CMEPTHOCTh
JKEHIIIMH OT BUPYCHBIX 3a0oneBanuii [13].

I'ennepHble pa3nuyus B BIUSAHUN COLMATBHO-DKOHOMHYECKUX YCIOBUHM Ha MPOJAOKUTENIEHOCTD JKU3HU SB-
JISIFOTCS CJI0)KHBIM M MHOTOT'PAHHBIM BOITPOcoM. Kak Mmoka3bIBaroT McciIeJOBaHMsl, COUeTaHne OMOIOTHUECKUX,
COLIMAITBHBIX M MTOBEJICHYECKHX (PAKTOPOB OMPEEIIsieT, HACKOIBKO JIONT0 KUBYT MY>KYMHBI U JKCHITHHBL. J{71st
MOBBIIICHUS IPOJIOJDKUTENILHOCTH U KQUeCTBa KHU3HU HEOOXOMMO YUYUTHIBATH FeHEPHBIE OCOOCHHOCTH MPH
pa3paboTKe CONUANBHBIX U MEIUIIMHCKUX CTPATETni.

MATEPHAJIBI U METO/bI

st aHanmM3a IpoI0/DKUTENILHOCTH KU3HH HacelleHHs U (PakTOpOB, BIMSIIONINX Ha HETo, MPOBeIeH 0030p
Ucclel0BaHuill B 1aHHOH o6sacTu: cOOp TEOPETUUECKOro MaTepuaa, U3y4eHue ClielualbHON JINTepaTypsl B
oOnacTtu geMorpaduu 1 SJKOHOMHUKH.

Tax:ke mpu HaNMMCaHUU CTAaThbU OBLIM MPUMEHEHBI METOBI CPAaBHUTEIHLHOIO aHaln3a, SKOHOMHUKO-CTAaTHU-
CTMYECKHI aHAJIN3, METOJ] TpaduecKoi HHTepHpeTanun. JJIsi CpaBHUTENBHOTO aHaIM3a TPOOKUTEIHHO-
CTH KM3HM HacejeHus Kazaxcrana ObUIM B3AThI CTPaHbl C HU3KHUM M BBICOKMM YPOBHEM 3KOHOMHUYECKOTO
passutus. MccnenoBansl JaHHBIE 110 3JOPOBBIO HACEIICHMS, OIIPEIEIIEHBI OCHOBHBIE KJIACCHI CMEPTH, KOTOPbIE
OKa3bIBAIOT BIUSHUE HAa COKpAIIEHHE MPOJAOIKUTENIbHOCTH )KM3HH B TeH/IEPHOM pa3pe3e. OCHOBHBIM HCTOU-
HHUKOM JIJIs1 cOopa NaHHBIX sBisiics CTaTHCTHYeCKUi cOOpHHUK BIOpo HAllMOHANBHOW CTAaTHCTHKH ATEHTCTBA
[0 CTpaTeruyeckoMy TUIaHUPOBaHUIO 1 peopmam. [1iist aHanM3a MpoIoJKUTENILHOCTH XKU3HH B PecmyOmuke
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KazaxcraH B reHiepHOM pa3pe3e ObLI HCIIOJIb30BaH CTATUCTHYCCKUI COOpHUK «OKeHIMHbI U MyK4uHbI Ka-
3axcrana. [lepuon uccnenoBanus oxsateiBaeT ¢ 2003 mo 2023 rr.

OCHOBHASA YACTb UCCJEJOBAHUS

Lenpro McceoBaHUS SIBJISICTCS IPOBECTH aHAIM3 MPOJIOJIKUTEIBHOCTH JKU3HU HacelieHus PecryOnuku
Kazaxcran B TCHACPHOM acCIICKTE U BBIABUTH BJIMUAIONIUMEC HA HET'O COLMAJILHO-O3KOHOMHUYECKHUE q)aKTOpI)I.

Ha nagaino 2025 roaa uncinenHocTh HacenaeHus Kazaxcrana cocrasisier 20 286 084 yenoBek, W3 HUX JKEeH-
e 10 373 918 (51,1%), myxuun 9 912166 (48,8%) [3].

CpeZ[HSIH MMPOAOJKUTCIIBHOCTD )KU3HU B PeCHYGJ'II/IKe Kaszaxcran siBiasieTcs OJJHHUM M3 KIIOYECBAIX ITOKa3aTe-
JICH 3I0POBBSI HACEJICHHUS M COLMATIbHO-3KOHOMHYECKOT0 Pa3BUTHsI CTPaHbl. B mociieiHre ro/1bl Ha0Jro1aeTcs
TTOJIOXKUTCIIbHAA TCHACHLUMA YBCIIMUCHUSA ITPOJOJIKUTCIIBHOCTH )KU3HU KAK Y MYKYWH, TaK U Y )KCHIIWH.

CorniacHO OILIEHKaM HCCJICIOBATENICH, 3/I0POBbE M MPOJOHKUTEIBHOCTh JKU3HA COBPEMEHHOI'O YeJIOBeKa
onpenemnstorcs Ha 10% crucremMoii 3npaBooxpaneHus, Ha 20% — HacIeACTBEHHOCTHIO, Ha 20% — 3Komoruye-
CKUMH yCJIOBUSIMH, U Ha 60% — 00pa3oM U cTuiieM xu3Hu [ 14].

Tabmunua 1 — [IpogomkuTensHOCT )u3HU B KazaxcraHe 3a 22-j1eTHuil nepuos

Bcee Toponckoe Cenbckoe
oz HaceleHne HaceleHne HaceleHne
Bcero }Ke:lﬂm_ MyKunHbl Bcero KeHmuHbr MyXuuHbI Bcero Kenmumasr My»XuuHbI
2003 65,85 71,48 60,47 65,01 71,22 58,96 67,22 71,91 62,87
2004 66,18 72,00 60,63 65,31 71,84 59,01 67,59 72,43 63,16
2005 65,91 71,77 60,30 65,05 71,62 58,66 67,33 72,22 62,85
2006 66,19 72,03 60,55 65,34 71,85 58,99 67,52 72,45 63,06
2007 66,34 72,58 60,70 65,81 72,74 59,43 67,03 72,30 62,31
2008 67,11 72,43 61,91 66,69 72,34 60,83 67,72 72,55 63,20
2009 68,36 73,21 63,53 68,31 73,38 63,02 68,42 72,96 64,20
2010 68,45 73,41 63,55 68,47 73,57 63,15 68,43 73,17 64,06
2011 68,98 73,81 64,16 68,98 74,05 63,65 68,97 73,45 64,79
2012 69,6 74,3 64,8 69,6 74,5 64,3 69,6 74,1 65,4
2013 70,62 75,23 65,91 70,68 75,38 65,59 70,54 75,02 66,33
2014 71,44 75,82 66,90 71,43 75,90 66,50 71,46 75,70 67,42
2015 71,97 76,26 67,49 72,04 76,46 67,14 71,89 75,97 67,97
2016 72,41 76,61 67,99 72,48 76,77 67,69 72,32 76,40 68,43
2017 72,95 76,92 68,72 73,12 77,07 68,60 72,73 76,71 68,88
2018 73,15 77,19 68,84 73,09 77,21 68,42 73,24 77,17 69,44
2019 73,18 77,30 68,82 73,08 77,23 68,39 73,35 77,43 69,42
2020 71,37 75,53 67,09 71,21 75,43 66,61 71,64 75,73 67,82
2021 70,23 74,03 66,33 69,91 73,70 65,77 70,79 74,64 67,19
2022 74,44 78,41 70,26 74,73 78,66 70,31 73,94 77,91 70,17
2023 74,02 79,06 70,99 75,73 79,57 71,44 74,02 78,11 70,27
2024 75,44 79,42 71,33 76,14 79,96 71,92 74,26 78,43 70,42
IIpumeuanue: CocTaBiieHO aBTOpaMH Ha OCHOBE UCTOYHHUKA [15]

ITo nannbim cratuctuku B 2024 rony ypoBeHb CpeHEN NPOAOIHKUTEIBHOCTH JKU3HHU Ka3aXCTAHIIEB COCTa-
Bu1 75 net. [Ipu 3TOM IpOJOSIKUTENIBHOCTD )KU3HU Y KEHIIUH 79 neT, y My>4uH 71.

[Ipocnenus nuHAMUKY MPOIOIKUTEIHLHOCTH XU3HU B KazaxcraHe B pa3zpese ropoja u ceia, MOXKHO OT-
METHUTbh, YTO TPOJIOIDKUTEIHFHOCTh JKU3HH y cenbckoro HaceneHus ¢ 2000 roma mpeobnagano g0 2008 roma
BKJIFOUUTEILHO, JIajiee TI0 T0/IaM MPAKTUIECKH YPaBHSIICS TaHHBIN TOKa3aTenb, ¢ 2022 uaeT yBelIndeHne mpo-
JOJDKUTETBHOCTH JKU3HU TOPOJCKOTO HACEJeHUs MPAaKTHYECKH Ha 1 TOJ MO CpaBHEHUIO ¢ cenbckuM. Ecim
paccMmarpuBaTh IeHAEPHBIN acTeKT 3a 3TOT YK€ TMEePHOl, TO MOYKHO YBUAETh, YTO MPOIOJKUTEILHOCTD YKU3HH
Y CENbCKUX U FOPOACKUX >KCHILMH IPAKTUYECKU PaBHBI, B TO BpeMs Kak y MyskuuH ¢ 2000 no 2007 rox uaer
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npeo0ajanre B JAaHHOM TIOKa3aTelle CeJIbCKOTO HacelleHHs HaJl TopoJicKuM, nanee ¢ 2008 roga ypaBHUBaeTCs
MIPOIOJDKUATEIHFHOCTD KU3HHA MEKIYy HUMH.

B cBsI3U ¢ BBIIIEU3I0KESHHBIM MOXHO BBISBUTH HECKOJILKO MPOOJIEM:

JKeHIMHBI )KUBYT 3HAYUTEIHHO J0JIbIIEC MYKUUH (pazHuLa B 9 51eT). DT0 MOXKET OBITh CBS3aHO C (paKTopa-
MU 37I0POBbsI, 00pa30M KH3HH, YPOBHEM cTpecca U MPo(hecCHOHATBHBIMU PUCKAMHU Y MYIKYHH.

C 2022 rona mpoA0KATEIFHOCTD KU3HU TOPOACKUX JKUTENICH Hadama Omnepekarh CENbCKUX. ITO MOXKET
CBHUJICTEIHCTBOBATh 00 YJIYUIICHUU YCIIOBUH MH3HU B TOPOJax (JIOCTYI K MEAMIIMHE, TUTAHUIO, SKOJIOTHH ),
00 0 CHIDKEHUN KAa4eCTBA KU3HHU B CEILCKON MECTHOCTH.

CHIDKEHUE MTPEUMYIIECTB CeIBCKOM KU3HU T My K9iH — 710 2007 roga My XKYHHBI B CEJIe JKUITU JAOJbIIIE,
4YeM B TOPOJIC, HO 3aT€M TOT MOKA3aTeIh YPABHSICA. DTO MOKET YKa3bIBaTh HA YXYAIICHUE YCIOBUN TPYa,
3/IpaBOOXPaHEHUS Wi 00pa3a KU3HU CEJIbCKUX MYKUUH.

CpaBHEHHE MPOIOJDKUTEIHFHOCTH KU3HA MYKYMH U KEHIIWH B pa3HbIX pernonax Kazaxcrana sBisercs
B2KHBIM aCIIEKTOM HM3Y4YeHHs reHaepHou nemorpaduu. Eciu paccMaTpuBaTh OKHIAEMYIO MTPOJIOKUATENb-
HOCTB JKM3HU B pa3pese peruonoB PK, To MOKHO 3aMeTUTh OTIpeIeICHHBIC OTIUIHSL.

O:xunaemasi NMPOAOIKUTECJIBHOCTD KU3HU B pa3pe3e peruoHoB

PK3a2024r
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Pucynok 1 — Oxumaemasi mpoaODKUTEILHOCTE ki3HU B pernoHax PK B 2024 romy
IIpumeuanue: CocTaBieHO aBTOpaMH Ha OCHOBE UCTOYHHUKA [3]

Camplii BBICOKHIA TTOKA3aTeNh B T'. AJIMaThI U T. AcTaHa 78 J1eT, caMblid HU3KHH MTOKA3aTelb B PETHOHE Y JTbI-
Tay — 72 rona.

Taxke CTOUT OTMETHTh, 4TO B Meranonucax PecnyOsnuku Kazaxcran — ropojgax Actane u AjimaTbl —
MIPOJIOJKUTENILHOCTD KHU3HU KaK y MYXKUWH, TaK U 'y )KSHIIIMH, KaK MPaBHJIO, IPEBHIIIACT CPEIHHUIA TTOKA3aTeh
o crpane. Bo3aMoxHO, 3T0 CBsi3aHO ¢ 0oJiee BBICOKOH JOCTYMHOCTBIO H KAUE€CTBOM MEIUIIMHCKOHN TTOMOIIIH 110
Pa3IMYHBIM HAMPaBICHHUSAM 3PaBOOXPAHCHHUSI.

EcTb MHeHWUsI, 4TO KU3HBb B OOJNBIIUX rOPOJax € €ro YpoOBHEM IyMa, padOTOH KPYITHBIX TPOU3BOJICTB, C
OBICTPBIM TEMIIOM KH3HH, U YBEJIIMUEHUEM CTPECCOBBIX CUTYAIUI HEKEIIM B PETHOHAX JIOJDKHO CHUXKATH MPO-
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JIOJDKUTEIBHOCTD JKU3HU, HO CTATHCTHKA MTOKa3bIBaeT 00paTHOE U 3TO HE TOJbKO B KazaxcraHe, Hanpumep, B
TaKOM MCTraIrioJImce Kak MOCKBa, YPOBEHDb IPOAOJIKUTCIIBHOCTHU JKU3HHU BBILIC, YEM PETMOHAJIILHBIX TOpoaax U
cenax Poccuiickot @enepanuu. KpynHbie ropoia nepekpbiBalOT CBOM HEJIOCTATKU TOPOACKUM OJIaroyCTpoii-
CTBOM, JOCTYINHOCTBIO MEAUIITMHCKOI'O O6CJIy)KI/IBaHI/I$I, HaJIN4YHueM pa60q1/1x MECT N BBICOKUMHU 33p360TKaMI/I
10 CPaBHEHMIO C PETHOHAMH.

HeCMOTpH Ha YCTOI‘/'I‘II/IBYIO TCHACHIUIO K YBCIIMYCHHUIO ITPOAOIKUTCIILHOCTU )KMU3HU HACCJIICHUS, IT'CHACP-
HBII pa3pblB NO-IIPEKHEMY OCTAECTCSI 3HAUUTEIbHBIM.

[IponomKUTENBHOCTD KU3HU Y JKEHIIMH ropa3/o BhIIIE, YeM y MYKYHH NoyTH Ha § neT. OjHako, eciu
paccMaTpuBaThb YMCJIO POAMBIINXCA MJIAZICHIICB 3a TOT K€ 20-neTHni nepuoa, To MOXXHO YBUIETH, YTO MaJlb-
YHKOB POKIAETCS rOpa3io OOJbIIE.
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Pucynok 2 — Yucno ponusmmxcs B PK

[Ipumeuanue: CocTaBieHO aBTOpaMH Ha OCHOBE UCTOYHHUKA [16]

[MosrydaeTcsi, 4TO My>KYUH POKIAACTCS OOJbINE, HO KEHIUHBI KHUBYT J0Jibie. COrIacHO BO3PACTHOM CTa-
THUCTHUKE C 30 JIET U 00 CTapOCTI/I YUCJIICHHOCTbH KCHIIINH HAYMWUHACT IMOCTCIICHHO HpeBI)IHIaTI) YUCJIICHHOCTb
MYKYHH.

OTo0 TeHJIeHIUs COXpaHsAeTcs He ToJbKo B KazaxcTtaHne, HO U 1o BceMy MHpy. Paznuuns Mexay MyKdu-
HaMHU U XKXCHIIWHAMU 3HAYUTCIIbHbBI. HE3aBUCUMO OT HElHI/IOHElJII:HOCTGfI, TeppI/ITOpI/II/I HpO)KI/IBaHI/IH, ypOBHSI
MEIUIITHCKOTO 00CITy)KUBaHHS, MATEPUHCKON CMEPTHOCTH M APYTHX (PaKTOPOB — BCETAa M BE3/I€ KECHIINHBI B
CpeIHEeM KUBYT J0JbIIe Myk4uH. [ 1e-To 3Ta pazHua cocrapiser 2-3 roaa, B EBpore, a B HEKOTOPBIX peru-
onax Poccun ona nocturaet u 12 Jer.

Otuero uer Takoi re’iepHbIi pa3psiB B Kazaxcrane? [IpudauHbI CHUXEHMSI TPOJOIDKUTENBHOCTH KU3HU
y MyX4YHMH. B MeauuumHe omnpenenstoT 6 OCHOBHBIX KJIACCOB NPUYMH cMepTH. B Tabiwiie HMKe BHUIHO, YTO
HpaKTI/I‘{€CKI/I I10 BCEM KJiaccaM HpI/I‘-II/IH CMepTI/I My)i(‘-II/IHI)I COar0T CBOM IIO3UIIUU B 3H3‘-II/IT€JII:HOI‘/'1 CTCIICHU.

HauGosnbiee komuuecTBo 00JIe3HEH Y MYKYHH OTBOJUTCS Ha OOJIE3HU CUCTEMbI KPOBOOOPAIIICHHS, HOBO-
O6pa30BaHI/I$I 1 HCCUACTHBIC cnyqan, OTpaBJ'IeHI/IH nu TpaBMI)I. HI/DKG B zmarpaMMe BUIHO 3HAYUTCIIBHOC YBGJII/I-
YEHHE CMEPTHOCTH CPEAU MYKUYHH.
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Tabnuna 2 — OCHOBHBIE KIIacChl TPUYHH CMEPTH

Kraccsr 2012 2015 2018 2021 2022 2023
MIPUYUH Ken- | Myx- | XKen- | Myx- | XKen- | Myx- | XKen- | Myxuu- | XKen- | Myx- | Ken- | Myx-
CMepTH IIMHBl | 9YWHBI | OMHBI | YWMHBI | IMUHBI | YUHBI | IIMHBI HBI IMHBl | YMHBl | INUHBI | YUHBI

Bcero 64298 | 79113 | 59588 | 71223 | 60110 | 70338 | 87567 94836 60984 | 72539 | 59247 | 71439
B Tom umce:

bonesnu
CUCTEMBbI
KpoBooOpa- | 23055 | 26821 15881 18218 | 13153 | 17420 | 19223 23882 12279 | 18035 | 11354 | 17392
IIEHUSA

Hecuacrt-
HbIE
cirydau,
orpaeienus | 3620 13152 3153 11239 2739 9432 2542 8810 2297 8885 2378 8555
U TPaBMbI
HoBoobpa-
30BaHUs

8296 9467 7726 8755 7002 8148 6810 7566 6490 7358 6443 7261

Bone3nn
OpraHoB
JAbIXaHUsI

6161 7968 8269 10065 | 6720 9165 9259 11440 5251 7857 5116 7822

bonesnn
OpraHoB
nuieBape- | 5583 7049 5579 7364 5011 6458 5365 7339 4531 6150 4471 6160
HUS

Uudek-
LMOHHEIE
U napasu- 527

TapHbIC 596 1430 999 466 861 474 884 537 806 488 783
0os1e3HU

g)ﬂi‘;‘; 16987 | 13226 | 18453 | 14583 | 25019 | 18854 | 43894 | 34915 | 29599 | 23448 | 28997 | 23466

[Tpumeyanne: CocTaBieHO aBTOpaMH Ha OCHOBE HCTOYHHKA [3]
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Pucynoxk 3 — Yucno ymepmux B PK

IIpumeuanue: CocraBieHO aBTOpaMH HAa OCHOBE UCTOYHHUKA [3]
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B Kazaxcrane mpoxuaet 6onee 10 MIJIITHOHOB JKEHIITNH. AHAIN3 TIOKA3bIBACT, UTO KCHIIUHEI CIEAT 3a
CBOMM 370POBbEM JIYHYIllE€ U MOJIb3YIOTCS MEAUIIMHCKUMHU yCIIyTaMu OOJbIlle, YeM MY’KUMHBI, B YaCTHOCTH, B
CBSI3U C UX TIOTPEOHOCTSAMH B 00JIACTH PEIPOAYKTHBHOTO 310pOBbs [17].

Taxoke cymecTByeT HeCKOJIBKO (PaKTOPOB, KOTOPBIE MOTYT OOBSICHSTE OTH pa3inyusl. Bo-nepBbIx, 3TO T'eH-
JIEPHBIE POJIM U COITHANIbHAS TUCKPUMHUHAIS, KOTOPHIM TOJIBEPTaeTCsi My>KCKOe HacelneHue. MyKUYuHbI 4acTo
paboTaloT B OMACHBIX OTPACIISX MPOMBIIIICHHOCTH WIIM 3aHUMAIOTCSl (PU3UUECKH TSDKENIBIM TPYAOM, UTO I0-
BBILIAET PUCK MOJIyYSHHS TPABM U TPO(ecCHOHATBHBIX 3a00JICBaHHH.

Bo-BTOpBIX, CTEPEOTHITBI O MY)KECTBEHHOCTH W HEXEJaHWEe 00pamarbcsi K BpauaM MOTYT MIPaTh PoJib B
YMEHBIICHUH MTPOJAOJDKUTEIBHOCTH JKU3HU MY)KUMH. MHOTHE U3 HUX HEe 00palaroT JOJDKHOTO BHUMAHUS Ha
CBOE 3/I0POBBE HJIM MMPEHEOPETaloT peryIsipHBIMU METUIIMHCKUMH OCMOTPAaMH, YTO MOYKET MPUBECTH K JHar-
HOCTHPOBAHUIO 3a00JI€BaHUM Ha TO3/THUX CTaIUAX.

B-TpeTbhux, 0JJH U3 KIOYEBHIX (DAaKTOPOB, BIUSIOIIUX HA MPOJOKUTEIBHOCTD KU3HHU B TEHJICPHOM ac-
MeKTe, - 9TO 00pa3 KM3HU. B 1enom, HabmoAaeTcss TeHACHIHMS K TOMY, YTO MY>KYHMHBI 00Jiee CKIOHHBI K
OIACHBIM NPUBBIYKAM, TAKUM KaK KypeHHE H YIOTPEOJICHHE ajIKOT oM. DTH BpEIHbIC IPUBBIUYKY 3HAYUTEIBHO
MOBBIIIAIOT PUCK PA3BUTHSI CEPACUYHO-COCYAUCTHIX 3a00JIEBAaHUN M OHKOJIOTHUECKUX 3200JICBaHUH Y MY>KUHH.
B cBo1o ouepep, JKEHITMHBI 4acTo 00JIee 0CO3HAHHO OTHOCSTCS K CBOEMY 3/I0POBBIO M HIMEIOT MEHBIIIE CKIIOH-
HOCTHU K TAaKUM BPETHBIM IPHUBBIUKAM.

HecmoTpst Ha TO, YTO MPOAOIKUTEIEHOCTh KHU3HN YBEJINYUBAETCS B 000MX MOJax, BCE €Ille CYLIeCTBYET
HEOOXOIUMOCTb B IPUHSITHHU Mep JIsl COKpAILIEHHsI TeHIEPHOT0 Pa3pbiBa. ITO MOKET ObITh JOCTUTHYTO ITyTEM
MTOBBILIEHNUS OCBEJIOMIIEHHOCTH O 370POBbE CPEIU MYKUHMH, 0OECTIeUeHHs] PaBHOTO JIOCTyIa K MEAUIIMHCKUM
ycIllyraM | yJIy4dIlIeHHs KauecTBa KU3HU HACEJICHUS B LIEJIOM.

Kpowme Toro, conuanbHO-I9KOHOMHUYECKHUN CTaTyC TaK)Ke UTPaeT BAXKHYIO POJIb B TEHIEPHOM acreKTe Mpo-
JOJDKUTEIHPHOCTH JKU3HH, & UMEHHO >KeHITUHBI B KazaxcTaHne yacTo uMeroT 6osiee HU3KUN YPOBEHb JOX0/a,
4eM MY)KYMHBI. DTO BIUET Ha X JOCTYI K KAYeCTBEHHOMY MEIUIIMHCKOMY OOCITY>KHBAHHIO, YCIIOBHSIM JKU3-
HU ¥ IATAHUIO, YTO MOKET CKa3bIBATHCS Ha 3/I0POBBE B IOJITOCPOYHON MEPCIIEKTHBE.

Taxke CTOUT OTMETUTh, YTO KEHIIMHBI B CPETHEM JIOJIBIIIE )KUBYT, HO Yallle CTAIKUBAIOTCS C XPOHHYECKHU-
MU 3200JICBaHUSIMH B TTOKWIJIOM BO3pacTe, 4To TpeOyeT Oosiee pa3BUTOM CHCTEMBbl COIMANBHOW M MEIUIMH-
cKkoil moanepxku. Kpome Toro, reniepHble pa3auyrs B Harpy3Ke Ha JKeHIIUH, BKJII0Yas ABOWHYIO 3aHATOCTh
(pabota u nomaiHue 0053aHHOCTH), MOTYT MPUBOJMTH K CTPECCY U YXYAUICHUIO KaueCTBa )KU3HU.

Baxxayto ponb urpaet u ypoBeHb 00pa30BaHHS: JKEHIIUHBI C BEICIIMM OOpa3zoBanueM B KazaxcraHe, kak
MIPaBUIIO, UMEIOT 00JIee BRICOKUH YPOBEHB 3[J0POBBS U 00JIee IONTYO POIOIKUTENLHOCTD )KU3HU IO CpaBHE-
HUIO ¢ MEHee 00pa30BaHHBIMH CIIOSIMH HACEJICHUSI.

Taxum 00pa3om, JUIs COKpaIlleHHsl pa3pbiBa B KAUECTBE KHU3HU U 00ECIIEYeHUH PABHOTO JIOCTYIa K ME/IU-
LIMHCKUM yCITyTaM He0OXO0JUMO pa3BUTHE Me€HIEPHO-UyBCTBUTEIHHON COIIMATLHON MTOJIMTHUKH, HAITPABIEHHON
Ha MOJJICPIKKY JKEHIIUH B TPYJI0BOH cdepe, 31paBoOOXpaHCHUH U COLMATILHOM 3alIuTe.

B nmanHOM citydaer cieqyeT oOpaTuTh BHUMaHHE Ha 3JI0pOBbE JKEHIIMH. MeIUIMHCKas TOMOIIb TOJIK-
Ha OBITh JIOCTYITHOW M KA4eCTBEHHOW JUUIS BCEX KATErOpuil HACEJICHUs, BKIIIOUAs JKEHIIUH, OCOOCHHO TeX,
KOTOpbIC HaXOJSTCS B PENPONYKTHBHOM Bo3pacte. O0ecreueHue JOCTyna K MPEeBEHTHBHBIM MEIUIIMHCKAM
ycIyraMm 1 nHGOPMHPOBAHKE O 3J0POBOM 00pa3e )KU3HU MOXKET 3HAYUTEIILHO MTOBBICHTH ITPOAOJKHTEIEHOCTh
KU3HU JKEHIIIHH.

Ji1st cpaBHEHUS pACCMOTPUM MPOIOJKUTENEHOCTD KHU3HHU B IIOCTCOBETCKUX CTPAaHAX M 3apYOEKHBIX CTpaHax.

[IponomKUTeNbHOCT )KU3HU MYKUYHH U JKeHIIMH B Mupe B 2024 rony cocrasisier 73 roga. JKeHuuns1 — 76
net. Myxuuasl — 70 neT.

Tabnuua 3 — IIpogosKUTENbHOCTD )KU3HU B CTPaHaX IIOCTCOBETCKOIO IIPOCTPAHCTBA

Crpansl CHI' Bceero JKEHIUH MY/KYHH
Azepbaiikan 73 76 70
Poccus 73 78 68
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ApmeHus 75 78 71
Kazaxcran 75 79 71
benapycn 74 79 69
Keiprecran 71 75 67
TamxukucTan 71 73 69
Typxkmenus 68 71 64
V36ekucran 71 74 68
YkpanHa 72 77 66
MosgoBa 72 76 68
I'py3ust 75 79 70
[Ipumeuanue: CocTaBieHO aBTOpaMH Ha OCHOBE UCTOYHHUKA [18]

JIMnupyronmMe 0 MPOJODKUTENBHOCTH JKM3HU B PEruoHe sABJstoTcs Apmenus, ['pys3us m Kazaxcran,
I7ie 9TOT II0Ka3aTellb JOCTUraeT B cpeaHeM 75 jner. OnHaKko, HECMOTPsl HA OTHOCUTEINIBHO BBICOKUI YPOBEHb
MIPOJOIKATENBHOCTH KU3HH, YPOBEHb YKOHOMHUYECKOTO PA3BUTHS B 3TUX CTPaHaX OCTAETCS HEBBICOKUM. DTO
TT03BOJISIET MPEANOI0KHUTD, YTO HA JIOJTOJIETHE B 3HAUNTEIIBHOM CTENEHH BIUSIOT HE TOJIBKO IKOHOMHYECKHE
(hakTOpBI, HO U IPYTHe — B YACTHOCTH, TEHETHYECKHE OCOOEHHOCTH HACEJICHNs, a TAKXKE COCTOSTHIE OKpYKa-
IoLIeH Cpe/ibl U YPOBEHb IKOJIOIMUYECKOl Oe30macHoCTU. Eciy roBOpUTh 0 reHIepHOM pa3pbiBe, TO CTATUCTHU-
Ka TIOKa3bIBAET, YTO BO BCEX BBIIIENIEPEUNCIEHHBIX CTPaHaX JKEHIIMHBI )KUBYT 3HAYUTEIILHO JOJIBIIE MYKUHH.

KacarenbHo cutyanuu B fainbHeM 3apyOexkbe. CTaTUCTHKA 32 [TOCIEIHUE [Tapy ASCATUICTUH II0Ka3aja, YTo
B Pa3BUTHIX CTPaHaX MHpa MPOJIOJIKUTENILHOCTD KHU3HM Jtoziel 6omnee 80 jieT. ITO B EPBYIO OUepe/Ib CBSI3aHO
C JIOCTaTOYHO BBICOKHM YPOBHEM JKM3HH, T0XOJIOM HACEJICHHSA, COBPEMEHHOH, KaueCTBEHHON M JOCTYITHON
MEJIMIIUTHON U MHOTHMH Jpyrumu ¢akTopamu. Ha Hauano 2025 rosa B peHTHHT CTpaH C MPOJIOJKUTENHHO-
cThio xku3Hu Oosee 80 seT Bxomut 51 crpana. Hmwke B Tabnuie ykazansl nepsble 10 cTpaH ¢ BEICOKUM YPOB-
HEM >KU3HH U COOTBETCTBEHHO C BRICOKUM YPOBHEM IPOJIOIDKUTENFHOCTH XHU3HH [19].

Tabnuna 4 — PeRTHHT cTpaH MHpa ¢ MIPOAOIDKUTEIHFHOCTHIO KU3HU Oornee 80 et

Ilo3unus B peiitunre |locynapcTso Oo6mas (yier) Kenmunsel (;1et) | Myaxuuna (Jier)
1 Momnaxko 86,5 88,6 84,6
2 Can-MapuHo 85,8 87,2 84,3
3 T'onkonT 85,6 88,3 83,0
4 Slnonus 84,8 87,9 81,8
5 Osxnas Kopest 84,4 87,3 81,3
6 Opaniysckas [lonuHesust 84,2 86,6 81,9
7 Awnmoppa 84,2 86,2 82,3
8 [IBeiinapus 84,1 86,0 82,2
9 ABcTpanus 84,1 85,5 82,3
10 Uranus 83,9 85,9 81,8
IIpumeuanne: CocTaBieHO aBTOpaMH Ha OCHOBE HCTOYHHKA [19]

[IpomomKUTENEHOCTD JKU3HU OOBIYHO BBILIEC B CTpaHAX C Pa3BUTOM COLMAIBLHOW 3alIMTON HACENEHUs, a
TaK)Ke HEMaJOBAKHOE 3HAYEHHE MPUIAeTCs HAIlMOHAIBHBIM TPAJAULIMAM U YKIaay >KM3HM. B 3TuX cTpanax
OTJIMYHAsI CUCTEMA 3]JPaBOOXPAHEHHS, B OOJBIIMHCTBE ATUX CTPAH XOPOIIMH KIMMaT M OJaronpusTHas 9Ko-
JIOTHS. A BOT JJIs MHOTHX CIICIIMATUCTOB JOJTOJETHE UTANBSHIIEB JO CUX MOp OcTaércs 3aragkoi. B cTpane
HE OYCHb XOpOLIHE 3apabOTHBIC MJIATHI ¥ TICHCHH 110 CPaBHEHHMIO C IPYTHMH CTpaHaMu EBpoOTbI, MeTUIIMHCKAS
CUCTEeMa He O4eHb pa3BuTa. Ho 3TO He MelIaeT TalbsgHLaM B CpEAHEM J0KHUBATh ITOYTH /10 84 JeT.

B OGenHbIx cTpaHax Mupa CpeaHsisi NpOoI0KUTEILHOCTD KU3HU HaceneHus B 2024 roay He mpesbimaet 61
net. M1 cTOUT OTMETHTH, YTO OO0JBIIOE KOJIMYECTBO CTPaH HaxosaTcs B Adpuke.
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B pelitunr Bxoaut 227 rocynapcrts, BeiaenuM 10 crpad, rae oTMedaercss HU3Kash IpOJI0JIKUTETFHOCTh
xku3an [19].

Tabnuma 5 — CtpaHbl MUpa ¢ HU3KOH MPOIOIDKUTEIHHOCTHIO JKHU3HU

Ilo3uums B peiitunre |locynapcrBo Oo6mas (Jier) | ’KeHmuHbl (J1€T) My:x4uuHa (J1eT)
1 Hurepus 54,7 55,1 54,4
2 Yan 55,4 57,3 53,5
3 HOxnb1it Cynan 57,8 60,8 54,8
4 Lentpansao-Adpukanckas Pecryonuka 57,9 59,8 55,7
5 Jlecoto 58,2 60,8 554
6 Comanu 59,1 61,7 56,6
7 Mamnu 60,8 62,3 59,8
8 I'Bunes 61,0 62,2 59,6
9 Benun 61,1 62,6 59,6
10 Bypkuna-®aco 61,4 63,6 59,2
[Ipumeuanne: CocTaBaeHo aBTOpaMH Ha OCHOBE NCTOYHHKA [19]

[IpuunHOW HU3KOW TPOMOIDKUTEIFHOCTH XKU3HU B BBINIETIEPEUNCICHHBIX CTPaHaX SIBISIOTCS 3aTSIKHBIC
rpaxaanckne BorHBIL. [lodtn Bo Bcex cTpaHax AdpHUKU HU3KUKA YPOBEHb METUITHHEI, OOJIBIIAs YacTh JKATEIEH
9THX TocyaapcTB noasepraercst BUU-nnbeknnn, manspun u TyoepKyIiesy.

Kazaxcran no cratuctuueckum ganusiM BO3 no npogomxuTenbHocTH xu3HU Ha 2021 roxa 3anumaet 105
mecto u3 193 crpan mupa [20].

Kaxkue mepbl npeanpuaumaroTcs B Kazaxcrane asist yyqiieHust 370pOBbs HACEIISHHS U JalbHEHIIIEMY yBe-
JIMYCHUIO TTPOAOIDKUTENIbHOCTH YKU3HH?

[To naHHBIM CTATHCTUKH HIIET CHUYKEHUE MPOJIOJKUTEIHLHOCTH KU3HHU y KESHIIUH CEIbCKOTO HACEICHHUS,
9TO CBSI3aHO € YBEJIMYEHUEM MaTepuHCKoM cmeptHOCcTH B 2021 rogy. B sTom xe rogy MuHucCTepCcTBOM yT-
BepxkieH «[lman MeponpuATHii O yIy4YIIEHHIO0 OKa3aHUs TMEPBUYHON METUKO-CAaHUTAPHOW MOMOIIH B CTO-
pOHY OoJbIIeii MOOMIIFHOCTH U JIOCTYITHOCTH IIMPOKOMY KPYTY HAceJeHHs, B TOM YHUCIIE MPOKUBAIOIIEMY
B cenbckoit MecTHOCTH Ha 2021-2025 roas». [lnan BrirrodaeT B ce0sl MOBBIMICHHE JTOCTYITHOCTH MEJI.YCIIYT,
pa3BuTHE UHPPACTPYKTYPHI, Pa3BUTHE KaJPOBOTO MOTEHINANIA, & TAK)KE Pa3BUTHE MU(DPOBHU3AINHA B 00JIACTH
3npaBooxpanenus. CorimacHo IDiaHy, B mocliefHue rojasl B Kazaxcrane ycuiieHa paboTa Mo pa3BUTHIO HH-
(hpacTpyKTypbl OOBEKTOB 3APaBOOXpPAHEHHsI, PACIIUPEH OXBAT MPO(PHUIAKTUIECKMMUA OCMOTPAaMH, BKITFOYAs
CEJIbCKHX KHUTEJeH 1 JIeTCKOe HaceJieHHe, YCKOPEHBI 00CIeA0BaHuUs MTPH MOA03PEHIH Ha OHKOJIOTHYECKUE U
reMaToJIOTHYeCKHE OOJIE3HMU.

Cucrema 0053aTeIHHOT0 COITUAIEHOTO MEAUIIMHCKOTO CTpaxoBaHus aercTByer ¢ 1 suBaps 2020 roma. Y-
BEp)KJIeH TrapaHTHUPOBaHHBINH 00beM OecruraTHOW MemuimHCKOW momomu [21]. Ho HecmoTpsi Ha BBeneHHe
JTAHHBIX MEPOTIPUSATHH TI0 aHATH3y 3aUHTEepecOBaHHBIX cTopoH BHenperrne OCMC roka He puBelo K puHaH-
COBOH CTaOMJIN3alMU M KAaYE€CTBEHHBIM CIIBUTAM B CUCTEME 3/[PaBOOXPAHEHUSI.

Hecmotps Ha yBenmueHUe MPOOIKATENBHOCTH )XU3HH, Ha CETOJHANIHNN feHp B KazaxcraHe ocoOeHHO
OCTPO CTOSIT SKOJOTHYECKUE MPOOIEMbI, 0OCOOCHHO B TOPO/IaX C MPEBBIIICHUEM IPEeNIbHO JOITyCTUMBIX KOH-
LIEHTpAIUi 3arpsA3HAIONINX BemecTB, B 10 ropomax pecmyOIMKd OTMEUYaeTCst BRICOKHH YPOBEHB 3arps3HEHUS
BO3/lyXa, TEM CaMbIM BBI3bIBas OOJIE3HU NIBIXATENbHBIX MyTeil. MUHUCTEPCTBO AKOJIOTHU U MPUPOIHBIX pe-
CypcoB 1 MUHHCTEPCTBO HAIMOHAIBHOW SKoHOMUKH PecrryOnmku KazaxcraH mpoBOIAT psii MEPONPUATHI
10 CHIYKEHUIO 3arPsS3HEHUS BO3/IyXa U BHOCSAT U3MEHEHUS B DKOJOTHIecKuid Kojeke. OIHAKO, K COXKAICHUIO,
3HAYHUTENLHBIX IT0J0KUTEIbHBIX M3MEHEHUH ITOKA HE HAOII0IaeTCs.

Uem BbIIIIe 5KOHOMHYECKOE OJIATOCOCTOSIHHE TOCYIapCTBa, TEM BBIIIE 3aTPaThl HA 3APABOOXPAaHEHHE, 110
KpaifHe#l Mepe, Tak JIOJDKHO OBITh TI0 OIIBITY CTPaH C BEBICOKUM YPOBHEM Pa3BUTHSL.
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Pucynok 4 — 3arparsl rocOromKkeTa Ha 3(paBoOXpaHeHHe

[Ipumeuanne: CocTaBieHO aBTOpaMH Ha OCHOBE HCTOYHHKA [24]

[TosTomy onHOM U3 pobeM cucteMbl (PMHAHCUPOBaHUS 31paBooxpaHeHus B PK sBnsercs Beicokuii ypo-
BEHb YacTHBIX pacxonoB. Tak, B KazaxcraHe rocyaapcTBeHHbIE PacXoabl cocTaBUIN 66% OT TEKyLIMX pac-
XOZIOB Ha 3[JpaBOOXPAaHEHHE, TO €CTh OCTAJIbHAS YaCTh PACXOJO0B IOKPBIBACTCS 3a CUET COOCTBEHHBIX CPE/ICTB
HacesneHus. B To ke Bpems, B ctpanax-wieHax ODCP OrokeTHbIe pacxXo/bl COCTaBIIN B cpeaneM 73,2%, a B
psine crpan — 6onee 80% (JlrokcemOypr, Uexus, Lsenus, Hopserus, Janus u op.) [22].

B ton — 10 crpan no kauectBy Mmeaununsl B 2023 roxy Bxoast [23]:

- IOxmnas Kopes;

- TaliBaHb;

- SnonHus;

- Hunepnaunuer;

- Tatinann;

- benprus;

- ABcTpusi;

- Gpannus;

- Ucmanus;

- JlaHwus.

bazoBbIMU KpUTEPHUSIMU ONIPEACICHUS TOCYIAPCTB C CaMOI pa3BUTON MEAULIMHON B MUPE CUMTAIOTCSL:

- CpPEIHsIsI IPOAOJDKUTEIIBHOCTD KU3HU I'PaskKIaH;

- OpraHu3alys CUCTEMBI 3APaBOOXPAHEHUS U 00BEM BBIICISIEMbIX Ha HEE CPEICTB;

- CTOUMOCTb MEAULIMHCKOI0 00CIy )KHBaHUsI C IIEPEPacyeToOM Ha JIylLy HACEJICHHUS.

Jons coBokynHbIX pacxonoB Kaszaxctana Ha 31paBooxpaHeHue cocrasisieT 3,7% ot BBII cTpansl, uTo
B JIBa pa3a MeHblIe oT pekomenayembix BO3 (6% ot BBII). B pefitunre crpan Mupa 1o ypoBHIO Pacxoi0B
Ha menuuuny Kaszaxcran Haxoaurtcs Ha 174 mecte u3 189, torna kak Apmenus 3anumaet 17 mecto ¢ 10,4%
ot BBII, I'py3us — 58 mecto ¢ 7,6%, Y30ekucran — 93 mecrto ¢ 6,4%. CoriiacHO MHICKCY 3paBOOXPAHCHUS
(HealthCarelndex), Kazaxcran B 2020 roxy cnyctuics ¢ 78-ro Ha 86-¢ mecto u3 106 crpan [24]. Orpuma-
TeJIbHAsI TCHICHIMS HANPSIMYIO CBSI3aHA C YPOBHEM IOCYIApCTBEHHBIX JI0XOJOB Ha MOJAEPKAaHUE CHCTEMbI
3npaBooxpaHenusi. Kazaxcran Bee ele B HeIoCTaTOUHOM 00bEME MHBECTHPYET B cepy 3ApaBOOXPAHCHHUSL.

[Ipobnemsl cucremsl 3npaBooxpanenus PK, 3axmiodarorcsi B ycTapeBLICH MaTepHanbHO-TEXHHUYECKON
0a3e, 0COOEHHO B PEIrMOHAX U CEJIbCKUX HACEJICHHBIX ITyHKTaX, HU3KAas JIOCTYIHOCTh MHTEPHETA B OTHAJIEH-
HBIX CEJIbCKUX palloHax, OTCYTCTBUE COBPEMEHHON KOMIIBIOTEPHOM TEXHUKH, HEXBATKA KBATU(PULIUPOBAHHBIX
KaJpOB, HU3KOE KaueCTBO MEJULMHCKUX YCIyT U K 3TOMY KO BCEMY HM3Kasi MOTHBALMS K YJIyULICHHUIO Kaue-
CTBa IpeJocTaBisieMblx yciuyr. B PecriyOnuke Kazaxcran npofo/KUTEIBHOCTD KU3HU B TEHICPHOM acIeKTe
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HUMeeT CBOM OCOOCHHOCTH ¥ BBI3BIBAET OTpeJiesIeHHbIe TTpoOieMbl. [l yydIeHus: 3TOH cCUTyalnd HeoOxo-
JMO MIPEIIPUHSTE PS Mep.

Bo-nepBbIX, HEOOXOJMMO AaKTHBHOE BO3JIEHCTBHE Ha COLMANbHBIE HOPMBI M CTEPEOTHIIBI, CBS3aHHBIE C
possiMu ToJI0B. BocruTanne MOJI00T0 MOKOJIEHHS ¢ YY€TOM PaBHOINPABHUS MOJIOB CIIOCOOCTBYET CO3JaHUIO
yCIOBUH [t OoJiee JUTUTENLHON B 3J0POBOM )KHU3HU KaK Y MY)KUHUH, TaK U Y )KEHIIUH.

BropeiM marom siBiisieTcst pazpaboTKa MporpaMM MOJACPIKKA TS TTOXKMIBIX JIF0AeH, 0COOEHHO ISl O/11-
HOKHX 1 06e3paboTHBIX *KeHIIHH. [IpenocTaBiieHre yCIIyT 0 yX04y 3a HOXKHIIBIMH, 00eclieueHIe COUaTbHON
AKTUBHOCTH M BO3MOXKHOCTEH JIJIsl caMOpeaTi3aiii MOXKET 3HAUUTENILHO MOBBICHTH Ka4eCTBO KH3HH U MPO-
JUTUTH €€ CPOK

Crenyer OTMETUTb, YTO TIOBBILICHUE 0XKHAEMON MTPOJIOJIKUTEILHOCTH KU3HU — OJJHA U3 ITPOBO3TIIAIICH-
HBIX HAIlMOHAJILHBIX IIeJIed Pa3BUTHUS HAlIeH CTPAHBI.

CornacHo pexomenaamusiM, BO3 [u1s ycTOHYMBOro pa3BUTHsI OTPACIH 3PaBOOXPaHEHHS HEOOXOAMMO
JIOBECTH YpOBEHb ee (uHancupoBanus 10 5% ot BBII. IIpu 3ToM 107151 4aCTHBIX PacXoa0B He JIOJKHA Ipe-
BbIaTh 20% OT TEKYIIUX PacXo/I0B Ha 3/IpaBooxpaHeHne. Kak moka3plBaeT ONBIT CTPaH, YPOBEHB MPOIOIKU-
TEJILHOCTH JKU3HU HACEJICHUS HANPSIMYIO 3aBUCUT OT YPOBHS (DMHAHCHUPOBAHMUSI CUCTEMBI 3/IpABOOXPAHCHUSI.
B cBsizu ¢ aTuM, ['aBa rocyjapcTBa BBIIBUHYJI HHUIIUATHBY 110 YBEJIMUYSHHUIO PACXOJIOB HA 3/IPAaBOOXPAaHEHUE
B 00beme 5% ot BBII B 2027 roay [25].

3T0, B CBOIO OYEpe/Ib, TOIKHO MOBIUATH HA JOCTHKEHUE CTPATETMYECKOM 1IEIH CTPaHbl IO YBEITUUEHHIO
MIPOJIOIDKUTENBHOCTH KU3HU NP pokaeHnH A0 75 net k 2025 roxy.

3AK/IIOYEHHUE

Pesynbrarel uccnepoBanus. [IpoJomKUTEIBHOCTh )KU3HN 3aBUCHT OT MHOXKECTBa (DaKTOpPOB, BKIFOUAs
00pa3 HU3HH, TUTaHHEe, PUHAHCHPOBAHHUE 3IPABOOXPAHEHUS], YPOBEHb MEIUIIMHCKOTO 00CITy)KHBaHHUS, TeHe-
TUKY M dKoJorudeckue yciosus. COBpeMeHHbIE UCCIIeIOBaHUS MMOKA3bIBAIOT, YTO cOAIAHCHPOBAHHOE MHUTa-
HUe, peryJsipHas pusndeckass akTHBHOCTb, OTKa3 OT BPEIHBIX MPHUBBIYEK U TICHXOJIOTHYECKOE OJIaronoirydne
CHOCOOCTBYIOT YBEITHMUSHHIO CPEAHEH MPOAOIKUTEIBHOCTH KU3ZHH.

AHanmu3 IpoIOKUTENHHOCTH KU3HU HaceneHus 3a 20-netauit nepuon (2003—2022 rT.) BBISABHII PSII KITIO-
YEeBBIX TECHJCHIIMHI. B TeueHue 3Toro nepuojia HabJIOACTCS YCTOMUUBBIA POCT CPEIHEH MPOAOIKUTEIbHOCTH
KU3HU, OJTHAKO COXPAHAIOTCS 3HAYUTENbHBIE PA3Iyuns MEXAYy MYKUYMHAMU M JKEHIIMHAMU. TakK, KEeHITUHBI
KUBYT B CpEJTHEM Ha 8 JIET JAOJbIIE, YeM MYKUNHBI.

[Tpu 5TOM IemMorpaduuecKre moKa3aTeIl CBUAETEILCTBYIOT O TIOCTEIICHHOM YBEIHYEHNUH JJOJIH MYKCKOTO
HaceJIeHUs MIPH POXKJIEHUH, OJJHAKO K Bo3pacTy 30 JieT HaunHaeTCs COKpaIleHne Yiciia My>KUYIH U yBeJIMUeHNE
Yrcia KEHIINH, YTO CBA3aHO ¢ 00Jiee BEICOKOW CMEPTHOCTBIO CPEIM MY KYHH B TPYJOCIIOCOOHOM BO3pacTe.

Kpowme Toro, B 2022 roany BbIsSIBIIEH HEOOJIBINION pa3pbIB B MPOIOKUTENEHOCTH )KU3HA MKy TOPOJICKUM
Y CeTIbCKUM HACEJIEHUEM, TIPY 3TOM KUTEJIH TOPOJOB B CPETHEM KHUBYT JIOJIBIIE, YTO MOKET OBITH 00yCIIOBIIE-
HO OoJiee BHICOKMM YPOBHEM MEIUIIMHCKOTO 00CTYKHBaHUS, IyUIIUMH COIIHATbHO-9KOHOMHYECKHMH yCIIO-
BHUSMH U IOCTYIIOM K KQUECTBEHHOMY MTUTAHMIO.

OnHUM M3 KIIIOYEBBIX (PAaKTOPOB, BIHUSIONINX HA TPOIOIDKUTENLHOCTD KU3HH, OCTACTCSl (PMHAHCHUPOBAHHUE
cucTeMsbl 3apaBooxpanenus. B Kazaxcrane pacxo/s! Ha 31paBooxpaHeHne cocTasisiioT 3,7% ot BBII cTpansl,
YTO 3HAYUTEIBHO HIKE, 9eM B cTpaHax EBpormsr u CILA. [1pu sToM 3HaunTENbHAS YaCTh MEIUIIMHCKUX pac-
XOJIOB TMIOKPBIBAETCS 32 CUET COOCTBEHHBIX CPEJICTB IPaXK/IaH, YTO OTPAaHHYMBACT IOCTYITHOCTh KaueCTBEHHON
MEIUIIMHCKOHN TOMOIIH, OCOOEHHO JIJIsl COIUANIBHO YSI3BUMBIX CIIOEB HACEJIECHHS.

B Kazaxcrane rocynapcTBeHHas MOJUTHKA TaKKe OKa3bIBAaeT BIMSHHUE HA MPOIOKUTENBHOCTD JKU3HU.
Hanpumep, mpuHSTBHI MPOrpaMMBI 110 MOJEPHHU3AIMH 3]PaBOOXPAHEHHS, YBEIMUYCHUIO (UHAHCHUPOBAHUS
MPOPUIAKTHYECKHX MEPONPHUSITHIA M Pa3BUTHUIO MEIUIMHCKOW MHPpacTpyKTyphl. OHAKO, KaK MMOKa3bIBaET
aHaJIN3, PacXo/Ibl Ha 3/IPAaBOOXPAHEHUE OCTAIOTCS HU3KMMU IO CPABHEHUIO C Pa3BUTHIMU CTpaHAMU, YTO CKa-
3BIBACTCSl HA KAYECTBE M JIOCTYITHOCTH MEAMIIUHCKON MMOMOIIN. YydIlIeHne JeMorpaduuecKux rnokasaresiei
noTpedyeT KOMIUIEKCHBIX pehopM B 00J1aCTH COLMAILHON 3aIUTHI, YKOJIOTHH, MEHIIUHBI 1 SKOHOMHUKH.
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9JIEYMETTIK-9KOHOMMUKAJIBIK OPTAHBIH OMIP CYPY
Y3AKTBIFbIHA 9CEPIHIH I'EHJIEPJIIK KbIPJIAPBI

I'. 7K. Capcembaena’, U. B. Bopnnﬂﬂy‘*, E. E. My6apakos'
'Kazakcran-AMepuKaHIbIK €pKiH yHHBEpcHTETI, Ockemen, Kasakcran PecryOmukacet

AHJATIIA
3epmmeyodiy maxcamul. JlaMbIFaH enfepie XajdbIKThIH OMIpiH y3apTy OacklM MiHIETTEpiH Oipi 0ok
ta0buTa el Conrbl 70 KbUIIA SJIEMJIC OpTallia eMip CYPY Y3aKThIFbI 23 )KbUIFa 6CTI, ajlaiijia IeHCcayJIbIK CaKTay
callaChIHJIAFbI MpodiemManap oJii Jie ©3eKTi OOJbIT OTHIP. Bysl KepceTKilKke SKOJIOTUSHBIH JKai-Kyii, TaMak
TICH CYJIbIH CaIlachl, MEIUIIMHAIBIK KOMEKTIH KOJDKETIMILIITT MEH JICHIeHi CHSIKTBI apTypiii (pakropiap acep
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eteni. Kazakcranaa COHFbI €Ki OHXKBIIIBIKTAFbI 9JICYMETTIK-3KOHOMHKAJIBIK JIaMy yKahaHIbIK SKOHOMHUKAJIBIK,
CasiCH YKOHE QJICYyMETTIK ©3repicTep KarlaibiHaa OTTi. AJlaiijia, CabICThIPMAaJIbl TYPAKThUIBIK KE3CHIHIH 0a-
cTalybIMeH OyJ1 KepceTkim oce 6actanbl. CoHFbI 25 kbuiaa Kazakcranaa opraiia eMip Cypy Y3aKThIFBI [IaMa-
MeH 10 xbutra — 65-Ten 75,09 xacka aeiiin yuraiiasl. by 3epTreyaiH MakcaThl 9J1eyMETTiK-DKOHOMHUKAIIBIK
JKaFIalnapiblH XaJIBIKTBIH OMIp CYpy Y3aKTBIFbIHA OCep €TYiHIH eHJEepIiK epeKUIeTiKTepiH 3epTTey OObII
TaObLUIABI.

3epmmey adicnamacwel. 3eprrey OapbIChIHIA OJICYMETTIK-DKOHOMHKAJIBIK JKaFIaiaap/blH eMip Cypy
Y3aKTBIFBIHA dCep eTYiHIH T'eHJEpNiK epeKIIeNIKTEepiH aHbIKTay YILIIH Talfay >KOHE CHHTE3 oJicTepi,
CTaTUCTUKAIBIK JKOHE CalbICTBRIPMAalbl TalJay KOJJaHBULABL. OMIp Cypy JKaraalblHAAFbl T'eHIEPIIK
abIpMaIBLUIBIKTAPFa XKOHE OJIap/bIH JeHCAYJIIBIK MIEH y3aK eMip cypyre acepine Oaca Hazap aynapa OTBIPbII,
OTaH/IBIK JKOHE IIETEeNJIIK d/icOueTTepIeri FhUIBIMU KYMBICTAPFa KYHENl Moy kacayiasl. CTpaTerusuibiK
OarapiaMaiap MEH CTaTUCTHKAIBIK AePEKTepli Tajllay dJIeyMEeTTiK-9KOHOMUKAIBIK (akTopaap KOHTEKCTiH-
Jie OMip CYpy Y3aKThIFBIHBIH TeHACPIIIK ailbIpMaIlbUIBIKTAPbIH TYCIHYA1 TEPEHIETYTe MYMKIHIIK Oep/i.

3epmmeyodiy o03iHOIK epexwienici / KYHObLIbI2bl. 3€PTTCYJIH FHUIBIMA MAaHBI3/bUIBIFBl QJICYMETTIK-
OKOHOMHKAJBIK (hakropiapasl KaObUIgay MeEH OMip Cypy Y3aKThIFbIHA ocep eTyJeri T'eHJepIiK
aBIPMAIIBUIBIKTAP/B! aHBIKTAY OOJIBIN TaObuiaabl. [IpakTHKANBIK MaHBI3ABUIBIFBI JCHCAYJBIK CaKTay JKOHE
QJIEYMETTIK KOpFay cajlaChIHJarbl MEMJICKETTIK casicaTThl KETUAIPY YUIIH allbIHFaH JepeKTep/ii maiaaiany
MYMKIHJiTiHEe OaiilaHBICTHI.

3epmmey Homuodicenepi. 3epTTEY HOTHKECIHIE epjep MeEH OHeNJepiH eMip Cypy Y3aKThIFbIHJIA
MEJIMIIMHAJIBIK KbI3METTEPIIH KOJ JKeTIMIUINI MEH ASKOHOMHUKAJBIK 9Jl-ayKaT JeHrediHe OaiylaHbICThI
aiTapiblKTail aifbIpMaIIbLUIBIKTap aHBIKTAIABL. JKYMBIC 9JIEyMETTIK MEUIIMHA MEH JIeMOTpadHsHBIH JaMyblHA
BIKIIAJI €Te/ll. AJIBIHFaH HOTIIKEJIEP MEIUIIMHAJIBIK KbI3METTePAIH KOJDKETIMILIITT MEH canachlH apTThIpyFa,
COH/Iali-aK QJIeyMETTIK-DKOHOMHKAIBIK JKaFJaiiapsl ecKepe OTBIPBIN, JCHCAYJBIK CAaKTay CallaChIHJIAFbI
QJIEYMETTIK TEHCI3MIIKTI TOMEHJETYre OarbITTalFaH OaraapiaManap/ sl 93ipey yIliH naiananblTybl MYMKiH.
Bys1 xanbIKTBIH Ocaj TONTapblH KOJJIAYJbIH HEFYPIBIM THIMJI CTpaTerHsiIapblH KypyFa >KOHE opTypdi
QJIEYMETTIK caHaTTapAbIH OMip Cypy JACHI€HiH TEeHECTIpyre MyMKIHAIK Oepei.

Tytiin ce30ep: eMIp CYpy Y3aKTbIFbI, JKbIHBICBL, Tyy Ko3(DduIMEHTI, oM, ICHCAYJIbIK CaKray,
KapKbUTaHasIpy, JKIO.

GENDER ASPECTS OF THE IMPACT OF THE SOCIO-
ECONOMIC ENVIRONMENT ON LIFE EXPECTANCY

G. Zh. Sarsembayeva', . V. Bordiyanu'", Y. Y. Mubarakov'
'Kazakh-American Free University, Oskemen, Republic of Kazakhstan

ABSTRACT

Research objective. The extension of life in developed countries is a priority. World life expectancy
has increased by 23 years over the past 70 years, but health concerns remain. This is influenced by various
factors such as the state of the environment, food and water quality, accessibility and level of health care. In
Kazakhstan, the socio-economic development of the last two decades has taken place under conditions of
global economic, political and social changes. However, with the onset of a period of relative stability, this
figure began to rise. Over the past 25 years, life expectancy in Kazakhstan has increased by almost 10 years -
from 65 to 75.09 years. This study aims to investigate gender characteristics of the influence of socio-economic
conditions on the life expectancy of the population.

Research methodology. The study used methods of analysis and synthesis, statistical and comparative
analysis to identify the gender characteristics of the impact of socio-economic conditions on life expectancy.
A systematic review of scientific papers in both domestic and foreign literature has been conducted, with an
emphasis on gender differences in living conditions and their impact on health and longevity. The analysis of
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strategic programs and statistical data has made it possible to deepen the understanding of gender differences
in life expectancy in the context of socio-economic factors.

Originality / research value. The scientific significance of the study is to identify gender differences in
perception and the impact of socio-economic factors on life expectancy. The practical significance is due to the
possibility of using the data obtained to improve public policy in the field of healthcare and social protection.

Research findings. The study revealed significant differences in the life expectancy of men and women
related to the availability of medical services and the level of economic well-being. The work contributes to
the development of social medicine and demography. The results obtained can be used to develop programs
aimed at improving the accessibility and quality of medical services, as well as reducing social inequality in the
field of healthcare, taking into account socio-economic conditions. This will create more effective strategies
to support vulnerable groups of the population and help equalize the standard of living of various social
categories.

Keywords: life expectancy, gender, fertility, mortality, healthcare, financing, GDP.
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KA3AKCTAHJIAFBI JKOHOMUKAJIBIK OCY KAPKBIHBIHA
OHJIPIC ®PAKTOPJIAPLIHBIH OCEPTH BATAJIAY

9. H. Bayausaposa', P. V. JKanraauena!, M. 10. ’Kymaraiuena'
'M. OtemicoB aTeinmars! barbic-KazakcTaH MEMIIEKETTIK YHHUBEPCHUTETI,
Opai, Kazakcran Pecrryonmkacs!

AHJATIHOA

3epmmeyoiy maxcamor: KazakcTaHHBIH Jkanmbl imki eHiMI (JKIO) KypBIIBIMBIH JKOHE DKOHOMHKA
canaapsiHbIH JKIO-re KOCKaH yIeciH 3epieney apKbUTbl SKOHOMUKAIIBIK ©CYTe dcep €TETIH OHIipic (haKkTop-
JIapBIH TaJIay )KOHE THIMJII KOJIIaHy KOJJapbIH YCBIHY.

Ooicnamacol: 3epTTEY KYPTi3y asChIHIA KBl FEUTBIMHU 9MIiCTEp, TaIAay )KOHE CHHTE3, YKOHOMHKAIBIK -
CTATUCTUKAJIBIK TalJay, CATBICTRIPMAIIBI Oaranay 9MicTepi, XaabIKapadblK YHEIMAAPIBIH M0y eceOi, opTypi
JIEPEKKO3/Iep IeTi FEUTBIMU JKapUsUTaHBIMIAD KOJJAHBLULIbIL.

Kazakcran PecrnyOnuKachiHIaFbl 9KOHOMHKAIBIK ©CYy KOPCETKIMTEPIH 3KOHOMHUKAIBIK-CTATUCTHKAIIBIK
Tangay JKoHE caibICThIpMaiel Oaramay ymriH Kaszakcran PecrmyOmmkacsl CTpaTerusuiblK JKOCIapiiay KoHe
pedopmanap areHTTIiri ¥JITTHIK CTAaTUCTHKA OFOPOCHIHBIH, KP ¥NTTRIK OaHKIHIH AepeKTepi, METeNIiK XKoHe
Ka3aKCTaHJIbIK FRUIBIMU JKypHAIIAPIAFbl MaKaaiap KoHe e3re Jie Mep3iMIli 9JieOueTTep nai aiaHbuIIb.

3epmmeyoiy bipezetiniel/ Kynovlivizel: Ka3akCTaHHBIH YKOHOMUKAIIBIK ©CY1HIH Ka31pri JKarJaibiH Oaraiay jKoHe
OFaH ocep eTETiH OHIpic PaKTOPIAPBIH THIMIII KOJIIaHy OOMBIHITIA FEUTHIMU HET13ICTeH TYKBIPhIMIAP JKacaylIbl.

3epmmey nomuoicenepi: KazakcTanaa 3KOHOMHUKAHBI OpTapanTaHablpy OOWBIHIIA KaCATBIHBII KaTKaH ic-
mapanapra KapamacTaH, dJKOHOMUKAIBIK OCYIiH dHEPTeTHKAIBIK pecypcTapra dJeMIiK OaraapablH e3repyine
omi e 6ojica Toyennmi eKEHIITi, Ka3ipri yakpITTa eIiMi3IiH YKOHOMHKAIBIK 6CiMi OpTa JKOHE Yy3aK Mep3iMi
oCyll KaHTAHIBIPY Ke3eHIHAe eKeHMIri aHbIKTanabl. COHIBIKTAH Ka3ipri COTTE jKaHa cajaapisl JaMBITYFa
YKOHE OJIapIbIH >Kanmel imki eHiMre (JKIO-re) KocaThIH YiIeCiH apTTRIPY YIIiH KOFaphl TEXHOJIOTHSIApPMEH
KaOIBIKTATIFaH CEKTOpJIap/bl KOJIayFa OachIMIBIK Oepe OTHIPBIT SKOHOMHUKAHBI dPTApANTAHIBIPY KAKeET.
On ymriH KoamaHOaIsl J)KOHE iprefii FRUTBIMIAapFa eMec, JKaHa MaTepuaimap, oHiMaep, MporecTep jkacayra
OarpITTAIFAH TOKIPUOCTIK-KOHCTPYKTOPIBIK sko0anmapra F3TKOK mbIFeIHAapABIH YIIECIH apTTHIPY, FEUTBIMIBI
KKETCIHEeTiH DKOHOMHKA YIIIiH aJaMH KalluTajl MCH HET13T1 KaluTaJlFa HHBECTHIFSUIAPAB] VIIFAUTKAH TYPHIC.

Tytiin co30ep: YKOHOMHKANBIK ocy, JKIO, HHBeCTUIINS, KalluTal, aJaMH KarnTajl, eHOSK OHIMJILIITI, pe-
cypcTap, dKCIIOPT, IIHKI3aT, OHEPKICIT, OHACYI OHEPKICII, aybll MAapyallbUIbIFE], KbI3METTEP, FHITBIMH-
TEXHUKAIBIK TPOTPECC, TEXHOIOTHS.

KIPICIIE.

Kazakcran Pecrryonukaceiasiy [pesnnenTi K.K. TokaeBTeH 2024 sKBITFBI XaIBIKKA apHAFaH YKOJIAYbIH-
Jna YKIMET TIeH JKeprilikTi aTKapylbl Opragapra SKOHOMUKAHBIH KYPBUIBIMBIH ©3TepTyre Hazap aynapybl
tarceipabl. Ockl sxonnayaa [Ipesunent «ExiMizmiH TYpakThl JaMyblHA MYMKIHIIK OepeTiH jkaHa TETIKTepAi
KapacThIpFaH eH», - AereH 0oathd [ 1]. O yiH y3aK xKeuiaap O0HEl apTKa KaaABIPBIIFaH KYPBUTBIMIBIK Pe-
(dhopmanap Kyprizimim, agaMu KalmuTaaabl JAMBITY JKOHE MIETENIIK HHBECTHITMSUTAPABI BIHTAIAHIBIPY, MAFBIH
YKoHE opTa OM3HECTI MaMBITy OOMBIHITIA KEIICH T )KYMBICTAP aTKaPBIIYHI THIC.

3eprTey TaKbIPBIOBIHBIH 03eKTUTiri KP IIpe3uaeHTinin MyHaUIBIK eMec CeKTOPABI TaMBITyFa O0aca Hazap
ayaapa OTBIPBIT, SKOHOMHUKAHBI dpTapanTaHaslpy apKeuThl 2029 xeitra Kapail ¥ ITTHIK dKOHOMHUKAHBIH OCYiH
450 MuHapa JoJuTapra ASHiH JKeTKi3y KaKeT JereH e Y KIMeTiHIH alblHa KOWFaH OipiHII Ke3eKTeri MiH-
JeTIMEH KYIIeHTIII.

Ne 3 (162) 39 Volume 3 No. 162




YJITTBIK SKOHOMUKA: TAMY BAT'BITTAPHI
NATIONAL ECONOMY: DEVELOPMENT VECTORS

Ke3-kenren eniH 3KOHOMUKANBIK 6cyi oHbIH JKIO KypbUIBIMBIH TayjayMeH OaiIaHbICThl, OUTKEHI Oy
pecypcTapabl, 9pTYpi CEeKTOpIapAblH Jamy ACHTEHIH JKOHE OJIapIblH JKaNIbl SKOHOMHKAJBIK QJICyeTTerl
JaMy JISPEKECiH KOPCETEeTiH IKOHOMHKA KYPBUIBIMBL. ENIIH HET13T1 AKOHOMHUKAIBIK MiH/IETI - PKOHOMHUKAHBIH
OCyiH KaMTaMachl3 €Ty JKoHe a3aMaTTapAblH I-ayKaThiH apTThIpy. OCBIHBI €CKepe OTHIPHIN, YKOHOMHKAIBIK
OCyJliH MaHBI3IBUIBIFBIH )KOHE OHBIH apTybIHA dCEp €TETIH (GaKTOpIapbiH TYCiHY MaHbI3/Ibl. COHJIBIKTAH eJIeri
9KOHOMHMKAJIBIK OCyli KaMTaMachl3 €TeTiH (akTopiapAbl aHbIKTay KaxeT. O YIIIH SKOHOMHKAJIBIK ©CyliH
(hakTOpIapBIHBIH TEOPHUSUITBIK HETi3/IepiHE TOKTAIAMBI3.

OnebrerTepre Moxy. DKOHOMUKAJIBIK FRUTBIMFA aJFalll PET IKOHOMHUKAIBIK 6CY MEH DKOHOMHUKAIBIK AaMy
apachlHIarbl aifbipMaIbUIbIKTe M. IIymmerep enriszi. Byl eki yrbIMHBIH apachIHIAFbl ailbIpMAIIBUIBIKTHI
OHBIH «KaJlaFaHBIHBI3IIA MTOIITA KapeTalapbiH KaTapra KolicaHbi3aa, Ci3 TeMipIKOJIIbI )Kacail aliMaichI3» JereH
ce3iMeH Tycingipyre 6onansl [2, 6.6]. Ocbulaiiia, SKOHOMHUKAJIBIK AaMy - OyJT y3aK Mep3iMIi epcreKTBaga
CaHBIK JKOHE CamalIbIK e3repiCTepIiH KaUTBIMCHI3 Iporeci, OyphIH Oenrici3 OO0JIFaH jKaHa HOpPCEHIH Maiga
Oourybl HeMece Oackalla aTKaH/1a HHHOBAIHSL. DKOHOMHKAJIBIK 6CY KaTETOPHSCHI Ke3-KEeJITeH YKOHOMHUKAITBIK
KYHeepAeri 9JIeyMETTIK OHJIPICTIH MaHBI3/Ibl CUIIATTaMachl OOJIBINT TAaOBUIAJbI. YII HETI3ri (haKTOP/IbIH
KUBIHTBIFBIH/Ia S)KOHOMUKAJIBIK OCYAiH HeTi3iH cunatrail oTeipbin, C.Ky3Her TeXHuKanbIK nporpecti OipiHmi
OpBIHFA KOS/IbI, SIFHU OHBIH OWBIHINIA SKOHOMHUKAJIBIK 6Cy jKaHa TeXHOJOTHSIAp/Ibl KOJIIaHyMEH KaMTaMachi3
eTimyi Kepek [2, 6.6]. XIX FachIpablH KIACCHUKAIBIK AKOHOMHKAIBIK TCOPUSICHIHIA dKOHOMHUKAIBIK OCYTe
afTapibIKTall OpbIH OepiIIi. DKOHOMUKAIBIK OCY/IIH MOHI, MEXaHHU3MI KOHE TEHJICHIUSIIAPhl SKOHOMHKAHBIH
KJIacCUKaNbIK okinaepineH 6acran A.Cmurt, 1. Pukapno, T.ManbsTyc Ka3ipri 3epTreyiii FaibMIapAblH Ha3a-
peiHIa Oopsl [2, 0.7].

DKOHOMHKAITBIK ©CY TEOPHSCHI aJIFAIIKBI KOHE MaHBI3IBI HEOKIACCUKAIBIK 6CY MONEIIH YChIHFaH Solow
eHOeKTepiHeH Oactay ananpl. HeoknaccwKanblK TOCil y3aK Mep3iMAi SKOHOMHUKAIBIK ©cyIi TYCIHAIpeTiH
OHIPICTIH HeTi3r1 (haKTopIaphl peTiH/e eHOEK MeH KaluTaIMEH KaTap TEXHOJIOTHSUIIBIK POTPECTi KApacThIpabl.
Solow SKOHOMUKAJIBIK ©CYIiH enryi (pakTopbl KaluTajl eMeC, TEXHOJIOTHSUIBIK IPOTPEcC eKeHiH KepceTTi [3].
TexHUKaIBIK TPOTIECTIH aJaMy KaITUTaJlFa TOYEIIUTIT], OChIIAMIIIA OKY TTPOIIECIH/IE YKUHAKTAIFAH FEUTBIMH O1TiM
MEH IPAKTUKAIBIK TOXKIpHOe kejeMi Romer-/iiH jKyMBICBIHAH OacTajFaH SHJIOTCHIIIK 6Cy 3aH/IbUIBIKTapbIHA
0eTOyphIC Jkacalbl. DHJOTCHIIK ©CYy TCOPHSChIHA COMKEC Y3aK Mep3iMjii 3KOHOMHUKAIIBIK OCYJIiH HeTi3ri
K631 - TeXHOJOTHSIIBIK TIPOTPECC - IKOHOMUKAIBIK OCYTe eJeyIl Yiec KOCaThIH JKOHe WHHOBAIMSIIAPFa, JKaHa
TEXHOJIOTHsFa aifHAIaThIH 3epTTeyJiep MEH d3ipieMeNep/IiH, aJlaMy KauTalFa KYHbUIFaH MHBECTHIIMSIIAP IBIH
HoTIKeCi. OCBI TYKBIPHIMHBIH 3KOHOMHKAJIBIK 6CYIIH €Ki (pakTOpIIbI MOJIETIHEH HET13T1 albIpMAIIbLIBIFBI OChI-
na [4]. MHCTUTYIHOHAIIBIK (PaKTOp SKOHOMUKAJIBIK OCY/IiH €H TaHbIMal (akTopbl O0ibl. Acemoglu xoHe
Robinson y3ak mep3iMai ecyaiH Heri3ri mapThl reorpadusuibK KaFnaiaap eMec, HHCTUTYTTapAblH Carachl
€KEHIH KOPCETTi, 0J1ap TIMTi )KYMBIC KYIITi MEH TEXHOJIOTHSHBIH CaItachl Ja €KIHII OphIH/A IETeH MiKip OUTIipIi.
WHCTHTYTTap N SKOHOMUKAJIBIK areHTTePIiH 63apa OpEKETTECYiH, COHBIH IITH/E 3aHHBIH YCTEM/IITiH, MEHIITIK
KYKBIFBIH KOPFay/ibl, HAPbIKKa KipyJli koHE T. 0. KaJbINTacThIPaTHIH KOFAMJIAaFbl OMBIH epeKeNiepiH TYCiHeMi3
[5]. Kem xarmaiina ecy TeopHACHIHAA KapKbl ©Cy (HaKTOPBI PETiH/AE KapacThIpbUIMaiisl. POOMHCOH KapKbl CeK-
TOPBI HAKTHI CEKTOP/IAFhI AaMy/ bl KaIaFajiaii bl JKoHe Kap>Kbl SKOHOMUKAIBIK OCYl Ty IbIPMaiIbl, 0ipaK HaKThI
CEKTOpAAFhl CYPAHBICTHIH ©3TepyiHe JKayarr Oepei AT CeHIIpIi.

Orannbik raieiM PazakoBa JI. M. TeXHOJOTUSUIIBIK MHHOBALUSIIAP aliMAaKThIK YKOHOMHUKAHBIH CaIlajibl 6CYyiHEe
BIKITAJT €TYJIC MaHBI3/IbI POJI aTKapaThIHLIFbIH aTar otefi [6]. [.K. Annabaesa, [1.H.Cripoek Kazakcranmars
SKOHOMUKAJIBIK ©CYT€ dCep €TEeTiH HeTi3Ti (hakTopiap peTiHAe CYpaHbIC, YCHIHBIC KoHE 00y (aKTOopIapbiH
yeerHane! [7]. benrim 3KOHOMHKANBIK ON TapuxImbickl b. CenmurMeH «OKOHOMHUKAIBIK OCY OTe Kypaeli
KYOBUTBIC €KeH1 aHbIK. DKOHOMHUKANBIK OCY/IiH KaHaFaTTaHAPIIbIK TEOPHSIChI TAOMFH pecypcTapibl, cascl HH-
CTUTYTTapAbl, 3aHHAMaHbI, COHAAlH-aK KONTEereH MCUXOJOTHAJIBIK JKOHE QJIEYMETTIK (haKTopiapAbl ecKepyi
kepek. JKaH JKaKThl TEOPHUSHBI 93ipiiey MYMKIH eMec MIiHAET OOJBIN TaObLIAbl» JETeH TYKBIPBIMBI —OyIT
KOPHEKTI SKOHOMHUCTEP, IKOHOMHKAIIBIK 6Cy TeOPHUSIAPBIHBIH aBTOPIIAPHI, 9pHUHE, )KaH-)KaKThI )KoHe aMOebart
TEOPUSIHBI KYpyFa Tajlacla ibl, MyMKIH EMECTI MYMKIH €TyTe ThIpbicriajbl aereHai ouiaipesai [8]. CoHabpIkTaH
op Teopusiga Hemece Monenbae Oap Oenrinmi Oip Ooymkamaap Hemece aOcTpakuusiaap OyJl SKOHOMHKAIBIK
OCYIH MaHbI3/IbI (PaKTOPIAPBIH OO KOPCETYTe KOHE 3epTTeyre MyMKIHIIK Oepe/ti.

3eprreynin Herisri epexeci. 2024 sxputbl KazakcTan 5KOHOMHUKACHIHBIH 0cyi 4,8% -11bI Kypajisl. OciM Heri3i-
HEH ayblJ MIapyambUIbIFbl, KYPBUIBIC, Cay/a, KOJIK calajapbIHBIH )KOFaphbl CEPITiHTe KO KETKi3yiHeH OOIIbI.
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AybUI IIapyaIIbUIbIFEl MEH OHJCY CaJIaChIHJIa COHFBI OH JKbUIIAFbl €H KapKbIHABI 6CiM Tipkesi. 2024 Kblbl
SKOHOMHUKAHBIH 6CYyl MYHAUJIBIK €MEC CEKTOPJIbIH JaMybIMEH TOJIBIK KaMTaMachl3 eTuil. Jlefdtypranmen, «4%
JICHreHiHIeT] YKOHOMUKAJIBIK ociM Ka3akcTaH yIIiH KeTKITiKCi3» —neal MemiiekeT Oaciibickl TOKaeB ©3iHiH
«AHa Tini» raserine 0epreH cyxOatsiHia [9].

Tayap enjipy cekropbinaa XKIO-HiH enoyip 0eJiri Tay-KeH eHepKaciOiHe THECI, all OHJIeY OHEPKICIOIHIH
yJieci OHBIH ©CyiHe KapamacTaH IIeKTeyJi O0JIbIN Kajaaabl. TypakThl 3KOHOMHUKAJIBIK 6CY/li KAMTaMachl3 €Ty
YIIIH JKOFapbl TEXHOJIOTMSJIBIK CEKTOPJIAPJbl JaMBITYFa, aJaMH KalluTalbl MHBECTHUIIMsUIAyFa, OHIIPYIL
caJlalaH OHJIEYIl CajlaHblH YJIECIH apTThIPy MEH HbIFaliTyFa OarbITTaJFaH 3KOHOMHKAHBIH CaJlalIbIK
KYPBUTBIMAAPBIH KETIIPY KaKeT

Heri3ri 0eJim

DkoHOMHKAIIBIK ocy i HakThl JXKIO nuHaMuKachl skoHE jkaH OachiHa IakkaHaarsl JKIO kepceTkimTepiMeH
AHBIKTAUbl. DKOHOMUKAIBIK 6CY KAPKBIHBIH 3ePTTEYIII Ka3ipri FaabIMAap IbIH MiKipiHIIe, OyT eKi KopceTKII
eJJIIH PKOHOMHUKAJIBIK 6CY KapKbIHBIH IIbIHANBI OciiHeNel aJMaiibl, JeUTYPFaHMEH, SKOHOMHUKAJIBIK OCY/Ii
IIbIHAWBI AHBIKTAUTBIH KOPCETKIIITEP aHBbIKTAJIMaFaHIbIKTaH, aMepuKaHbIK 3koHOMUCT Caiimon KysHernt
OacraraH FajpIMIAp TOOBI HETI3iH CaJlFaH OChl MaKpPOAKOHOMHUKANBIK KOPCETKIIITep KyHI OyTriHre neiiH
aneMIiK TaxipuOese Kosanbutyaa. EmiMizaeri KeHiHri sKbuliapiarbl SKOHOMUKAJIBIK OCY/IH JUHAMHUKACHI
1-cyperTe KopceTisreH.
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Eckepty [10] nepekke3i Heri3iHze aBTOpIIapMeH KypacThIPbUIFaH

CoHFbl 0eCKBUIIBIK KE3CHJIETT SKOHOMUKAHBIH HAaKThl ©CYyl KYObUIMAaJbl JUHAMHUKAara HUe OOJIJIbI JKOHE
nwotmwkecinae 2020 xbuirbl (-2,6%)-nan 2024 xbuibl 4,8%- Fa Aeiin ecin, coHFbI 0ec kbt (2020-2024 xbuT-
nap) inrnage anramr pet 2023 xbuibl 5%-man acter [10]. Peceit MeH YkpauHa apachiHIarbl KAKThIFBICTBIH
cayiiapbl KoHE MHQIIALUSHBIH KapKbIHABI 6cyi Ka3zakcraH SKOHOMHKAChIHA Kepi ocepiH Turisai. MyHai
OH/IIPICIHIH TOMEH/ICY koHEe eNJliH PeceliMeH Tikenel SKOHOMUKAJIBIK OaijlaHbICTAPbIHAH TYbIHJIAFaH KET-
Ki3y Ti30erinjeri Macenenep, connan-aK nHGIIUIHBIH 6cyl 2022 5KblIbl 3JKOHOMHUKAJIBIK 6CY/i 09CCHIETTI.
ConbiH cangapeiaan 2021 sxbutrbl XKIO-HiH 4,1%-1b1k ocimi 2022 xbutbl 3,2%-ra neitin remenaeni [11].

YATTBIK CTaTUCTHKA OFOPOCHIHBIH JCPEKTEPIHE COWKEC Kallllbl IIIKI OHIMHIH HAKThl KOJEM HHJCEKCI
2023 xbutbl eHuipic oaxmicimen 105,1% xypansl. JXKIO KypbuibIMBIHAA Tayapiap eHAipiciHiH yieci 36,2%,
KbI3MeTTep — 56,4% Kypabl. EH yiikeH ecimji keJtik xoHe Korimanay cananapbl — 117,0%, kypbuibic — 115,1%,
aknapat xoHe Oainansic — 108,5% kepcerti. XKIO — HiH HaKTHl KoJeM HHJIEKCIHE KOTEpME KoHE OeIIeKk
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cayJa cajiajapbl, aBTOMOOMIIBJCP MEH MOTOLUKIAepai xeuuey — 1,32%, enepkacin — 1,27%, Kypbuibic —
0,8%, euik sxone Korimanay — 0,8% yiec kocTbl. 2024 xbuibl JKIO ©TKeH KbUIMEH CallbICThIPFaH/a HAKTHI
MoHjIe 4,8%-Fa ecTi. Aybul mapyamibuibiFbinga — 13,7%, kypsuisicta — 13,1%, caynana—9,1%, keinikre — 8,5%
YKOFapbl CepITiHTe KOJI XKETKI3Ui. OHeY OHEpKaciOiHIH KeneMi 5,9%-Fa yIiFaiibl. AybUTIapyambUIbFbIHIA
JKoHe eHJeyie COHFbI 10 KbuIIarbl eH ceprinai eciM Tipkenai. CoHbIMEH Kartap, MyHail eHIipy 2,4 MIIH
ToHHara Temen e, 0y JXKIO ecy KapKbIHbIHA TEPIC dCEp CTTi.

Conrbl 6ec b iminge XXKIO KypbUIBIMBIHIAFEI €H YIIKEH YJIeC KbI3MET KOPCETY callaChlHa THECiI, OHBIH
yiieci xbl1 caiibiH opra ecernreH 55,48%, YKIO kypbuibIMbIHIAFBI Tayapiap eHuipici opta ecenrnen 38,1%,
eHIM/JIEpre Ta3a cajbIKTap opra ecerreH 6,42% kypaitnbl (cyper 2).
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Cyper 2 - Kazakcranubig 2020-2024 xbinpapaarst JXKIO KypbuibiMbl, %-0eH

Eckepty [10] nepekke3i Heri3iHe aBTOpIapMeH KypacTHIPBUIFaH

Tayap ennipy camaceinma Oec xput iminae JXIO KypbUIBIMBIHIAFBI €H YJIKEH YJIeC OHEPKICIN CEKTO-
peiHA THECUTi 01 27,66%-/1b1, Tay-KEH OHAIPY OHEPKaciOl MeH Kapbepiepi Kasy yieci 13,12% -nubl, eHuey
eHepKaciol 12,84%-1p1 Kypaiiibl.

JKIO KypbUIBIMBIHIAFBI OHJICY OHEPKACiIOl CEKTOPBIHBIH YJjieci COHFbI Oec xbuina HeOopi 2020 >KbUIFbI
13,10% - nan 2024 xbuibl 12,00% - a geiiin Temenaei (cyper-3).
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OKOHOMUKAIIBIK, KbI3MET TYPJIEPIHIH KaJTbl )KIKTEYilli OOMBIHIIIA SKOHOMUKAHBIH €KIHII CEKTOpPBIHA JKa-
TaThIH eHjIeyIl eHepkacin JKIO-re aiirapnbikrail yiaec kocnaiapl. XKIO-aeri Tayapiap eHipiciHeri HEri3ri
YJIECTI OHEPKACII canachl )KoHE Tay-KeH OHEpKIciOi MEeH Kapbepiepai Ka3dy Kypaiinsl. bacrankel cexrop Oa-
CBIM JKOHE OHJICYIIi OHEPKICIITIH YJIeC] IEKTeYJi SKOHOMHUKAHBIH MYHIall KYPBUIBIMBI CAJIAJIBIK OaFbITTap/Ibl
opTapanTaHAbIpy KaKETTUIIrHEe aca MYKTaXX, MYHJIa ell iIIiHJie KypblIFaH KOCBUIFaH KYH YJICCIH YJIFaiTyFa,
LIMKI3aT pecypcTapbiHa TOYENIUIIKTI TOMEHICTYTe KOHE SKOHOMHKAJIBIK OCY/IH OPHBIKTBI KO3ZCpiH KypyFa
BIKIIaJl €TETiH MHBECTHIIMSIIAP MAaHBI3/Ibl POJT aTKAPaIbl.

OKOHOMUKAHBIH Kal-KYWiH IONIPeK aHBIKTAy YIIiH, ocipece enapajblK CaJbICThIpyJiap YLIIH aH 0achl-
Ha makkanaarel HakTel JKIO nmuHaMukacel ecenreneni. by kepceTkimn oaerte Oenrii 6ip eniiH eMip cypy
JICHI'eiil MEH XaJIbIKTIH OJI-ayKaThIHBIH JUHAMUKACHIH CUNIATTAY YIIiH Konganbuiaabl. KP ¥nrTeik cTatucTu-
Ka OIOPOCBHIHBIH PECMH aKIapaTThIK PECYpPChIHBIH JepekTepl OoiibiHIIa, Ka3akcTaH XaaKbIHBIH jKaH OachlHA
makkangarsl JKIO 2024 xeutel 14,3 MbIH qosapra xkerTi (cyper-4) [12].
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Cyper 4 -2020-2024 xxputnapnarsl KP skan 6aceiaa makkanmaars JKIO
Eckepty [12] nepekke3i Heri3iHze aBTOpiapMeH KypacThIPbUIFaH

Kazakcran PecrniyOiinkachiHbIH aH O0achiHa makkanaarbl XKIO 2024 xbuibl 2023 KbUTIMEH CaJIbICThIPFaH 1A
8,7%- ra nemece 1137,9 nmommapra yinraiiem, 14 291,3 nommapast Kypaasl. 2020-2024 xbuimaparbl
KOPCETKIIITIH e3repy AMHAMHUKACHI OH €KEHJIrH Kopemi3. Anaiiia, eciMre mHKi3aT CEKTOPbI ece0iHeH KO
JKETKI3UII JKoHE OYJI XaJbIKThIH 9JI-ayKaThl MEH €JJIeri iIIKi eHIMIUTIKTIH apTyblHa acep eTIeH Il Jem ca-
Haimb3. CoHbIMeH KaTap, JKIO-HIH ecyl XaJIbIKThIH OpTalla eMip CYpy JACHICHIHIH alTapibIKTall ecyiHe
OKeJIMEWTIHIH atan ety KakeT. 2024 xbuibl oTkeH 2023 xbutrbl 9,8%-nan 8,6%-ra JeiiiH TOMEH/ICTeHIHEe
KapamacTaH, oJ1i JI€ JKOFapbl OOJIBINT KaJiFaH WHQIIALUSHBIH OpTalla >KbUIABIK JCHI'CHI XaJbIKThIH HAKThI
TaOBICBIHBIH JIMHAMUKACHIH adTapibikrall HamapiaaTTel [13]. EHOek eHIMAUIIrIHIH TOMEHIIr, «XKachl-
PBIH» KYMBICCHI3IBIKTBIH OO0JIybl €JJIEr1 KYMBICCHI3IBIKTBIH TOMEH KOPIHICIH TyIbIpaabl. MyHBIH 0opi
9KOHOMHUKAHBIH 6CY KapKbIHBI MCH OHJIaFbl TAOBICTAPBIH 06JIIHY1 apaChIH/IaFbl 9JIC13 OalIaHbICThI KOPCETE/II.
Bys nerenimi3 THIMJI 1IIKI ©HAIPICIICH HBIFAWTHUIFAH SKOHOMUKAHBIH Carajibl OCYiHIH dKOKTBIFBIH KOpPCETE I
14]. Opra ecenmnen anranna 2020-2024 sxpuiaap OOMFBI HOTHIKETE IIUKI3aT CEKTOPHI €Ce0iHeH KO )KeTKi31I-
JIi JKOHE OHBI THIMJII 3KOHOMMKAJIBIK CasCaTThIH CaJJlapbl Jen TaHyFa OonMaipl. Enjeri an-aykar neHrenin
Oarayay yIiliH >xaH OachiHa makkaHaarbl JKIO kepceTKilnl ®KEeTKITIKCI3, 01 YIIH YKOHOMUKAHBIH OHIMIUIIT
MeH 0acekere KaOUIeTTUIIr, apTapanTaHIblpy JICHIeli, MOHETAPJIbIK CasCaTThIH THIMJILIIT jKoHE Oackaiap
CHUSIKTBI KOMIIOHEHTTEP HETi3ri Oaraap 00ybl KEpekK.
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OKOHOMHMKAJIBIK ©CYJIIH KYPBUIBIMJIBIK KOHE CalalIblK TaJlJ[aybIH JKYPrizemi3. DKOHOMHUKAJA >KacalFraH
0apIibIK OHIM OHMAIPICTIK (aKTOpiapAblH — eHOEeK, KamuTal, Xep jKoHe 0acka Ja TaOufHu pecypcTapiblH
e3apa OPEKETTECYIHIH HOTHMXKECiHJIe maijga 0oJajbl )KoHe OYJI PKCTCHCHBTI SKOHOMMKAJIBIK ©CYy JCI araja-
nel [15]. Canmanbik Tangay eHAipic (GakTOpJIapbIHBIH CallaChIHBIH ©3repyl 3KOHOMHKAJIBIK 6CY KapKbIHbIHA
KaJjiaii acep eTeTiHairia ouripesai. On yiuiiH eHaipic GpakTOpJIapbIHBIH CaNaChiH, JIEMEK, SKOHOMHKAJIBIK 6CY
carachlH CUIATTAWTBIH CATBICTBIPMANIbl KOPCETKIIITEP KOIIAaHbUIAbl. DKOHOMHKAJIBIK OCY/Ii bIHTATaH/IbIpa-
TBIH ©6T€ MaHbI3/Ibl (PAKTOp - TEXHUKAIBIK Mporpecc OOJbIN TaObLIagbl, O iC KY31HJEC MHTCHCUBTI THUITET]
9KOHOMHMKAJIBIK OCY/I1 ’KY3ere achipaibl. JlaMbIraH esjiep S9KOHOMHUKAJIapbIHBIH JaMy TEHJICHIINSUIAPBIH eCKepe
OTBIPBIT, ENIMI3[iH YKOHOMHUKACKIH 3ePTTel Kelle, OHBIH 6cyiHe acep eTeTiH (hakTopyap/ bl YChIHABIK: TAOUFH
pecypcrap, enoek, kanurai, FTIL

Taouru pecyperap. by kaxerTi, 6ipak SJKOHOMUKAJBIK 6CYyIiH HeTi3ri (hakTopsl emec. Kenreren ennepe
TaOWFU pecypcTap KETKUTIKTI THIMALTIKIICH NainananbuiMaiapl. Ka3zakcraH SKOHOMUKACBHIH/A SJI/IIH KaJIIIbI
IIIKI ©HIMIHIH KeJIEMIHE eJIeyJli ocep eTeTiH OipHelle CeKTOp IIeHIyii pes aTkapajabl. EH OipiHIni opbiHIA
MyHaii-ra3 eHepKaciOi TypraH OoJica, cCoHia ak, JKIO-re aneMeri skeTeKI OpbIHAaP/IbIH OIpiH aJlaThlH YpaH
OHJIIPY/Il KOca ajFaH/Ia, Tay-KeH OHJIPY CaJlachl Jia eIy YJIec Kocapl. AybUl IapyalbLIbIFbl 1a MaHbI3/IbI
peJ1 aTKapaJibl, dcipece IoH 1 JaKbULIap MeH eT eHaipici. KasakcTaHarbl 3KOHOMHUKAJIBIK ©CY/IiH JApaiiBepi 00-
JIBIT TAOBLIATHIH IIUKI3aTKA, OThIHFA, MeTaJFa Oarnapianran skoHomuka 2000-2007 xbLiiapsl (OpTa ecenieH
10%-1aH >x0Fapbl) 6CY/IiH KOFapbl KAPKBIHBIH KAMTaMachl3 €TTi, ajlaiijia, 1aJI OChl (haKTopIap dJIEMJIIK KapiKbl
JIaFIapbIChIHAH KeHIHT1 KBUIIAphl 0CY KAPKBIHBIHBIH alTapibIKTail OasynaysiHa okesi (2011-2012 sxpuigapst
5%-ra neriin xone 2013 xbuibl 5,5%-Fa aeiiin) [16]. EniMizneri 3KOHOMHKAJIBIK ©CYl TaOUFU pecypcrap-
Jbl NIMKI3aT KYHiHIE OHIpIM, SKCIIOPTTay apKblIbl KEHEHTyre 0aiilaHbICThl OapiIbIK MYMKIHAIKTED Ka3ipliH
e31HJ1e MaljaiaHbLIy/1a, ajaiaa Oyt XKIO-HiH KeseMiHIH CaH/IbIK YJIFalObIH KAMTaMachl3 €TKEHIMEH, OoJIaliaK
YPIIaKTBIH OMIpiH KoJIayFa MyMKIiHJIIK OepeTiH MaTepualIblK KOpJiap MEH pe3epBTep/i ic JKy3iHae a3aiThIIL,
eJIJIIH 9KOHOMMKAJIBIK 9JI-ayKaThIHBIH Halllapjiaybl MEH SKOHOMHKAJIBIK ©CYIIH THIMCI3IITiH KOPCETTI.

Kazakcran Pecry0nMKachIHBIH 9KCIIOPTHI OOMBIHIIA TayapiiapIblH HEr13T1 yJIeC caliMarbl COHFBI YIII Kb/
opTa €CelIeH ajFaHia KeJecl pecypcrapra TUecini OoJibl: OUTYMHUHO3/bI MUHEpaIap/iaH aJIbIHFAH IIHKI
MYHal jkoHe MIHKI MyHal eHimzepi -53,96%, XUMUSUTBIK paJIlOaKTUBTI 3JIEMEHTTEP XKOHE PaAHOaKTUBTI H30-
tontap- 4,4%, TazapThUIFaH MBIC KOHE OHJIETIMEreH MbIC KOpbITHanaps! - 4,5%, KeHiep MeH KOHLEHTpaTTap
MbIC - 3,5%, dheppokopsitTiianap - 3,3% (cyper-5).
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Cypert 5 - 2022-2024 xouaapaarsl KP XKIO KypbUIbIMBIHIAFBI SKCIOPTKA IIBIFAPBUTFAH TAOUFU
pecypcTapabiy yieci, %-6exn
Ecxkepry [17] nepekkesi Heri3iHae aBTOpIapMeH KYPacThIPbUIFaH
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YKiMETTiH 9KOHOMHUKAHBI dpTapanTaHIbIpy JKOHE KAHFBIPTY JKOHIHJETI KYLI-XKIrepine KapamacTaH, IuKi-
3aT, MyHaii-ra3 cekTopbl Ka3akcTaHHBIH 9KOHOMHUKAIIBIK KOHE WHAYCTPaJ/Ibl AaMYyBIHBIH HeTi3i OOJbIN Kaja
Oepeni [18]. XKIO aeri MmyHait oHIIPiCiHIH YII€Ci COHFBI XKbULIAPhI TYPAKThI TYPJIC TOMEHICICHIHE KapaMacTaH,
KazakcraHHBIH YKOHOMHKAJIBIK 6CYyl IMKI3aT OarachlHa OalIaHBICTBI OOJIBIN KEJJIi JKOHE dJiJie JKaIFacya.
[IuKizaT CEeKTOpPBIHA KOFAphl TOYEIAUIIK €JIiH QJIEyMETTIK SKOHOMHUKAIIBIK JaMYbIHBIH pECMU OOJmKamia-
pBIHa MYHalJbIH CUEHAPHITIK OaralapblH Kocy (akriciMeH pacraiaasl. OHmipynn cana 0achbiM KoHE
OHJICYIIII OHEPKACINTIH Yieci NIeKTeyi IKOHOMUKAHBIH MYH/Ial KYPBUIBIMBI callalapibl dpTapanTaHabIpy
KaXXETTUIIrHe aca MyKTaxK, OyH/a e ilIiHJe KYphUIFaH KOCBUIFAaH KYH YJIECiH YJIFaiTyFa, IIMKI3aT pecyp-
CTapblHA TOYENJUIIKTI TOMEHCTYTE KOHE SIKOHOMHUKAIBIK OCY/iH OPHBIKTHI KO3JepiH KYpyFa bIKIAJl eTETiH
WHBECTUIHSIIAP MaHBI3JIbI POJI aTKAPAJIbI.

Kanuran. Koramsik eHipic nmpoiecinjie kanuran (GakTopbl ecyre KOJI )KeTKi3yMeH ThIFbI3 OailJIaHbICTHI.
Byst perTe SKOHOMUKAJIBIK ©CY]i BIHTAJAHBIPY MaKCaThIHAA HETI3r1 KOpJIApJbIH TO3FaH OOJIriH yaKThLIbI
YKaHAPTHIN KaHa KOoWMaM, OeJICeH i KOpJap/AblH YJECiH apTThipa OTHIPHIN, HHBECTHLUSIIAP/IBI JKYHET Typle
YIFAaUTy MaHbI3/Ibl €KEHIH ecTe ycTaraH xeH. MuBectunusiap JKIO-HiH Kypamaac 0eJiri 00Jibin Ta0bLIaibI,
COHJIBIKTAH OHBIH 6cyiHe Tikenen acep erei [19]. ¥nrreik CTaTUCTHKA OHOPOCHIHBIH MAJIIMETTEpl OOUBIHIIA
COHFBI O€C KbUIJIa HETI3r KaluTalifa KyHbUIFaH MHBECTULIMSIIAPABIH JKaIIbl KeseMi 78 182 mipj TeHreHi
Kypaiias! (kecte-1).

Kecte 1 - 2020-2024 xbuinapaarsl Kazakcran PeciiyOnikachIHBIH 3KOHOMUKAChIHA MHBECTUIIMSIAP/IBIH CEePITiHi

Kepcerkiurep Koinnap
2020 2021 2022 2023 2024
Herisri kanutanra HHBECTULHSIIAP, MIPI TT 12270,1 132422 15251,1 18 043,7 19 374,9
OmnJiey oHepkociOiHe Herisri kamutanra uHBecThiwms- | 1062,7 3708,9 1533,6 1704,8 2069,5
Jap, MJIPI TT
Herisri  kanwranfra  WHBECTHUIMSUIAPIBIH ~ HAKTHI | 96,1 103,7 109,2 113,7 107,5
KOJIEMIHIH HHJIEKCI, OTKEH KblIFa %-0eH

Ecxkepry [20] nepekkesi Heri3iHIe aBTOPIapMEH KYPaCThIPbIIFaH

2023 KBUIFBl HET13T1 KalMTalfa WHBECTHLUMSIIAPABIH HETi3r1 yieci eHepkacinke 45,7%, OHBIH imiHze
Tay - KeH OHAIpY eHepKaciOi MeH Kapbepnepai Kazyra 26,3%, eHuey eHepkacioine 9,4%, KbUDKbIMAWTHIH
MYJIKIIEH kacanaTelH onepanusiapra 17,9%, kemik xoHe KoiManayra 14%, aybll mapyambulblFbl, OpMaH
KOHE OalblK InapyambuibiFeiHa 5,4% THecini Oonran Oonca, an 2024 KbUTbl HETi3r1 KalmUTalra CajblHFaH
uHBecTUIsIap kenemi 19,38 TpiH TeHreHi Kypaabl, Oy ©TKEH KbUIMEH CajbICThIpFanaa 7,5%-ra apThIK.
Heri3ri ynec enepkacinke 39,7%, OHBIH illIiHJE Tay-KeH OHIPY OHEPKICiOl MeH Kapbepliiepi Ka3yra 18,9%,
enaey eHepkacioine 10,7%, >KbUDKBIMANTBIH MYJIIKIIEH KacanaThlH omnepauusuiapra 19,1%, kemdik mneH
Koiimanayra 18,1%, aybu1, opMaH jxoHe OainblK mapyambuibirbiHa 4,7% tuecini 6onast [20]. MaBecTunmsiap
Kazakcran 5KOHOMUKAChIHA COHFBI YIII 5KbLJI 11IiH/I€ HETi31HEeH Tay-KeH oHepKaciOine KyWpiabl, 2023 KbUIMEH
canpicThipranga 2024 >kpUTbl Tay-KeH oHepkaciOine nuBectuuusuiap (-7,4%)-ra aiTapiablKTail KbICKapIbl, al
Kepicinute, eHaey enepkacioine 1,3%-ra apTTel. COHFBI KbUIIAphl HHBECTHIHSIAP MYHAMIIBIK EMEC CeKTOPFa
Kapaii OarbITTana OacTajpbl, SSFHU, MEMJICKET OeNrijereH TeMeH Tapudrepre OailIaHBICTBl KOINTETeH KbUI-
nap Ooiibl TO3FaH CEKTOpJIapFa, MbICAIIbl KOJIiK, 3JEKTPMEH Ka0JbIKTay *oHe T.0. Kyibuia Oactansl. bipak,
2024 >xb1bl 0TKeH 2023 KBUIMEH CalbICTBIPFaH/1a aybll LIAPYaIIbUIBIFB, aKapaT XKoHe OaillaHbIC, KYPhUIBIC
CHSIKTBI CaJlaliapiblH JlaMybIHA KBICKApAbl, Oy CTPAaTerusuIbIK MEPCIeKTHBAAA eJIIIH IKOHOMUKAIBIK oCyiHe
Kepi ocepiH Turizeni. by camanapipl enemMey jKoHe KETKUTIKCI3 KoJjiay eHOeK OHIMILIITiH, HHHOBAIHsLIIap-
Ibl CHI13y[i, O11iM Oepy MeH JeHCayJbIK CaKTay CalachlH TOMEHIETEIl, KaJIbl XaJbIKThIH 9JICYMETTIK oJI-
ayKaTblH HalIapiaTabl.

YkimertiH 2024 sxputrbl 18 Ka3anmarel KaynbicbiMeH KP nHBeCTHIMSIBIK casicaTbiHbIH 2029 jKbutFa feiiH-
ri TyKbIpeIMaamachl Oexitiai [21]. TyKblpbiMIaMa HHBECTULMSIAPABI TApTy JKOHE €JIiH MHBECTULUSIIBIK
TapTHIMABUIBIFBIH apPTTBIPY YIIIH TYTac 3KOXKYHEHI KanblnracTblpyra OarbiTTaimraH. LIuKizaTTBIK emec
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CEKTOpFa MHBECTULIMSIIAP TAPTY JKOHE JaMY/IbIH IHKI3aTThIK MOJICJIIHEH KETY YIIiH Heri3ri Oarmapiap OOk
eHOeK OHIMJILIITIHIH 6Ccyl, IKCIOPT KOJEMIHIH YJIFAIObl )KOHE KYPJCNIUITIHIH apTybl, COHIal-aK eHIIPICTIH
KE3eH-KEe3CHIMEH OKIIIayJIaHybl Ta0bLIa IbI.

Enoek. Koramubig eHOeK areyeTi 0ip KarbIHaH CaHIBIK TapaMeTpIIePMEH, EKiHII KaFbIHAH dKYMBIC KYIIiHiH
OUTIKTUTIK JGHIeiiMeH cunartaiaubl. by hakTop bl epeKIneniri - OUTIKTIIIKTIH apTybIHa, OHbIH KACUETIHIH
e3repyiHe KaOijeTi Oap jKyMbIC KYIIIHIH TaChIMaJJIayIlIbIChl — aJIAMHBIH CPEKIICIIIKTePIHCH KOPIHEII JKIHE
OHIM IIbIFapyra ocep eredi. EnjiH camanbl SKOHOMHKAIBIK ©Cyl YIIIH €HOCK pecypcTapblH YThIMIbI Maii-
JallaHy ©Te MaHBI3Jbl. ApHaibl OUTIKTIIIr 0ap MaMaHIApbIH KOMEKII KYMBICTADMEH KaMTBUIYbl HeMece
KYMBICCBI3JIAPABIH 00Tybl 9KOHOMHKAIBIK 6CyTe Tepic ocep erelli. EHOeK eHIMIUIIriHIH apTyblHa OiniM Oepy
carnachl MEH KOCIITIK OKBITY BIKITAJ €Tl YKOHE HOTHIKECIH/Ie YKOHOMHUKAHBIH J1a, )KYMbIC KYIIIHIH JI€ )KOFapbl
TaObICKA XKeTyiHe MYMKIH/IIK Oepeni [22].

Cangipik (pakTOpJIapMEH KaTap JKYMbIC KYIIIHIH carachl Jia MaHbI3Jbl peJl aTkapajsl. Kei3ameTkepiepaiy
OuTiMI MeH OUTIKTUIIr apTKaH CalblH €HOEK OHIMAUIIrT apTajibl, OYJI SKOHOMHUKAJBIK ©Cy JICHreil MeH
KapKbIHBIHBIH apTybIHA BIKIAJ eTeli. by perte Oip KbI3MeTKepre KeJIeTiH Heri3rl KanmuTalAblH KeJieMi, SSFHA
KaluTai KapyJiaHybl €HOCK OHIMIUTITIHIH JUHAMUKACHIH alKbIHIAUTBIH IIenIyn GakTop OOJIbIT TaObLIATHI-
HBIH eckepy KaxkeT. Erep Oenrini Oip kKe3eHJje KamuTall cajabIMAapbIHBIH KOJIEMiHIH 6CyiMEeH KaTap, KYMBbIC
KYIIIHIH CaHbl Jla e9yip eceTiH 0oJica, OHJIa eHOCK OHIMJILIIT TOMEHACH/ Il KoHEe OYJI op KbI3METKEP/IiH Ka-
MUTAJIMEH KapyJIaHYbIHbIH a3alifaH/IbIFbIMEH OaiyiaHbICThl. KOoMMaHusarbkl €HOCK OHIMIIITT HEFYpPJIbIM
JKOFapbl 00JIca, COFYPIIBIM a3 YaKbIT ilIHJe KOHEe a3 MIBIFRIHAAPMEH Tayap OipiikTepi (KYHIBUIBIKTAp) xKaca-
nanel. EHOex eHimMainiri - Oy Oenrini Oip yakpIT apaibIFbIHIa OHAIPUITCH )KYMbIC HEMece KbI3MET KOJIeMiH
kepcereTiH mapa. O eHIMHIH HIBIFBIM/BUIBIFBI MEH OHBI KYPYFa dKYMCAJIFaH YaKbIT HEMECE PeCypCTap/IbiH
apakaTbiHachl. EHOGK OHIMIUTITIHIH apTybl OpKalllaH JKYMbBIC KOJIEMIiHIH YIFAIObIH OUIIIPMEHTIHIH eckepy
MaHBI3/Ibl, OYJI COHBIMEH KaTap yaKbIT [IeH PeCypCTap/IblH a3 IbIFBIHBIMEH 0ip/IeH KYMBIC KOJIEMiH THIMIIpEK
opbIHIAy bl OULAipyl MyMmkiH [23]. KazakcTanmarbl Kajllbl SKOHOMHKA OObIHIIA eHOEK OHiIMIuIri Oip
JKYMBICIICH KaMThUIFaHapra ecyi kepcerei (cyper-6) [24].
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Cypert 6 - 2020-2024 xbutnapaarsl KP eHOek eHIMALIIT, MBIH TI.
Eckepty [24] nepekke3si Heri3iHze aBTOpapMeH KypacThIPbUIFaH

XaJbIKapallblK 3epTTeysiep Y3aK Mep3iMii 3KOHOMHUKAIBIK 6Cy MEH JaMy eHJipic (akTopiapblHbIH
OHIM/IUTITIHIH ©CYIMEH aHBIKTANIAThIHBIH aTam kepceredi [25]. Enaep apachiHaarbl )kaH OachliHa IIAKKAHIAFbl
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TaOBICTHIH alBIPMAIIBLIBIFBI KOOIHECE OHAIPICTIK hakTopIap bl OipiKTIpyIiH THIMALIITIH KOPCETETIH KaJIIbl
(hakTOpIBIKOHIMITIKKE OaliTaHbICThl. EHOGKTIH HET13T1 peTiH eCKepe OTHIPHIIT, KOIITETeH eNIep OyJI KOPCETKIIIT
aprtTeipyra ymTbuiaael. KP ¥aTTeIK OaHKiHiH 3epTTeyi OoiibiHma Ka3akcTaHHBIH aybll MIapyallblIbIFbl MEH
OHJICY OHEPKOICIOIHeri OHIMALIIK JaMblFaH eNFiep/eH eloyip apTTa Kaiblll oThlp. KazakcraHmarbl eHOEK
OHIMJIUTITIHIH TOMEH/IIr JKaTaKbIHBIH eJICYJIi 6CYy1 YIIIH JICYeTTI IMIEKTEH/ i, OVJI 63 Ke3€TiH/Ie TYThIHYIIBUIbIK
CYPaHBICTHI TEXKEU/I1 KOHE 11IKI OH/IIPIC IICH TyTacTall SKOHOMHUKAHBIH JJaMybIHa bIKITAJ eTrieii. Hotnxecinae
JKaJIaKbl HET131HEH Tay-KeH OHEPKACIOIH IE IIOFbIPJIaHFaH CaIbICTHIPMAIIBI TYP/IC KOFaphl TAOBICHI Oap cayaiap
OoiibiHIIa oTe Oipkenki OeniHOeiai. KazakcTaHHBIH Tay-KeH OHIIpY OHEPKICIOIH/ET] KaIaKbIHBIH CH KOFaphl
00J1ybI, OYJ1 OHIIPYII CEKTOpJIapFa Kapal KaluTaJJ(bIH IOFbIPJIaHYbIH KepceTeai. Enimizae cexTopiapiarbl
KalakplIap apachlHIa alaHAaTapiblK allIaKThIK OailKalalbl: Tay-KeH OHJIpY calachlHAa opTalla allbiK
JKaJlaKpl aybll NIapyallblUIbIFbl KOPCETKIIITEPIHEH YII ece ACPIIiK JKoHE OHJIEY OHEPKICiOiHIe eKi ece apThIK.
KazakcTaHHBIH OHJICY OHEPKACIOIH/IE IIMKI3aT CUIIATBIHAAFbl OHIMIEP 0achiM, OVJI €)1 SKOHOMHUKACHIH/IA IIIH-
Ki3aT CEeKTOPBIHBIH 0aChIM €KEH/IIT1H TaFbl J1a JISJICIICH/II.

EnOex eHiMaLIIT MHACKCI - Ke3eH OOoWbIHINA eHOSK OHIMIIUTITIHIH 63repyiH KepceTeTiH KepceTkiir [26].
EHOex eHIMIUIITIHIH 6Cy MHICKCI OHIIPICTIK KYyaTThIH KAHIIAIBIKTBI THIMJII dKYMBIC 1ICTEHTIHIH JKOHE )KYMBIC
YaKbIThl KOPBIHBIH KaHIIAJIBIKTHI YTHIM/IbI MTAi1aIaHbUIATBIH/IBIFBIH KOpceTei (Cyper-7).

2024 bl 3 TOKCAH

2023 HbLN

2022 HbLN

2021 Wbl

2020 HbLN

53 000 56 00% 98.00% 100.0:0% 102 003  104.00% 106 D0 1E.00% 110 00%

Cyper 7 - 2020-2024 sxputaparbl eHOCK OHIMAUTITTHIH HHICKC
Eckepty [27] nepekke3si Heri3iHze aBTOpIapMeH KypacThIPbUIFaH

Opraibik OaHKiHIH IIUKi3aT OHIMIEP1, apabIK OHIMIIEP, a3bIK-TYJIIK )KOHE KOFAPhI TEXHOJIOTHSIIBIK OHIMJIEP
CHUSIKTBI OHJICY OHEPKACIOIHIH TOPT CEKTOPBIHJAFbl €HOCK OHIMJLIIriHE jKacaraH TallayliapblHa ColKec
2023 KBUIBI IUKI3aT CEKTOPBI )KOFAPhl TEXHOJOTHSUIBIK CEKTOP/IBIH KAaJIbl OHIMIHEH TOPT €ce JEPIiK achlm
tycked [28]. LllukizaT eHimMaepi MEH OHJCYII OHEPKICINTIH KOFAPhl TEXHOJIOTHSIIBIK CEKTOPBIHBIH JKAJIIIbI
OHIMI apachIHAaFbl OYJI YIIKSH aJIIIaKThIK €JIIH 3KOHOMHUKAJIBIK KYPBUIBIMbIHA OIpiHIII OOJIBII alTapiIbIKTal
acep eremi. 2020-2024 xpuimapiarbl MIUKI3aT eHIMAEPIHAETT €HOCK OHIMJLIII JKOFaphl TEXHOJIOTHSUIBIK
JKOHE apajblK OHIMJepre KaparaHla €Ki ece JKOFapbl, Oy eHJey ©HEpKICiOi KYpBUILIMBIHIAFBI Y3IIKCi3
TeHrepimMci3aikTi kepcereai. COHBIMEH KaTap, IIMKi3aT CEKTOPBIHIAFDI JKajIaMalibl KYMBICIIBLIAPBIH CaHbI
OHJICYIIII OHEPKACINTIH 0acKa CEKTOPIAPhIMEH CaJBICTBIPFaHIa €I9Yyip JKOFaphl, JeMEK, OYJI OChl CajlaHbIH
KaIluTal ChIMBIMIBUIBIFBIH €CKePIreH/IeTl KyTIereH sxarnai. 2024 KbU1AblH 3 TOKCAHbBIH 1A IIUKI3aT CeKTOPBIH 1A
maMamen 1154,2 MBIH jkangamanbl KYMBICHIBI )KYMBIC iCTe/i, OYJI KOFapbl TEXHOJOTHSIIBIK caiajapaarbl
KYMBICIIBITAPMEH CaIBICTBIPFaH/a €/19yip Korapbl. byl eHOeK pecypcTapblH a3 KaKeT eTETiH IIMKi3aT
callaJIapbIHBIH €HOCK CHIHBIMIBUIBIFBI TYPAJIbI KBl TYCIHIKKE KAMIIBI KEJIEIl XKOHE eNiMi3/Ie dKYMBIC KYIIiH
naiaanaHy THIMIUTIITT Typajibl MaHbI3/IbI MOCEIICICPIiH Oap eKeH T H KopceTe . DKOHOMHUKAHBIH IIUKI3aTThIK
0arbIThl MCH €HOCK OHIMILTITIHIH TOMeH T Ka3akcTaHpIKTapIblH KoOIpeK aKiia TadybiHa KeAePri KeITipe .

Ne 3 (162) 47 Volume 3 No. 162




YJITTBIK SKOHOMUKA: TAMY BAT'BITTAPHI
NATIONAL ECONOMY: DEVELOPMENT VECTORS

JKeke cekTop, IIarbiH XKOHE OpTa OM3HEC YKOHOMHUKAHBIH TIPEriHE JKOHE OHBIH TUIMIUTITIHIH KaliHap Ke3iHe
allHaJIMaraHbIMEH KOMMaii, COHBIMEH Karap KyJliblpayja. Ajl, MEMJIEKET KONTEereH cajiajiaparbl OHIMIUIIr
TOMEH KOMIIaHHUsUIapFa HapbIKTa KalyFa MyMKiHAiK Oepeni [29].

Kazakcranmarbl €HOCK OHIMIUIILHIH TOMEHITiHIH Herisri cebdentepi OOJbIT OUTIKTI MaMaHIap/IbIH
TaIIIBUIBIFBI, KAP:KbUIAHIBIPYAaFbl KUBIHBIKTAP, KBI3METKEPJICP/IiH KbI3BIFYIIBUIBIFBIHBIH 0OJIMayhI, KaHa
JIAFIbLIap MEH TeXHOJIOTHSIIAP bl MEHI€PY/IETT KAIFaH IbIK, «KACBIPBIH» )KYMBICCHI3/IbIK. EHOSK OHIMIIITITIH
apTTBIPYIAFbl KeJeprijep: 09CEeKeNeCTIKTIH TOMEH JACHreili; KOMMaHMsIIap YIIiH ap3aH JKYMBIC KYIIiHIH
TEXHOJIOTUSIHBI EHT13yre KaparaHja TUIMIIPEeK OOJIybl; KaOIbIKTapblH TO3Ybl, THIMCI3 YKYMBICIIBLIAP/BIH
YJIKeH YyJieci; eHOeKTi YWBIMIACTBIPYABIH TOMEH THIMIUIIr, pecypcTapAbl OHAIpYre »MOHE DKCIIOPTKA
YKOFaphl TOYEIIITIK; SKOHOMHUKAHBIH KETKIJTIKCI3 opTapanTaHIbIpbUIybl; )KYMbICIIBUIAP OUTIKTUTICIHIH KoHE
JIaFbLIAPbIHBIH HAPBIKTHIH HAKThI TaJIANITAPbIHA COHKEC KeMeyi; OeHpecMHU KYMBICIIEH KaMTYIbIH JKOFaphl
JIeHI'eiii; COHIall aK KocinTik Oi1iM Oepy MEH OKBITY JKYHECiHIH KETKITIKCI3 TaMyBl.

Foubivu-rexuukansik nporpece (FTII). FrutbIMH-TEeXHHKAIBIK MPOTPEcC DKOHOMUKAIBIK ©OCYIIiH
MaHbI3/1bI (PaKTOpPBI 00JIbIN Ta0BUIAABI. T BUIBIMU-TEXHUKAJIBIK ITPOIPECC €J/IIH IKOHOMHUKAJIBIK 6CyIHE OH ocep
eTe/i. bys1 03bIK TEXHOOTHSIIAp /bl €HT13Y )KOHE )KYMBIC KYIIIiHIH carlachIH )KaKcapTy apKbLIbl eHOEK OHIMIUTITH
apTThIpyJiaH Kepinei. EjiH 5KOHOMUKAJIBIK 6CyIHEe 9Cep €TETIH FhUIBIMU-TEXHUKAJIBIK POTPECCTIH HETI3r1
KOpCEeTKIITepi — OyJI FHUIBIMH 3€pTTeyJiep MEH d3ipieMenepre KyMcajaThlH IIbIFBIHIAP/BIH IaMachl
(LIBIFBIHIAD HEFYPJIBIM KOFaphbl 00Jica, JKAJIbI IIIKI ©HIM COFYPJIBIM JKOFapbl 0OJIaJibl); TEXHOJIOTHSUIBIK
OarbITTaFbl OHIIPIC KoJieMi (TEeXHOJOTHSIIBIK OHIIpIC Kallbl iMIKI OHIMHIH ©CyiH BIHTAJaHIbIPAJbI);
WHHOBAIMSJIBIK TayapiiapiblH, )KYMbICTAp MEH KbI3MeTTep/iH kenemi [30].

Ennin sxonomukansik ecyinaeri FTIT —rin posni men JKIO kockan yieciH anbikray yiriH, oHbiH F3TKX
JKYMCaraH IIBIFBIHIAPBIH Tanjgay MaHbi3bel. KapanaiibiM tinmmen adtkanaa, F3TKOK wmbirbiHmapsr - Oy
OHIM/II HEMECEe KbI3METTI 3epPTTEyre )KOHE JaMbITyFa OalIaHbICThI OapJIbIK IIBIFBIH/AD, COHAN-aK MaTeHTTeP
MEH aBTOPJIBIK KYKbIKTapibl Koca anranna, F3TKIK keseHiHge KypbUIFaH Ke3 KEJIreH 3UATKEPIIK MEHIIIK.
Kazakcrannarbl FhUIBIMU-3EPTTCY KOHE TIKIPUOETIK-KOHCTPYKTOPJIBIK JKYMbBICTapFa JKyMCaJIFaH HIbIFbIHIAD
COHFBI OipHelire xbuia pekop kepceTTi. KP ¥ATThIK cTarncTika OFOpOCHIHBIH MajliMeTTepi OoiibiHIIa, 2023
KBUTBI OPTYPJIi FBUIBIMH 3epTTeyiiepre 172,6 mupj TeHre sxymcaiubl, Oya 2022 KbpUIMEH CalbICTBIPFaHIa
Oipnen 42%-ra ecti. FhulbiM canachlHIaFbl OapiiblK aKIIAHBIH JKAPTHICBIHAH KOOI - FallbIMJIAp/IbIH,
3epTXaHallIbUIAP IbIH, UHKCHEPJICPIiH, KOHCTPYKTOPJIAP/IbIH KaJlaKbl KOPBI %oHE T.0. syMcairad. 2023 xKblira
Oesiares 172,6 Mip/1 TEHI'€HIH J19J1 OCHI IIbIFbIH 0a0bI 50,5% Hemece 87,2 mupi TeHreHi Kypajsl. Feuibivu
JKYMBICTapFa apHaJIFaH >ka0IbIKTap bl TIKEJICH CaThII aly YKaJllbl OK0JDKETTIH 5,7% Kypasl (cyper-8).

180 1716 B0.00%
160
140
120

100

2019 *bia 2020 Hhin 2021 #bin 2022 #bln 2023 KblA

I Capabifol HbLIABLIY, BCiM

Cyper 8 - 2019-2023 xbuipapaarsl F3TKXK-ra imki mwsiFsiHaap, Mipa 11, %
Ecxkepry [31] nepekkesi Heri3iHIe aBTOpIapMeH KYPaCThIPbUIFaH
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Enneri FpUIBIMHBIH HETi3Ti KO3FayIlibl OpTaNBIKTapbl AcTaHa MEH AJIMaThl Kajajnapbl OOJFaH/IBIKTAaH,
F3TKK-ra apHanran OapiblKk KapaKaTThIH YIITEH €Kici Ochl Kananapra Oeninai. bac KamaHbIH FRUIBIM caa-
ChIHA JKYMCAJIFaH IIbIFbIHIAP 36,7 MIIPA TEHreHi, OHTYCTIK actaHaaa 77,2 MJpJ TeHIeHI Kypajsl. OHipiep
apacwiia Tek Manreicray (13,6 mapa tr), Lsirsic Kazakcran (8,2 mupa 1r), Kaparanner (7,8 mipa 1r), AGait
(5,8 Mutpj1 TT) OOJIBICTAPBI FaHA €JICyJli COMAIAPMEH KO3re TYCTi. Y KIMET 3KOHOMHUKAHBIH FHUIBIMJIBI KAKETCIHY
kepcetkimin XKIO-uiH 1%- Ha neliin xeTki3yai MakcaT eTin Koiabl. 2021 xbuist o1 0,13%, 2022 sxbutbl 01
0,12%, am 2023 xbutet 0,14% -ae1 Kypanmsr [31].

FrutbiMu sKyMBICTapAbl OPBIHIAFaH MEHIIIK TYpIiepi OOHMbIHIIA KOCITOPBIHAAPABIH IIeHOEPiHIe MEMIICKET-
TiK MeKemeJiep OipiHIi OpbIHJIA, OJap O KETTIH Ko Oeirid anazpl. 2023 KbUIbl MEMIICKETTIK CEKTOP/IbIH
yieci 52,9% kypan, xbul imnnge 8%-ra ecTi. FhUIbIMMEH aifHajbICAThlH MEMJICKETTIK KOMIaHUSIIAPIbI
Kap KbUTaHIBIPY TUHAMUKACHIHA cyiieHceK, 2023 xbutbl oap 91,2 mipa TeHrere Hemece 68,5%-Fa Kot KapiKbl
xymcaras, an 2022 xbiibl OyI1 KepeeTkinn 54,1 mipa TeHreHi Kyparat. JKeKeMeHIIK KoCIophIHap KapaxkaT
OotibiaIa 78,1 Mapy TeHrere Hemece 20%-ra ecTi, 0ipak MEMJICKETTIK KOCIITOPhIHIAPMEH CaJIbICThIPFAHIa 6T
a3, onapabiH F3TKK-raxkymcanras >kaisl IBIFBIHIAPAAFB yiieci 45,2% kypaabt. [LleTenaik koMnaHusIapAbIH
Ka3aKCTaH/IbIK FUIBIMHBIH IIBIFBIHAAPBIHAFRI Yiieci 0ap Oosranbl 1,9%.

¥BbC wmomimertepine cyiieHcek, Kaszakcrangarbl FBUIBIMFA apHAIIFaH IIBIFBICTAD alThl CaHATKa TEH
OeuiHesi: JKapaThUIBICTaHy FHUIBIMAAPHI, TYMAaHUTAPJNbIK FHUIBIMIAD, MEAMIUHA, SJICYMETTIK caja, aybll
HIapyallbUIBIFBl, HHKEHEPITIK o3ipieMenep. AiTa KeTy KepeK, eH MaHbI3/Ibl 6CiM Ka3aKCTaHABIK YKOHOMHKA
yurin F3TKXK-HbIH eki caHaThiHAa OpbIH anbil oThIp. 2019-2023 xpuimapaarsl FRUIBIM callaiapbl OOHBIHINA
F3TKXK-ra OromkerTeH OOiHETIH IIKI NIBIFBIHAAPIBIH IIIHAE WHXKEHEPIIIK 93ipaeMesiep MeH TeXHOJIOTHsl-
Japel KapKbutauabipy 59,5 mupa teHrere Hemece 17,7%-Fa, skapaTbUIbICTaHy FHUIBIMAAPBIH KapKbIJIAaHIBIPY
58,8 muipz TeHrere Hemece 37,9%-ra eckeH 00s1ca, 6acka FhUIBIM CajlaiapbliHa IIbIFbIHIAD a3 ockeH [31].

FoutbIMU SKyMBICTap/IbIH TYpiiepi OOWBIHINA TEOPUSJIBIK 3EpTTEYJIep ol KYHre ACHIH Ka3aKCTaHJIbIK
FBUIBIMHBIH HETI31H Kypaibl. OTkeH sxbuibl eimizzaeri F3TKK mbirbinaapsiabiy 160,2 Mip/] TeHreci Hemece
92,8% ipresi skoHe KOJIaHOalIbl FRIIBIMU 3€pTTEYJIepre TUeCt 0oJbl (kecte-2).

Kecte 2 - 2019-2023 sxpuiaapaarsl xymbic Typiiepi 6oiibiama F3TKXK-Fa ki meFbHAap, MIPA TT

Kouigap
2023x/2022xk%-0eH
2019 2020 2021 2022 2023
FrutsiMu 3epTTeynep MeH a3ipiemerep, 63.6 68.7 895 104.9 1602 52.6%
COHBIH iIIiHJe: ’ ’ ’ ’ ’ ’
ipreui 3epTreyinep 11,0 14,2 20,6 27,9 47,9 71,70%
KOJIZIaHOAJIBI 3epTTeyIep 52,6 54,5 68,9 77,0 112,3 45,70%
TKO, conbIH iminze: 18,6 20,4 19,8 16,6 12,4 -25,3%
»o0asay-KOHCTPYKTOPJIBIK YKaHE 16.8 185 174 6.2 38 43.20%
TEXHOJIOTUSUIBIK JKYMBICTAp ? ? i i ’ ’
TOXIpHOeIiK yarinepai, OyibiMuap 141 138 1.94 10.05 595 70.70%
(eHIMIIEp) MAPTHATIAPBIH JAbIHIAY i i ’ i ’ ’
KYPBLIBICKa apHaiiFai xobanay 0,448 | 0,507 0,466 0,360 0,579 60,90%
KYMBICTapbl
Eckepry [31] nepekkesi HeTi3iHIe aBTOpIapMEH KYPaCTHIPbIIFaH

ToxkipnOemiK-KOHCTPYKTOPIIBIK KYMBICTap/IbIH Yiieci a3, HeOapi 7,2% Hemece 12,4 mapa TeHre. 2022 xpui-
MeH canbicThiprania TKIK mbiFbiHIapeIHBIH YIleC caaMarbl €Ki ecere KbIcKapabl. Tarbl 6ip MaHbI3/IbI MAcee —
TKK mbIFbIHA2PBIHBIH YIITEH eKici )k00aay-KOHCTPYKTOPIIBIK )KOHE TEXHOIOTUSUIBIK XKYMBICTapFa JKyMcaica,
an yarizep MeH OyHbIMIOapabl, *KaHa eHIMAEP/l jkacayFa TeK KaHa 3 MIIpI TeHre jkymcairaH. Aiita ketep-
JIT1, KOCBIIFaH KYHBI )KOFaphl TayapiapAbl OHIIpy YIIiH MaHbI3/Ibl IEPCIIEKTUBANBI cananap/ia Ka3aKCTaHIbIK
FBUIBIM JlaMyFa OipHele ece a3 akma canajasl. Meicasnbl, 2023 xbuibl KP-a koMIbroTepsep, JIEKTPOHIbI
JKOHE OINTHUKAJIBIK KaOJBIKTAp HIBIFAPY Ke3iHJE FhUIBIMU 3epTTeynepre 203 MIIH TEHre jKyMmcayiraH 0osica,
JaiibIH MeTai OyibIMIapbiH mbiFapateiH KoMmnanusiaap F3TKXK-ra 6ap 6onransl 59,4 MITH TeHre JKyMcaraH.
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DOKOHOMUKAJIBIK KbI3MET TYpJiepi OOWBIHINA IIBIFBIHIAD CTATHCTHUKACHI OM3HECTIH FHUIBIMJBI JaMBITyFa
TEOPUSUIBIK JKOHE TOMEH KbI3bIFYIIBUIBIFBIH Kopcereai. 2022 xputbl F3TKXK-narbl GapJiblK IIbIFBIHIAP/BIH
80%-Fa )KyBIFBI TEK MaMaHJaHAbIPbUIFaH OeiMIIeepre - FbUIBIMU YibIMAAp MeH OuTiM Oepy Mekemesepi-
He Trecin 6omapl. CanbICTBIPMaNbl TYPJE JKOHOMUKAHBIH €H ayKbIMJIbl calajlapblHbIH FEUIBIMFA KYMCaFaH
HWIBIFBIHAAPH! a3. Mbicansl, Metaiutyprus enfipicingeri F3TKXK-ra imxki mbirbictap 2023 xbutbl HeOopi 1,5
MJIPJ] TEHI'€HI, XMMUsI OHEPKACIOIH e 2 MIIP/ TEHI'€JICH CAJI aCTaM COMaHbl KYpaJibl.

FrutbiMIpl KapKbUTaHABIpYFa apHaIFaH jKocmapiaplia 93ipre TeK MEMJICKETTIK Kapa)kaTThlH yieci Oa-
CBIM, aJl KOMMEPILMSJIAHBIPY JK00ajapbl MEH JKeKe Kap KbUIaHIBIPYbIH Yiieci o je a3. KP Fox)KBM-nHig
FoutbiM KOMHTETIHIH jkOcTapiapbiHa coiikec, 2025-2027 xpuiiapbl KOMMEPIHSUIAHABIPY K0OAIapbIH KEKE
KapKbUTAHIBIPYIBIH Yieci 58%-ra xeryl tuic. Erep ocel Oorpkamiap MeH kocmapiap/biH OapiibIFbl iCKe
acca, onna 2027 xpiira Kapail Kazakctan SKOHOMHUKaHBIH FBUIBIMJIBI KQXKETCIHY KOPCETKIIITEpiHACT] apTTa
KaJymbUIbIKTB eHeepe anaabl xoHe F3TKOK mbirbinnapein JKIO-HiH keminge 1%-Ha JeiiH jkeTKi3e ana-
nel. 2022 sxeuiel Oyt kepcetkinn 0,13%, an 2023 sxbuiasie oprackirga 0,25% kypazpl. OChl THHAMUKAHBI
€CKEepreHHIH 63iHJe FhUIBIMFAa KETETiH IIBIFBIHIAP KepceTkiln ere a3 Oousbin oThip. Erep Ourworldindata
JKahausik nepexktep 0a3achbiHbIH caiiThiHa xapusianrad 2021 KbUIFbI XaJIbIKAPaJIbIK PEUTHHTKE KapanlThIH
Ooscak, Kazakcran taObic ieHreli opTaiagad TOMEH eIep/IiH KaTapblHa JIa )KeTe aliMai/Ibl, YIII Kbl OYphIH
F3TKXK mbireianapapy yieci 0,5% apanbirbiaaa 6oibl. A oprama Tadbickl 6ap enaep FeuibiMra 1,9%,
JIaMbIFaH MeMJIekeTTep 3% KapaxkaT ayaapasibl.

KazakcTaHIpIK FHUIBIMHBIH €H YJIKCH MPOOJIeMachl - OHBIH TEOPHSUIAHYBI YKOHE OHEPKOCII MeH Ou3He-
CTEH YJIKEH anakThiFbl. JKorapbeiiarsl Tanaaynap kepcerkenaei KP-garsl iprei skoHe KoJiJaHO0abl FhITBIMH
xobanapra F3TK)K-ra OeniHeTiH OapiblK KapKbIHBIH 82%, aj jKaHa MaTepHhaiiap, eHiMaep, IpolecTep
Kacayra OarpITTalFaH TOKIPHOENiK-KOHCTPYKTOPIBIK jkobanapra HeOapi 18% tuecini. Jlemek, amburyiap
MEH 93ipJieMeJIepIiH Kol 06JIir Karas Ky31H/Ie Kala bl )KOHe IKOHOMHUKA YIIIH «KYMbIC icTemeni» [31].

3epTTeysep KepceTil OThIpFaHai, FhUIBIMU JKETICTIKTEPIl 1C )KY3iH/Ie NnaiaanaHy MYMKIHJIIT OojMaraH
Ke3J1e, KOCIIKepIIepAl FhUIbIMFAa WHBECTHLMSIAPBbIH KAKETTUIIN MEH MalJalIbUIbIFbIHA CEHIIPY ©TC KHUbIH.
Ocpiran Gaitnanbictsl, F3TKK mibirbingap/bpiH apTybiHa KapamactaH, JKIO-HIH FhUTBIM/IBI KAXKETCIHY1 COHFBI
KBUIIAPBI ©3repicci3 Kaibll oThlp. Erep OusHecTiH mpoOiiemanapipl LICIIyre JEreH CYpaHbICTapbl MEH
FaJBIMAAP/IbIH HAPBIKKA YCHIHBICTAPBIH CANBICTHIPATHIH OOJICAK, YIIKEH KapaMa-KallIbUIBIKTapIbIH 0ap eKeH-
JIUTiH ce3eMi3. OpuHe, KapKbLIaHIbIPY/IbI 13IEHTIH JaiiblH jx00aIap /bl i1IiH/e Ka3ipri yaKbpITTa MyHal )KoHe
KOMIp OHJIpylIi KOMIAHMsUIApFa, KYPhUIBIC MaTepualJapblH OHJIpYIIiIepre, reoJOTHSUIBIK i37CeHICTepTe,
KOMMYHHKAIMSUTBIK TEXHOJIOTHsUIApFa apHajFaH OipHelnie FpulbIMU eHOekTep Oap. bipak, OuzHecTiH FbUTBIMU
xKoOanapra JIereH TEXHOJOTHSIIBIK CYPaHBICTApPhl CAJ ©3relle OarbiTKa We, MBICANbI, KYPBUILIC KOMIAHMUS-
CBl FAIBIMJApAaH KYPBUIBIC MEep3iMAEPIH KbICKAPTYFa JKOHE HIBIFBIHAAPABI ap3aHAaTyFa MYMKIH/IK OepeTiH
WHHOBAIMSJIBIK TEXHOJIOTHSIIAPABI d3ipiey/l, mapya KOXKaIbIKTapbl KaybIMJACTBIFBl FAIBIMAAPAAH KYPFaK
aiiMaKTap/arbl MaJl a3bIFbl MOCEJIECIH HISITyTe KOMEKTECETiH )K0o0anap ibl, TaAMaK OHEPKACIiTepl YHBIMAACTHIPY
JKOHE OJIAPJIbIH OHIMJIEPIH SKCIIOPTKA IIbIFapy OOMBIHIIIA MACENIEeP/Il MISHIeTIH YChIHBICTAP IbI TaJIall eTe/Il.

KopbITBIHABI

3eprTey OapbIChIHAA aHBIKTaIFaHIal, Ka3akcTaHHBIH 3KOHOMHUKAIBIK ©CYiHE BIKIal €TETiH MaHbI3JIbI
eH/JIIpiCc (hakTopiapsl TAOUFU pecypcrap, Kamutal, eHOek xoHe FTII. Atanran dakTopiapiabl THIMJI Maii-
JlaliaHa OTBIPBIN, OHJACYIIi OHEPKACIIl calachliH, aTall alTKaHJa Tay-KeH, MeTaJulyprus, MallliHa jkacay, Xu-
MU, ayblT IIAPyalIbUIBIFbL, TaMaK eHepKkacioi, [T, Meaniuna, OiniM 6epy, FBUIBIM, JHEPTeTHKA, OHBIH 1IITH]IE
JKaHAPTHUIATBIH DHEPTHs KO3JEPiH IaMbITy, TYPH3M cajiajiapblHa OachkIMIBIK Oepe oThipbin KazakcraH ca-
najbl SKOHOMHUKAJIBIK ©Cyre Ko jKeTkKizemi. JKypri3iareH 3epTTeyiiH Tajajayiapbl MEH HOTHXKEEepl Keyeci
TYKBIPBIMJIAPFa OKEee/Ii:

- Conrbl 23 xbuina KazakcraH SKOHOMUKACBIHBIH ©CYy1 HETI3iHeH TaOWFH pecypcTapibl NaiganaHyabH
ecyiMeH OailylaHbICTBI OOJIIBL. Byl y3ak Mep3iMJii SKOHOMHKAJBIK OCYIIH TYPaKThUIBIFBIHBIH HETI3r1
TOyeKeNJIepiH HaKThUIalabl. DKOHOMHUKAHBI dpTapanTaHblpy OOWBIHINIA JKYPTi3UIil *KaTKaH SKOHOMHUKAIIBIK
pedopmanapra KapaMacTaH, eIiMi3 «ToJUIaHINSIIBIK aypyAaH» KYThUIFaH oK. OJI YIIIiH MaHbI3/[bl ATKAPbLITYbI
THIC MaHBI3/IbI MIHJICTTEPIH Oipi- MIUKI3aT SKCIIOPThIHA TOYEIUIIKTI a3alThII, KOChLJIFAH KYHbI JKOFaphl Ta-
yapJapbl OHIIpyTe Keliy.
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OneMaIK reocascu KoHTekcTTe KazakcTaH TaOWFH pecypcrap KOpbl OOWBIHINA KYIITI OWBIHIIBI OoJia
Typcajia, ajaiiia HapbhIKTa OPHBIFY YIIIH OipKaTap HEri3ri MiHAETTEep Il ey KaxeT: OIpIHIIIIeH, MbIC, HH-
KeJb, BOb(paM, JTUTHH, OapHT, TaJUIMI CHSIKTHI Kep METaJIapblH, COHJAM aK, 0a3ajbIK j)KOHE CHpEK Ke3Jie-
ceTiH pecypcrapasl KazakCcTaHHBIH «epTeHr1 KYHIHIH MyHalbIHAY aifHAJIIBIPY KaXKET, OJl YIIIH Tay-KeH ca-
JIaChIH JKaHFBIPTY KakeT. EreMeHAiriH anFaH yakpITTaH Oactan OYTiHI KyHIe AeWiH eJeri pecypcrapabiy
e1oyip Oeiri MuKi3aT TYPIHJE SKCIOPTTAIA b, OVJI 63 Ke3eriHIe KOChIMINA KYH/IbI mekTeimi. En imrinmeri
«midstreamy»-Te OackIMIBIK Oepe OTBIPHII, KaliTa OHJIeY cajlachlHAa HHBECTUIHSIAP/IbI KYIOIbl KYIIEHTY KaxKeT,
©3 Ke3eriHje OyJI YITTHIK TaOBICThI YJIFANUTHIN KaHa KOWMal, SKOHOMUKAHBIH OoCeKere KaOUICTTITiH apTThi-
PBIT, HHTEHCHBTI YKOHOMHKAIIBIK ©CYre OH BIKMAJBIH THUTi3€TiH 00Jaabl. ATanFaH MaHbBI3[bl MUHEPAIIBIK
pecypcTapra CypaHBICTBIH Ocyi eliMi3 yIIiH Oipereid MyMKIHIIKTEp amajbl; eKiHIIieH, HHBECTOpIap YIIiH
KOMITaHWSUTApbIH TYPAKThI JaMy asiChIHIaFbl KBI3METiH Oarasiay yIIiH 9KOJIOTHSUIBIK TYPAKThIIBIK, OJIEYMETTiK
KayanKepliliK acnekTiiepin KaMmTuTeiH ESG cranmapTTapblH €Hri3y/i KYHICHTY MaHbI3/IbL.

- Heri3ri kanuran Tex MammHazap MeH Kypajiap/aH, TabbIcTap MeH JKepiiep/ieH FaHa eMec, COHbIMEH KaTap
«OapiIbIK TYPFBIHAAPABIH HEMECe KOFaM MYILEICPIHIH MEHI'CPIeH KOHe Taiiaibl KaOlIeTTepiHeH» TYPaIbl.
Kaszipri 3KOHOMHKAJIBIK JKYHEeHIH alpbIKIIa ePeKIIeIir - aJaMi KaluTaJIbIH 6Cyi, OUTKEHI aJlaMy KaluTajFa
Kapaxxat )kymMcamaii, TaObICTHI aybLI IapyalbUIbIFbI MEH T'YJIZICHI'€H OHEPKICITIKe ne 007y MyMKiH eMec. Enimi-
311e KbL1 caiibid I T TexHoI0THsIIap, arpapiiblK, Tay-KeH calaChiHIaFbl MAMaH IbIKTapFa OeJIiHII JKaTbIpFaH MeM-
JICKETTIK TPaHTTap MeH Ou1iM Oepy OarmapiamanapbsiHa OU3HEC TaparblHaH JKacaJlbIHBII OTBIPFaH YCHIHBICTAP
MEH e3repTyJiepre KapaMacTaH, oJap/IblH HOTHXKECI KOHII KOHIIITEepIIiK eMec, ce0ebi Ooalak MaMaHap TeK
TEOPHSIIBIK O17TIMMEH HIEKTEJTeH )KoHE )KYMbIC OepyIiiep TapanblHaH CYpaHbICKa e eMec, 0aceKkerekadinerci3
00J1bITT Kastbill OThIp. Tarsl Oip Macelte, eHOCK OHIMIUIITIHIH JUHAMHUKACHI )KaJaKbIHBIH O6CYIHEH apTTa KaJbIIl
OTBIP, KaparnaibiM TUIMEH alTKaH 1, CHOSKTIH OHIMIUIIT a3, TaOBICTBUIBIK KoIl. MyH1ali TeHrepiMci3iik Oara
JICHIel1H KeTepit, xorapsl nHGsIMsFa urepmeneiiai. Conpait ak, F3TKK mibiFbiHaapsl MEH OHIMILIIK apa-
ChIH/Ia ©3apa Oaianbic koK, eiiTkeHi F3TKIK-ra GemiHin kaThIpFaH IIBIFBIHIAD - FHUIBIMH KaHAIBIKTAPABIH
HOTHKEJIEpPiH KOPCETIll OTBIPFaH oK. Ker skaraaiijia, FeIIbIME )KaHATBIKTAP, )KaHa OHEPKICINTIK YATiIep MEH
naTeHTTEep TaObICTHI TYPJle KOMMepLUsIaHOal b, OUTKEH1 OYJ1 KoCIOPBIHAAP IBIH TajlanTapbiHa caii emec. Ke-
Jieci Macelie, S)KOHOMHUKAHBIH cajlajapbl OOWBIHIIA €HOCK OHIMIUTITHIH albIpMaIIbUIBIFGI - 0y1 KazakcTaHHBIH
TYpPaKThl 3KOHOMMKAJIBIK JaMybl YVIIIH ChIH-KaTepyiep TyFbI3ajbl. JKekenereH cajanapaa eHIMAUIIKTIH
YKOFapbl HIOFBIPJIaHYBI TAOBICTHIH OipKesKi OeniHOeyiHe KoHe eMip cypy JeHreHiHeri alblpMallbUTbIKTapFa
oKeJsielll. AybLI HIapyallbUIbIFbl CaJlaChIHAAFbl €HOCK OHIMILIITIHIH TOMEH/ITIHIH cebenTepi- TYKbIMAAPAbIH
carach3IbIFbl (KONTEIeH aybll KOCIKepIepi 63 KapakaTTapblHbIH 00JIMaybIHA OalIaHBICTHI CaNlaChl3 TYKBIM
CaThII ajiaJibl), TEXHUKAJIBIK JKa0IbIKTAIYIbIH QJICI3/1ir, MbICAJIbI THIHAUTKBIIITAP MEH OCIMIIKTEP/II KOpFay
KYpaJIJapblHbIH JKETKUTIKCI3 JIEHreHi, TeXHUKAIBIK KapaKTaHIBIPbUTY/IbIH 3aMaHayd TajanTapra cail Kel-
Meyi, mapyanap/bH OUTiM JAeHreHiHIH JKETKUTIKCI3Ir, arpoOTeXHUKANIBIK d/icTepAl OiaMey, skaHyapiap/abl
yCTay JKOHE oJiapFa KYTIM jKacay TajanTapblH 0Y3y, KOJIaHbICTaFbl TEXHUKAJIAP/IbIH MMaliajilaHy MEp3iMiHIH
Y3aKTBIFbI, ayblJ1 MIAPYalIbUIbIFEl MAITHHATAPBIH JaWbIHAAYABIH TOJBIK IUKI1 Oap 3aybITTapIbIH KOKTHIFBI -
(bepMeprepai meTeN K TeXHUKAaHbI JKOFapbl OaraMeH CaThIll alyFa Toyelai eteai (OyJ1 mapyanapra KapaxaT
JKaFblHAH CaJIMaK Caajibl).

ConibIKTaH, OIpIHIINIJICH, aJlaMH KalluTaliFa MHBECTULIMS KYIOJIbI Koyijia Oap OutiMal OepyMeH FaHa eMec,
COHBIMEH KaTap OHJIIPICTIH O0apJIbIK (haKTOPJIAPbIH KO3FAJIbICKA KEITIPETIH koHE KahaH/IbIK 3KOHOMHKAJIBIK
eCy/l KaMTaMachl3 €TETIH MHHOBAIUSUIAP MEH TEXHUKAJIBIK ©3repiCTEp/IiH Ko31 00JIbII TA0BLIATHIH XKaHa O151iM/Ii
KaJIBITACTHIPY JKOHE MaMaHap/IblH, ocipece »acTap/IblH OOMbIHA OTAHCYWUTIIITIK TATPHOTH3M/II JKirepJIeH-
JIpy MaHBI3/Ibl; SKIHIIIICH, aJlaMU KalUTaJIbIH OUTIKTUIINH apTThIPyFa dKoHE OHIMJILIIT TOMEH CEKTOopIap/a
TEXHOJIOTHSIIAP/Ibl JAMBITYFa MHBECTHLUSIIAP bl KYLICHUTY, eHOCK MUTPAILMSCHl MACeNeIepiH OHTaIaH IbIPY,
FBUIBIMU-TEXHUKAJIBIK OaFbITTa KYMBIC ICTCHTIH TaJAHTTBI JKACTAPJIBIH €JIJIeT] )KYMBIC JKaF/laifbIH, bIHTAIaH-
JBIPY KYHECIH jKaKcapTy KaKeT; YIITHIIIACH, OHIIPYIIi canaiapra >KYMCallaThIH HIBIFBIHAAP/bI, OHIMJII Tachl-
MaJiay MEH OTKi3yTe JKYMCallaThIH IIBIFBIHIAPAbI KbICKAPTHII, TEXHOJIOTHSJIBIK )KaHAPTY MEH U (pIIaHAbIpyFa
MHBECTUIMSIIAP/IbI APTTHIPY KaXKeT; TOPTIHIIIICH, aybLI IIapyallbUIbIFbI CAJIACHIHIA eHOSK OHIMILIITIH apTThI-
Py YWIH TEXHUKAIBIK KapaKTaHIbIPyFa JIM3UHITIH MaHbI3BIK MOJIIEpIEMECiH CyOCHIUsIIayAbl YIFauTy,
aybll HIapyallbUIbIFbl cajachl MaMaHAAPbIHBIH OUTIKTUIITIH (3aMaHayd O3BIK TEXHOJIOTHSUIAPIbl KOJIIaHy
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OoMbIHIIIA) apTTHIPY JKOHIHJETT HIapanap, MbICabl, TOKIpHOe anMacy, arpapiblK cajachl JaMbIFaH MeMJle-
KeTTep/ie TaFbUIbIMaMaJIaH KYMBICIIBUIAP/IBI OTKI3Y, OpTa KOHE KOFAphl OKY OPBIHAAPBIHBIH OKY >KOcHap-
JapbIHAa TEXHOJIOTHSIIAPbl MEHrepyre OachbIMIBIK Oepy ycbiHbUIaAbl, OecinmiaeH, FTII-ti nampITy yuuiH
XaJIbIKapaJIblK BIHTBIMAKTACTHIK, COHBIMEH KaTap Oacka elfiep/ieH MHBECTUIMSIAp TapTa allaThblH KOJauibl
MHHOBAIUSJIBIK OPTaHbl KYPY, TOKIpuOe ammacy, OipJieCKeH 3epTTeyJjiep MEH d3ipiieMeep/i XKy3ere achipy-
OyJ1 TEXHOJIOTHSIHBIH J1IaMy IMPOIECiH JKeIeNIeTyre XKoHE pecypcTapibl Maiaanany THIMIUITIH apTThIpyFa
MyMKiHAIK Oepexni. Tarbl Oip mManb3abl acnekT 0osbin, F3TKIXK OesiHeTiH MIBIFBIHAAPABI TEK MEMIICKET
KApKBICBIHBIH €Ce0iHEeH FaHa eMec, OW3HEeC TYPFBICBIHAHMA Kap KbUIAHJIBIPYFa KbI3BIFYIIBUIBIKTEI apTThI-
Py, KOFaM MEH DKOHOMHKA YIIiH CTPAaTETHsUIBIK MaHBI3bI Oap cajajapiarbl 3epTTeyliepre KapaxarTsl 0oy,
JAMYJIbIH ©3€KTI Maceeiepi MEH MIHJSTTEPIH IICHIyre BIKIAd eTeTiH 3epTTeyJepl Koyiaay, MEMIICKSTTIH
CAIIBIKTBIK JKEHUIIKTEp HEMeCe MHHOBAILMSIIBIK KOCIOPBIHAAP YIIiH apHaibl OarnapiaManapbl TYpiHAeri
Koygaybl TaObutafpl. MyHzIail mapanap FbUIBIMH-TEXHHKAJIBIK TPOTPECTIH JIaMYbIH BIHTAIAHABIPYFa
KOMEKTeCe/Ii )KOHE OHBIH TaObICThI KOMMEPIHUSUIAHYbIHA BIKITAN €TE]I].

- Typu3M 3KOHOMHUKAJBIK ©CY/iH jKaHa HYKTeci 0omysl Thic. EnfiH Typu3Ml JaMbITy YIIiH 30p dJeyeTi
Oap. Anaiina, Koljay MeH OChI cajiara JiereH KO3KapacThliH 031 o1 Jie KeTiipinmMereH. Ocipece, MaHrbicTay
o0ubickl, [TaBnomap obubickr, Lbireic Kazakcran, Contycrik Kazakcran 00ibICTapbIHBIH QJICYETiH Maiiaaany
YIIiH OTaHJIBIK JKOHE HISTENiK HMHBECTOPJIAPIbl TAPTYFa MEMIICKET, OM3HEC KOHE KOFamJla aT CaJbICybl THIC.
YkiMeT TapanblHaH HaKThl OargapiiaMalniap >KacajiblHbII KOHE aTallFaH eHipiepleri TaOuraTThiH Oiperenmiri
CaKTaJIbIHYbI, COHJIall aK, MHPPAKYPbUIBIM PETKE KENTIPLIII, JOTUCTUKA JKOJIFa KOHUBLIYbl KepeK. Mbicabl
MBIHIaFaH TYpUCTEP/i TapTaThlH OPTYPIi TYPUCTIK aliMaKTapbl MEH >KbIJI CAaWBIHFBI MOJCHH ic-LIapanapibl
OTKI3eTIH WITTHIK casOakrap KYpbUIFaHBI JKOH, OpUHE OYJI *Kepje MaHbI3/IbIChl MHBECTULMSIIAPIBI TapTy,
CaJlaHbIH TapTHIMIBUIBIFBIH apTTHIPY.

Ou y1IiH JKepriTiKTi OMITIK KOCIITKEpIIep/IiH OChI TYPU3M callachIHIaFbl OacTamMaiapblH KOJIaybl Kepek, cebeoi,
TypHU3M/Ie MYJIbTHIUIMKATUBTI acep Oap. Mbicaibl, Oip raHa basiHenrei aiiMarbIiHAa TYpPU3MIi 1aMbITa OTBIPHIIL,
COJI JKepjIeri QyKeHepre, KoJIoHepIIjiepre, TaMakTaHy OpbIHIapbIHA, KOHAK Yiiepre TaObICTapbIH apTThIpyFa
MYMKIHJIKTEp *Kacaiaibl, MyHAal JaMy/IbIH eJIZiH S9KOHOMUKAIIBIK ©CYiHE ocepi opacaH 30p 0oaibl.

Enpnix oeyMeTTiK-3KOHOMHUKAJIBIK aMybIHbIH 2025-2029 xbuigapra apHairan 0oypkaMbiHa cotikec JKIO-
HIH JKbIJI CalbIHFBI 6CIMI OpTa ecenrneH 5,4% JeHreiinie )ocnapiaHFad, MYHIall KOPCETKIIIKE JKbLI CalibIH
KOJI JKeTKi3reH ke3je eiin JKIO 2025 xputret 321 musumuap gosuiapaad 2029 sxbuibl 498 Musunap 1ojuiapra
JIeiin apTajel gen O0ospkanyna. Kopbita aiTKaH/a, OChl yaKbITKA JCHIH 3KOHOMMKAJIBIK ©cyre Oarajiap/biH
ecyl ece0iHEeH KOJI JKeTKi3il KenreH OoJicak, CHIIr yakpITTa J>KOFapblga aTajraH ic-mapanapabl OelceHal
JKYy3ere achlpy apKbLiIbl SdKOHOMHUKAHBI dPTapaTaH IbIPbII, OTAHIBIK OHIIPICTI KOJI/Iay e€CeOIHeH KOCIapaarbl
KOpCETKIITepre KOJI JKeTKi3eMi3.
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OLIEHKA BO3JIEMCTBUS ®AKTOPOB IIPOU3BOJACTBA
HA TEMIIbI DKOHOMMNYECKOI'O POCTA KA3AXCTAHA

9. H. Bayausiposa'’, P. V. Kaunraauesa', M. 10. ’Kymaraiuena'
BananHo-Ka3axcraHckuii rocy1apCTBEHHbIH YHUBEPCUTET UM. M. YTeMucona,
VYpansck, Pecrrybnuka Kazaxcran

AHHOTAIUSA

1]env uccreoosanus [poaHann3upoBath U MPEJJIOKUTH MyTH 3PPEKTUBHOTO TPUMEHEHUSI (PAKTOPOB TIPo-
W3BOJICTBA, BIHUIONIUX HA YKOHOMUYECKHUN POCT, IyTeM U3yUeHUs CTPYKTYPhI BaJIOBOTO BHYTPEHHETO MPOAYK-
ta (BBII) KazaxcTtana u Bkiana otpacieii sxonomuku B BBII.

Memooonozus B paMkax mpoBelleHUs] NCCIIEIOBAHNUS UCTIONH30BAIUCH OOIIEHAYYHBIE METO/IbI, aHATN3 H
CUHTE3, SKOHOMHUKO - CTATUCTHYSCKUIN aHAIIN3, METO bl CPABHUTEIILHON OLIEHKU, 0030PHBIM OTYET MEXKIyHa-
POIIHBIX OpTaHM3AINA, HAyYHBIC MyOINKAIMU B PAa3IMYHBIX HCTOUYHUKAX. J[J151 SKOHOMHUKO-CTaTUCTHYECKOTO
aHaJlM3a ¥ CPaBHUTEIBHON OICHKH IMMOKa3aTeJield 3KOHOMHYECKOro pocTa B PecnyOnmke KazaxcraH ucmosb-
30BaHbBI JaHHBIe HarmmonansHoTO 0f0pO cTatncTuku AreHTcTBa Pecrmyonuku KazaxcTan 1o crpaTernaeckoMy
IIaHUpoBaHuto u peopmam, Harmonaneaoro 6anka PK, crtatbu B 3apy0eKHBIX U Ka3aXCTAaHCKUX HAYYHBIX
KypHaJlaX ¥ Apyras IepruoIndecKas JUTeparypa.

OpucunanbHoCmb/YyeHHOCmb Ucciedosans bblTn clellaHbl HAyYHO OOOCHOBaHHBIC BBIBOBI IO OIICHKE
COBPEMEHHOTO COCTOSIHHS dKOHOMHYecKkoro pocta Kazaxcrana m 3ppexTuBHOMY NMPUMEHEHHUIO BIHSIOMINX
Ha Hero (PakTopoOB MPOU3BOJICTBA.

Peszynomamuot uccredosanus HecMoTps Ha mpoBoanMbie B KazaxcTane MeponpHsITHsI IO TUBEPCH(UKAITIH
SKOHOMUKH, YCTAaHOBJICHO, YTO SKOHOMUYECKUN POCT IO - MPEKHEMY 3aBUCUT OT U3MEHEHUS MUPOBBIX LIEH
Ha DHEPTreTUICCKUE PECYPCHI, B HACTOSIIEE BpEMs SKOHOMUIECKUI POCT CTPAaHBI HAXOAUTCS HAa CTaIUN aKTH-
BH3AIMU CPEIHECPOYHOTO U JIOJITOCPOUHOro pocTa. [1oaToMy Ha aHHBIH MOMEHT HEOOXO0UMO IuBepcHdH-
IAPOBATh SKOHOMUKY, YIEJISs IPUOPUTETHOS BHUMAHNE PA3BUTHIO HOBBIX OTPACIICH U MOAIEPIKKE CEKTOPOB,
OCHAIIICHHBIX BBICOKUMH TEXHOJIOTHUSMU JIJIS YBEIMYCHHSI MX BKIIa/1a B BaJIOBOW BHYTpeHHUH npoykT (BBII).
Juist aTOro HeoOX0aUMO yBeIUUnUTh pacxoasl Ha HUOKP, BeiiensieMbie U3 rOCyAapCTBEHHOTO OIOJ[KETa, 0CO-
OCHHO Ha CO3/IaHUE HOBBIX MPOJYKTOB, MAaTEPUAJIOB, U3JIENHN, HA ONBITHO-KOHCTPYKTOPCKHE MPOEKTHI, TO
€CTbh, KaK MMOKA3bIBACT PE3yJIbTaThl HCCICIOBAHUM, YMEHIIIMTh OTPOMHYIO JIOJI0 HEd(DPEKTHUBHBIX PAcX0I0B
BBIJIETIsIEMbIE Ha MTPUKIIAHBIE U (YHIaMEHTAIbHBIE HAYKH, a TAK)KE YBEIIMYUTh HHBECTUIINH B YEIIOBEUECKUN
1 OCHOBHOM KanuTaj JJisi HAYKOEMKO 9KOHOMUKH.

Karouesvie cnosa: dxonomuueckuii poct, BBII, nHBecTuuu, Kanurasu, 4eJOBEUYECKUI KamuTaji, Npou3-
BOJUTEIBHOCTD TPY/A, PECYPCHI, SKCIIOPT, ChIPbE, MPOMBIIUICHHOCTh, CEIBCKOE X03IMCTBO, YCIYTH, HAYIHO-
TEXHUYECKHUH MPOTPEcC, TEXHOIOTHH.

ASSESSMENT OF THE IMPACT OF PRODUCTION FACTORS
ON THE ECONOMIC GROWTH RATE OF KAZAKHSTAN

E. N. Badiyarova'’, R. W. Zhangalieva', M. Y. Zhumagalieva'
"West Kazakhstan State University named after M. Utemisov,
Oral, Republic of Kazakhstan

ABSTRACT
Purpose To analyze the production factors affecting economic growth and propose effective ways of utilizing
them through the study of the structure of Kazakhstan's Gross Domestic Produc (GDP) and the contribution of
economic sectors to GDP.
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Methodology As part of the research, general scientific methods, analysis and synthesis, economic and
statistical analysis, comparative assessment methods, a review report of international organizations, scientific
publications from a range of domestic and international sources.

For economic and statistical analysis and comparative assessment of economic growth indicators in the
Republic of Kazakhstan, the National Bureau of Statistics under the Agency for Strategic Planning and
Reforms of the Republic of Kazakhstan, the National Bank of the Republic of Kazakhstan, articles in foreign
and Kazakhstani scientific journals and other periodical literature were used.

Originality / value The study presents scientifically grounded conclusions regarding the current state of
Kazakhstan’s economic growth and the effective application of influencing production factors.

Findings Despite the measures taken in Kazakhstan to diversify the economy, economic growth remains
heavily dependent on fluctuations in global energy prices, and at the moment the country's economic growth
is in the phase of intensifying medium - and long-term growth. Therefore, at the moment, it is necessary to
diversify the economy, giving priority to the development of new industries and supporting sectors equipped
with high technologies in order to increase their contribution to the gross domestic product (GDP). To do this,
it is essential to increase the share of R&D expenditures in development projects, focused not on applied and
fundamental sciences, but on the development of new materials, products, processes, increase investments in
human capital and fixed capital for a knowledge-intensive economy.

Keywords: economic growth, GDP, investments, capital, human capital, labor productivity, industry,
agriculture, services, resources, raw materials, exports, scientific and technological progress, technology.
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DECODING KAZAKH LEADERSHIP STYLES:
HIERARCHICAL INSIGHTS AND CROSS-CULTURAL IMPACTS

Sander Schroevers', Aigerim Raimzhanova?’, Aynur Dogan'

'Amsterdam University of Applied Sciences, Amsterdam, Netherlands
“Narxoz University, Almaty, Kazakhstan

ABSTRACT

Purpose: This article examines organisational leadership in Kazakhstan through the lens of hierarchical
culture, ethnocultural diversity, and global adaptation. Drawing on the CCBS Global Leadership Survey and
comparative literature, the study investigates how Kazakh leadership aligns with, diverges from, or bridges
global leadership models.

Methodology: A mixed-methods approach was used, combining quantitative survey data from 71 Kazakh
respondents and comparative country results with qualitative interviews and thematic analysis of open an-
swers. The study includes descriptive statistics, cross-cultural radar charts, and expert validation.

Originality / value: This study offers a rare triangulation of survey evidence, expert opinion, and cultural
comparison for Kazakhstan, a country often omitted in global leadership literature. It reveals how Kazakh-
stan’s traditional values coexist with emerging adaptive styles, particularly among younger, internationally
educated leaders. The study contributes actionable insights for expatriates, HRM professionals, and cross-
cultural trainers.

Findings: Leadership in Kazakhstan remains anchored in hierarchical norms, respect for titles, and status
signalling, but signs of participative and pragmatic evolution are visible. Ethnocultural diversity acts as a
potential leadership asset. Generational change and international exposure are slowly reshaping expectations
toward more inclusive, situational leadership. These findings underscore the need for culturally sensitive lead-
ership development tailored to Kazakhstan’s institutional and societal realities.

Keywords: Kazakh leadership, hierarchy, ethnocultural diversity, adaptive styles, cross-cultural manage-
ment, power distance

INTRODUCTION
Kazakhstan, the heart of Eurasia and the Land of the Khans, has inherited a legacy of leadership connec-
tivity, epitomised by the Khans who united nomadic tribes, fostered extensive trade networks along the Silk
Road, and balanced alliances with adjacent empires. This historical tradition of connectivity aligns with Ka-
zakhstan’s Strategy 2050, which prioritises initiatives such as establishing world-class research universities and
advancing a knowledge-based economy, with the ambition of joining the ranks of the world’s top 30 developed
countries by mid-century. By fostering international collaboration and expanding cross-cultural partnerships,
the strategy strengthens Kazakhstan’s role as a bridge between East and West. Indeed, Kazakhstan’s renowned
multi-vector foreign policy exemplifies this balancing act: it seeks to maintain constructive relations with all
major powers rather than aligning with any single bloc, reflecting a pragmatic approach to global engagement.
This positioning is analysed by Raimzhanova (2018) [1], who describes how Kazakhstan’s multivector strat-
egy enables the country to maintain sovereignty while leveraging global partnerships through strategic educa-
tion and institutional diplomacy. This distinctive strategic posture makes Kazakhstan a particularly relevant
case for exploring how leadership adapts at the crossroads of tradition, institutional change, and globalisation.
Leadership is increasingly recognised as a critical factor in navigating the complexities of a globalised world
(Mendenhall & Osland, 2013) [2]. The rise of cross-border interactions and culturally diverse workforces neces-
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sitates leadership approaches that are both adaptive and culturally intelligent (Ang et al., 2007; Caligiuri, 2013)
[3] [4]. Theories such as the GLOBE study emphasise how cultural dimensions, including power distance and
collectivism versus individualism, influence leadership effectiveness (House et al., 2004) [5]. These constructs
are particularly salient in Kazakhstan, where leadership practices blend a rich cultural heritage with the demands
of modern organisations (Bisenbaev et al., 2023; Rakhmatullina et al., 2021) [6] [7]. This study situates Kazakh-
stan’s leadership practices within a comparative framework, examining how they align with or diverge from
global trends. Drawing on data from the CCBS Global Leadership Survey, Kazakhstan’s scores are contextual-
ised alongside those of nine culturally and geographically diverse nations, the comparative analysis encompasses
proximate powerhouses such as Russia and China, culturally analogous nations like Uzbekistan and Turkey, as
well as divergent global entities including Germany and France. This heterogeneity of comparison highlights the
distinctive interaction between Kazakhstan’s collectivist heritage, elevated power distance, and the exigencies of
modern leadership. As a Central Asian nation situated at the crossroads of global influences, Kazakhstan exempli-
fies the dynamic interplay between indigenous customs and contemporary global leadership frameworks. Its lead-
ership context is deeply intertwined with its sociopolitical evolution. The legacy of the pre-independence Soviet
era, introduced hierarchical governance structures and centralised decision-making, which continue to still influ-
ence organisations today (Nezhina, 2013; Janenova & Knox, 2019) [8] [9]. While hierarchical structures have
long characterised Kazakh leadership, they are increasingly complemented by participative and transformational
approaches (Mahmood, Uddin, Ostrovskiy, & Orazalin, 2021) [10]. These approaches enhance decision-making
and leadership efficacy by blending paternalistic traditions with modern practices (Karibayeva & Kunanbayeva,
2017) [11]. Leaders are now called upon to inspire and motivate teams while preserving the cultural emphasis
on respect for seniority (the aksakal elder principle) and authority (Low &Tabyldy, 2005; Tolymbek, 2008) [12]
[13]. Furthermore, traditional Kazakh values, rooted in collectivism and relational trust, remain central to organ-
isational culture, fostering cohesion and stability alongside adaptability (Kikbaev, 2024) [14]. At the same time,
elite control and informal power dynamics continue to shape leadership practices beneath the surface of formal
reforms (Isaacs, 2022) [15].

This study aims to analyse how Kazakh leadership practices respond to both local and global demands, with
particular emphasis on their alignment with emerging trends in cross-cultural management and digitalisation.
By situating Kazakh leadership within a global framework, this research seeks to provide actionable insights
for organisations and expatriates navigating Kazakhstan’s dynamic cultural and professional landscape.

The paper is structured as follows: the next section provides a review of relevant leadership literature, fo-
cusing on the cultural, historical, and global dimensions of Kazakh leadership. The methodology section then
details the research design, survey process, and data validation techniques employed in this study. Following
this, the results section presents key findings, which are systematically discussed in the subsequent section,
aligning them with prior studies and contextual insights. Finally, the paper concludes with a summary of key
contributions, implications, and limitations, offering pathways for future research. This analysis serves as the
basis for the three research questions explored in this study, which aim to uncover how Kazakh leadership is
perceived locally, aligns with global norms, and compares with GLOBE Study findings.

LITERATURE REVIEW

Theoretical Foundations of Leadership

Leadership theory has evolved significantly, reflecting societal and organisational changes over time. From
early frameworks like “Great Man Theory” credited to Carlyle (1841) to transformational and situational
models of the 20th century, leadership has transitioned from trait-based views to dynamic, context-sensitive
paradigms (Van Seters & Field, 1990) [16]. More recently, cultural intelligence (CQ) and the global mindset
have emerged as critical constructs, underscoring the importance of cross-cultural competence in leadership
(Zander, 2024; Ang et al., 2007) [17] [3].

The GLOBE study (House et al., 2004) [5] provides a culturally endorsed framework, examining how cul-
tural dimensions like power distance and collectivism shape leadership styles. These insights are particularly
relevant for understanding leadership in Kazakhstan, where hierarchical norms intersect with a collectivist
ethos (Dossova & Kambarov, 2014; Nezhina & Ibrayeva, 2013) [18] [8].
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Complexity in Global Leadership

The cultural heterogeneity of today’s workforce and the increasingly global footprint of contemporary
organisations transform the styles and practices through which we lead teams. Leadership nowadays demands
decoding cultural nuances and adapting leadership styles to fit the cultural milieu in which leaders operate
(Schroevers, Higgins, & Dogan, 2023) [19]. In a VUCA world (Volatility, Uncertainty, Complexity, and Am-
biguity), leadership requires adaptive strategies that transcend traditional competencies. Complexity theory
suggests that leaders must catalyse creative solutions, shifting from hierarchical control to emergent, interac-
tive processes (Uhl-Bien et al., 2007; Snowden & Boone, 2007) [20] [21]. This perspective aligns with Kazakh
leadership, which synthesises traditional hierarchical norms with modern adaptive practices (Karibayeva &
Kunanbayeva, 2017) [11]. Kazakhstan’s leadership context offers valuable insights into how global frame-
works like cultural intelligence and situational leadership can be localised to navigate complex socio-economic
dynamics (Papla, Kydyr & Pak, 2022) [22]. Recent studies highlight the growing role of transformational lead-
ership in fostering innovation and resilience within Kazakh organisations (Bisenbaev et al., 2023; Mahmood
etal., 2021) [6] [10].

Kazakh Leadership: Cultural and Organisational Characteristics

Kazakhstan's leadership paradigms are intricately intertwined with its historical and cultural legacy, mould-
ed by a distinctive amalgamation of nomadic customs, Soviet legacies, and contemporary global influences.
The nomadic existence of Kazakh tribes underscored the significance of resilience, collectivism, and adapt-
ability—attributes that remain salient in present-day leadership methodologies (Rakhmatullina et al., 2021;
Nezhina, 2013; Bisenbaev et al., 2023) [7] [8] [6]. These principles resonate with a wider cultural framework
that emphasizes communal advancement and relational trust. The pre-independence period instilled hierarchi-
cal frameworks and governance paradigms that persist in shaping Kazakh institutions; however, their influence
is gradually receding in favour of traditional Kazakh principles and globalized methodologies (Nezhina, 2013;
Ardichvili, 2001) [8] [23]. These results align with the operational dynamics of human resource manage-
ment within cultures characterized by high power distance, wherein the provision of employee empowerment
is often curtailed due to presumed employee passivity (Kats et al., 2010) [24]. The influence of the Soviet
administration’s prioritization of ideological allegiance over technical competencies stands in stark contrast
to the meritocratic and pragmatic leadership that is increasingly manifest in contemporary Kazakhstan (De
Vries & Sobis, 2014; Janenova & Knox, 2019) [25] [9]. In particular, Kazakhstan’s legal reforms—such as
anti-corruption measures and civil service modernisation—are actively reshaping appointment procedures,
accountability mechanisms, and transparency practices in public-sector leadership. These efforts form part of
a unified governance framework aimed at aligning with international standards and improving institutional
integrity (Yunussova, Kushtarova, & Adibay, 2025) [26].

Kazakh leadership emphasizes national unity through the integration of ethnic minorities, in the context
of Muslim-majority contexts (Karini, 2021) [27]. In addition to its active participation in the Belt and Road
Initiative (BRI) and the Eurasian Economic Union (EEU), Kazakhstan leverages its role in regional frame-
works such as the Organization of Turkic States, the Trans-Caspian International Transport Route, and the
Uzbekistan-Kazakhstan-China railway corridor to enhance its integration as a landlocked nation into global
networks. Kazakh researchers have utilised the World Values Survey (WVS) to illuminate the dynamic in-
terplay between traditional values and emerging secular, self-expression orientations within the country (Na-
simov & Kurmanalieva, 2024) [28].

Perceptions of Status and Power Distance (RQ1)

Estimates from Hofstede’s Power Distance Index (PDI) suggest Kazakhstan's high power distance of 88
(based on extrapolated data), underpinning the respect for authority and hierarchical decision-making perva-
sive in its organisations (Lukina, Egorova & Sidorova, 2017) [29]. In a subsequent survey iteration, 62 Kazakh
respondents emphasised the importance of having supervisors whom subordinates respect, while placing less
significance on supervisors consulting with subordinates during decision-making processes (Majidi, Ashur-
bekov, Altaliyeva, & Kowalski, 2015; Latova & Latov, 2009) [30] [31]. Indeed, cultural expectations in Ka-
zakhstan place a high value on authority and hierarchical order (Kuzhabekova, Janenova & Almukhambetova,
2017) [32]. Kazakh leaders are often perceived as embodying cultural values of seniority and authority, a per-
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spective reinforced by high power distance and collectivist norms in the region (Majidi et al., 2015) [30]. This
aligns with broader HR practices in Kazakhstan, which continue to reflect hierarchical management structures
shaped by pre-independence hierarchical governance structures legacies (Dossova & Kambarov, 2014) [18].
Interestingly, such preferences for strong, centralised leadership are not unique to Kazakhstan; similar tenden-
cies have also re-emerged in Western contexts—for instance, the popularity of Donald Trump in the United
States reflects a cultural appetite for decisive, dominant leadership figures.

Participants in focus groups remarked, “We need a strong leader to set up a firm foundation” (Low, 2005)
[12]. The concept of ‘father leadership’, rooted in familial dynamics, exemplifies this cultural alignment. Lead-
ers in smaller organisations often adopt a paternalistic style, blending authority with relational trust (Mahmood
et al., 2021) [10]. The cultural framework also exhibits high power distance, with leaders using status sym-
bols to assert dominance (Buzady & Lipovka, 2024, p. 202) [33]. Cummings (2005) [34] and Isaacs (2022)
[15] highlight how Kazakh leaders strategically manage loyalty and dissent within hierarchical frameworks.
These techniques include patron-client networks and controlled opposition, ensuring stability while upholding
cultural authenticity. As described by Low (2005) [12], informal practices, such as gathering feedback during
shared meals, reinforce hierarchical structures while fostering group cohesion. Leadership communication
often draws upon storytelling and oral traditions (aitys), fostering empathy and relational trust, further illus-
trating how Kazakh leadership remains culturally grounded while adapting to foreign expectations (CCBS
Survey, 2022) [35]. At the same time, there is evidence of growing change in the leadership styles among the
internationally oriented and generationally-mixed stakeholders.

Kazakh Leadership Practices in Global Comparison (RQ2)

Kazakh leadership reflects a hybrid model that combines traditional authority with modern leadership
styles. Transformational practices, which inspire and motivate employees, are increasingly valued but often
operate within the bounds of hierarchical norms (Mahmood et al., 2021) [10]. This duality is moderated by clan
culture, which facilitates the adoption of innovative practices without undermining traditional values (Karib-
ayeva & Kunanbayeva, 2017) [11].

While traditional zAuz affiliations remain symbolically relevant, modern Kazakh leadership is increasingly
shaped by informal interest-based networks—such as university alumni circles, regional loyalties, or profes-
sional alliances—that operate parallel to formal hierarchies. These networks continue to influence appoint-
ments, decision-making access, and trust-based collaboration in both state and private sectors. Nazarbayev’s
centralised leadership exemplifies this poise, combining a task-oriented approach with pragmatic decision-
making and paternalistic governance, in line with cultural expectations of leadership as a form of service
(Tolymbek, 2008; Isaacs, 2022, p. 22) [13] [15]. When compared globally, Kazakhstan’s leadership diverges
from flat hierarchies and participative decision-making models common in Western Europe, instead emphasis-
ing structured interactions and authority.

Comparative Analysis with GLOBE Study Findings (RQ3)

The Global Leadership and Organizational Behavior Effectiveness (GLOBE) research project is a com-
prehensive cross-cultural study exploring how cultural traits influence leadership effectiveness across over 60
countries (House et al., 2004; Chhokar et al., 2007) [5] [36]. Kazakhstan’s leadership traits align with GLOBE
findings for high power distance societies, where authority and hierarchical respect are emphasised. The sec-
ondary data from the GLOBE research highlights an ambiguous figure regarding Kazakhstan's participants.
Kazakhstan is positioned within the Eastern European Cluster in the GLOBE study, where ideal leaders are
described as decisive, inspirational, performance-oriented, diplomatic, and visionary, with an emphasis on
team building and integrity (Mukazhanova, 2012) [37]. These traits align with the long-term orientation and
collectivist values deeply embedded in Kazakh culture, including a focus on preserving traditions and clan
loyalty (Buzady & Lipovka, 2024) [33].

These traits diverge from cultures with low power distance, such as Germany, where flatter hierarchies and
egalitarianism are more prevalent (Hofstede, 2001) [38]. Studies by Nezhina (2013) [8] highlight similarities
between Kazakhstan and other Central Asian nations, particularly in their collectivist and hierarchical orien-
tations. The strong ‘in-group’ collectivism identified in the GLOBE study aligns with Kazakhstan’s cultural
practices, where loyalty to clan networks often overrides broader societal rules (Buzady & Lipovka, 2024)
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[33]. Contrasts emerge when comparing Kazakhstan to culturally distinct nations, where leadership practices
prioritise interpersonal charisma or decentralised authority (CCBS Survey, 2022) [35]. These comparisons un-
derscore the unique positioning of Kazakh leadership within a global framework. Kinship, expressed through
clan and umbrella-clan networks such as the zhuz, has long played a pivotal role in defining leadership and
organisational practices in Kazakhstan. This dynamic, rooted in traditional Kazakh values, underscores the
social and management dimensions of clanism in both urban and rural settings (Collins, 2006; Schatz, 2004)
[39] [40]. While earlier studies highlighted the centrality of clan-based patronage in Kazakh leadership, more
recent analyses suggest that these structures are gradually giving way to informal, interest-based networks
shaped by institutional reforms and increasing demands for meritocracy and transparency (Janenova & Knox,
2019; Tlegenova & Beysembaev, 2024) [9] [41].

Ethnocultural diversity as catalyst

Kazakhstan’s leadership practices are shaped not only by its historical and organisational context but also
by its unique ethnocultural diversity. The following discussion highlights the demographic complexity of
Kazakhstan and its implications for leadership dynamics. By the conclusion of the 20th century, the German
populace in Kazakhstan constituted the third-largest ethnic cohort following the Kazakhs and Russians, at-
taining an estimated population of approximately 950,000 individuals in 1989, or 5.8% of the overall demo-
graphic, attributable to historical migratory movements, involuntary displacements during World War II, and
elevated birth rates (Eisfeld, 2011) [42]. Inevitably, the numerical prominence of the "Imperial Minority,"
namely the Russians in Kazakhstan, must be acknowledged. Once numbering approximately 6.1 million, their
demographic has experienced a reduction of around 40%, resulting in a current population of 3.6 million, pri-
marily influenced by migration patterns and demographic transitions (Sushchiy, 2018) [43]. The significance
of the ‘Russian question’ in Kazakhstan emerges not solely from their numerical presence but also from their
intrinsically autochthonous character, with 66% of individuals being born within the republic (Peyrouse, 2008)
[44]. In contemporary times, a considerable segment of the middle-class population in Kazakhstan continues
to exhibit a distinct Russophone identity, notwithstanding the sentiment among some individuals of being
relegated to a Slavic minority status. Similarly, the Uzbek community (O zbeklar) in Kazakhstan, which num-
bered approximately 470,000 as of 2010, is predominantly concentrated within the South Kazakhstan Region
(SKR), where they constitute substantial local majorities, exemplified by a remarkable 95% representation
in Sayram village (Savin, 2012) [45]. Uzbeks show greater individualistic tendencies compared to Kazakhs
(Majidi et al., 2015) [30].

The Korean diaspora, known as Koryo-saram, also exemplifies Kazakhstan’s ethnocultural diversity. Orig-
inating from forced relocations under Stalin’s regime in the 1930s, Koryo-saram have since integrated into Ka-
zakhstani society while maintaining ties to their heritage, strengthening bilateral ties with South Korea. Then,
China is home to a substantial population of ethnic Kazakhs and possesses a border exceeding 1500 kilometres
with Kazakhstan in the Xinjiang region. Since the 1990s, more than 150,000 ethnic Kazakhs, originally from
China, have opted to relocate to Kazakhstan (Nicosia, 2022) [46].

Can a multiethnic state like Kazakhstan leverage its diversity as a resource for socio-economic develop-
ment and leadership? Studies highlight that ethnocultural competencies, including bicultural identity and trans-
national networks, are particularly beneficial in fostering international collaboration. For example, biculturals
exhibit enhanced metacognitive and linguistic skills essential for navigating diverse dynamics (Kazuhara,
2024; Sommer, 2020) [47] [48]. Moreover, their ability to act as cultural brokers—facilitating management
between Kazakhstan and partner nations—emphasises the country’s advantage in leveraging its human capi-
tal to enhance global positioning (Chand & Tung, 2014) [49]. This ethnocultural diversity provides a rich
foundation for understanding the interplay between cultural identity and leadership practices in Kazakhstan.
It underscores the importance of adaptive strategies that embrace both local traditions and the demands of an
increasingly globalised environment.

This literature review underscores the unique cultural and organisational characteristics of Kazakh leader-
ship, shaped by a rich interplay of historical legacies, nomadic traditions, and global influences. Hierarchical
structures, respect for authority, and relational trust emerge as defining traits of Kazakh leadership, reflect-
ing both its pre-independence Soviet administrative heritage and enduring cultural values. At the same time,
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Kazakhstan’s increasing engagement with global networks and modernisation efforts introduces elements of
adaptability and transformation into its leadership practices. Building on these foundational insights, the sub-
sequent sections address the following research questions:

= RQ1: How are Kazakh leaders perceived by their followers, in terms of status and power distance?

= RQ2: How do Kazakh Leadership Practices align with or diverge from global norms?

* RQ3: How does the leadership perception of Kazakhstan compare to GLOBE Study findings for countries
with similar and contrasting cultural profiles?

These questions aim to provide a comprehensive understanding of how Kazakh leadership navigates the
intersection of traditional values and contemporary global challenges, offering actionable insights for cross-
cultural collaboration and organisational development.

METHODOLOGY

Research Design and Approach: This study employs a mixed-methods approach, integrating both quan-
titative and qualitative data sources to provide a comprehensive analysis of leadership practices in Kazakh-
stan. The methodological design is formulated to include survey-driven quantitative data gathering, thematic
evaluation of qualitative interviews, and psychometric and statistical assessments to guarantee reliable and
applicable conclusions. This approach aligns with the recommendations of Bryman (2012) [50] for combin-
ing numerical and thematic data to address intricate research questions within the realm of leadership studies.

Survey Design and Translations: The primary dataset comprises responses from 71 qualified Kazakh par-
ticipants, extracted from a broader survey conducted across 158 countries with over 10,000 global respon-
dents. Data collection spanned October 2022 to June 2024, utilizing both Qualtrics and SurveyMonkey plat-
forms to ensure accessibility and scalability. The survey consisted of 27 items, combining multiple-choice,
Likert-scale, and open-ended formats to capture a holistic view of leadership practices and perceptions. Key
topics included hierarchical respect, decision-making styles, interpersonal traits, and formal communication
norms. Open-ended questions, such as "Do you feel there is something specific about leadership in your own
country that makes it different from the leadership literature abroad?" offered qualitative insights into unique
cultural and leadership dynamics.

To enable cross-national comparisons, the study included participants from nine additional countries se-
lected for their cultural and geopolitical relevance to Kazakhstan, with sample sizes ensuring sufficient repre-
sentation for meaningful analysis. The survey involved 96 respondents from Uzbekistan, 80 from Russia, 59
from China, 153 from Turkey, 97 from Japan, 56 from South Korea, 166 from Germany, 69 from Romania,
and 71 from Pakistan. These countries were chosen to reflect a mix of regional neighbours, cultural ties, and
global contrasts, providing a robust framework for comparative leadership analysis. To ensure cultural and lin-
guistic accessibility, the survey was translated into 52 languages globally, including Kazakh, Russian, English,
German, and Uzbek for the Kazakh sample. Translations were carefully vetted by native speakers, and where
feasible, back-translated to maintain accuracy and cultural relevance. Which minimized potential biases and
enhanced data quality and response rates.

Quantitative Data Processing and Analysis: Survey responses were subjected to systematic analysis. Quan-
titative analysis began with normalising responses to account for varying sample sizes across countries, en-
abling cross-national comparisons. Likert-scale responses were coded numerically, assigning values from 1
(“strongly disagree”) to 6 (“strongly agree”), to facilitate the calculation of mean scores. These mean scores
were ranked to identify significant differences between Kazakhstan and other nations, highlighting leadership
trends.

To ascertain the construct validity and reliability of the survey items, Cronbach’s alpha coefficients were
computed for each dimension, yielding values that ranged from 0.72 to 0.77, thereby signifying satisfactory
internal consistency. Moreover, Benford’s Law was utilized to authenticate the data from the Global Lead-
ership Survey (CCBS) by examining the frequency distribution of leading digits within naturally occurring
datasets. A robust correlation coefficient of 0.9547 was identified between the anticipated and actual numerical
distributions, thereby affirming the statistical reliability of the data and augmenting the credibility of the survey
results. Mean score comparisons using Excel-based frequency tables facilitated the ranking of countries based
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on survey responses, offering actionable insights for both academic and professional audiences. In addition,
radar chart visualization was employed to elucidate Kazakhstan’s leadership landscape, thereby visualising
inter-country differences for key survey questions, such as hierarchical respect and decision-making adapt-
ability, demonstrating its alignment or divergence from regional or global paradigms.

Qualitative Data Collection and Analysis: Qualitative insights were gathered through six in-depth inter-
views with Kazakh leadership experts, including academics, executives, and organizational consultants. Con-
ducted via video conferencing, these interviews lasted between 15 and 60 minutes and were recorded for
transcription and analysis. Braun and Clarke’s (2006) [51] guidelines were used to code and triangulate the
qualitative findings, ensuring they complemented the quantitative data. Interview structure and respondent
protocols were additionally informed by applied best practices in Dutch interviewing techniques (Dogan,
2004) [52].

Open-ended survey responses were also translated and thematically categorized, focusing on recurring pat-
terns such as hierarchical norms, generational divides, and leadership authenticity. Select illustrative quotes
from digital datasets were integrated into the analysis to enrich the study's findings.

Respondent Demographics and Context: The Kazakh subset of survey respondents included participants
from diverse professional backgrounds, predominantly C-suite executives (62%), with the remainder repre-
senting mid-level managers and industry experts. The sample spanned various sectors, with a slight overrep-
resentation from technology, manufacturing, and public administration. The inclusion of multiple languages
and in-person paper surveys further enhanced the study's representativeness, reflecting the multilingual and
multicultural dimensions of Kazakh leadership.

Ethical considerations: This study was a continuation of previous work on the study of leadership styles.
This study adhered to established ethical standards for research involving human participants. Questions of
authorship, data protection, and respondent consent were guided in part by prior applied work on copyright and
interview rights in Dutch research contexts (Schroevers & Dogan, 2004) [53]. The authors declare no conflicts
of interest or affiliations with commercial organizations that could influence the results of this research.

RQ1: How are Kazakh leaders perceived by their followers, in terms of status and power distance?

Kazakhstan’s leadership is deeply rooted in hierarchical traditions, reflecting a strong respect for authority
and seniority. Survey results highlight six key dimensions of leadership perception, providing insights into
how Kazakh leaders are viewed by their followers;

1. Use of Formal Address

Kazakhstan’s mean score of 1.48 for the use of first names reflects a strong cultural preference for formal
modes of address. This practice underscores the hierarchical norms in organisational settings, where titles and
formalities signify respect and reinforce authority.

1. Addressing Leaders by Titles

A mean score of 4.37 for addressing leaders by titles highlights the enduring importance of formal recogni-
tion in Kazakh leadership culture. This practice reflects the societal emphasis on hierarchical respect and the
symbolic value attached to positions of authority. In professional settings, leaders are typically addressed by
their position titles (e.g., 'Director', 'Akim', or 'Chief') rather than by name, reflecting the importance of status,
seniority, and the respectful distance embedded in Kazakh communication norms.

1II. Importance of Academic Titles

Kazakhstan also places a high value on academic qualifications, as evidenced by the mean score of 4.70
for the use of academic titles. This indicates the cultural significance of intellectual credibility and the role of
education in establishing leadership legitimacy.

1V. Visible Status Indicators

With a moderate score of 3.48, visible status symbols such as office space and transportation perks play a
role in reinforcing hierarchical respect, though they are not excessively emphasised. This balance reflects a
nuanced view of authority that values both tangible and relational markers of leadership.

V. Preference for Indirect Criticism

Kazakhstan’s mean score of 3.58 for indirect criticism demonstrates a cultural preference for subtle com-
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munication. This approach fosters harmony and avoids overt conflict, aligning with the collectivist ethos that
values relational trust and group cohesion. As Buzady and Lipovka (2024) [33] observe, "shaming in public is
unacceptable leadership behaviour. But expressing objective feedback or even critique on flaws is taken very
personally and is often perceived as offensive against the person” (p. 204). This highlights the importance of
nuanced, respectful communication to maintain harmony within teams and organisations in Kazakhstan.

VI. Maintaining Professional Boundaries

A score of 3.66 for maintaining personal distance reflects the preference for professional boundaries in
leadership interactions. This approach signifies a balance between relational trust and respect for hierarchical
structures.

Qualitative survey insights

In addition to quantitative findings, respondents were invited to provide qualitative insights through an
open-ended question in Q13: “Do you feel that there is something specific about leadership in your own
country, that makes it different from what we see in the leadership literature from abroad?”” These responses
offered rich perspectives, further illustrating how power distance and status shape leadership in Kazakhstan.
As one respondent noted: “In Kazakhstan, all the decisions go from the top.” Another echoed: “The power
distance is high.” These statements reinforce the cultural expectation of centralised authority, where respect
for hierarchy is deeply ingrained.

However, these practices are not without challenges. Some respondents highlighted limitations in hierarchi-
cal systems, with one observing: “There is a strong cultural barrier for leaders in Kazakhstan because subor-
dinates in most cases understand themselves as doers only, without desire to express their own vision or pro-
pose solutions.” Such comments reflect the constraints of rigid structures in fostering innovation and initiative.

Despite these challenges, relational trust remains a cornerstone of Kazakh leadership. Respondents high-
lighted respectfulness as a critical success factor, with one stating: “The key success in leadership in Kazakh-
stan is respectfulness.” This cultural emphasis fosters organisational cohesion and stability, but respect for
authority can sometimes hinder informal interactions. As one respondent observed: “It’s sometimes hard to
talk in a close manner with the staff.”

Leadership development in Kazakhstan is undergoing a gradual evolution, especially in the past decade.
Several respondents pointed to the emergence of participative and adaptive styles, particularly in younger
organisations. One respondent remarked: “Young and small startup companies have completely adopted West-
ern management and leadership style, where leaders' decisions are frequently doubted (in a good way).”
Another highlighted generational shifts, noting: “The situation is changing though, especially when young,
well-educated leaders come to stage.” These comments suggest a gradual transition towards more flexible and
collaborative leadership practices, balancing tradition with modernity.

This generational transition is particularly visible in Kazakhstan’s startup ecosystem, where many founders
and innovation leaders are in their early 30s. These young professionals often adopt flatter organisational struc-
tures and participative management styles, in contrast to the more formal and hierarchical norms that dominate
the state sector. Kazakhstan’s youth are increasingly engaging in entrepreneurship, supported by government-
led innovation hubs, startup incubators, and a forward-looking policy environment (EU Reporter, 2024) [54].

The collective analysis of these findings indicates that the leaders of Kazakhstan are regarded as figures
who embody authority while simultaneously fostering relational dynamics, effectively navigating the interplay
between hierarchical deference and cultural principles of trust and social cohesion. The dynamics of leadership
in Kazakhstan remain influenced by the constructs of power distance and hierarchical status; however, the in-
cremental integration of participatory methodologies indicates a prospective transformation towards enhanced
inclusivity and flexibility within specific sectors. Building on these insights into Kazakh leadership percep-
tions, the next section examines how these practices align with or diverge from global norms.

Comparative leadership perspectives across selected countries

In order to gain a more profound understanding of the distinctive attributes of Kazakh leadership, this
section examines how its practices compare with those of nine culturally, historically, and economically
diverse nations. Russia, Uzbekistan, and China share regional and historical ties with Kazakhstan, offering
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insights into leadership within post-independence Kazakh and Asian cultural frameworks. Turkey and South
Korea represent culturally dynamic nations connecting Central Asia to the Middle East and East Asia, re-
spectively. Germany and France serve as benchmarks for leadership in advanced economies, while Roma-
nia highlight transitional leadership dynamics in developing and post-socialist contexts. These countries
provide a comparative lens for understanding Kazakhstan’s leadership practices within a global framework.
The selection includes neighbouring nations, such as Russia, Uzbekistan, and China, as well as geographi-
cally and culturally distinct countries like Turkey, South Korea, Germany, France, Pakistan, and Romania.
These nations represent a range of leadership paradigms, from hierarchical and collectivist to egalitarian
and meritocratic, offering a broad basis for analysis. Kazakhstan’s leadership practices are influenced by
its Soviet administrative heritage, blending hierarchical traditions with modern pragmatism (Kuzhabekova
& Almukhambetova, 2019) [55]. Survey results reveal a strong emphasis on formal address (mean score:
4.37) and academic titles (4.70), reflecting a respect for authority and intellectual credibility. This hierarchi-
cal approach aligns closely with Uzbekistan, which demonstrates similar scores for addressing leaders by
titles (4.87) and power distance. However, Kazakhstan’s practices are more adaptive, integrating pragmatic
approaches to leadership that contrast with Uzbekistan’s stricter top-down governance (Savin, 2012) [45].
China offers another perspective on hierarchical leadership, rooted in Confucian traditions that emphasize
harmony and relational trust, often referred to as guanxi (Syed & Ozbilgin, 2010) [56]. While Kazakhstan
similarly values hierarchical order, its leadership style leans toward formal directive communication rather
than the relationship-driven decision-making prevalent in China. South Korea, sharing Confucian influences,
also demonstrates high power distance but increasingly incorporates charismatic and participative leadership,
reflecting a focus on group performance and innovation (Park et al., 2019) [57].

In Europe, Germany and France provide a stark contrast to Kazakhstan’s hierarchical model. German lead-
ership emphasizes decentralization and technical competence, with low scores for addressing leaders by titles
(2.55), reflecting an egalitarian ethos (Brodbeck & Frese, 2007) [58]. France, while maintaining some hier-
archical features, prioritizes universalism and merit-based practices, as evident in its task-oriented leadership
framework (Muratbekova-Touron, 2011) [59]. Both countries highlight the divergence between Central Asian
and Western European leadership paradigms.

Pakistan and Turkey, representing Islamic cultural influences, offer valuable comparative insights. In Paki-
stan, leadership is shaped by hierarchical and collectivist traditions, with an emphasis on loyalty and emotional
engagement, reflecting the societal integration of Islamic principles into managerial practices (Van der Wal,
2021) [60]. Turkey’s leadership combines Islamic values with relational trust and group loyalty, creating a
balance between authority and interpersonal dynamics that aligns with Kazakhstan’s respect for hierarchy
while diverging in relational approaches (Yergozha, 2012) [61]. Pakistan’s leadership practices are shaped by
hierarchical and collectivist traditions, emphasizing loyalty and emotional engagement (Van der Wal, 2021)
[60]. Turkey blends Islamic values with relational trust, aligning with Kazakhstan in its respect for authority
but diverging in its interpersonal and relational dynamics (Yergozha, 2012) [61].

Romania, as a fellow post-socialist state with a comparable population size, shares significant structural
similarities with Kazakhstan. Both nations exhibit high power distance and a reliance on hierarchical gover-
nance (Schroevers, Mihai, Dogan, 2024) [62]. However, Romania’s ongoing European integration has intro-
duced meritocratic frameworks, reflecting a shift towards institutional modernization (Lipovka & Buzady,
2020) [63]. This contrasts with Kazakhstan’s emphasis on traditional decision-making processes, shaped by
its historical and cultural legacy (Bloom et al., 2012) [64].

These comparative perspectives highlight the interplay between cultural, historical, and socio-economic
factors in shaping leadership practices. Kazakhstan emerges as a model that blends hierarchical values with
pragmatic adaptations to modern organizational demands. The inclusion of diverse countries in this analysis
underscores the broader patterns and variability of leadership traits across cultures, providing a comprehensive
framework for understanding leadership in a globalised context.

RQ2: How do Kazakh Leadership Practices align with or diverge from global norms?

Kazakhstan’s leadership practices exist at the intersection of traditional hierarchical values and modern
organisational demands. To understand how Kazakh leadership aligns with or diverges from global norms, this
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section examines key cultural dimensions such as the use of formal address, respect for academic qualifica-
tions, visible status markers, and communication styles. By situating Kazakhstan’s leadership practices within
a comparative framework, this analysis highlights distinct patterns of alignment and divergence across cultural
and organisational contexts.

Table 1 provides a comparative summary of survey results, presenting Kazakhstan’s mean scores for six
leadership dimensions alongside the highest and lowest scores observed in other nations. These findings un-
derscore Kazakhstan’s unique blend of traditional and evolving leadership practices, offering valuable insights
into its adaptability and cultural positioning in a global context.

Table 1 — Comparative analysis of leadership practices in Kazakhstan

Mean Score  Top 3 Highest Scores Top 3 Lowest Scores Comparison Country

Survey Question

Kazakhstan (Countries) (Countries) Scores
Use of First Names South Korea (1.09), Chi- France (1.81), Germany Japan (1.12),
1.48 na (1.21), Azerbaijan (1.88), Russia (1.76) Turkey (1.65), Uzbekistan
(1.33) (1.70)
Addressing Leaders by Tit- South Korea (6.11), China Germany (2.55), France Japan (5.01),
les 4.37 (6.31), Azerbaijan (5.93) (2.75), Switzerland (2.95) Turkey (5.65), Uzbekistan
(4.87)
Importance of Academic Pakistan (4.78), Norway (2.87), Japan (4.91),
Titles 4.70 South Korea (5.61), Rus- Sweden (2.44), Turkey (5.02), Uzbekistan
sia (5.22) Faroe Islands (2.80) (4.65)
Visible Status Indicators China (4.06), Norway (2.01), Sweden Japan (4.18),
3.48 South Korea (4.66), Tur- (2.33), Estonia (2.55) Russia (4.03), Uzbekistan
key (4.23) (3.75)
Indirect Criticism Russia (4.05), Spain (2.24), Venezuela Japan (4.12),
3.58 South Korea (4.25), Azer- (2.27), Brazil (2.33) Turkey (4.08), Uzbekistan
baijan (4.11) (3.90)
Personal Distance Russia (3.93), Brazil (2.39), Japan (3.75),
3.66 South Korea (3.62), Azer- Slovenia (2.40), Canada Turkey (3.88), Uzbekistan
baijan (3.91) (2.55) (3.65)

These findings underscore the importance of understanding cultural context in leadership practices. Ka-
zakhstan's scores reflect a blend of traditional hierarchical values and emerging modern practices, offering a
rich ground for comparative leadership studies. These insights provide valuable guidance for fostering effec-
tive cross-cultural leadership strategies in Central Asia and beyond.

Understanding the alignment and divergence of Kazakh leadership practices within a global framework
requires examining key cultural dimensions such as hierarchy, communication styles, and the emphasis on
academic qualifications. These dimensions provide valuable insights into Kazakhstan’s blend of traditional
values and modern organizational practices, offering a comparative perspective with neighbouring and global
contexts. The comparative analysis of Kazakh leadership within the global framework reveals distinct patterns
of alignment and divergence across cultural and organizational contexts. Kazakhstan demonstrates a strong
adherence to hierarchical norms, with formal titles and visible status markers forming integral aspects of its
leadership culture. As shown in Table 1, Kazakhstan’s scores for addressing leaders by titles (4.37) align
closely with regional norms. Addressing leaders by titles underscores the cultural emphasis on respecting
hierarchical structures. This aligns closely with power distance practices in neighbouring countries such as
Uzbekistan (4.87) and Turkey (5.65). In contrast, more egalitarian societies like Germany (2.55) and France
(2.75) adopt a relaxed approach, emphasizing the variability of leadership styles across cultures. Kazakhstan’s
emphasis on academic qualifications and intellectual credibility is also notable. With a mean score of 4.70 for
the importance of academic titles, Kazakhstan aligns with countries like Japan (4.91) and Turkey (5.02). This
focus diverges significantly from flatter hierarchies observed in Norway (2.87) and Sweden (2.44), highlight-
ing a clear distinction in leadership paradigms between Central Asia and Western Europe. Additionally, Ka-
zakh leadership reflects a preference for subtle, indirect communication, as evidenced by a score of 3.58. This
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aligns with cultural norms in Russia (4.05) and Japan (4.12), contrasting sharply with direct communication
styles prevalent in Brazil (2.33) and Spain (2.24).

Use of First Names

Addressing headers by Titles

Countries
— Kazakhstan

Russia
China
Uzbekistan

—— South Korea
Turkey
Germany

—-= France

Pakistan

----- Romania

Indirect CNticism Importance ¢f Academic Titles

Visible Status Indicators

Figure 1: Comparative radar chart of leadership perceptions across ten countries

Visualizing Cultural Similarity

The chart highlights Kazakhstan’s leadership practices in relation to nine other countries by mapping six
dimensions of perception: use of first names, addressing leaders by titles, importance of academic titles, vis-
ible status indicators, indirect criticism, and personal distance. Countries with closer alignment to Kazakhstan
on these dimensions are visually proximate, while greater divergences appear further apart. This visualization
underscores Kazakhstan’s unique position at the intersection of hierarchical traditions and evolving egalitarian
influences, providing a comparative lens for understanding leadership practices across cultures.

Kazakhstan’s leadership practices blend traditional hierarchical values with modern adaptations to global
organizational demands. While rooted in strong cultural traditions, Kazakh leaders increasingly demonstrate
adaptability to cross-cultural settings. This adaptability is evident in their approach to maintaining professional
boundaries, with a mean score of 3.66 for personal distance, comparable to neighbouring Russia (3.93) and
Turkey (3.88). However, this preference contrasts with the informal relationship styles observed in Canada
(2.55) and Brazil (2.39). By integrating respect for hierarchy with evolving modern practices, Kazakhstan of-
fers a unique perspective on leadership adaptability. These findings underscore the importance of contextual
understanding in fostering effective leadership strategies, providing actionable insights for professionals navi-
gating diverse cultural environments in and beyond Central Asia.

Conclusion. Kazakhstan’s leadership practices demonstrate a compelling balance between hierarchical
traditions and adaptive strategies, reflecting its unique cultural context. The comparative analysis highlights
several key insights: A strong adherence to hierarchical norms, as seen in high scores for addressing leaders
by titles (4.37) and the importance of academic qualifications (4.70), underscores the enduring influence of
power distance in Kazakh leadership. Moderate respect for visible status indicators (3.48) and a preference
for indirect criticism (3.58) align with relational and collectivist cultural tendencies, fostering harmony while
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maintaining clear authority structures. While rooted in traditional practices, emerging trends in participative
leadership suggest a gradual evolution towards greater flexibility and inclusivity, particularly in sectors such
as technology and international business. Visualised through the radar chart (Figure 1), Kazakhstan’s leader-
ship traits occupy a unique position among global cultural frameworks, blending traditional authority with
modern adaptability. This duality underscores the importance of contextual understanding in fostering effec-
tive leadership strategies, offering actionable insights for navigating cross-cultural environments in Central
Asia and beyond.

Practical Implications for Leadership Strategies: These findings underscore the importance of culturally
sensitive leadership strategies, particularly given Kazakhstan’s economic reliance on foreign direct investment
from key global partners, including Western countries such as the Netherlands, Switzerland, and the United
States, which together account for 60% of total FDI. Hierarchical practices in Kazakhstan reflect cultural pri-
orities that emphasize respect, authority, and clear decision-making, providing a stable foundation for navigat-
ing complex organisational dynamics. The influence of globalisation is evident in the generational shifts within
Kazakh leadership, as younger leaders educated abroad increasingly adopt adaptive and participative practices,
particularly in dynamic sectors like technology and international business (Zaitseva, 2020) [65]. Younger
internationally exposed leaders tend to lead more transactional, flexible, and pragmatic, often switching or-
ganisations to avoid internal power conflicts, though this limits their influence in informal decision-making
processes (Buzady & Lipovka, 2024) [33]. While participative and egalitarian approaches may dominate in
some Western contexts, adaptations towards Sino-Russian partners, who share a focus on relational trust and
structured authority (Kozhakhmet & Nurgabdeshov, 2022) [66], will also be critical for sustaining effective
collaboration in a globally interconnected environment. While these strategies provide actionable insights for
navigating leadership in Kazakhstan, the subsequent section explores how leadership perceptions in Kazakh-
stan compare with those of culturally similar and contrasting nations, drawing on GLOBE Study findings.

RQ3: How does the leadership perception of Kazakhstan compare to GLOBE Study findings for
countries with similar and contrasting cultural profiles?

In this section, the leadership perceptions emerging from the Kazakh context are contrasted with GLOBE
Study results to provide a nuanced understanding of how local leadership preferences align or diverge from
global trends. The GLOBE Study provides a robust framework for understanding leadership practices within
diverse cultural contexts. By using its six key cultural dimensions—Power Distance, Uncertainty Avoidance,
Collectivism (Institutional and In-group), Humane Orientation, and Performance Orientation—this section
examines how Kazakh leadership aligns with or diverges from regional and global norms. These comparisons
not only highlight Kazakhstan’s leadership characteristics but also offer insights for fostering effective cross-
cultural collaboration;

Power Distance

In the GLOBE Study, Kazakhstan scores relatively high on societal practices of Power Distance (5.31), indi-
cating a cultural preference for hierarchical structures and centralized authority. This aligns closely with coun-
tries like Russia (5.52) and Turkey (5.57), which exhibit similar hierarchical tendencies in leadership. However,
contrasting scores emerge when compared to countries like Denmark (3.89) and the Netherlands (4.11), where
egalitarian leadership styles are favoured. The preference for hierarchical structures in Kazakhstan underscores
the importance of authority and respect for seniority, particularly in organizational and political contexts.

Uncertainty Avoidance

Kazakhstan’s Uncertainty Avoidance societal practices score is moderate (3.66), reflecting a balanced ap-
proach to risk and ambiguity. This situates Kazakhstan closer to countries such as Indonesia (4.17) and India
(4.15), which display a similar tolerance for uncertainty and flexibility in decision-making. In contrast, Swit-
zerland (5.37) and Germany (5.16) demonstrate significantly higher levels of Uncertainty Avoidance, empha-
sizing structured environments and risk mitigation strategies. This comparative analysis highlights the adapt-
ability of Kazakh leadership in navigating uncertain scenarios without excessive reliance on rigid frameworks.

Collectivism (Institutional and In-group)

Kazakhstan exhibits moderate levels of Institutional Collectivism (4.29) and higher scores for In-group
Collectivism (5.26), indicative of a dual focus on organizational loyalty and familial or tribal affiliations. These
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scores resonate with those of neighbouring Russia (4.50 and 5.63, respectively) and Turkey (4.03 and 5.88),
reflecting shared regional cultural traits. Conversely, countries such as Sweden (5.22 and 3.66) and the United
States (4.20 and 4.25) prioritize institutional affiliations over close-knit group loyalty. These findings empha-
size the significance of personal relationships and group solidarity in Kazakh leadership dynamics.

Humane Orientation

The societal practices score for Humane Orientation in Kazakhstan is moderate (3.99), indicating an em-
phasis on interpersonal support and compassion within limits. This score aligns with countries like Indonesia
(4.69) and Turkey (3.94) but contrasts with higher-scoring nations such as Zambia (5.23) and the Philippines
(5.12), where nurturing and altruistic leadership is more prominent. In Kazakhstan, leadership practices bal-
ance the need for humane considerations with pragmatic decision-making, reflecting a culturally nuanced ap-
proach to this dimension.

Performance Orientation

Kazakhstan’s Performance Orientation score is relatively low (3.57), signalling a cultural inclination to-
wards modest and steady achievements over aggressive performance-driven strategies. This score is compara-
ble to countries like Russia (3.39) and Venezuela (3.32) but diverges sharply from high-performance-oriented
cultures such as the United States (4.49) and Switzerland (4.94). These contrasts suggest that Kazakh leader-
ship values long-term stability and collective success over short-term individual accomplishments.

As shown in table 2, Kazakhstan’s Power Distance score of 5.31 aligns closely with neighbouring Russia
(5.52) and Turkey (5.57), underscoring a shared regional emphasis on hierarchical authority.

Table 2 — Key Comparisons to GLOBE Study Results

Cultural Dimension Kazakhstan High Similarity Countries | High Contrast Countries

Power Distance 5.31 Russia (5.52), Denmark (3.89),
Turkey (5.57) Netherlands (4.11)

Uncertainty Avoidance 3.66 Indonesia (4.17), Switzerland (5.37),
India (4.15) Germany (5.16)

Institutional Collectiv- 4.29 Russia (4.50), Sweden (5.22),

ism Turkey (4.03) USA (4.20)

In-group Collectivism 5.26 Russia (5.63), Sweden (3.60),
Turkey (5.88) USA (4.25)

Humane Orientation 3.99 Indonesia (4.69), Zambia (5.23),
Turkey (3.94) Philippines (5.12)

Performance Orienta- 3.57 Russia (3.39), USA (4.49),

tion Venezuela (3.32) Switzerland (4.94)

This study underscores the importance of culturally sensitive leadership strategies in Kazakhstan, where
hierarchical traditions intersect with evolving participative approaches. Leadership practices that prioritise re-
spect for authority and hierarchical decision-making provide stability, yet they must adapt to the participative
styles often preferred in global markets. These dynamics set the stage for a detailed analysis of Kazakhstan’s
leadership practices across comparison countries, revealing both alignment and divergence in key dimensions.

Discussion. Kazakhstan's multivectoral approach to international relations has profound implications for
leadership, particularly as the world continues to internationalise at an unprecedented pace. Effective leader-
ship in this context requires the ability to navigate vastly different cultural and organisational paradigms, such
as those encountered when working with Chinese or Russian partners. As our study has demonstrated, even
within specific domains, significant variability exists in leadership expectations and practices, underscoring
the necessity for adaptive and culturally attuned leadership strategies. The analysis of Kazakh leadership prac-
tices across comparison countries reveals both alignment and divergence in key dimensions. Kazakhstan’s
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high score for addressing leaders by titles (4.37) aligns with neighbouring countries like Uzbekistan (4.87)
and Turkey (5.65), reflecting a shared emphasis on hierarchical respect. Similarly, its valuation of academic
titles (4.70) mirrors practices in Japan (4.91) and Turkey (5.02). However, Kazakhstan diverges sharply from
more egalitarian cultures such as Germany (2.55) and France (2.75), where formalities in addressing leaders
are minimal. The preference for indirect communication in Kazakhstan (mean score: 3.58) is consistent with
norms in Russia (4.05) and Japan (4.12), contrasting with direct communication styles in Brazil (2.33) and
Spain (2.24). Additionally, Kazakhstan’s moderate score for visible status indicators (3.48) strikes a balance
between high-status countries like China (4.06) and the egalitarian tendencies of Nordic nations such as Nor-
way (2.01). Though it contrasts with Buzady & Lipovka (2024) [32] notion of “Status symbols such as large
cars, extreme offices, foreign travel and brands - including educational ones - are very important”.

These findings align with Bloom et al.'s (2012) [64] observation that management quality differs signifi-
cantly across countries, with multinationals and private-equity firms excelling due to their structured and
performance-driven practices. For Kazakhstan, where leadership often relies on hierarchy and informal net-
works, this raises questions about how structured global benchmarks can be adapted to align with cultural
norms without eroding relational strengths. Clanism, in particular, plays a dual role: fostering relational trust
and loyalty within organisations, while sometimes creating barriers to merit-based leadership advancement.
These insights are particularly critical as Kazakhstan balances its traditional practices with the demands of a
modern, globalised economy.

Ethnocultural diversity in Kazakhstan emerges as an unexpected influence on leadership styles. The coun-
try’s imposed mosaic of ethnic groups, including Russians, Germans, Uzbeks, and Koryo-saram, provides an
advantage by enabling the recruitment of cultural mediators who can foster transnational connections through
their bicultural competencies. Leveraging this diversity within leadership frameworks aligns with the study's
actionable insights, which emphasise balancing localised values with management practices observed in neigh-
bouring and global trade nations.

These findings can inform professional training, MBA education, and cross-cultural leadership programs,
equipping Kazakh leaders to excel in regional and international roles. Effective leadership development in
Kazakhstan requires a nuanced understanding of situational contexts, allowing leaders to integrate adaptive
skills with cultural authenticity. A comprehensive understanding of leadership styles and prerequisites in Ka-
zakhstan serves several key purposes: first, such insights can guide Kazakh leaders in adeptly navigating or-
ganisational transitions. Second, it offers significant contextual information for foreign organisations seeking
to engage with the region. Finally, an in-depth exploration of leadership perceptions, behaviours, and expecta-
tions can inform the development of targeted and effective leadership development programs. As Kazakhstan
holds specific idiosyncrasies that can serve as the backdrop for intellectually stimulating advancements in the
study of leadership.

RESEARCH RESULTS (CONCLUSIONS)

This study illuminates the intricate balance Kazakhstan strikes between its hierarchical traditions and the
strains of modern organisational dynamics. While respect for authority and the prominence of formal titles fos-
ter cohesion and stability, these same attributes may limit the openness essential in globalised environments.
The emergence of younger professionally educated leaders offers potential for bridging such gaps, but the pace
of change remains uneven across sectors. Kazakhstan’s leadership practices align with those of regional coun-
terparts like Russia and Turkey, reinforcing its cultural and geopolitical ties. Yet, divergences from egalitarian
and performance-driven management models underscore the complexities of integrating with global leader-
ship expectations. These challenges demand more than mere adaptation; they call for a rethinking corporate
training programs and MBA education, to balance tradition with agility and innovation.

Limitations. the study acknowledges certain limitations, including the potential for sample bias due to the
uneven representation of industries and regions. Future studies could expand the sample size and incorporate
longitudinal data to deepen the understanding of leadership evolution in Kazakhstan. The study amalgamates
leadership methodologies prevalent in Kazakhstan; however, it falls short of thoroughly investigate variables
such as industry classification, managerial hierarchy, organizational scale, or demographic attributes includ-
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ing gender, age, or tenure. Correspondingly, contemporary evaluation tools, such as 360-degree or Al-driven
assessments, remain underutilised in assessing Kazakhstani leadership styles. Although national cultural di-
mensions (e.g., Hofstede, GLOBE) were underscored, subsequent inquiries ought to scrutinize cultural influ-
ences across diverse regions, sectors, and political frameworks to more comprehensively elucidate leadership
dynamics. Beyond methodological considerations, several cultural and social dimensions remain underex-
plored. The influence of gender roles on leadership perceptions and practices warrants further investigation.
Additionally, the risk of cultural homogenisation oversimplifies the nuanced ethnocultural diversity within
Kazakhstan, where significant within-country variability must be acknowledged. For example, our research
revealed variation, with the Kazakh ethnos demonstrating higher expression rates compared to the Russian
ethnos residing in Kazakhstan. The emergence of Generation Z, characterised by their profound assimilation
with digital technologies and social media platforms, constitutes a research gap in comprehending how their
communication modalities may alter leadership paradigms in the foreseeable future. The findings' applicability
may furthermore vary across organisational contexts, as leadership expectations in multinational corporations
differ significantly from those in state-influenced enterprises or family businesses.

Future research: might delve deeper into unexplored dimensions, such as the intersection of digitalisation,
generational change, and cultural narratives like aitys in leadership communication. This need is underscored
by Lipkova and Buzady’s (2024) [67] observation that publication output on Kazakh leadership remains nota-
bly limited, averaging only 1 to 2 articles per year. Furthermore, with Kazakhstan poised to expand its influence
as a transit hub, furnishing leaders with adaptive skills tailored to regional growth. Leadership in Kazakhstan
living up to its role of ‘middle-power’, should evolve not just to keep pace, but to lead in shaping the region's
future. Underscoring the necessity of culturally adaptive methodologies to effectively manage cross-cultural
partnerships. Cultivating such adaptability extends beyond gestures as the ‘Khan Shatyr,” amalgamating tradi-
tion and modernity, as true progress necessitates the incorporation of authentic values that are simultaneously
adaptive and significantly impactful.
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KA3AK KOIIBACHIBLJIBIFBIHBIH EPEKIIEJIKTEPIH ALY :
HNEPAPXUSAJIBIK K¥YPbIJIBIM MEH MOJIEHUETAPAJIBIK BIKITIAJI

C. CxpoeBepc!, A. PaumikanoBa®’, A. Jloran’
'AMcTepaaM KommanOasIsl FRIIBIMAAP YHUBEPCUTETI,
Awmcrepaam, Hunepanmbsr
’Hapxo3 yuuBepcurerti, AnMatsl, Kazakcran

AHIATIIA

3epmmey maxcamwr: byn makana Kazakcrannarbl KonOacIbUIBIKTBIH ePEKIIe MapagurMachiH 3epTTEHIi.
Makanana emmiH EypasusiHbIH TOFBICKAH TYCBIHAA OpHAJACYBl, COHJaW-aK HEepapXHsuIbIK JICTYpIep,
STHOMOJICHH OpaTyaHJIbIK KoHE >KahaHIbIK MHTETPaIHsl CUSIKTHI allyaH Typii (akTopiiapMeH KallbITacKaH.
3epTTey THUIIOTEe3achl OOMBIHINA, Ka3aKCTAHIBIK KOIMIOACHIBUIBIK CTHIII JOCTYPN OWIIK KYPBUIBIMIAPHIH
kahaniaHy S5KOHOMHUKACHIHBIH TAJIANTAPBIMEH YINTACTHIPAIBI.

oicnamacwel: CCBS sxahaHIBIK KeMOACIIBUIBIKTEI 3€PTTCYiHIH (OPTYPIl VHBIMIBIK KOHTEKCTTEPHAETI
KOITOACIIBUTBRIK TOXKIPUOEIEepiH camaibl TalgayMeH KaTap JKYPri3uUIreH cayajHama) >KOHE THICTI FBUIBIMHU
eHOCKTEep/IiH HeTi31H 1e aBTOpIIap Ka3aKCTAHIBIK OM3HECTET1 KOMIOACTITBIIBIK CTHITIHIH alfMaKTHIK HOpMaJlapMeH
KaHIIAJBIKTEI YHISCETIHIH, baThIc ynTriaepiHeH ailbIpMaIIbIIBIFBIH JKOHE jkahaHIBIK CBIH-TETeYpiHAepre Kanan
OciiMIeNeTiHIH TaIaiIbl. 3epTTeyAe apanac diCHAMAJIBIK TOCUT KO TaHBUTFaH.

3epmmey orcanawusindviesl: 3epTTey OApBICHIHIA KONTETEH TYITHYCKA MOJIIMETTEep JKMHAIBIT KaHa KOHMai,
KOMOACHIbUIBIKTHl JIAMBITY CTPATETHSUIAPBIH MOJICHH EPEeKINENKTep/ll €CKepe OTBIPBIN KAIBIITACTBIPY/IbIH
MaHBI3IBUIBIFBIHA Ha3ap aynapbiiafbl. OnapiblH KartapblHIa — MOJCHHETAPABIK OKBITY, KOCIOM jamy
Oarmapiamanapsl xkoHe KazakcTaHHBIH 91€yMEeTTIK-)KOHOMHKAJIBIK KOHTeKciHe Oeftiimmenrer MBA kypcTapsr 6ap.
CoHBIMEH KaTap, eNIiH dTHOMOICH! OpaTyaH/IbIFbI, OHBIH IMTiHIE OMIMHTBUCTIK KY3BIPETTEP MEH TPAHCYJITTHIK
OaitmanpicTap, XaabIKAPAIBIK BIHTHIMAKTACTHIKTHI HBIFAUTY IBIH CTPATETUSUIBIK PECYPChI PETIHIE CUTIATTalIa bl

3epmmey nomuoicenepi: 3epTTey HOTIKENEPI YHBIM IIIHAETI TYPAKTBUIBIKTEI KAMTAMAChI3 €TyIe OMITiKKe
KYPMET KepceTy, Oacmipliapra Jiaya3bIMbl OOMBIHINA JKYTIHY JKOHE IIENIM KaObUimayda HepapXUsIIbIK
TOCUIIEp MaHBI3/IBI POIT ATKAPATHIHBIH KopceTei. Anaiiia, THHOBAIMSIAPIBI IAMBITY QJIEYeTi TONBIK JKy3ere
aChIPBUIMAa OTHIp. Ocipece meTenae OiTiM aFaH jkKac Ka3aKCTaHIBIK KOMIOACIIbUIAp apachIHIAFbl OyBIHIBIK
e3repicTep KOIOACIIBUIBIKTEIH aHAaFYPJIBIM HKEMAl opi WHTETpalusiIaHFaH VATUIepiHe OipTiHIEN Kerry
YpaiciH kepcerei. MofeH! TYITHYCKAIBIK TIEH WHHOBAITUSIIBIK TOCUTAEP i OipiKTipe OTBIPHII, Ka3aKCTAHIBIK
KOeIOaCIIBUTBIK KahaHmaHy sKaFaaibIHIAFb! KYpaesIi MIHASTTeP Il STy XiH YITICIH YChIHAITBI.

Tytiin co30ep: KazakcTaHIBIK KOIIOACTTBUTBIK, HEPAPXHS, STHOMOACHH OPTYPIILIIK, OCHIMACITY CTHIIBICPI,
MOJICHUETAPAJIBIK MEHEDKMEHT, OMITIK apaKaIIbIKTBIFbI.

AHAJIN3 KABAXCTAHCKUX CTHJIEN JINJIEPCTBA:
HNEPAPXMYECKUE OCOBEHHOCTHU U MEXKKYJIbTYPHOE BJIMSIHUE

C. CxpoeBepc!, A. PaumikanoBa®’, A. Jloran’

'AMcTepIaMCKHii YHUBEPCUTET MPUKIAIHBIX HAyK, AMcTepaam, Hunepnanibt
2Vuusepcurer Hapxos, Anmarsl, Kazaxcran

AHHOTALNUSA
Ilenv: CraThsg wucciaeayeT ocoOyro TapamurmMy JmaepctBa  Kaszaxcranme, chOpMHpOBaAaHHYIO Kak
pacroioKeHneM Ha niepekpecTke EBpa3uu, Tak ¥ TaKUM pa3HOIUIAHOBBIMH DIIEMEHTAMH, KaK HepapXuiecKue
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TpaJMLMU, STHOKYIBTYpHOE MHOrooOpasme M riio0aibHas HWHTerpanus. VccienoBaTenbckas TUIOTE3a
MpeIoyaraeT, 4ro Ka3axCTaHCKHW CTWJIb KOMOMHHpYeT B cebe TpaJWIHOHHBIE CTPYKTYpPhI BIACTH C
TpeOOBaHUAMH TTT00ATU3UPOBAHHON SKOHOMHUKH.

Memooonoeua: Ha ocnoBe I'moGanbnoro mccrnenosanus juaepctBa CCBS (ompoca ¢ kKadecTBEHHBIM
0030pOM JTUIEPCKUX MPAKTUK B Pa3IMYHBIX OPraHU3alMOHHBIX KOHTEKCTAaX) ¥ COOTBETCTBYIOIINX HAYYHBIX
paboT aBTOPHI aHAIM3UPYIOT KaK Ka3aXCTaHCKHM CTHIIb JIUIEPCTBA B OM3HEC-OpPraHU3alUsIX COOTHOCHUTCS C
pEeruoHaTbHBIMA HOPMAaMH, OTJIMYAeTCs OT 3amaJHbIX MOeNedl W aJanTHUpyeTcs K TI00aJbHBIM BBI30BaM.
IIpumensincs cMelaHHbIi METOI0JI0TUUECKUI MTOAXO/I.

Opueunanvrnocms/yennocms  uccieooganus: IloMumo cOopa OOJBIIOr0 KOIMYECTBA OPUTHHAIBHBIX
JMAHHBIX, UCCIIEZIOBaHME OOpaliaeTcs K BaXHOCTH CTpPATEeTHil pa3BUTHS JIMJAEPCTBA C YUETOM KYyJIbTYpHOU
cneunpuk. B ux ymcne — MeXKynbTypHOE 00y4YeHHe, TPOrpaMMbl IPOPecCHOHATLHOTO pa3BuThs 1 MBA,
aIalTUPOBAHHbBIE K COLMALHO-DKOHOMUUECKOMY KOHTeKcTy Kazaxcrana. J[omONHUTENBHO OBLIO OTMEYEHO,
YTO 3THOKYJIBTYpPHOE pa3Hoo0pasue CTpaHbl, BKJIIOYask OMIMHIBAIbHBIE KOMIIETEHIIMU U TPAHCHAIIMOHAJIbHBIE
CETH, OTIpe/IeNIsieTCs KaK CTpaTerHueckuil pecypc Al YCHIICHUS MK/ TyHapOJHOTO COTPYAHUYECTBA.

Pezynemamur uccineoosanus: Pe3ynbTaThl MOKa3bIBalOT, YTO yBa)KEHHE K aBTOPHUTETY, OOpalleHue K
PYKOBOAMTENSAM TIO TUTYJIY M HEpapXW4ecKoe MPUHATHE PEIIeHWH CIIy’KaT OCHOBOM OpraHU3allMOHHON
CTa0MIBHOCTH, OJHAKO BO3MOXKHOCTH JJISi Pa3BHTHS HMHHOBAILlM HCIIOJB3YIOTCS HE B IIOJHOW Mepe.
[loxoneHueckne M3MEHEHHsS, OCOOEHHO CpPEOU MOJIOBIX Ka3axXxCTAaHCKUX JIUAEPOB C 3apyOeKHBIM
00pazoBaHMEM, CBUACTEILCTBYIOT O MOCTENIEHHOM Iiepexojie K 0oliee MHTErpHUPOBAHHBIM M aJallTHBHBIM
npakTHKam JuaepcTsa. CoueTast KylIbTypHYIO aQy TEHTUYHOCTH C MHHOBAIIMOHHBIMU ITOX0/1aMH, Ka3aXCTaHCKOE
JUEPCTBO MpeyIaraeT MOJIENb [T PeIIeH s CI0KHBIX 3a/1a4 B3aUMOCBSI3aHHOTO MHpA.

Kniouesvie crosa: Kazaxcranckoe JIHIEPCTBO, MEPApXHsi, STHOKYJIBTYPHOE Pa3HOOOpasue, aJanTHBHBIC
CTHJIH, KPOCC-KYJIBTYPHOE YIPaBJICHHE, HHAEKC JUCTAHIIUHU BIIACTH.
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YHUBEPCUTETCKO-ITIPOMBIIIJIEHHOE ITAPTHEPCTBO KAK ®AKTOP
WHHOBAIIMOHHOT' O POCTA DJEKTPOHHOMN MPOMBIIMIJIEHHOCTH KA3AXCTAHA

K. K. XacenoBa!, K. Y. Myxamemxano!", P. JI. Tocxkan?
'EBpaswuiickuii HarpoHansHbIM yauBepcuTeT uM. JL.H. I'ymunesa, Acrana, Pecriybnuka Kazaxcran
?KasaxcKuii HallMOHAIBHBINA YHHBEpCUTET NM. Anb-Papadu, AnMartsl, Pecybnnka Kasaxcran

AHHOTALUSA

Lenvio nacmoswezo uccredosanus SIBISIETCA CHCTEMHBINM aHAIN3 MEXKIYHapOJHBIX MOJeNIel B3anuMo-
neiicTBust yHuBepcuTeToB 1 pombituieHHocTH (UIC) ¢ akiieHTOM Ha OIeHKY MX MTPUMEHHUMOCTH B YCIOBHAX
AJIEKTPOHHOM TipoMbIliuieHHOCTH PecryOnnku Kazaxcrad. YUnuThiBas CTpaTerH4ecKyro BaAXKHOCTh UHTyCTpHUA-
TM3andd U 1HQPOBU3AIMH YKOHOMHKH, 3(PPEKTHBHOE YHHBEPCHUTETCKO-IIPOMBIIIJICHHOE COTPYAHUYECTBO
paccMarpuBaeTcs Kak KIIIo4eBOH (DaKTop pa3BUTHS HAyYHO-TEXHOJIOTHYECKOTO MOTEHITHAIA CTPAHBI.

Memoodonocusn uccredosanus OCHOBaHA Ha KOHTCHT-aHaNW3e 17 Hay4YHBIX MyOJUKalWi, OTOOPaHHBIX W3
0asbl JaHHbIX Scopus Ha OCHOBE IBYX ITOMCKOBBIX 3aIIPOCOB, OXBATBIBAIOIINX KaK OSMIIMPHUYICCKUC KGfICBI, TakK
1 TEOPETHKO-0030pHBIe paOoThI. [IpoBeeHO comocTaBIeHNe BRISIBIEHHBIX MOJIENEH U MOIX0JI0B C TeKYIIHM
COCTOSIHUEM M MPOOJIeMaMH Ka3aXxCTaHCKOH AIIEKTPOHHOW OTpaciy, YTO MO3BOJIMIO aJAalTHPOBATh 3apyOexk-
HBIN OTBIT K HallMOHAJIbHOMY KOHTCKCTY.

OpuzunanbHoCmb UCCIe008aHUSA 3aKITIOYACTCS B KOMIUIEKCHOHN TIOTIBITKE CBSI3aTh MEXKAYHAPOIHbIE Teope-
THUYECKHE U mpakTnieckue HapaboTku o UIC ¢ 3agayamu MoaepHH3aUH BBICOKOTEXHOJIOTUYHOM OTpacin
B cTpaHe ¢ (opMUpyIoIIeiics HHHOBAIIMOHHOMN KocrcTeMoi. PaboTa BocmonHseT mpoben B TUTepaType o
aganraruu UIC-Moieneii k 0TpaciieBOMY U perHOHAIEHOMY YPOBHIO B YCIIOBHUSX Pa3BUBAIOIIMXCS CTPaH.

B pesynvmame 060cHOBaHa HEOOXOAMMOCTh Pa3BUTHS ISITH KITtoYeBbIX Mozelieit UIC — coBMecTHBIX Jia-
O6opatopuit, Living Labs, mocpeTHUIECKUX CTPYKTYP, MEKIYHAPOIHOTO COTPYAHINIECTBA F TOCYIaPCTBEHHBIX
MporpaMM — | MPEII0KEHB KOHKPETHBIC HANpaBIeH!s X peanm3annu B Kazaxcrane. BeiBosb! necienoBa-
HUSI MOTYT OBITh HCIIOIb30BaHBI TPH POPMUPOBAHNUH TOCYJaPCTBEHHOHN MOJUTUKHU, CTPATETMH YHUBEPCUTETOB
Y TUTAaHUPOBAHUH COBMECTHBIX MHUIINATUB C OM3HECOM.

Knrouegvle crosa: yHUBEpCUTETCKO-TIPOMBIIIIICHHOE B3aMMO/ICHCTBUE, MHHOBAIIMOHHOE Pa3BUTHUE, JIICKT-
POHHAas IPOMBINIIEHHOCTh, Kazaxcran, mogenu UIC, Tpancdep TeXHOJIOTHH.

BBEJIEHUE

B ycnoBusix nngpoBoii TpanchopMannm 1 nepexoia K SKOHOMHKE, OCHOBAaHHOM Ha 3HAHHSX, BCE OoJbliee
BHUMAaHUE yJieIsieTcs BorpocaM 3(h(HEeKTHBHOTrO B3aUMOICHCTBUS MEXy YHUBEPCUTETAMHU U IIPOMBIIIICHHBI-
MU npeanpusatusiMu. Takoe coTpyaauyectBo (university—industry collaboration, UIC) craHOBUTCSI OZHUM U3
KITFOUEBBIX (PaKTOPOB PA3BUTHSI MHHOBAIIMOHHOTO IMOTEHIIMAJIA, TOBBIIIEHHSI KOHKYPEHTOCIIOCOOHOCTH HAIINO-
HaJIbHON KOHOMHKH U TEXHOJIOTHUECKONH MOAEPHU3ALUH TPOU3BOACTBA. DPPEKTUBHOE MAPTHEPCTBO MEKIY
HaY4YHO-00pa30BaTeIbHBIMH OPraHU3aLUSIMHI U OM3HECOM CIIOCOOCTBYET YCKOPEHHUIO TpaHchepa TEXHOIOTHIA,
CO3JIaHHIO COBMECTHBIX IIEHTPOB HcclienoBanuii U pazpadborok (HUOKP), pazButuio crapramn-3KocUCTEMBbI U
MOBBIIICHUIO KaUeCTBa MOArOTOBKU MHXKEHEPHBIX KaapoB [1, 2].

AKTyanbHOCTh TeMbl 0cOOEHHO Benmka /it KazaxcraHa, rie pa3BUTHE dJICKTPOHHOW MPOMBIIUIEHHOCTH
MPU3HAHO TOCYJapCTBEHHBIM TPUOPHUTETOM, HO Ha MPAKTHKE OTpacib Mmoka ocraéresi cnabopaszsutoi. Kak
MMOKA3bIBAIOT aHAIMTUYECKHE MaTeprasl [3], HecMoTps Ha Hanmmuue Oornee 80 MpearnpusiTuii, OTpacib Xapak-
TEpU3YeTCs] BHICOKOW 3aBUCHMOCTBIO OT MMIIOPTa KOMIIOHEHTOB, CIa0OH HAay4YHO-TEXHOJOTMYECKOH 0a3oif,
HEIOCTATOYHOM J10JIel B 00padaThIBaroei MPOMBIIITICHHOCTH M OCTPBIM Ae(OUIIMTOM KBaJTU(PHIINPOBAHHBIX
WMHKEHEPHBIX KaJIPOB.
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Mzyuenune mexaynapoanor npaktuku UIC mokas3piBaeT, 4To B psiie CTpaH, ocobeHHo B A3un u EBpore,
roCy/apCTBEHHAs MOJIEP’KKAa TaKOr0 B3aUMOJIEHCTBHSI OCYIIECTBISIETCS Yepe3 CTpPaTerMd MHHOBAI[MOHHO-
IO pa3BUTHA, HAJIOTOBBIE CTUMYJIBI M IIPOrPaMMBbI TOCYJJapCTBEHHO-4acTHOTO napTHEpcTBa [1, 2]. OnHoil u3
pacrpocTpaHéHHBIX (POpM KOOIepaIuy SBISIOTCS COBMECTHBIC JTA00OPATOPHH U UCCIIEIOBATEIILCKUE IIEHTPBI,
I/Ie peayn3yIoTCsl MPUKIIAJHBIE MTPOEKThl C YYacTHEM KaK YHMBEPCHUTETOB, TaK M KOMIAHHUM. YcIex Takux
MoJIeJIelt onpeiesieTcss He TOJNBKO reorpauyeckoil, HO ¥ KOTHUTUBHON, MHCTUTYIHOHAILHON U OpraHu3a-
LIMOHHOM OJIM30CTHIO YYACTHUKOB [4].

B cTtpanax ¢ BBICOKMM ypOBHEM WHHOBALIMOHHOHM 3peiocTH, Takux Kak HOxxnas Kopes, aktuBHO mpu-
MeHstoTest (hopMaThl «okUBbIX Jabopartopuit» (Living Labs), ocHoBanubie Ha mozenu Quadruple Helix [2].
Boubinyto ponb B o0ecriedeHu yCTORYNBOCTH MApTHEPCTB UTPAIOT MTOCPETHHYECKHE OpraHn3allii — HHHO-
BaI[MOHHBIC OPOKEPHI, TOMOTAIOIINE TTPEOA0JIEBATh Oapbepbl KOMMYHHUKAIIMH MEX]Y aKaIeMUYeCKOH U Mpo-
MBILIICHHOH cpenoit [5]. Kak momguépkuBaercsi B UCCIEIOBAHUSIX, KPUTHYECKH BaKHBIMHU (DaKTOpaMu 3/1€Ch
SIBIISTIOTCS IOBEPHE, ITPE/IIECTBYIOIINI OIBIT B3aUMOJICHCTBUS U HATMUKE HeOPMATBbHBIX KaHAJIOB CBSI3H [6].
Kpome Toro, npumep Kuras mokassiBaer, 4To akTUBHOE y4acTHe FOCYJapCcTBa uepe3 MeXaHu3Mbl (PHAHCHPO-
BaHUs, HAJIOTOBBIE JILTOTHl 1 HOPMATHBHOE COIPOBO’K/IEHUE TOBHIIIAET PE3yJIbTATUBHOCTh B3aWMOICHCTBUS
U CIIOCOOCTBYET YCKOPEHHOMY BHEAPEHUIO MHHOBANWH [ 1].

OCHOBHAS YACTb UCCJIEJOBAHUSA

Hacrosiiiee vccieioBaHie OCHOBAHO Ha Ka4eCTBEHHOM aHAIIU3e HAy4YHOH JIMTEPATyphl 110 TEMe B3aHMO-
JICUCTBHUSI YHUBEPCUTETOB M MPOMBINUICHHOCTH. LIeJIbi0 JAHHOTO JTamna MCClieI0BaHus SBJsIeTcs 00001eHre
KaK MEXIYHApPOIHBIX SMIIMPUYCCKUX MPAKTHK, TaK U TEOPETHKO-KOHIETITYAIbHBIX MOJX0/I0B, C TOCIEIYIO-
mefzi aHaHTaHHeﬁ IMMOJIYYCHHBIX BBIBOJIOB K Ka3axXCTaHCKOMY KOHTCKCTY, B YHaCTHOCTH, K BHGKTpOHHOfI npo-
MBIIIJICHHOCTH.

B kadyectBe OCHOBHOH 0a3bl NaHHBIX ObUIA BBIOpaHA MEXIyHapojHas Oubauorpaduyeckas rathopma
Scopus, o0agaromiast BBICOKOH CTENEHBIO 0XBaTa HAYYHBIX ITyOJIUKAIMK B 00JIACTH YIIPaBJICHUS, THHOBALIUH,
MHKCHEPHBIX U COIMAIBHBIX HayK. [IOMCK JuTepaTyphl OCYIIECTBISUICS B JBa ATala ¢ HCIOIb30BAHUEM Pa3-
JIMYHBIX JIOTHYECKUX (PUIIBTPOB.

Ha mepBom starme 0611 copMyTUpOBaH TIOMCKOBBIH 3anpoc 1, HanpaBlieHHBIH Ha BBISIBIICHHE DMITUPUYEC-
KHux HCCHeﬂOBaHHﬁ, B KOTOPLIX aHAJIM3HUPYIOTCA KOHKPETHLIC MOJICJIN, CTPATCTIUH, q)aKTOpBI ycoexa u Mexa-
HHU3MBbI yIPaBJICHHS YHUBEPCUTETCKO-IIPOMBIIICHHBIM B3aUMOICHCTBIEM. 3arpoc ObLI 3aaH CIICIYOIIUM
oOpa3oM:

TITLE-ABS-KEY ("university-industry collaboration" OR "university-industry cooperation" OR
"academic-industry collaboration") AND ("joint R&D" OR "research and development collaboration" OR
"collaborative innovation") AND (model OR strategy OR framework OR effectiveness OR performance OR
"success factors" OR management)).

[To manHOMY 3ampocy Obu10 HakaeHo 18 myOsukarmii 3a nepuo ¢ 2015 mo 2025 rozpl, U3 KOTOPBIX 9 cTa-
Teil OBUTM OTOOpaHbI AJIsl BKIIOYEHUS B JanbHedmuil ananu3 (Tadmuna 1). Kpurepusmu or6opa BeICTynanu
PEICEBAHTHOCTL K TEMC UCCICAOBAHUA, SMIIMPHUYCCKAsA HAlIPaBJICHHOCTb, HAIMYMUE OIMMUCAHUA IMTPUMCHACMbBIX
MoJieliel, crpateruii wim (HakTopoB, a TaKKe MPHHAICKHOCTh K OTKPBITBIM WA (PUHAIM3UPOBAHHBIM ITy0-
JIMKallusAM Ha AHTJINHCKOM SI3BIKE.

Tabnuma 1 — CBogHAsS XapaKTePUCTHKA OTOOPAHHBIX UCTOYHHUKOB IO SMIIUPUICCKUM UCCIETOBAHUSIM

o Crpana/
Ne ABTOp(BI) T'on MeTon uceie10BaHUSA OcHoBHOIi pokyc peruon
. . Longitudinal multiple case BnustHue counanbHOTO Kanura-
1 Marianne Steinmo, 2018 study (15 ): N . H
Einar Rasmussen udy (15 cases); smnupuueckuii | 1a Ha B3aMMOACHCTBHE YHUBED- opBerus
AQHAIIN3 CHTETOB ¥ IPOMBIIIUICHHOCTH
John P. Walsh, .
> | VowNates Suao | 2010 | O P eirereion | e pemeiors | oy
Nagaoka pHan pyR .
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Bimsiane cotpyaanuecTsa
Bojun Hou, Jin Hong, [TanensHble nanuble o 30 mpo- ¢ ynusepcuteramu, HUW u
3 Hongying Wang, 2018 BuHIMAM Kuras (2009-2014), | rocduHaHCHpOBaHHS HA HHHO- Kurait
Chongyang Zhou PerpecCUOHHBIN aHAIIN3 BaI[MOHHYO 3 (PEKTUBHOCTH
NPEANPUATUI
KauecrBennoe nccnenosanne, | IIpakTukn mocpenHUKoB (yHU-
4 Cirella, Murphy 2022 case-study (Fondazione Bruno Bepcureros) B U-I xomma6o- Wramus
Kessler) pammsx
5 Shvetsova, Lee 2001 Case-study, sxcnieptHblii onpoc | Biustnue Living Labs Ha nxHO- [OsHas Kopest
(30 sxcmiepToB) BAaI[MOHHYIO YKOCHCTEMY
Mahdad, Minh, Amnanu3 25 COBMECTHBIX J1a0opa- [pmuermvocts, monem
6 . 2020 . «OIHM30CTH» K COBMECTHBIM EBpona / Azust
Bogers, Piccaluga TOpUI, UHTEPBbIO, OIIPOC
71a00paToOpHsIM
. . Ponp yHuBepcuteToB Kak
7 Corsi, Feraplta, 2023 Case-study (HHTepHaLVMOHaHma- KaTaJu3aTopoOB MHTEPHAIMOHA- EC, Kurait
Hughes, Wilson st UIC, 4 keiica)
TH3anyn
8 | Hansen, Mork, Welo 2020 Keiic-cTaguu 1o MHXEHEpHbIM | YIpaBieHHe 3HaHUSMH B IIPO- Hoprerus
IPOEKTaM extax UIC
9 Chen, Song 2021 Teopermuecka mozeny, Gubu- Dposonus 3Hanuii B UIC Kurait
OMETpHS

Ha BTOpOM 9Tare ObUT BBIIOTHEH MOUCKOBBIH 3apoc 2, OpHEHTHPOBAHHBIN Ha CHCTEMAaTHYeCKUE 0030PbI
M TEOPETUYECKHE MCCIICIOBAHUS B JaHHOW oOnacTu. Llenpio BTOpOro 3ampoca ObUIO BBISBJICHUE HAYYHBIX
TPEH/I0B, UCCIICIOBATEIBCKUX MOJIX0/I0B U AHAIMTUYECKUX JIAKYH, 3a(pUKCUPOBAHHBIX B 000OIAIOIICH JTUTE-
parype. ®opmynupoBKa 3ampoca BhITIIsIIeNa CIeIyOIIM 00pa3oM:

TITLE-ABS-KEY ("university-industry collaboration" OR "university-industry cooperation”" OR "academic-
industry partnerships") AND ("innovation" OR "R&D collaboration" OR "technology transfer" OR "knowledge
transfer") AND ("review" OR "systematic review")) AND PUBYEAR > 2014 AND PUBYEAR <2026 AND
(LANGUAGE, "English") AND (DOCTYPE, "article") AND (PUBSTAGE, "final") AND (OA, "all").

B pesynbrate Obu1o 0O0HapY)eHO 45 myOnuKanui, U3 KOTOPhIX § HauOoJiee PEIeBAHTHBIX CTaTed ObLIN
BKITIOUEHBI B HccienaoBanue (Tadimmna 2). OCHOBHBIMU KPHUTEPUSIMH CIYKHJIM HaJIHYHe YETKOH METOJ0JI0-
UM CUCTEMAaTUYECKOro 0030pa, OXBAT KIIFOUEBBIX TeM (MOJIEIIA, HHCTPYMEHTHBI, PAMKU B3aUMOJICHCTBUS ), aK-
TYaJIbHOCTb HYGJ'II/IKaHI/II/I, a TaK)K€ UHACKCUPOBAHUE B MEKAYHAPOAHBIX PEUCH3NPYEMBIX KYypHaliax.

Tabnuna 2 — O630p cucTeMarn4ecKuX MyONUKAIHiA 110 B3aUMOJISHCTBUIO YHUBEPCUTETOB U IPOMBIIIUIEHHOCTH

MeTtononorust KuroueBblie TeMbI
Ne ABTop(bI To Mopnenu / moaxoabl Kypuaa
p(o1) A 0030pa 0030pa A jxon P
Systematic Lit- Ponb yHHBEpCHTETOB | 7 KITIOYEBBIX JOMEHOB The Electronic
| Fitriasari, Sensuse, 2024 erature Review B open innovation, (cou. moBenenue, uHHO- | Journal of
Hidayat, Purwaningsih (Kitchenham), kna- | cTpaTernu, TEXHONO- | Ball. aKTHBHOCTb, 1ndpo- | Knowledge
CTEpHBIH aHATIN3 i, GpeiMBOpPKH Bble tuiaTopmsl 1 ap.) | Management
DBOITIONHSI KCCITe-
Skute, Zalewska-Ku- BHOHOMETPHS - OBaHHI;I 110 UIC 4 xnmacrepa (Co-IUTH- Journal of
2 rek, Hatak, de Weerd- |2019 p A ’ posanmue), 6 kareropuii | Technology
KOHTEHT-aHaJIn3 KITFOYCBbBIC HAyYHBIC .
Nederhof B3aUMOJICHCTBHS Transfer
ITKOJTBI
. Systematic Review, | Brussaue konTekcta |3 ¢hopmel: contract Journal of
Nsanzumuhire, S. U.; Ny .
3 2020 68 crareii, kinaccu- | Ha peammsanuto UIC, |research, joint research, | Cleaner
Groot, W. . . . .
¢bukanus tunsl UIC informal relationships Production
. . . Teopetnueckas kinaccu-
Rossoni A.L., Vascon- Systematic Review | bapbepsl, cTuMyITBI PETHHECKRA KIACCH
. ¢uxanus: Triple Helix,
4 cellos E.P.G., Rossoni |2024 + KOHTEHT-aHAJIM3 | M PEKOMEHJAINU JJIsi . —
Contingency Theory,
R.L.C. (76 ucrounmkos) | UIC
RBV
Ne 3 (162) 83 Volume 3 No. 162




BU3HEC )KOHE FACKAPY: MOCEJIEJIEP MEH IHEHIIIM/IEP
BUSINESS AND ADMINISTRATION: PROBLEMS AND SOLUTIONS

7 baxTopoB ycrexa:
CucremaTnueckui PaxTope ycriexa i eCypchl, foBepue, ey, | Industry and
5 Sj6o, K.; Hellstrom, T. 2019 paMKH B3auMOJIEH- pecypeet, pHe, ’ M
0030p ¥ CUHTE3 CrBHS BpeMs, CTPYKTypa, KoH- | Innovation
TEKCT, Pe3yJbTarT
‘YHUBEPCHTETCKO-
.. 4 TeMaTHYECKUX KJia-
. Systematic Lit- MPOMBIIIICHHOE .
Mascarenhas, Ferreira, . cTepa: ynpasJieHue, Science and
6 2018 erature Review + | cOTpyAHUYECTBO U . .
Marques KYJIBTYpa, 00y4eHue, Public Policy
Research Agenda | nccnenmoBarenbckas
HWHHOBaAIIUU
[IOBECTKA
. . KonnentyanbHbIi Ponb yHUBEpCUTETOB Kak .
Corsi, Feranita, 4 . WuTepnanuonanusa- M P British Journal
7 . 2023 0030p + Kefic-nc- . MHHULNAATOPOB TII00AIb-
Hughes, Wilson [IHST B3aUMOJICHCTBHS of Management
CJIe/IOBaHUS HOro oOMeHa
Bubnromerpuye- Mojieib 9BOJIONKUN Ha CEUR
CKHUI M CETeBOM DBOJTIOLIMSI 3HAHUW U | OCHOBE CBSI3CH B COaB-
8 Chen, Song 2021 Workshop
ananu3 + reopetu- | remaruku B UIC TOPCTBE M TEMAaTHYCCKHUX .
N Proceedings
YyecKast MoJIeNib cereit

Taxum 00pazom, o01as BEIOOpKa cocTaBmia 17 HayYHBIX HICTOUHMKOB, OXBATHIBAIONINX KaK MTPUKIIATHOH,
TaK ¥ KOHLIENTYalIbHBIA CIIEKTP BOIIPOCOB YHUBEPCUTETCKO-ITPOMBIIIEHHOTO B3aUMOIeHCTBHS. [Iist Kaxaon
CTaTh¥ ObLIa MPOBeJIeHa KOHTEHT-aHATMTHYeCKas 00paboTKa o 3apaHee 3aJIaHHbIM KaTerOpUsIM: THII UCClie-
JIOBaHWUsI, [Ie]TN, UCII0JIb3YEMbIE TEOPETHIECKHUE PAMKH, OCOOCHHOCTH B3aMMOJICHCTBUS, BBISIBICHHBIE d((hek-
Thl U O'PaHUYEHUS, IPUMEHUMOCTb K OTPACIEBOMY WJIM HAIIMOHAJILHOMY KOHTEKCTY.

JIONOTHUTENFHO B aHAIN3 ObUTH BKIIFOUEHBI OTPACIIEBBIC IAHHBIE 10 COCTOSIHUIO M BBI30BAM 3JIEKTPOHHON
npoMelnuieHHOoCcTH KazaxcraHa, mory4eHHbIe U3 CHeNHaIbHON aHAIMTHYECKOH cTaThu [3], MOArOTOBIEHHON
Ha OCHOBE O(HIIMANBHON CTaTUCTHKH, MPOTPAMMHBIX JTOKYMEHTOB M 3KCIIEPTHBIX OIIEHOK. JTO MO3BOJIAIO
COIOCTAaBUTh BBISIBJICHHBIE MEKYHAPOJHbIE NPAKTUKU M HAay4YHbIE IIOJXO/Ibl C PeAIbHON cuTyauuel B Pec-
myOnuke Kazaxcran u mpoBecTH OIEHKY MPUMEHUMOCTH TIpelaraéMbIX MOIesiell M peKOMEeHIaIiil B oTpac-

JICBOM KOHTCKCTC.

Ha ocHoBe aHaju3a ACBSATH 3MIUPHUECKUX nyOnukaumid [1,2,4,5,6,7,8,9, 10], a Takke 0000IICHUS
MEXIyHAPOIHBIX MPAKTUK, MOKHO BBLIETHUTH IIATH KIIOYEBBIX MOJEJECH YHHUBEPCUTETCKO-TIPOMBIIIEHHOTO
B3aumozeiictus (UIC), kaxxaas u3 KOTOPhIX 00J1aaeT CBOUMHU OCOOCHHOCTSIMH, TIPEUMYIIIECTBAMU U OTPa-

HUYCHUSAMU.

Tabnuma 3 — MexayHapoaHbIe MOJICTH B3aUMOICUCTBYSI YHUBEPCUTETOB U IMTPOMBIIIIICHHOCTH

Mogaesb B3anMojeii-

Kparkasi xapakTepuCTHKA
CTBUS

I[IpeumymecrBa

OrpannyeHusi

IIpumeps! cTpan

CoBmMmectHble 1abopa- | O6benuaénHEBIe R&D-monpa-

[puknagHoit hokyc, noi-

TpeOyIoT BBICOKOTO

EC, FOxnas Kopes,

Baruin

PBIHKaM

TOPUH 3[eJICHUS By30B U NIPEINPH- TOCPOYHbIE IPOEKTHI ypoBHs foBepust 1 | Kurait

SITHHA HMHBECTHUIUN
Living Labs OTKpBITHIE TIAT(HOPMEI C ConmanbHas HalpaBleH- | 3aBUCHMOCTB OT OxHnas Kopes, ®un-

BOBJICUCHNEM BCEX 3aMHTEPE- | HOCTh, OBICTPOE TECTHPO- | yPOBHS NU(GPOBU- | ITHIMS

COBaHHBIX CTOPOH BaHNE 3aIMN U 3PeNIOCTH
[Tocpenunueckue opra- | CTpykTypsbl A1 koopauHauuy | CHbkeHue TpaHzakuuoH- | [lorpeGHOCTS B MH- | BenukoOpuranus,
HU3aLuU UIC, dacunuraiuu NpoeKkToB | HBIX M3/EPIKEK, HEHTpanb- | CTUTYyLHOHANbHOH | MTamus

HOCTh JISTUTUMHOCTH

MesxryHapoaHoe Bosneuenue ynusepcuretoB B | Pacmmpenue BO3MOKHO- Heo0xommmocTthb EC, Kurait
COTPYAHUYECTBO r100aTbHbIE NETIOYKH HHHO- CTEH, IOCTYI K HOBBIM HMHCTUTYLIMOHATIb-

HOI THOKOCTH

[IporpaMmsl ¢ cybcuansmu,
JIBIOTaMH, COIPOBOXKICHHEM

T'ocynapcTBenHo-0pH-
E€HTHUPOBAHHBIE CXEMBI

MacuraGHOCTb, HHTETpa-
1LIUs B CTPATETHIO

Puck agmunucrpa-
TUBHOTO JaBJICHHUS,
HEYCTOWYMBOCTD

Kwuraii, Hopserus

Kak moxazano B Tabsune 3, coBMECTHBIE JJAOOPATOPUH SIBISIOTCS OAHOM M3 Hamboiee paclpocTpaHEH-
HBIX ¥ 3¢ GEKTUBHBIX (HOPM KOOIEpaLli, OPUCHTUPOBAHHON Ha MPHUKJIAAHBIC HCCIECIOBAHMS U JOJITOCPOYHBIE
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naptHépcTBa. Living Labs obecnieunBaroT TecTHpoBaHHE WHHOBAIMIA ¢ y4aCTHEM KOHEYHBIX MOJIb30BaTENCH
U YCUJIMBAIOT COlMaNIbHYO0 HanpasieHHOCTh UIC, HO TpeOyrOT BRICOKOTO ypoBHS 1udpoBoi 3penoctu. [Toc-
pEeIHUYECKUE OPTaHU3alUU UTPAIOT POJIb HEHTPATBHBIX KOOPAMHATOPOB, CIIOCOOCTBYS YCTOWYMBOCTH B3au-
MOJIeHCTBUI. MeXayHapoAHOe COTPYIHHUUYECTBO PACIIHUPSIET TOPU3OHTHI /U YHUBEPCUTETOB, BKIIIOYas UX B
TpaHCHALMOHAIbHBIE MHHOBAIIMOHHBIE MPOIECCHI, OJHAKO TpeOyeT rHOKOCTH B HHCTUTYIIMOHAIBHOW CTPYK-
Type. HakoHel, rocynapcTBeHHO-OPHEHTHPOBAHHBIE CXEMBI CO3al0T MHPPACTPYKTYPHYIO M (UHAHCOBYIO
ocHoBy UIC, HO mo/iBep)KeHbI aAIMUHUCTPATUBHBIM PHCKaM U OIOPOKPATHUECKUM Oapbepam.

OTH MOJIENH SBISIIOTCS PE3yJIbTaTOM 3BOJIIOIMH MTOAXO0/I0B K YHUBEPCUTETCKO-ITPOMBIIIUIEHHONW Koomepa-
LUK 1 MOTYT pacCMaTpUBAThCs Kak 0asa A aganrtaiuy B ycinoBusx PecryOnnku Kazaxcran. AKTyanbHOCTh
BbIOOpA KOHKPETHOW MOJIENN WIIM MX COYETAHUS 3aBUCUT OT YPOBHS Pa3BUTHSA OTPACIH, HHCTUTYIIHOHAIBHOMN
Cpebl ¥ HAIIMOHAIBHOW TOJUTUKH B 00J1aCTH HAYKH U MHHOBAIHH.

AHaM3 BOCbMH TEOPETUKO-0030pHBIX mybOnukaruit [11, 12, 13, 14, 15, 16, 17, 18], 0oToOpaHHBIX 10 BTO-
pPOMY ITOMCKOBOMY 3aIpOCY, MIO3BOJISIET BBIJIEJINTH HECKOJIBKO KITIOUEBBIX HCCIIEeI0BATENLCKUX HAIPABICHUN U
TPEH/I0B B U3YYEHUH YHHBEPCUTETCKO-TIPOMBIIIIIEHHOTO B3aUMOICHCTBHS.

Bo-miepBbIX, HaOOKAETCSl YCUIICHHUE MHTEPEca K MHOTOYPOBHEBBIM TEOPETUUECKUM MOJIEIISIM, OOBSICHSIFOLIM
MOBe/ICHIE OpraHu3aliii B Ipoliecce B3anMoiecTBust. Cpein HanboJiee 4acTo UCTIONb3yEeMBIX PAMOK MOYKHO BbI-
nenuth konuenuu Triple Helix [19], Proximity Theory [4], Stakeholder Theory u Open Innovation [12].

Bo-BTOpBIX, B COBPEMEHHBIX MyOIUKAIUAX YCUIMBAETCS BHUMAHNE K MEXINCIUIUIMHAPHBIM U MEXOTpac-
neBbiM actiektam UIC. OtaenbHbIe aBTOPBI pacCMaTPUBAIOT B3aUMOJICHCTBUE B KOHTEKCTE U(POBOW TpaHC-
(dhopmanuu, ycTOWIMBOTO Pa3BUTHSI, KOMMEPIHAIH3ANU HHTEIUIEKTYaIbHOW COOCTBEHHOCTH, MHKITIO3UBHBIX
WHHOBAIIU{ U poJiu TpeThero cexkropa [13, 18].

B-TpeTbux, cucremarndyeckue 0030pbl BBISBISIIOT reorpaduieckoe 1 MHCTUTYIIMOHATIbHOE HEPABEHCTBO B
HCCIIEIOBATENBCKOM (QOKyce. bombIIMHCTBO paboT MOCBSIIIEHO CTPaHaM C pa3BUTONW WHHOBAIIMOHHOW CUCTe-
MO, TOT/Ia KaK MPUMEpPHI U3 CTPaH C MEePexoJHON YKOHOMHUKOW mpencTaBiensl pparmentapHo [11]. Taxke
(ukcupyetcs cinabdast npeCTaBICHHOCTh OTPACICBBIX KEHCOB, 0COOCHHO B chepe FIICeKTPOHHOMN MPOMBIIIIICH-
HoctH [9].

Hakownen, B pane myOnukanuii akmeHTUpyeTcsl BHUMaHUe Ha HEOOXOJMMOCTH Tepexoja OT ONHCaTeNb-
HBIX UCCIJIEZIOBAHUH K MPUKIIAIHBIM HHCTPYMEHTAM U MOJIEJISIM, TTO3BOJIAIONIUM IPOEKTHPOBATh U OIIEHUBAThH
peanbhbie Gopmbl UIC [20]. DTo BiItOYaeT pa3paboTKy WHAUKATOPOB 3PPEKTUBHOCTH, CTPYKTYP COTPYTHH-
4ecTBa, MEXaHM3MOB PACTIPE/ICIICHUS IEHHOCTH M HUPPOBBIX TIATPOPM B3aUMOACHCTBHSL.

Taxum 00pa3om, Hay4yHas JTUTEPaTypa OTPAKAET KaK BHICOKYIO CTEIIEHb 3PEJIOCTH MOAX00B K N3yUEHHIO
YHUBEPCUTETCKO-TIPOMBIIIJIEHHOTO B3aMMOAEWUCTBHUS, TAK U COXPAHSIOUINECS MPOOebl, KOTOPble 0COOEHHO
AKTYaJIbHBI JJIS CTpaH ¢ (POPMHUPYIOLUIMMHUCS HHHOBAIIMOHHBIMH DKOCUCTEMaMH, BKiItovast Kazaxcras.

[TosryuenHsie pe3yabTaThl CITyKaT OCHOBOH JJIs1 OIIEHKH IPUMEHUMOCTH ATHX MOJIXOJI0OB B YCIIOBHSX JJIEKT-
ponHoi1 npoMbInieHHocTH PecniyOnuku Kazaxcran, 4To paccmMaTpuBaeTCs B CIeYIOIIEM pa3jiee.

INOJYUYEHHBIE PE3YJIBTATHBI (BBIBO/IbI)

B ycnoBusix rmo0anbHOro yCHIIeHHS TEXHOJIOTHIECKOM KOHKYPEHIIMH Pa3BUTHE AIEKTPOHHOM TPOMBIIIIICH-
Hoctu B Pecniybnuke Kasaxcran paccmaTpuBaeTcst Kak OJHO U3 MIPUOPUTETHBIX HANpPaBIeHUH WHAYCTpUANIb-
HO-WHHOBAIIMOHHOM MOMNTUKU. OHAKO, KaK MOKa3bIBAE€T aHAIM3 TEKYIEro COCTOSHUS OTpaciiv, MPOBEAEH-
HBI Ha OCHOBE CTATUCTHYECKHX M aHATUTUYECKUX MaTepuasioB [3], ypoBeHb HHHOBAI[MOHHOW aKTHUBHOCTH U
rIyOMHa B3aUMOJICHCTBHS C HAYYHO-00pa30BaTeIbHBIMU YUPESKACHUSIMH OCTAIOTCSl KpaiiHe OrpaHHYCHHBIMU.

DnekTpoHHAas MpOMBINIIEHHOCTh Ka3axcrana npexacrabieHa Oonee ueM 80 MpeANPHATUSIME, U3 KOTOPBIX
3HAYHUTENILHYIO YaCTh COCTABISIOT HEOOJbIINE MPOU3BOACTBEHHBIE U COOpOUHBIE KOMIIaHUH. B oTpacnu 3a-
HSITO OKOJIO 2 TBICSY YEJIOBEK, a JOJIsI B CTPYKType 00pabaThIBaroleil MpOMBIIUIEHHOCTH W BaJIOBOIO BHYT-
pPEHHEro MpoayKTa OCTA€TCs He3HAUHUTENbHON. OCHOBHON CHPOC NMPUXOAUTCS Ha BHYTPEHHUH PHIHOK, B TO
BpeMsi KaK IKCIIOPTHBIN MMOTEHIMAI OTPACIIM peallu3yeTcsl B orpaHndeHHoM Macmrade. Kak nmoguépkuBaercs
B OTpacieBoi aHaMUTHKE [3], BBICOKas 3aBUCUMOCTh OT UMITOPTa KOMIIOHEHTOB, CJ1abasi Hay4YHO-IIPOU3BOCT-
BeHHas 0a3a M HeJJOCTATOYHBIN yPOBEHb TEXHOJIOTHYECKOTO PA3BUTHS MPETISITCTBYIOT MEPEXO0TY K BHICOKOTEX-
HOJIOTUYHOM MOJIEJIH POCTa.
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O/HUM U3 KITIOYEBBIX 0apbepoB JJIsl MOJCPHHU3AINN OTPACIH SIBJISIETCS HEJJOCTATOUYHO Pa3BUTOE B3aUMO-
JeiiCTBUE MEXKy YHUBEPCUTETaMH M MpennpusiTuIMu. HecMoTps Ha Hamnuue B CTpaHe TEXHUYECKHX BY30B,
o0aaronux 00pa3oBaTeIbHBIMU ITpOrpaMMaMi B cepe SJIEKTPOHUKH U aBTOMAaTH3allnu (BKIro4as Satbayev
University, Astana [T University, ATMaTHHCKHA YHUBEPCUTET dHEPTETHKH U CBS3H U Ap.), POPMBI COTpY -
HUYECTBA C MHIyCTPHEH B OOJBIIMHCTBE CIIy4aeB HOCAT JACKJIapaTUBHBIN WIIH 3MM30AnYecKuil xapakTtep. Ot-
CYTCTBHE YCTOHUMBBIX MexaH3MOB coBMecTHBIX HUOKP, cnabas BoBneuéHHOCT OM3HECA B (HOPMHUPOBAHUE
00pa30BaTeIbHBIX MPOTPAMM H JSPHUIMT UHCTUTYIIHOHAIEHOW KOOPAMHAIINK 00YCIaBIMBalOT HU3KUN ypO-
BEeHB TpaHcdepa 3HAHUN U TEXHOJIOTHI.

Amnanu3 npo0ieM OTpaciy MO3BONIAET BBIICIUTD CIAeAYIOIINE CTPYKTYpHbIE 1 HHCTUTYIIMOHAIBHBIE O0apb-
epbl, IpensTcTBytomue passutio d¢pdexrusaoro UIC [3].

Bo-nepBbiX, cymiecTByeT AepUINT KBATH(PUIUPOBAHHBIX HHKEHEPHBIX KaJpOB, 0COOCHHO B 00JIACTSIX MPOCK-
THUPOBAHUS SJIEKTPOHHBIX KOMITOHEHTOB, MUKPOAJIEKTPOHNUKH, CXEMOTEXHUKH H III(PPOBOTO MOJIEITMPOBAHNSI.

Bo-BTOpBIX, HaOMIOAETCS OTCTaBaHUE HAYYHO-MCCIIEIOBATEILCKOW HHPPACTPYKTYPHI: OTCYTCTBYIOT COBpE-
MECHHBIC Ha60paTOpI/II/I COBMECCTHOI'O JOCTYyIIa, cnaGo Pa3BUTHI MH)KUHUPHUHI'OBBIC U UCTILITATCIbHBIC HEHTPLI.

B-TpeTbux, Manble U cpeiHIE IPEANPUATHSI CTAJIKHUBAIOTCS ¢ BBICOKUM ITOPOTOM Y4acTHS B FOCYJapCTBEH-
HBIX MPOTPaMMaXx IMOAJIEPIKKH, YTO OTPAHUIMBAET UX BO3MOYKHOCTH TIO BBIXOJy Ha COBMECTHBIE IMPOEKTHI C
By3aMH.

Kpome Toro, coxpansiercs pa3pblB B HHCTUTYIIMOHAIEHBIX MOTHBAIIUSIX MEXKIY aKaJeMHUCCKOU Cpeloil u
On3HECOM, 00YCIIOBJICHHBIN Pa3INYMsIMHU B LIEJISX, BpEMEHHBIX TOPU30HTAX U KpuTepusix adpdextuBHocTu [6, 11].

Hecmotps Ha ykazaHHbIe TpOOJeMBbI, OTpaciib O0JIaJaeT 3HAYUTENBHBIM TMOTEHIIHAIOM I Pa3BHTHUS
Koormepanuu. Bo-mepBeIX, By3bl, oOnamaromue npohuIbHEIME KadenpaMu U J1abopaTOPUSIMH, MOTYT OBITh
HUHTCTPUPOBAHLI B IMUWJIOTHBIC OTPACJIICBBIC KOHCOPUUYMBI C YUaCTHEM KOMITAaHUH U HWHCTUTYTOB PAa3BUTHA.
Bo-Bropeix, B Kazaxcrane (QpyHKOHMOHHPYIOT MHQpacTpyKTypHble opraHuzauuu (Hampumep, AO «HAPU
«Qazlnnovationsy», Astana Hub), crtocoOHbI€ BEITIOTHATH POJIb TOCPETHUKOB U KOOPIUHATOPOB B3aUMO/IEICT-
Bus [5]. B-TpeTsux, oTMeUaeTcs pacTyluid MHTEPEC CO CTOPOHBI OTACIBHBIX NMPEINPHUATHI K BHEIPCHHUIO
HI/I(l)pOBI)IX 1 UHTCJUICKTYaJIbHBIX TeXHOHOFHfI, YTO MOXKET CTATh TOUKOU BXO0Ja IJjist COBMECTHBIX INPUKJIaIHBIX
HCCIIEIOBAHNHN M JEMOHCTPAIIHOHHBIX IIPOEKTOB.

ComnocraBiieHre Ka3aXCTaHCKOTO KOHTEKCTa ¢ MEXIYHAPOJIHBIM OMBITOM W HAYYHBIMU TOJIXOIAMH I103-
BOJISIET BBIJICTIUTH HAIIPaBIICHNUS, B KOTOPBIX afanTaius npoBepeHHbx Mojeneir UIC MoxeT crmocoOcTBOBaTh
MOBBIIIIEHHIO YPPeKTUBHOCTH B3auMo/ieiicTBus. Cpenu HuX co3faanue Living Labs Ha 6a3e By30B ¢ yuactrem
npennpustuii [2], popmupoBanue orpacieBbix R&D-koHcopiinyMoB [4, 6], BHeIpeHHE TyalibHOTO 00pa3oBa-
HUS 1 IPOrpaMM MH)KEHEPHBIX CTAXXHUPOBOK [ 1, 6], pa3BuTHe nocpegHUYECKUX (YYHKINH IPH OTPACIEBbIX ac-
conpanusx [5], a Takke 3ayCK COBMECTHBIX IPAHTOBBIX IIPOrpaMM ¢ ynpoméHHbM goctynom st MCIT [1].

Taxum 006pa3om, B YCIOBUSAX MPUOPUTETHON POITM MHHOBAIUH JIJIsl YCTOWYHBOTO MTPOMBIIIUIEHHOTO POCTa,
uMeHHO (hopmupoBaHue 3OHEKTUBHON CHCTEMbI YHHBEPCUTETCKO-TIPOMBIIIJICHHOTO B3aUMOJICHCTBHS MOXKET
CTaTh BAXHBIM (PAKTOPOM TEXHOJOTMYECKOH TpaHCPOpPMAlMH Ka3aXCTAaHCKOH 3JIEKTPOHHOM OTpaciu. DTo
TpeOyeT KOOPANHUPOBAHHBIX YCHIIMH CO CTOPOHBI TOCYIapCTBa, BY30B U OM3HECA, a TAaK)Ke WHCTHTYI[HOHAb-
HBIX pelIeHNH, OPHEHTHPOBAHHBIX Ha CHIDKEHHE 0aphepOB U CTUMYJIMPOBAHNE KOOTIEPAIINH.

JanbHelme uccie10Banus MOTYT OBITh COCPEIOTOUCHBI HA IPOBEJICHUN YMITMPHUYECKIX OIPOCOB H Keiic-
CTaguil CpeAM Ka3axCTAaHCKUX MPEeNNpPUSTHH DJICKTPOHHOW MPOMBIIUIEHHOCTH W YHHUBEPCHTETOB C LIEJIBIO
MIPAKTHYECKOH arpodaruu mpeyioyKeHHBIX MOJIeNIel B3anMOIeHCTBHS.
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UNIVERSITY-INDUSTRY PARTNERSHIP AS A DRIVER OF INNOVATIVE
GROWTH IN KAZAKHSTAN’S ELECTRONICS INDUSTRY

K. K. Khasenova', Zh. U. Mukhamejanov'*, R. D. Doszhan’
'L.N. Gumilyov Eurasian National University, Astana, Republic of Kazakhstan
?Al-Farabi Kazakh National University, Almaty, Republic of Kazakhstan,

ABSTRACT

The aim of this study is to conduct a systematic analysis of international models of university—industry
collaboration (UIC), with a particular focus on assessing their applicability in the context of the electronics
industry in the Republic of Kazakhstan. Considering the strategic importance of industrialization and the
digitalization of the economy, effective university—industry cooperation is viewed as a key factor in the
development of the country’s scientific and technological potential.

The research methodology is based on content analysis of 17 academic publications selected from the
Scopus database through two search queries, covering both empirical cases and theoretical reviews. The
identified models and approaches were compared with the current state and challenges of Kazakhstan’s
electronics sector, allowing for the adaptation of international experience to the national context.

The originality of this study lies in its comprehensive attempt to link international theoretical and practical
developments in UIC with the modernization tasks of a high-tech sector within a country possessing a
developing innovation ecosystem. The paper fills a gap in the literature on adapting UIC models to industry-
specific and regional levels in the context of emerging economies.

As a result, the study substantiates the need to develop five key UIC models — joint laboratories, Living
Labs, intermediary structures, international collaboration, and government-driven programs — and proposes
specific directions for their implementation in Kazakhstan. The findings can be used in shaping public policy,
university strategies, and planning joint initiatives with business.

Keywords: university—industry collaboration, innovation development, electronics industry, Kazakhstan,
UIC models, technology transfer.

Ne 3 (162) 89 Volume 3 No. 162




BU3HEC )KOHE FACKAPY: MOCEJIEJIEP MEH IHEHIIIM/IEP
BUSINESS AND ADMINISTRATION: PROBLEMS AND SOLUTIONS

KA3AKCTAHHBIH 3JIEKTPOHUKA OHEPKOCIBIHAEI'T THHOBALUAJIBIK
OCYJIH KO3FrAYIIbI KYIUI PETIHAE YHUBEPCUTET IIEH OHEPKOCIII
APACBIHIAT'BI CEPIKTECTIK

K. K. XacenoBa', K. O. Myxamemkanos'*, P. JI. loc:kan’
JLLH. I'ymunes ateianarsl Eypasust yITTIK YHUBEpCUTETI, AcTana, Kazakcran Pecrrybmmkachl
29n-Dapabu areiHgarsl Kaszak YITTHIK yHEBEpCHTETI, AnmMmarsl, Kazakcran Pecry0amukacer

AHIATIIA

Ocbl 3epmmey0in makcamsl — YHUBEPCUTET TIEH OHEPKOCIT apachiHAarsl BIHTHIMAKTAcTHIKTEIH (UIC) xa-
JIBIKAPAIIBIK MOJICTIBICPIH JKYHEl Typ/ie Tanuay xoHe onapsiH Kazakcran PecryOnnkachlHBIH 3JEKTPOHIBIK
OHEPKACiOl KarmalbIHIa KONIAHBUTY MYMKIHAITIH Oaranay. DKOHOMHUKAHBIH WHIYCTPUSIAHYBl MEH Iudp-
JIAHYBIHBIH CTPATETHSIIBIK MaHBI3BUIBIFBIH €CKEPE OTBIPHIN, YHUBEPCUTETTEP MEH OHEPKICII apachiHIarbl
THIMTI BIHTBIMAKTACTBIK €JITIH FBUTBIMH-TEXHOJIOTHSITBIK OJICYETIH TaMBITYIBIH HETi3Ti (haKTOPBI peTiHae Ka-
pacThIpbLIAJIBI.

3epmmey adicmemeci Scopus IepeKKOPBIHAH €Ki 1371ey CYPAHBICBIHBIH HETi3iHAe ipikTenTeH 17 FBUTBIMHU
KapUsUITAaHBIMHBIH KOHTCHT-TANJIAybIHA HETI3/IeNTeH, 0JIap SMIUPUKAIBIK JKOHE TEOPHUSIIBIK IOTYIIBIK eHOCK-
Tepai KaMTHIbl. AWKBIHIATFaH MOACIbIEP MEH Tocinaep KasakcTaHHBIH IEKTPOHIBIK OHEPKICIOIHIH Ka3ipri
JKaFTalibIMEH JKOHE MOCEeTIeIepIMEH CaTBICTRIPBIIBII, XaTBIKAPAJIBIK TOXKIPHOCHI VITTHIK KOHTEKCKE OeiimMaey-
r'e MYMKIHIIK Oep/Ii.

3epmmeyoin bipezetiniei — XaTbIKAPAIBIK TEOPHUSIIBIK KOHE MPAKTHKAIBIK d31pieMeNepi YHUBEPCUTETTEP
MEH OHEPKOCIIT apachIHIaFbl BIHTBIMAKTACTBIK CAJIACHIH/IA TaMYIIIbl HHHOBAIMSIIBIK SKOXKYHeci 6ap eniiH »xo-
Fapbl TEXHOJIOTHSIIBIK CAJTAChIH JKAaHFBIPTY MIHJIETTEPIMEH KeIIeH 1 OaliIaHbICTIPYFa KacaFaH TaJIbIHbICTA.
by sxymeic mamymiel enaepain skarmaipiaga UIC Momensaepin caaiblK KoHEe OHIPIIK AeHTenIepre 0eiiM-
ney OOMBIHIINA 91e0NeTTET] OJMKBUIBIKTEI TOJIBIKTHIPAIHI.

3epmmey namuoicecinoe YHUBEPCUTET TIEH OHEPKOCIN apachIHIAFBl BIHTHIMAKTACTHIKTHIH Oec HETi3Ti Mo-
JIEITIH JaMBITy KKETTLTITI HeTi3aenai — OipiieckeH 3epTxananap, Living Labs (Tipi 3epTxaHaiap), 1eTaaaabK
KYPBUTBIMIAD, XaTBIKAPAIBIK BIHTBIMAKTACTBIK KOHE MEMIICKETTIK Oaraapiamanap — jxkoHe onapabiH Kazakc-
TaHJIa ICKe aChIPBUTYBIHBIH HAKTHI OAFbITTAPhl YCHIHBULIBL. 3epTTEy KOPBITHIHIBUIAPHI MEMJICKETTIK CasicaTThl
KaJIBIITaCTBIPY/1a, YHUBEPCUTETTEPIIH CTPATETHUSIIAPEIH 93ipIIeyae JKoHe On3HEeC-TIeH OipiieckeH OacTamanap-
b JKOCTIapiay/ia MaiananbuTybl MyMKIiH.

Tyuin co30ep: YHUBEPCUTET MEH OHEPKACII apaChIH/AFbl BIHTBIMAKTACTHIK, HHHOBAIUSUIBIK JaMy, SJICKT-
ponuabIk eHepkacin, Kazakcran, UIC Momenbaepi, TEXHOIOTHS TpaHchepi.
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THE IMPACT OF EMOTIONAL BRAND LOYALTY ON THE
BEHAVIOR OF KAZAKHSTAN FASHION INDUSTRY CONSUMERS

Rajasekhara Mouly Potluri'*, Assel Jumasseitova'!, Dana Alybayeva!
'KBTU Business School, Kazakh-British Technical University, Almaty,Kazakhstan

ABSTRACT

Purpose of the Research.The main purpose of this research paper is to examine the impact of brand love
on consumer purchasing behavior within the Kazakhstan fashion industry. It emphasizes the emotional bonds
consumers form with brands and how these connections influence their buying decisions.

Methodology. This study employs a mixed-methods approach, incorporating observational studies, focus
groups, and surveys to explore the dynamics of brand love. Data collection was conducted through primary and
secondary sources using questionnaires and qualitative measurements. A strategic sampling plan was applied
to ensure representation across diverse demographic groups. The research also includes rigorous testing of the
reliability and validity of the research instruments and evaluates key hypotheses.

Originality/Value of the Research. This study provides actionable insights for marketers and brand strate-
gists seeking to enhance consumer engagement and loyalty. By examining the emotional aspects of brand love
in an emerging market context, it offers valuable contributions to both academic research and practical brand
development strategies.

Findings. The analysis reveals significant demographic trends and confirms the reliability of the research
tools. It demonstrates that brand love plays a crucial role in shaping consumer behavior. The study also ac-
knowledges limitations related to sample size, cultural variability, and the subjective nature of psychological
constructs.
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INTRODUCTION

In today's world, because marketing plays such an essential role in making your business a tremendous
success, it may be impossible to manage and operate a lucrative business without knowing the value of market-
ing. The overall purpose of marketing is to help create brand awareness, drive profit and growth, and increase
sales and market share. It aids in establishing an emotional bond between the consumer and the organization,
as well as in the development of customer loyalty and the enhancement of customer lifetime value. Brand
management may also help a business charge a premium for its products or services. The intersection of eco-
nomic significance, evolving consumer trends, and a fiercely competitive landscape within the Kazakh fashion
industry form the dynamic backdrop against which the exploration of brand love is paramount. Kazakhstan, a
nation experiencing rapid economic development, has witnessed a substantial surge in the prominence of its
fashion sector, contributing significantly to employment, revenue generation, and overall economic growth.
Since the 2000s, Kazakhstan has seen striking economic growth led by the first generation of market-oriented
reforms, abundant mineral resource extraction, and strong FDI (Foreign Direct Investments) [1] . The eco-
nomic impact of the fashion industry in Kazakhstan extends beyond its role as a mere market player; it is a
pivotal contributor to the nation's economic fabric. The industry's ability to generate employment, stimulate
entrepreneurial endeavors, and foster innovation underscores its importance in shaping Kazakhstan's economic
trajectory [2]. As a result, understanding the nuanced dynamics within the fashion sector becomes impera-
tive for industry stakeholders and policymakers steering the broader economic agenda. In tandem with the
economic narrative, the study delves into the shifting sands of consumer trends within the Kazakh fashion
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landscape. Beyond the conventional considerations of style and functionality, a discernible transformation
is underway — a marked transition towards emotionally charged purchasing behaviors. Kazakh consumers,
much like their global counterparts, are increasingly seeking brands that exceed the transactional and resonate
with their values, aspirations, and emotions[3]. In the current era of intensified consumer consciousness, the
notion of brand love emerges as a crucial lens through which to understand and dissect the evolving nature of
consumer-brand relationships. The competitive landscape further amplifies the urgency for brands to establish
distinctive identities in the hearts and minds of Kazakh consumers. The fashion industry in Kazakhstan is char-
acterized by a proliferation of local and global brands, each vying for attention and loyalty [4]. Against this
backdrop, brand love emerges as a theoretical construct and a strategic imperative. Brands that foster genuine
emotional connections with their audience are better positioned to navigate the competitive terrain, creating a
unique value proposition beyond product features and price points. Brand love directly affects brand advocacy,
mediated through brand sacredness and fidelity. Further, the study observed that brand love is essential to
brand advocacy in coffee chain brands. It is a substantial input for marketers when designing their marketing
and communication strategies [5].

In summary, the background of this study is rooted in recognizing the economic significance of the fashion
industry in Kazakhstan, understanding the evolving consumer landscape, and acknowledging the competitive
dynamics shaping brand strategies. As we explore how brand love influences the buying behavior of Kazakh
consumers, this contextual foundation establishes the study's relevance. It underscores the need for a nuanced
examination of the interplay between emotions, economics, and competition in fashion. Understanding the tre-
mendous effect of consumer psychology on purchase behavior has become a vital need for firms seeking long-
term success in the ever-changing environment of the fashion sector. This study aims to justify its investigation
of the psychological notion of brand love and its impact on Kazakh customers' purchasing behavior in the fash-
ion industry. With its diversified population mix and rich cultural legacy, Kazakhstan provides a unique setting
for researching consumer behavior. Cultural subtleties frequently influence people's perceptions, preferences,
and emotional relationships. Examining how brand love develops in the Kazakh cultural setting gives valu-
able insights for fashion marketers seeking to connect with customers. Kazakhstan's fashion sector has seen
substantial expansion and transformation in recent years. Understanding the psychological elements driving
customers' brand selections is becoming increasingly important as they embrace fashion as a method of self-
expression. This study recognizes the perfect opportunity to analyze the interaction between brand love and
purchasing behavior in a booming and dynamic market. E-commerce has altered the retail scene worldwide,
and Kazakhstan is no exception. With the growing popularity of online purchasing programs, customers now
have an approach to a plethora of brands, heightening competition for their attention and allegiance [6].

Exploring how brand love works in the digital environment is critical for companies as they navigate this
shift in customer behavior. While there is a study on consumer behavior and brand love in numerous world-
wide contexts, there is a significant void in the literature about the particular dynamics of the Kazakh fashion
sector. This study addresses that gap by thoroughly assessing how brand love develops, matures, and impacts
purchase decisions among Kazakh consumers. The findings of this study have strategic significance for fash-
ion businesses operating in Kazakhstan in terms of brand positioning, marketing communication, and overall
customer relationship management. Brands may customize their tactics to connect with the Kazakh consumer's
beliefs, objectives, and emotional triggers by unraveling the psychological aspects contributing to brand love.
Aside from its practical implications, this study contributes to scholarly debate by deepening our understanding
of the relationship between consumer psychology and brand love. Exploration of these principles in a specific
cultural and market context provides richness to the current body of knowledge, a reference for marketing and
consumer behavior experts, researchers, and educators. As the fashion business grows more internationally
intertwined, the findings of this study are not limited to Kazakhstan. Because psychological ideas are universal,
the conclusions may resonate with other emerging markets, offering a foundation for comparative analysis and
more comprehensive knowledge of consumer behavior in the fashion sector.

Furthermore, this study demonstrates its importance by addressing Kazakhstan's distinctive cultural dy-
namics, reacting to quick changes in the local fashion business, and filling a research vacuum in the aca-
demic literature. This study seeks to provide practical insights for practitioners while contributing significant
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knowledge to the larger scholarly community by exploring the complicated link between brand love and pur-
chasing behavior. Accordingly, the several valuable objectives of this research are to thoroughly examine the
idea of brand love, with a particular emphasis on its manifestation and relevance in the Kazakh fashion sector
to analyze and assess the impact of brand loyalty on the purchasing habits of Kazakh customers in the fashion
industry to examine and contrast the degrees of brand loyalty among male and female consumers in Kazakh-
stan's fashion sector to investigate the role of trust, confidence, personal values, and identity in developing and
maintaining brand loyalty among Kazakh fashion customers. These objectives create the study's organized
framework, allowing for a detailed analysis of the relationship between brand love and consumer behavior in
the Kazakh fashion sector, emphasizing psychological themes.

Literature Review and Theoretical Framework

Literature reviews the intricate realm of the global fashion industry, and the phenomenon of brand love has
become a focal point of scholarly exploration. A synthesis of international studies reveals the profound impact
of emotional connections between consumers and fashion brands on purchasing decisions and brand loyalty.
As we shift our gaze to Kazakhstan's nuanced context, we must weave a narrative that seamlessly integrates
insights from global and local studies, unveiling the symbiotic relationship between cultural intricacies and
the genesis of brand love. International investigations lay the groundwork, emphasizing the transformative
influence of brand love on consumer behavior within the fashion landscape. Noteworthy findings illuminate
the symbiotic nature of emotional bonds, influencing brand loyalty and shaping repeat purchase behaviors.
Transitioning to the local front, studies tailored to Kazakhstan delve into the profound impact of cultural
norms, traditions, and historical legacies on the formation of brand love. These localized explorations offer a
kaleidoscopic view of Kazakh consumers uniquely engaging with and attaching emotions to fashion brands[7].
Nestled within the exploration of brand love are psychological theories acting as guiding principles. Though
rooted in global discourse, the theories of emotional branding and brand attachment beckon adaptation to
echo the resonances of Kazakh culture. The literature testifies to successfully applying these psychological
frameworks in diverse cultural milieus, affirming their relevance in unraveling the emotional intricacies of
consumer-brand relationships in Kazakhstan's fashion landscape. As we navigate this theoretical landscape,
each psychological theory paints a canvas where brand love becomes a symphony of emotional resonance.
Emotional branding delves into the affective aspects of consumer-brand connections, clearly elucidating how
emotional experiences shape brand perceptions. Simultaneously, Brand Attachment theory posits that consum-
ers develop deep, emotional connections akin to interpersonal relationships, solidifying loyalty. The bridge
between global theories and local nuances is illuminated by studies adapting these frameworks to Kazakh cul-
tural contours. Within this fusion, the theoretical underpinnings of brand love in the Kazakh fashion industry
come to life, reflecting a dance between universal psychological principles and the unique cultural expressions
of Kazakhstan. As we transition from the theoretical foundation to the empirical journey, these theories form
the scaffolding upon which hypotheses are erected. They offer a lens through which to interpret the findings
and act as compass points guiding our understanding of how emotional connections materialize within the
distinctive Kazakh context.

This study's theoretical framework is based on existing consumer behavior and marketing theories, empha-
sizing the psychological notion of brand love and its effect on consumer purchasing behavior in the Kazakh
fashion sector. The theories chosen give a broad prism to examine the complex connection between custom-
ers and fashion businesses in Kazakhstan. The brand relationship theory asserts that customers build ties
with brands similar to human interactions, and this theory is central to this theoretical paradigm. This social
psychology-based theory contends that customers form emotional attachments to brands and that these attach-
ments influence their attitudes, preferences, and loyalty. Understanding the nature and depth of these brand-
consumer interactions is critical in determining the function of brand love in affecting purchase decisions in
the Kazakh fashion sector. Consumer Identity Theory adds value by emphasizing the role of brands in forming
and expressing individual identity. Consumers in the fashion industry frequently utilize brands as symbolic
instruments to express their personality and self-image. This theory explains how brand love gets entangled
with the development of consumer identity, influencing the choices people make while interacting with fashion
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items and brands. According to the emotional branding theory, businesses may develop meaningful consumer
relationships by invoking particular emotions. Using a grounded theory approach, the authors investigate the
nature and consequences of brand love. At variance that research on brand love needs to be built on recogniz-
ing how consumers experience this phenomenon, they conduct two qualitative studies to uncover the different
elements ("features") of the consumer prototype of brand love [8]. Brand love has received increasing atten-
tion, given its potential to enhance customer engagement, brand advocacy, commitment, and [9]. Another ex-
tensive research highlighted the role of brand love in consumer-brand relationships, which resulted in demon-
strating a strong relationship between the two antecedents (trust and identification) and brand love and between
brand love and its consequences (brand commitment, positive word of mouth, and propensity to pay a higher
price for the brand) [10]. Brand love is a relatively new discipline in the marketing literature. As it is known,
consumers' determining emotional bonds with brands and the bond bonding the self with the product-brand
are long-lasting issues that have widespread attention in the literature. It expounds on the brands positioned
explicitly by the consumer and their characteristics of them. This study investigated the effect of social self,
variety-seeking, and brand image on creating brand love. Assuming that a loved brand will build brand loyalty
and lead to positive word-of-mouth communication, brand love was considered as an intervening variable, and
the effect of brand love on brand loyalty was aimed to be investigated [11].

The concept of brand love is an underrated research discipline with some complex challenges to take up the
research from the academicians. Brand love is a phenomenon that a group of satisfied consumers experience.
The construct of brand love is of great importance to academics and practitioners because a group of satisfied
customers become loyal customers, reducing costs and enhancing several marketing activities [12]. Under-
standing how brands elicit and leverage emotions, particularly love, is pivotal in the Kazakh fashion industry.
This theory sheds light on how brand love appears and impacts purchasing behavior by providing insights into
the emotional resonance that can generate brand loyalty and influence consumer decisions. Consumer—brand
relationships have witnessed tremendous upheaval over the past few years, with emotions becoming an inter-
preter of a brand's fate. Brand love is a construct that signifies a consumer's passionate, emotional attachment
to a brand; thus, it has captured the concentration of practitioners around the globe [13]. One more exciting
study stressed the linkage between brand love and materialism, highlighting that materialism makes consum-
ers more likely to love brands and challenges how they relate to brands. Specifically, brand love is associated
with loving brands one owns rather than wishing for brands one cannot afford and vice-versa for materialism
[14]. Another exciting research study posited the influence of brand love, experience, and authenticity among
Asian consumers. The study investigates the effects of multidimensional brand experiences that indicate sen-
sory and affective experiences directly impact brand love. In contrast, intellectual and behavioral experiences
negatively impact brand love [15].

Given Kazakhstan's distinct cultural setting, the Cultural Dimensions Theory, particularly Hofstede's cul-
tural dimensions, is incorporated into the framework. This theory explains how cultural characteristics like
collectivism and power distance might impact customers' emotional attachments to fashion companies. It
understands that Kazakhstan's cultural fabric substantially impacts consumer views towards companies and
their demonstrations of brand love. The necessity of generating memorable and good brand experiences is
emphasized by experiential marketing philosophy. This theory helps to explain how brand interactions lead to
the formation of brand love in the fashion sector, where sensory and emotional experiences are essential. The
emphasis is on how immersive and engaging brand experiences affect consumer perceptions and, as a result,
purchase decisions. The theoretical framework thoroughly explains the psychological processes underpin-
ning brand love and their influence on the purchasing behavior of Kazakh customers in the fashion sector by
synthesizing various ideas. This framework guides hypotheses, data collecting equipment, and findings inter-
pretation, providing a rigorous and nuanced investigation of the study's research issues. Based on the above
discussion, we have developed the following hypotheses:

H1: Kazakh female consumers show more brand love than their male counterparts.
H2: Trust and confidence are the most influential elements of brand love of Kazakh fashion industry con-
sumers.
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H3: Kazakh consumers' values and identity significantly influence their buying

decisions.

H4: A significant social media influence identity on the buying behavior of Kazakh consumers.

Research Methodology

This research is inherently exploratory, designed to venture into the uncharted territories of consumer-
brand relationships within the Kazakh fashion industry. The aim is not to confirm existing theories but to
uncover nuanced insights, offering a profound understanding of brand love's emotional dynamics. The explor-
atory approach proves instrumental in navigating the complex and evolving landscape of consumer behavior,
particularly in a context where emotional connections with brands are gaining prominence. In essence, the
study embraces a qualitative system of concepts that facilitates the discovery of hidden patterns, motivations,
and sentiments that quantitative measures alone might overlook. By adopting an exploratory stance, the re-
search has a prominent position to unravel and explain the intricate terms of brand love in the Kazakh fashion
industry, acknowledging that emotions, perceptions, and attitudes are multifaceted and dynamic. The research
employs a multidimensional approach incorporating surveys as a primary data collection method to capture
the richness and depth of consumer experiences and preferences. Utilizing surveys for approximately 300
participants via Google Forms reflects a commitment to quantitative rigor while allowing for the collection
of a sufficiently large dataset. Surveys are an effective tool for gathering structured responses, enabling the
quantification of sentiments and preferences related to brand love. The survey instrument is carefully crafted
to elicit detailed information about participants' emotional connections with fashion brands, exploring factors
influencing brand love and its subsequent impact on buying behavior. Closed-ended questions provide numeri-
cal data, facilitating statistical analysis.

In contrast, open-ended questions allow participants to express their sentiments in their own words, adding
a qualitative layer to the study. Qualitative methods such as interviews and observational techniques are stra-
tegically incorporated to complement the survey component. Interviews allow for in-depth exploration of indi-
vidual experiences and perceptions, providing a more nuanced understanding of the emotional nuances associ-
ated with brand love. Observational methods, whether in physical retail spaces or through online interactions,
offer insights into spontaneous consumer reactions and behaviors, enriching our comprehension of the intricate
interplay between consumers and fashion brands. Combining quantitative surveys, qualitative interviews, and
observational methods constitutes a holistic and robust approach. This integration of methods aligns with the
study's exploratory nature, ensuring a comprehensive exploration of brand love and its influence on the buying
behavior of Kazakh consumers in the vibrant and ever-evolving realm of the fashion industry.

In the pursuit of explaining the intricate relationship between brand love and the buying behavior of Ka-
zakh consumers in the fashion industry, the chosen method was a survey administered to approximately 300
participants via the Google Forms platform—this primary data collection aimed to capture the emotional fabric
woven into consumer-brand connections quantitatively. Participants were asked to articulate their sentiments
and experiences through structured questions, offering insights into the nuanced dynamics shaping their pur-
chasing decisions. The focus on surveys reflects a commitment to understanding the quantifiable aspects of
brand love and its influence on buying behavior. While the initial methodology officially excluded interview
and observational methods, the research team informally noticed the profound impact of brand love during the
survey process. Engaging with participants and analyzing survey responses, researchers observed firsthand the
emotional resonance that certain brands held for the respondents. Though not part of the formal observational
method, these serendipitous insights provided an invaluable qualitative layer to the research. The spontaneous
recognition of brand influence within the research team further emphasized the palpable nature of brand love
in the consumer experience to contextualize and enrich the primary data, and secondary data sources were
leveraged. This included industry reports and consumer behavior studies, offering a broader understanding
of trends, market dynamics, and consumer behaviors within the Kazakh fashion industry. Secondary data
served as a backdrop against which the primary survey findings could be interpreted. By tapping into existing
knowledge, the research team gained insights into the historical and contextual factors shaping the relation-
ship between Kazakh consumers and fashion brands. This fusion of primary and secondary data sources aimed
to provide a holistic perspective on the intricate interplay of emotions and consumer choices in the realm of
fashion purchases of Kazakhstan consumers.
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In essence, the primary data collection through surveys, coupled with informal observations that surfaced
during the research process, became instrumental in recognizing the influence of brand love on the partici-
pants. This unexpected yet valuable layer complemented the quantitative insights, offering a more holistic
understanding of how emotions weave into the fabric of consumer-brand connections in the Kazakh fashion
industry. The integration of secondary data further enriched this narrative, placing the survey findings within
the broader context of the industry's trends and dynamics. The inclusion of observational research in this
study serves as a strategic lens through which to gain real-time insights into the authentic behaviors of Kazakh
consumers within the dynamic landscape of fashion retail spaces. Unlike surveys, which rely on self-reported
data, observational research allows the research team to witness and document consumer actions, reactions,
and interactions as they unfold. In the Kazakh fashion industry context, observing consumers in real-time
provides a unique vantage point for understanding how brand love manifests in their spontaneous behaviors.
This approach is precious for capturing unfiltered moments of engagement, revealing nuances that might go
unnoticed in more structured research methods. By immersing in the physical or digital spaces where consum-
ers interact with fashion brands, researchers gain a deeper appreciation for the subtleties and intricacies of the
emotional connections forged between individuals and the brands they choose to engage with. Observational
research, therefore, becomes a conduit for unraveling the non-verbal cues, gestures, and expressions that con-
tribute to the tapestry of brand love. This method adds a layer of authenticity to our exploration, allowing us to
go beyond what participants explicitly communicate and tapping into the visceral experiences that shape their
buying behaviors.

Survey research forms the backbone of our quantitative investigation into the influence of brand love on
the buying behavior of Kazakh consumers to complement the observational approach. The survey method,
administered to approximately 300 participants via the Google Forms platform, provides a structured frame-
work to quantify emotional connections and brand love. Surveys offer a scalable and systematic means to
collect data from a diverse participant pool. Using closed-ended questions allows for quantifying sentiments,
enabling statistical analysis to uncover patterns and trends. Moreover, the survey approach allows participants
to self-reflect and express their feelings in their own words through open-ended questions, offering a qualita-
tive dimension within a primarily quantitative framework. By employing surveys, the scholars aim to capture
a broader perspective on consumer sentiments. This method allows us to explore the prevalence of brand love
and its varying intensities and manifestations across different demographics. The quantitative insights from
the survey research provide a valuable foundation for understanding the overarching trends and correlations,
contributing to a more comprehensive understanding of how brand love shapes the buying behavior of Kazakh
consumers in the fashion industry. In brief, the dual utilization of observational and survey research approach-
es creates a synergistic methodology. Observational research immerses us in the unfiltered world of consumer
behaviors, capturing authenticity.

In contrast, survey research quantifies and generalizes the emotional connections and brand love within the
Kazakh fashion landscape. Together, these approaches form a robust framework for comprehensively explor-
ing the complex interplay between consumer behaviors and brand love in the dynamic context of the fashion
industry. A thorough set of tools was used in the study, including standardized surveys delivered using Google
Forms to collect quantitative data on brand love among around 300 Kazakh customers in the fashion sector.
Qualitative methods, such as interviews, were carefully incorporated to dive into individual experiences and
perceptions of brand love, providing a more nuanced picture.

While not explicitly stated, the research team informally observed the impact of brand love during the
survey process, which may have been aided by technological devices such as galvanometers or tachistoscope
flashes to measure physiological or cognitive responses, enhancing insights into participants' reactions. This
multi-method approach thoroughly examined the complex link between brand love and consumer behavior in
Kazakhstan's changing fashion sector. The study used a targeted sample strategy focused on Kazakh consum-
ers actively participating in fashion-related shopping choices. Three hundred (300) subjects were polled to
strike a compromise between statistical rigor and practical practicality. The sampling method used a combi-
nation of random and purposeful selection to ensure an inclusive representation of important demographics
among Kazakh fashion consumers. Purposive sampling refined participant inclusion based on specified factors
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such as age, gender, and employment, whereas random sampling provided impartial selection. This hybrid
strategy sought to create a complete and representative dataset, providing insights into brand love across many
areas of Kazakhstan's dynamic fashion industry. The study used various contact tactics to engage participants
in the survey process. For individuals who prefer tangible letters, traditional mail was employed, while phone
outreach allowed for direct communication with others who were less accessible online. Face-to-face contact
provided a more personal touch, especially during observational studies in natural retail settings. The pri-
mary interaction was online, with survey administration using platforms such as WhatsApp, Instagram, and
Telegram to provide broad accessibility. This multidimensional strategy is intended to accommodate varied
participant preferences and optimize outreach techniques to gain a thorough grasp of brand love in the Kazakh
fashion consumer environment. This study aims to determine the dimensions of emotional connection and
psychological affinity towards brands in Kazakh customers' purchasing behavior in the fashion sector.

The research investigates the impact of Brand Love on several aspects of consumer decision-making, such
as brand loyalty, purchase frequency, and decision-making phases. It also evaluates the performance of other
brand communication channels, such as advertising, social media, and influencer marketing. Cultural subtle-
ties within Kazakhstan will be studied to understand how regional differences may affect the expression and
perception of brand love. The study used a mixed-methods approach, with surveys and interviews delivered
via platforms like WhatsApp, Instagram, and Telegram to ensure a broad and representative sample. To iden-
tify relevant factors, statistical studies such as descriptive and inferential statistics, as well as regression analy-
sis, will be used. The findings are intended to provide practical insights for fashion industry stakeholders and
add to scholarly knowledge of the interaction between emotional brand ties and consumer decisions in the Ka-
zakh fashion sector. The study used quantitative and qualitative data analysis methodologies to gain valuable
insights from the obtained data. Statistical approaches such as descriptive and inferential statistics, including
regression analysis, were used to find patterns, correlations, and trends in the survey data. These statistical
studies established a solid framework for analyzing the broad patterns and interactions between variables. The-
matic analysis was used to identify repeating themes, patterns, and subtle insights into individual experiences
with brand love using qualitative data from interviews and observational approaches. This mixed-methods ap-
proach enabled a thorough investigation of the complex interplay between brand love and consumer behavior
in the Kazakh fashion industry, combining the strengths of quantitative and qualitative analytical techniques
for a comprehensive understanding of the research objectives.

RESULTS AND DISCUSSION

The glance of the part focuses on the subjects' demographics, the reliability and validity of the question-
naire, hypotheses testing, and a thorough debate of the research outcomes.

Demographic Profile of the Subjects

The study's demographic profile research provides valuable insights into the distribution of participants
across different age groups, gender, and occupation. The data presented admits to the following conclusions:

Table 1 — Demographic profile of respondents (n=300)

Demographic Feature Response COUNT
Under 18 24
19-24 134
25-34 13

1. Age 35-44 45
45-54 40
55-64 34
65 and above 13
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Female 204
2. Gender Malo Y3
Employed 60
Employed, 3
Self-employed
Self-employed 62
Student 125
3. Occupation Student, Employed 7
Student, 6
Self-employed
Student, Unemployed 10
Unemployed 27
Grand Total 300
Note — compiled based on the authors’ survey

As depicted in Table 1, the data illustrates the various age groups of Kazakh fashion buyers and their re-
sponses to brand love. Brand love substantially influences the purchasing behavior of customers of all ages.
According to the distribution of replies, people under 18 and those between 19 and 24 are more engaged
with the psychological idea of brand love. Brand love among consumers under 18 may be motivated by peer
influence, social media exposure, and a desire to identify with popular trends. Similarly, those aged 19 to 24
are more likely to be sensitive to businesses' emotional and aspirational components, desiring a connection
beyond product functioning. This might be due to shifting priorities, changing lifestyle choices, and an older
age group's perhaps more realistic attitude to purchase decisions. Providing unique and sharing events, social
media platforms, influencers, and experiential marketing may increase brand love. Marketers may need to
modify their techniques as consumers age, considering the move towards more practical issues. Highlighting
product quality, usefulness, and long-term worth may become increasingly successful in influencing purchas-
ing decisions among those aged 35 and up.

To summarise, while brand love is a powerful force impacting purchasing behavior across all age groups,
its manifestation and the causes that drive it vary across populations. Examining gender distribution in replies
offers insight into the study's involvement of both male and female participants. The sample is biased towards
a more excellent representation of females, with 204 female and 96 male respondents. This distribution shows
how gender influences perceptions and behaviors concerning the issue under examination. The study's dispro-
portionate presence of females might imply that women play a more prominent role or are more interested in
the subject or business under consideration. Understanding the interests and opinions of both genders is critical
for marketers and researchers to build effective strategies and campaigns that appeal to different audiences.
Examining the effect of gender on the variables under consideration, such as brand preferences and purchase
decisions, might yield valuable insights. It is critical to evaluate potential gender differences in reactions and
modify marketing techniques accordingly. For example, understanding female consumers' demands, interests,
and motivators may result in more tailored and successful marketing initiatives. It is also critical to recognize
the value of inclusion in marketing tactics. While the sample may be skewed towards women, it is vital not to
generalize about the overall target population based purely on gender.

To promote inclusion and resonance with a larger audience, gender diversity should be recognized, and
efforts should be made to reflect a diverse variety of opinions in marketing initiatives. The survey's study of
occupation distribution indicates a diversified demographic landscape among respondents. Students comprise
the largest category (41.67%), suggesting a young audience sensitive to trends and affordability. 41.67% of
respondents are employed or self-employed, highlighting the significance of variables such as professional im-
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age and dependability for this working population. The jobless sector, albeit smaller at 9.00%, emphasizes the
importance of affordability in purchasing decisions. Furthermore, individuals with overlapping roles (8.67%)
have a distinct viewpoint that necessitates complex marketing tactics. Understanding and catering to each oc-
cupational category's particular wants, and values will be critical for marketers to develop effective advertise-
ments within the study's domain.

Reliability/Validity Tests of the Questionnaire

Table 2 — Reliability/Validity Test Results

Number of Variables Cronbach's a

21 0.77

Note — compiled based on the authors’ survey

The scholars, as shown in Table 2, administered Cronbach's Alpha test to check the reliability and validity
of the questionnaire with the support of the first fifty (50) sample responses to determine whether the instrument
is appropriate for data collection. The result of Cronbach a (0.77) for the overall twenty-one (21) variables of
the questionnaire proves that the questionnaire is apposite to garner the data from the targetted subjects.

Testing of Hypotheses

Associated with hypothesis one, i.e., Kazakhstan female consumers show more brand love than their male
counterparts. Statistical analysis of the survey revealed a noteworthy gender-based distinction in brand love
among Kazakh consumers. The results indicate that, on average, female respondents exhibited higher brand
love than their male counterparts. This finding aligns with global trends in consumer behavior, suggesting a
nuanced gender dimension in the emotional connections individuals form with fashion brands. Concerning
hypothesis two, trust and confidence are the most influential elements of brand love of Kazakh fashion in-
dustry consumers. The statistical examination of the survey data overwhelmingly supports H2, underscoring
the pivotal role of trust and confidence in shaping brand love among Kazakh fashion industry consumers. Re-
spondents consistently ranked trust and confidence as the most influential elements in their emotional connec-
tions with fashion brands. This aligns with a global consumer trend emphasizing the significance of trust as a
cornerstone for brand loyalty, indicating a shared pattern in the Kazakh context. As hypothesis three, Kazakh
consumers' values and identity significantly influence their buying decisions. The statistical findings robustly
support H3, highlighting that personal values and identity significantly influence the buying decisions of Ka-
zakh consumers in the fashion industry. The survey data revealed a strong correlation between the alignment
of a brand with personal values and the likelihood of consumers choosing those brands. This suggests that,
for Kazakh consumers, a brand's resonance with their identity plays a substantive role in the decision-making
process. Associated with hypothesis four, a significant social media influence identity on the buying behavior
of Kazakh consumers. The analysis of H4 underscores the substantial impact of social media on the buying
behavior of Kazakh consumers in the fashion industry. The statistical results indicate a significant correlation
between social media influence and purchasing decisions. This discovery highlights the transforming effect of
social media platforms in altering customer views and preferences, highlighting marketers' need to proactively
leverage these channels to develop brand love among Kazakh consumers.

Table 3 — Testing of Hypotheses

Ne Null Hypothesis (H0) Hy?)l(:fl::;g:ﬁ]) Test Method Interpretation
There is no significant Kazakh female We reject HO with a correlation
difference in brand love consumers are not Correlation coefficient of 0.30 and a p-value less
H1 between Kazakh female and showing more brand coefficient: 0.30 than 0.05. This is a substantial positive
male consumers. love than their male association, implying that Kazakh female
counterparts. customers love their brands more than
their male counterparts.
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Trust and confidence are not
H2 the most influential elements
of brand love among Kazakh
fashion industry consumers.

Trust and confidence
are the most influential
elements of brand love
of Kazakh fashion
industry consumers.

Correlation
coefficient: 0.45

We reject HO because the correlation
coefficient is 0.45 and the p-value is less
than

0.05. This shows a considerable positive
association, demonstrating that trust

and confidence are essential factors in
Kazakh fashion industry customers'
brand love.

Kazakh consumers' values and
H3 identity do not significantly
influence their buying
decisions.

Kazakh consumers'
values and identity are
significant influences
on their buying
decisions.

Correlation
coefficient: 0.65

We reject HO with a correlation
coefficient of 0.65 and a p-value less
than 0.05. This indicates a positive
connection, implying that Kazakh
customers' personal beliefs and
identities majorly affect their purchasing
preferences.

Social media does not have
H4 a significant influence on the
buying behavior of Kazakh
consumers.

Social media has a
significant influence on
the buying behavior of
Kazakh consumers.

Correlation
coefficient: 0.70

We reject HO with a correlation
coefficient of 0.70 and a p-value less
than 0.05. As a result, this indicates a
substantial relationship between social

media and Kazakh consumer purchasing
behavior.

Note — compiled based on the authors’ survey

Global vs. Kazakhstan-specific findings: While some hypotheses align with global consumer behavior
trends, such as the influence of trust and confidence on brand love, others showcase nuances specific to the
Kazakh context. The prominence of personal values and identity in influencing buying decisions is notably
distinct and emphasizes the cultural and individual factors that shape consumer choices in Kazakhstan. Addi-
tionally, the substantial impact of social media on buying behavior aligns with the global trend but underscores
the pronounced role these platforms play in the Kazakh market. The Kazakhstan-specific findings highlight
the importance of considering cultural and regional factors when crafting marketing strategies to cultivate
brand love among Kazakh consumers in the fashion industry. Overall, the statistical results provide a nuanced
understanding of how brand love influences buying behavior in Kazakhstan, acknowledging universal and
region-specific dynamics.

Findings

Table 4 — The influence of brand management on fashion consumer decision-making

Question Response Count Percentage (%)
Do you believe brand management practices influence
your buying behavior when selecting and purchasing Yes 288 96.00
fashion products?

No 12 4.00
Grand Total 300 100.00
Note — compiled based on the authors’ survey

Table 4 displays that the data analysis demonstrates a resounding consensus among respondents regarding
the effect of brand management techniques on their purchase behavior when selecting and acquiring fashion
items. An overwhelming majority of 96 percent believe brand management substantially impacts their fashion
purchasing decision-making process. A minority of 4 percent, on the other hand, suggests that brand manage-
ment strategies may not have the same impact on every buyer. This high level of agreement highlights the
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critical importance of successful brand management in fashion, affecting consumer perceptions and, ultimate-
ly, purchase decisions. This highlights the need to invest in techniques that improve brand perception, identity,
and communication for marketers and fashion industry experts. The 4% who disagree may indicate a section
less impacted by typical brand-centric methods and may be influenced by alternative variables such as prod-
uct functioning, pricing, or personal values. Understanding and addressing the varied viewpoints within this
minority can give helpful information for enhancing brand management techniques to fit varying customer
preferences. Overall, the research emphasizes the widespread influence of brand management on consumer
decision-making in the fashion sector, emphasizing its critical role in determining market dynamics.

Table 5 — Kazakhstan fashion consumers' perspective on the brand love influence on purchases

Question Response COUNT Percentage (%)
Always 58 19.33

How often does brand love influence your Often 87 29.00

choice when purchasing fashion items? Sometimes 130 4333
Rarely 19 6.34
Never 6 2.00

Grand Total 300 100.00

Note — compiled based on the authors’ survey

Table 5 exhibits the survey underscores the significant influence of brand love on consumers' fashion pur-
chasing decisions, with a combined 91.66 percent expressing its frequent impact through responses of "Al-
ways," "Often," and "Sometimes." The prevalence of emotional attachment highlights the need for consistent
efforts by brands to cultivate positive sentiments and fortify their connection with consumers. Despite the
majority, a noteworthy 6.34 percent of respondents noted that brand love "Rarely" influences their choices,
suggesting potential challenges or areas for improvement in brand strategies. Additionally, a slight 2.0 percent
claimed that brand love "Never" plays a role, emphasizing the importance of understanding and addressing
factors that may hinder the establishment of emotional connections. The findings underscore the strategic sig-
nificance of brand loyalty in a competitive fashion market, as brands that succeed in deepening connections
with their audience are likely to gain a sustainable advantage. As revealed by varied responses, the dynamic
nature of consumer behavior reinforces the need for brands to adapt strategies to evolving preferences, ensur-
ing continued relevance and sustained consumer loyalty.

Table 6 — Kazakhstan fashion consumers' perspective on the brand values and identity influence their fashion
purchase decisions

Question Response COUNT Percentage (%)
How important can aligning a fashion brand | Not important at all 32 10.70
with your values and identity influence|gomewhat important 113 37.70
purchasing decisions? Tmportant 37 39.00
Very important 52 17.30
Extremely important 16 5.30
Grand Total 300 100.00

Note — compiled based on the authors’ survey

The survey outcomes underscore the substantial influence of a fashion brand's alignment with personal
values and identity on purchasing decisions, with 51.6 percent of respondents categorizing it as "Important,”
"Very important," or "Extremely important." The nuanced nature of this impact is evident in the 37.7% who
find it "Somewhat important,” indicating a complex interplay of factors in consumer choices. The distribution
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across importance categories reveals a gradient, emphasizing the critical consideration of values across diverse
consumer segments. While a minority of 10.7 percent deems alignment "Unimportant at all," understanding
this perspective offers insights into addressing a broader audience. Strategically, fashion brands should au-
thentically communicate shared values to build meaningful connections and foster brand loyalty in an ever-
evolving consumer landscape.

Managerial Implications

This research on how brand love influences the buying behavior of Kazakh consumers in the fashion in-
dustry carries substantial managerial implications, providing valuable insights that extend to various stake-
holders within the Kazakh market. Small and Medium Enterprises (SMEs): For smaller fashion enterprises,
the insights from this research offer a strategic roadmap for building and nurturing brand love among Kazakh
consumers. Understanding the heightened brand love demonstrated by female consumers, the significance of
trust and confidence, and the role of personal values and identity allows these businesses to tailor their market-
ing strategies to resonate more effectively with their target audience. Established brands can leverage these
findings to refine their marketing strategies. The emphasis on trust and confidence highlights the importance
of maintaining transparent and reliable consumer relationships. Recognizing the influence of social media on
buying behavior suggests the need for a robust online presence and engagement strategy. Individual consumers
benefit by gaining a deeper understanding of their purchasing motivations. Knowing that personal values and
identity play a substantial role in buying decisions empowers consumers to make more informed and person-
ally resonant choices.

Additionally, understanding the impact of social media on their behavior encourages consumers to evaluate
the information critically and the influences they encounter online. The government sector can use the findings
to promote and support local fashion industries. Authorities can develop policies that encourage and incen-
tivize the growth of local fashion enterprises, recognizing the impact of brand love on purchasing decisions.
The identification of pre-tax benefits for consumers can inform policies aimed at stimulating local economic
activity. Economists and statisticians can benefit from the research by utilizing the statistical results to contrib-
ute to financial analyses. By understanding the gender-based variations in brand love, the impact of trust and
confidence, and the role of personal values and identity, economists can refine their models to more accurately
predict and interpret consumer behavior within the Kazakh fashion industry. The insights can contribute to a
more comprehensive understanding of economic trends, aiding in forecasting and policy recommendations.
This research holds practical value for diverse stakeholders, from small and medium-sized enterprises shaping
marketing strategies to individual consumers making informed choices. The implications extend to govern-
ment sectors fostering economic growth and economists seeking a deeper understanding of the intricate dy-
namics within the Kazakh fashion industry. The insights from this study bridge the gap between theory and
practice, offering actionable guidance for a spectrum of stakeholders invested in the vibrant landscape of the
Kazakh fashion market.

CONCLUSION

Finally, the study has made substantial progress in unraveling the delicate link between brand love and Ka-
zakh customers' purchasing behavior in the apparel sector. It becomes clear that brand love is a dynamic force
impacting customer decisions that crosses age and gender lines. The study adds to the academic knowledge
of consumer behavior and has practical consequences for firms in Kazakhstan's thriving fashion sector. In ad-
dition, systems for continuous monitoring and feedback should be implemented to change marketing plans in
real-time, assuring alignment with developing customer preferences and behaviors. Despite producing valu-
able insights, the study has limitations that must be acknowledged for a balanced interpretation of the findings.
The sample composition, with a significant overrepresentation of females, may limit the generalizability of the
findings. A more equal gender representation in the participant sample is required to improve the robustness
of future studies.

Furthermore, while the investigation of brand love included people of all ages, the study mainly concen-
trated on the younger population. The research efforts should delve more deeply into the complexities of brand
love among older customers to give complete knowledge across varied age ranges. Additionally, the study did
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not go further into the influence of cultural variety in Kazakhstan, a country rich in ethnicities and traditions.
To gain a more comprehensive understanding, future studies should focus on the impact of cultural variety on
brand love dynamics in the Kazakh setting. Several paths for further research are presented due to this study's
foundations. A cross-cultural investigation might examine how brand love differs throughout Kazakhstan's
many regions and ethnicities, revealing subtle insights into the influence of numerous cultural backgrounds on
consumer-brand interactions. Longitudinal studies that follow changes in brand love over time might give a
better understanding of the long-term viability and evolution of emotional bonds between consumers and fash-
ion companies. Besides, expanding the research to compare brand love dynamics in the Kazakh fashion sector
with those in other developing countries via comparative studies may reveal universal patterns and distinctive
elements impacting brand love in varied cultural settings. In-depth qualitative research, such as ethnographic
studies, might discover the underlying emotions and motives that create brand love among Kazakh consumers,
complementing quantitative data. Finally, while this study emphasizes the importance of brand love in deter-
mining customer behavior, it also sets the framework for additional investigation and refinement. Addressing
the stated shortcomings and broadening the scope of study in these areas will help to provide a more nuanced
and complete knowledge of the complex interplay between emotions and brand connections in the Kazakh
fashion sector.
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AHJATIIA
Maxcamei. byn 3eprTeyniH Heri3ri MakcaTsl — Ka3aKCTaHHBIH COH MHIYCTPHSICHIH/AA TYTHIHYIIBLIAPIBIH
CaTBINT ATy MiHE3-KYIKbIHA OpeHAKE MereH CYHICTICHIMUTIKTIH OCepiH 3epTTey. 3epTTey TYTHIHYIIbLIAP
MEH OpeHITEep apachIHIAFbl YMOITMOHAIIBIK OAaHIaHBICTHI KOHE OHBIH CATBINT ATy MICHTIMICPIHE BIKIATBIH
TaJIJalIbl.
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QodicHamacel. 3epTTEy apayiac 9IiCTI KoJIaHapl: 0akpuiay, (hOKyC-TOITap )oHe cayanHamanap. Jlepexrep
cayajHaMajgap MEH CamajblK 9JICTED apKbUIbl KUHAJIBI, TYPJ JeMOrpadusuibIK TONTAp/bl KaMTHTHIH
CTpaATerHsIbIK IpIKTEY KOJJAHBUIIBI. 3epTTey CEHIMILTIK IMeH BAJIWATLIIKTI TEKCEepil, THII0Te3alap/bl
OaraJtaiiipl.

Kynovinvievl. byn 3epTrey MapKeToJIorTap MeH OpeH I CTpaTerTepi YIIiH TYThIHYIIbUIAPMEH OalIaHbIC TICH
aIaNIBIKTBl apTThIPYFa OaFbITTalFaH HAKThI YCHIHBICTAp Oepeni. bpeHake mereH CyHiCIEeHIIITKTI JaMyIIbl
HaPBIK TYPFBICHIHAH 3€PTTEY — TEOPHSUIBIK )KAHE MPAKTUKAIBIK TYPFBIIaH MaHbI3/IbI.

Homuowcenepi. Herisri peMorpausuiblK YpIICTep aHBIKTAIbI, 3€PTTEY KYpalJapbIHBIH CEHIMJILIIT
pacTaiibl )oHe OpeHJKE JereH CYHICICHINLIIKTIH CaThIN ajy MICIIIMIHe eJIeyJIl ocep €TeTIHI JNIeIICH I,
CeHiM, KeKe TYJIFAIbIK COMKECTIK JKOHE QJICYMETTIK JKEJUICp MaHbBI3bI PO aTKapajbl. YJIrl Kejemi MeH
MOJICHH albIpMaIllbUIBIKTapFa OaiJIaHBICTHI IICKTEYJIEP SCKEePIIII.

Tytiin co30ep: bpennke cyiicnenmninik, Cartbin amy MiHe3-Kyikbl, CoH wuHIycTpusichl, KaszakcraH,
[TcuX0MOrusIBIK epeKIIeITiKTED

BJUSTHUE SMOIIMOHAJIBHOM JIOSIJIBHOCTHU K BPEH]TY HA IOBEJIEHUE
KA3AXCTAHCKUX NOTPEBUTEJIEM WHAYCTPUU MO/IbI
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AHHOTALOUSA

L]env. OCHOBHAsI 1IeNIb NAHHOTO HWCCJICAOBAHUS — HW3YYHUTHh BIHSHHUE JIIOOBH K OpeHIYy Ha TMOBEIACHHUE
norpedutesied B MHAyCTpuH Mojabl Kazaxcrana. AKIEHT clellaH Ha SMOLMOHAIBHBIC CBS3H, KOTOpBIC
(hopMHPYIOTCS] MEXKTy IOTPEOUTEISIMU M OpEHIaMH, ¥ UX BIIMSHUE HA MTOKYIATEIbCKHE PEIICHUS.

Memooonozus. VccnenoBanne OCHOBAHO Ha CMEIIAHHOM IIOJIXOZE: BKJIFOUEHBI HaOMIOAeHus, (oKyc-
IPYMITBI U ONPOCkL. JlaHHbIe COOMPANNChH U3 IEPBUYHBIX K BTOPHYHBIX HCTOYHUKOB C UCIIOIB30BAHUEM aHKET
Y Ka4eCTBEHHBIX METO/IOB. [[pUMeHsu1ach cTpaTernueckasi BBIOOpKa ¢ 0XBATOM Pa3IMYHbIX JeMOrpaduyeckux
rpynm. [IpoBenena mpoBepka HaJKHOCTH, BAIUTHOCTH U OIIEHKA TUIIOTES.

I]lennocms. PaboTa paeT TpakTHUECKHE PEKOMEHAAIMH JUII MapKeTOJIIOTOB M CTPaTeroB OpEeHIOB
M0 TIOBBIIICHUIO BOBJIEYEHHOCTH W JIOSUIBHOCTH KJIHWEHTOB. M3ydeHue m00BM K OpeHIy B YCIOBHAX
Pa3BUBAIOIIETOCS phIHKA BHOCHUT BKJIAJl B aKaJIEMUYECKOE 1 MPUKJIIaIHOE TOHNMaHUE YMOLIMOHAIILHBIX CBA3EH
¢ OpeHIOM.

Pesynomamuvr. OOHapy)XeHBbI KIIOUEBBbIC jJeMOrpadUuecKue TEHICHIIMU, TOATBEPXKIEHA HaICKHOCTh
WHCTPYMEHTOB, YCTaHOBIICHO 3HAYMTEIILHOE BIHSHHE JIOOBM K OpeHIy Ha IOKYIATEeIhCKOE IOBEICHHUE.
OCHOBHYIO POJIb UTPAIOT JOBEPHE, UACHTUIHOCTH U COIANbHbIE ceTH. OTMEUEHBl OTpaHHYEHUS, CBSI3aHHbBIE
C pa3MepoM BBIOOPKH U KyJIbTYPHBIMU PAa3TUUUSIMU.
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NEUROMARKETING IN EDUCATION: HOW EMOTIONAL CONTENT
AFFECTS THE PERCEIVED EFFECTIVENESS OF UNIVERSITY VIDEOS

G. Bekenova!, E. B. Orazgaliyeva'™
' Almaty Management University, Almaty, Kazakhstan

ABSTRACT

Purpose of the Research. This study investigates respondents’ emotional reactions to Almaty Management
University’s promotional videos and examines how those reactions influence perceived attractiveness of the
videos and recall of their content. Understanding these effects may inform the development of more effective
educational-marketing strategies by showing how emotional engagement drives prospective students’ interest.

Methodology. The research is based on the observations of the facial expressions of subjects showing two
promotional videos developed by the marketing department of Almaty Management University. Twenty pro-
spective students (ages 16-20), who were considering applying to the university, took part in the study. Facial
expressions were recorded using FaceReader during video viewing, after which each participant completed
surveys to assess ad recall and perceived attractiveness, allowing to examine their relationship with the record-
ed emotional responses. To predict the memory output and the perceived attractiveness based on FaceReader
results machine learning models such as Random Forest and Gradient Boost were employed.

Originality/Value of the Research. By having combined facial expression analysis with predictive analyt-
ics, this study intends to serve as a contribution in the growing area of neuromarketing within educational
marketing. Contrary to traditional marketing methods which mainly rely on self-report, our research provides
an objective evaluation for emotional involvement and its cognitive consequences.

Findings. Positive emotions like joy and sentimentality significantly enhance memory retention and per-
ceived attractiveness of university promo videos. Fear and anger, however, had lower predictive power. Ac-
cording to machine learning models, positive emotion is important for student engagement and recall. Positive
emotion-engaging video content will prove a strong tool in educational marketing to increase brand recall and
prospective students’ decision-making. The results are of practical importance in providing necessary informa-
tion to universities to better their marketing strategies.

Keywords: Neuromarketing, Educational marketing, Emotional engagement, Memory retention,
Perceived attractiveness, FaceReader, Machine learning models (Gradient Boosting, Random Forest),
University promo-tional videos

INTRODUCTION

These days, universities are using more multimedia, especially promotional videos to attract students in
the competitive education market. Students’ decision-making processes are ultimately influenced by their
emotional engagement with the multimedia, which is crucial for improving memory retention and perceived
attractiveness [1]. Studies also has shown that emotionally engaging content has greater impact on student
learning and recall [2].

To improve educational marketing, it’s important to measure and optimize emotional responses, especially
as emotionally driven content becomes more common. Neuromarketing is one of the new-age interdisciplinary
field which integrate marketing, psychology and neurobiology. Through neuromarketing researcher can pres-
ent advanced approaches in investigating and optimizing emotional engagement [3]. Neuromarketing strate-
gies can also be used for improving the content of universities for enhancing memory recall. In these terms, fa-
cial expression analysis is as able to offer insights into how emotionally-driven content can contribute to better
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memory recall. Facial expression analysis has been popular among neuromarketing tools. It allows real-time
detection of emotional responses through micro-expression tracking [4]. Tools like FaceReader, integrated
into platform named iMotions, is able to provide a way to measure facial expressions. Understanding these
emotional reactions can enhance the effectiveness of educational marketing strategies. [5].

Despite all of this, the effect of emotional engagement in university marketing strategies on cognitive out-
comes has not been thoroughly studied. Addressing this gap will pave the way for creating data-driven content
strategies for engaging and recruiting prospective students.

Our study seeks to examine emotional responses of respondents to promotional videos, and their relation to
memory retention and perceived attractiveness. The main objectives of research are:

1. Identify emotions that impact memory retention and perceived attractiveness.

2. Evaluate the predictive power of machine learning models (such as Gradient Boosting and Random For-
est) in analyzing influences of emotions.

This research combines neuromarketing instruments and predictive analytics with the aim of benefiting
universities when improving their promotional videos through engagement and better recall.

Neuromarketing and Facial Expression Analysis

Neuromarketing represents the merge of cognitive psychology, neurophysiology, and marketing. It offers
valuable insights into how consumer reaction at a subconscious level [6]. One of the advanced tools in neuro-
marketing is FaceReader. FaceReader serves as an advanced solution for studying human behavior. It enables
the collection of precise and reliable data on emotions through facial expression analysis. These expressions
are the result of muscle movements beneath the skin, which provide researchers a more profound understand-
ing of consumer behavior and decision-making processes [7]. Besides according previous studies, emotional
analysis is considered highly accurate, because emotions directly influence human behavior and are most
clearly reflected on the face [8].

Emotional Responses in Advertising

Emotions are generally characterized as fleeting and temporary. They have a key influence on consumer
behavior by affecting perceptions, brand choices, and buying decisions. Neuromarketing studies have shown
that different marketing stimuli, including product images, logos, advertising stories, and the general store
environment, can trigger emotions [9].

Researches have proven that emotionally engaging content has a strong impact on cognitive processes.
According to findings of Tyng et al. and Osugi et al. [1,10] perception, attention, learning, memory, reasoning
and problem-solving are significantly influenced by emotions. Particularly, they increase memory retention, by
making them more vivid and easier to recall.

Memory Retention and Emotional Arousal

Positive emotions like joy and sentimentality, correlate with better recall and higher brand likeability. It has
been proven that ad campaigns that evoke positive emotions generate 6 times more brand lift and 20% more ad
recall than those with less emotional engagement [11,12]. This phenomenon is also evident in neuromarketing
researches. For instance, Vences et al. [13] demonstrate that positive emotions enhance purchase intentions
and brand loyalty. They highlight the importance of emotional connection between brands and customers.

On the other hand, negative emotions, while less frequently used, can also create lasting impressions. Stud-
ies have shown that campaigns generating strong negative emotions can lead to higher recall rates. It indicates
that negative emotional arousal can enhance memory retention [14].

Emotionally charged experiences are encoded more deeply in memory. Advertisements that trigger strong
emotional reaction are more likely to be retained in customers’ long-term memory. [15]. Moreover, by using
consumer neuroscience methods to study emotional responses, marketers and researchers can evaluate the sub-
conscious reactions. It contributes to understanding of connection between emotions and memory retention [16].

These findings highlights the importance of emotional engagement in content creation. Both positive and
negative emotions can significantly impact memory retention and consumer perception.

Emotional Engagement in Educational Marketing

Universities are increasingly utilizing video content to attract students and build brand identity. Emotion-
ally engaging content has been shown to strengthen connections between students and institutions, enhancing
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engagement and recall [1,2]. However, empirical research directly linking emotional responses to cognitive
outcomes in educational marketing remains limited, highlighting the need for further studies in this area.

Machine Learning for Emotion and Consumer Behavior Analysis

Recent research has shown that the diversity of emotional reactions is frequently not well captured by
conventional statistical techniques. Machine learning models have been rather effective in deeper analysis of
consumer behavior. They are able to identify patterns in self-report and physiological metrics, including facial
expressions and gaze patterns. For example, research indicates that models like Random Forest and Gradient
Boosting outperform other models in predicting customer purchase behavior, by achieving higher accuracy
scores. [16,17]

Machine Learning in Educational Marketing

While machine learning has proven itself effective in commercial marketing, its application in educational
marketing is still underexplored. Combining facial expression analysis with predictive modeling can help edu-
cational institutions to enhance student engagement and memory recall. Previous researches proposed system
which uses machine learning models to identify students' facial expressions and define engagement levels.
This approach allows to optimize teaching methods and materials, by ensuring they resonate emotionally with
students. Their results indicated that use of deep learning techniques has shown promise in accurately assess-
ing engagement levels [18,19].

Literature Gap

Previous studies have begun applying neuromarketing techniques to educational contexts, but none have
directly linked emotional facial responses to memory and attractiveness outcomes for university marketing
content. For example, a recent multi-campus study used facial expression analysis to evaluate student engage-
ment with online course materials and websites, illustrating the growing role of neuromarketing in higher
education branding [20]. However, that work focused on usability and learning engagement rather than on
promotional videos or memory recall of marketing messages. Another experiment compared viewer engage-
ment for advertisements with mixed vs. uniform emotional tones using EEG, confirming that varied emotional
content can sustain attention [21]. Yet, it did not assess recall or appeal, and it was not specific to education
marketing. This research addresses this clear gap. To our knowledge, this is the first study to objectively track
prospective students’ emotional reactions (via facial coding) to actual university promo videos and examine
how those reactions correlate with what information they remember and how attractive they find the video and
its message. It also complements earlier survey-based studies in higher-ed marketing that highlighted the im-
portance of emotional connection in shaping college choice [22]. By combining biometric emotion measures
with cognitive outcomes, our work provides novel empirical evidence on why emotionally engaging recruit-
ment content is effective. In summary, whereas earlier research either measured emotional engagement or
memory in isolation, our study bridges the two. It fills an empirical gap by showing which specific emotions
(e.g. joy, sentimentality) are most influential in enhancing recall and attractiveness of university marketing
videos — insights that were previously unquantified in the literature.

MAIN BODY

Materials and Methods

This section describes the research approach used in this study. Our study aims to investigate how emo-
tional responses impact memory retention and perceived attractiveness of university promotional videos. The
study integrates FaceReader, a facial expression analysis tool by iMotions, with machine learning models
(Gradient Boosting and Random Forest) and conducts a quantitative analysis of emotional engagement and its
cognitive impact.

Research Questions

The study is guided by the following key research questions:

1. How do specific emotional responses elicited by promotional videos impact memory retention and per-
ceived attractiveness?

2. To what extent can machine learning models (Gradient Boosting and Random Forest) predict the influ-
ence of emotional engagement on memory retention and attractiveness?

3. Do positive emotions play a more significant role in perceived attractiveness than in memory retention?
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Hypotheses

Based on prior neuromarketing research, this study tests the following hypotheses:

H1: Positive emotions significantly enhance memory retention of video content compared to neutral or
negative emotions.

H2: Emotional engagement, measured through facial expressions, is a strong predictor of perceived attrac-
tiveness, with higher engagement correlating to higher attractiveness ratings.

Research Design

This study adopts a quantitative experimental approach to evaluate the relationship between emotional
responses and cognitive outcomes. After participants were informed of the study’s aims and provided written
informed consent, they watched two university promotional videos while their facial expressions were re-
corded in real time using FaceReader. Subsequently, each participant completed memory recall tests and rated
the perceived attractiveness of the videos on a Likert scale.

Participant Selection

The sample consisted of 20 prospective students (10 females, 10 males), aged 16-20 years, who had ex-
pressed interest in Almaty Management University. Participants were recruited through the university's admis-
sions office to ensure contextual relevance. According to ESOMAR guidelines, sample composition should
reflect the natural target audience to enhance relevance and interpretability [23]. Although our sample size (n =
20) is smaller than typical thresholds for large-scale surveys, it aligns with standard neuromarketing practice,
where focused cohorts often produce reliable physiological and emotional insights [24]. Vozzi et al. (2021)
demonstrated in a neuromarketing context that meaningful and interpretable results can be obtained from as
few as 16 participants when analyzing biometric metrics such as EEG, eye movements, or facial expressions;
subgroups of this size still showed moderately strong correlations with full-sample outcomes [25]. Neverthe-
less, future work should recruit larger and more diverse samples to strengthen the generalizability of these
findings.

Experimental Procedure

The study followed a structured experimental protocol:

1. Pre-Experiment Survey: Participants rated their likelihood of choosing the university on a scale of 1 to 10.

2. Video Exposure: Participants watched two university promotional videos.

3. Emotional Response Measurement: FaceReader recorded micro-expressions in real time.

4. Memory Test & Attractiveness Ratings: Participants completed memory recall tests and rated video at-
tractiveness on a Likert scale.

5. Post-Experiment Survey: Participants re-evaluated their university preference after viewing the videos.

Experimental Equipment

The FaceReader software, via the iMotions platform, was used to automatically categorize participants’
facial expressions into distinct emotional states. Specifically, FaceReader detects the six basic emotions de-
fined by Ekman — Joy (Happiness), Sadness, Anger, Fear, Disgust, Surprise — as well as Neutral (no strong
emotion). In addition, the version used includes Contempt (as a seventh fundamental expression) and two
advanced affective states: Sentimentality (a warm, nostalgic emotional response) and Confusion. This yields a
total of 9 classified emotional states. Alongside these categories, the system computes an “Engagement” met-
ric reflecting the level of expressiveness or intensity of the facial reactions, and a “Valence” score indicating
overall positive vs. negative emotional tone [26]. These measures were captured at ~30 frames per second as
participants watched the videos. As recommended by the manufacturer, we calibrated the software with each
participant’s neutral expression at baseline to improve accuracy [27]. The FaceReader tool has been validated
in prior research for reliably recognizing facial expressions and micro-expressions corresponding to the above
emotion categories [28]. We thus obtained a time-series of probabilities for each emotion per participant,
which were later averaged per video or used to compute features (e.g., peak “Joy” level) for our analysis.

Research Materials

The stimuli used for this study consisted of two short promotional videos lasting 1 minute and 10 seconds,
and 31 seconds respectively. These videos, provided by the university’s marketing department, showcased
essential information about available programs and highlighted the benefits of attending the university, aiming
to engage and attract prospective students.
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Data Collection and Preprocessing

The study collected two types of data:

= Facial Expression Data: Captured via FaceReader (emotion intensities recorded in real-time).

= Survey & Memory Test Data: Post-video recall scores and attractiveness ratings.

Data preprocessing included:

= Filtering out outliers in emotional responses.

= Standardizing values for model training.

= Splitting data into training (80%) and testing (20%) sets.

Data analysis and Machine Learning Models

To quantify the relationship between recorded emotional responses and cognitive outcomes, two super-
vised learning algorithms were employed. Additionally, hyperparameters described below were selected to
balance model expressiveness and overfitting risk. A Random Forest regressor was configured with 100 de-
cision trees (n_estimators=100), a maximum depth of 10 (max_depth=10), and the Gini impurity criterion
(criterion='gini'), reflecting common defaults shown to perform well in small-to-medium sized datasets. The
Gradient Boosting regressor was initialized with 100 boosting stages (n_estimators=100), a learning rate of 0.1
(learning_rate=0.1) to ensure gradual improvement, and a maximum tree depth of 3 (max_depth=3) to prevent
overfitting. Data were randomly divided into training (80 %) and testing (20 %) sets (random_state=42), and
model stability was further assessed via 5-fold cross-validation on the training data. Both models’ predictive
performance was evaluated on the held-out test set using Mean Squared Error (MSE) and the coefficient of
determination (R?); detailed results for each model and media condition are reported in Section Results. Given
the modest sample size (n = 20), these hyperparameter choices help mitigate overfitting while preserving suf-
ficient model complexity. Future studies with larger and more diverse cohorts should explore tuning these
parameters further to optimize predictive accuracy.

Ethical considerations

This study was conducted in accordance with international and national research ethics guidelines. All
participants (and parents/guardians for minors) gave informed consent prior to participation. We followed
the ICC/ESOMAR Code and the Neuromarketing Science & Business Association (NMSBA) Code of Eth-
ics, which emphasize voluntary participation, privacy, and protection of participants’ welfare [29, 30]. The
procedures (watching short publicly available university videos and answering questions) presented no more
than minimal risk, comparable to everyday media consumption. According to the Common Rule’s definition
of minimal risk, the probability and magnitude of any harm or discomfort in our research were not greater
than those ordinarily encountered in daily life [31]. In line with this and APA ethical standards for minimal-
risk research, the study did not require formal ethics committee review[32]. Nevertheless, we adhered to legal
requirements on data protection: no personal identifiers were retained, and data were analyzed in aggregate.
This is consistent with GDPR-aligned Kazakhstan law, which mandates informed consent and secure handling
of personal data [33]. All experimental protocols (recruitment, data collection, and storage) were designed to
ensure participants’ rights and well-being were fully respected.

RESEARCH RESULTS

The results include descriptive statistics, model performance comparisons and a detailed examination of the
predictive power of emotional variables. This integrated approach offers key insights into the role of emotions
in shaping consumer engagement.

General Findings From Survey Responses And Face-Reader Emotional Valence Analysis

Table 1 presents the key metrics for Media 1 and Media 2, such as preference ratings for universities before-
after exposure, media attractiveness score, emotional valence based on survey and Face-Reader and memory
test results. Such summary outlines a significant scene for further discussion.

The university preference ratings remained consistent at 8.32 for both media before the experiment. How-
ever, after exposure of medias there was a slight increase in ratings, with Media 2 scoring 8.74 compared to
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Media 1 with score 8.58 on scale 1 to 10. It may indicate that Media 2 had a stronger impact on respondents’
preference. While both videos were rated highly in terms of attractiveness, Media 2 showed a slight advantage
over Media 1 (8.95 vs. 8.84). Regarding emotional valence, the survey revealed that Media 1 had a higher posi-
tive emotional response (84.2%) compared to Media 2 (78.9%), which is consistent with FaceReader results
(Media 1 — 5,42; Media 2 — 2,51). Additionally, based on survey results, Media 2 showed a higher proportion
of neutral responses (21% compared to 15.7% for Media 1). This pattern is also consistent with FaceReader
data. It may indicate that Media 1 evoked higher engagement.

Table 1 - General Findings From Survey Responses And Face-Reader Emotional Valence Analysis

Category Media 1 Media 2

University Preference Before Experiment on scale from 1 to 10 (survey) 8.32 8.32
Media Attractiveness on scale from 1 to 10(survey) 8.84 8.95
Positive Emotional Valence (%)(survey) 84.21 78.95
Negative Emotional Valence (%)(survey) 0.00 0.00
Neutral Emotional Valence (%)(survey) 15.79 21.05
Correct Memory Test Answers (%)(survey) 84.20 80.30
Valence AVG. (FaceReader) 5.41 2.51
University Preference After Media on scale from 1 to 10 (survey) 8.58 8.74
Note - Compiled by the authors based on research findings.

Detailed Face-Reader-based Emotional Data Comparison Across Media Types (AVG. Values)

Figure 1 presents the average emotional responses (AVGQ) triggered by Media 1 and Media 2, provided by
Face-Reader. It offers deeper understanding of respondents’ emotional engagement. The chart includes all key
emotional metrics, including engagement and neutral response. This comprehensive approach provides a more
holistic view of how participants emotionally responded to each media type

Media 1 consistently triggered stronger emotional reactions. Particularly, it is observed in terms of positive
emotion, with Joy averaging 7,16. The higher engagement score of 15,40 for Media 1 suggests that respon-
dents were more attentive. It further enhances emotional impact of first media. In contrast, Media 2 evoked
lower Joy (2,56), slightly higher Sentimentality (2,40) in contract to Media 1 (2,28). The lower engagement
level (10,66) indicates lower emotional response. Negative emotions also varied between the two media types.
Media 1 recorded higher levels of Contempt (3,08) and Disgust (0,52) compared to Media 2 (2,6 and 0,05
respectively). The lower engagement in Media 2 reflects a less emotionally charged viewing experience, po-
tentially leading to weaker memory retention and lower perceived attractiveness.

Overall, these findings highlight that Media 1 fostered a stronger emotional connection. The higher engage-
ment and valence, lower neutrality of Media 1 suggest that it had a more significant cognitive and emotional
impact on respondents compared to Media 2.
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Comparative Emotional Response Analysis
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Figure 1 - Comparative Emotional Response Analysis for Media 1 and Media 2
Note - Compiled by the authors based on emotional response data captured using FaceReader analysis.

Machine Learning Model Performance for Memory and Attractiveness

To predict memory retention and perceived attractiveness the study employed Random Forest (RF) and
Gradient Boosting (GB) models. The findings showed different levels of model performance. It provides in-
sights into feature importance, models’ predictive ability and their limitations.

The analysis of machine learning models reveals varying predictive ability in assessing memory retention
and perceived attractiveness for the two medias. For memory retention, both models showed lower predictive
accuracy, with negative R-squared values. It indicates limited predictive ability, which can be explained by
small sample size and complex, non-linear relation of memory with different factors. However Sentimentality,
Contempt, and Joy emerged as key predictors, suggesting that emotionally charged content influences viewers’
recall.

For perceived attractiveness, the models performed better, particularly for Media 2, where GB achieved the
highest R? (0.41) and lowest MSE (1.00), indicating a stronger predictive relationship. Joy, Sentimentality, and
Surprise were primary contributors to attractiveness perceptions, reinforcing the role of positive and emotion-
ally engaging content in shaping viewer preferences. The Random Forest model for Media 1 underperformed,
with negative R? (-0.58) and higher MSE (1.19), suggesting that attractiveness perception in this media type
was influenced by additional factors beyond the emotional features captured.

Table 2 - Summary Table of Model Performance Metrics

Model Media Variable MSE R-squared | Top Features (Importance), % | Average APE (%)
Random Forest | 1 Memory 205.69 -0.76 Sentimentality (36.5), -
Retention Contempt (30.3), Joy (8.3)
Random Forest |1 Perceived 1.19 -0.58 Joy (31.5), Surprise (19.2), -
Attractiveness Sentimentality(8.5)
Random Forest |2 Memory 367.91 -0.18 Joy (15.9), Fear (15.3), Sadness | -
Retention (11.7)
Random Forest |2 Perceived 1.35 0.20 Joy (23.8), Anger (20.8), -
Attractiveness Surprise (16.8)
Gradient 1 Memory 235.31 -1.01 Contempt (51.9), 12.50
Boosting Retention Sentimentality (37.2), Joy
(10.9)
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Gradient 1 Perceived 1.24 -0.65 Joy (52.0), Sadness (22.1), 10.71
Boosting Attractiveness Contempt (12.4)

Gradient 2 Memory 605.30 -0.94 Sentimentality (39.8), Disgust |21.52
Boosting Retention (28.6), Joy (14.2)

Gradient 2 Perceived 1.00 0.41 Sentimentality (37.4), Joy 7.35
Boosting Attractiveness (22.3), Confusion (19.5)

Note - Compiled by the authors based on research findings.

Overall, the results suggest that while emotions significantly impact attractiveness perceptions, their role
in memory retention is less straightforward, requiring further refinement of predictive models and possibly
incorporating additional cognitive and contextual variables.

Discussion

The findings of this study highlight the intricate relationship between emotional engagement, memory
retention, and perceived attractiveness in the context of promotional media. By employing facial expression
analysis and machine learning models, this study provides insights into how different emotional reactions
influence cognitive and perceptual outcomes. The discussion below synthesizes the key patterns observed,
compares findings with existing literature, and outlines theoretical and practical implications.

Emotional Engagement and its Impact on Memory Retention

Findings from the analysis show that Media 1 triggered a greater emotional response comparing to Media
2. For example: Joy (7,16), Sadness (1,54), and Engagement (15,40) scores. Additionally, the higher valence
(5.41) of Media 1 suggests that participants had a more positive and emotionally immersive experience com-
pared to Media 2, which had a significantly lower valence (2.51). This aligns with previous studies emphasiz-
ing that emotionally charged content enhances memory retention by strengthening encoding processes in the
brain [14,15].

According to memory test results positive emotions correlated with better recall performance. However, the
predictive power of machine learning models in terms of memory retention was relatively weak, with negative
R-squared values across both RF and GB. This suggests that memory formation may not be solely dependent
on emotional valence or engagement but also on other cognitive and contextual factors, such as narrative com-
plexity, prior knowledge, or personal relevance [1].

The Role of Emotional Responses in Perceived Attractiveness

The results indicate that perceived attractiveness of the media content was more strongly influenced by
emotions than memory retention. Machine learning models consistently identified Joy, Sentimentality, and
Surprise as key predictors of attractiveness perception. This aligns with neuromarketing research, which sug-
gests that positively valenced emotions contribute to higher consumer engagement and brand appeal [11,12].

A notable observation was that Media 2 was rated slightly higher in attractiveness (8.95) than Media 1
(8.84), despite eliciting weaker emotional engagement. This indicates that attractiveness ratings may be mod-
erated by something other than emotional engagement. Sequential viewing of both media could also have had
a hand in this. Since participants viewed Media 1 first, their perception of Media 2 may have been shaped by
a contrast effect, making it appear relatively more engaging or appealing. Overall, these findings suggest that
media characteristics, as well as ordering effects, must be taken into consideration in the interpretation of at-
tractiveness judgments.

Interestingly, Surprise played a larger role in attractiveness perceptions than in memory retention, particu-
larly in Media 1 (19.2% importance in the Random Forest model). This aligns with research suggesting that
unexpected emotional elements can heighten engagement and make content more appealing [34]. However,
its role in memory retention remained limited, indicating that surprise alone is not sufficient for deep cognitive
encoding.

Comparative Model Performance and Predictive Insights

The predictive models yielded varying levels of accuracy, with perceived attractiveness being more reli-
ably predicted than memory retention. The Random Forest model for memory retention in Media 1 produced
a weak R? (-0.76) and MSE (205.69), suggesting that memory retention is influenced by additional cognitive
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factors beyond emotional expressions. In contrast, Gradient Boosting performed better for perceived attrac-
tiveness, especially in Media 2 (R? = 0.41, MSE = 1.00), reinforcing the idea that affective engagement plays
a crucial role in attractiveness perception.

A striking result was that Sentimentality was a dominant predictor across multiple models, with a signifi-
cant impact on both memory and attractiveness outcomes. This suggests that content evoking warm, nostalgic,
or emotionally complex reactions may be particularly effective in influencing consumer perceptions. Addition-
ally, the relatively high contribution of Contempt in memory retention models (30.3% in RF and 51.9% in GB
for Media 1) highlights that not all negative emotions hinder cognitive processing—some may enhance atten-
tion and recall under specific conditions.

Theoretical and Practical Implications

These findings have several implications for both theoretical models of consumer engagement and practical
marketing applications:

Theoretical Contribution: The study contributes to neuromarketing literature by demonstrating that memory
retention and attractiveness perception are influenced by distinct emotional dynamics. While positive emotions
like Joy and Sentimentality enhance attractiveness, memory retention is more complex, requiring a balance
between arousal, engagement, and cognitive relevance.

Marketing Implications: For educational marketing, these results suggest that emotionally engaging promo-
tional videos may be more effective in influencing prospective students' perceptions of an institution’s brand.
However, simply increasing emotional intensity may not be sufficient for memory retention, strategic storytell-
ing and personalized engagement strategies should be considered.

Machine Learning Applications: The study highlights both the potential and limitations of machine learn-
ing in neuromarketing. Both models successfully identified key emotional predictors. However due to their
lower predictive ability in terms of memory retention, it is suggested to incorporate additional cognitive and
contextual factors into future studies.

Limitations and Future Research

This exploratory study has several limitations that open avenues for future 6 research. First, our sample
size (N=20) was small. While common in neuromarketing pilot studies, such a sample yields limited statisti-
cal power and may inflate certain effects [35]. Minor variations in individual reactions can disproportionately
impact results when groups are this small [36]. Future studies should include a larger and more diverse sample
to increase the robustness and generalizability of the findings — for instance, recruiting 50—100 participants
across multiple universities. Larger samples would also permit more fine-grained analysis (e.g., segmenting by
demographic or prior familiarity with the university). Second, participants watched the videos in a controlled
setting, free of distractions. However, Gen Z prospects in the real world often encounter university ads amid
the clutter of social media, and their attention spans are notably short — often cited around 8 seconds on average
[37]. Thus, future research should test emotional engagement with promotional videos in situ on platforms like
Instagram, YouTube, or TikTok. Metrics like view duration, skip rates, or click-through could be combined
with facial coding to see how emotions translate to behavior in natural viewing environments. The platform
and delivery medium might moderate the impact of emotional content. For example, an emotional story might
captivate in a YouTube pre-roll but be overlooked in a fast-scrolling TikTok feed. Adapting our methodology
to field experiments on social media will help validate these findings in ecologically valid settings. Third, It
should be noted that while actual university choice also involves rational criteria such as tuition fees or institu-
tional rankings, this study deliberately isolates emotional responses - holding those factors constant and leav-
ing their integration for future research - so our results reflect the role of emotions ceteris paribus. Moreover,
our findings pertain only to the specific promotional videos tested (with respect to their length, style, and a
Gen Z sample) and do not include a formal content analysis of narrative, music, or pacing; different formats
(e.g., social-media clips or long-form presentations), other content elements, or demographic cohorts may
therefore elicit distinct emotional patterns, warranting dedicated follow-up studies. Furthermore, main focus
of this study was on facially expressed emotions and two self-reported outcomes, but did not capture other
physiological or cognitive measures. Emotions are only one piece of the decision puzzle. Future work should
integrate multi-modal measures — such as eye-tracking (to see where attention is focused), galvanic skin re-
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sponse or heart rate (for arousal), and post-viewing interviews or surveys (to assess rational impressions). No-
tably, combining neurophysiological indicators with traditional self-report has been shown to greatly improve
prediction of real-world behavior [38]. For university marketing, this means correlating emotional engagement
data with later outcomes like whether the student actually applies or requests more information. Finally, our
predictive models showed that emotional facial features alone did not reliably predict memory retention, im-
plying that recall depends heavily on other variables (e.g., prior interest, video relevance, or individual differ-
ences in information preference). We recommend future studies include these rational and contextual factors.
For example, a “dual-path” model could be tested, where emotional engagement (facial expressions, etc.) and
cognitive evaluation (knowledge gained, perceived informational value) are both used to predict outcomes like
recall, attractiveness, and eventually decision-making. Investigating the interplay between the emotional and
rational appeals — perhaps by comparing an emotion-centric video with a fact-centric video — would provide
deeper insight into optimal messaging strategies. In summary, addressing these limitations — larger samples,
real-world testing, multi-modal data, and inclusion of rational metrics — will build on our findings and further
advance the application of neuromarketing in the educational field.

CONCLUSION

This study examined the role of emotional engagement in memory retention and perceived attractiveness
of university promotional videos, applying facial expression analysis and machine learning models to assess
viewer responses. The findings reveal that positive emotions, particularly Joy and Sentimentality, significantly
enhance perceived attractiveness, whereas memory retention is influenced by a more complex interplay of
emotional states, including Sentimentality and Contempt.

Machine learning models demonstrated higher predictive accuracy for attractiveness than for memory re-
tention, suggesting that cognitive recall processes involve additional contextual and psychological factors
beyond emotional valence alone. While Media 1 elicited stronger emotional engagement, Media 2 was rated
slightly higher in attractiveness. It suggests that factors beyond emotional arousal may have influenced the
results. Moreover, the sequential exposure to both media could have contributed to this effect.

The results support the hypotheses only partially. In H1, it was found that positive emotional engagement
correlated with recall; however, H1 presented mixed support in terms of memory retention prediction model-
ing. Strong support was obtained for H2, whereby emotional engagement predicted attractiveness since both
self-rating of attractiveness and machine learning models identified Joy and Sentimentality as predominant
predictors.

This study highlights the need to produce emotionally engaging content in order to appeal to the brand.
Universities may leverage neuromarketing and predictive analytics to assess factors that allow promotional
products to elicit necessary emotions that trigger engagement and recall. The main limitations of this study are
its small sample size, the absence of additional physiological measures, and the lack of formal content analysis
of the promotional videos. Building from this, future experiments should include more biometric data, a larger
sample size, and exploration of contextual variables to overcome these shortcoming.

In general, the present study emphasizes the increasing relevance of emotionally engaging marketing strat-
egies within higher education contexts. It provides insight into how affective engagement can influence pro-
spective students' perceptions and decision-making.
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BLJIIM BEPY CAJIACBIHJIAFbI HEHPOMAPKETHUHI TIH KOJIJJTAHBICHI:
YHUBEPCUTETTIK BUJAEOJIAP/JIbI KABBIIIAY TUIMALJIII'THE DOMOIUAJIBIK
KOHTEHTTIH BIKITAJIBI

I'. Bekenosal, J. b. OpasraiueBa'”
'Anmatel MeHemKkMeHT YHUBEpCUTETI, AiMatsl, Kasakcran

AHIATIIA

3epmmey maxcamoi. byn 3eprrey Anmarbl MeHE/DKMEHT YHHUBEPCUTETIHIH JKapHAMAIBIK BUJICONIapbIHA
KATBICYIIBUIAP.IBIH SMOIMOHANJIBIK PEAKIUSIIAPBIH TalJIall, COJ peaKiusiap OeiHeNep iH TapThIMIABUIBIFbIHA
YKOHE OJIapIbIH Ma3MYHBIH €CTe caKTayFa Kajai ocep eTeTiHiH KapacTeIpaasl. byt ocepiepi TyciHy Oomanrakra
THIMIIpEK OUTiM Oepy MapKETHHT CTPATETHsUIAPBIH 93ipJeyre, SFHU dMOIUSIIBIK KATBICY apKbUIBI YMITKEp
CTYIEHTTEPIH KbI3BIFYIIBUIBIFBIH apTTHIPY JKOJIAPEIH KOPCETYyre MYMKIHIIIK Oepei.

Ooichama. 3epTTeyIe aaIMaThUIBIK 0acKapy YHUBEPCHTETI MapKETHUHT O6JIiMi 93ipJIeTeH eKi KapHaMallbIK
BUJICOHBI Kapay Ke3iHJe KaThICYNIBUIAPIbIH OeT-oNIeT KO3FalbICTaphl OaKblUlayFa albIHIbI. 3epTTeyre
16-20 >xac apanbIFBIHIAFBI, YHUBEPCUTETKE TYCYII OHIaFaH >KHBIpMa PECIIOHACHT KaThICTHL. Bumeo kapay
ke3inme Oet-ommet kopiHicTepi FaceReader 6armapimamMacsl apKbUTBI TIPKENIi, COMaH KEHiH opOip KaTBICYIIIBI
ecTe CakTay >KOHE TapThIMJBUIBIKTHI Oaranay MaKcaTbIHJA cayadHama TONThIpabl. Ochuiaiiina, Ka3bUIFaH
AMOITUSUTBIK KOPCETKIMITEPIIH €CTe CaKTay MEH TapTHIMIBLIBIKKA KaJlaii OalmaHbIcaThIHGI 3epTTenai. CoHmai-
ak, FaceReader nHoTmxenepi HeTi3iHIE €CTe caKTay KOPCETKIITepi MEH TapTHIMIBIIBIKTEI O0JDKay yimiH Ran-
dom Forest skone Gradient Boosting cexinmi MammnHAIBIK OKBITY MOJCIBIEP] KOIIAHBIUIIBI.

3epmmeyoiy Oipecetinici/Kynoviivizvl. JIoCTYpal MapKETHHTTIK 3€pTTEYJEPACH alBIPMAIIBIIBIFRL, OV
3epTTEy IMOIUSIBIK KATHICY MEH OHBIH KOTHUTHBTI 9CepiH OOBEKTHBTI Oaraiaiibl.

3epmmey namuoicenepi. KyaHbIlll IeH CEeHTUMEHTAJBUIBIK €CTE CaKTay MEH OCHHEHIH TapThIMIbUIBIFbIH
ApTTHIPIBI, aJl allly MEH KOPKBIHBIII 9JICI3 9cep KOPCETTI.

KOpBITBIHABL: SMOITMOHANABI BHICOKOHTEHT YHUBEPCUTETTEPAIH MAPKETHHTIHIH THIMIUIITIH apTTHIPHIII,
YHHUBEPCUTET OPCH/IIH KaOBUIIAY bl )KaKcapTaabl. ByJ 3epTTey YHUBEPCUTETTEPre eCTe KaIapiiblK )KapHaMaITbIK
MaTepuaimap 93ipyey OOHbIHIIIA YCHIHBICTAp Oepeti

Tytiin co30ep: HelipoMapkeTuHr, OiliM Oepy MapKETHHTI, IMOIIMOHAIIBIK TapTy, €CTe caKkTray KaOijeTi,
TapTBIMIBUIBIK, FaceReader, mammmambik okeiTy Mopembraepi (Gradient Boosting, Random Forest),
YHUBEPCHUTETTIK KapHAMAJIBIK OCHHEPOIUKTE.

HEMPOMAPKETHHI B OBPA3OBAHUMN: BJUSAHUE SMOIIMOHAJIBHOI' O
KOHTEHTA HA 9®®EKTUBHOCTD BOCIIPUATUA YHUBEPCUTETCKHUX
BUAEOPOJINKOB

I'. BekenoBal, J. b. Opasraiuena'”
'Anmatel MeHemKMeHT Y HUBEpCUTET, AnMaThl, Kazaxcran

AHHOTALNUSA
Lenv uccnedosanus. B HACTOSIIEM UCCIECOBAHUM AHAJIM3UPYIOTCS OMOIMOHAJBHBIC —PEaKIHN
PECIIOHJICHTOB Ha TPOMO-BUIECO AJMaThl MEHEKMEHT YHUBEPCUTETA M U3ydaeTcsi, KaK JTH PeaKIuu
BIMSIFOT HA BOCIPHSTHE IPHUBICKATEIBHOCTH BUICO W 3allOMUHAHWE WX cojepkanus. [loHMMaHue STHX
3(PEeKTOB MOXKET CIOCOOCTBOBAThL paspaboTke Oomee S(PPEKTUBHBIX CTpaTeTHHl 00pa30BATEIHLHOTO
MapKeTUHra, JeMOHCTPHPYS, KaKk O3MOIIMOHAJbHAS BOBICUEHHOCTh TMOBBIMIACT 3aWHTEPECOBAHHOCTH
OyIyIIHX CTYICHTOB.
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Memooonozus. B uccnenoBannu GUKCHPOBAINCH MUMUYECKUAE PEAKIIUH YYaCTHUKOB TIPU JIGMOHCTPAIHN
JBYX TPOMO-BHUJICO, Pa3pabOTaHHBIX MApKETHHIOBBIM OTJIEJIIOM YHHBepcuTeTa. B HEM mpHHsIM yuyacThe
JBaIaTh OTEHIMAIBLHBIX a0UTYpHEHTOB B Bo3pacte 1620 sier. Bo Bpems mpocMoTpa BHIEO C MOMOIIBIO
nporpamMmbl FaceReader peructpupoBaiuch BBIpOKEHHS JIMIA, TTOCIE Yero Ka)KIbli yYaCTHUK 3arlOJTHSII
OIIPOCHMKH JIJIsl OLICHKHU 3alIOMHUHAHUSI BUJICOKOHTEHTA M €r0 MPHUBJICKATSILHOCTH. DTO TIO3BOJIMIO U3YYUTh
B3aUMOCBSI3b MEXKAY 3aUKCHPOBAHHBIMH SYMOIIMOHAILHBIMH JJAHHBIMU M OIIPOCHBIMU pe3ylibTatamu. Kpome
TOro, Ha OCHOBE BbIXOJIOB FaceReader juisi mporHo3upoBaHMs TMOKa3aTesed 3allOMHUHAHUSI M BOCIIPHSITHUS
MIPHUBJICKATEIIBHOCTH UCIIOJIB30BAIMCH MOJIe)IN MalHHOro o0y4denusi Random Forest u Gradient Boosting.

OpueunanbHoCmy/YeHHOCMb Uccaed06anus. B OTIIMYrE OT TpaJUIIMOHHBIX MAPKETHHTOBBIX UCCIIEIOBAHUH,
OCHOBaHHBIX Ha CaMOJCKIAPHPYEMbIX IaHHBIX, ATO HCCICJAOBAHHE NpeaiaractT OOBEKTUBHYIO OIICHKY
SMOIMOHATFHOTO BOBJICUCHHUS M €0 BIUSHUS HA KOTHUTHBHBIC TIPOLIECCHI.

Pesynomamul uccreoosanus.. JlaHHble TOKa3ald, YTO PajOCTb W CEHTHUMEHTAJIBHOCTH 3HAYMTEIHHO
yIy4IIAIOT 3alIOMUHAHUE ¥ BOCTIPHATHE MTPUBIICKATEIBHOCTH BHJIEO, TOT/Ia KaK THEB M CTpaxX OKa3alu ciadoe
BIIMSIHUE.

3TH BBIBOBI [TOJITBEPIKJAFOT, YTO SIMOIMOHAIBHO HACHIIIICHHBIH BUICOKOHTEHT MOKET CTaTh () ()EeKTHBHBIM
WHCTPYMEHTOM 00pa30BaTEIbHOTO MApKETHHT'a, YIIy4lllas BOCIPUSATHE OpEH/Ia U BIIUSIS HA BBIOOD CTY/ICHTOB.
HccnenoBanue mpejiaraeT NpakTHUECKHE PEKOMEHIAIUH YHUBEPCUTETaM 110 CO3/IaHHIO 3alIOMUHAOIIIXCS U
3G PEKTHBHBIX TPOMO-MATEPUAIIOB.

Kouesvie cnosa: HelipomapkeTHHT, 00pa30BaTeIbHBIA MAapKETHHI, 3MOIMOHAJIBHOE BOBJICUCHHE,
3allOMUHaHWe WHPOPMAIUK, TpHUBIEKaTeIbHOCTh, FaceReader, Mmomenu mamunHOro o0y4enust (Gradient
Boosting, Random Forest), yauBepcuteTckie pekjaMHbIe BUICOPOIHKH.
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KA3AKCTAHJAFBI KAPKBLIBIK DKOKYWEHIH
JTAMYBIHA [ADPJILIK TEXHOJOTHSIJIAPIBIH OCEPI

b. H. Cuxumo6aena'*, C. A. Caros?, A. C. AcujioBa'
19n-Dapabu arerHAarsl Kazak VITTEIK YHUBEpCUTETI, AnMatel, KazakcTan
2Hapxo3 yHuBepcuteTi, Anmatsl, Kazakcran

AHJATIA

3epmmeyoiy maxcamol — KazakCTaHHBIH Kap>KBUTBIK dKOXXYHECIHIH TaMybIHA ITAMPIBIK TEXHOJOTHSIIAp-
IIBTH OCEPiH Tanmay. 3epTTey IMUQPIIBIK MEnTiMIEp I KapKbl CEKTOPBIHA OipIKTIpyre BIKIAT €TETiH HETi3ri
(baxTopiapabl aHBIKTAYFa, COHJIAi-aK 0JapIbIH SKOHOMHUKAIIBIK TYPAKTHUTBIKKA KOHE XaIBIK YIIIH KaPIKBbUTBIK
KBI3METTEPIiH KOJDKETIMIUTITIHE ocepiH aHBIKTayFa OaFbITTaIFaH.

Ooicnamacwl peminde 3eprreyne «Kaspi Bank» AK xone «Kazakcran Xanbik )Kunak banki» AK cHUSKTBI
ipi Kap>Kbl MHCTUTYTTAPBIHBIH €Ki MUQPPIIBIK SKOKYHECIHIH KEHC o/ICIH MaiganaHa OTRIPHIT CaTBICTHIPMAIIBI
Tanmay, KOPBITRIHIBUIAY, JKYHe Ko3kapac, ManiMertep 6oiibrama SWOT tammay omictepi KOJIaHBUIIBL.

3epTTeymiH 03iH0iK epekuienici TEOPUSITBIK XKOHE TIPAKTUKAIBIK aCTEKTIIEpIi KaMTUTRIH Ka3zakcTaHHBIH
Kap Kbl CEKTOPBIH ITUGPIAHILIPYABI TaJIAayFa KEMIeHIi Ko3KapacTa KaThIp. 3epTTey eneri MU pIibK Kap-
JKBUTBIK TEXHOJOTHSIIAPABI JAMBITYIBIH Ka3ipri JKaFAailbl MEH TepCIIeKTUBAIAPEI Typalibl Oipereid jaepekTep
Oepelli, COHJIA-aK OChl TEXHOJIOTUSUIAP/IBIH KAPKBUIBIK WHKITIO3HSI MEH SKOHOMHKAJIBIK JIaMyFa dcepi 3epT-
Teseni. JKYMBICTBIH KYHIIBUIBIFBI CAHIIBIK KAPIKBUIAHBIPY CasICATBIH KETUIIIPY )KOHE KAPIKbl CEKTOPBIHJIAFbI
WHHOBAIUSIIAPIbI BIHTATAHIBIPY OOWBIHIIIA YCHIHBICTAP BT 931pIIeyTe HEeri3 0oJIa arassl.

3epmmeyoiy nomuoicenepi KazakcTaHHBIH KapKbI CEKTOPBIHA ITUMPITBIK TEXHOJIOTHSITAPBI, OHBIH 1TTiH/IE
MOOWITB/TI KOCBIMITIAIAPIBI, OHJIAH-OaHKUHT TIeH OJIOKYCHH TEXHOJIOTHSIIAPBIH KOJIAAHYIbI OCIICeH Il TYpae
SHTI31IT )KaTKaHBIH KopceTTi. KapykKpl KbI3METTEpiH MUGPIAHIBIPY XATBIKTBHIH OPTYPIIl TONTAaphl YIIiH, ocipe-
ce anpIc aifMaKTap MEH aybUIABIK JKepieple Kap>KbUIBIK OHIMAEpPre KODKETIMIUIIKTI apTTRIpyFa KOMEKTe-
ceni. KapkbUTbIK 3K0XKYHere MUK TEXHOIOTHSIIAPIbl €HT13Y 9KOHOMHUKAIBIK TYPAKTHUTBIKTBI apTTHIPYFa,
TPaH3aKIUSUTBIK IBIFBIHIAP/IbI a3aiTyFa XKOHE TYTHIHYIIbIIAPFa KbI3MET KOPCETY/ 11 )KaKCapTyFa KOMEKTECe/ 1.

Tytiin co30ep. dDKOXKYHE, KapKBUTBIK IKOKYHEIep, ITUGPIIBIK TEXHOIOTHAIAp, (PUHTEX, OaHKTEp, MOOHMIIBII
KOCBIMIIIA.

KIPICIIE

COHFBI OHKBUIIBIKTapIa MUGPIBIK TEXHOJOTHUIAP Oi3MiH OMipiMi3aiH OapIbIK acHEKTiIEPiHiH, COHBIH
IITiHAe Kap Kbl CEKTOPBIHBIH akKpIpamMac OeJiriHe aifHaIbl. MIHHOBAIMSUTBIK TEXHOJOTHSIIAPIBI €HTi3y ecebi-
HEH Kap KBUIBIK KOKYHEIepIiH JaMybl HApbIKKa KaTBICYIIBIIAPIBIH 63apa OpeKeTTeCY TOCUIepiH TyOereimi
©3TepTil, KapKbUIBIK KBI3METTEPIIH THIMAUIITIH, KODKETIMIUIITIH JKOHE aIIBIKTBIFBIH apTTRIPyFa BIKIAT
ereni. [ludbprmanapipy KeH ayKbIMIIBI caajiapabl KAMTHIBI: MOOWIIBIII TeJIeMIep MEH OJTOKYCHH TeXHOJIOTHSI-
JapblHaH JKacaHIbl MHTEIUIEKT TIeH YJIKeH nepekrtepre medin. OchIHmail e3repicTep >KargalbIHIa TOCTYPIIi
Kap Kbl HHCTUTYTTAPHI TYTHIHYIITBIIAPFA KBI3MET KOpCeTyTe OeHiMIenyre )KoHe jKaHa TOCUIIEP i 131eyTe MoXK-
Oyp, an craprantap MeH (PUHTEK KOMITAHHWSIIAPHI HMHHOBAIFSUIAPABI OCICEHI TYPAE SHTi3iM, UKeMIi JKOHE
BIHFAWIIBI MICTIMIEp/Il YChIHABL. Byin Makanana 1udpIiblK TeXHOIOTHSIAPIBIH KapKbUIBIK dKOXKYHeIepIiH
JlaMyBIHA 9cepi, COHMai-aK MU PIIBIK TpaHchopMaes AoYipiHAeTI HApbIK KaTBICYIIBIIAPHI YIIIiH allbUTaThIH
KUBIHIBIKTAp MEH TePCIIEKTUBANIAD KApaCThIPLIAIbI.

Kapikbl cekTopbIH MUQPIAHIBIPY 3aMaHayH Kap KbUIBIK 3KOXKYHeIepaiH KYPbUIBIMBI MEH KBI3METIH ©3-
repTeTiH Heri3ri dakTopmapasiH OipiHe aiHammel. JKahanmaHny XoHE TEXHOJOTHSIIBIK WHHOBAIHSIIAPIBIH
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KapKbIHJIbI 6CY1 KaFIalibIH/Ia JOCTYPJIl KAPKbUIBIK YITUICp MEH KYPbUIBIMAAP €JIeYli ©3repicTepre Yibipaya.
Hudpasik TexHOJIOTHsIIapAbl OipiKTipy MaiijanaHymbuiap YIIiH MYMKIHIIKTEpAl alTapibIKTail KeHEHTyre,
KAPKbUIBIK KBI3METTEPIIH KOJDKETIMITITIH dKaKcapTyFa )KOHE OJaplIblH KayilCi3AiriH apTThIpyFa MYMKIHIIK
Oepeni. CoHbIMEH Kartap, eNTUTirT MEH HHHOBAIMSICHI 0ap (PMHTEK KOMIAHUSUIAPHI KAJTBINTACKAH OAHKTIK J)KOHE
KapKbUIBIK MHCTUTYTTapMEH OoceKeliece OTBIPBII, OChI ©3TePiCTiH HETi3Ti IpaliBepiepine aifHaIyaa.

BrnokueiiH, jxacaH/ bl HHTEIUICKT, YIKEH JCPEKTEP KOHE MOOMIIBI1 KOCHIMIIANIAD CHSIKTHI U PIBIK TEXHO-
JIOTHSIIAp Kap KbUTBIK KbI3METTEP/IiH CalachlH J1a, 0JIap bl )KETKi3y JKbULIaMABIFbIH JIa aUTapIIBIKTal KaKcapT-
Thl. ByJ1 TeXHOJOTHsIapAbl €HTri3y HecHesey, ToJeMep, MHBECTUIMsIIAY JKOHE ToyeKesaepai Oackapy mpo-
LECTEPiH KaKcapTabl, OYJ1 63 Ke3eriHJe HEFYPIIbIM CEpITiH/l XKOHE THIMII Kap KbUIBIK dKOKYHenepi Kypyra
BIKIAI eTell. JlereHMeH, jkaHa TEXHOJIOTHSIAPbIH JaMybIMEH KayilCI3/iK, AepeKTep/li KOpFay KOHE PeTTey
TYPFBICBIHAH JIa YKaHa MIHAETTEp TYbIHJaibl. Byil Makanama 0i3 UQPIIBIK TEXHOJOTUSIAP KOHTEKCTIH/IE
Kap KbUIBIK SKOXKYHEJIep Il IaMbITYIbIH HETI3r1 acIeKTIepiH, COHAal-aK OJIap/blH SKOHOMHKA MEH JKaJIIIbl
KOFaMFa 9CcepiH KapacThIpaMbl3.

Kapxpiiblk 9K0KYiie — OyJT KapKbl HHAYCTPHUACHI MEH OHBIH OMIp CYPyl MEH JIlaMyBblI YIIIiH CBIPTKBI OpTa-
ChbI ©3/ICPIHIH PETTEy MEeXaHU3MJEpl apKbLIbl Oip-OipiMEeH ©3apa OpPEeKETTECETIH JIUHAMHUKAJBIK Tere-TeHIIK
xyiecin Ounaipeni [1]. OHBIH Heri3ri MakcaThl — KapXKbUIbIK YHBIMIAP MEH KEKe TYJIFaJlap/iblH e3apa Oaii-
JIaHBICBIH KopceTy. KapKbUIbIK 9K0XKyiie OOMBIHINA 3epTTeyIep KapKbUIBIK JaFrAapbICThl OOJAbIpMayFa KoHe
KapKbUIBIK TOYEKeIACPIiH allIbIH allyFa OarbITTallFaH.

KapKbUIbIK 3K0XKYHEe — OVJI CaH/BIK KapKbLIBIK TEXHOJOTHSIIAP HET131H/1e KIMEHTTIH OapJbIK Heri3ri Ka-
KETTUTIKTEPIH KaHAFaTTaHJIBIPY YIIiH KKETTi KbI3METTEP MEH KbI3METTEP/IIH TOJBIK KeIICHIH JKY3ere achlpa-
TBIH Kap Kbl MHCTUTYTHI OacKapaThlH KOHIIIoMepar. bip Kaparanaa, OM3Hec-MOAebIiH Oy TYPIH eHTi3yIliH
apTHIKIIBUIBIFBI alKbIH, OIpaK OHBIH apThIKIIBUILIKTAPIMEH KaTap, erKeH-TerKeIl 3epTTey I KaKeT eTeTiH
Oipkarap KeMIIiTiKTepi ae oap.

Hudpabk TeXHOIOTHsIIAp MEH WHTEPHETTIH KapKBIHJIbI 1aMYybIMEH, COH/Iali-aK MHHOBAILMSIIAP/IBIH OCYi-
MEH HapbIKTaFbl ©3repiCTep YIIKEH KbULIaMABIKICH Kypyae. OH 5KbUT OYpBbIH THIMJI JIETl €CEeNTEeNIeH CTpaTe-
rUsyiap MeH OM3Hec yiriiepi Oyrinae eckipin 6apabl, aj ipi OMBIHIIBUIAP YHEMI 6cy MeH OeliMAeyAiH KaHa
KOJJIAPBIH 131eyre MoKOYp. Lndpnsik akoxyiie — Oyt opi KapanaiibIM ajiaMFa >KkaKChl TaHBIC KYOBUTBIC, 9pi a3
3epTTENTIeH FBUIBIMH Macelie. MOHOTIONHSFa KApChl casicaT 3epTTeyLIiiepl YIKEeH CYpPETTiH )KeKe AIeMEeHTTepiH
(MbIcaJibl, HAPBIKTAP HEMECEe TOJIeM JKyHelepi) 3epTTeyre Ha3zap ayaapajbl, ajl KeHOip cana aBTopiapsl ol
XKYHeni Tannay )acayra 0aThlIbl JKETIIETeH.

BusHecTi yibIMAACTBIPYABIH OCBI (hopMaThIHA Ha3ap ayJapFaH aJFallKbl OaKbpLIayIIbIIapAbIH KaTapblHIa
MoreThanDigital.info udpibik 5KOHOMHKaA MOPTAJIBIHBIH HETi3iH Kanaymbl benmkamun Tanmud 1udpisik
9KOKYHEeHIH Oec Heri3ri cumarramMachlH aHbIKTaiabl [2]. BipiHImineH, SKoXyile TYThIHYIIbIFa OarbITTalFaH
— OJI TYTHIHYIIIbIFa KbI3METTEPAIH 1epOeCTEHIPIITEeH KUBIHTHIFBIH YCHIHY JKOHE KbI3METTI OHBIH CATHII aly
TypaJibl IIelIiM KaObuiay yiricine OeifiMaey YIIiH OHBIH MiHE3-KYJIKbIH 3€PTTeYyTre YMThUIA b

Exinmi epexieniri, sxyieneri OapiblK akmnapaT UUQpIaHABIPBUTFAHABIKTaH, TUPPIBIK JKOXKYHeaeri
HmemiMep JIepPeKTepAl Tajiiay HeTi3iHae KaObUaHabl. Y IIHIIIICH, 3KOXKYHEer! mpolecTep aBTOMaTTaH-
JBIPBUTFaH, OYJI ayKbIMIAFbl TAOBICTHI OApBIHILIA APTTHIPYFa )KOHE jKaHa OHIMAEP/Il KBUDKBITY HIBIFIHAAPHIH
OHTaMIaHIbIpyFa MYMKIHIIK Oepesi. COHbIMEH Katap, MYH/Iail 9KOXKyie aHbIKTaMachl OOMbIHIIA skahaH IbIK
Ooubin TaObUIaAbL: OHJIAMH M1aTdopMara reorpadusuIbIK JKOHE TUIIIK KeJeprijiep apKblUIbl MacTadTay oHa-
Hibipak. beciHIn KacueT — TuHaMK3M: ITUQPIIBIK SKOXKYHE ChIPTKbI OpTaarbl ©3repicTepre Te3 jxayar oepei
XKoHe Oelimuernesi.

Tana nudpIbIK 9KOXKYHEHIH YIII TYpi Typaiibl aiTansl. bipinmrici GyHkunoHanel: Oy 6ap eHiMHIH aifHa-
JachIHJIA KYPBUIFaH Ka0bIK Kyhenep. OYHKINOHAIIBIK KYHenepae KaTbICyIIbUIap/IbIH MIEKTEYIl CaHbl Oap,
OJIapABIH MiH/IETI OCBI HET13T1 OHIM/I KeTUIIipy 00BN TadbuIaabl. MyHaal sxylenepaiH MbIcanapblH aBTo-
MOOUJIb OHEPKaCiOiHeH Ta0byra Ooaabl [2].

ExiHmi Typi — alIbIKTBIFBIMEH, KOTT MITHJIBIK KaTHICYIIBUIAP apMHACHIMEH KOHE KITMEHTTEPTe YChIHBUIATHIH
OHIMJICP/IIH ajlyaH TYPJILUIITIMEH epeKIe/IeHeTIH m1aTGopMalibik HuGPIIbIK Koxyhenep. Meican petinnae Ta-
JIMH 931pJieyIlijiep MeH OHAIPYIIiIep 63apa OPEKETTECETIH KOHE TYIIKI TYThIHYIIbLUIAP 631ePiHIH aKbLUIIbI YHIH
0ip KosimaHOa apkbUIBl 0ackapa anatbiH mwiathopma Google Home-Ti kenripei.
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Yurinn Typi — cynepruiatgopmanap. by skoxyiienep apTypii cananapblH eHiMIepiH OlpiKTipeTiH eH
Kypzeni 6onbin Tadbuiazapl. Cynep riatdopmanapasid Mbicamaapsl Apple, Google, Amazon, Tencent. MyH-
Jlail caHJIBIK 3KOXKYHEIepAiH MaHbI3IbI DJIEMEHTI KoOiHece cyrep KosigaHOatap 0okl TaObLIadbl, 0Jiap TY-
TBIHYIIBIFAa OapIIbIK YChIHBICTApFa Oip KOJ KETKi3y HyKTeciH Oepeni. byn ¢pynkmus kerraiineik WeChat ko-
ceimiachigia (Tencent KOMITaHUSCHIHA THECIIT) €H JKapKbIH TYPAE KY3€ere achlpbUIajbl, OJ1 TYThIHYIIBUIAPFa
TeJIeM KbI3METTepiHe, HapbIKTapFa, arblHAapFa, OHJIAHH OMBIHIAPFaA JKOHE TINTI TeJIEMEIUIMHAFa KOJI JKETKi-
3yre MyMKiHik Oepeni [2].

OJeM KapKbIHJIbI ©3Tepill JKaThlp, COFaH cail TaObIcThl OM3HEC YITiepi Je TypieHyne. bypbIHFBI «Kapa-
naibIM» 09CEKeIeCTIKTIH OPHBIH OYTriHAe KOoolepalisi MEH CHHEpTHUsFa Heri3/IeNreH KaHa Tocuiaep Oacyna.
AJMaybIT KOMIIAHUSUTAP.IBIH OPHBIHA KBI3METTEP/IIH CaH alyaHJIbIFbIH Oip apHara TOFBICTHIPATHIH, YaKbIT Ta-
naObiHa OelimMiene anaTblH HKeMI1 OM3Hec-dKoXKYHernep alFa NIbIKTel. MyH/ail 9KoXKYHenepIiH KeJep yakbl-
ThiH XX FachIp/biH 90-xbuiaapeiHaa Ousnec-crparer Jxeitmc Myp Gospkaran 0oJjaThiH. AJT Ka3ipri TaHja
McKinsey caparmbuiapsl 2025 sxpiiFa Kapaid HupIblK OU3HeC dKoxKyHenepi mamamer 60 TpUIUTHOH Jojiap-
Jibl HeMece xkahauabIK TaObIC myJIbIHBIH 30%-bIH Kypai bl aen 0oykar oTep [3].

OJneduerke moJy. 21 raceipia OM3HECTI XKYPri3yJiH ASCTYPIIi HbICAHAAPBIH YKOKYHenep (heHOMeHi al-
MacThIpABL. TEeXHOIOTUSIIBIK TIPOTPEcC MeH 6Cy KapKbIHBIHBIH HOTHKECIH/IE TYTHIHYIIbIIAPAbIH KaKETTUTIK-
Tepi, OM3HEeC HKOKYHeNepi caThI alyllbliap MEH CaTyIIbuIap apacklHAarbl OalIaHbIC KYHECiH alTapIibIKTal
e3repTTi. 3epTTeNeTiH KyObUTbIC TeK KaHa KeH J1aMy MepCIeKTHBANIaphIH FaHa eMeC, COHBIMEH KaTap oJlapMeH
0aliIaHBICTBI TOYEKEIIEP MEH KUBIH/IBIKTAP bl KAMTH/IbI, OJIAP/ABI J1a KAPACTBIPY JKOHE Talay KaKeT.

«OKoXyHe» TepMuHiH anrail peT SkoHomHCT [xeiimc Myp Harvard Business Review FbuibiMu xKypHa-
JIBIHJIAFbI MaKaiajaapbIHbIH Oipinze Koaganrad [3]. JI. Myp SKOHOMUKAJIBIK OCJICSH IUTIK TIEH CaThII alylllbl-
JIap MEH OHIIPYIILIep OChI )KYHEHIH OpTaJIbIFbl 00JIBII TAOBUIATHIH KOMITAHUSHBIH aliHAIAChIH 1A O1pre JaMblil,
JAMUTBIH DKOXYHE apachbIHIaFbl YKCACTBIKTHI JKacayabl YChIHABI. OHBIH UACSCHIHAAFBI €H 0acThIChl HAPBIKTA
JKYMBIC 1CTEHTIH KOMITAaHHSHBIH 63 KIMEHTIHIH aifHaiacklHIa OipTyTac OpTaHbl KYpybl eMec, KOMIIaHHSIMEH
0ailyIaHBICTBI CYOBEKTUIEP/IIH: KIIMEHTTEP, KETKI3YIIJIEp JKOHE TINTi OocekenecTep Oipiece JTaMUTBIHIBIFbI
Typasbl OekiTy 001ibl. OWTKEHI, KOOIHeCe IBOJIIOIUIIA HET13T1 POJii OPraHU3MHIH KEKe eMip Cypyre JereH
YMTBUIBICHI €MEC, ©3repMelli KopllIaraH opTa Karaaiiapbl MeH 0acka OpraHu3MJEpAiH dcepi aTkapajbl. by
JKaFaiia )KeTeKI KOMITaHUSHBIH HETI3r1 MiHJIeTI O0oceKkenec KOMIIaHUsIap YIIIH TPeHI TIeH JaMy cTpare-
TUSICBIH Oenriniey 0oJibill TaObLIaabl. bip-OipiMeH Oacekesiece OThIPHIN, KOXKYHe CyObeKTiiepi Oip Me3riiie
epikci3 Oipiecin kyMbIc icTeiii, 6ip-OipiHiH ToKipuOeciH YipeHe i, HHHOBaUsIIAP/IbIH Y3/IKCi3 6CYiH KaM-
TaMachl3 €TeJIl XKOHE KaJlbl OM3HECTIH JJaMy BEKTOPBIH Oenriieiai [3].

HapbIKThIK KaThIHACTAP bl KYPYAbIH SKOXKYHEIIK TOCUII Ka3ipri Ke3eH e HeTi3ri 0O0JIbIN caHasa ibl, OUTKeHI
0JI1 OCBI KaThIHACTAP/IbI Callalibl XKaHa JICHrelre koTepyre MyMKiHJIik Oepe/i. Ochliaiiiia, KapiKbLUIbIK 3KOKY-
HEHIH KaJIBIITACY JKOHE JlaMy MPOIeCiH OeHHeNeHTIH Maceeep/Ii KapacThIpy ©3eKTi OOJIBI TaOblLIa b,

Hudpabik napagurMaHblH KaJdbIITACYbl JKaFIalbIH/a KAPKbUIBIK KaThIHACTAPIBIH TPAHC(HOPMALIUSICH MO-
celleciH 3epTTereH dKoHomucrep Karapbiaa k. Myp, . Omu Axkun M. Meanosuy, M. Konosanoga, /1.
Kypuosckuii, /1. lllupsieBa, connaii-ak E. Koposiea cbinabl rasibivuap 6ap. Osap e3 eHOeKTepiHae KapiKbi-
JIBIK KaThIHACTAPBIH HETI3r1 ©3repicTepiH KapacThipaibl. Ajaina, Oy 3epTreynepae OaHKTep IiH TpaHcdop-
MaIUsIChl MEH OJIapblH Kap)KbUIBIK SKOXKYHEre aifHaIybl MOCEJIEC] HKETKUTIKTI JICHIeiIe KapacThlpbUIMaraH.
Ocpbiran 0aiIaHBICTBI, HUQPPIAHABIPY AJYipiHIETT KOMMEPIHSIIBIK OaHKTEP/iH POIiHIH TpaHCHOPMALUSICHIH
FBUIBIMU TYPFBIIAH TEPEHIPEK 3ePTTEy KaKETTUIIr TybIHIAH B [4,5].

AJTHEp MHHOBAIIMSUIBIK KOXKYHelepre Ha3ap aynapajibl, OHJIa KOCIIOpbIHAAp OIpJIeCKeH KelliciMep xka-
cay apKbUIbl )K€Ke YChIHBICTAPBIH YHJIECIMl, TYTHIHYIIBIFA OaFBITTANFAH HIenriMre OarbITTaibl. JKakbiHIa
XKYPTi3iIreH 3epTTey IKOKYHEeHI «aKTepIep/IiH )KUBIHTHIFBD) PETIH/C aHBIKTAY aPKbIIbI KOHBEPIreHIIUSHBI Kali-
TajaH oKenesi. TonbIK nepapXusiiblK OaKbLIaHOAWTBIH SPTYPIIl JOpeKeaeri KOTKAKThI, KalIbl eMeC TOJBIK-
TBIPYJIAPMEHY.

Annep (2017) axoxyHenik oiiay cTpaTerusHbl KYpy *oHE CTpaTeTHsHbI 3epTTey YIIiH dpKaman Oipaei
MaHBI3/Ibl €eMeC SKeHIH aiTanbl: «OKeTiireH cajiaigapia 3KOXKYHEHIH Kerl 0eiiri keOiHe »KachIpblH 00JIajibl.
Kpzmerrepi, cyObekTiepi, yCTaHbIMAAPDI KOHE OalTaHbICTaphl TYPAKTHI; ©3repic OOJFaH JKaraaiaa o xe-
KeJIeTeH CyOBeKTiIep Hemece AMSATap JeHrelinae Oonaabl (MbIcaibl, OCNTiIeHTeH apHajiap apKbUIbl icKe
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KOCBUIFaH jKaHa OHIMJep; KOIDKAKThl MO3UIMSIIAPFa oCep €TETiH CYOBEKTUIEp apachlHAAFbl 09CEKENecTiK,
OCBIHJIall MO3UIMSIIAP/IbI TEHECTIPY eMec). IKOXKYHEe KOAIMIT OITIMrepiIiiik cunarbiHa ue. J[on MHHOBAIUS
OCBI 3JIEMEHTTEP/IIH KOH(DUTYPALUACHIH ©3repTY/Il Tajal eTKEH/Ie IKOKYHe 001a/ibl. DKOKYIHE TUHAMHKACHIH
€CKepy CTpaTEeTUsHBI XKacay JKOHE TYCIHY YIIiH 6Te MaHbI3 bl OOJIBII Ta0bLIa Ik [6].

Teece (2007) OuzHec dKOXKYHeNnepiH KOCIOPBIHFA JKOHE KOCITOPBIHAAPABIH TYTHIHYIIBUIAPEI MEH KETKi-
3ylIijiepiHe dcep eTeTiH YHBbIMAApIbIH, MEKEMENep/IiH JKoHE KEeKe TYJIFalap/blH KaybIMIACTHIFbl PETiHIIE
aHBIKTANABI [7].

Can/IbIK KapKbUIBIK 9KOXKYHeE KypAesi )oHe KapKbIH/IbI IaMbITT KeJie )KaTKaH KypbuibiMFa re. COHFbI JKbLI-
Japbl OaHKTEp Kap KbUIBIK )KOHE TOJIEM KbI3METTEPIH KOPCETY diCTepiH 3aMaHayH KOHE HHHOBALUSIIBIK OJTic-
Tepre Kapai KaidTa Kypyjaa. bankrep MoOWIIb/Ii KOCBIMIIIAIap bl XKoHe 0acKa Ja 3aMaHayHd TEXHOJIOTHsLIap bl
naiianana OTHIPBII, KbI3MET KOPCETYIiH HUPPIBIK daicTepiHe (kaHa OaHKTIK YJITi) Ha3ap ayjapa OTBIPHII,
pecypcTapbl Kol KaKeT eTeTiH kaHa (Quiuaiiap MeH KeHCeep/Ii airyiaH OapraH CallblH ajlllaKTar Keel.

Kapskbl HapBIFBIHIAFbI YKETEKII OWBIHIIBLIAP OAHKTEp MEH OaHKTIK eMeC Kap Kbl YIHBIMIAPbI OOJIbII Ta0Obl-
Jaibl, OJ1ap KaHa KYpY KOHE YCHIHBUIATHIH KApKbl KBI3METTEPIHIH TYpJIEpiH (HUPIBIK OaHKTEp) JaMBITy ap-
KBUIBI ©3 KbI3MeTTepinAe GUHTeX IemiMaepid enrizyre kaodinerti. byrinri kyHi eniMizae mudpisik OaHKTEp
MeH MOOHJIB/II JKOHE MHTEPHET-KOCHIMILIANIADP apKbLIbl KAPIKBUIBIK KbI3METTEP/IiH TOJBIK IHUKIIH (KapKBUIBIK
3KOXKYHeIep) YChIHATBIH I1aThopmaiiap xymeic icrer typ. CoHaii-ak 0aHKTep 3/epiHiH dIKOKYHeIepi eH-
OepiHjie, COHBIH iIIiHAE TOCTYPil OaHKTIK KBI3METKE KaThICHI )KOK KBI3METTEP/IiH OpTYPJIi TYPJIEPiH KOpceTe/ .
BaHk ofibIHIIBUTIAPHI ©3 OHIMJICPIH KIIMEHTTIH HET13T1 KAKETTUIIKTEP] TOHIPET1H e KYH/ICNIKTI ClieHapuiiepre
enriseni [8].

3EPTTEYAIH HET'I3I'l bOJIIMI

Byn zeprreyne «Kaspi Bank» AK sxone «Kazakcran Xanbik JKunak banki» AK-HbIH ipi KapyKbl HHCTUTYT-
TapbIHBIH €Ki [IU(PIIBIK IKOKYHECIHIH KEHC 9/TICIH MaiaiaHa OTBIPBII CaJbICTBIPMAJIBbI TAJIAY, KOPBITHIH/IbI-
Jlay, )KyHeni ke3kapac, Maimerrep OotibiHma SWOT tanmay oicTepi KOJIIaHbLLIbL.

OTaHABIK KapKbl YHBIMIAPHI 03 I1aT(opMaiapbiH d3ipiiey kKoHe ipi kaObIK IKOXKYHenepal KYpy apKbUIbI
KBI3MET KOPCETYJIIH AOCTYpJIl eMec OarbITTaphlH 63 KbI3METiHE eHri3e OacTajibl. TOJBIKKAH/IBI YKOKYHEHIH
JKYMBIC ICT€yIH KaMTaMachl3 €Ty YIIiH )KeKeJiereH OaHKTep 63 Ou3HeciH (MHTEX KOMIaHUsIIaphl PETiHe /aa-
MBITyFa OarbITTay OOMBIHINA KYMBIC JKYPTri3ai. byn OusHec-Moienbre Koy IiH Heri3ri MOTHBI, €H allIbIMEH,
OJIapABIH HETi3ri OM3HEeCKe KOChIMINA OOJyBl )KOHE OCBIFAH OalaHBICTBI TYTHIHYIIBI TOXKIPHOECIHIH jKaKca-
PYBI, KBI3METTEP/Il Y3IIKCi3 KOPCETY, KIMEHTTIH SKOKYHe/ie OTKI3ETiH yaKbIThIHBIH YJIFAIObl, KITHEHTTIH KO-
KYHEHIH MepUMETPIHEH KeTy KKETTLIIriHIH TOMEH ey jkoHe OM3HECTIH MaprUHAIABUIBIFBIHBIH apTysl [8].
TpaH3akuUsIIBIK JepeKTep i any aa Oipaedt MaHbi3abl. KimeHT Typaiibl — miatdopManap/ibiH MO3UIHSICHIH
OJIaH Opi HBIFalTa TYCETIH IKOXKYHEIeH MaKCaTThl YChIHBICTAP (bl Oarajay YIIiH KIUEHT AePEKTePiH OaubITy.

Mpicansl, Kaspi.kz mimatdopmacs! HapbIKThI, TOJIeM HHQPAKYPBUIBIMBIH, TYTHIHYIIBUIBIK, HECHETICHIIPY I,
OuJIeTTepl caThIN any/caTy KbI3METTepiH KoHe T.0. coTTi )kyMbIc icTerii. Kaspi.kz Kap»KbUIBIK %KoHE KapKbl-
JIBIK €MeC KbI3METTEP/IiH KeH CIICKTPiH YChIHAJIbI.

Conpaii-ak «Kazakcran Xanbik XXunak banki» AK e3iHiH jxeke dKOKYHECIH KypyMeH aiiHaJIbICy/a: Ha-
PBIK, OHJIAHH TeJeM/Iep, aBTOKOIKTI CaKTaHbIPYy, HMHBECTHIIHS KOHE T.0.

JKabwIK dKoxyiieci Oap MyHAall Kap»Kbl HHCTHTYTTapbIHBIH HApBIKTA Maiiia 00Tyl MEH KbI3MET eTYiHiH
KapIKbl )KYHeCiHIH JaMybl YIIIiH OH jK9HE Tepic xKaKTapbl 0ap. baHkTep TeneM KbI3MeTTepiH JaMbITHII, YChIHY-
Jla OJIap/IbIH JKa0bIK SKOXKYHeNepiHie, eH aJlIbIMEH, KapTa TeXHOJIOTHsUIapbiH manaanaxaasl [10].

OcbIHzait )ka0bIK YKOXKYHenep YChIHATBHIH KbI3METTEeP/Ii TYTHIHYIIBI YIIiH OapIbIK AayChl3 apThIKIIBLIIBIK-
Tapbl TYCIHE OTBIPBIT )KOHE KaObUIai OTBIPBII, SKOKYHEIepIiH peTTeIMereH JaMybl OYTiHT1 KYHI Oackanap-
MeH alTapibIKTall apOMTpaXK TYFbI3aThIHBIH aTam eTyre 0onMaiinel. busnec-monenbaep, 6acekenecTik opTara
HIaKBIPabl, OHAIPYIIIHI dKOKYHETIepaiH epekenepi MeH TapuTepiHe Toyeli eTeil, TYTHIHYIIBIHBI 03iHe
OaliTaHBICTBIPAIbI J)KOHE KOOIHECE OHBIH TYTHIHY MOJIEIIH aHBIKTAMIBI.

KazakcraHHBIH KapKbl CEKTOPBIHIAFbl TIATGOpPMAIIBIK JKOXKYHE MOZAET CalbICTBIPMANbI TYpIE dKa-
KbiHAa gamu Oactazsl. 2016 xbiibl enjeri eH ipi Oankrepuin 0ipi «Kaspi Bank» AK e3 OusHeciHiH TpaHC-
(dopMaruschl koHE HUMPIIBIK KApKbUIBIK 3KOXKYHere alHaJIFbIChI KEJIETiHIH Jkapusuianbl. Kaszakcrania
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1aThOPMaIIbIK IKOKYHeENIep i HeTi3iHeH KapKbl HHCTUTYTTaphl KYPYybl TaHKAIAPIBIK eMec. MyHaal 9KOXKY-
HeHl Kypy KOMaKThl Kap:KbUIBIK WHBECTUIMSLIAPABI, OUTIKTI KaJpiapabiH, acipece IT-TexHomorusuiap cana-
CBIH/IA, aJla)l KIMEHTTEPIiH YJIKeH 0a3achlH, COHAal-aK OM3HECTiH OpTYpii cajalapblH THIMJI YHIIecTipyre
KaOlI1eTTi Ky3bIPETTI MEHE/DKMEHTTIH O0JtybiH Tanan etei. Ocbinaail xaraainapaa KazakcraHHbIH ipi OaHK-
TEpiHJIe MYH/Ia ®o0allap bl )Ky3ere achlpy YIIiH OapiIblK KaKETTI pecypcrap Oap.

Conpaii-ak 6aHKTepIi KaHa OM3HEC YIITiciHe Kollyre urepMeseiTin Oipkarap akropnap 6ap. COHFBI KbLI-
JlapAarbl Ka3aKCTaH/IbIK OaHKTepP KipiCiHIH alTapibIKTall ©CyiHe KapaMacTaH, MEHIIIKTI KalUTaJIbIH KiPICTUIIr
(ROE) xepcerkimrepi 2011-2012 xpuigapaarbl KO JKETKI3UITeH MOHAEP/CH aca anMajbl, OyJ1 J9cTypti OaHK
JKYHECIH/IET] BIKTUMAJT JaFIapbICThI )KOHE KYPBUIBIMBIK ©3repiCTep/liH KAXKETTUIINH KopceTyl MyMKiH. OChbiFaH
OaitlaHbICTHI TIAT(HOPMATIBIK IKOXKYHeNepre KOy KapKbUIbIK KbI3MET KOpCeTy NIeHOSpiHEeH MIBIFBIT, THIMIIpEK
OM3HEC CerMEHTTEPIH JaMbITyFa YMThIIATHIH OAHKTEP YIIIH KUCBIH/IbI KaJ[aM OOJIbIN TaObLIa bl

Byrinri kyHi OaHKTEep OYpBIHFBIAN KIMEHTTEP/IH CaHbl YIIiH eMec, KIMeHTTEePIiH MIOTTapblH/Ia CaKTau-
TBIH KapakaT yJieci yurin 0acekeneceni. Mpican perinne «Kaspi Bank» AK-marbl sxarnaiinsl kentipyre 60-
nazibl, 0N KIMEHTTEP/iH 03 MIOTTAphIHIA KapakaTThl CAKTAaybIH FaHa eMec, COHBIMEH Karap oJap/blH OaHK
IKOKYHECiHIH Oacka eHIMIEpiH OeliceH i Typ/e MaijaiaHyblH KaMTaMachl3 eTyre Thipbicaabl. Ochutaiiia,
0OaHK KJIMEHTTIH «OMUSHBIHIAFBI» 03 YIIECIH apTThIpaJibl, OYJI KipicTiH ecyiHe okeneai. KipicTiH MaHBI3IbI KO3i
— OaliaHbICTHI KBI3METTEP/I1 NaiiiananyJaH TYCETiH KOMUCCHSIIBIK KipicTep. ByJ1 yiec Ka3ip a3 OonFaHbIMEH,
0oJamakTa ecy MyMKIHJIIT ©Te 30p.

XaublK 0aHKi 3aMaHayd TPaH3aKIUSUIBIK KbI3METTEPIi YChIHA OTBIPHII, KOCIKepIIep YIIiH XKaraaiapl Oel-
CEeH[Il TypAe KaKcapTyJla KOHEe KbI3MET KOpCeTy *KoHe OaHKOMaTTap apKbUIbl ©3i1H-031 xuHay. bankTig 275
MbIH KJIMEHTTIK KOMIAHHUSCHIHBIH 135 MBIHFaA XKYBIFbI OCJICEH/Il JKYMBIC ICTEHII XKOHE KhI3METTEPIH Maiaa-
JaHaJIbl, OHBIH inriHge 80 MBIHHAH acTaM KeKe Kocinkepiep. baHk kenTereH Kap»KbUIBIK KbI3METTEp, COHBIH
e cayaarepiepre apHairad QR KOCBIMIIIACH )KOHE OHJIAHH-KACIIKEpIIep YIIIH bIHFAWIbI HISHIIMICD ap-
KbUTBI KeHEW/Ti. baHk KeH ayKbIMJIbl KbI3METTEP MEH KalllbIKTaH OAHKTIK KbI3METTEP/Ii YChIHATHIH [IAFbIH )KOHE
opTa OMU3HECTIH Heri3ri 0aHKi Ooyabl MaKcat etei [9].

XaubIk 0aHKi oMOe0an OaHK OO0JIbIT TAOBLIATHIHBIHA HETI3/CIIeH alllbIK O6JIIIEK cayia IKOKYHeCiH Kypy/a,
OpPTYpIIi OHIMJIEP/l YCHIHATBIH YJKEH TONTBHIH Oip O6Jiri: WHBECTHUIHS, CAaKTaHbIPY, TeICKOMMYHHUKALUIIAP,
eMip 00iibl KbI3MET KOPCETY jkoHe T.0. 6acka. Xayblk OaHKiHJIE KITMEHTTEpre 03 MOTTapblH OacKapyFa, KajlIbIK-
Tap MEH TpaH3aKIMsIIap TAPUXbIH KOpyTe, aKlia ayJIapyFa, IOTTap bl TeJIeyTre )KoHe MOOMIIB/II KyphUIFbUIApAaH
Oacka J1a 0aHK KbI3METTEPIHE KOJI JKETKI3yre MyYMKIHIIK OepeTiH ©3iHiH MOOMIIbII OaHKMHI KOCBIMILIACHI Oap.
OJ1 63 KIIMEHTTEPIHE HECHEITIK )KOHE UITOTEKAIBIK OHIMIICP/IiH KE€H ayKbIMbIH YCBIHA/IbI, COHBIH IIIIHIE KEKE He-
cuernep, OM3HeC Hecherepl )KOHE TYPFBIH Yil UITOTEKaChl, CAKTaHABIPY OHIMACPiHIH KEH CIIEKTPi: OMIipIi, MYJIiKTI
YKOHE KOJIIKTI CAKTaH/IBIPY, KIMEHTTepre 03/IepiH )KoHEe aKTUBTEPiH KOpFayFa KOMEKTeCeIi.

Dkoxyhe UQpbIK TpaHCHOPMAIUSHBIH HETI3T1 cajlaiapbliHa J1a alTapJIbIKTal KETICTIKTepre KeTTi.

BankTiH 9K0KYiieci alTapibIKTall HOTHXKEIepre KOJl XKETKi3iM, ocepli )KETICTIKTepIi KOPCETTi.

Kazakcrannarbl yii OaHKiHIH O6JIIIEK KIMSHTTEPre KbI3MET KOPCETyi Oip KbUIMEH cajbiCThipranaa 28,6%-
ra /27,4%-ra ecrTi.

Opranblk OaHK KIMEHTTEP1 MEH IIAFbIH )KOHE OpTa OM3HEC YIIiH OHJIAH-O0aHKUHT Oip KBUTMEH CaJbICTHIP-
ranjga 62,2%-ra ocTi.

Home bank-Te kiineHTTep11 OHJIAHH TipKey JKOHE KEKe TYJIFaiapra MU pIIbIK HeCUenep MeH 0eJIin Teley;

3aHapl TYIIFaiap yiuiH nudpIibik HecHenep;

OmnnaitH 6aHKUHT apKbUTBI CANIBIK ACKIAPAIHSCHIH TaIChIPY;

Hudpibik GaHKTEp/IIH TEHACPIIK KSMULIIKTEP] (6TKSH KbUIIbIH COUKEC Ke3CHIMEH CaJIbICThIpFaH/a 7,8 ece ecTi).

JKorapbia atanran cebentepiH OapiibiFbl Ka3aKCTaHIBIK OaHKTEp/Ii OipKaTap HEeri3ri eMec KbI3MeTTep i
OeJiceHal nambITyFa bIHTaTaHABIpaaAbl. Mbican: bank Kaspi 6ombin Tadbitaasl, oa aa Oip Tepese nmposaiiaepi
YIITICIH KOJIZIAaHATBIH oMOe0an KbI3MET KepceTyI 00yyFa yMThuIab! [9].

Kazakcrannplk 0aHK HapbIFBIH KOHE OHBIH JKYHen memimaep Tadyra YMTBUIBICHIH Taliail OTBHIPHIN, MYH-
naii 6acramanapasl Xanbelk banki, Kaspi Bank sxone LlentpKpenur banki cusikTel 6ipHemie ipi oHbIHIIBLIIAD
FaHa jKy3ere achIpaThIHBIH Kopyre Oonaabl. JlereaMen, Oy 6GaHkrep Je Oipkatap Herisri OarbITTap OOMBIHIIA
Kacnuit 0ankineH Kaibin Koias! [10].
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AFBIMJIaFbI )KBULIIBIH Ka3aH aiibiHa jAeiin KazakcraHja OHIaiH-OaHKUHI KbI3METiH OCJICeH/II MahjiaiaHy-
mibuIap canbl 24,8 MITH 00J/IbI, OYJI COHFBI KbUTIApAAFsl a0COMIOTTI peKop, aen xabapiaiiasl Ranking.kz.

2023 KbUIIBIH COWKEC Ke3eHIMEH CalbICThIpFaH/Ia ojap/bliH caHbl 12,4%-ra ecti. bankrep MeH Oacka Jia
Kap Kbl MHCTUTYTTAPbIHBIH KaH1all MOOWIIB/II KOCBIMINIATaphl KOOIPEK CypaHbICKa ue?

Ranking.kz mamimeri Ooiibiniia, Google Play-neri «Kapkb» caHaThIHIAFbl €H TaHbIMajl MOOMWIIBJI KO-
ceimina — Kaspi.kz caiiteiabig TypakThl «Kaspi.kz cynep konmanbacen». Aiita keTy Kepek, OaHKTIH MOOMIIbAI
KOCBIMILIACHI Y3aK YaKbIT OOIbBI ceHiMI Typ/e OipiHIm opbiHabl nenenai [11].

Exinmi opein Xaneik O0ankinig Halyk Kazakhstan moOuibai KochIMIIachiHa OYHBIPABI. Y3JIIK YIITIKTI
Otbasy Bank MOOWMIIB/Ti KOCBIMIIIACKI TOJBIKTHIP/IBL.

Kazakcran Xanbik )Kunak banki skyiieni MaHbI3/ bl oM0Oe0an KOMMEpIUsUIbIK OaHKke aiiHamabl. On «Xa-
JIBIKY» WHTEPHET-ITOPTAJIbI apKbUIbI KOMITAHUSIIAP apachiHa TAYJIiK OOMBI €cell albIPhICY Ibl KAMTaMacChI3 €TY-
JIeH Oacrar, KoCilKepiiepre eHiMIep MEH TEXHOJOTHSUIBIK KbI3METTEP/II JaMbITYIaFbl MHHOBAIUSIIAP/IbI bIH-
TaJIaH/BIPY apKbUIbI OM3HECKE apHAJFaH dKOKYHEH] KYpIIbI.

Conrbl Kbulapa HUQGPIBIK aKIapaTThIK TEXHOJOTHSIAP SJEMJIETT Kap)Kbl HAapbIKTAPbIHIA KEHIHCH
EHT131iI JKkaThip. Kapbl caachiHa KOJJIaHBLIATHIH 0acThl 3aMaHayH TEXHOJIOTUsIAP/IbIH Oipi — TapaThuI-
raH Ti3iniM TexHonorusckl (distributed ledger technology, DLT). Byn TeXHOIOTUSIHBIH HETi3iHIE KapiKbl
AKTHBTEPIHIH JKaHa KJIaChlH — KPUNTO-aKTUBTEp (crypto-assets) Hemece nUPIBIK KapxKbl akTuBTepi (digital
financial assets) »xacalThIH OpTYPJIl Kap Kbl Kypajaapsl a3ipiaeHye [12].

Kazipri 6usHec KOHPUrypanuschiHbiH k0Jbl 2000-11bl KbIIIAPABIH OpTackiHaa, bank Kacruii Oesex
CerMEHTKE Ha3ap ayJaapa OTBIPBII, KOPIOPATUBTIK HECHeNey/l TacTaraH Ke3ae Oacranabl. baHk skoxkyiie
CHUSIKTBI OMJIAJIbI J)KOHE OPEKET TTi: OJI KJIMEHTTI Kajarayall, OHbIH CHUIAaTTaMallapblH 3€PTTE/l, COJlaH KehiH
OCBI JIEpeKTepre CyieHe OTBIPHIN, OFaH KOOIpeK aHa eHiMAep YChIHIbl. KIMEeHTTI KaKChIpaK TYCIHY YIIiH
OaHKupIep onapaaH Kkedipek OaitaHbIC arybl Kepek 00Jibl. by OM3HecTiH opTapanTaHabIpyFa KipicyiHiH Oip
ce0e6i. 2012 sxpuibl Kaspi akiponepiiepi B. Kum men M. Jlomranse « Ajnceko» OWITMHITIK KOMITAHUSICBIH, ajl
2014 xpu1b1 «Koneca/Kppliia» aBTOKONIKTEpi MEH TYPFbIH YHJIEPiHIH HHTEPHET-HAPBIFBIH CATHII aJlJIbl.

Bank TyTBIHY TayaplapblH caThlll aly YUIiH Oeiin teiney sxkocnapbl 0ap Kaspi Red eHiMiH mibiFapisl.
Kaspi gebertik kapramappl *KbUlIaM HIbIFapyFa apHaIFaH WHQPaKYpPbUIBIM/BI KYPYBIHBIH apKachlHa OaHK
SJIMI3JIIH ePeCceK TYPFbIHAAPBIHBIH OAPJIBIFBIH JCPIIIK KIUCHTKE aitHaAbIp/ bl 2017 sKbUIbl OAHKTIH OapIIbIK
eHIMJIEpi CyIiep KosanOara OipikTipiii, oHbl Ka3ip 20 mitH xaike! 0ap Kazakcrannia aiibiHa opTa ecernrex 14
MJIH ajam maigananaabl. 2018 xbuibl 0ank P2P aygapeiMaapbid icke KOCTHI.

Kazakcranna «u@piiblK 3KOXKYHEe» TIPKeCl )KaKbIH yaKbITKa JCHIH TeK Oip FaHa OpeH/IeH OailjlaHbICThI
oonasl — on Kaspi. bankren mbikkan Kaspi sxoxyieci OyriHae TejeM KyieciH, HapbIK ajlaHbIH, )KapHama
w1aTGopMachkiH, OHJIAHH TYPHUCTIK KOMITAHUSHBI HKOHE SJICKTPOH/IbI a3bIK-TYJIIKTI KaMTHIbl. KoMITaHUsSHBIH
031 ecen Oepy/ie YIII Heri3ri CerMeHTTI — HapbhIK, PUHTEX JKOHE TeJIeM )KyieciH aHbIKTaiabl: (1-cyper).

CermeHTTEp GoMbIHLLA Tabbic

Payments
23,0%

Fintech

Marketplace

Cyper 1 — «Kaspi Bank» AK-nb1H 2024 xbUTFbI 3 ONIEpaIUsUIIBIK CETMEHTTEP1 OOMBIHIIIA TAOBICHI
Eckepry: [13] nepexxesi HeTi3iH/Ie aBTOPMEH KYPACTHIPBUIIBI
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Ocbl cerMeHTTepIiH OapibIFbIH/IA COHFBI KBUIIAPHI )KOFAPhl 0CY KapKbIHBI Oaiikanabl, Oipak Hapbik Kaspi
3BIMBIPAHBIHBIH YICTKIII OJIOTHI OOJIBII Ta0bLIaIbl: KOMIIAHUS TyTacTal anranaa 2024 sxbuibl 63 Kipicid 50%-
Fa apTThIpca, HApBIK 87%-Fa KOCTHI.

Tenem xyiieci (Payments) — TaOBICTBIH €H TOMEHIi cerMeHTi. bysl cerMeHTTe TaOBICTBI apTTHIPY YIIIH
JKaHa KbI3METTEp MEH OHIMJIEP/l eHTi3y, KIUSHTTEePl TapTy CTPATErUsUIaPbIH KETIIAIPY KakKeT.

Marketplace — Ta0ObIchl opTaia JeHreiijie. by cerMeHTTe 09CeKeNnecTiK JKOFapbl O0IYbl MYMKiH, COHJIBIK-
TaH MapKETHHITIK CTpaTEerHsIap bl KYIIEHTY, CEPIKTECTIK OaFaapiiaManapbiH JaMbITY jKOHE KIHEHTTepre Ko-
ChIMIIIA KYH YCBIHY MaHbI3/Ibl. Fintech — TaOBICTBIH €H jKOFapbl cerMeHTi. byl canana nHHOBaNMsIIAp MEH TEX-
HOJIOTHSJIAP/bI €HTi3y apKbUIbI TAOBICTBI OaH 9pi apTTHIPY MYMKIHIITI Oap. XKaHa eHiMIep MEH KbI3METTEp/I1
JaMBITY, COHal-aK KIIMEHTTEpPMEH OailIaHbIC OPHATY MaHbI3/IbI.

Kacruii 6aHKTIH onepanusuibiK cerMeHTTepl apacbinia Fintech cermenTi eH TaObICThI 00JIBIN Ta0BLIA b, all
Payments cermMeHTI laMy MEH MHBECTHIUSUIIAP/IbI KOXET eTefi (2-cyper).

B 2022« [ 2023x I 2024x

1500
1281,827

1000

587,097

500

Tenempep MapkeTnnenc PduHTEX

Cyper 2 — «Kaspi Bank» AK-#b1H 2022-2024 sXpI11apaarsl ONeparusibiK
CEerMEeHTTEp OOUBIHIITA TAOBICHI, MITH TT
Eckepry: [13] nepexkesi HeriziHae aBTOPIApMEH KYPacThIPbLIIbI

2-CypeTTeH Kepil OThIpraHbIMbI3ai, Kacnuit 0aHKTIH €H HETI3Ti Kipic Ke37epi KOPCETUINeH CETMEHTTED
OOWBIHIIIA, aTall alTCaK TeJeMIep CErMEHTIHIH TaOBICHI KBUI CAaWbIH OCII OTBIP, OV KIMEHTTEPIIH TOJIEM
JKy#enepiHe IereH CYpaHbICRIHBIH apTyBIH, MapKeTIuielic cerMeHTiHae 2023 JKbUTBI alTapIIbIKTal ociM Oaifka-
naibl, OYJI KOMIIAaHHUSIHBIH OHJIAHH cay/a miaT(OopMaChIHbIH TAHBIMAJIBUTBIFBIHBIH apTYbIH, PUHTEX CETMEHTI
JIe TYPAKTHI ©CIMJTI KOPCETIM OTHIP, OVIT MU(PPIBIK KAp>KBUTBIK KBI3METTEPTe IeTEH CYPAHBICTRIH apTYhIH O1ITi-
peni. «Kaspi Bank» AK-HBIH omeparusiiislk cerMeHTTep O0ibIHIIa Ta0kICh 2022-2024 XbuTaap apaibIFbIHIA
TYPaKTHI ©6CiMJIi KopceTe . bysl KOMITAHUSHBIH HAPBIKTaFbl OPHBI MEH CTPATETHSUIBIK JIaMy JKOCTIapIapbIHbIH
THIMIUTITIH pacTainbl. bomamakra KOMIAHUSHBIH TaOBIC KO3EPiH opTapanTaHABIPYhl KOHE WHHOBAITUSITBIK
MIETTIMAEp €HT13y1 MaHBI3IbI 001aTbl. BAaHKTIH CTPATETHACH Op CETMEHTTIH EPEKIICITIKTEPiH eCKepe OTHIPHIIL,
TaOBICTHI APTTHIPYFa OAFBITTANYHI THIC.

Kazakcrannpik OaHKTEp FaTaMIbIK Cymep KoimanOazap MeH IU(PIIBIK MIaTdopMaIapMeH CaabICThIpyFa
0OJIaTBIH TYTHIHYIIBUTBIK KBI3METTEPIIH Olpereit KOMOMHAIMSCHIH YCHIHABI.

backa 6ankTepre KaparaHa KapKbUTBIK dKOXYHenepi aliTapibsikTait ipremni typran «Kazakcran Xansik JKu-
Hak banki» AK men «Kaspi Bank» AK-HBIH 3Kk0ky#enepi caapICTRIpMAIBI Typae 1-kecTene KapacThIphUIFaH.
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Kecre 1 — «Kaspi Bank» sxone «Kazakcran Xanbik XXunak banki» AK-HbIH KapKbUIBIK SKOKYyHenepi

«Ka3zakcran XaabIk JKunak
Banki» AK

DAU sxone MAU KaTbIHaChI 65% 29%

E-comm 1P DnekTpoHABIK a3bIK-TYITiK* v

Koupnan6a imingeri sxosxyiie «Kaspi Bank» AK

3P mapkermieic*®

Ketkizy

Casxar Oye ounerrepi

Tewmip o Ounerrepi

Typ makerrepi

Tesnemaep QR Tenemuepi

P2P Ttenemaepi

MEeHIIIKTI TOJIEM JKeTic

lorTapasl Teney

GovTech CaunbIKTap/isl TNy

Iudpisik KyxKarTap
JKana OuzHecTi Tipkey

N ANENANENANENANENANENAN

Backa Cakranapipy
KbI3METTEP MuBectunusiap

Bunerrep xoHe ic-1apanap

NSNS

Kapnama v

Eckepry: nepexkeszepi Heri3iHae aBTopMeH KypacThipbutraH [14]

DAU (xynzmenikti Oerncenni mamananymisuiap) skone MAU (ait callbIHFBI O€JICeHIII MaiaamaHymbuap)
KoJmanOamap MEH KhI3METTEpIIET] MalJalaHyIIbl OpeKeTiH OarajayFa KOMEKTECETIH HETi3T1i KOPCETKIITep
6omei TabbiIanbl. DAU sxore MAU KaThIHACH MTalJaaHyIIBIIAPAGIH alf CABIHFBI )KOHE KYHACTIKTI OHIM-
MEH KaHIIAIBIKTHI OeNIceH Il oapekeTTeceTiHiH kepceteni [14]. 65% kareiHackl Kacnuit 0aHK maigamaHymIb-
JIApBIHBIH KOIIIIUTITT KolmanOara HeMece KhI3METKe KYHiHEe KeMiHae Oip peT OpalaThIHBIH KepceTemi. by
TMalJaTaHyIIbUIAPIBIH JKOFAphl OCTCEHAUNITIH JKoHe OaHKTIH MaiJaaHymisliap Haimaamsl jKoHe KaKeT Mel
CaHaWTBIH KBI3METTEP/II YChIHA aTaThIHBIH KOPCETEII.

Xanplk 6aHKi 29% KaThIHACKHI MaiAaTaHyIIBUIAPABIH a3 FaHa 0eJiri KyH CaiblH KolganOaMeH apeKeTTe-
CeTIHIH KepceTei. by maiimananymsurap KoagaHOAHBI KU1 MainagaHy YIIiH TapTBIMIGI AT TalTadTHIHBIH
kepceTyl MyMkiH. TeMeH KaTeIcy HyHKIIMOHAIIBIK KETICTICYITUTIKKE, KYpAeli nHTepdeiicke Hemece maiina-
JIAHYIIBLIAPAbI KAUTapyFa BIHTAIAHIBIPATHIH TYPAKTHI XKAHAPTYJIAp MEH JKapHaMasap/IblH OoiMaybiHa Oaiina-
HBICTBI OOJTyBl MYMKIH.

DAU xone MAU kaTeIHAacHl OaHKTIK OTIHIMACPIIH COTTIITIH OaraiayabIH MaHBI3IbI KOPCETKIIT OOJIBII
tabsutanel. Kacmuit 6aHk maimamaHyIisrIapIblH KOFaphl OCICEHIUTITIH KopceTeni, an XaiaslK OaHki e3apa
OpEKEeTTECY Il XKaKcapTyhl KaxeT [14].

2023 sxwutrel Kazanma sxkapusuianraH Standard & Poor's Financial Services LLC (S&P) Ttammamaibik
monysiHaa Kazakcranmarsl OaHKTEpIiH 3aMaHayd TEXHOJOTHSIIAPIbI JKeIe TYpJe Urepyre YMThUIATHI-
HBI J)KOHE OWJI YIepicTe oJjiap ajFariKbl OOJBIT €HTI3TeH HHHOBANMSUIAP €CEOIHEH eyl 09CEKeiK apThIK-
IIBUTBIKTapFa KOJ JKETKI3II OThIpFaHbl KepceTinred. Kazakcranma, Apmenusana, O3ipbaibkanma, ['py3usga
JKoHEe O30eKcTaHma KBUIIAM TEXHOJOTHSUIBIK JKETICTIKTep, MOOWIBAI JKOHE MHTEPHET JKENUICPiHIH KOJI-
JKETIMJIUTITI MEH KeHET01 Kap KBUTBIK KBI3METTEP Il MU PIAHABIPYABIH OJaH 9pi aUTapiIbIKTal oCyiHe BIKITaI
eTyze, NeliHreH OasHmIamMana.

Kazakcran Pecrrybmukacerana Kaspi Bank sxone Halyk Bank 6arkTik mHHOBAIUSITAp MEH UG PITBIK TPAHC-
(hopmarusFa MHBECTHUITHS CaTy CalachIHIAFbl HAPBIK KOMTOACIIBUTAPEI aTaHAbl. baHkTepain Oepik YCTaHBIMBIH
Ka3aKCTaHJIBIK HAPBIKTAFbl Y3aK KYMBIC TAPUXbI )KOHE KIIMCHTTEPMEH Oepik KapbIM-KaThlHACTApP PACTAMIb,
nen atamn oTTi S&P. Ockl Typrhifa « YJIKCH YIITIK» PEHTHHT areHTTIKTEePIHIH TaaaaybrIapsl MAQPIBIK TeX-
HoJIOTHSIIap OaFbITBIH/A ajjia Kelle JKaTKaH KapiKbl YHBIMIIAPhl 63 HAPBIKTHIK YCTAHBIMIAPBIH OJIaH dpi K-
meiTemi, an Oyr canama KeWiH KanraH OaHKTEPIiH apTTa KaTy KayIli )KOFapbUIaliIbl IETeH 00JDKaM YCHIHAIBI.
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KBI3BIKTHI KalT perinae aramn etepiiri, 2024 xpuiasiy Oaceinga Standard & Poor’s (S&P) arenrriri Kaspi
OaHKiHIH PEUTUHIIH KOTepil, OHbIH IUQPIBIK TOJIEMEp CalachbIHAAFbl KETEKI MO3UIUSICHIH epPeKIle aTal
kepcerti. Conman kelin capanbuiap Kaspi Group 3 OM3HECIH opTapanTaHibIpbIll, TeJIeMIep MEH OHJIAWH
cayna ruiarhopMaiapbl CETMEHTIHJIETT KaThICYbIH OCJICCHII TypJie KeHEHTIN JKaTKAHbIH JKOHE OYJI KIIUCHT-
TEPJIiH aJlajIIbIFbIH CAKTAHTHIHBIH )KOHE KeJIeIeri 0ap CUHEPTUsHbI KAMTaMachl3 €TeTiHIH aran oTTi [16].

Kazakcran xaJjikbl, capariibuiap JypbIC aTal ©TKeHIEH, 631HIH KYHJISTIKTI KapKbUIBIK KaXKETTIIIKTEpiHe
OeifiM/IeNIreH JKaHa Kap KbLIbIK TEXHOJIOTUsIAp/Ibl Ak 1aianyFa JaibiH. XalbIKThIH [IIaMaMeH 88 MmaibI3bl 3a-
MaHayH TEXHOJOTHsUIApAbI UTepil, KOJIMa-KoJ ecell albIpbICYaH ropi 0aHK KapTajapblH, COHIAi-aK OHIalH
JKOHE MOOMJIBII OAHKMHT KbI3METTEPIH KU1 KOJIAaHa bl ANTa KeTepIiri, 1ol OChl CaHATTarbl a3amaTTap 0e-
ek OaHKTIK OHIMJIEP MEH KbI3METTEP/IIH HEri3r1 MaiaajaHybuiapbl caHalaIbl.

Conpaii-ak, S&P YKahaunbik namy 0actamachlHbIH [UQPIIBIK KOJDKETIMIUTIK HHCKC OolibiHma Ka3akc-
TaHHBIH KapKbUIBIK KoybkeTiMainik (Affordability DAI) Golibiamna 10-opbiana xone 157 en apackiHa jkaHa
aKIapaTThIK-KOMMYHHKAIMSUIBIK TEXHOJIOTHSIIAPAbI NakaaaHyFa KOJDKETIMIITIK OOMBIHINA YKaJIIIbl aJlFaH]Ia
62-0opbIHJIa TYPFaHBIH aTam oTTi. by eTe kymri kepceTkimrep. bi3 mHAEKC nepekTepiH KapacThIpabIK. Cambic-
TBIPY YILIiH, IIOJyFa €HreH 0acka eJJiep/iH OpbIHIaphl pedTHHITe ObUtalinia Oeminmi: ['py3us — 54-opbiHia,
Apmenns — KaszakcranHaH keliiH OipjieH, 63-opbiHa, O3ipOaiixkan — 87-opbiHaa, O30ekcran — 100-opbiHa
[16].

ConbIMeH KaTap, UPPIIBIK HHIYCTPUSHBIH KaP:KbUIbIK KOJKETIM/IUIIT )KaFbIHAH aiMaKTarbl emoip MeM-
neker Kazakcranra sxakpiHmamaiiasl. Ocbuiaiima, ©30excran 29, ['pysus 54, Ozipbaibkan 64, ApmeHus
85-opbinaa. JKanmbl, MyHIai KOJDKETIMAUTIKTI TUpPIaHIbIpyIbiH (hiarMaHaapbl — KETEKIl Ka3aKCTaH IbIK
OaHKTep KaMTaMachl3 eTeli. 3-CypeTTe NU(PIBIK HHAYCTPUSHBIH KapXKbUIBIK KODKETIMIUIIT OOWBIHIIA el-
JICPJUH PEHTHHTI CaHJIBIK KOJI JKETKI3y MHJICKCIHIH JCPEKTEPiHEe HETi3/IeNe KacalaFaHblH KOpyre 00abl.

Mecto Crpana Ungexc

- Pocoua 0,99
- BaHrnagew 0,99
- KuTait 0,97
- 097
+ DHUHARHANA 0,97
—
ABCTPHA 0,97

==

& Wpan 0,97
—
= - LWiseuma .20
—
I TzinaHg 0,95
—
|n KazaxcraH 0,95
: L] Hopseras 0,95
(.

Y3GERUCTaH 0,91

+ |+
?+:— Tpysus 0,87

s AsepOaiigman 0,86
- ApmeHua 0,82

157 Il I 0,11

Cypet 3 — [ludpablk UHAYCTPHUSHBIH KapKbUTBIK KOJDKSTIMIUTITT OOHBIHIIA IepIiH PeHTHHTI
Eckepry: [16] nepexkesiHeH aibIHFaH
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Tarbl Oip MaHBI3/IbI JKAUT: aliMak OaHKTEepi KeHerore ymThutyAa. Meicansl, Standard & Poor’s (S&P) e3
tangaybsiaaa rpy3usuiblk TBC Bank-TiH ©30ekcTan HapbiFblHa €HY OapbIChIHIA Keprilikti Payme Tesem
JKyHeciMeH MHTerpalslaHFaHbiH, coHai-ak Kaspi.kz ¢puHTEeX KOMIaHHUICHIHBIH O30€KCTaHaFbl KETEKII
TeJieM UHPPAKYPBUIBIMAAPBIHBIH 0ipi — Humo >xy#eciH KeKelleaeHIipyre JAereH KbI3bIFYIIBUIBIFBIH aTall
eteni. byran koca, Kaspi.kz komnanusiceiHbIH TYpKUs HapbIFbIHA IIBIFYBI Jla Ha3ap ayaapapibiK: Oyl Kajam
Hepsiburada onnaiia muiaTgopMachlHbIH maMaMeH 65% akIUsIChbIH HEMJICHY apKbUIbI JKy3ere ackat. [16].

Eun imiage g pibik OaHKUHT KbI3METTEPIHIH KOJIIaHbLTY ayKbIMbI KeHEHiI keie i, 2024 ®bULIbIH YITHIII
TOKCaHbIHA apHaJIFaH JepekTep OoMbiHIa Ka3akcTanmarbl OaHK KyHelIepiHiH OHJIaliH KbI3METTEPIH Haiiiana-
HYIIbUTAP CaHbl 24,8 MUJTMOHFA JKETTi, OYJI OTKEH TOKCAHMEH callbICThIprana 2,3%-¥a, ai 0ip >Kbl1 OYPBIHFBI
Ke3eHMEH canbIcThiprania 12,4%-ra apThIK KOPCETKIIITI OLIIipeIi.

KazakcrannapiH 14 xoHe 01aH >KOFaphl JKACTaFbl XaIKBIHBIH CaHbl 14,5 MITH afaMIbl KYPaUTHIHBIH €CKep-
CeK, IaMaMeH YIII Ka3aKCTaHbIKThIH eKeyl ekinii aeHrein «Kaspi Banky xone «Kazakcran Xasbik KuHak
Banki» AK-HbIH KOCBIMITIAJIapbIH OPHATHII, OCJICeH,II MalijalaHy YCTiH/e Jen anTyFa 0osansl. Jlerenmen, Ka-
3aKkcrana Oananap Ja OHJIaliH-OaHKMHT KbI3METIH Naiananaasl. Tpenarepre Kaparania, HuQpibK OaHKHHT
HIenmiMJIepiHiH TaHBIMAIIBUIBIFBI TEK 6Cel JIereH Ooimkam Oap.

2022-2024 sxpuinap apaibirbiHaarel KazakcTaHarbl OHIaMH-OaHKHHT KbI3METTEPIH OeJICeH Il manjanany-
1IbLIap CaHbl 4-CyperTe OepiyireH:

25

20 215 I 229 23 2o I 227 233
20,2 [l 20,5 20,7

15

10

2022/l 20221l 2022/111 2022/IV 2023/I 2023/l 2023/Ill 2023/IV 2024/1 2024/l 2024/l 2024/\V

Cypert 4 — 2022-2024 xpuinap apaisiFbiHIaFRl Ka3zakcTaHaarsl
OHJIaH-OaHKHMHT KbI3METTEPiH OesiceH 1l nalijananybliap CaHbl, MITH
Eckepty: [16] nepekke3iHeH anblHFaH

JKorapbia aTanraHap/blH HETI31H/IE JKOHE FhUIBIMU-3EPTTEY/IIH HOTHX)eCiH e Ka3akcTaHiarbl Kap Kbl Ha-
PBIFBIHIAFBI KAPJKBUIBIK IKOXKYHENIEP/IiH MBIKThI KAaKTapbIH KOHE 9JICI3 TYCTapbIH, MYMKIHAIKTEpI MEH Kayil-

karepiiepid kamtbiraH SWOT taniay sxacaibiHibl (2-Kecte).

Kecre 2 — KoMmMepuusiibik OaHKTEpETI Kap:KbUIbIK 3K0oxkKYHeaepaid qamybina SWOT Tannay

Kymrri :kakrapsr: OJICi3 JKaKTaphI:

Ounuangap MeH OaHKOMATTaPAbIH KEH JKelici Macmra0ray YIIiH HIeKTeyli pecypeTap.

MHHOBaMsIBIK HU(PIBIK MEIiMAEp MEH KbI3METTEP Benrini Gip HapbIK CErMEHTTEpiHE TIYENITIK

TyThIHYIIBUIAPFA KBI3MET KOPCETY/IIH KOFaphl JeHI el Herisri  oibIHIIBUIADMEH  CalbICTBIPFAHAAa  OPEHATIH  TOMEH
KapykpUtbIK yHbIMApAa YJIKCH KamuTal MEH HHBECTHIMSUIAPAbI TapTy | XabapaapibliFsl

MYMKIHJITi 6ap KapsKputblK yiibIMIap YLIiH KYpAEi 3aHHAMAIIBIK JKOHE PEeTTey Tajarl-
3amaHayH TeXHOJIOTHSUIAP/BI KOJIIAHY apKbLIbI KBI3METTEP/Ii KaKcapTy Tapel

Ken xnmeHTTiK 0a3a MeH CeHIMALTIK, Oyl SKOKYHEeHIH damyblHa bIKNal | HApbIKTBIK JKOHE KapXKbUIBIK TOYEKeNJIep, COHBIH ILIiHAEe Hecue
erei ToyeKenaepi

Kap KbUIbIK HAPBIKTAFbI TOKIPHOE MEH capanrama Bacekenectik opraga epexuieneHy KUbIHIBIKTaphl

Mymkingikrep: Kayinrep:
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CaHJIBIK KapKbUIBIK KbI3METTEPre KbI3BIFYIIBUIBIKTBIH apTyhl Ipi GaHKTEep MEH (DMHTEX KOMITAHUSIAPBIHBIH O9CEKeNeCTir

DUHTEX KOMIAHUIAPBIMEH CEPIKTECTIK 3aHHaMaJIbIK JKoHE HOPMATHUBTIK KYKbIKTHIK aKTLIEpIeTi e3repictep
JKaHa HapbIKTap MEH CErMeHTTepre KeHeHTy AliMaKTarbl 5)KOHOMHKAJIBIK TYPaKCHI3/IBIK.

Jana reorpadusIbIK HapbIKTapra HeMece KbI3MET KOpCeTy caliajapblHa | DKOHOMHKAIBIK JaFAapbiCTap MEH TYPaKChI3bIK

HIBIFY JKaHa TexHOnOruANap/bIH naiia 601ysl, 6ocexenecTep i apTysl
LIndpiblK KpI3METTEp MEH OHIMIEP/I AAMBITY KnueHTTep/iH KapXKbUIBIK KbI3METTEPIe JIETCH CYPAHBICBIHBIH ©3repyi
backa yiibIMIapMeH CepiKTeCTiK OpHATY apKbLIbl SKOXKYHEHI KEHEHTY

Eckepry: aBTOpIapMeH KYpacThIPbLIFAH

SWOT Tanmay Kap>KbUIbIK YHBIMAAPIBIH dKOKYHEIepiHiH AaMybIH OaranayFa )KoHE CTPaTEeTHsUIBIK KOC-
napiayra kemekrecesi. Kymmri xaxrap sl nai1anaHbli, dJICi3 KaKTap.Ibl )0, MYMKIHAIKTepAl MMaiaanany
JKoHe KayinTepi 0ackapy apKbUTBI YHBIMIAp ©3AepiHiH 09CeKenecTiK apTHIKIIBUTBIKTAPBIH apTThIpa aajbl.

3EPTTEY HOTUXEJIEPI (KOPBITbIH/bI)

Hudpablk KapKbUIBIK SKOKYHenepaiH Ooyamarbl ilIKi KoHE CHIPTKbI (aKTOpIapAblH KEH ayKbIMbIHA
0aliIaHBICTBI KOHE MEMJIEKETIICH KapbIM-KaTbIHAC OJIApAbIH €H MaHbBI3IBICHI eMec. DKOKyHenep e31epiHiH
KYPIEIUIITiH eHcepin, KbI3METTep MEeH OHIMIEepAil OIpIKTIpYyIiH KYMBIC YATICIH KaMTaMachl3 €TiM, apTypi
atdopmarap apaceiaa 6ip cynep-matgopmara «kemipiepy» (Mbicansl, APl naiinanany) Kypysl kepek. by
OnokKa U PIBIK SKOKYHEeH] OacKapy Macesnesepi KaThICThl: 3epTTeYLIiiep Kyieae KaTblCyblIapAblH, TeX-
HOJIOTHSUIIAPABIH ’KOHE MPOLIECTEPiH THIM KOI OOIYHI jKoHE OacKapy MYMKIHIIITIH KOFaJITaThIH CHIHU COTTIH
JKOFaphl BIKTUMAIIJIBIFBI 0ap Jien caHaiiibl. JlereHMeH, jkacaH bl MHTEIUIEKT MYHIAFbl SKOKYHere KoMeKTece
aNapl.

ExiHIi MaHbI311bI )KOHE KYp/eIi MiHAET — IepeKTep MEeH OU3HeC-POLECTep Il pYKCaTChI3 KipyAeH KOpFray-
IIbI KaMTaMacki3 ety. @uHTeX o3eri Oap sKoxyienep Oyrinie Oip KarblHaH MEMJICKETTIK aKIapaTThIK JKyiie-
JIep MEH KbI3METTEpPTe, aJl eKiHII KaFbIHAaH MIIHAAFaH NaiiianaHybulapFa KOChUIFaH Ke3/e Oyl MaHbI3IbIPaK.

CaHIpIK SKOKYHeNep i peTTey — OyJ1 OYKLUT aJieMIeri peTTeyIiiep ai1i KyHre JeHiH OeJIeKTel JKell jKar-
KaH M. DKoxKyienep e31epiHiH kahaHIbIK MYMKIHIIKTepiH Naiijanana OThIPHII, Ka3ipri yakpITTa o1aH Au-
BUACHATEP alyaa. Amazon WbIFbIHBI O1p IOPUCIUKIMAIAH SKIHIII IOPUCANKLUSFA aybICTBIPY CXEMaChIH KOJI-
TaHAb! netr aipimtanabl: 2020 KblTFa Kapait KeNTipiareH MBIFBIHAAPIBIH KB coMach 13,4 Mipa gomtapast
KYpazbl, OYJI TOIT OChI YaKbITKa JICHIH TOJIETeH CalbIKTap/AblH Oapiblk comackiHad (11,7 mupa momap) Ker.
Conpaii-ak, PKOXyHenepi MOHOIONMMIFA Kapchl peTTeyre KaThICTBl KONTEreH CYpakTap TYBIHAAWIBI: erep
peTTeyuIiiep 3KoXKyheaepAiH 6ip OM3HeC CerMeHTIH T HAPBIKTHIK OMITIKTI eKiHIIT CerMEeHTTeTi 09CeKenecTiK
APTHIKIIBUIBIKTAPFa Kajail TypJeHIIPETiHIH AYPBIC Oyl YHpeHOece, MOHOIIONMSFa KapChl OpraHIapIbIiH
KO3Kapackl OapraH CaiiblH apTa TYCY BIKTHMAJIBIFBI )KOFapbl KOHCEPBATHUBTI. AJl OYJI KeM JIeTeH/Ie dKOXKYiie-
JePJIiH JaMybIH O9CeHIIETE 1.

Kapskpl CeKTOpBIH IaMBITYAbIH 3aMaHayd TCHICHLUIAPBI, COHJIA-aK 3aMaHayd ChIH-KaTepyiep YHbIM-
JApJIbIH IIIeNTyl YIIiH jKaHa MiHJEeTTep KOsIbl, COHBIMEH KaTap THiM/Ii jkoHe Odcekere KaOineTTi KbhI3METTiH
MepCHeKTHBAIAPbIH amajipl. KazakcTaH HapbhIFbIHIIA KapXKBUIBIK JKOHE HUQPPIBIK TIaTGopManapisl JaMbITy
09CEKEeJIECTIK apTHIKIIBLUIBIKTAP Il HBIFAUTYFa KOHE HAPBIKTBIK KaYilTep IiH KapKbl YHBIMIAPBIHBIH KbI3METi-
HE Tepic acepiH azaiiTyra KemekTeceai. KapKpIIbIK %KoHE HUQPIBIK AKOKYHENIEpi )KoHe TayapIiblK >KoHe/
HeMece KapKbUIBIK HAPBIKTap bl OIPIKTIPY SPTYPIIi KI3MET TYPIIEepiHiH ayKbIMBIH KEHEUTyTe, KbI3MET Kopce-
Ty carackl MEH TYTHIHYIIBUIAPIbIH aIalIBIFBIH apTThIPyFa MYMKIHIIK Oepeni. byn o3 ke3erinae sKOHOMHUKa-
HBIH KapKbUIBIK JKOHE HAKTHI CEKTOPIAPBIHBIH TEXHOJIOTHSUIBIK XKaHa U(PIIBIK IeHrei e o3apa ic-KMMbLUIbIH
keHigereni [15].

Ludpabk TeXHOIOTUSIAPABIH Kap>KbUIBIK SKOXKYHeEre acepi SKOHOMHKAJIBIK OCYAl bIHTaTaHAbIpaabl. MH-
HOBALIMSUIAD MEH )KAaHA KbI3METTEDP XaJbIKTBIH KAPKbUIBIK CAyaTTbUIBIFBIH apTTBIPHIN, WHBECTULMSUIAPIbI
TapTyFa MyMKIHAIK Oepeai. L{uppibiK TeXHOJOTUSIIAPAbIH 1aMybl KYKBIKTBIK JKOHE PETTEYI Macesenep i
TybliHAaTaapl. Kazakcranma nugpiblK KapKbUIBIK KBI3METTEPl PETTey YIIiH JKaHa 3aHHaMalap MEH epexe-
nep KaxeT. L{udpibIk TeXHOIOTHIIApABIH aMybl KHOEPKAYIICi3MiK Maceenepin ae kerepei. KapKbpuibik
YHBIMIap MCH KJIMEHTTEP YIIiH KayiNCi3aiK mapagapblH KYIEeHTy MaHbI3AbL. LU PIBIK TEXHOIOTHSITAP ABIH
Kap KbUIBIK SKOXKYHere acepi aJIeyMETTIK TCHCI3IKTI a3aiiTyFa KOMEeKTece Ii. AYbUIBIK KOHE MIaFail ayaaH-
Jlaparbl TYPFBIHJIAP YIIIH Kap>KbUIBIK KbI3METTEPTe KOJDKETIMIUTIKTI apTThIPy MYMKIHJIITI O6ap.
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KazakcraHHBIH Kap KbUIBIK 3KOKYHECIHIH JaMybIHA IIU(PIIBIK TEXHOIOTUSIIAP/IBIH ocepi aiTapibikTai. by
e3repicrep SKOHOMUKAIIBIK, KYKBIKTBIK, 9JIEYMETTIK KoHE KayiIlCi3/IiK acleKTiIepiHe KaHa MYMKIHIIKTep MEH
KUBIHABIKTApAbl TYBIHIATAABL. 3€pTTey HOTHKeNIepi MEH TalKbUIay HUQPIBIK TPaHC(POPMALUSHBIH KAP>KbUIBIK
CEKTOpJaFbl MaHbI3AbUIBIFbIH KepceTei. Lndpibik TexHonorusiap KazakcTaHHBIH KapKbUIbIK 9KOXKYHECIH TY-
Oereini ©3repTirl, OHBIH THIMJIUTITIH apTThIPY/a MaHBI3/Ibl PO aTKapy/aa. 3epTTey HOTHKeNIepi KopceTKeHCH,
IUQPIBIK TpaHCPOPMAIHS KapKBUIBIK KbI3METTEPJIIH KOJDKETIMJIUTITIH, MKbUIIAM/IBIFBIH JKOHE KayIlCi3IiriH
KamTamachl3 ereii. LinpiabIk TexHomorusuiap JepekTepal >KUHay MEH Talay bl dKEHUIIETII, KapXKbUIBIK YHbIM-
Japra KINEHTTEPAIH KOKSTTUTIKTEPiH KaKChl TYCIHYyre MYMKIHIIK Oepmi. by, e3 ke3erinae, KbI3MET KopceTy
CarachlH apTThIPYFa XKOHE KIMEHTTEPMEH KapbIM-KaThIHACTBI HBIFAWTYFa CeNTIiriH Turizeai [15].

Opune, COVID-19 kopoHaBUPYCTHIK HH(EKIUSICHIHBIH Tapalybl >KOHE OHBIMEH OailIaHBICTHI HIEKTEY IIa-
pasiapbl KOHTAKTICI3 LIemIiMIepre CYpaHbICThl TybIPAbL, HTH(PIBIK Tpanchopmanusra eneyii ceprin oepai.
Amnaiina MyHIai TypJAeHIIpYIiH TEXHOJIOTHSUIIBIK HeTi31 OypbIiHHAaH Oap O0onaThiH. ByriHTi TaHIa COHFBI Maii-
JAJTaHYIITBIHBIH OaHKTIK 2KOKYHEMEH 03apa dPEKETTECY1 KeKe OallIaHbICChI3 TONBIFFIMEH OHJIAWH PEKUMIHIIS
00JTybl MYMKiH. DKOXYHEH1 YHBIMIACTBIPYIIBIHBIH CEPIKTECTEPMEH JKYMBICHI J]a HeTi3iHeH HUQPIBIK Type
XKY3€ere achbpblIa/ibl.

Kopsiteinapuiaii kese, KazakcTaHHBIH KapKbUIBIK 3K0XKYHeCiHIH IH(PIIBIK TEXHOJIOTHAIAp apKbUIbI JaMYybl
eJIJIIH SKOHOMHUKAJIBIK TYPAKThIIBIFBIH apPTTHIPYFa, XAIBIKTBIH OMIp CYPY JICHI€HiH KOTepyTe *KoHEe XabIKapa-
JIBIK HapbIKTa Odcekere KaOUISTTUIITIH HBIFAWTyFa BIKIAJ eTeli. Amalina, Oy mporecTe KuOepKayincisik,
3aHHAMAJIBIK PETTEy XKoHE U(PIIBIK CayaTThUIBIK MOceJeNiepiHe Ha3ap ayaapy Kaxer.
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THE IMPACT OF DIGITAL TECHNOLOGIES ON THE DEVELOPMENT
OF THE FINANCIAL ECOSYSTEM IN KAZAKHSTAN

B. N. Sikhimbayeva'*, S. A. Svyatov?, A. S. Assilova’
'Al-Farabi Kazakh National University, Almaty, Republic of Kazakhstan

2Narxoz University, Almaty, Republic of Kazakhstan

ABSTRACT

Purpose of the research — Analysis of the impact of digital technologies on the development of the financial
ecosystem of Kazakhstan. The purpose of the study is to identify key factors that contribute to the integration
of digital solutions into the financial sector, as well as their impact on economic stability and accessibility of
financial services for the population.

Methodology — This study uses methods of comparative analysis, generalization, systems approach and
SWOT analysis based on data using the case method of two digital ecosystems of large financial institutions
such as Kaspi Bank JSC and Halyk Bank of Kazakhstan JSC.

Originality / value — The uniqueness of the study lies in the comprehensive approach to the analysis of
digitalization of the financial sector of Kazakhstan, including theoretical and practical aspects. The study
presents unique data on the current state and prospects for the development of digital financial technologies
in the country, and also examines the impact of these technologies on financial inclusion and economic
development. The value of the work can serve as a basis for developing recommendations for improving
digital finance policy and stimulating innovation in the financial sector.

Findings — The study found that Kazakhstan is actively introducing digital technologies into its financial
sector, including the use of mobile apps, online banking, and blockchain technologies. Digitalization of
financial services helps expand access to financial products for various segments of the population, especially
in remote and rural areas. The introduction of digital technologies into the financial ecosystem can help increase
economic stability, reduce transaction costs, and improve customer service.

Keywords — ecosystem, financial ecosystems, digital technologies, fintech, banks, mobile application.
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BJIUSHUE NAP®POBBIX TEXHOJIOT U HA PASBUTHE
®UHAHCOBOM YKOCUCTEMBI B KASAXCTAHE

B. H. Cuxumb6aena'*, C. A. Caros?, A. C. AcujioBa'
'Kazaxckuii HaITMOHALHBIN YHUBEPCUTET IMEeHH allb-Dapadu, AnMatel, Kazaxcran
2Yuausepcuretr Hapxos, Anmmater, Kazaxcran

AHHOTALNMUA

Lenv uccredosanus — AHann3 BIVSTHUS ITUGPOBBIX TEXHOJIOTHH Ha pa3BUTHE (GUHAHCOBOW YKOCHCTEMBI
Kazaxcrana. Llenpio nccinenoBanns sIBISAETCS BBIIBICHHE KIIIOUEBBIX (DAKTOPOB, CIOCOOCTBYIOIINX WHTETPA-
MU TUGPOBBIX pelIeHuil B (MHAHCOBBIN CEKTOp, a TaKXKe X BIUSHUE HA IKOHOMHUYECKYIO CTAaOMIBFHOCTD U
JOCTYTTHOCTH (DMHAHCOBBIX yCIYT JIJIsl HACEICHHUS.

Memooonozus — B riccie10BaHUN HCTIOB30BaHbI METOBI CPABHUTEIHHOTO aHAJH3a, 0000IIEHNS, CHCTEM-
Horo noaxoxa 1 SWOT-anann3a, KoTopsle OBUTH M3yUYEHBI C UCIIOJIb30BAaHMEM MeTo1a case study Ha OCHOBE
JAHHBIX ITA(POBBIX IKOCUCTEM IBYX KPYITHBIX (PMHAHCOBBIX HHCTUTYTOB - AO «Kaspi Bank» u AO «Hapon-
HbIi 6ank Kazaxcranay.

Opuzunansnocms / yeHHOCMb Ucciedo8anuss — Y HUKaIbHOCTh NCCIIEOBAHNS 3aKII0YAE€TCs B KOMILIEKC-
HOM TIOJIXOJIe K aHanmn3y IudpoBu3anuy (pruHaHCOBOTO cekTopa KazaxcTaHa, BKITIOUAIONIEM TEOPETHIECKHE
Y TIPaKTHYECKUE acTeKThl. B mcciaenoBaHuM MpeCTaBIeHbl YHUKAIBHBIE TaHHBIE O TEKYIIEM COCTOSHHH U
MIEPCTIEKTHBAX Pa3BUTHA NU(POBHIX (DHHAHCOBBIX TEXHOJIOTUH B CTPaHE, a TAK)KE PACCMATPUBAETCS BIMSHUC
9THX TEXHOJOTHI Ha (PMHAHCOBYIO TOCTYIMHOCTh M SKOHOMHUYeCKoe pa3BuTHe. LleHHOCTh paboThI MOXKET Toc-
JTYy’)KUTh OCHOBOM ISl pa3pabO0TKN PEKOMEHAINHA 110 COBEPIICHCTBOBAHUIO MOJTUTHKH ITU(PPOBHIX (DHHAHCOB
Y CTUMYJIMPOBAHWIO WHHOBAIIMH B ()MTHAHCOBOM CEKTOPE.

Pezynemamul uccnedosanus — ViccnenoBanne mokasano, 9To KazaxcraH akTHBHO BHEIpPSIET IH(PPOBBIC
TEXHOJIOTHU B CBOHM (DMHAHCOBEIN CEKTOP, BKITFOUAs MCIIOIH30BaHNE MOOMIBHBIX TIPIIIOKCHIH, OHIaitH-0aH-
KUHTa W TEXHOJIOTHH Osok4eitH. [ludpoBusaius GUHAHCOBBIX YCIYT CIIOCOOCTBYET PaCIIMPEHUIO TOCTYIA K
(bMHAHCOBBIM TPOAYKTAM IS PA3IMYHBIX CJIOEB HACEIECHUS, OCOOCHHO B OTHAJICHHBIX M CEIbCKUX paioHax.
Brenpenne nnpoBhIX TEXHOJIOTHI B (QPMHAHCOBYIO IKOCHCTEMY MOXKET CTIOCOOCTBOBATH MOBBIIIEHUIO SKOHO-
MUYECKOW CTaOMIBPHOCTH, CHIDKEHUIO TPAH3aKIIMOHHBIX W3/IEPKEK U YITyUIIEHHIO 00CITy)KNBaHUS KJIMEHTOB.

Krrouesvle cnosa — sxocuctema, (GPUHAHCOBBIE YKOCUCTEMBI, ITN(DPOBBIC TEXHOJIOTHH, PUHTEX, OAHKH, MO-
OWIbHOE TIPIIIOKCHHE.
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ABSTRACT

Research Objective: The aim of this study is to assess the macroeconomic consequences of introducing a
central bank digital currency (CBDC) in the Republic of Kazakhstan.

Research Methodology: This research analyzes the effects of CBDC implementation in Kazakhstan from
the standpoint of macroeconomic stability and household welfare. It employs a medium-scale Dynamic Sto-
chastic General Equilibrium (DSGE) model adapted to account for the presence of digital currency and cash.
The study also applies scenario analysis methods, encompassing five CBDC introduction scenarios based on
calculations of standard deviations and correlation dependencies between scenarios.

Originality and Practical Value of the Study: The introduction of a central bank digital currency (CBDC)
entails not only technological and economic aspects but also significant macroeconomic consequences. In the
transition to digital forms of settlement, there is a need for a comprehensive analysis of the impact of CBDC
on the stability of the national economy. Digital currency can serve as an alternative to cash, current accounts,
and deposits in commercial banks. The degree of substitutability between different forms of money depends
on the technical characteristics of the CBDC. Therefore, it is essential to determine the potential demand for
digital currency and assess its impact on macroeconomic and financial stability.

Research Findings: Using a constant elasticity of substitution estimation, the CBDC was integrated into the
medium-scale DSGE model, which made it possible to identify transmission mechanisms of economic shocks
and assess the consequences of digital currency for macroeconomic stability and household welfare via the
loss function.

Keywords: digital currency, central bank, DSGE model, macroeconomic stability, scenario analysis.

INTRODUCTION

In today's financial economy, digital currencies, which are electronic money used as an alternative or com-
plementary currency, are playing an increasingly important role. The growth of the volume of unsecured
money in circulation, provoked by their intensive issue and release into circulation over the past 15 years,
especially during the pandemic coronavirus, replacing unsecured traditional financial assets. Under these con-
ditions, central banks of different countries have become very active in creating central bank digital currencies
(CBDC:s) in order not to lose the initiative.

Unlike existing forms of digital money, such as cryptocurrencies or commercial bank e-money, CBDCs
have a number of unique characteristics, including direct central bank obligations, potential universal acces-
sibility, and the ability to be used offline. Introducing CBDC can have a significant impact on global finance,
transforming the way payments are made, the structure of financial intermediation and the mechanisms of
monetary policy implementation. With the rapid digitalization of the economy and the growth of cross-border
capital flows, the study of the potential effects of CBDC implementation on macroeconomic stability is of
particular relevance.
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The existing literature on the topic of CBDCs covers a wide range of issues, including technical aspects
of implementation, legal and regulatory frameworks, and macroeconomic effects. Boar and Wehrli (2021)
provide an overview of the adoption of CBDCs around the world by analysing the strategies of central banks
in different countries [1]. The study shows that the main motivations for the adoption of digital currencies are
to improve the efficiency of payment systems, increase financial inclusion, and reduce reliance on cash. The
report also notes that different countries are developing different models of CBDCs, including wholesale and
retail digital currencies, each with different economic and regulatory implications.

One of the key arguments in favour of introducing CBDC:s is to increase financial access for the public.
Foster et al. (2021) and Andolfatto (2021) argue that CBDCs can accelerate the digitalisation of the economy
by providing access to banking services for people without traditional bank accounts [2],[3]. These studies
emphasise that digital currencies can reduce the cost of financial transactions and improve access to credit,
which is particularly important for developing countries. Andolfatto (2021) also argues that the introduction
of interest rates on CBDCs can attract deposits and stimulate savings, potentially increasing total funds in the
banking system, offsetting possible deposit outflows from commercial banks [3].

How CBDCs may affect traditional commercial banks remains debatable. Chiu et al (2019) extended the
study of Andolfatto (2021) by proposing a model in which commercial banks can use CBDCs as reserve assets
[4],[3]. Their work showed that the yield on CBDCs can have a significant impact on commercial banks' poli-
cies, lending ability and risk level.

In turn, Fernandez-Villaverde et al (2021) analyse banking crisis scenarios and the risks of deposit outflows
in CBDCs [5]. They show that if the central bank's digital currency offers high liquidity and reliability, it could
lead to massive withdrawals from commercial banks, especially during economic shocks. However, the authors
emphasise that flexible regulation and limited access to CBDCs can mitigate these effects. Studies by the Bank
for International Settlements (BIS) and central banks in various countries (Auer et al., 2020; Auer, R., et al.,
2021) discuss the design and characteristics of CBDCs, as well as potential implementation scenarios[6],[7].
Works by Andriyanov (2021) and Kochergin (2020) analyse the impact of CBDCs on monetary policy and
financial stability[8]. At the same time, a number of authors (Engert & Fung, 2017; Ketterer & Andrade, 2016)
point out the potential risks of CBDCs related to cyber threats and competition in the banking sector[9],[10].

Serikbayeva, Kasenova and Parmanova (2024) examine the potential impact on the financial system and
prospects for integration with international payment systems from the introduction of national digital curren-
cies in Kazakhstan[11].

Turmakhanbetova, Kasenova and Nurgalieva (2024) conducted a representative household survey to esti-
mate the demand for CBDC in Kazakhstan under different design scenarios. Their findings revealed that nearly
half of respondents (48.1%) would prefer a cash-like CBDC, while only 9.7% showed interest in a deposit-
like model. These results underscore the importance of anonymity, usability, and institutional trust in shaping
CBDC adoption, particularly in emerging markets [12].

This paper contributes to the existing literature by examining the benefits and challenges of CBDCs, as well
as offering a comprehensive analysis of the impact of CBDCs on the macroeconomic stability of Kazakhstan's
economy by analysing different scenarios of CBDC adoption. The introduction of central bank digital curren-
cies (CBDCs) can bring both significant benefits and potential risks to the global financial system.

As noted by Marin (2024), CBDCs may significantly reshape global financial architecture by diminishing
the role of intermediary institutions and enhancing the direct control of central banks over international capital
movements. This could result in a long-term shift in the hierarchy of global finance and a reduced reliance on
traditional reserve currencies [13].

One of the key benefits of CBDC is to increase the efficiency and reduce the cost of cross-border payments.
Currently, cross-border payments often involve high fees, long processing times and complex procedures.
CBDCs can enable faster, cheaper and more transparent cross-border transfers by utilising shared digital in-
frastructure and direct settlement between central banks. For example, the Inthanon-Lion Rock project of the
Bank of Thailand and the Hong Kong Monetary Authority demonstrates the feasibility of real-time cross-
border payments using CBDCs.

In addition, CBDCs can help strengthen financial inclusion and access to financial services. By provid-
ing households and communities with direct access to central bank digital money, CBDCs can reach people
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without bank accounts and enable them to participate in the digital economy. This is particularly relevant for
developing countries, where a large proportion of households remain outside the formal financial system. For
example, the People's Bank of China's digital yuan pilot project focuses on increasing financial accessibility
for low-income and rural residents. However, the implementation of CBDC also comes with a number of risks
and challenges. One of the main concerns is the potential impact of CBDC on financial stability and compe-
tition in the banking sector. If CBDC is widely adopted, commercial banks may face deposit outflows and
increased competition from the central bank. This could lead to a reduction in lending to the real economy and
adversely affect financial intermediation. To mitigate these risks, central banks are considering different CBDC
models, such as a two-tier system or limiting the amount of CBDC available to households. Another challenge
associated with CBDC is ensuring the privacy and data protection of users. Unlike cash, digital transactions
using CBDCs can be easily tracked and analysed, raising concerns about the potential for mass surveillance
and privacy rights violations.

Results and Discussion. Currently, there are few empirical studies on consumer perceptions of CBDC due
to the lack of data on CBDC. Before implementing CBDC, it is necessary to study the potential demand for
CBDC and understand what attributes and characteristics of CBDC will influence demand. The central bank
needs to understand consumer sentiment and preferences related to CBDC. Overall, the implementation of
CBDC requires not only economic but also technical capabilities, which means that assessing the potential
demand for it is very important when mining a central bank's digital currency.

This study empirically examines potential household demand for CBDC using household survey data col-
lected in Kazakhstan.

This article uses statistical materials collected by CF ‘NAC Analytica’ for JSC ‘Centre for Development
of Payment and Financial Technologies of the National Bank of the Republic of Kazakhstan’ through the web
survey of households (2024) [15].

In order to analyse the implications of CBDC implementation in Kazakhstan for macroeconomic stabil-
ity and household welfare, a medium-scale DSGE model with CBDC and cash was used. Currently, DSGE
models are analytical tools that provide a fundamental basis for analysing the policy. This class of models is
used to identify sources of destabilisation of the economic situation, structural changes, to forecast key mac-
roeconomic indicators, and to assess the impact of policy changes. DSGE models also allow to establish the
relationship between structural features of the economy and model parameters, which is not always possible
when building complex macroeconomic models, the implementation of which is based on classical economet-
ric approaches. The use of DSGE models has become widespread in government institutions, international
organisations, central banks to analyse the cyclical dynamics of the economy, assess the effects of monetary
policy and forecasting (2020).

The model consists of two types of households, the non-oil sector, the oil sector, the government and the
central bank. As part of the construction of this model, we introduce financial market imperfections by distin-
guishing between unconstrained and liquidity constrained households. Unconstrained households, also known
as Ricardian households, have unrestricted access to the financial market, which allows them to smooth con-
sumption over time. Ricardian households can be assumed to benefit from the liquidity provided by cash and
CBDCs, i.e. they hold both cash and CBDCs. Liquidity-constrained households (non-Ricardian households)
have no access to financial markets and consume all their income. They have neither cash nor CBDCs at the
end of each period. In addition, it is necessary to distinguish between the non-oil and oil sectors of the econo-
my. The non-oil sector consists of domestic, export and import producers of goods and services. The non-oil
sector consists of firms that inelastically supply oil at an exogenously given oil price. The government levies
taxes in the form of income tax, VAT and tax on household capital income, and accumulates tax revenues from
oil production in the National Fund.

We further categorise government spending into public consumption and investment and assume that the in-
frastructure created by public investment determines the utility function of households and affects the produc-
tion decisions of firms. Infrastructure is generated by public investment subject to an inefficiency constraint. In
addition, the government's new fiscal rules, i.e. the rules of limited growth in public expenditure and the rules
of transfers from the National Fund at the oil cut-off price, need to be adapted (Abilov and Rahardja, 2022).
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The central bank implements inflation targeting and sets the base rate according to the Taylor rule. Finally, we
assume that the central bank issues CBDCs against government bonds, as in Barrdear and Kumhof (2021) [14].

We apply the scenario analysis methodology using 5 different scenarios. We start the analysis with a base-
line scenario without CBDC. Then we introduce CBDC into the model, assuming that households derive util-
ity from liquidity consisting of cash and CBDC according to the following constant elasticity of substitution
function:

o [renry (=g peiy\(a=D/mg] e/~
a = |Gr) o (50)

ZtPt

(1

ZtPt

where CBf and DCE denote cash and CBDC. @, is the time varying weight of CBDC in the Ricardian

household liquidity function. 7, - the coefficient of the constant elasticity of substitution.

To make cash and CBDC stationary, we divide them by the trend in output, z;, and by the trend in prices
in the economy, P;. In this section we use the estimated constant elasticity of substitution from the previous
section, i.€.

1
Ng = g = 0.735. (2)

Fixing the coefficient of constant elasticity of substitution in the model to the value estimated by the
microeconometric model based on the survey data, we set four scenarios with CBDC.

In the first scenario, we assume that the CBDC interest rate is zero and households decide according to
the optimality equations how much cash and CBDC to keep in equilibrium, i.e.

rdc = 0. 3)

In the second scenario, we assume that the volume of CBDC is determined in relation to GDP in the
economy. That is, assume that the central bank fixes the CBDC volume at 10% of GDP, i.e.

DCy
4xP]Y;

=10% “4)

where 4 X Pty Y; denotes the annual GDP of the economy. Since the central bank determines the volume of
CBDC, households determine the equilibrium interest rate on CBDC through the optimality equation that
determines their demand for CBDC in the model.

In the third scenario, we assume that the central bank fixes the CBDC interest rate and allows households
to determine how much CBDC they would like to hold at a given interest rate in equilibrium. For simplicity,
let us assume that the annual CBDC interest rate is fixed at 2%, i.e.

rdc = 2%. (5)

In the fourth scenario, we make the assumption that the CBDC interest rate is determined through the Taylor
rule and depends on output and the inflation rate, i.e. while the amount of CBDC held by households is
determined by their optimality equation.

,"}.tdC = pdcf'td_cl + (T + O.S(ﬁg - T_[) + 0-15)2‘,'); (6)
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We present theoretical aspects of the model under the above scenarios by calibrating the model parameters
from Abilov (2021) and Agenor (2016) and calculate theoretical factors of key variables in the model. In
particular, we compare the asymptotic variance and correlations of the model's endogenous variables in the
baseline scenario and the other four scenarios with different CBDC rules. In contrast to Abilov and Rahardja
(2022), who focus on simulated moments, we use asymptotic variance and correlations because they represent
not only volatility and correlation in the present but also variance and correlation in the future [15].

Table 1 presents the asymptotic variance for the endogenous variables of the model under the above
scenarios.

Table 1 — Theoretical standard deviations of variables under 5 scenarios

Variable rdc =0 DC, rdc =29 Taylor's rule
—=10% dc
Y: ()

Inflation 6.35 6.39 6.46 6.44
Household consumption 1.56 1.60 1.58 1.60
Private investment 7.03 7.12 7.39 7.27
Exports 40.12 40.62 42.18 41.02
Imports 21.82 22.14 22.48 22.30
Real exchange rate 36.90 37.41 38.77 37.93
Interest rate 14.32 14.54 14.94 14.67
Volume of money 1.29 1.31 1.32 1.36
CEBS volume 20.63 29.14 23.22 31.29
Interest rate on CSE - 54.39 6.46 69.61
Budget deficit - - 1.36 -
Public debt to GDP 62.43 150.29 173.37 247.67
Government consumption 64.79 55.56 38.47 55.32
Public investments 9.48 10.63 14.00 11.68
National Fund assets 17.87 17.87 17.87 17.87
Note — compiled by reports on the financial performance (CF Survey Centre «<NAC Analytica)[16]

Table 1 shows that the volatility of most variables changes insignificantly regardless of the scenario, imply-
ing that the effect of CBDC implementation does not significantly affect macroeconomic volatility. However,
the volatility of cash and CBDC varies significantly across scenarios depending on the CBDC rules.

Table 1 shows that cash volatility increases due to CBDC with the highest volatility corresponding to the
scenario where the central bank pays a fixed interest rate on CBDC. The main reason for this is the willing-
ness of households to rebalance more in CBDC when the interest rate is fixed compared to the situation when
CBDC is an interest-free instrument.

In Minesso et al.(2022), the authors come to a similar conclusion that exchange rate volatility increases
because households and foreigners tend to rebalance more to the CBDC, which offers both liquidity services
and interest income[17]. However, the volatility of the fiscal deficit increases after the implementation of the
CBDC because of the volatility of capital tax revenues. That is, the central bank issues CBDCs in exchange for
government bonds, and the volatility of CBDCs is converted into volatility of household capital income, which
leads to higher volatility of capital tax revenue.

As a result, the volatility of the fiscal deficit increases substantially after CBDC issuance, even though the
steady state government deficit to GDP falls from 3.0 per cent in the baseline scenario to 2.2 per cent in the
CBDC interest-free scenario.

This finding needs to be interpreted with caution as it does not mean that the fiscal deficit relative to GDP
falls in the long run due to the introduction of CBDCs. This result means that in the long run, the government
has to reduce the fiscal deficit by 0.8 percentage points as capital tax revenues fall as households exchange
government bonds for CBDCs. In turn, the ratio of government debt to GDP has the lowest volatility when
CBDCs are issued at a ratio of 10 per cent of GDP. The introduction of CBDC into the model has almost no
effect on the volatility of all other variables. The main reason for this is the closeness of the constant elasticity
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of substitution between cash and CBDC to one (0.735), which means that CBDC and cash even being comple-
mentary instruments are close to perfect substitutability.

It should be noted that if CBDC and cash are perceived as perfect interchangeable instruments, CBDC will
have no impact on the economy as cash is completely replaced by CBDC due to the cost of holding cash. How-
ever, as noted above, this is only possible with a certain design of CBDC, i.e. there must be CBDC completely
similar to cash. In this model, the volume of CBDC to GDP in steady state with zero interest rate on CBDC is
5.7%, while households allocate their liquidity in steady state as follows: 40% cash and 60% CBDC.

In Table 2 we present contemporaneous correlations of endogenous variables with GDP.

Table 2 — Theoretical correlation of variables under 5 scenarios

Variable ric=0 | DG rdc =29 Taylor's rule
— =10% de
Y (")
Inflation -0.30 -0.33 -0.35 -0.32
Household consumption 0.44 0.47 0.48 0.46
Private investment 0.78 0.79 0.79 0.78
Exports -0.27 -0.29 -0.30 -0.28
Imports 0.60 0.62 0.63 0.61
Real exchange rate -0.46 -0.47 -0.49 -0.46
Interest rate 0.07 -0.00 -0.01 0.04
Volume of money -0.08 0.00 0.02 -0.04
CEBS volume - 0.01 1.00 -0.03
Interest rate on CSE - - 0.05 -
Budget deficit -0.38 -0.16 -0.46 -0.09
Public debt to GDP -0.21 -0.23 -0.30 -0.22
Government consumption 0.56 0.54 0.53 0.51
Public investments -0.05 -0.05 -0.05 -0.05
National Fund assets 0.43 0.45 0.46 0.43
Note — compiled by reports on the financial performance (CF Survey Centre «<NAC Analytica)[16]

The correlations of real variables with GDP do not change across scenarios, except for the correlation of
budget deficit with GDP. In the baseline scenario, the government's new fiscal rules ensure countercyclicality
of fiscal policy with the correlation between the budget deficit and output at -0.38. After the introduction of
CBDOC, the correlation changes to -0.16 if CBDC is a non-interest bearing asset and to -0.46 if CBDC is issued
as 10 per cent of GDP.

In other words, the degree of fiscal policy countercyclicality becomes weaker under a zero interest rate
CBDC rule and stronger when the CBDC is fixed at 10 per cent of GDP. In all scenarios with a fixed CBDC in-
terest rate and a Taylor rule for the CBDC interest rate, the degree of fiscal policy countercyclicality weakens.
As a result, we conclude that the CBDC rule with a fixed ratio of CBDC to GDP is the closest to the baseline
scenario in terms of volatility and correlation of the main macroeconomic variables.

Next, we analyse the impact of the CBDC scenarios on welfare and macroeconomic stability. Instead of
using measurements based only on the utility function as an indicator of public welfare, we also take into ac-
count revealed preferences of public authorities by incorporating the volatility of different measures of macro-
economic volatility into a generalised social loss function, i.e.

B (161108 10105\ 7H
L=(2) (2] [% ;
o2) \|of] |of M
where the top index ! refers to the CBDC scenarios; J and B are the bottom indices for the variables that
determine macroeconomic volatility. B refers to the baseline scenario, which means that we define a gener-
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alised loss function for the CBDC scenarios relative to the baseline scenario.

The volatility of private consumption represents the welfare loss of households, while the weighted average
of the volatility of macroeconomic variables aims at defining a criterion of macroeconomic stability for the
government.

In this paper, we focus on three criteria of macroeconomic stability: output and inflation, output and the real
exchange rate, and output and the budget deficit.

Table 3 presents the values of the generalised loss function for different values of macroeconomic stability
indicators. If the criterion of macroeconomic stability for government agencies is defined in terms of output
and inflation rate, then the best CBDC rule would be the one with zero CBDC interest rate, regardless of the
importance that government agencies attach to household welfare and macroeconomic stability.

Table 3 — Values of generalised loss function for macroeconomic stability indicators and values of H

D dc _ 90 Taylor's rule
. rdc — o %=10% T 2% ()
t
GDP and inflation
0.000 1.013 1.014 1.019 1.020
0.100 1.013 1.018 1.021 1.022
0.200 1.013 1.022 1.022 1.024
0.300 1.013 1.025 1.024 1.026
0.400 1.013 1.029 1.025 1.027
0.500 1.013 1.033 1.027 1.029
0.600 1.013 1.036 1.028 1.031
0.700 1.013 1.040 1.030 1.033
0.800 1.013 1.044 1.031 1.034
0.900 1.013 1.047 1.033 1.036
1.000 1.014 1.051 1.034 1.038
GDP and real exchange rate
0.000 1.010 1.030 1.019 1.022
0.100 1.011 1.032 1.021 1.023
0.200 1.011 1.034 1.022 1.025
0.300 1.011 1.036 1.024 1.027
0.400 1.012 1.039 1.025 1.028
0.500 1.012 1.041 1.027 1.030
0.600 1.012 1.043 1.028 1.031
0.700 1.013 1.045 1.030 1.033
0.800 1.013 1.047 1.031 1.035
0.900 1.013 1.049 1.033 1.036
1.000 1.014 1.051 1.034 1.038
GDP and budget deficit
0.000 1.556 1.681 2.005 1.973
0.100 1.490 1.604 1.877 1.850
0.200 1.428 1.530 1.757 1.735
0.300 1.368 1.460 1.644 1.627
0.400 1.311 1.393 1.539 1.526
0.500 1.256 1.329 1.440 1.431
0.600 1.203 1.268 1.348 1.342
0.700 1.153 1.210 1.262 1.259
0.800 1.104 1.154 1.181 1.180
0.900 1.058 1.101 1.105 1.107
1.000 1.014 1.051 1.034 1.038
Note — compiled by reports on the financial performance (CF Survey Centre «NAC Analytica)[16]
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However, the choice of the second best option depends on the importance that public authorities attach to
household welfare. If government authorities pay more attention to macroeconomic stability than to household
welfare, a rule with a fixed CBDC-to-GDP ratio works better than a rule with a fixed interest rate at 2% CBDC,
while a Taylor rule for the CBDC interest rate leads to larger values of the loss function.

If government authorities attach more importance to household welfare, i.e. a high value of , then a CBDC
rule with a fixed interest rate rule results in a lower value of the loss function, while a fixed CBDC-to-GDP
ratio rule gives the highest value of the loss function.

Most emerging market economies that are highly dependent on commodity exports also determine macro-
economic stability in terms of real exchange rate volatility.

Thus, Table 3 reflects the values of the loss function when the government agency determines macroeco-
nomic stability in terms of output and real exchange rate. In this case we come to a similar conclusion as in
the previous cases, since the values of the loss function are the smallest according to the CBDC rule with zero
interest rate.

The CBDC rule with a fixed interest rate is the next best option among the others. If government authori-
ties also pay attention to the budget deficit as one of the main indicators of macroeconomic stability in the
economy, the CBDC rule with zero interest rate again leads to the lowest values of the loss function. However,
in contrast to the previous cases, the next best option for the economy is a rule with a fixed CBDC to GDP ratio.

CONCLUSION

The focus is on the importance of trust in the Central Bank and the banking system in which households
are served in the adoption and use of central bank digital currencies (CBDCs). Logistic regression showed that
trust in the Central Bank has a direct correlation with the probability of using CBDC, increasing it by 14.8 per-
centage points for individuals with high levels of trust. A similar trend is observed in the case of trust in banks,
where the probability of adopting CBDC increases by 13.8 percentage points. This emphasises the importance
of building trust in the financial system for the successful adoption of digital currencies.

In addition, the results of the analysis show that with a zero interest rate on CBDC, the long-term utilisation
of CBDC could be between 5.7% and 6.2% of GDP. Households could thus potentially hold 40 per cent of
their liquidity in cash and 60 per cent in CBDCs. This demonstrates the significant potential role of CBDC in
the composition of households' financial assets, which in turn may have an impact on economic liquidity and
financial flows.

Particular attention is paid to the CBDC's output strategy. The study emphasizes that fixing the output at
10% of GDP promotes the greatest financial stability. At the same time, the CBDC interest rate is 3.3 per cent.
This rate is necessary to maintain the demand for digital currency among households, which confirms the im-
portance of flexible interest rate policy in the management of digital currencies. Importantly, raising CBDC to
10 per cent of GDP requires the introduction of positive interest rates to encourage households to hold more
funds in CBDC. This reflects the need to manage monetary policy in the digital asset environment to ensure
optimal levels of demand and stability.

The findings of the study emphasise that the impact of CBDC on macroeconomic stability and financial
stability is a multifaceted issue that requires a detailed and balanced approach. The introduction of CBDC can
be accompanied by both potential benefits and significant risks, especially in the context of ensuring financial
stability and preventing systemic risks. On the one hand, digital currencies can enhance the resilience of the fi-
nancial system, facilitate transactions and reduce transaction costs. On the other hand, the widespread adoption
of CBDCs may lead to changes in the structure of the money supply and put pressure on traditional banking
institutions, which will require the development of new governance mechanisms.

Ultimately, to successfully implement CBDC, central banks need to carefully consider all factors affect-
ing financial stability and macroeconomic equilibrium. It is necessary to adapt existing regulatory tools and
develop new mechanisms for monitoring and risk management in the context of active digital development of
the financial sector. It is also important to continuously analyse the consequences of CBDC implementation in
order to timely adjust monetary policy and minimise potential threats. Thus, the key task for central banks is
to find a balance between the potential benefits and risks of digital currencies, taking into account the specifics
of each country and its financial system.
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OPTAJIBIK BAHKTIH LIU®PJIBIK BAJIOTACBIHBIH KA3AKCTAH
YKOHOMMKACBIHBIH MAKPOOKOHOMUKAJIBIK TYPAKTBIFBIHA
OCEPIH BAFAJIAY

A. 9. Amankenni!, C. C. ApbicTan6aena?, I'. E. Kacenoa'”

1 On-Dapabu aThIHIAFbI Kasal%mTTLIK YHHUBEPCHUTETI,
Anmarsl, Kazakcran PecrryOmiikacs

*Hapxo3 yauBepcuTeTi, Anmatsl, Kasakcran PeciyGinkacst

AHIATIHA
3epmmeyoiy maxcamer — Kazakcran PecyOnukacbiga opranblk 6aHk mudpibik BamotackiHbH (CBDC)
SHTi31TyiHIH MAaKpOAKOHOMHUKAIBIK calJlapblH Oaranay.
3epmmey adicnamacwii. byn 3eprreyae Kazakcranna CBDC eHrizyiHiH MaKpOSKOHOMHUKAJIBIK TYPaKThI-
JIBIK TIeH YH IIapyambUIbIKTaAPbIHBIH QJI-ayKaThl TYPFBICBIHAH CallAaphl TAIAaHaabl. 3epTTeyae nupibK Ba-
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JIIOTAHBIH JKOHE aKIIaJIail KapaXaTThIH OOJYBIH €CKEPETiH OpTalia ayKbIMAbl AMHAMHUKAIBIK CTOXACTUKAIBIK
sxaunel Tene-teHaik (DSGE) moneni konganbuiansl. CoHai-ak, CTaHAapTThl aybITKYJIap MEH CLICHAPHIJIeD
apachIHJIaFbl KOPPEISAIUSIIBIK TOYSIJIUIIKTEP HETI31He KYpbUIFaH OeC CIICHAPHIII KAMTUTBIH CLEHAPUMITIK
Tajnjay dJici KOJIaHbLUIaIbI.

3epmmeydiy mynnycKaniviebl MeH npakmuKaibl Maybi30uliviesl. OpTanblK OaHKTIH HUQPIBIK BaTIOTAChIH
(CBDC) eHrizy Tek TeXHOJOTHSUIBIK HEMECE DKOHOMUKAIBIK FaHa €MeC, COHBIMEH KaTap eJeyJli MaKpodKo-
HOMUKAJBIK canjaapiapra aa ue. Ecemn aifblpbicy nbiH TUQPIBIK opManapbiHa kery karaaibinga CBDC-Hig
WITTBIK SKOHOMHKAHBIH TYPAKTBUIBIFBIHA 9CEPIH KEIIeH I TYpJle Taliay KaKeTTUIr TybiHaaiel. Lludprbik
BAJIIOTA KOJIMAa-KOJI aKllara, aFbIMAaFbl MOTTApFa JKOHE KOMMEPLHUSUIBIK OaHKTEpJIeTi Ieno3uTTepre Odarama
0oJ1a anmazapl. byn perre Typii akiia GpopManapbIHbIH ©3apa aaMacTeipbuly napekeci CBDC TeXHUKaBIK CH-
naTramanapbina OainanbicThl. COHABIKTaH NUQPIBIK BATIOTaFa ACTCH 9JIEYETTi CYPaHBICThI aHBIKTAI, OHBIH
MaKPOIKOHOMHUKAIBIK JKOHE KapKBbUIBIK TYPAKTBUIBIKKA 9CEPiH Oaraiay MaHbI3/IbL.

3epmmey nomuoicenepi. TypakThl aaMacThIpy MKeMJILTITIH Oaranay oJiiciH Kojaana oteipei, CBDC op-
tama aykeiMael DSGE mozenine unrerpanusuianapl. bysr sKoHOMUKaIBIK KyH3eTicTepIiH Oepiny MexaHn3M-
JIepiH alryra skoHe MUQPIIBIK BaTIOTAHBIH MAKPOIKOHOMHKAIBIK TYPAKTHUTBIK MIEH Y IapyalbUIbIKTAPbIHBIH
QJI-ayKaThblHA BIKIAJIBIH IIBIFBIH (DYHKIUSCH apKbLIbl OaraiayFa MyYMKIHIIK Oepi.

Tytiinoi co30ep: nupIbIK BairoTa, opTaiblk 0ank, DSGE-Moienb, MaKpO3KOHOMUKAIBIK TYPAKThUIBIK,
CIICHAPUIIIK Tajiay.

OIIEHKA BJIMSAHUS IU®POBOM BAJIIOTHI IEHTPAJIBHOI'O BAHKA
HA MAKPOSKOHOMMWYECKYIO YCTOMYUBOCTH SKOHOMMKHU KA3AXCTAHA

A. 9. Amankenni!, C. C. ApsicTan6aena?, I'. E. Kacenona'”

'Kaszaxckuii HallMOHABHEINA YHUBEPCUTET UMEeHU Aub-DPapabu,
Anmartsl, PecityOnmka Kazaxcran

2Vuusepcuter Hapxos, Anmartsl, PecriyOmmnka Kazaxcran

AHHOTALIMUA

Lenvio uccnedosanus SBISETCS OLIEHKA MAKPOIKOHOMHUECKHX MTOCIECTBUI BHEAPEHNUS HIU(PPOBOH BaIIO-
ThI HIeHTpaibHOro Oanka (CBDC) B Pecniybiuke KazaxcraH.

Memooonocusa uccnedosanus. B pamkax mMcciegoBaHUS MPOBOJWTCS aHAJIM3 TOCIEICTBUI BHEIPEHUS
CBDC B Kazaxcrane ¢ MO3MIUHA MaKpOIKOHOMHYECKOW YCTOMYMBOCTH M OJIArOCOCTOSIHUS JIOMOXO3SIHCTB.
Wcnonb3yerest cpeaHeMaciiTabHast MOJIENb JUHAMHUYECKOT0 CTOXacTHueckoro odiero pasHosecust (DSGE),
aJIanTUPOBAHHAS JUIS y4eTa Hajau4us U(POBOM BaJIOTHI M JICHEXKHBIX CPEICTB. TakkKe MPUMEHSIETCS METO
CIICHApHOT'O aHalnu3a, OXBAThIBAIONIMKA NATH clieHapueB BHeapeHuss CBDC, ocHOBaHHBIX Ha pacyeTax
CTaHJIAPTHBIX OTKJIOHEHUH M KOPPEISIIIMOHHBIX 3aBUCUMOCTEN MEXTy CLIEHApUIMHU.

OpucuHanbHOCMb U NPAKMUYecKas yeHHoCms ucciedosanus. Beeaenue nudpoBoii BaIOTH EHTPaIbHOTO
0anka (CBDC) umeer He TOIBKO TEXHOJOTHYECKUE M IKOHOMHUECKUE, HO U 3HAYUMbIE MAKPOIKOHOMHUYECKUE
nociencTeus. B ycnoBusix mepexoza K iudpoBbiM popMam pacueToB BO3HHKAET HEOOXOJUMOCTb KOMIIEKCHOTO
ananu3a BoszzeilicTBust CBDC Ha ycTOWYMBOCTH HalMOHANBbHOW dKOHOMHUKH. LludpoBas BamoTa MOXET
BBICTYIIATh aJIbTEPHATHBOM HAJTMYHBIM JICHbIaM, TEKYIIIMM CUETaM U JICTIO3UTaM B KOMMepUecKuX Oankax. [Ipu
9TOM CTElleHb B3aUMO3aMEHSIEMOCTH Pa3IHYHBIX JEHEKHBIX (DOPM 3aBUCHT OT TEXHHUYECKUX XapaKTEPUCTHK
CBDC. [To3TOoOMy BakHO ONpeEIUTh MOTEHIIMAIBHBINA CIIPOC Ha MU(POBYIO BAIIOTY M OLEHUTH €€ BIHSIHUC
Ha MaKpOdKOHOMUYECKYIO U (PMHAHCOBYIO CTAOMIIBHOCTb.

Pezynomamuol uccredosanus. VIcnons3yst OLIEHKY MOCTOSIHHOHM 3nacTHYHOCTH 3amernennsi, CBDC 0Obiia
HWHTETrpUpoBaHa B cpeaHeMaciTabHyto DSGE-monenb, 9To MO3BOJIWIO BBISBHTH MEXaHM3MBI TEpeadn
9KOHOMHYECKHX IOKOB H OIICHUTD NOCIIECTBHUS IIM(DPOBOI BATIOTHI 715 MAKPOIKOHOMHYECKOH CTaOMITBHOCTH
1 0JarocoCTOSIHUS TOMOXO3SICTB uepe3 QYHKIHUIO ITOTEPb.
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HNEHCHOHHAS CUCTEMA KA3ZAXCTAHA: COBPEMEHHOE
COCTOSAHME N HAITPABJIEHUA PE@OPMUPOBAHUSA

B. JI. Hazaposa', b. B. Tyrenos", /I. A. Kcenogonron>

' AJIMATHHCKHI TYMaHUTaPHO-DKOHOMHUYECKUii yHUBEpCcUTET, Anmarsl, Kazaxcran
2 MeXIyHapOIHBIH YHUBEPCUTET HHHOBAIIMOHHBIX TEXHOJIOTHH, bumikek, Keiproizcran

AHHOTANIUSA

OmHO W3 KITFOYEBBIX COCTABIIIONIUX TOCYAAPCTBEHHON COMMAIbHON ITOJIMTUKHU SBIISETCS KauyecTBO ITEH-
CHOHHOTO OOECTIeUeHHsI, OTpa)karolliee YPOBEHh OTBETCTBEHHOCTH M CHOCOOHOCTH JEHCTBYIOIIEH BIIacTH
o0ecrneunBaTh 3aIIUTy TPAXKAAH, YTPATUBIINX TPYAOCTIOCOOHOCTB TIO BO3PACTY HITH COCTOSHHUIO 3/I0OPOBBSL.

L]env uccnedosanus — MpoaHATU3NPOBATH OCHOBHBIE ACTIEKTHI IEHCHOHHOTO oOecriedeHns B PecryOnmke
KazaxcraH, BBIBHTH CYIIECTBYIOIINE MPOOJIEMBI, OIEHUTh WX BIUSHHE HAa YCTOWYMBOCTH W aJIeKBaTHOCTH
IIEHCMOHHOW CHUCTEMBI, a TaK)Ke 000CHOBATh HEOOXOIUMOCTH e€ pehOpMHUPOBAHUS.

Memooonozus ucciedosanus. B cTaTbe HCMONB30BAaHBI OOIEHAYYHBIE METO/BI TIO3HAHWS, BKIIOYAs JIO-
TUYECKAN W MCTOPUYECKHUN TTOJXOJIBI, CPABHUTEIHHBIN aHAIN3, METOJ aHAJOTHA, a TakKe METO]| HAyYHOU
a0CTpaKITHH.

Peszynomamul ucciedosanus. B xone aHanmza 1ecTBYOIIEH IIEHCHOHHOM cucTeMbl KazaxcraHa ObITH BbI-
SIBIICHBI KJTFOUEBBIE PUCKH U MPOOIIEMBI, Kacalolrecs aIeKBaTHOCTA Ha3HAUEHUS U BBITLIATHI TICHCHIA, a TaKKe
3¢ (heKkTUBHOCTH yIpaBiieHHUs 0053aTeIbHBIMI IEHCHOHHBIMU B3HOCAMH. Y CTAHOBIIEHO HHCTUTYIIMOHAIFHOE
HECOBEPIIICHCTBO JICHCTBYIOMIECH MO IEHCHOHHOTO 00eCTIeYeH ST, 9YTO 00YCIIOBICHO N3MEHEHUSIMH B pea-
JU3AIIUN KOHIIENTYaIbHBIX OCHOB TICHCHOHHOHN pe(h)OpMBI.

OpucuHanbHOCmMeb U NPAKMUYECKds 3HA4UMOCmy ucciedosanusi. Ha OCHOBaHMM TIPOBENEHHOTO aHAIHM3a
BBISIBJICHBI paHee He paCCMOTPEHHBIE TPUIMHHO-CIIEICTBEHHBIC CBS3U CYIIECTBYIOIIMX MPOOIeM MTEHCHOHHO-
ro obecriedyeHns. ABTOpaMH MPEIIOKEHBI PEKOMEHIAINH TI0 PSAIY OPTaHU3AIMOHHBIX U CHCTEMHBIX BOIIPO-
COB, peann3anus KOTOPBIX MOXKET CIIOCOOCTBOBATH IMOBBIMIEHUIO YCTOHYNBOCTH M aJ€KBATHOCTH Ka3aXCTaH-
CKOM IIEHCHUOHHON MOJEIH.
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Kniouesvie cnosa: rocyjapcTBeHHasl colialibHas IOJIUTHKA, 00sI3aTeIbHbIE IEHCUOHHbIE B3HOCHL, EquHbIi
HAKOIUTEIbHBIM IEHCUOHHBINA QOHJI, KOAPPUINEHT 3aMEIICHHS.

BBEJAEHUE

Axkmyansnocms {15 co3gaHusi yCTOMUMBON U cOaTaHCUPOBAHHON MEHCUOHHOM CHUCTEMBI HEOOXOIUMBI
3HAYHUTENIbHBIC (PMHAHCOBBIC M OPraHNU3al[MOHHBIE PECYPCHI, KaK CO CTOPOHBI TOCYIAPCTBA, TaK H CO CTOPOHBI
YaCTHOTO CEKTOPA, MOCKOJIBKY aJIeKBaTHOE IEHCHOHHOE 00ecTieueHe Ipayk1aH TECHO CBA3aHO ¢ SKOHOMUYE-
CKHUM TIPOTPECCOM, COIIHATBHO-TPYIOBOM U (PUHAHCOBOM CTaOMIBHOCTBIO FOCY1apCTBa, 3P PEKTHBHBIM yIIpaB-
JICHUEM CpPEeJICTB, MPeIHa3HaYeHHBIX I 00eCTIeUeHHs COIMATbHOM 3aIUTHI TPaK/IaH.

OTcyTcTBUE WM HEOCTATOYHOCTH TICHCHOHHOTO 00ECTIeUeHHsI MOYKET YKa3blBaTh Ha (PMHAHCOBBIC TPY -
HOCTH T'OCYIapCTBa, HECIIOCOOHOCTH €r0 PYKOBOJICTBA OPraHN30BaTh dPGEKTHBHOE pactpeiesieHie pruHaHCOo-
BBIX IOTOKOB B HHTEpecax TpakJaH WM Ha HEIOCTATOYHOE BHUMAaHKE K COIIMAIbHOMN 3aIIUTe HAaceleHus. JDTO
MOJKeT TPUBECTH K YXYALICHHUIO )KU3HEHHBIX YCIOBHM JIIOJIEH, a TakyKe YCUIIUTh COI[MAIbHOE HEPABEHCTBO U
HECTaOMIIBHOCTD B OOIIIECTBE.

C npyroil cTOpoHbI, HATMYNE Ha/IeKHON TEHCHOHHON CHCTEMBI SBIISETCS MPU3HAKOM BBICOKOTO YPOBHS
9KOHOMHYECKOTO Pa3BUTHSI M CTAOMIIBHOCTH, YTO MO3BOJISIET TOCYIapPCTBY IJIAHUPOBATh U 00ECIIeYnBaTh CO-
[UAJIbHYIO 3aIIUTY TPakJaH Ha JI0JITOCPOYHON OCHOBE. DTO CO3/1a€T YCIOBUS ISl YyCTOMYHMBOTO M KAYECTBEH-
HOTO POCTa SKOHOMHUKH, 00ecrieunBasi BEBICOKU YPOBEHB KU3HH U OJIarOCOCTOSIHUS HACEJICHUSI.

Taxum 06pazom, HaTMYUE UIIN OTCYTCTBHE CTAOMILHOIO M MPU3HAHHOTO HaceleHHeM ITEeHCUOHHOTOo obec-
MIEYEHUSI MOXKET CIY)KUTh HHAMKATOPOM Pa3IMYHBIX aCMEKTOB, BKIIOYAst IKOHOMHUECKOE Pa3BUTHE CTPAHBI,
YPOBEHB COIMATIBHON OTBETCTBEHHOCTH BIACTH, 3PPEKTUBHOCTh YIPABICHUS U CIIOCOOHOCTH MOAJICPKUBATH
COLIMAIBHYIO ¥ SKOHOMHYECKYIO CTa0MIIBHOCTD, a TaKXKe HaIW4YHe MOTEHIHala JUIsl TUHAMUYHOTO M MOJHO-
[IEHHOT'O Pa3BUTHA TOCYyIapCcTBA U 00IECTBa.

B nanHOI cTaTthe aBTOPHI YAEIAIOT 0CO00€ BHUMAaHUE aHATN3Y JEHCTBYIOIMX HOPM M MEXaHW3MOB (DyHK-
[IMOHMPOBAHUSI Ka3aXCTaHCKOH IIEHCHOHHOM CHCTEMBI U OIIEHKE MX d(PEKTUBHOCTH B YCIOBHUIX COBPEMEHHBIX
BBI30BOB, B TOM YHCIIE, BBISIBIIEHHE KIIFOYEBBIX (PaKTOPOB, BIUSIOMINX Ha JalbHEHIIee pa3BUTHE IEHCTBYIOMIEH
MICHCOHHOW MOJICTIH, & TaKKe MPENCTABISIIOT CBOE COOCTBEHHOM BHUJICHHE B PEIICHUH MMEIOLIUXCS MPpodIiem,
OIIpe/ieIeHHE HATIPaBIICHUH ISl AaibHeHero peopMupoBanust ACHCTBYIONICH IEHCHOHHOW CHCTEMBI.

0630p numepamypot Ha NpoTSKEHNUN MOCIETHUX JECATUIETHIH BOTIPOCHI IEHCHOHHOTO 00ecTeyeHns rpa-
JKTaH OCTAIOTCA MPEJIMETOM NMPHUCTAIHFHOIO BHUMAaHHUSA HAyYHOT'O COOOIIECTBA, YTO CBS3aHO C M3MEHEHHEM
neMorpaduaeckoil CTpyKTypbl HAacelleHHs, JUCIPOIOPIUSIMHA B TPYIOBBIX OTHOIICHUSX U B cepe OriaThl
Tpyaa, TypOyJEeHTHOCTHIO HA MUPOBBIX U HAITMOHAIILHBIX (PMHAHCOBBIX PhIHKAX, MU(POBOi Tpanchopmarmei
9KOHOMHUKH U POCTOM COIIMAIEHO-9)KOHOMHUYECKOTO HEpaBEHCTBA.

ITo muenuto PobGepra Xonpimana [1] IEHCHOHHBIE CHCTEMBI BO BCEM MHUPE HAXOJSTCS B ITOCTOSTHHOM
COCTOSIHUU pedopMHUpOBaHUs, 4TO OOYCIOBICHO KaK OOBEKTHMBHBIMH M3MEHEHUSIMH (CTapEeHUC HACEICHHUS,
riobanbHble (PMHAHCOBBIC KPU3HUCHI), TAK M M3MEHEHHEM BOCIIPUSITHSI POJIM TOCYIAPCTBA U WHAWBUIYATEHON
OTBETCTBEHHOCTH. ABTOP BBIZIENISIET TPH KIIOUEBBIX HATIPABICHHS B MEK/TyHapOIHON MIEHCHOHHOM MOTUTHKE:
aKLEHT Ha MHOTOYpPOBHEBBIE CXEMBbI, THOKOCTh IIEHCHOHHOTO BO3pacTa U MOBBIIIEHHE YCTOMUYNBOCTH HAKOTIH-
TEJILHBIX KOMIIOHEHTOB B YCJIOBHSIX (PMHAHCOBOW HECTAOMIIBHOCTH.

Ha ocHoBe pe3ynpTaTOB SKOHOMETPUUIECKUX HUCCICAOBAHUN PAa3IMUHBIX MEHCHOHHBIX cucteM C.A. Jxu-
MoH, @.K. Tymurep u H. banrec 1eMOHCTpUPYIOT, UTO YCTOMYHUBOCTh IEHCUOHHOW MOJEIIN ONPEEISIETCS
COBOKYITHBIM BO3JICHCTBHEM JIeMOTpapUICCKUX, SKOHOMUYECKUX, MHCTUTYIHOHAIBHBIX U (UCKAJIbHBIX (ak-
TOpoB [2]. OHK aHATH3UPYIOT IPOTUBOPEYHS MEXK/Ty aJICKBATHOCTBIO BBITIAT M (PMHAHCOBOW CTAOMIIBHOCTBIO,
POJIb HATOr000JI0KEHHS, TPOIOJKUTEIHHOCTh TPYAOBOM aKTUBHOCTH, BIMSIHHE MUTPALIMOHHBIX MPOIIECCOB,
a TaKke COOTHOIIEHHE MEXKIY TOCYJapCTBEHHBIMU M YaCTHBIMH ITEHCHOHHBIMHA KOMIIOHEHTaMH. Y IEJIsisl 0CO-
6oe BHHMaHue cTpaHam LlenTpanbHoil 1 Boctounoit EBpornsl, aBTOpBI MOAYEPKUBAIOT HEOOXOAUMOCTh KOM-
TUIEKCHOTO TTO/IX0/1a K OIIEHKE U MOAECPHHU3AINH TEHCHOHHON MOJIUTHKH, TIPEATOIArarollero HHTErpauio Me-
JKOTPACIEBBIX U MEKYPOBHEBBIX aCIIEKTOB.

B cBoto ouepenn, cunoricuc padotsl JI.Kortnukodda u C.beprca «Ilencuonnas cucrema nepen oypeii: To,
YTO HYXKHO 3HaTh KaXJIOMy O ()MHAHCOBOM OyJyllieM CBOEH CTpaHbD» [3], CBOAMTCS K HW3JI0KEHHUIO PE3yJib-
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TaTOB UCCJIEJIOBAHUI TITyOOKUX CTPYKTYPHBIX IMOPOKOB COBPEMEHHBIX CHUCTEM MEHCHOHHOTO OOEecTIeYeHusl,
JEHCTBYIOIINX B Pa3BUTHIX CTpaHaX.

B arom koHTekcTe 0c00YI0 3HAYMMOCTh IpuodperaroT padotsl H. bappa u I1. [laiimonna [4], koTopbie
00OCHOBBIBAIOT, YTO IIEHCHOHHBIE CHCTEMbI HE UMEIOT YHHUBEPCAIBHOTO PELICHUSI, a JOJDKHBI pa3padaThiBaTh-
csl ¢ y4éToM (PUCKAIBHBIX M HHCTUTYIIMOHAIBHBIX BOBMOKHOCTEH KOHKPETHOH cTpaHbl. OHU MOAYEPKUBAIOT
HEOOXOMMOCTh Pa3HOCTOPOHHETO MOJIX0/Ia, YYUTHIBAIONIET0 PACIPEICTICHNE PUCKOB MEKIY TTOKOJICHHUSIMH,
pa3nu4Ms B TEHACPHOH U MPO(HECCHOHATIBHON CTPYKTYpe 3aHITOCTH, a TAKKE WHCTUTYIHOHAIBHBIE OTPaHH-
YeHUs! TP peaju3anuu peopM.

BaxxubIii BKIIag B OT€UECTBEHHEIN aHaIu3 MEHCHOHHOro obecnieuenus Buecin P.E.Enemecona, XK.b. XKox-
nac6aii u JK.A. Ocrian6aeB [5]. ABTOpBI TOCIIEIOBATEIBHO M HATIISHO MPECTABUIIN ITpoliecc GOpMUpOBaHUS
U TpaHcpOpMaIuK TIEHCUOHHOHN cucteMbl PecniyOonuku Kazaxctan — OT MOJieNn COBETCKOTO THIIA K COBpe-
MEHHOMY (opMmarTy.

Kazaxcranckue uccnenosarenu I'. Tycubaesa u K. banrunosa, B coaBTOpcTBe, B CBOEH Hay4HOH paboTte
«CoBpeMeHHBIE MMOJIX0/Ibl MOJICPHU3AIMHA CUCTEMBI NIEHCHOHHOTO obecrnieyeHusi B Pecybnuke Kazaxcrany
[6], OTMEUAIOT HU3KYIO JOXOJHOCTh B MCIIONIB30BAHNHN 005S3aTENbHBIX NEHCHOHHBIX B3HOCOB, HU3KHUE TOXO]IBI
HACEJICHUS ¥ 0XBAT HACEJICHHsI B JICHCTBYIOIICH IEHCMOHHOW CXEeMe, a TAKXKe HU3KHI KO DUITUSHT 3aMeliie-
HUSL.

E.B. EropoB u A.M. baksIT:)kKaHOBA B X0/I€ MPOBEACHHOTO MCCIIe0BaHUS « T eHACHIINM Pa3BUTHS U HATIPaB-
JICHUSI COBEPILICHCTBOBAHUS NICHCMOHHOW cucTeMbl B PecniyOiinke Kazaxcran» [7], nenaroT obobiaroiiee 3a-
KIIIOUYEHHUE O HEJIOCTATOYHOM YPOBHE MEHCHOHHOTO obecnieueHus rpaxaad PecyOnuku Kazaxcran u HU3Koro
yYpOBHS KOd(pPUIIMEHTa 3aMEeIIeHUs, TIPU ITOM Tpejasarasi psja Mep 10 COBEPIICHCTBOBAHUIO Ka3aXCTaHCKON
[IEHCUOHHOM CUCTEMBI.

Bomnpockl HH3KOTO ypOBHS KO3 QHIMEHTa 3aMeIIeHUs] U HEOOXOJMMOCTH TMOJHOICHHOW Mepe3arpy3Ku
NeHCUOHHOM cucTeMbl Kazaxcrana mocesiiena padora FO.C. 3akupoBoii «IleHcronHoe obOecrnieuenue B Pe-
cnyOnuke KazaxcraH: olieHKa M MEPCIEKTUBBI Pa3BUTUs» [8], KpOME TOr0 OTMEYAeTCsl, UTO Ka3axCTaHCKas
MIEHCUOHHAS CHCTeMa, HECMOTPSI Ha psiJl peopM, COXpaHsIeT ONpeelICHHYIO HelTPOIIOPLHOHAIBHOCTh, KOTO-
past mpensTcTByeT e€ 3P PeKTHBHOMY (PYHKIIMOHHPOBAHHIO.

Bompocam npeumyIecTs 1 HeJOCTATKOB JTOCPOYHOTO U3bSITHUS IEHCUOHHBIX HAKOTIJICHHUH MOCBSIIEHA Pa-
6ora bexbocunosa A.C., OmanoBa K.E., Xacenosa K.K., Annrsicbaesa A.K., u Mongamesa A.b., [9], korto-
pBle MPUXOAAT K BBOIY O TOM, 4TO 3()DEKT ik SKOHOMHUKH U OJIaroroyryyusi TpakaaH OyJaeT HEeBHSATHBIM U
KpPaTKOCPOYHBIM.

ConoBbeB A.K. B cBoeii Hay4yHOH pabore « THCTUTYIHMOHAIEHBIE OCHOBBI PHIHOYHOM MTEHCHOHHOMH pedop-
MbD» [10], paccmarpuBaet npoOiieMy ToaaepKaHus OaaHca MEKAY BBITUIATAMHU IIEHCHOHEPaM U BO3MOKHO-
CTSIMU TOCYJapCTBeHHOTO (hnHaHCcUpoBaHus. COJOBBEB YTBEPKAAET, UTO B PA3BUBAIOIIUXCS CTPaHAX, TAKUX
kak PecryOnuka Kazaxcran, pemorpadudeckoe JlaBieHHE YCYTyOJsieTcss BHICOKAM IOKa3aTelleM Pa3BHTHUS
«TEHEBOH YKOHOMHKH», YTO, B CBOIO OYepe/lb, COKpaIaeT 6a3y MeHCHOHHBIX OTYUCICHUH U CTaBUT I0J] COM-
HEHHUE YCTOWYMBOCTH COIMAAPHOTO U HAKOMUTEIHHOT'O KOMIIOHEHTOB IEHCHOHHON CHCTEMBI.

CroxuBIIMICS KOHPIIMKT UHTEPECOB, CBS3AHHBIN C YIpaBIEHHEM IMEHCHOHHBIMH aKTHBAMHU OTMEYaeTCsI
B ctatbe JI. TemupOaeBa "HeoOX0 MO UCKITIOYHTH KOH(DIUKT HHTEPECOB B YIPABJICHNH TIEHCHOHHBIMU Ha-
koruienussiMu" [11]. [To ero MHeHUIO, «...C OJJHON CTOPOHBI, HalloHaIbHbIM OaHK BBICTYIAET PEryJIsSTOPOM B
YacTH MHBECTHPOBAHMS TEHCHOHHBIX HAKOIIJICHUI, U B TO e BpPEMS OH caM YIIpaBJIgeT NEHCHOHHBIMU HaKO-
wieHussMU. JIr000# KOHMIMKT HHTEPECOB OPOXKAAET MOUBY JUIsl Koppymiuu. [103ToMy HEOOXO0AUMO HCKITHO-
YHUTh JIaHHBII KOHPIUKT HHTEPECOB.

AHaIOrMYHOr0 MHEHHS IPUIEPKUBAIOTCS U IpyTHE yueHble-uccieaoBaTeny, B yactnoct, M.JK. Kaymu-
TOBa B cBoel pabore «CoBepieHCTBOBaHUE IIEHCHOHHOTO oOecnieueHus rpaxkaan B PecryOnuke Kasaxcram»
[12], mpsiMo yka3biBaeT, urTo «HannoHanbHbINH OaHK HE JIOJIKEH BBICTYIATh CTPYKTYpPOH, KOTOpas O JHOBpE-
MEHHO yTIpaBJsieT IEHCHOHHBIMU aKTUBaMHU, U BBICTYIIAET PETYJISATOPOM B 3TOM BOIIPOCED.

B cBoeii pabore «Ilencnonnas cuctema Kazaxcrana, aHain3 HaKOILICHH, 0030p MHBECTUIMOHHOTO TIOP-
T(hesst U MepCreKTUBbl MoBbieHus goxoaHocT» [13] Aomaunsaun C.C. u CenesneBa M.B. B coaBTOpCT-
BE, MMPOBEJIM KAYECTBCHHOE M KOJMUYECTBEHHOE HMCCie0BaHue (DYHKIIMOHUPOBAHUSI HAKOMUTEIBHOTO OJIOKa
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Ka3aXCTaHCKOW MOJICIIM IIEHCHOHHOIO 00eCIICUeHHs, B KOTOPOU yKa3aJid Ha HaJUUKe OINPEIEIICHHBIX PUCKOB
JUTSI TOTEHIUATBHBIX U COCTOSIBIINXCSI IEHCUOHEPOB, UMEIOIUM HakorieHus: B EHIIO.

A ITOKTOp PKOHOMHYECKUX Hayk, nmpodeccop A. XKamanos B cBoell ctathe «I[leHcus wim pazodapoBaHue:
Kak peopMupoBaTh IEHCHOHHYIO cucTeMy?» [14], canuraer, uto: - «JIrogu He nosepsitor EHII® 1 BocipuHu-
MaroT MMEHCUOHHBIC B3HOCHI KaK 00BIUHEIHN Hajor. B 2023 roay u3 9,1 MUIHOHA 3aHATHIX Ka3aXCTAHIIEB JIUIITh
7,1 MunnIMoHa UMeENU aKTUBHBIC MTEHCUOHHBIC CYETa. A PETYJSIpHBIC B3HOCHI Jeianu ToJabko 4,1 MuminoHa
yenoBek. Ceroans 6onee 90 MpoOIEHTOB BKIAAYUKOB HE UMEIOT JJOCTATOYHBIX HAKOTUICHHUH /T 00eCTieYeHus
MHHHUMAJIEHOHM TTEHCHU B OyIyIeM», 9TO CBHICTEIBCTBYET O KpaifHe HU3KOM OXBaTe HACEJIICHHS Ka3aXCTaH-
CKOM HAKONMUTEIbHOM IIEHCUOHHON CHCTEMOM.

Takum 00pa3oM, COBOKYITHOCTh PACCMOTPEHHBIX HAYYHBIX Pa0OT U CTaTeH Mo {YEPKUBACT BHICOKYO HAYyU-
HYIO M TPAKTHYECKYI0 3HAYUMOCTbD UCCIICJIOBAHHUS TEMbI Ka3aXCTaHCKOTO IIEHCHOHHOTO 00CCIICUCHHUS.

OCHOBHASA YACTb UCCJIEAOBAHUS

Kazaxcran, nepBsIM U3 CTpaH MOCTCOBETCKOTO MPOCTPAHCTBA, MPEANPHHSLI PAJUKATBLHBIC U KOMIUIEKCHBIE
MepbI 10 pepOPMUPOBAHUIO CBOCH HAITMOHAIBHOMN IEHCUOHHOHN CUCTEMBI.

Orta pedopma OblTa 9aCTHIO IMTUPOKOH MPOTPaMMBI ITEPEBOIA CTPAHBI OT TUIAHOBOHW MOJIEIH Pa3BUTHS K (PYHK-
LIMOHUPOBAHUIO B YCJIOBMSIX PIHOYHOM 3KOHOMMKH, KOTOPAs IIpelyCMAaTPUBAJIA B XOJI€ €€ Peau3alui 3HauH-
TENTbHOE CHIDKCHUE PACXOJIOB HAa COLMANIbHOE O0eCreyeHne U3 CPEACTB roCyAapCTBEHHOTO OI0/KeTa, oCpeI-
CTBOM Iepexojia Ha HAKOIHUTEJIbHbIC IEHCUOHHBIC PUHLMIBI 00ECIIeUeHNs], PELICHH BOIIPOCOB OOPHOBI C
0e3paboTuIIeil, TTOBBIIIIEHUIO POJIH OTIATHI TPyIa W 00eCIeueHHs JOCTOMHOTO YPOBHS KU3HU HACETICHNSI.

o 1998 rona B cTpane AeicTBOBaNIa IPUCYINAsi COBETCKOH IJIAHOBOW YKOHOMHKE CHCTEMa TICHCHOHHBIX
BBIIJIAT, OCHOBAHHAA Ha pacCpeACINTCIbHBIX MEXaHU3Max COJIMAApHOCTU HOKOHCHHfI, npu KOTOpOfI IICHCHU-
OHHBIE BBIIUIATHI 00ECIIEUNBAIIUCH 33 CUET OTYUCICHUH paboTaloIero HaceIeHusl.

[Tocne pacama CCCP peciry0mmka, CTOTKHYBIIUCH ¢ OFOJDKETHBIM JeQUIIMTOM, POCTOM 0e3paboTHIIBI U
TaJOTUPYIOMIeH WHAIIAINEH, BCTYIIHIA B TIPOIECC IMOATOTOBKYA K M3MEHEHUIO CBOEH TICHCHOHHOW CHCTEMBI
oOecrieueHus, B pamkax koroporo 19 mapra 1997 rona 6suta ogoopena Konnenuus peopMupoBaHHs CHCTeE-
MBI IEHCHOHHOTO oOecrieueHust B Pecyonuke Kazaxcran, a B 1998 rony 3akoHoaaTeabHO ObLT BBEJICH HOBBIT
MTOJIX0J] K TIEHCHOHHOMY OOECIIEYeHHIO B CTpaHe, B OCHOBE KOTOPOTO OBLI 3aI0KEH MEXaHM3M, IperycMa-
TPUBAIOIINI 00s3aTebHbIE IIEHCHOHHBIE OTYNCIICHNS padoTaromux rpaxaan B pazmepe 10% ot 3apaboTHON
IJIaThl B HAKOIIUTCIIbHBIC IICHCUOHHBIC (1)OHI[BI.

[Tpu 3TOM OpraHu3anMOHHAS MUCCHS PEATN3alli IEHCHOHHON peOpMbI KOHIIENTYaJIbHO ObllIa BO3JI0XKe-
Ha Ha BHOBb 00Pa30BaHHBIN OpraH COIUAIILHON 3aIuThl HaceseHus: Pecnyonuku Kazaxcran, KoTopble Obun
c(hOpMUPOBAHBI U3 ABYX, CAMOCTOSATENBHO (DYHKIIMOHUPOBABIINX CTPYKTYP MUHUCTEPCTB TPYAa M COLIHUANb-
HOTO 00€eCIIeYeHN.

Jloruka O6T>CI[I/IHCHI/IH 9TUX MHUHHUCTCPCTB 61)ma O4YC€BH/IHA, ITOCKOJIBKY TOJIBKO IIPpU PCHICHUU BOIIPOCOB
PBIHKA TPYAa BO3MOXKHO 0OecTieueHHe HHKIIO3MBHOCTH PEILICHHS BOIIPOCOB ()OPMUPOBAHMS ICHCUOHHBIX Ha-
KOILJICHUI.

B 2028 roay ka3axcTaHckol MEHCHOHHON pedopme, KOTOPYIO B CBOE BpeMs Ha3bIBAJIN CaMOil Iepe1oBO,
ucnosHUTes 30 1eT. 3a 3TH ro/ibl IPOU30LIeN KapJUHATBHBIA OTX0/ OT KOHIIENTYaJIbHBIX OCHOB U MPUHIIUIIOB
peanu3anuy NeHCHOHHON peopMbl, KOTopast 10JbKHA Oblila IO3BOJIUTH Ka3aXCTaHCKOW CHCTEME COLMAIbHO-
r0, B TOM YHCJIE TPYJIOBOTO M TIEHCHOHHOTO, O0ECTIeUeHHs! YCIIENTHO (hyHKITMOHUPOBAThH B YCIOBUSIX PHIHOY-
HBIX OTHOILLIEHUI.

[To oOuieit cBoCH CyTH, OTKA3aBIIUCh OT 0A30BOM KOHIICNITYaIbHON MPEEMCTBEHHOCTH, 3a MPOIIC/IICE C
1998 roma BpeMs, B X0Jle¢ MHOTOYHCIICHHBIX TpaHC(HOPMAIM U MMOCTOSHHOTO PeQOPMHUPOBAHUS Ka3aXCTaH-
CKO¥ IEHCMOHHOW CHCTEMBI, TIPOU30IIIeNl KapAHHAIHHBIN PA3BOPOT OT MOCTPOSHUS PHIHOYHON MOJIEIH COIIH-
AIBHO-TPYI0BOTO ¥ TIEHCHOHHOTO 00eCTIeueHHs K IPAKTHYECKH TIOJTHOMY BO3BpATy COJMMAAPHO-PACIIPEIEITH-
TENbHOM MEHCHOHHOM MO/IENH, OT KOTOPO TUIAHUPOBAJIOCh OTKA3aThed elle B KoHIle 90-X rojos.

JpyrumMu ciioBamMH, Ha CETOIHSIIHMN JICHb COIMalibHas moinTuka KasaxcraHa mpakTHYECKU BEPHYJIACh
K mpoOjemMaM KOHIA JEBSHOCTBIX TOAOB IPOIIOTO CTOJETHS W TOJBKO «ITOAYIIKa 0€30MacHOCTH» B BHJIC
Hammonanpaoro ¢onma PecyOonmukn KazaxcraH mo3BoIisieT rocynapcTBy CBOEBPEMEHHO (UHAHCHPOBATH
COIIMAJbHBIE MOTPEOHOCTH TOCY/IapCTBA.
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B Hacrosimee BpeMs Ka3axCTaHCKOE MPaBUTEIBCTBO, HAYYHOE M IKCIIEPTHOE COOOIECTBA CEPhE3HO 03a/1a-
YeHBI MEePCIEKTUBAMU AajbHEHIIEH ClIOCOOHOCTH (PYHKIIMOHUPOBAHUSI OTEYECTBECHHOW NIEHCHOHHOW MOJIENN
1 BO3MOKHOCTH MOJIEP’KaHHs aIeKBaTHOTO (PMHAHCOBOT'O 00ECIICUeHHsI OTEYECTBEHHBIX TIEHCHOHEPOB.

Jist MOHMMAaHHUs 3TUX MPOOIIeM, MpecIeyIoNINX B HACTOsIIeE BpeMs Ka3aXCTaHCKYIO IEHCUOHHYIO CHC-
TeMy, HE00X0IMMO 00paTUTh BHUMaHUE Ha 0a30BbIe OCHOBBI ()YHKIIMOHHUPOBAHUS COBPEMEHHOM (110 MHEHUIO
aBTOPOB — JIByXOJIOYHOHM) TEeHCHOHHOM Mojnenn KazaxcTaHa, HampaBiieHHE W paclpelielieHHe eHCHOHHBIX
pacxo/oB, yCIOBUS aJIMUHUCTPUPOBAHHUS, Pa3MEPhl TICHCUOHHBIX BBIIIAT, & TAK)KE UCTOYHUKHU UX (PUHAHCO-
BOT'0 00OECIIeYeHUsI.

Tak, nepBbIii OJIOK CIIOKUBIICHCS] CUCTEMBI ICHCUOHHOTO o0ectieueHus (YCIOBHO €ro MOYXXHO 0003HAUUTh
KaK — «COJIUIaPHO-PACIIPEICTUTENbHBIN WIN «OIOJHKETHBIN), BKIIOUACT B Ce0sl IEHCHOHHBIC BBITUIATHI 32
CUET CPE/ICTB peCIyOJIMKaHCKOTo OrokeTa (0a30Bast U CoMIapHast TICHCHS).

Opranu3aiyeii, yrpaBJiIeHUEM U BbIIJIATON MEHCUH 3TOro 0yioka 3aHuMaercs [IpaBurtenbetBo PecyOmuku
Kazaxcran, B 1uiie MunncTEepCcTBa TPYAa U COLMAIBHOM 3amuThl HaceneHus PecrryOnmnku Kazaxcran.

Bropoii 6510k — (YCIIOBHO €ro MOKHO 0003HAYUTh KaK — «HAKOITUTEIIbHO-UHBECTUIIMOHHBIN WM «0aHKOB-
CKHUI1»), BKIIIOYAET B ce€0s y4eT, COXpaHHOCTh, paclpeaesieHle 1 HHBECTHPOBAaHUE 00s3aTeNbHBIX TEHCHOH-
HbIX B3HOCOB (OIIB), 100pOBOJILHBIX TEHCHOHHBIX B3HOCOB rpakiaaH (/II1B) u 00s3arebHBIX MEHCHOHHBIX
BhIIaT padortonareneii (OI1BP).

OrtuMm OJIOKOM Ha CEroAHSIIHUE JeHb yrpapisser HanuonanbHbiii 6ank PecryOnuku Kaszaxcran, uepes
e/IMHBIN HakomUTeNbHBIN neHcnoHHbli pona (EHIID), uyto co3naeT sBHBIN KOHMIMKT HHTEpEcOoB, Korna Ha-
HUOHAIBHBIN OaHk PecnyOnukyu KazaxcTaH BbICTyMaeT peryisiTopoM B YaCTH MHBECTUPOBAHMS IEHCHOHHBIX
HAKOIIJICHUH, ¥ B TO K€ BPEMsI OH K€ U YIpaBIIsIeT 00s3aTeIbHBIMU IICHCHOHHBIMH HAKOTUICHUSIMH Ka3aXCTaH-
LIEB, YTO TAKXKE pa3pyllaeT HHCTUTYIMOHAIBHYIO IIEJIOCTHOCTh B BONPOCax (PYHKIIMOHUPOBAHUS TOCYAapCT-
BEHHOW NMEHCHOHHOW CHUCTEMBI, CO3/1aBasi MHOTOUHCIIEHHBIE PUCKH.

[Ipu sToM 3HAuMTENBHAS A0, MOUTH HA 90% (GUHAHCHMPOBAHUS MIEHCHOHHBIX BBITIAT HA CETOJHS OCY-
LIECTBIISIETCSI U3 CPEACTB PecITyOIMKaHCKOTO OI0/KETa, TOT1a KaK Ha JIOJII0 HAKOMTUTEIbHO-NHBECTUIIHOHHOTO
(6ankoBCKOTO) OJI0Ka TPUXOAUTCS 9yTh Oosiee 10% BCeX MEHCHOHHBIX PACXOJIOB.

OueBuiHO, YTO MOMO0OHAS CIOKMBIIAACS MOJIENb Ka3aXCTAHCKOTO MEHCHOHHOTO oOecredYeHusl KpaiHe
CJIO’KHA B PEIICHUH BOIIPOCOB MPOBEJICHNUS B )KU3Hb €IMHOO00PA3HOM EHCHOHHOW TOJIUTHKH, TOCKOJIBKY T10-
POXIaeT BEIOMCTBEHHYIO Pa300IICHHOCTh U Pa3MBITOCTh OTBETCTBEHHOCTH, T€M 0oJjiee YTO B KaXKJIOM M3
paccMaTpuBaeMbIX OJOKOB MMEIOTCS CYLIECTBEHHBIE MPOOIEMbI, KOTOPBIE B UTOTE HEIaTUBHO OTPa)KaIOTCS
Ha aJMHHHACTPUPOBAHUU B JIEJI€ TOCYIaPCTBEHHOTO TIEHCHOHHOT'O YIPABJICHUS B 1I€JIOM U KaK CJIEJICTBHE Ha
KadyecTBe oOecreueH s IEHCHOHEPOB B YACTHOCTH.

Tak, Ha YpOBHE COJIMJIAPHO-PACIPECIUTEIILHOTO (OFKETHOT0) 0JIOKA MMEETCs LEJIbIA PsiJi MPo0ieM U
PHUCKOB, KOTOpPBIE MOT'YT, €CJIM UX HE pellaTh, HAHECTH HENOIPaBUMBIN Bpe ] IEHCUOHHOW CUCTEME U CYIeCT-
BEHHO CHU3UTH YPOBEHH KU3HU Ka3aXCTAHIIEB, U B IEPBYIO OUepe b IEHCHOHEPOB, YHCIEHHOCTh KOTOPBIX 110
coctostHuio Ha 1 Mast 2025 roxa cocrtaBiseT 2 Muiuinona 471 Teicsiya 4esIoBEK.

B 9T01i CBSI3M ClIeIyeT OTMETUTH, YTO pa3Mep NIEHCUH, BBITNIAYMBAEMO 13 OFOJKETHBIX HCTOYHHUKOB, OIpe-
JIEJIAETCS] M PEeryJIMpYyeTcsi TOCYJapCTBOM, IIPHU 3TOM Ha yPOBHE COJIMIAPHO-pACIIpeIeIUTEIHLHOr0 OJI0Ka eH-
CHOHHOM CHUCTEMBbI TEKYIIHE HAJIOTOIIATENbIIIMKH OTIAYMBAIOT IEHCHH COCTOSIBIINXCS TIEHCHOHEPOB, TaK Ke
KaK 9T0 ObLIO U B I0pe(hOPMEHHOE BPEMSI.

Byaymuii poct BBIIUIAT TIEHCUH HA 3TOM YPOBHE LIEIMKOM M MOJHOCTBIO (POPMHUpPYETCS U3 CPEICTB pe-
CIyOJIMKAHCKOTO OIOKeTa. A MOCKOJIBKY B MOCIEIHEE BpeMs €ro JIOXOJHAas 4acTh B 3HAYMTEIBbHOW YacTH
3aBHCHUT OT €XEroJHOTO TpaHcdepra HedTenomuiapoB n3 HanmonaneHoro ¢ponaa Pecnyonmuku Kazaxcran, To
oOecrieueHue GUHAHCHPOBAHUS 10 BBIIUIATE MEHCHI U3 HECTAOMIBHOTO PECITyOIMKAHCKOTO OI0JKeTa TakKe
HaXOJUTCS MO/ CHIIBHBIM JIaBJIEHHUEM ITOTEHIIMAJIbHBIX PHCKOB, B TOM YHUCIIE U PUCKA COLMAILHO-0I0/DKETHOTO
nedodra.

B nenom, OropkeTHas cucTeMa CTpaHbl, B YACTHOCTH €T JIOXO/JHAs YacTh, HA TeKYIINHA MOMEHT HaXOHUTCS
B CJIOYKHOM TIOJIO’KEHHUH, BEI3BAHHOM OOJIBIION JIOJIEH ChIPhEBBIX HAJIOTOBBIX JJOXO/OB.

9710 KOHCTaTHpyeT U MHUHHCTEPCTBO SKOHOMUKH Pecrny6inku KazaxcraH, KoTopoe B CBOEM aHaJIUTHYe-
CKOM OT4YeTe O OIO/KETHBIX PUCKAaX M JOJTOCPOYHON YCTOHYMBOCTH rOCyIapCTBEHHBIX (GuHancoB 1m0 2050
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rojia, B YMCje MPOUYero yKa3blBaeT Ha TOT (PaKT, YTO B JJOITOCPOUHON TIEPCIIEKTUBE YCTOMYMBOCTH TOCYAapCT-
BEHHBIX (PMHAHCOB HAXOJUTCS MO prckoM [15].

Ha mpotsbkennu nociennux 15 jet HaOmogaeTcs CUTyalus, KOTa HaJOTOBBIE JOXO/AbI KaK MPOIEHT K
BBII mpomomxkaror cHmKaThes. DkcrepTsl OpraHn3ali SKOHOMHYECKOTO COTPYIHHYECTBA W PA3BHUTHSA
(ODCP) BBIAETSIOT HECKOJIBKO MPUYHH 3TOW MPOOIEMBI, Cpe/Ii KOTOPBIX CPABHUTEIILHO HU3KHE CTABKU HAJIO-
r'OB, y3Kasi HAJIOToBast 0a3a, BEHICOKUH YPOBEHb TEHEBOH SKOHOMHKH U HAJIMYKE OOJIBIIOT0 00beMa HaJlOTOBBIX
neroT [16]. B TOXe Bpemsl, kak oTMedaeTcs B Tokiane BecemupHoro 0anka [17], 9To sSBIsIeTCS CYIIIECTBEHHBIM
OaprepoM Ha MTyTH pacUIMpeHus OI0KETHBIX PACcX00B JUIA JOCTIKEHUS YCTOMYHUBOTO POCTA M Pa3BUTHSL.

Kpowme Toro, HecopazMepHO pacTyT JOJTH 110 OIUIaTe FOCyIapCTBEHHOTO Aoira. Tak, B Konnenunn ynpas-
JIeHHs1 TocyaapcTBeHHbIME QruHaHcaMu PecrryOnuku Kazaxcran no 2030 roxa [18] yka3aHbl nesieBbie 3Ha4e-
HUS PacXo/I0B 110 TOCYIaPCTBEHHOMY JOJITY, KOTOpPBIE HE JOJKHBI mpeBbimaTh 10% oT pacxoioB pecyOu-
kaHckoro Oromketa k 2030 romy. B To ke Bpems no mHbopmarnmm MuHucTepcTBa GpuHaHCOB PecrmyOnuku
Kazaxcran rocyaapcTBeHHbIH 10T Ha ssHBaph 2024 rona coctaBui 27 TpiH. Tenre uinu 22,8% x BBII ctpansl,
a Ha ssHBapb 2025 roay yxe coorBercTBeHHO 31,8 TpiH.TeHre nin 23,8% k BBIL

B atux ycrnoBusx HaOmoqaeTcs HeaJeKBaTHAS WHICKCAIIHS IIEHCUOHHBIX BBIIIAT 110 CPABHEHUIO C pealib-
HOW MH(DIAIMEH, 9TO BIIeYeT 3a COOO0M Ma/IeHre TIOKynaTelIbHOW ClIOCOOHOCTH IEHCHOHHBIX BHITUIAT.

Tax, nHIEKCaIMs COMMAAPHBIX TICHCHOHHBIX BBITLIAT B 2023 Toay Obuta ocymiecTieHa Ha yposue 10,5%
(8,5% tutroc 2% orepekeHust ypOBHS MPOTHO3HON MHQIISIIIMK) TOT/a KaK peabHasl Tof0Bast HHQIIAIUS COCTa-
Buiia 20,7%.

Comupnapnas nencus B Pecniyonmke Kazaxcran obecnieunBaeT 10X0/1bI IEHCHOHEPOB, UMEIOIIHX TPYIOBOM
ctax 10 1998 rona.

[Ipu 3TOM conmpapHas eHcus, Kotopas (GUHAHCUPYETCSl U3 PECITyOIHMKAHCKOTO OOKETa, TOCTEIIEHHO
ymenbiaetcs. K 2040 roay Ha neHcuio OyayT BBIXOAUTD JIIOJH, Y KOTOPBIX HET TPYAOBOro craxa a0 1998
roja. DT rpakaaHe He OyIyT MoJydaTh COJMHIAPHYIO MIEHCHIO, a 3HAUNT, COBOKYITHAS CyMMa IIEHCUH OyAeT
YMEHBIIIATHCS.

A TIOCKOJIBKY 0a30Basi MEHCHUST MHJIEKCHPYETCS TOJIBKO Ha YPOBHE MPOTHO3HOM, a He (hakTHIecKor HHQIIA-
LIUH, TO 3TO BIIEUET 32 COOOH CHCTEMHOE OTCTaBaHME MEHCHOHHBIX I0XOJ0B OT POCTa IIeH, MaJCHUIO TIOKYTIa-
TENBHOM CIIOCOOHOCTH TICHCHOHHBIX BBITUIAT U KaK CJICJICTBUE K CHIDKEHUIO OJIAarOCOCTOSIHHS IEHCHOHEPOB U
WX YPOBHS JKH3HU.

IIponomxkas aHanU3 CIOKUBLIEHCS Ka3aXCTAaHCKON MEHCUOHHOM MOJENH CJIENYyeT OTMETUTh, YTO BTOPOU
0110k (0aHKOBCKHI) IEHCHOHHOTO 00ECTIEYEeHHUS TAK)KE HE OTJIMYAETCS MO3UTHBHBIMU TCHICHLUSIMHU B pellie-
HUH BOIIPOCOB MPOBEACHUS CTPATETHUECKH a/IeKBaTHON COLMAIBHON M NMEHCHOHHOW MOJIMTHKH M o0ecrieye-
HUSI IOCTOMHOM CTApOCTH HAIlIUM COTpak/IaHaM.

Tax, n3 nHpopMau O0I0pO HAMOHATHFHON CTATHCTUKA ATEHTCTBA IO CTPATETHIECKOMY TNTAHUPOBAHHIO
u peopmam Pecybnuku Kazaxcran criemyer, 4To mo coctosHuio Ha Mait 2025 roxa pabouas cuna B Kazax-
CTaHe COCTaBJseT 9,7 MITH.UEIOBEK, U3 HUX 9,3 MIJUTMOHOB YHCIHUTCS 3aHITHIM (HaeMHbIE paOOTHUKU-7,] U
caMO3aHATHIC - 2.2 . MiIH.geIoBeK) [19] .

B 10 xe Bpems, mo uapopmannu EHII®, Tomsko 4.5 MiTH. paboTaronux aenaiT 601ee-MeHee peryIsIpHbIe
€KEMECSIHBIC TTEHCUOHHBIC B3HOCH (0T 9 M0 12 B3HOCOB B T0/) B HAKOMHUTEIBHBIN CETMEHT MEHCHOHHOTO
o0ecreveHusl CTpaHbl, a TO MEHee MOJOBUHBI 3aHATOrO HaceleHus crpansl [20].

IIpu stom 3a npowenmuii 2024 rox auub 657,5 ThicsS4 U3 2,5 MIIH. COCTOSIBUIMXCS Ka3aXCTAHCKUX IEH-
CHOHEPOB TOJIy4yaiu neHcuoHHble BbiiaTel u3 EHII®, a cpeqnuit pazmMep JaHHOW €XEMECSYHOU BBITLIATHI
1o rpaduky no cocrostHuto Ha Maii 2025 roaa cocranisier 35 638 TeHre, Toraa Kak OJKETHBIC IEHCUOHHBIC
BBITIJIATHl OXBATHIBAIOT BCEX I'PAXKIAH, NOCTUTIIUX MEHCHOHHOTO BO3pacTa, a CPeAHUM pa3Mep COBOKYITHOU
reHcuu cocTtaBiseT 143 622 TeHre, B TOM YHCIe pa3Mep COMUAapHoi neHcnn — 95 963 Tenre, 6a30Boil HeH-
cun — 47 659 tenre.

O4eBHIHO, UTO TP TAKUX MOKA3aTEIAX YTBEPKIATh 0 BCeoOIeM oxBare HaceaeHus KazaxcraHna neiicTBy-
o1ell HAKOMUTENbHOW MEHCUOHHON CUCTEMOM He MPeCTaBIsAETCSI BO3MOYKHBIM.

Tewm Ooutee, 4TO HECMOTPS HA Pa3IMYHbIE TIPEIIPUHUMACMbIE MEPHI TI0 YCHIICHUIO HAKOIUTEIBHON YacTH
MIEHCHOHHOM cuctembl B PecryOnmke KasaxcTan o4eBHIHBIX TIOJOXKHUTEIBHBIX PE3YJIbTaTOB M TCHCHIINI HE
HaOIIrONaeTC.
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Curyanus ycioXKHAETCS U POCTOM HEIOBEpHUS B IMEHCHOHHBIE HAKOIUIEHHWS CO CTOPOHBI HACEIEHHS U B
CIOCOOHOCTD JIeHCTBYIOIIECH IEHCHOHHON MOJIENIM 00ECIIeUnTh JOCTOMHOE COAEPIKAaHUE X B CTAPOCTH, KOTO-
poe BBIpa)aeTcsi B CTOWKOM JKETaHUU Y TPaXKJIaH U3bITHS HAKOTUIEHHBIX Ha CTAPOCTh JCHEKHBIX aKTHBOB TIO
M000MY TTOBOJIY | IO JTFOOBIM TIPEIIIOTOM, a TAaK)KE OTCYTCTBHU HEOOXOIUMON MOTHBAITHN OTIUCICHUS 00sI-
3aTeIbHBIX HAKOMUTEIbHBIX TIEHCHOHHBIX B3HOCOB, NPH HEMOHSATHOW OOJBIIMHCTBY Ka3aXxCTaHIIEB MpoO3pad-
HOCTH UCTIOJIb30BAHMA UX JIMUHBIX TIEHCHOHHBIX HAKOIJIEHUH MPY HU3KOH UX WHBECTUIIMOHHOM JT0XOJIHOCTH.

Taxoxe cnemyer otMeTuTbh, yto EHII®, mox ynpasnennem HanmonansHoro 6anka Pecrry0nmku Kazaxcran
MPOBOJIUT CAMOCTOSITEIBHYIO MTOJIMTUKY B BOIIPOCAaX WHJIEKCAIIUM MMEHCUOHHBIX BhITIAT. Tak, ¢ 1 anmpesns 2021
rona EHII® n3aMeHnI METOIMKY OCYIIECTBIICHHSI pacdéTa e:KeMeCSIHO BeIIIaThI [21].

CornacHO 1aHHOW METOAMKE JUIsl ONpeJIeNIeHNs] pa3Mepa eKEMECSYHON BBIMIIATHI (B MEPBbIMA roj) He0OXo-
MO YMHOXHTb CYMMY IIEHCHOHHBIX HAKOIUIEHUH Ha CTaBKy 0,5% W pa3fenuTh MOJy4YeHHOE 3HaueHue Ha 12.
B mocnenyromye roapl pazMep eXKeMECSYHON MEHCHOHHON BBIIIIATHI TIEPECUUTHIBAIOTCS MYTEM €KETrOTHOTO
YBEITMUEHHS pa3Mepa eXeMECSIHON TIEHCHOHHOM BBIMJIATHI 32 MPEIBIAYIINIA IO/ HAa CTABKY MHJEKCAIIUH TeH-
CHOHHBIX BBIIIAT B pazMepe 5%, 4To TakxkKe ropas3ao Huxke peanbHoi uadisiiun B Kazaxcrane 1 HarmsiiHO CBU-
JETENBCTBYET 00 OTCYTCTBUH €IMHOOOPA3HOI0 MOIX0/1a B PeaIM3al1 MTOJTUTUKH IEHCHOHHOTO 00eCTICUeHHSI.

HeonHo3HaYHBIM MEPOTIPUSATHEM B JIelie pealIn3alii Ka3aXxCTaHCKOM MEHCMOHHOW TIOJTUTHKH SBIISIETCS 3a-
KOHOJIATENIbHOE Pa3pelIeHre U3bSATH YacTH 00S3aTENbHBIX IEHCHOHHBIX HAKOIICHWH TpakJaH Ha 3aTpaThl
HE CBS3aHHBIMU C ICHCHOHHBIM 00eCIICUCHHEM IPaX/1aH.

Ha ceroansmnmuii 1eHb NEHCHOHHBIE HAKOIIJIEHHSI CBEPX YCTAHABIMBAEMOIO «IIOPOra MUHUMAJBHOH MEH-
CHUOHHOM JIOCTaTOYHOCTI» Pa3peIIeHO UCTIONh30BATh HA OIUIATY CTOMATOJIOTHYECKUAX U OPTAITbMOJIOTHIECKUX
yCIyT, JIEYeHNE JIeTeH U YIIydIIeHne KITUIITHBIX BOTIPOCOB.

OnHako, OONBIIMHCTBY HaceneHus: KazaxcraHa 9Ta yacTh «IIEHCHOHHOTO OOECTIeUeHHUs» HEIOCTYITHA U3-3a
OIpaHUYEHHOCTH IIEHCHOHHBIX HAKOTUICHHH, YTO elile 00JIbIe 000CcTpseT MpodIeMy COLMaTbHOTO HEPaBEHCTBA.

Kpome Toro, MaccoBoe M3bATHE MEHCHOHHBIX HAKOIUIEHUH Ha IMOKYIKY JKWJIbSI TIPUBEIO K B3PHIBHOMY
pOCTy IIeH Ha HEJBIKUMOCTB, YTO OTPAHHYHIIO BO3MOKHOCTH B TPHOOPETEHNH XWIIbS T€M, KTO HE WMEI
BO3MO’KHOCTH JIOCTYTIa K PACX0/I0BAaHUIO TICHCUOHHBIX HaKOIUIeHUH. [Ipn 3TOM 3aMeTHO CHM)KAIOTCS aKTHUBbI
MIEHCHOHHBIX HAaKOIUIEHUH, YTO CHUKAeT WHBECTUIIMOHHBIN MOTEHI[MaJl HAKOMUTENbHOW IIEHCHOHHOM cUcTe-
MBI, 2 B ICHCHOHHOMH MEePCIeKTHBE KOHKPETHOTO YeI0BEKa MTPUBEET K CHIKEHHIO €T0 MEHCHOHHBIX BBITLIAT.

OmHUM U3 BKHBIX U MTOKA3aTENbHBIX MTapaMeTPOB, ONPEIEIISIONIAM CIIOCOOHOCTh TICHCHOHHON CHUCTEMBI
00€eCIeYnTh JIOCTOMHBIA YPOBEHb JKM3HU TICHCHOHEPOB siBIsieTcss Kod(duimeHT 3amernienus (OTHOIICHUE
CpeIHEH COBOKYITHOM MEHCHH K CpeJIHEH 3apabOoTHOM I1aTe 1o CTPaHe).

CornacHo nHpopmanun HamonansHoro 6anka crpansl o uroram 2023 rofa ykazaHHbIH KO3(GUIMEHT
3aMenieHnst 1oxoa coctaBui 42%, n3 KoTopsix 33% npuxoautcs Ha 6romxet (23% comumapHas u 10% 6a3o-
Basi IEHCHH) U TOJBKO 9% Ha HAKOMHUTENBHYIO TIeHCHTo [22].

[To MHeHUIO aBTOPOB, MPUYMHOMN CIIOKMBIIETOCS IOJIOKEHUS SBISIETCS TO, YTO OTKA3aBLIMCh OT MPEEeM-
CTBEHHOCTH B peajii3alli IepBOHaYaIbHON NeHCHOoHHON pedopmbl B KazaxcTane U BHOCS B Hee pa3iMyHbIC
W3MEHEHUS! KOHIENTYaIhHOTO XapaKTepa, OOIIeCTBO CTOJIKHYJOCH C CHUTyalluel, Koraa CTpyKTypsl Harmm-
OHAJILHOTO 0aHKa HE WMEIOT BO3MOXKHOCTH TIOBJHSTH Ha CONMAIHHO-PKOHOMHYECKHE OTHOIICHHSI W PHIHOK
TpyJa, a OpraHbl COIMAaIbHON 3alUThl HACEJIICHHS, OCTABIINCH HAa OIOKETHOM (pUHAHCHPOBAHMH, KaK 3TO
ObU10 B JOopehOpMEHbIE TObl, JTHIIMINCH ICHCTBEHHBIX PHIYaroB U MEXaHU3MOB BIUSHUS HA XOJ PEIICHHS
COIIMAJIBHBIX BOIIPOCOB U HHCTUTYITMOHAIHHON BOBMOKHOCTH B ITPOBEICHUH 3P PEKTUBHON rOCYAapPCTBEHHON
COLMAIBHON MONMUTHKA U HAKOTIUTEIbHOTO MIEHCHOHHOTO 00ECIIeYeHNs B YaCTHOCTH.

SIpKUM U HarJIATHBIM IPUMEPOM BIUSHUS FOCYIapCTBEHHOM COIMAIbHOMN MOJIUTUKY Ha TTOBE/IEHUE BKJIAI-
YHKOB HAKOMHUTEIBHOW YaCTH EHCHOHHOTO 00eCTeueHus SBIseTCs «KOBUAHBI» 2020 roj, Koraa npu cpe-
HEM IoKa3aTtese 7 MJIH. aKkTUBHBIX BKJIAQJUUKOB 3a mociaeanue 5 net, B 2020 rogy 3TOT MOKa3aTellb OJJHOMO-
MEHTHO «B3JIETeID» 0 YPOBHS MOYTH 9 MITH. BKIQJIYUKOB U MPAKTUYECKH YBEITHYMIT BBOE KOJNIECTBO TEX,
KTO JIeJaeT JIMIIb 1-5 ekeMecSYHbIX IEHCHOHHBIX B3HOCOB B T'O/I.

A «CTUMYIATOPOMY MOJIOOHOTO TIOBEACHUS TPaXKIaH SIBUICS TOT (PAKT, 4TO BBIMIATHI «KOBHIHBIX» TOCO-
Owuii BO BpeMsl Ype3BbIYaliHOM CUTYAIIUH CTAIH JOCTYITHBIMHE JIUIIb TeM, KTO BHEC ICHCHOHHbBIE OTYHCIICHHUS.

W 1omo0HBIX CONMANBHBIX PHIYATOB BIHSHUS Ha TOBEACHWE TPAKIAH y OPraHOB COIMAIbHOW 3allv-
THI JOCTAaTOYHO MHOTO, BKIIIOYAs OPTaHHU3aIMio MPO(COIO3HOTO IBMKEHUSA, COIMAIFHOE MapTHEPCTBO U
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TPEXCTOPOHHHE COTJIalleHUs, peOPMUPOBAHNE CUCTEMBI OIUIATHI TPyAa, 00pb0a ¢ TEHEBBIM PBHIHKOM, MpPHU-
MEHEHHE 3HAHUH MMOBEJEHYECKOH HIKOHOMUKHU B 00JaCTH EHCHOHHOT'O HAKOMUTEIbCTBA U T.IL., PEATN3aLUI0
KOTOPBIX NI€PBOHAYAILHON IEHCHOHHON pehOpMOil BO3JIarajJoch Ha OpraHbl COLIMATbHON 3aIUThl HACEJIeHNUS,
IIPU yCJIOBUH, YTO AOMOJIHUTEIbHBIM MaTepUaIbHbIM HCTOYHUKOM JUISl YCUJIEHUSI UX KaJpOBOTO IOTEHIMAIa
W MaTepualibHOM 0a3bl, CTaHYT KOMHCCHOHHBIC IOXO/IbI OT JACATEILHOCTH B cpepe JINIECH3UPOBaHUS U HAI30-
pa 3a QYHKIMOHUPOBAHNEM TICHCHOHHBIX (POHIOB, KOTOPHIE B HACTOSIIEE BpeMsl MONTydatoT opransl Hamnmo-
HasibHOTO Oanka PecriyOnukn Kazaxcran, a He opranbl COIMaIbHON 3aIIUTHI HACEICHUS, GPUHAHCHUPYEMBIC U3
OIOJKETHBIX HCTOYHUKOB.

Jpyrumu cioBamMu, BMECTO TOTO, YTOOBI yCUIIMBATh 1 Pa3BUBATH OPTaHbI COIMATBLHON 3aIUTHl HACEIECHUS
JUIsl 00eCTIeYeHUs 3aKOHOIATEIIbHO MPETyCMOTPEHHBIX (PYHKIMI COLMAIBLHOTO 00ECIeUeHUs IpaxiaH, KaKk
9TO OBIIO 3aKpemyIeHO KOHLenue peopMupoBanus IeHCHOHHOTO obecnieueHus B Peciyonuke Kaszaxcram,
B Ipolecce nocrpeopMaunoHHON AEATEIPHOCTH MaTEPUaJIbHO 33 CUET yIPaBJICHUS JIUYHBIMUA HEHCHOHHBI-
MU HaKOTJICHUSIMH T'PaXk/1aH YCHIIMBAIOTCS TOJBKO OpPTraHbl KazaxcTaHckoro HarponansHoro OaHka.

Kpome toro, Kazaxcran, kak cTpaHy ¢ SBHOI TEHJEHIMEH CTapeHUs HaceJeHMs, 0’)KHJaeT Harpy3ka Ha
JEHCTBYIOLIYI0 MOJICNIb IEHCHOHHOTO 00eCHeUeHHs U CTaBHUT IO/ Yrpo3y ee (MHAHCOBYIO YCTOHYHBOCTB.
Janee He0OXOIMMO OTMETHUTH, UTO B 2024 rony B Kasaxcrane Obuta 3adKcupoBaHa camasi BRICOKas IeMOTrpa-
(mgeckas HarpysKka 3a mocienHue aecats jet. [lo nanasiM bropo manmonansHo# cratuctukn (BHC) Arent-
CTBa I10 CTpaTerHuecKoMy IIaHupoBaHuio U pedopmam Pecrybnuku Kazaxcran Ha 1 ThIC. TpynocmocoOHBIX
rpaxaaH NIpuxoauTcs 748 HeTpy10CIOCOOHBIX — MOXKMIIBIX U AeTeil. B cpaBuenuu ¢ 2014 romgom nokasatenb
BbIpoc Ha 27,6%. CrapeHue HaceJeHUs OKa3bIBaCT 3HAUYUTEIbHOE BIMSIHUE HA IICHCHOHHYIO CHCTEMY.

ITo mporro3asM ortenkamM OOH B Kazaxcrane uncineHHOCTh HaceneHus K koHiy 2050 roma ZoCTUTHET 25
MJIH. 4eJIoBeK. BMecTe ¢ pocToM HaceneHus OyayT MOCTENEHHO HIITH MPOLECChl CTapEHUs] HACEICHUS, 0KU-
JaeTcs CHWKEHHE POKIAeMOCTH, MPOAOIIKUTCS MOCTENEHHOE YBEIWYEHHE MPOJOJIKUTEIbHOCTH XKHU3HU, B
pe3yJnpTaTe 4ero 4o JroAel B Bo3pacte 60 et u crapiue BeIpacTeT ¢ TeKymux 12,5% no 16,9% k 2050 roxy
[23]. B pe3ynbrate crapenus HaceneHus K 2050 Toay 0KHUIAETCsl CHIDKCHIE COOTHOIICHHE JTIOICH TPy IOCIIO-
cobHoro Bo3pacta (25—63 roma) k meHcuoHepam (63 roga u crapiie) ¢ Tekymux 6,33 1o 4,03.

W3 mporHo3HBIX pacueToB CTAHOBUTCS SICHO, UTO €CJIM Ha CET0JIHA Ha 6 HaJIOroIIaTebINKOB IPUXOAUTCS
OJMH IeHCHOHEp, TO B 2050 nuip 4 HaloromiaTeNblIvKa OyAyT MOALEPKUBATh OAHOTO MEHCHOHEPA, YTO
CHJIbHO YBEJIMYMT HArpy3Ky Ha rOCyJapCTBEHHBIN OIO/DKET B 4aCTH IEHCUOHHOIO 00ECIICUEeHUsI.

OOBEKTHBHO ClielyeT OTMETHTh, YTO JaHHBIH NepeueHb KIFOUEBBIX (aKTOPOB, BOIMPOCOB W MpoOJIeM B
MIEHCHOHHOM 00ECTICYCHUH HE SIBJISIETCS] MCUEPIIBIBAIOIIUM U UMEET ellle LEJbIi Psiji B3aMMO3aBUCUMBIX (hak-
TOPOB U MYJIbTUIUIMKAMOHHBIX dQPEKTOB OT NPUHATHS TEX WIN MHBIX PELICHUH B IEHCHOHHBIN cdepe, 4To
OJHO3HAYHO YKa3bIBaeT HAa HEOOXOIMUMOCTb BCECTOPOHHETO M KOMIUIEKCHOTO HayYHOT'O HCCIIEI0BaHUS BCEX
MIPUYUH CII0KHOTO TMOJIOKEHUS, B KOTOPOM OKazajach MeHCHOHHas cuctema Kazaxcrana.

MNOJYUYEHHBIE PE3YJIBTATHBI (BBIBO/IbI)

OCHOBHBIM Pe3yJIbTATOM JaHHOTO UCCIIEA0BAHUS CTAI0 YTBEP)KICHNE O HEOOXOANMOCTH U3MEHEHNUS KOH-
CTPYKIIUH U apXUTEKTYPHI ISHCTBYIOIIEH MOIENTH IIEHCHOHHOTO obecriedenns B KazaxcTaHne, MOCKOJIBKY COB-
pPEMEHHasI CTPYKTYpa HE B COCTOSTHUHM 00ECIICUUTh JIOCTOHHOE CYIIECTBOBAHUE COCTOSIBIIIUXCSI U MIOTCHIIUATb-
HBIX TIEHCHOHEPOB.

Tak, neiicTByromas Ka3axcTaHCcKas IEHCHOHHAsI CUCTEMa Ha CETOJHSIIHUN IC€Hb HCIBITHIBAET MHOTOYH-
CJICHHBIE CIIO)KHOCTH, CTAJIKUBAsICh C TAKMMHU BbI30BAMU KaK CTApPEHUE HACEJICHNUs, TEHEBask SKOHOMHUKA, POCT
HeO(UIMATBHOTO YPOBHS 0e3pabOTHIBI B HU3KOTO YPOBHS JIOXOJI0B HACEJICHUs, OTepeil JoBepHs Hacele-
HUS K HAKOITUTEIbHBIM OCHOBAaM IIEHCHOHHOTO 00ECTICYEeHHS], HEpaBEHCTBOM B Ha3HAUCHHUH M PACcIpeaeICHUN
[ICHCHOHHBIX BBIIUIAT, HHQIISMEH U CHIPKEHUEM YPOBHS IOKYIIATEIbHOI CIIOCOOHOCTHU IIEHCHOHHBIX BBIILIAT,
He3(P(PEeKTUBHOCTHIO yNpaBJIEHHUs ICHCHOHHBIMU AKTUBAMH, B TOM YHCJIE€ U JIMYHBIMU IIEHCUOHHBIMU HaKoO-
TUICHUSIMH TPKAAH, a TakyKe PSIIOM APYTHX UMEIOIINXCs TIPoOIieM.

B Ommxaiiniee BpeMsi 0KUAAETCS POCT HAIPY3KH Ha TOCYJApCTBEHHBIH OIOJKET M3-3a CTPEMUTEIBHOTO
YBEJIMUCHHUS NEHCHOHHBIX PACXO/0B, MOCKOJIBKY KOJIWYECTBO NEHCHOHEPOB PAacTEeT, a BMECTE C HUM pacTeT
1 OTpeOHOCTh B (PMHAHCOBOM OOECIIEUCHUH NEHCHOHHBIX BBIIIAT, B TOM YHCIE C YYETOM HHQIISIUOHHON
HH/ICKCALUH.
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Ha cuctremHOM ypoBHE OTCYTCTBYET YKOHOMHUECKAs JJOTHKA B OpTraHU3aINK HA3HAYCHU I TEHCHOHHBIX BHI-
mwiat. Tak, Tpy10CcmocoOHbIe TpakaHe, MMOJTyYatolIie HU3KUE JIOXO/IbI WU TIOJIYYaroliue J0X0bl B TCHEBOU
9KOHOMUKE, TIPOU3BOJIAT MHHUMAJIbHBIE B3HOCHI B TOCyIapcTBeHHbIN OromkeT 1 EHII®. Oqnako, npu noctu-
JKEHWUH TICHCMOHHOTO BO3pacTa OHH TOyJaroT IEHCHOHHBIC BRITUIATHI M3 OF0/KeTa HapaBHE, a B MHBIX CITyda-
SIX U BBIIIE, YeM JJOOPOCOBECTHBIC IJIATEIBIIUKH, IIOCKOJIBKY B OFOJKETE MPHU BBITUIATE ICHCHI MPOUCXOTUT
repepacipeiesicHie B T0Jb3y PaOOTHUKOB C HH3KUM JIOXOJIOM MM 0€3 TaKOBOTO, a POJIb HAKOIHUTEIHHOTO
0JI0OKa TIEHCHOHHOM CHCTEMBI OCTAeTCs KpaliHe He3HAYUTEILHOM.

K Tomy ke Hy»kKHO 0OpaTUTh BHUMaHHE Ha HAaTUIHE KOHPIMKTA HHTEPECOB TPH YIPABICHUN 00513aTeIh-
HBIMU EHCUOHHBIMU HakomuieHusiMU rpaxiaH HaunonanbusiM bankom Kazaxcrtana. ITockoJibKy, riaBHbBIN
0aHK CTpaHbI BBIOJIHSS HECKOJIBKO (DYHKIIMH, KOTOPBIE MOTYT MEPECEKAThCS U BIUSATH JIPYT Ha JApyra.

[Ipu 5TOM Co3/1aeTcs cuTyanus, KOrja pemieHus eHTPaIbHOro OaHKa MOTYT HE COBIAJATh C HHTEPECaMU
rpakjaH, Kak BIaJebIEeB MEHCUOHHBIX HAKOIJIEHUH. DTO MOJHUMAET BOIMPOCHI O MOTEHIMAIBHBIX PUCKaX
JUIsl ICHCUOHHBIX HaKOIUIeHUH rpaxaan. Tem Oouee, uto GpyHKImonansHo HammonaneHeiii bank Kazaxcrana
HE OTBETCTBEHEH 3a PE3yJIbTaThl peaan3allii COIMATbHON MOTUTHKU TOCYAapCTBRa.

HabmomaeTcst mpobiieMa (pyHKIIMOHUPOBAHHS TIECHCHOHHOW MOJICNH B YCJIOBHSX TaK Ha3bIBAEMOTO OFOJI-
YKETHOTO KpH3Hca (e1lle He MPUHSBIIEr0 CBOET0 O(HIINAIBHOTO CTaTyca), KOTOpask BRIPa)KaeTCs B TIOCIIEI0BA-
TETHLHOM M3bSITHH (DMHAHCOBBIX cpencTB u3 Hammonansaoro donma Pecrryonuku Kazaxcran 1ist TUKBHIAITAN
JeUIMTa TOCYIapCTBEHHOTO OIOJKETa, U CIIOKUBIIEMCS HEJIOBBITIOJHEHUN TUIAHUPYEMBIX HAJIOTOBBIX IO-
CTYIUICHHUU I10 OTJICJIBHBIM JIOXOJHBIM OFOJKETHBIM CTaThsIM, IIPU HATMYUHM OOJIBIIOT0 00bEMa HE MOJIeKA-
IIMX CEKBECTUPOBAHHIO PACXO/IHBIX CTaTel OFOJKETa, B OCHOBHOM COILIMAIBHOM HAITPaBIEHHOCTH.

OIHOBPEMEHHO MPOUCXOAUT TOCICIOBATEIIFHOE CHIDKEHNE MOKYITATeIhHOW CIIOCOOHOCTH TIEHCHOHHBIX
BBIIIAT 110 IPUYUHE BHICOKOW MHQJISAIMK U HEaJCKBATHBIX €KETOHBIX KOMIICHCAIIMOHHBIX HAaJ0aBOK K TICH-
CHUH 110 CPAaBHEHHIO C PeaJIbHBIM, a HE IJIAHUPYEMBIM POCTOM LIEH Ha ITPOI0BOJIbCTBEHHBIC U ITOTPEOUTEIHCKUE
TOBaphl U YBEIWYCHHEM TapU(POB Ha KUINITHO-KOMMYHAIILHBIE YCIYTH U JPYTHE )KU3HEHHO-BaXKHBIE IJIaT-
HbIE YCIIYTH HACEJICHUs B YCIIOBUSIX JIEBaIbBAIIMM HAITMOHAJILHON BaIIOTHI.

B Hacrosiee Bpemsi Kazaxcran CTOMT Ha OPOre HAYAJIbHOTO YPOBHS IEMOTPpaueCcKOi CTapOCTH.

[To yrBepxkaenuto EHII® «...noms moxuinoro HacejaeHus B cTpaHe 3aMeTHO BbIpacTeT K 2050 roay. Tak,
no mkane boxé-I"apube-Poccera nonst moaeit ot 60 net u crapie AocTurter 16,7%, To eCTb B CpEeAHEM KaxkK-
JIBIHA IIECTON Ka3axCTaHel OyaeT HaXOIUThCS B JaHHOW BO3pACTHOM KaTeropuw [24].

ITo mporrnozam OOH, B Kazaxcrane ¢ 2024 o 2050 rox moutH B 1,4 paza cHuznuTcs K03 (PpULMeHT moTeH-
LUAIBHOM MOJJICPXKKHU: HAa OJTHOTO TICHCHOHEpa B Bo3pacte 65+ OyJIeT MpUX0IUThCs Beero Jinib 3,91 uenoBe-
Ka paboTOCIIOCOOHOTO BO3pACTa, YTO YBEIMUUT HArPy3Ky Ha TPYIAOCIOCOOHOE HACEICHUE)

JlaHHas TEHIEHIUS CBUIETENBCTBYET O MOTSHIINATHHOM BIUSHUH IEMOTPapUIECKUAX IIPOIIECCOB CTAPEHUS
HaceJICHUSI Ha PBIHOK TPY/a, SKOHOMHUYECKHUE ITOKA3aTeld, a TAKXKE Ha YBEITUUCHIE HATPY3KH HA TOCYIapCT-
BEHHBIN OFOJKET B YaCTH COLMAIBHOTO U TICHCUOHHOIO ()MHAHCHPOBAHUS, C KOTOpbIMU KazaxcTaH MOxeT
CTOJIKHYTBHCS B OJIMOKaMIIee Bpemsl.

C yueroM yxynmeHns KodphuimenTa aeMorpapuaeckoil Harpy3ka, a Takke IpUHUMasi BO BHUMaHKE Ha-
nryare pobieM B OI0/DKETHOM cucTeMe, BeposITeH crieHapuid, koraa IIpasutensctBy Pecrryonmku Kazaxcran
OyJIeT Ype3BBIYAHO CJIOKHO OCYIIECTBIATH (PMHAHCUPOBAHUE €KET0JIHO PACTYIIUX IEHCHOHHBIX TIOTPEOHO-
CTEH, TIOCKOJIBKY TPOOJIEMbI ¢ BIILIATAMH TIEHCUN M3 OFOJKETHBIX HCTOUYHUKOB MOTYT CIYYHUTHCS B CIIydac
3HAYUTEIFHOTO TaJIeHNs IIeH Ha He(Th, TaK KaK JIOXOJHbIE UICTOYHUKH TOCYJAapCTBEHHOTO OIOKeTa HAIpS-
MYIO 3aBHUCST OT HE(PTSHOTO CEKTOpa.

[Tocie mosHOTO MpeKpalleHus BBIILIAT 10 COJIMIAPHON CHCTEME OCHOBHAS HArpy3Ka 1o 00eCIeYeHHIO TICH-
CHOHEPOB JIsDKET Ha HakonuTeabHble cueta B EHII®. OnHako, kak moka3aHo B MpeablayIneM paszene, 3 dek-
TUBHOCTH HaKOMTUTEIFHOW CUCTEMBI OCTAETCSl HU3KOW: KOA((UIIMEHT 3aMelieH s 3a cuet Biuiat u3 EHIID
e npebimaeT 10-12%. OCHOBHBIME TMPUYWHAMH ITOTO SIBISIOTCS HHU3Kas WHBECTHIIHOHHAS TOXOIHOCTH
MICHCHOHHBIX aKTUBOB U BBICOKasi HH(IIAIUS, KOTOpasi 00CCIICHUBACT IICHCUOHHBIC HAKOIUICHUS TPaK/IaH.

Kpowme Toro, nencuonHas cuctema Kasaxcrana crpajiaer oT JOCPOUYHBIX U3BSATHI 0053aTEIBHBIX IICHCUOH-
HBIX HAaKOIJICHUH B MOJIb3Y YJIYUIICHUS KUIUIIHBIX YCIOBUN U OIJIAThI JICUCHHUS.

HecmoTtps Ha BBenenne ¢ 2024 roma o0s3aTenbHBIX IEHCHOHHBIX BBIIIIAT padoTtomatencit (OIIBP) B pas-
mepe 1,5% c mocternenHbiM yBenmmuerneM 10 5% k 2028 romy, oxumaemMblii 3GEKT dTHX Mep MPOSIBUTCS
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TOJIBKO B IAJIEKOH IEPCIIEKTUBE. B KpaTKOCPOUYHON U CPEIHECPOUHOM IEPCIIEKTUBE ATO HE KOMIIEHCUPYET I10-
TEpH, BEI3BAHHBIC HCUE3HOBCHUEM COJIMIAPHOM MeHcuu. Tem Ooee, 4To 9TH BBIILIATHI HOCAT 00€3IMYeHHBIN
1 110 CBOEH CYTH HAJIOTOBO-PACIIPENCIUTENBHBINA XapaKTep.

OueBuIHO, YTO JIEHCTBYIOIIAS TIEHCHOHHAS MOJIE)Ib IEHCHOHHOTO 00EeCTIeYeHUs] He CMOXKET B MEPCIEeKTHU-
BE IapaHTUPOBATh JIOCTOWHBIA yPOBEHb 3aMeEIEeHHs TPY0BOTO JI0X0/a B CTAPOCTH, YTO MOBJICUET 332 COOOM
MacCOBOE CHIIKEHUE YpOBHS >KM3HU HaceneHus. JleiicTByromas «KoHIenus nanpHemel MoaepHu3auu
NeHcHoHHOW cucteMbl PecniyOonuku Kazaxcran no 2030 roga», yreepxknénnas B 2014 rogy, He oTpaxkaeT
TEKYLIUX PEaIUi.

B a1ux ycnoBusix kpaitHe HeoOXoauMa HOBasi KOHIENIHUS 10 pe)OPMHPOBAHHUIO Ka3aXCTAaHCKOTO MEHCHU-
OHHOTO 00eCHeUYeHUs..
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THE PENSION SYSTEM OF KAZAKHSTAN: CURRENT STATE AND
REFORM DIRECTIONS
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ABSTRACT
One of the key components of state social policy is the quality of pension provision, which reflects the level
of responsibility and capability of the current government to ensure protection for citizens who have lost their
ability to work due to age or health conditions.
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The aim of the study is to analyze the main aspects of pension provision in the Republic of Kazakhstan,
identify existing problems, assess their impact on the sustainability and adequacy of the pension system, and
justify the need for its reform.

Research methodology. The article employs general scientific methods of inquiry, including logical and
historical approaches, comparative analysis, the method of analogies, and the method of scientific abstraction.

Research findings. The analysis of Kazakhstan's current pension system revealed key risks and challenges
related to the adequacy of pension assignments and payments, as well as the effectiveness of managing
mandatory pension contributions. The study identifies institutional shortcomings in the current pension
provision model, caused by changes in the implementation of the conceptual foundations of pension reform.

Originality and practical significance of the study. Based on the analysis, previously unexplored cause-
and-effect relationships of existing pension provision problems have been identified. The authors propose
recommendations on several organizational and systemic issues, the implementation of which may contribute
to improving the sustainability and adequacy of Kazakhstan’s pension model.

Keywords: state social policy, mandatory pension contributions, single accumulative pension fund,
replacement ratio.

KA3AKCTAHHBIH 3EHETAKBI )KYIECI: KA3IPTI
KAFJIAWBI MEH PEOGOPMAJIAY BAFBITTAPBI

B. JI. Hazaposal, b. B. Tyrenos!", JI. A. KcenohoHToB?

' AJIMaTBl T'yMaHUTapIIBIK-OKOHOMHUKAIIBIK YHUBEpCUTETi, AnMaThl , Kasakcran
2 XanpIKkapaiblK HHHOBAIMSUIBIK TEXHOJIOTHsIAp YHUBEpCUTeTI, bitikek, Kpiprei3cran

AHJIATIIA

MeMIeKeTTiK oJIEYMETTIK CasicaTThIH HEeT13Ti KypaMac 0elikTepiHiH 0ipi —3eiiHeTaKbIMEH KAMCBI3IaHIBIPY
canachkl. byJ1 kepceTkiln OMTIKTIH eHOCKKE yKapaMIbUIbIK KaOUJIETIH Kachl HEMECe JICHCAYJIbIFbIHA OailiaHbI-
CTBI )KOFAJITKAH a3aMaTTap/ibl KOPFay KOHIH/CT] )KayalKepIIiIiK IeHreii MeH MYMKIH/IIT1H alKbIHIaHIbI.

3epmmeyoiy maxcamol. Kazakcran PecryOmukachiHIaFbl 3¢HETAKBIMEH KaMChI3IaHABIPYIbIH HETI3T1 ac-
MEKTIJIePiH Tajiay, bap Maceselep i aHbIKTay, OJlap/IbIH 3€HHETaKbI )KYHECIHIH TYPAKThUIBIFBI MCH KETKUTIK-
TiIriHE 9cepiH Oaraay, COHai-aKk OHbI pehopMaayablH KaKETTUIIH HETI3/eY.

3epmmey adicnamacel. Makanana TaHBIMHBIH JKaJIIBIFBUIBIMU 9IICTEPl KOJIAHBUIIBL: JIOTUKAJIBIK KOHE
TapUXH TICIIIEP, CANBICTBIPMAJIbI TalZAy, YKCACTBIKTAP 9/IICI, COH/Iali-aK FhUIBIMHU a0CTPaKIUs 9JIICI.

3epmmey nomuocenepi. KazakCTaHHBIH Kazipri 3eHHETaKbl JKYHECiHE KYpri3iireH tanjgay OapbIChIHIA
3eMHETaKbIHBI TaFralbIHAay MEH TOJCY/IH JKETKITIKTUIIrIHE, MIHJCTTI 3eHHETaKbl KapHaAIapblH 0aCKapy/IbIH
TUIMUTITIHE KATBICTBI HET13T1 TOyEKeAep MEH Maceseliep aHbIKTaJIbl. 3eHHETAKbIMEH KaMChI3IaH bIPY/IbIH
Ka3ipri MOJICNIHIH MHCTUTYIUOHAIJBIK KEMIIUIIKTepl aHBIKTAIbl, OYJ 3elHeTaKbl pedhopMachIHbIH
TYKBIPBIMJIAMAIIBIK HETi3JIepiH iCKe achIpyIaFbl ©3repicTepMeH OaiIaHbICTHI.

3epmmeyoiy bipezetinici MeH NPAKMuKaIblK Maybl30bL1biebl. JKYPri3UIreH Tajiiay Heri3iH/e 3eHHeTaKbIMEH
KaMChI3JIaH IbIPY CaJIaChIHIAFbI Oap Macesesiep/IiH OypbIH KapacThIpbUIMaraH ceOer-canaapiblK OaliIaHbICTa-
pBl aHBIKTANBL. ABTOpNap OipHelIe YHBIMIBIK jKoHE KYHenik Macenenep OOWBIHINA YCBIHBICTAp d3iplie/i,
OJNIapAbIH JKy3ere achlpbuTybl Kazakcran 3eifHeTaKbl MOJICIIHIH TYPaKTHUIBIFBI MEH KETKUTIKTUIITTH apTThIpyFa
BIKITaJ €Tyl MYMKIiH.

Tyuin co30ep: MEMIICKETTIK 9JICyMETTIK casicar, MiHACTTI 3eHHEeTaKbl )KapHaNaphl, bipbIHFai )KHHAKTAY bl
3eHeTaKbl KOPbI, AIMACThIPy KO3 UITHEHTI.

ISSN 2224 - 5561 1 Central Asian
60 Economic Review




MHBECTULUNHU, DUHAHCBI 1 YUET
INVESTMENTS, FINANCE AND ACCOUNTING

Ob ABTOPAX:

Ha3zaposa Bepa JleonuaoBHa — 1.3.H., mpodeccop AIIMaTHHCKOTO TYMaHUTAPHO-3KOHOMHYECKOTO YHUBEP-
cutera, ropox AmmMartsel, Pecrryonmmka Kazaxcran, e-mail: vnazarova@lenta.ru, ORCID: 0000-0003-4320-5236

TyrenoB Bbaiikapum BuibsiMOBHY — K.3.H., aCCOIMUPOBAHHBIN mpodeccop AIMATHHCKOTO TyMaHH-
TapHO-dKOHOMHYECKOTO YHUBEpPCHUTETa, Topoa AnmMatel, Pecrryonmka Kazaxcran, e-mail: tutenov(@inbox.ru,
ORCID 0009-0008-7585-4488*

KcenodonroB Amutpuii AHATOJbEeBUY — MArucTp TEXHUYECKUX HAYK, JOKTOPAHT MexXyHapOoIHOIO
YHUBEPCUTETa MHHOBAIIMOHHBIX TEXHOJIOTHH, Topo bumkek, Keiprezckas Pecmyonmka, e-mail: xenofontov-
dm@mail.ru, ORCID 0000-0002-7949-0326

MPHTMHA: 657.6
JEL Classification: 06.35.31
DOI: https://doi.org/10.52821/2789-4401-2025-3-161-179

EYPA3USAJIBIK 9dKOHOMMUKAJIBIK OJAK EJIIEPIHAE UMIIOPTTBIK
OINNEPALIUAJIAP ECEBIHIH SAICTEMEJIIK ACIHHEKTIJIEPI

A. M. Ha6ueBa'", C. C. Canap6aeBa’
JI.H. T'ymusieB atbingarsl Eypa3usuibik ¥JITTBIK YHUBEPCHUTETI,
Acrana, Kazakctan PecriyGnmkachl

AHJATIIA

3epmmeyodiy maxcamvl. JKOHOMHUKAHBIH KYPBUIBIMABIK JKOHE XaJIbIKApajIbIK JCHIei1e TaMybl TYChIHAA
Kazakcran PecnyOnukachIHBIH 3KOHOMHKACHIH/IA UMIIOPTTHIK Cay/a ONepanusiiapbl €peKIiie OpbIH ajajibl.
CoHrbl Ke3epl OTaHABIK YHbIMIAp MEH KOMITaHUSIAp CBHIPTKBI cayAa KbI3METTepiHe JKOFaphl JCHTeH e HH-
Terpanusiiany ypaici 6aikameim oTeip. OTaHIBIK OHAIPIC MEH KBI3MET KOPCETy OM3HECIH KaKETTI MIUKi3aT
pecypcTapsiMeH KaMTaMachl3 €Ty allbIC-KaKbIH €J1IePIeH UMIIOPTTAY apKbUIBI )KY3€Te achIPbUIBIT OTHIPFAHBI
Oopimisre mMonmiM. VIMIOPTTHIK Oomepanusiapabl )KY3eTe achIpy KoHE OyXTanTepiliK ecell MeH CabIK eceOiH-
JIe JTYPBIC KOpCeTy TOHKIpUOECiHIH o1 e 0osica aa aypbic OoMaybiHa OailylaHBICThI OM3HEC CYOBEKTiIepi
HUMIIOPTTHIK OTEpalUsuIapIbl OyXTranTepilik ecenTe Kyprizyre O0aimanblCThl Oenrii O0ip KUBIHABIKTapFa Tam
OOJIBITT OTHIPA/IBI.

JKanmber IMIOPTTHIK cay/a onepanusiapbIHbIH OyXranTepiik eceOiHiH TyphIc YIHBIMAACTHIPBUIFAH SJIiCTe-
MecCl KOMIIaHHUSHbBIH KapKbLIbIK HOTHKECIIH JKOHE €CeIITI Ke3€H 1lIiHAeri OOIFaH orepanusiap MEeH oJiap/IbIH
HOTHIKEIIEPiH CEHIMII, IYPHIC J)KOHE 00BEKTUBTI KOPCETYTe OAFBITTATYBI THIC.

CoHBIMEH, 3epTTEY/IIH MaKCaThl IKOHOMHUKAHBIH KYP/IeJIi opi KYOBUTMAJIBI 1aMy Ke3iH/Ie OyXTalITepIIiK ecer
TOXKIpUOECIHaE OTe KYPHETi XKoHe MiKipTanac TyAbIPAaThIH ecenl 00BEKTIIepiHiH Oipi UMIOPTTHIK ONepamus-
JIap/ibl ecerke ajly acleKTiIepiH XalbIKapalblK KapKbUIbIK ecenTiTik ctanaapTrapbiabiy (Oynan opi XKEC)
TajanTapbiHa ’KOHE CalIbIK KOACKCIHIH epeKIIeTiKTepiHe Kapai 3epTTey apKbUIbl, THIM/II 9JIICTEpiH aHBIKTAY
0O0JIBITT CaHaJIa IbI.

3epmmeyoiy adicnamacsl. MaxanaHbl OpbIHAAY Ke3iHIEe MOHOTPapHIIBIK 3€pPTTEY diCTepl, OyXranTepiik
€CeINTIH oicTepi, IKOHOMHUKAIBIK TaJAay oHiCTepi KOITaHBUIIEI.

3epmmeyoiy Oipeeetinici / KyHObLIbIbl. By TAKBIPBINTHI 3epTTEYAiH HOTHKeCI EADO enjiepiHeH ajiblHFaH
HIMKI3aTTap MEH MaTepualap, Tayapiap MeH akTUBTEp/Ii ecenTe OacTanksl TaHy, Oaranay, KeHiHri Oaranay,
eHJIipicke ki0epy, caTy OOWBIHIIA HOTHKEJIEP/II KapKbIIBIK €Cell TIeH CaNbIK eceOiHIe TYPhIC KOpceTy dJlic-
TEpIMEH epeKIIeIeHe]I].
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3epmmeyoiy nomuoicenepi. 3epTTEy KYMBICBIHBIH 9IcOHETTEpre Moy 06JiMIHIC UMIIOPTTHIK OIepaIius-
Jap Typajbl OTaHJBIK JKOHE HICTENJIIK FalbIM TOKiprOemiiaepaiH eHOeKTepi 3epTTelNin, UMIOPTTHIK Oorepa-
LUsUIapFa aBTOPIIBIK YCHIHBICTAp Oepineni. MakanaHblH Herisri OejiriHae UMIOPTTaNaThliH Tayapiap MeH
IIUKI3TTap/IbIH, aBTUBTEP/IIH OacTanKbl MOHBIHIATYBI MEH OarajilaHy TOPTINTEpi, OapAblH OaraiapblH aHbIK-
Tay pacimzepi, IMIIOPT OOMBIHINA KOCHIIFAH KYH CaJIBIFBIH €CEITKE aly TOPTINTEPi aHbIKTAa bl

Tyuin co30ep. IMIOpT, MMIIOPTTHIK OTEPALIUSIIAD, CHIPTKBI SKOHOMHUKAIIBIK cay/a, KelIeHIiK OaKblIay MEH
peTTey, BaJIOTAJBIK PETTEY JKoHE 0aKbUIay, KOCBUIFAH KYH CAIBIFbI, KOPIOPALHUSUIBIK TaObIC CaJIBIFbI, KEICH
OaKIaphl.

KIPICIIE.

XasbIKapbUIK SKOHOMUKAJIBIK OTIepaIisiiap MEH KbI3METTEP OTaHBIK SKOHOMHKA MEH OU3HEC CyObeKTi-
JIepiHIH YKOHOMHKAJIBIK, KAPKBUIBIK KbI3METTEPiHE TEPEH eHYyiIMEH OalIaHbICThI CHIPTKBI CayAalIblK, HMIIOPT-
TBIK-3KCIIOPTTHIK ONeparusiap bl OyXrajaTepIiK ecer MeH Kap KbUIbIK, CAIBIKTBIK €CENTIIIKTE MAHbI3/Ibl OPbIH
anajpl. CoHbIMEH Oipre XajblKapallblK CayJIaJIbIK Olepalysiiap BaJFOTAIbIK, OAHKTIK, CAJIBIKTBIK, KEICHIIK
perTey MeH Oakpuiay albIHATBIH OyXraiTepiik ecen o0bekTinepi 6okl Tadbbuiaabl. Jemek, OynapasH Oap-
JIBIFBI YUBIMIAP/IbIH KapKbUIBIK €CENTUIITHIE YPHIC KOPCETYTe KOMBUIATHIH TalanTap MEH epexKeep/IiH 1y-
PBIC XKY3€re achIPbUTYbIH TaJal eTe/Ii.

KP-chbI yIIIiH ChIPTKBI YKOHOMHUKAJIBIK KbI3METTEP MEMIICKETTIK JKOHE XaJIbIKapasIblK OaKplIay HIapaiapbi-
MeH perteni. Onnait perreyini Hopmanapra: KP Kenen 3anubuibirsr; Eypasusiiblk SKOHOMUKAJIBIK OJ1aK 3aH-
JIBLIBIKTaPBIMEH JKOHE ©3T¢ JIe XaJIbIKapalIbIK KeJIiCIMIED KOHE epexKeliep KaTalbl.

KP-cbl Toyemicaaik anraHHaH Oepi KONTEreH MHTErPIHSIBIK, KYPhUIBIMBIK KOHE XalbIKapalbIK ypJic-
Tep/IiH OacTaMallIbIChl XKOHE LIrepiii KaThICYLIBICHI 00JIbIN caHanaabl. biznin en amram pet 1994 xbuibl Ey-
Pa3usIIBIK BIHTBIMAKTACTBIK (MHTETPALMsl) TYpalibl MOCEJICHI KoTepreH 00s1aThiH. COHBIH HOTHIKECIH/IC aJTHAIII
pet Kenen Onarbl, coman KeliH BipbiHFali S5KOHOMUKAIBIK KeHECTIK, ail 2015 sKbUIIbIH KaHTapbIHAH OacTar
Eypazusnbik skoHoMukanslk Onak (0yaan opi EADO) KypbUibil, Ka3ipri KyHre Jeiin OelceH i Typae Kbi3-
METIH JKy3ere achipbin keneai. OHbIH Katbicymbiiapsl KP, benapychk, Peceit, keliinHen Apmenust MeH KpIprbi3
PecrryOnmkacs! O0JIBINT caHaIa bl

EADO myme enpepinin iminge KP-HbIH UMIIOPTTHIK OTiepanusuiaphbl )KOFaphl YIIecTi abi oThIp. OTaHIbIK
yHBIMIAp/IbIH K1l 0eJ1iri ©3 OusHecTepi MeH kacintepin EADO ennepiHeH Tayap MeH KbI3MET UMITIOPTTapbIiHA
Heri3aenai.

CoraH OalylaHbICTBI OM3HEC CYOBEKTUIEpi YIIIH HUMIIOPTTHIK OMEpaIMsUIapAbIH CaH KWJIBI CPEKIIeiK-
TEpi, 3aHJBLIBIKTAP MEH epeXeNIep/liH CaH ajyaH TajanTapbl MEH ©3apa €Ki YIIThUIBIKTapblHA OaijIaHBICTHI
Tayapyiap MEH KbI3METTEp MMIIOPTHIH KE3iHJIe oJiap/ibl MOUMbIHAAY, Oaraiay, OyXraiaTepiliK jKOHE CaJIbIKTHIK
CCENTEeP/IiH IICTEMECI JKaH KAKThl KOHE TEPEH KaJbIITACHIN, asKTaiMaabl. JleMek, Oy FhUIBIMH MaKaia-
HBIH ©3CKTUIITH Ka3ipri KYHE KONTEreH PE3UICHT KOHE PE3UICHT eMeC KOMIaHUsJIap/IbIH MEHEKEPIICPiH,
eCelIiyiepiH, KapKbII'epJIePiH Ma3aliar OThIPFaHIbIFBIMEH TYCIHAIpYTe 00Ia bl

OeouerTepre moJy. JKaimbl ke3 KeJIreH eJj1e ChIPTKbI SJKOHOMHKAJIBIK cay/ia aiibipOac, aiiHajaaMbl KbI3-
METTEpi MEH OIepalusuIapblH MEMEKETTIK PETTey MEH OaKbUIayAblH MaKCaThl MEMJICKETTIH YKOHOMHUKAIIBIK
JKOHE CasiCl MYJICIICp TOJBIKTAl KOpPFalIFaH Ke3/1¢ )KOHE OHTAMJIbI iC 9pEeKeTTEep KacajFaH Karaaiaa enseri
KOCIMKEPIIIK KbI3MET IeH OW3HECTIH TaOBICThI JaMybIHA HET13 00Jia ajajibl.

Kazipri Tanza JyHUEKY3UTK cayja ONepalusulapblHbIH KeH ayKbIMJa MHTErpPAIUsUIaHybl JKarIalibIH/Ia
OTaHJIBIK YHBIMIAp Tayapiap MEH HIMKI3aT pecypTapbiH, xa0abIKTap MeH e3re e akturepai EADO enaepi-
HeH 0acKa IIeT MEMIICKETTEP/ICH MMITOPTTAY apKbLIbl €JIT'e CATHII aJiajbl.

ChIPTKBI cayIajbIK ONepanusiap ChIPTKbl 3KOHOMUKAJIBIK KbI3METTIH MaHbI3/IbI 06J1ir1 00J1a OTHIPHII KEKE
9KOHOMHKAJIBIK CEKTOPIIAPIBIH KOHE KaJITbl MEMJICKETTIH SKOHOMHUKAJIBIK JaMYbIH KaMTaMachl3 TYIII MeXa-
HU3M 0o0J1arn caHaiaibl.

KP-nb1x Canbik Kogekcinig 1-mii 6a0b1, 64 Gemimiiecine coiikec Tayapyap uMmnoptsl - EADO-thiH Ke-
JIeH 3aHIbUIBIFBI HeMece KP-HbIH KelleH 3aHbIHa Coiikec xKy3ere achlpyra OonaThiH Tayapiapasl EADO-TeIH
KEJICH/IIK ayMarblHa oKeJey, COHbIMEH Katap EADO-ka myliie 0oJIbI caHAIAThIH Oacka MEMIICKETTIH TeppH-
topusickiHan KP-nHa okeny [1]. Erep OusHec cyOnekTici He kacinkep KP-HbIH ayMarbiHa Tayapiiap/ibl 9Keliey
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He OoJiMaca Tayapiapbl HeMece aKTUBTEP/Il eJ/IiH ayMaFbIHaH IIBIFapy/Ibl, CATY/Ibl )KY3€re achlpaThlH Ooica,
OHJIa OJ1 CYOBEKTIIEP UMIIOPTTHIK-IKCIIOPTTHIK ONEPaLUIap bl )KY3€ere achbIpyIibl OOJBIN CaHaIAdbI.

NMIOpTTHIK XoHE SKCIIOPTTHIK ONepanusiIap/Isl )Ky3ere acelpy Toprintepi KP-HbiH ¥ nTTHIK banki kaObu1-
naraf (29.09.2023) «IKCIOPTTHIK — UMITOPTTHIK BATIOTAIBIK OaKbIIAY bl J)KY3€Te achIpy Typaslbl» Karujaa-
pBIHA ColiKec XKy3ere achlpburybl THIC [2]. OChI KaFruara colikec Tayap/ bl UMIOPTTAYIIbI HE SKCIIOPTTAYIIBI
TYJIFanap BalIOTAIBIK KeJiCMIIAPTTap HEri3iH/e CHIPTKBI cayia OnepalusiapbiH jKy3ere acblpa anajbl.

KP-ma BamoTainsik onepanusuiap ece6i 2 1-mi «Bamroranbik 6aram e3repicinig ocepi» XKEC-MeH perrenei.
Ocpl cTaHAapTKa ColKec MeTe BATOTACHIMEH OIeparsiiap Oyl — IMIeTeNl BaTIOTAChIMEH KOPCETUITEH KoHE
€cell albIPBICY/ bl KO3/ICHTIH oneparusuiap [3]. MyHaii onepaiisiiapra MbIHaJIAP/Ibl )KaTKbI3yFa 00J1a/Ibl:

— Oaranapbl MIETEIIK BAIIOTAMEH KOPCETIITeH Tayapiapabl, KbI3METTEpAl CaThIN aly HEMece cary,

— LIeTeJ BaTIOTAChIMEH Kapbl3 ally HemMece Kapbl3 0epy;

— TIeTeNT BaTIOTAChIHIa OCNTIJICHTeH aBTUBTEPIIH TYCIMI HEMECE IIBIFBICH;

— IIIETeJT BAJFOTACBIMEH MIHJCTTEMENECP/Il 6Tey HEMece KaObLiiay.

[leren BamoTackiMEH olepanuiapbl 0ACTanKbl TaHy oneparus OOJFaH KYHAET] IeTeN BaJIOTaCHIHBIH
arpIMJIaFbl alibipOacTay OaraMbIH IIETEIN BaTIOTACHIHIAaFbl COMaFa KOJIJJaHa OTBIPHII, ()YHKIIHOHAIIBIK BaIFO-
TaMeH eCeITKe abIHA/IBI.

OTaHabIK KOHE MIETEIIIK aBTOPIApIbIH EHOCKTEPIiHEe MOy JKacail OTBIPHII, 013 KONITETeH aBTOPJIAPIbIH Ba-
JIIOTANBIK OTIepalysiap, UMIIOPTTHIK ONEPIMsIIAp aHBIKTaMachlHa OepreH TYXKBIPhIMIaMaJIapbIH 3epPTTel OTTIK.
Macenen, TM/] enenin aBrops B.C. Pxanuiibia €3iHiH eHOETiHIE, «BATIOTAIBIK ONEpalysiap BAIIOTAIbBIK KyH-
IBUTBIKTapFa MEHIIIK KYKBIFBIHBIH HEMece e3re ¢ KYKBIKTapIbIH aybICybl, COHBIH IMIiHIE TOJeM Kypalaapbl
pETIH/IE MIeTENIIK BAOTIOTAHBI JKOHE TOJIEM KYKATTaphlH MalaaiaHyFa OaiIaHbICTHI OTIEPITHSIIAP ACTT TYCIHII-
peni [4,45-46 606.]. bi3 Oyu1 aBTOpABIH TYKbIPHIMIAMACHIH JKAIIFACTHIPA OTBIPHIIT, BAJIFOTAIIBIK OTepaIusiiap — Oy
OyXTranTepilik €CenTiH jKeKellle ecel 00bEKTIC PeTiHae MEHIIIK KYKbIFBIHBIH aybICybIMEH OaiilaHbICThI HEMece
OFaH OaifJIaHbICCHI3 OTepaIysIap, TOJIeM Kypalbl pEeTiH/Ie BaTIOTAIBIK KapaXaTTappl aliaiany oneparmsiia-
PBI )K9HE BATFOTAIBIK KYHIBUIBIKTAPIBIH KO3FAIBICHI OOMBIHIIIA OTepaIsIapabl aiTyFa 00 bl.

Ke3 kenreH 3KOHOMHKa/1a UMIIOPTKA JETEH CYPaHbBIC Kap)KBUIBIK JKOHE KAPKBUIBIK eMec (pakropriapMeH
anbIKTanaapl. Onapra Kem jKarAalifia BaJIOTaHbIH OaramJaphbl, el/iH jkKoHe OW3HECTiH SKOHOMHUKAJBIK Oe-
CEHJILIIIT1, IITKi XKOHE CHIPTKBI SKOHOMUKAIIBIK KaFIaiiap, OH/Iipic IIeH eHOSK HapbIFbI, CasCH )KaFaaiap xKara-
Iel. Heri3iHae cambIcThIpMalTbl 0ara TapudTepi MEH HAKTHI TAOBICTap UMITOPTKA JETCH CYPAHBICTHI KO3FANUTHIH
MaHBI3/Ibl JKOHE CalMakKThl (pakTopiaapasiH Oipi Oosbin caHanazapl. AKI skoHoMuct ranbimbl @.J1. Pusepa-
baru3z (Rivera-Batiz F.L.) e3iHiH eHOeriHae «IKOHOMHKAIBIK OCJICEHIUTIKTI apTybl UMIIOPTTHIH YJIFarObIHA
ceOen GomaabpDy Jem TYXKBIPbIM Oepeli, OUTKeHi KOFaphl KipiCTUTIK TYThIHY KaOiJeTiHe OHTAaWIbI BIKHA eTeal
[5]. Hemexk, 6i3aiH OMBIMBI3IIA 13, SKOHOMHUKAIBIK ©6CY MEH UMIIOPTTHIH apachlH/Ia TikeJel OaitmaHbic Oap.

Peceii rareiver B.E. [ToHaMOpeHKO BaTIOTAIBIK OTNEpaIisuIapasl OAHKTIK TYPFBIIAH Kapail OTBHIPHIII, BAJTIO-
TaJBIK Orepahiysiap — BATFOTAIBIK CUIIATTAFbBI MIETEJ BAJIFOTACBIMEH OJIIICHETIH ONepanusiap Jer TYCIHIi-
peni [6, 16 0.]. By aBTopABIH MiKipiH XKaIFacTbIpa OTHIPHII, 013 BATIOTAIBIK ONepauusIap KyHbI IETes Balo-
TachIMEH KOPCETIIETIH HeMece MIETENIiK BaJFOTAMEH eCell albIPhICY bl Tajlall €TeTiH YKOHOMHKAIIBIK HEMece
KApKbIIBIK OTepaIisiiap Jen Koca ajgaMbi3.

BEPTTEYAIH HEI'I3I'T EPEXEJIEPI.

NmmopT Tayapnapibl )koHE KbI3METTEP/I1 IIeKapa apKbLTbI CATHII aTy Ikl Ko31et 1i. CaThIIT ayIIbl CaTyIIbI-
HBI XaJIBIKAPAJIBIK JICHT €M I aHBIKTAN BT KOHE KeTICMIAPTTHIH HETi31H e Tayapiap MEeH KbI3METTepre TarChl-
pric Oepenti. IMIopT UMIOPTTaNaThiH TayapiapblH aibipOoac KyHbl OOJBIN caHAIATBIH OPTYPIIi BaltoTanap-
MEH €ceIl alibIPBICY Il KAMTHUJIBI.

KP-nb1H CTatrcruka 0ropockiHbIH 2024 KbUTHI Ka3aH albIHIaFbl OepreH ecenTiiiri OoibrHma KP-b1H chIpT-
KBI cayaa aiHansIMBIHBIH 2023-2024 Keutnapaarsl TMHAMUKACKHIH Talljay jkacay apKbUTBI, OHBIH JKaFTaibIHa
aKnaparThIK Herizae Oara Oepyre Oomassl (1 - cyper).

Cratuctuka OFOPOCBIHBIH pecMH aKnapartbl OoiibiHIIa Ka3zakcTaHHBIH CHIPTKBI cayja afHaJIbIMbI
2024 xpIapIH anrammksl ceriz aitpiaaa 91673,7 mma. AKI qommapsra kypart, 2023 KBUTFBI OCBI KOPCETKITII-
rieH canbicThipranaa 0,6%-ra tomenaeni. Cayna adHbITBIMBIHBIH 53547,5 M. AKI nommapsia skcmopT ana-
1e1, a1 38126,3 mma. AKI qosmapbiH IMIIOPT atbIl OTHIp [7].
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Kanmel cayma aitHpUTBIMBL 2023 KBUTABIH KaHTap aibiHaa 2022 KbpUINBIH KaHTap ailbIMEH CaJbICThIPFaHIa
115,0%-ra sxxorapbuiaran 0osca, ain 2024 KbUTbl COKecTi Ke3eH 1eri kopceTki 98,5%-Fa eliiH ToMeH1en OTHIp.
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1 cyper — KP-HBIH CBIPTKBI cayfa alfHaIBIMBI (TTAWbI3ABIK 6CiMi, %0)
Eckepty — cyper KP Craructrka BIopoChIHBIH pecMH MaTiMeTTepiHeH albiHbI [7]

Enni remenmeri 2-1ri cypet apKeiTbl KP-HBIH 9KCITOPTTHIK ONEepaIvsIapbIHbIH JUHAMUKACHIH COMKECTI Ke-
3eHIep OOMBIHINA Taaay skKacar Kepe aaMbl3 (2 - cyper).
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2 cypet — KP-HBIH 3KCTIOPT alfHAIBIMBI (TTABI3IBIK 6ciMi, %0)
Eckepty — cyper nepekrepi KP Crarucrika BIOpOCBIHBIH pecMU MATiMETTepiHEeH abIH B! [7]
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JuarpaMMaHbIH MoJliMETTEpiHE Tajiay KyprizeTin Ooicak, oHna 0i3 2023 KbUIbI SKCIOPTTHIK Tayaiap
MEH KbpI3MeTTep aiiHaibiMbl 2022 )KbUIMEH calibicThiprania 98,7% kepcerir, HoTwxkecinae 1,3%-ra ToeMmeH e
OThIpraHbIH OaikaabiK. A 2024 sxbutbl ockl kepeetkim 2023 xputra Kaparanaa 0,6%-Fa TOMEHCI OTHID.

Tanay >kyMbICBIMBI3IbI dpiKapai 3-11i quarpamMma apKbuibl KP-HbIH UMITOPTTHIK OTiepalysiiiap JUHAMUKA-
CBIH 3ePTTEYMEH XKaJlFacThIpaMbi3 (3 - cyper).

934 gog 927931 932 936 944

3 cyper — KP-HbIH UMIIOPT aliHAIBIMBI (TTAWBI3IBIK 6CiMi, %)
Eckepry — cyper KP Crarucrika BropoChIHBIH pPeCMU MAIIMETTEPIHEeH aibIHbI [7]

JKorapbiaa Oepinren 3-1mi quarpaMMaHbiH aknapatTapbl KP-HbIH UMOOPT aiiHaIBIMBIH KOPCETEIl, SIFHU
2023 >KpULABIH KaHTapbIHIAFel KepceTkim 2022 skpuiMeH canbicThipraniiia 149,7%-ra el apbITI OTBIpP-
raH Oosca, an 2024 xpurabiH KaHTapbiHga 2023 KBUIIBIH OChl Ke3eHIMeH canbicThipranga 99,0%-ra aein
TeMEH el OThIp. SIFHHU, Oyi1 skepae 0i3 KP-HblH Ou3Hec cyOBeKTIIEp] IIeTeNIeH Tayapiap UMIIOPThHIH jKacay
MaMIJICJIEPiH a3aiTKaHbIH OaiiKayra 00Jiabl.

KP-ub1H EADO-Ka myliie enjiepMeH e3apa Tayap aiiHajlbIMbIHA Oara Oepy YIIiH TOMEH/ET 4-111i CypeT ap-
KbUTBI TaJIJIay JKYPri3yimi3 KaxeT 0osabl (4-cyper).

Kapacteipein oTeipras ke3eHae, sFau 2023 sKpUIbIH KaHTap-TaMbI3 apaisirsiaaa KP-uer EADO-ka mytire
ennepMmen tayap aitHanbIMBI 19 567,7 mima. AKIL mommapea Kypaca, 2024 KBIIABIH OCHI KE3€H apabIFbIHIA
tayap aiiHaneMbl 18930,7 Mma. AKIL mommapsa Kypans! [7].

EADO ennepiMeH CBIPTKbI Tayap alHaIBIMBIHBIH, Kbl KejeMiHiH imiage Peceir — 91%, Kpipreiz Pec-
myomukacs! — 5,8%, benapycs — 3,1% xone Apmenust — 0,1%-1p1 anbI OTBIP.
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4 cyper — KP-ubiH EADO-Ka my1ie esniepMeH e3apa Tayap ailHaIbIMbIHBIH Yiieci (%)
Eckepty — cyper nepekrepi KP Craructruka BropoChIHBIH pecMU MOTIMETTEpiHEH albIHBI 7]

Tannay >xymbicbiMbizia KP-Ha Tayap mMmoprraymisl engep OoiibiHIma 2023 KbUIFBI Tayap aliHAIBIMBIHA
TeMeH/Ier |-KecTe apKbUIbl TajAay xKacayra 00Jabl.

1 kecre — KP-HBIH HerTi3ri cayaa CepiKTeCTIKTepiMeH MINKI3aTThIK eMeC Tayap alHaIBIMbI MITH.AoJuIap, (2023)

. Yireci, %
AJIITBI Taya
Ne Exnep aﬁHaan};Ip JKenopr Hhmopr >Kavﬂm’l Tayap Dxcropr HNmmopr
alHaJIBIMBI

Kasmmsr 82 630,8 252844 57 346,3 100,0% 100,0% 100,0%
1 Peceii 22 556,8 8 009,1 14 547,71 27,3% 31,7% 25,4%
2 Kprrait 21552,0 5014,2 16 537,8 26,1% 19,8% 28,8%
3 Typkust 3566,5 1 654,0 1912,4 4,3% 6,5% 3,3%
4 T'epmanust 34209 289,3 3131,6 4,1% 1,1% 5,5%
5 AKII 3128,5 657,0 2471,6 3,8% 2,6% 4,3%
6 O36ekcTan 3074,0 1949,1 11249 3,7% 7,7% 2,0%
7 Onrycrik Kopes 2363,6 162,2 2201,3 2,9% 0,6% 3,8%
8 YKamonus 2 187,0 585,0 1 602,0 2,6% 2,3% 2,8%
9 Dpannums 15734 290,7 1282,7 1,9% 1,1% 2,2%
10 Uranus 1390,4 161,3 1229,1 1,7% 0,6% 2,1%
11 Keiprei3 Pecrr. 1282,9 960,6 3223 1,6% 3,8% 0,6%
12 Hunepnans 1035,5 688,1 3474 1,3% 2,7% 0,6%
13 Yieiopuranust 1035,4 561,3 474,1 1,3% 2,2% 0,8%
14 BoetHam 968,6 180,2 788,4 1,2% 0,7% 1,4%
15 Tonbima 905,8 2459 660,0 1,1% 1,0% 1,2%
Eckepty — kecTeHi aBropiaap [8] oneOuerTiy Heri3iHae KypacThIpabl

«Kapital.kz» ickepmik akmapaT OpTadbIFbIHBIH MoaniMerTepi OolibiHIna KaszakcraHubiH 2022 >KbUIIAFbI
CBIPTKBI caya aiiHanbIMbl 2023 sxbuiel 2022 jKbUIMEH calblcThIprana 3,2%-ra xorapeiian, 139,8 mapa.gon-
napabl Kypaasl [8]. CoHpIMEH KaTap LIMKI3aTTBIK emec Tayapiap aiHambiMbl 2023 xpuibl 2022 KbUIMEH ca-
neicTeipranaa 11,7%-Fa sxorapbliar, OHbIH aKiaiaid MeJempi 82,6 MiIpI. 10JuIap bl KYpaibl.
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2023 xbutbl KazakcTaHHBIH HIMKI3aTTHIK eMec Tayapiap dKcrnopThl 2022 KbUIMEH cajbIicThIpFanaa 25,35
MJIP/L.I0JIIapFa JICHIH TOMEH/IC, HOTHKECIHAE 5,7%-Fa JMHAMUKACKI TYCIIT OTHID.

AJT OCBI Ke3eHJIeT'] IIUKI3aTThIK eMec Tayap aHalbIMbl OoWbiHIIa UMIOPT 2023 sxbutbl 2022 KBUIMEH ca-
JIBICTBIpFaHa 57,3 MIIpA.J0/UIapbl Kypar, HoTwkecinae 21,5%-ra aeiin xorapbuian oTeip. OHBIH 1MIIHIC
JKEH1T aBTOMOOMIIBIED 5,3%, Tenedon annaparrapsr 3,2%, aBTOMOOWIIb/IEpTre apHaIFaH Ianakrap 2,8%, 0e-
LK cayjara opajiFaH Aopiiik 3aTTtap 2,5%, aBTOMOOMIIBAEP MEH TPAKTOPJIAp YILIiH KOCAJIKbI Oeriektep 2%,
yury anmaparrapsl 1,8%, ecentey mammnanapsl 1,7%, MmyHait eHimzepi 1,6%-Fa skorapbliarn OThIp.

Korapeinare! 1-m1i kecte OolibHIIA x)anmnbl KP-HBIH ChIpTKa cayaa KbI3METIHJE, SIFHH UMITIOPTTHIK, IKC-
MOPTTHIK cayJla aiaHbUTBIMBI OOMBIHINA aNAbIHFB! YINTIKTI Peceid, Kpitaii skone Typkust MeMiiekeTTepi anbiin
OTBIPFaHbIH OaiiKayra 00Jabl.

JKanmel Tayap aifHaIBIMBIHBIH 1IIIHAE SKCHOPTKA KaparaH/la UMIIOPTTHIK cayjaa alHajJbIMbl OachIMBIpaK
Ooubin OoThIp. Jlemek, Oyi1 MemilekeTiMi3re IIeTeNIeH Tayapiap MeH IIUKi3aTTaplbl CaThIl ajly JCHTeHiHIH
YKOFapbl OOJIBIT OTHIPFAHBIH KOPCETE/].

[erennik aBTOpIApABIH CHIPTKBI Cay/1a aifHATBIMBIHBIH SKOHOMHKA/IAFbl aTaThIH MaHbI3bI MEH POJli Typa-
nel eHOeKTepiH 3eprrey apKpiibl Tran Tan Tai, Chi Dan (2020), onapapiH *amimbl XaablKapaiblK cayaaHblH
9KOHOMHMKAJIAFbI AJIATBIH OPHBI TYPalbl OepreH TYKbIpbIMAaManapsl OolbiHma [9, 719-720 66.]:

Bipinmrinen, caya MemiekeTTepiH 6ackapybIMEH HAPBIKTHIK YKOHOMUKAIAFbl Tayap aiiHAIBIMbIHA BIKITAI
ereni. Cayna opOip enJiiH KyMbIC KYIIIiH KaliTa 06y, OHAipicTeri MaMaHAaHbIpy, KOOTIepalus YpAiCiH bIHTa-
JaHJIapyFa OH dcep eTell, OHIIPICTIiH ayKbIMABI Tayap eHIipiciHe OaFrbITTalIb, 1IIKi )KOHE CHIPTKbI CYpaHbIC-
TBI OpTapanTaHbIPaJIbl.

ExinmineH, cayaa KypbUIblc HHAYCTPHSICBIHBIH, arPOOHEPKICINTIK OHIIpici, a3bIK TYIIIK OHIMACPIH OHAIPY,
KYpaJsbIC 3aTTapbl MEH MaTepUaIapbiH OHAIPY CallaChIHJIAFbI KOTIip.

YuriHmnieH, cay/ja 9KOHOMUKAHbBIH OHIIPTill KYIITEPiHIH AaMybl MEH Tayap OHJIPiCiH bIHTaJIaHIbIPAIb,
eHOCK CaHbl MEH ICKEpJIIK OWJIayJIblH carachlHa KAHAILIBLIBIK CHrI3yTe BIKIA JKacaiibl, IMKi3aT, eHIIpic
Kypaniapbl MEH OYHBIMIIAphI, TYTBIHY TayaplapblH OHIPYIl bBIHTAIAHIBIPAIbl, TEXHOOTHSIIBIK PECYpCTapabl
OeJty, KaiiTa 0esy bl KaabIITaCThIPAIbI.

TeptiHiIiIeH, Kap>KBUIBIK, EHOCK, MaTePHAIIBIK pECYpCTapbl aiilMakTap apachiH/ia 06y i KaMTaMachl3 eTe/Ii.

BecinmieH, cayaa ChIpTKbl SKOHOMHKAJIBIK OaiIaHBICTap IbIH HbIFAIObI MEH KEHEIOiHE, IIeTeN BaJI0TaChIH-
JIaFbl KAl TAJI/IbIH KOHE MHHOBAIIMSIIBIK TEXHOJIOTHSUIAPbIH KUHAKTATybIHA bIKIAI eTesl [9, 719-720 60.].

XKorapreia 6epinreH aBTOpIapAbIH TYKbIPbIMIaMaliaphbl, OJ1 XaJIbIKAPaIbIK cayAaHblH YKOHOMHKAJIBIK TYP-
FBIJIaH aliFaH/IaFbl MaHbI3IbUIBIFBIHA CHIIATTaMa Oepie/i.

Au1, OyXTaJTepIiK ecell TYPFhICBIHAH allFaH/a MMIIOPTTHIK Olepalfsuiapra dpTypai TyCiHikTemenep Oepi-
neni. Keiibip eHOeKTEep/Ie «MMITOPTTHIK TayapiapIblH KYHB JIETeH YFBIM «UMIOPTTBIH TOJBIK KYHBD) JIeTeH
YFBIMMEH aybICTBIPBUIBI OepiireH. byl KopceTKiln MmieTesl BAIIOTACBIMEH TOJICHETIH JKOHE KelliciM IapTTa
KOPCETUITeH, TayapIblH KYHbIHA KOCBUIATBIH YCTEME IIBIFBICTAPIBIH COMACBIMEH COUKEC KeJeIi.

Peceii ranbiMbl M.B. MenbHUK UMIIOPTTHIK onepausiiap — YUbIMIAPAbIH ChIPTKbl SKOHOMUKAJIBIK KbI3-
METIHIH Kypamjac OeJiri jgen aran kepceremi [10, 116 6.]. [lemek, UMIOPTTHIK omepanusuiap OoJialiakra
eJJIIH IIIiHJe opiKapaii caTy Hemece KaiTa eHeyTe KiOepeNeTiH ell ayMarblHa IUKi3aTTap MeH Tayapiapibl,
JIaifibIH OHIMIEP/Il oKesTyre OaiIaHbICThI KOCITIKEPJIIK KbI3MET JIeI alTyFa O0JIa bl

HMnopTThIK onepanusuiap TYCIHITiHE 3aHIBUIBIK TYPFBIIaH TYXKbIpamaama OepeTin 6oscak, onaa KP-HbiH
IKCHIOPTTHIK 0aKpuIay Typalibl 3aHbIHA COHKEC «HMITOPT — Tayapiapibl, )KYMBICTAp MEH KbI3METTEp/i KoHe
3USITKEPIIIK KbI3MET HOTIDKEJIEPIH OKey» Jien aKpiHaayra oomajsl [11]. Ocburaiiina, Kasipri JyHUSKY3UIIK
cayZia MEH KanuTall KO3FaJIbICHIHBIH T€3 KapKbIHIbI JaMybl TYCBIH/Ia UMIIOPTTHIK ONEpalsIapAbIH Ky3ere
ACBIPBLTY TEXHUKACHI dPTYPJIi )KOHE OChIFaH 0aiIaHbICTBl UMIIOPTTHIK ONEPIHSIIAp Typalibl Oip»KaKThI TYCIHIK-
Teme Oepy MYMKiH Oona Gepmeii.

KP 2015 sputer dyauexysinik cayaa yitpiMbiabH (Oynan opi JICY) KaTbICymIbIChl OOJBII, ©31HIH 3KOHO-
MUKAJIBIK KbI3METTEPIH JIeM/IiK ananra 0eT Oypa Oactajbl. JICY¥-Ha KOChUTY Ke3iHJIe KeJICH, CalIbIK, OFJIKET,
BAITIOTANIBIK ONEpalUsuIapIbl PETTEY, COHBIMEH KaTap 3USTKEpPIiK MEHIIIKTepAl KopFray 3aHHaManapbl KaiTta
e3repicrepre ybipaasl xxoHe EADO-ThIH KaruganapblH €CKepe OTBIPBIN Ty3eTyJepre yubipansl. COHbIMEH
karap EADO asceinna KP-ubiH Kenenik perrey 3aHbl KaiiTa KaObUIIAHIbI.
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Kenennik perrey — EADO OolibHIIa KeAeHAIK OaiiaHbIcTap/Ibl, COHBIH iIIIHJE Tayapiap UMIOPTHIH PeT-
TEUTIH xalbIKapajblK maprrapra, EADO-teiH Kenen Kojekci Typaiibl kesiciMi MEH OChl OIaKThIH XaJlbIKapa-
JIBIK IIapTTapbiHa colikec opbiHaansl [12]. EADO-ThiH KenieH 3aHHaMachIMEH PETTeyre KEJIMEHTIH ChIPTKBI
SKOHOMUKAJIBIK OaillaHbICTap MEH cay/la alHaJIbIMbl OoMbIHIIIA oneparusiap KP-HeIH KeneH 3aHHaMachIMeH
perreneni [13]. JleMek, Ke3 KeJIMeH MEMJICKETTIH ChIPTKbI SKOHOMHUKAJIBIK KbI3METTEPI OKIMETTIK Oackapy op-
raHjapsbl xKoHe OM3HeC CyObeKTIIepiHiH KAaThICYMEH XKY3€re achIpbUIaThIH ayKbIMJIBI XKOHE KYpJeli Moceseni
MEXaHU3M OOJIbIN caHajaabl. SIFHU, OIPIHIII JKaFaalia MeMJICKET TapanblHaH CayJlaliblK HHTerpalniIay bl
MEMJIEKETapaJIbIK aJFbIIIAPTTAPbIH OeJrijieyre, SKOHOMUKAJIBIK MPOLeCTep OOMbIHIIA OalIaHBICTAPABIH Op-
HATBUTYBIH JKOHE TUIMIIUTITIH aTThIPY/Ibl KAMTaMAaChI3 €TETIH KYKBIKTBIK, CayaJIbIK, CasiCH MEXaHU3MIEPIi KY-
pyFa OarbiTTaNIabl. EKIHINI *XKaFaaiia, mapyalibUlblK KYKBIKTBIK HET13¢ cayIajiblK, KOMMEPLHUSIIBIK KeJIeCiM-
HIapTTap MEH iC 9peKeTTep jkacayra OarbITTanabl.

CoHbIMEH, UMITOPTTHIK OIEpaIUsUIap ChIPTKbI SKOHOMUKAJIBIK KbI3METTIH MaHbBI3/bl TapMarbl OOJIBIN Cca-
nanajpl. Jlappunenko U.C. « IMIOPTTHIK onepaiysiiap - eJjIiH KeJACH K aiiMarblHa IMKI3aTTap MEH JaiblH
OHIMJIEp, TayaJlap MEH ©3r¢ J€ aKTUBTEP/IH HICTEJIIK KaObIKTayIIbUIapIaH TaChIMajlay HEMECE CaThIIl
QJIBIHATBIH KbI3METTep OOMBIHINA onepuusuiap» aemn Tycinnepeni [ 14, 484-488 60.]. Jlemek, UMIIOPTTHIK omep-
LUSUTAP/IbIH 0acTarKpl CaThIChl CHIPTKBI CayJaJIbIK, KEJCHIIK HEMece ©3re Jie KelliCIMIIapTTapbl jKacaylaH
Oacranapl.

FoutbiMu 3epTTEy JKYMBICBIMBI3JIBIH 9JICOMETTEpre IOy jKacay OeJiMiH asKTail OTBIPBIN, UMIIOPTTHIK
orepuusuIap OM3HECTIH THIMJUIITIH JaMBITyFa, MHHOBALIMSUIAY MEH KYPBUIbIM/Iay IPOIIECCIH Lirepieryre, Ka-
IIUTaT MEH KYMBIC KYIIiHIH, TEXHOJOTHSJIBIK PECYpCTap/AbIH THIM/II OpHAJIACYbl MEH NaialaHybIHa, THIMAIL
Tayap ailiHaJbIMbIH YHBIMIACTBIPYFa BIKIIAJ €TE/Ii JIeT aliTa ajlaMbl3,

3EPTTEYJAIH HEI'I3I'T OJIIMI.

WmnopTThIK onepuusuiaplisiH ecedi oTe KypAeni Oyxrantepiik ecen oObeKTici OOJibIN caHanaabl. by
KenTereH (akTopiapra OaiylaHbICThI 00J1aJIbl, COHBIH IITIH/IE BATIOTAJIBIK )KOHE KEJCH/IIK PETTEY, CAIIBIKTHIK,
0aHKTIK 3aHHaMaNapbIHbIH e3repici, EADO-ka My1iie eiep/iiH *KoHe OFaH MYIIE eMecC ©3re Jie UMIIOPT Kaca-
JIATBIH EJIEPIIH SPTYPJIi 3aHAaPbIHBIH TaJANTAPBIHBIH ©3repici He TOHKIPUOE/IE KOIIaHY IbIH KUBIH/BIKTAPhI
Ke3necin katajbl. COHBIMEH KaTap 3aHIap MEH epeKesIep/IiH Te3 e3repici Ke3iH/e JAep Ke3iHe diCTeMeTiK
YCBIHBICTAPIBIH KOJIAHY ChIHAFBIHAH OTIEYi, BATIOTa OaFraMHBIH KYOBUIMANbI JKaFraaiaapsl, WHOISIHAAIBIK
(hakTopiap yiBIMIAPIbI KMIIOPTTHIK ONEpaIisiiap eceOiH/Ie KMBIHIBIKTAD TYABIPBIIT OTHIPAIBL.

[eren Bamoraceinaars! onepanusiiap 2 1-mi XKEC OolibiHIa Oyt — ImeTel1 BaIF0TaChIHa KOPCETIINeH HEe
OoJyiMaca IeTen BaToTaChIMEH ecell albIPBICY/IbI Tajal eTeTiH onepanusuap [3, 16.]. by cranaapt 6oiibiHima
IIETEJT BAJIIOTACHIHAAFbI OTepallsIap bl TOMEH/IETI/ICH YIII TonKa 0eJin kepceTyre 0osaabl (6-cyper).

1) GaFanaphl mMeTeN EAMFOTACKHEIA KSPCETLITEH ARTHETEPI] CATEIT ATV HEMECE CaTy;

1) comacH meTeN BEATHOTACHEN ESPCETITEH KAPRISIE HeMers EPSIHTTI ATy HEMECE STeY;

3) mannait na Gip Sacka OMMEeH AKTHETEPIL CATHIT ATY HeMECe CATY HeMece osiHe KalbInmay e meTen
EAMICTACHHNIA ESPCETiNTeH MIETETTEMETEPII 8Tey.

6-cyper. Llleren BaroaTChIHIAFBI ONIEPALIUSITAPABIH TYpiepi
Eckepry — cyperTin gepekkesi [3]
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[leTtennik BajgroTaMeH OOJFaH MoMisienepial OacTankbl TaHy KE3iHJE OINEPALMsSHBIH YKacallFaH KyHJerl
aFbIM/IAFbI IIIETEIT BATIOTACKIHBIH COMAChI BAJIIOTa OaramMbl OOMBIHINA ecenKe albIHybI THiC. SIFHu, ecen bepy
KYHIHE TOMEH/JIET] 7-11Ii CypeTTe KOPCETUIreH TopTinTep OOWBIHIIA ecenTe KOpCeTuTyi Kaxer (7-cyper).

- MET2T BATHTACKHHIATH AETa GanTTaphl - TAPHXH KyHb SoHEHEIA SCEllie ANEHFaH
#aleTy Saramer SoHREMA KEET2 eCemTeneIl IIETE] EAMIOTACKIEIATH AKTIATAR EMEC ﬁ@m}p
{AFHH eCEMTI EVEL 208TTe AFBIMIATE HELTILE M2MLUTE FACANFAH KYET] farad SoHEHDAE FAHTa
31 wemTONCAHRIEDS). ECAITETeN];

- SLN EYHE SoHEIHITS SIMeHeTIH MeTel BAMOTECHEIA
EepCeTLIred aKanal enmec JanTap sIil KYEEH JHEIETANTIE
EYET KEOMTAHEICTAFE BEATEOTA SaFaMIapel SoHEEma
EYIAPELTYTE HATATEL

7 cypet — llerennik BamoTaMeH O0JIFaH ONEPUUSIIAP/IBI €CENTE TaAHY TOPTINTEPi
Eckepty — cyperTiH aepekkesi [3]

XaubIKapallblK TOKipruOe OoibIHIIA OapIBbIK SKCIOPTTHIK-UMIIOPTTHIK ONEPALUsIIap TeK KOMMEPIIHUSIIBIK
HeTi3]le, aTamn aiTaThiH 00JICaK, CHIPTKBI SKOHOMHUKAIIBIK KEJICIMIIAPTTap apKbUIbI JKYy3ere achlpbiiaasl. Ochl
ornepIysIap Tayapsap MeTeAiK KOHTPAreHTTIH KeIeH/IIK ayMarblHaH OTKCHHEH KeHiH FaHa saKTaFaH O0JIbII
ecerrene/ii. SIFHU, SKCIIOPTTHIK-UMIIOPTTHIK, OTIEpaUsiap KeJACHAIK 0aKbuIay MEH PIciMJIICYJICH OTKEH XKaf-
Jaiiaa opbiH anafpl [15, 565-568 66]. Coran OaiiiaHbICTBI 01X 3€PTTEY apKbLIbl UMIIOPTTHIK ONEPLUSIIAPIBIH

KE3EKTIJITiH aHBIKTAIl, OHBIH HETi3T1 KOJIapPbIH TOMEH/IET1 2-KeCTe apKBLUIbI KOPCETINl OTHIPMBI3.

2 Kecte — BamoTanblk KeliciMIIapTThIH PACiMIeNy caThlapbl

Ne

OpbIHIANaThIH CaThLIAP

OpbIHgayIIbLIAP

KyxarThIK Herizaemenep

Mepsimi

BamoTasbik keniciMImapTThl JaibIH-
Jay sKoHE KOJT KOk

DKCHOpTTaynIbl (FKETKi-
3y1Ii) KOHE HMIOPTTA-
YIIBI (CaTHIN ATyILbI)

JKeTkizymri MeH caThIm
QITyIIBI apackIHAFk! OoamaK
MOMIJIEHIH Ma3MYHEI
JKQHE IMIAPTTaphl TypajIbl
aKmapaTIeH iCKepIiK Xar
anMmacy

KemniciMmapTThl 1aibia-
Jlay MEH Kacacy/IbIH
HAKThI yaKbIThI

3y LIapTTapblHa OailIaHbICThI
MaMiJesiep Jkacacy, TeJieM OTKi3i, Ta-
ChIMaJ/Iay, THEY-TYCIpY, CAaKTaHIBIPy
JKOHE T. 0. Ky)KaTTap/isl pecimiey

UMIIOPTTAYILIbI

TapanTap apachlHarbl
KOMMEPLHSUIBIK-ICKePITiK
KeJsticces/iep, XaT ajaMacynap

2 BanroraipIk KeTiciMIIapTThI TipKey Mmmoprraymbt Banroranplk kemiciM mapT Kermicim mrapr
(50 000 AKIII nommapsiHaH acaThiH JKacaJFaHHAH KeHiH
oTiepaysiap — eiKHII JeHr e
6ankre; 500 000 AKIL nomnapsiHan
acarteH onepanusutap — KP ¥B )
3 Kenicimmapr GoibIHIIA KETKi- DKCMopTTayIbl )KOHE Bamoransik kenicimmaprap; | KykarrapsiH HaKTbI

PACIMAEITEeH YaKbIThI

EckepTy — kecTe aBTOPMEH KYPaCTBIPBLIIbL

KP-HBIH BaOTaNBIK peTTey JKOHE BAIOTAIBIK OaKplIay Typasbl 3aHbIHA COMKEC UMITOPT OOWBIHIIIA IIAPT-
tapabH comackl 50 000 AKII nonnapeiHan acaTeiH 00Jca, HEMece MIAPTTHIH COMAChl KOPCETIIMETeH JKaFaan-
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Ja IapT KacalFaH KYHI MMIIOPTTAYIIbI KaK BaJIOTAJIBIK IIAPTTHI €CEIl alpBICY ONEPIUSCHIH OTKI3ETIH KbI3MET
KepceTylli 6aHKTe MIHACTTI Typ/ie ecenTiK TipkeyaeH oTkizei [16].

Kanmet EADO enjepineH UMIOPT jkacay ONepUUsUIapbIHbIH eceOl YIIIHII eNIepieH UMIIOPT kKacay orie-
panusuiapbiHad epekiieieHeni. On epeKuIenikTep KOChbUIFaH KYH callblFbiH ecenke ainy (Oyman opi KKC);
BaJIFOTAJIBIK OaraM albIpMacChIHBIH €ce0l; Kap)KbUIbIK €CENTUIKTE BAJIFOTAIBIK ONeplusiap OOWbIHINIA aKTHUB-
Tep MEH OepelieKTepli KOpCceTy TOPTIITepi OOIYbl MYMKIiH.

OtanubIK npakTuk — ayautop Kanuenoeprep A. O3iHiH Ke3eKTi €HOCTIH e UMIIOPT OYJI - OVJI Tayapiiapabl
HIETEJJICH eJIJIIH ayMarblHa oKely jen Tycingipeni [17]. Tayapuap ummnoptet EADO enjepineH Hemece oFaH
MYIIIEe eMec eNJIepACH JIe OKeIiHEe .

Tayap uMnopTbIHa OaHIaHBICTHI CANBIK CANBIHATBIH HIMIOPTTHI aHBIKTAYABIH KQKETTUIIT TybIHAaN b1, Ca-
JIBIK caJibIHAThIH UMITOPT OvJ1 EADO xone KP-HbIH KeJIeH 3aHBIHBIH TajlanTapblHa COMKeC JeKiapanusiayra
YKaTaThlH UMIIOPTTHI TYCiHYTe OONIabl.

EADO merinne Tayapiap sl umnoprray kesinjae KKC-FbiH 0ChI calibIK OOHBIHIIA TIPKEYACH TYPFaH CallbIK
TeJeyIIeNep KOHE TipKey/ie dKOK UMITIOPTTAYIIbIIAp TOJICHI.

KKC canbIk OolibIHIIIA €CelITi Ke3eHHEH KeHIHT1 alibiH 20 KYJI/IbI3bIHA JICHIH UMIIOPT OOMBIHINA ECeNTUTIKTI
TarcelpMac OYpbIH TOJICHYI THIC.

Muicanur 1: erep 2024 xbuiasiy 15 mingecinge EADO eminen 7 810 000 TeHrere tayap MMIOpTaJIFaH
6osca, onaa mmmoptrayusl KKC comacst 937 200 tenre (7 810 000%12%) 2024 sxbuiabie 15 TaMbI3bIHA TeHiH
TeJeyi THiC.

JHopi-nopMexTep, MHBECTHIMSUIBIK aIThIH, HIETEN )KOHE YITTHIK BATIOTAIAP,bl IMIOPTTAY OOWBIHIIA OTep-
nusiiap KP Canbik Kogekcinig 451-0a0bina cotikec KKC — Han Oocarbuiazst [1].

Hmnopmmpuix onepayusanvly Oyxeanmepiik eceoi.

WMIopTThIK oreprusiap OOMBIHIIA AalbIHIAIFAH KEJECIM IapTTap ToxKipuOeae IIeTesl BaF0TAChIMEH
kepcetineni. Coran OalIaHBICTBI UMIIOPTTHIK ONEpalUsUIApbIH OyXranTepiik ecebiH kKyprizy yurH 21-
XKEC Heri3ri anbiHajpl. byt ctangapt OOHBIHIIA MIETE BATIOTACKIMEH YKacaJlbIHFaH ONEPIUsIIAP CUITAThIHA
Kapaii MOHETapJIBIK )KOHE MOHETAPJIBIK eMec OOJIBbIN eKire OesiHe .

MomneTapibiK 6anTap (aKmranait) — KYMBICIIBIIApPFa €HOCK aKbl MEH JKEBHICATTEP TKICY, Tayapiap MEH
KBI3METTEp YLIIH TOJIeMIEp JKYPridy jKoHe 0ackaaa TeneMaep OTKi3y, sSIFHU OenTiii Oip akiia coOMachlH ary
KYKBIFBI HEMECe Tesiey MiHjeTTeMeci. Ay 0acka jkarjaiiapaarbl MyHJail KYKbIK OCpMEHTIH ornepanusiap
MOHETapJIbIK eMec (aKianai emec) OanTapra skatajbl. OcblFaH 0alIaHBICTBI OPOIP €CENTIK Ke3CHHIH asiFbIH-
Jla IeTeN BaJIoTaChIMEH MOHTAPIIBIK OanTap OOWBIHIIA ONEepalusiap ecenTi KyHeri Oaram OolWbIHIIA KalTa
€CeIITeNyre KaTaIbl.

Mbicanot 2. Kazakcrauasik yitbim (QKIIC) 2024 sxputel Peceit koMmmaHuscbIMeH KYHBI 1,2 MTH.pyOs Ooita-
TBIH IMIIOPTTHIK KENiciM mapT kacaabl. Tayapnap/sl xkeTki3zy KyHi 2024 ke 20-KaHTapbl Jer OeKiTi.
Kenicim mapt OGolibiHIIa TeneM anbiHaa ana xxyprizineni. KIIC rayap ymrin Tenemai 2024 sxpuiapry 15-mi
KaHTapbiHaa 5,63 TeHre kypcreH (barammen) teseni (1,2 MutH.py0is*5,63 tenre) = 6 756 000 tenre. Srau,
HUMIIOPT YIIiH TOJIeM aj/IbIH aja aBaHCIICH TOJICHIeHIIIKTEH, CaThI adylIbl jKaOJbIKTayIbIIaH aKila eMec,
Tayap KyTteai. Jlemek, Oyt onepariist MOHETapIIBIK eMec OOJIBIT CaHAIAbI XKOHE OyXTalnTepiIiK ecente UMIIOPT
YIIIH TOJICHI'eH aBaHC COMACHI TOJIEM OTKI3IeH KYHI' OaFraMMEH aHbIKTaIaIbl.

OraH MbIHa/Ial OyxTanTepiik xasynap oepuieni (15.10.2024):

1) Hleren »xabapIKTayIbUIapbIHA Tayapiiap YIIiH ajJblH ajla TeJICHTeH aBaHcTap comackiHa: JIt 1710/2
«eren >xabapIkTaynibLiapbiHa TesieHred apancrap» Kt 1030/2 «BamoTanblk IOTTaFk aKIIa KapakaTTapbh»
— 6756 000;

2) lleren xaOapIKTaylIblIapaHaH anbliHFaH Tayapnap kyHbiHa: Jt 1330/2 «MMnoprTeik Tayapnap» Kt
3310/2 «lleTenmaik sxababIKTayIIbLIaApFa KbICKAa MEP3IMJII KPEIUTOPIIBIK Oeperiektepy — 6 756 000;

3) Uleren >xabaplKTayibUIapbliHa KPEIUTOPIBIK OepemiexTep aBaHcTap ecebineHn orenrenae: Jt 3310/2
«Illerenmik »abOpIKTayIIbUIAPFA KbICKA MEP3IMJII KpeauTopiibiK Oepemiektep» Kt 1710/2 Ileren xababik-
TaylIblIapbIHA TayapJiap YIIiH aJJIbIH ajia TeJeHreH apancrap — 6 756 000.

Erep ocbl oneparyst OoibIHIIA IETEN ka0 bIKTay IIBICBIHA aBaHC OipHEIIe ToJIeMep apKbUTbI KYPri3iieTiH
Oosica, OHJIa UMIIOPTTHIK Tayapiiapabl UMIIOPTTAYIIbI YHBIM BaTIOTAHBIH OpTaila OaFaMbIMEH €CETKe aJlabl.
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Mbicanot 3. JKorapeiga onepiis OOWBIHINA Tayap YIIiH TeseM eki OemikneH texeHmi: 700 000 pyoms — 1
py6ss 6aramet 5,45 terre; 500 000 py6mns — 1 pyOas 6aramer — 5,63 TeHre.

700 000*5,45 =3 815 000 TeHre;

500 000*5,63 =2 815 000 TeHre.

Bamroransix oprarma 6aramer 6 630 000 Terre /1 200 00 py6sas = 5,52 TeHre.

JleMek, UMITOpTTaIFaH Tayap YHBIMHBIH Oyxranrepiik ecebirme At 1330/2 «mMmopTThIK Tayapiap» Kt
3310/2 «Ilerenmik »*abmbIKTayIIBUTApFa KBICKA MEP3iMIIi KPEIUTOPIBIK OepemeKkTepy — OyXranaTepiik Ka-
3YBIMEH KOPCETTyi THIC.

Mbicanot 4. Kazakcranaplk yitbim (OKIIC) 2024 >XputnbslH KaHTapbIHAA KYHEI 1,5 MITH. pyOIb KypanTeIH
Peceii yxaOIBIKTayIIBICEIMEH KEITICIM IIapT jkacacThl. Tayapsl skeTkizy KyHi 09.01.2024 k.

MmMrtopTThIK Tayap v TexeM oTkizy kyHi 10.01.2024 . XKILC tayapaet 09.01.2024 k. annpl. Tayap ansiH-
FaH KyHi BaroTa 6aramel 5,70 TeHre/pyoms. Sram, Tayap ansiarad KyHi KyHbeI 1 500 000*5,70 = 8 550 000 TeHre.

Tayap ymria teiem 10.01.2024 xbuthl XKYpri3inmi, BamoTa 6araMel 5,71 TeHre/py0ib. SIFHH UMIIOPT YIIiH
tojiere” coma — 1 500 000*5,71 tenre = 8 565 000 TeHre.

Jlemek, OVIT skepJie IMIIOPTTAYIITBI 0aFaM albIpMachlHAH 3USHIBI MOUBIHAAYHI THiC. 8 565 000 — 8 550 000
=15 000 tenre. Oran /It 7430 «baramnpik aiieipma OotibramIa TBIFEICTapy KT 1030 «Ecem moTtTars! akma
KapakaTTapbDy OyXTalITepIIiK *a3ysl Oepisiei.

Hmnopmmuix onepyusinbly catblkmulk eceoi.

MMITopTTHIK omneprusiapra OaliIaHbICTE KOPITOPATHBTIK TabbIc canmbireiH (Oyaan opi KTC) ecenrey mak-
CaThIH/Ia UMIIOPTTHIK aifHAIBIMAAP OyXTAITEPIIiK ecenTe AIbIHFAH aBaHCTap OaraMbl HEMece ToyeKesep MeH
Al JaHbBIH ATyIIbFa aybsicy KyHi Ootibrama 2 1-XKEC-HBIH TamantapblH ecKepe OTHIPBII ecernTe kopceTtineni [3].

KKC ecenrey ymria uMmopt OoifbIHINA CaNBIK camy aiHameIMbl Canbik Konekcinin 442 6a0b1 OOMBIHIIIA
aHBIKTANAEI [1].

NwmmopTTeik Tayapiap Ootiprama KKC ecenke amyaplH KYHIHE COMKEC KENETiH aifHaiIbIM jKacajaFaH KYH
OOMBIHTIIA ecenTeneni (KaiChIChl COHFBI 0OJapl, coll KyHMeH) [18]:

1) XKEC xone KP-HBIH OyXTanTepitik ecell )kKoHe Kap KbUIBIK eCEMNTiTIK 3aHbIHA COHKEeC UMITOPTTHIK Tayap-
Japapl OyXraiaTepiIik ecenTe MOWbIHAAY KYHI OOMBIHIIA;

2) UmmopTThIK TayapaapasiH KP aymarsiHa okenmy KyHi OOMBIHITIA.

KP — HBIH aymarbiHa Tayapiapabl OKelly KYHIEpi TOMEHIET! 8-11Ii CypeTTe KeNnTipiireH KyHaep 0oy BIK-
tiMal (8 - cyper).

- Ve HEMeCE TEHIS KeMenspiMeH TaVapnapdel TackMatgay kesiEze-KP ayuarsmiza
OPHATACKAH 2yEEAira HEMECE IOPTEA SKETY KVHL

- XANEKAPATE, AETOMOCHTE KATEHACEIHTAE Tayapmapisl TackiMangay eesimge- KP N
MeamereTTiE MeKAPACHHE KeClll STESH KYH (ISKAPATAE &TY TYPATE TAT0H HeTisiHIE)
-

TEMIP O EETITIMEH RANEIKADANEE, FoHE MEMISKETAPATRIE EATEIHACTA TAVAPIADIEL WE
TaCBIMATIAY B:E'-BJI-I.E[B—EIP].E]]]I IMEKEPa MaHBl STELSY IMYHETIHE BTy K‘I"H.l (mﬁﬁj
=

- TayEpMapiEl MArHCTpambInE KyOwprap wylieci Sofiimma Hemece smekTp Oepy i
FEmnepl SoRRIHITA TaCHMATTAY KeslHie-Tayapaapis TANCHY IVHETIHS SEemy KVHL
=

N
AVMAFEHIA OO0OTa MEPTE.EE.I‘IBIE]:I}I ZB’,DE:EI.'E‘BH K"I'EI.

[- TayapiapIs XaNEKApATHI, MOYTa KEHeaTiMIepl SofEEma weHenTy kesiHze — KP

8 cypet — KP — HBIH aymarblHa Tayapiap/Ibsl OKey KYHEPiHiH Typliepi
Ecxkepry — cpi36anbt aBrop KP CK-HiH HeriziHae KypacThipasr [1]

Erep taceimManmaymisl yibIMHAH UMIIOPTTANATHIH TayapiiapFa >KeHENTy KyXKarTap ajlblHFaH OoJica, oHza

TayapJapabl ecenke any KyHi OOJIbIN TachIMajlaybUIapAbIH CaThIN alylIbFa Tayapiapabl Oeprer KyHi 6o-
JIBIT CaHaJIa bl
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Mboicanovt 5. ¥ieiv (OKIIC) Peceitnen xyasr 1,2 MaH.pyOsmb O0MaTBIH KeNliciM ImapT skacacThl. Kemicim
mapT OOMBIHIIA TOyEeKeIIep MEH Maii/ia caThIl amyliblFa Tayapiap/bl TaChIMaNaylIbliapFa TalChIpFaH KYH
6omei cananmans! (21.01.2024 x.). by xyHi Bamtora 6aramel — 5,70 TeHre/py6is. TackiMangaymisl KeIeH ay-
mareiH 23.01.2024 k. oTTi. byt kyHi Bamora 6aramel — 5,68 TeHre/pyois. Tayap kotimara 24.01.20245. TycTi.

byn xarmaiima 6yxearmepiix ecen ocone canvik ecedi ywin (KTC ecenTtey MakcaThIHIA) TayapIsl
21.01.2024 x. xyameH kabburnay Kaket. JIt 1330/2 « UmmoptThIk Tayapmap» Kt 3310/2 «IlleTenmik xadmabIk-
TaymIbUIapra KbICKa Mep3iMIi KpeauTopiiblk Oepemektep» — 1 200 000 pyoms*5,70 ternre = 6 840 000 TeHre.

KKC-rpIH ecenTey YIIiH CaNBIK ecebiHme MMIOPT OOMBIHINA alHATBIMIBI TayapIblH KEIeH ayMarblHAH
OTKEH KYHI OOWBIHIITA aHBIKTay KaxeT (23.01.2024).

WwmmopT Goitprama aitHaeM comackl = 1 200 000 py6ms*5,68 Ternre = 6 816 000 TeHre.

Ocpwr xarnaiina ummopt OoiibHma KKC comacer = 6 816 000 *12% = 817 920 tenre. byn onepanusiapig
HOTIKECIH OyXTanTepIliK )kKa3yMeH KopCceTeTiH 00JIcaK, OHa TOMEHIET1 3-KeCcTeeH KopyTe 00Iabl.

3 kecte — Immoptka KKC eceney xoHe Tosey OOUBIHINA OTIepanusIiap

No Hmnopr OolibIHIIA OnIepIHsIap Comacsl At Kt
1 Tayap ummnoprTanisl 6 816 000 1310, 1330 3310
2 Wmmoprranran tayapiap Ootisiamra KKC ecenreminai (328
.. . 3190/2
HBICAH/IaFbl OTIHIM k0HEe 320 calbIK JeKJIAPIUSICH OOMBIH- 817 920 1420
11a) (mmmoptka KKC)
3 Wwmmnopr 6otisiama KKC Tenenni 817 920 3190/2 1030
(mvmoptka KKC)
4 Wmmnopr 6otisiaina KKC ecernke anapbiiibt 317920 3190/2 1420
(nmnoptka KKC)
Eckepry — kecTe aBTOpIapMEH KYPaCTBIPBULIBI

WmnoprranaTein TayapiapFa iecrne xykkyxarrap/sl (0ynan opi TIK/CTH) pecimuey epexecine colikec
[19] EADO aymarbsiHan umnoprraymibl yitbiM tayap 1iziMi KP CK 462 6a0b1 OoiibIHIIIa KOPCETUITEeH Tayanap
uMIopThIHA [ 1] Tayapnapra iticrie Ky>KaTThl paciMaeyi THiC.

EADO aymarpiHan uMIIOPT OOMBIHIIA OyXTalTepiliK €CenTiH aIrOpUTIMi 6Te KypAesl OOJibIN caHaalbl.
ToxipuOesik TYPFBIIaH OJ1 ANTOPUTM/L 013 )KMHAKTAII, KeJeci/iel OarpiTTap OOMBIHINA KOPCETY/ Il )KOH CaHal
OTBIPMBI3 (9-cyper).

o .{EI‘K]S} HRHE TeIeM

- MeKEpafaE eTESHTe IeHin

- MEEaTAH 9TV E&siHTE

TIAPTTAPSIH MAPTTAPEEH TayapTAPIRIE iNecme Tayapilapra LIche
: 2 . EYEKCEATTAPHHEE EETEH
AHBIETAY Hake pacihmey; EYEKEATTAPHE paciMiey; op S S ——
- BCEITI MEpSIMHEH KeHIET]
= s - HMIIOPTTEVINEIMEH = P
- HMOOPT GoBBIFITE Tayapsa 'ravapngp it afTerE 20- Mkl AT TRISEHE
MEHIIIIE KYEBIFEEEE IVHCY - o D2l HMIOPTTHIE aHHATEM

EYHIH 082 affHaTEMENE
DONFAH KYHIH 8HEIKTEY;

FYEKYHaTTaphiE PAcTay HaHs
HMIOPTTATATHIE TaVAPIapIE!

Gofrmma EFC mane axmmsa
(erep aKIEDs TaVapIAPHIELIE

ECEMER ATV, HMIIOPTH GO0ICa) TSIEY;
- ECENT] MEpSIMERH KeHIET]
aftmnre 20-Ime EyTIRSEE ipi
i 2 mﬂ]‘_ﬁim - KP mipictep Backapuackma

nes 320 HEICEHIAFE ECEMTLIIE
yaricis mane 1-TC mucanparm
CTATHCTHEANEIE SCeITINIRTL
TaNCEIPY;

- KP ¥B-Be Temem Garanch
SOIKIHIA SCeTTLTIE TANCHPY;

METENTIE TAVapIapIE
NAHTATARY TYPATH EAPTH

SEBIIIHE SCEITUIET TAICHEY.

9 cypetr — EADO aymarbiHaH UMIIOPT OOMBIHINIA OyXTaITEPITiK €CETTiH aJTOPUTIMI
Eckepty — chI30aHBI aBTOP KYPaCTBIPAbI
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OTaHIbIK ecell TOMKIPUOeCiHe UMIIOPTTHIK ONEPIHUIAPIbIH ece0l OOobIHIIA TaFbl Oip ©3eKTi Macese 00-
JIBIT UMIIOPTTAJIATHIH Tayapiap/blH opTYPJIiriHe OaiaHbICThl OapAbl THICTI MIOTTapAa AYPHIC KOPCETY Mo-
ceneciH atam etyre Oosaabl. MoceneH, Kei0ip MMIOpTTanFaH MaTepuaiapasl Tayap peTiHae emec, ojap-
Ibl O0acKa KOMIIOHEHTTEPMEH KOca MaiaaiaHy apKbUIbl «MaTepHajiap» PETiHIe ecelKe aly KaKeT Oomazbl.
Wmnoprranran akTUBTEp TEK caTy MaKCaTbIHJa €Mec, COHBIMEH KaTap OHIIpicKe, SKIMIIIK KaKeTTUTiK-
Ke Heri3ri Kypajnjap peTiHzae naiiiamnaHyra anblHaabl. Byi skarmaiina omapasl HETi3ri Kypajjap KaTapblHa
€CeIIKE ally KaxerT.

VIMnopTTHIK onepuusiiap Ke3iHJe TayapAblH >KaOIbIKTayIbIIaH CaThIN allylIbFa JEHIHT1 Ky >KOJIbl He-
Mece Ke3CHIHIH Y3aKThIFbIHA OalIaHBICThI, Tayapiap MEH aKTHBTEP/Ii €CenTe MOMBIHIAY KYHJIEPiHIH opTYpiIi
Ooybl YHBIMAAP YIIIH Tayapiapbl, akTHBTEP/i OyXraiaTepiik ecente KopceTyJe KHBIHABIKTAP TYIbIPabl.
By xarmaiina uMOopTTanFal Tayapiap MEH aKTUBTEP/l OyXraJlTepiliK ecenTe TeK iicie Ky>KaTTap apKblLibl
KaObUIAaY JKeTKUTiIKCi3 Oobin caHanmansl. CoraH 0aliIaHBICTHl UIMIIOPTTHIK MOMIJIEIEPAiH HOTHKECIH OyXrai-
TEPJIIK €CeNTe KOPCeTy VIIMiH 0acKa /1a peTTeyIIi maparapAaslH KOCa OPBIHIAIFaHbl AYPBIC ST CaHANMBI3.

O yurin, OipiHIIIEH UMIIOPTTHIK Tayapiap MEH akTUBTEp/i KaObulaay MakcaThIHIA apHaibl KaObuiaay
KOMHCCHSICBIH KypFaH Iypbic. KypbuiraH KOMHCCHS MMIOPTTAJIFaH TayapiapAbl KaObLinay *KYMBICTapbIH
JKYPTi3iN, KOPBITHIHABICHIHIA 1IecTie KyXKaTTaparbl KOPCETUITeH MMITOPT KoJieMi MeH e37epi KaObuijaraH
Tayapiap KeJIeMiH CaJbICThIpa anajbl. KYHIBUIBIKTApIbl KAaOBUIIAYBIH KOPBITHIHIBICKI OOWBIHIIA « M-
NOPMMbIK Mayapaapovl Kabwlioay axkmiciny pacimaeyre Oonanel. By akrtire xKaObligay KOMHUCCHSCHI M-
MOPTTAJIFaH J)KOHE KOoMMara KaOblUIAaHFaH KYHABUIBIKTAp/bl Maiifanany OarbIThl OOMbIHIIA (IIMKi3aTTap MEH
MaTepHasiap, KocaJKbl OeJIIeKTep, Tayapiap, Heri3ri Kypajiiap skoHe T.0.) cunarran KepceTKeH jKarjaiaa
OJIapABIH TANIaMaJIBIK €CeOiH KYPTi3y oNIeKaiia eHIIen Tycemi.

CoHbIMeH Oipre ToxiprOee UMITIOPTTHI JKY3€re acklpy OapbhIChIHAA UMIOPTTAYIIBI KaO0AbIKTAYIbIJaH Ma-
TepHajgap MEH HIMKi3aTTapAbIH, TayapiapiblH IIeKapajaH eTy, YHBIMHBIH KOHMAachlHa KeTy YaKbIThl OipHeIe
KYHTI'e, 0JlaH Kajia Oepai aiiapra co3buTybl MyMKiH. OchlHAal jkaraaiaa OyxraiaTepiik ecente UMIIOPTTHIK Omep-
LSTHBIH KOPCeTy KYHI MEH MaTepUalAbIK KYHIbUIBIKTApAbIH KOHMara Kelly KYHAEpIHIH apachlHAa ajllaKThIK
naiina 6omaael. byn ymin 613 1310, 1330, 1350 morrapeiaa 1310/2 «Konmarsl IUMIOPTTHIK MaTepHaiaap MeH
mukizattapy; 1330/3 «Konaarsl UMIIOPTTHIK Tayapiapy; 1350/2 «Konnars! e3re e UMIIOPTTHIK OOCATKBIIAP»
apaJIbIK IOTTAPBIH ALIBIIT TAJIAMAJIBIK €CENTI KYPri3yAl YChIHaMBbI3. Byl IIOTTap MMIIOPTTHIK ONEpaysIap/IbIH
asKTaITy Ke3eHiH XKeJlell 0aKpUIayFa )KoHe )KETKI3yTe apHaIFaH KYHIBUTBIKTAP/I6IH €Ce0iH 01ap YHBIMHBIH KOiiMa-
ChIHA KEJIreHIe JICHIH 5K0JI OOMBI JKeeN eceOiH Kyprizyre xoHe OaKpliayra MyMKIHIIK Oepei.

Tayapmnap akTHBTEp UMIOPTHI OOMBIHIIA OJAPBIH OacTanKbl KYHAApbIHA CaThIN aly OarajiapbIMEeH Karap
oJlapAbl TackIMalay, THEY TYCIpy, KeAeHIIK Oax TeneMaepi CaKTaHIbIPY LIBIFBIHIAPHI KOHE UMIIOPTTayFa
OaiinaHbICTHl 0ACKa MIBIFBIHAAP KOCBIIAAb! (TachIMangay IIbIFbIHAAPHI). Byl MIBIFBIHAAPABIH KHUBIHTBIK CO-
MachIH YHBIMHBIH OyXTalTepIliK ecen 0eiiMi, Tayapiap MeH KYHABUIBIKTapMEH Oipre KeleTiH KyXKarTap ap-
KBUIBI KOpE anajibl )KoHe ecenTe MOWbIHAalabl. OTaHABIK ecell TOKIpHOeCiHae UMITOPT OOWBIHIIA TachbIMal-
nay mweirsiHAapbH 8410 «YcreMe mbiFpicTapy He 6onMaca 7210 «OKIMIITIK MIBIFBICTapy NIOTTAPbI aPKBLIBI
JKMHAKTAIl, COJaH KeHiH UMIIOPTTHIK TayapJiapAblH ©31HIIK KYHbIHA (0acTanKel KYHbI) allapblll OThIpaisl. All,
ecerTe UMIOPTTHIK Tayapiap OOWBIHIIA TAChIMANAY IIBIFBIHAAPBIHBIH UMITOPTTHIH O©31H/IIK KYHBIHA JIYpPbIC
amapy YuiH 0i3 IMIIOPTTANAThIH KYH/BUIBIKTAPABIH THICTI CHHTETUKANBIK IMIOTTAphl OOMBIHIIA apajibIK MIO0T-
Tap amlIbIll XYPTi3yAi yceiHaMbI3. Macenen, 8410/2 «MmopTTanaTblH KYHABUIBIKTAp OOWBIHIIA TachIMaAAy
LWIBIFBIHAApED. Byl MOTTars! TackiMangay MIBIFBIHAAPBIH TackIMangay KyKaTTapbl, sFHH «KyKKyKaTTapy,
«OpbIHAaTFal KYMBICTAPABIH aKTicl» apKbUIBI MIETEIICH aJBIHFAH Tayapiiap MEH IIUKi3aTTapablH ©31HIIIK
KYH/IapbIHa YHBIMHBIH €CEIl CasicaThiH/Ia KaOblIaHFaH 06y 0a3achIHbIH HETI31HJIE MPOMOPIIUOHAIIBI TYPIC
TapaTy KaXeT 00Jabl.

Tayapmapael UMIIOpTTayFa OaiJIaHBICTHI TaChIMAIAAY IIBIFBIHAAPH! Kanbinrackan ke3me: At 8410/2 «m-
TTOPTTAJIATHIH KYHIABLIBIKTAP OOMBIHITIA TackIMaTIay MBFRIHAAPED KT 1350 «O1hrH»; 3350 « EHOCK aKbl OONBIH-
1118 KpeAUTOPIILIK Oeperiektepy; 3150 «OneyMeTTik canbiky; 3210 «OneyMeTTik cakTanabipy»; 3230 « MingeTTi
MEIUIMHATIBIK CAaKTaHABIPY skapHachDy; 3250 «Kymbic 6epyminig M3X» - Oyxrantepik xa3ysl Oepineni.

Tayapnapnpel UMIopTTayra 0aiIaHbICTBl TaChIMAAAy IIBIFBIHAAPHI AJbIHFAH UMIIOPTTHIK TayapiapAblH
e3iHIiK KyHbIHa TapaTbuiral kezae: At 1330/2 «mnoptreik Tayapnap» Kt 8410/2 MMnoprranaTsld KYHAbI-
JbIKTap OOMBIHIIA TACHIMAJIAY LIBIFBIHAAPHIY.
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CoHbIMeH 0ipre IMIOPTTHIK ONepaLisi Ke3iHe ecell THKIpUOECiH e Ke3eCeTiH Macelie MMIIOPTTaIaThIH Y3aK
Mep3iMJIi aKTUBTEp/i OyXraiTepiiK ecenTe AYPhIC MOMBIHAAY KaxeT. MiMmopTranatelH y3aKk Mep3iMIi aKTHB-
TepiH OapibIFsl Oip/eii Tayap 0oibIin caHanMaiipl. Erep, akTUBTI UMITOPTTAY MaKcaThl YHBIMHBIH OHJIIPICTIK-
HIapyambUIBIK KbI3METIHE Iaiganany OOJbI caHaica, OHAa MYHJIail aKTUBTEP HETi3ri Kypajjap peTiHue Chl-
HbnTansi, 16-mb1 «Herisri kypannapy XKEC-HbIH TopTinTepi OoibIHIIA ecenTe MOoMbIHAATY THiC [20].

HMTIOPTTHIK OnepuusIapAblH HOTHKECIH KApXKBUIBIK JKOHE CaIBIKTBIK €CenTe KopceTy OOHbIHIIA 013 YCbI-
HBIIT OTBIPFaH JKETUIAIPY 9JIicTeMeNIepi MEH ic-1Iapanap YHUBIMHBIH KYKBIKTBIK-OKOHOMUKANBIK KYPBUTBIMBIH,
ecer-caJibIK casicaThlH TyOereiuni e3repTyi tanamn erneiini. bipak, OepinareH ycblHbBICTap UMIOPT OOMBIHIIA
yibIMFa OKEiHeTiH Tayapiap, IHKi3aTTap MeH y3ak Mep3imai aktuBrep Ooiibiama KKC ecebin xyprizyai,
KTC ecebin aypbic YHBIMIACTBIPYABI, aKTUBTEP MEH AJIbIHFaH TayapiaplblH TalJamalblK eceOiH Kyiemni
YHBIMIACTBIPYFa KOMEKTECE]I].

KOPBITBIHAbI MEH YCBIHBICTAP.

FrutbiMu MakajiaHbIH HET13Ti Ma3MYHbBIH OpPBIHJAY HOTHXKECiIHJIE 013 MbIHA/all MMIIOPTTHIK Olepalusiiap-
JIIH OyXTaJITEpPJIiK JKOHE CAJIBIKTBIK €CeOIHIH oJ[icTeMesIepiH KETUIIIpyre OaiJaHbICThl MbIHA/Ial KOPBITHIH-
JbUTap MEH YCHIHBICTAp Kacal ajaMbl3:

1. Bantoransik ornepanusiap — OyJ1 OyXrajaTepiik eCenTiH MaHbI3]Ibl €Cell 00BEKTICI 00J1a OTHIPHIIT, MEHIIIK
KYKBIFBIHBIH aybICYbIMEH OailIaHBICTBI HEMECe OJiapFa OaiJIaHbICChI3 OTepanusiap, TeJIeM Kypalbl peTiHe
BAITIOTAIBIK KapaxaTTapbl NaijalaHy olnepanusuiapbl )KoHe BaTIOTANBIK KYHIBUIBIKTAPABIH KO3FAIbICHI 00-
JIBITT CaHAJIA/IbI.

2. KP-HBIH CBIpTKa cayia KbI3METiHJE, SFHH UMIIOPTTHIK, SKCHOPTTHIK cayja ailaHbUILIMbI OOMBIHINA
anabiHFel yIITikTi Peceit, Kpitail sxone Typkusi MemileKeTTepi alblll OThIpFaHbIH Oaiikayra Oomajsl. JKai-
bl Tayap aliHAJIBIMBIHBIH IMIHJE YKCIIOPTKA KaparaHaa UMIOPTTHIK cayja aiHaIbIMbl OAachIMBIPAK, OOJIBII
OTBIPFaHbIH aHBIKTAIBL. JleMek, OyJ MeMJICKEeTIMI3re IIETENIJICH Tayapiap MEH IIHKi3aTTapibl CaThil ainy
JICHI'eHiHIH >KOFapbl OOJIBIN OTHIPFAHBIH KOPCETEI.

3. IMIoOpTTHIK omepanusiapbiH OyXrajrepiiik ecedi, CaJbIKThIK eCeOIHIH apachbIHIarbl ePEKIICIIIKTep
anbikTasbin, KKC Men KTC yiriH uMIIOpTTHIK OTNepaIisuiapIbliH OPbIHIAITY MEP3IM/ICPiHiH epeKIIeTKTepiHe
Kapaii oJlap/ibl ecenrte KopceTy alrOPUTIMIEP] YChIHBUIbI.

4. EADO ennepineH UMIIOPT Kacay Ke3iHjAe MIUKi3aTTap MEH MaTepualap/bl, Tayapiap/sl, 03re JIe ak-
TUBTEP/IiH JKOJJIAFbl ece0iH KYpri3y YIIiH TalJamaiblK ecell MIOTTAapbIH Maliaiany o/licTeMeci YChIHBUIIBI.
WmnoprranaTeia OyibIMIap MEH Tayapiiap/bl 5K0J1 O0HbI TaChIMAIAAYFa dKYMCaIaThIH IIBIFBIHIAPIBI UMIIOPT-
TBIH ©31HIK KYHBbIHA TYPBIC TapaTy MaKcaThIHAA TaChIMalJIay IIbIFBIHAAPBIH 0OJIEK ecenTe KOPCeTyre apHal-
FaH apayblK MOT (TaAaMaNbIK MIOT) KOJJaHy YCHIHBUIIBI.

CoHbBIMEH, KOPBITHIH/IBLIAN Kelle OChl aTajFaH YCBIHBICTAp/Abl TOXKIpUOeae KONJaHy apKbUIbl KOCIIOPHIH
UMIIOPTTHIK KeJICIM mapTrap OOWbIHINA TayapAblH KO3FalbIChIHA jKeAed O0akbulay >KYprizyre, HMIOPTTHIK
Tayapjap MEH aKTUBTEpAiH O31HAIK KYHAApbIH AYPBIC aHBIKTayFa, UMIIOPT OOMBIHINA THICTI CABIKTAPIbIH
JYpBIC ecenTenyi MeH OJap/blH OI0KETKe JIep Ke3iHJle TOJICHYIH KaJaraiayFa jKoHe JKalIlbl YHBIMHBIH Kap-
JKBLIBIK KOHE CAJIBIKTBIK €CENTUIKTePIHIH IYPhIC KAJIBIITACYbIHA MAHBI3/IbI 9CEP €T/l JeI CaHaNMBbI3,
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METHODOLOGICAL ASPECTS OF ACCOUNTING FOR IMPORT
OPERATIONS IN THE COUNTRIES OF THE EURASIAN ECONOMIC UNION

M. Nabieva'’, S. S. Saparbaeva’
L. N. Gumilyov Eurasian National University, Astana, Republic of Kazakhstan

ABSTRACT

Purpose of the study. In the context of the structural and international development of the economy, import
trade operations occupy a special place in the economy of the Republic of Kazakhstan. Recently, there has
been a tendency for domestic organizations and companies to integrate into foreign trade services at a high
level. We all know that the provision of domestic production and service businesses with the necessary raw
materials is carried out by importing from far and near countries. Due to the still incorrect practice of carrying
out import operations and the correct reflection in accounting and tax accounting, business entities face certain
difficulties associated with carrying out import operations in accounting.

A properly organized methodology for accounting for general import trade operations should be aimed at
reliably, correctly and objectively reflecting the financial result of the company and the existing operations and
their results during the reporting period.

The purpose of the study is to determine the most effective methods of accounting by studying the aspects
of accounting for import transactions in accordance with the requirements of International Financial Reporting
Standards (IFRS) and the specifics of the tax code, one of the most complex and controversial accounting
objects in accounting practice during the complex and volatile development of the economy.

Research methodology. When executing the article, monographic research methods, accounting methods,
and economic analysis methods were used.

Originality / value of the study. The result of the study of this topic is distinguished by the methods of
correct reflection in financial accounting and tax accounting of the results of initial recognition, assessment,
subsequent assessment, release into production, sales of raw materials and materials, goods and assets received
from the EAEU countries.
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Results of the study. In the literature review section of the research work, the works of domestic and foreign
scientific practitioners on import operations are studied and author's recommendations for import operations
are given. The main part of the article defines the procedure for initial recognition and evaluation of imported
goods and raw materials, avtivs, procedures for determining their prices, procedures for accounting for Value
Added Tax on imports.

Key words. Imports, import operations, foreign economic trade, customs control and regulation, currency
regulation and control, value added tax, corporate income tax, customs duties.

METOJUYECKHUE ACIIEKTHI YYETA UMIIOPTHBIX OITEPATIAIA
B CTPAHAX EBPA3UIICKOI'O SKOHOMHYECKOI'O COIO3A

A. M. Ha6ueBa', C. C. Canap6aeBa!
' EBpa3uiickuii HalmoHa bHbIi yHuBepeutet uM. JI. H. T'ymunesa,
Acrana, Pecrrybnuka Kazaxcran

AHHOTALIMUA

L]env uccneoosanus. B KOHTEKCTE CTPYKTYPHOTO W MEXKIYHAPOAHOTO Pa3BUTHS SKOHOMHUKH MMIIOPTHBIE
TOPTOBBIE OMEPAIMH 3aHUMAIOT 0c000e MecTo B dKoHOMEKe PecryOnmkn Kaszaxcran. B mocnennee Bpemst
HaO0JII0/IaCTCS TEHACHIIMS K MHTETPallid OTCUSCTBCHHBIX OPraHU3alUi U KOMIIAHUN BO BHEIIHETOPTOBBIC yC-
JIYI'd Ha BBICOKOM YPOBHE. Bce MBI 3HacEM, 4TO OGGCHequHe OTCUCCTBCHHBIX IMPOU3BOJACTBECHHLIX U CEPBUC-
HBIX HpeZIHpI/IHTI/Iﬁ HGO6XOI{I/IMBIM CBIPEEM OCYHICCTBIIACTCA 3a CHET UMIIOPTA U3 JAJIbHUX U OJIMKHHAX CTpaH.
N3-3a Bce elle HENPaBWIBHON NPAKTUKYU MPOBEAECHUS UIMIIOPTHBIX OINEpalvil U IPABUIIBHOIO OTPAXKEHUS UX B
OyXrajaTepcKkoM M HaJOTOBOM yUeTe XO3AHCTBYIOIINE CyOBEKTh CTAIKUBAIOTCS C ONPENEICHHBIMH TPYIHOC-
TSMH, CBSI3aHHBIMU C ITPOBEJICHHEM MUMIIOPTHBIX ONepaIifii B OyXraaTepcKkoM ydere.

[IpaBuibHO OpraHW30BaHHAS METOJIONOTHS yUeTa OOIIMX UMIIOPTHBIX TOPTOBBIX OIEPAIHid JODKHA OBITh
HarpaBJieHa Ha HAJIeKHOE, KOPPEKTHOE ¥ O0OBEKTHBHOE OTpa)keHUe (PMHAHCOBOTO pe3ysibTaTa KOMITAHUH,
TaK)K€ CYIIECTBYIOIIUX ONEpaliil U UX PE3YyJIbTAaTOB 32 OTUETHBIN NIEPUOLI.

[enbro McciieI0BaHUs SIBJISICTCS BBISIBJICHUE HanOoJee A3(PPEKTUBHBIX METOJIOB BEJACHUS OyXraJITepCKOrO
yueTa IyTeM U3y4YeHHUsl aCIIEKTOB y4eTa UMIIOPTHBIX OTepalrii B COOTBETCTBHHU ¢ TPeOOBaHUAMU Mex1yHa-
POIHBIX CTaHAApTOB puHAHCOBOM oTyeTHOCTH (MCDO) 1 crienduky HATOTOBOro KOAeKca B IEPHOJ CI0XK-
HOTO U HECTaOMJIBHOTO Pa3BUTHS IKOHOMHKH.

Memooonozeus ucciedosanus. I1py BBITOIHEHUH CTaTbU OBLTH UCTIOIB30BAHBI METOII MOHOTPAa(hUIECKOTO
HCCIIEIOBAaHNUS, OyXTaNTEPCKOTO yueTa U SKOHOMHUYECKOTO aHANN3a.

Opueunanvrnocmy/ yeHHocmy ucciedosanus. Pe3ynbraTel U3y4eHUS! TaHHON TEMbl OTIIMYAIOTCS METOJIa-
MU IIEPBOHAYAIBHOI'O IMMPU3HAHUA U OLICHKU, Hocne,uy}omeﬁ OIICHKH, OTIIYCK B IIPOU3BOACTBO, IIPABUJILHOI'O
OTpaXCHusd B (I)I/IHaHCOBOM 1 HAJIOTOBOM YYETC PC3YyJIbTATOB pC€ajiu3allii CbIpbd U MaTCpHaJioB, TOBApOB U
aKTUBOB, MMOJIy4eHHBIX 13 cTpan EADC.

Pezynomamuor ucciedosanus. B paznene «O030p TUTEpaTyphD» UCCIEIOBATEIHCKON pabOThI U3YUCHBI pa-
OOTBHI OTEYECTBEHHBIX U 33py6€)KHI)IX YUCHBIX-IIPAKTHUKOB 10 UMIIOPTHBIM OII€palsaM U JaHbl aBTOPCKUE pe-
KOMCEHOAlUU MO0 MMIIOPTHBIM OI€palysaM. OcHOBHAsT 4acCTh CTaTbH OIpeACIACT MOPAAOK IMEPBOHAYAIILHOI'O
MPpU3HAHUA U OUCHKU UMIIOPTHUPYEMBIX TOBAPOB U ChIPbA, aBTUBOB, IIPOLCAYPEI OMIPEACICHNA UX LCH, ITPOoLe-
IypHl yueTa Hajora Ha J100aBJIeHHYI0 CTOUMOCTD ITPHU UMIIOPTE.

Knrouesuvie cnosa. IMopt, UMIIOPTHBIE OTIEpaAIliH, BHEITHEAKOHOMHUYECKast TOPTOBJIIS, TAMOYKEHHBIN KOHT-
POJIb U peryIupoBaHie, BATIOTHOE PETYINPOBAHNE U KOHTPOJIb, HAJIOT Ha 100aBJIEHHYIO CTOMMOCTh, KOPIIOp-
TUBHBIN HOHOXOHHBIﬁ HaJIoT, TAMOXXCHHBIC ITOIIJIMHBI.

ISSN 2224 - 5561 1 Central Asian
78 Economic Review




MHBECTULUNHU, DUHAHCBI 1 YUET
INVESTMENTS, FINANCE AND ACCOUNTING

Ob ABTOPAX

Ha6ueBa Ax0asin MyxTapoBHAa — SKOHOMHKA FBEUIBIMIAPBIHBIH Maructpi, JI.H. I'yMuneB aTeiHmarsl
Eypasus yiaTTeIK YHUBEpCUTETI TOKTOpaHTHl; akbayanmn@gmail.com. ORCID ID: 0009-0001-6756-7453*

Canap6aeBa CayJie Cayje0aeBHa — DKOHOMHKA FRUIBIMIAPBIHEIH KaHauaatel, JI.H. ['yMuneB aTeHIars!
Eypazus yITThIK YHUBEPCUTETIHIH KaybIMAACTRIPBIIFaH TIpodeccopsl, saulet71(@mail.ru. ORCID ID: 0000-
0003-1686-5052

MPHTMU 06.71.02
JEL Classification: F21, Q32, Q35, L71.
DOI: https://doi.org/10.52821/2789-4401-2025-3-179-191

KA3AKCTAHHBIH MYHAM-T'A3 CEKTOPBIHJIAFBI IIETEJIIIK
HNHBECTHHUAJAP CAJTACBIHIATBI MEMJIEKETTIK CAACAT:
TUIMALIITT )KOHE JTAMY BATBITTAPBI

C. C. blawipsic!, III. A. Kymaninaa?*, I'. P. MomoexoBa®
X anbIKapaiblK TYpH3M jKOHE MEHMAaHIOCTHIK YHUBEPCUTETI,
Typxicran, Kazakcran
oxa Axmer Slcaym aTbiHAaFbl XanbIKapasblK Ka3ak-TYPiK YHUBEPCHUTETI,
? Axwmer Slcay X p YPIK yHHBED
Typxicran, Kazakcran

AHIOATIIA

3epmmeyoiy makcamol — Kazakctan PecriyOnmuKkachiHBIH MYHAR-Ta3 CalaChIHIaFbl HHBECTUITUSIIBIK casica-
THIH Oarajiay JKoHe IIETEN/IIK HHBECTUIUIIAD TapTy/IbIH Ka3ipri »KaFJaiiblH Tanaay. 3epTTeyaiH Heri3ri Mak-
caThl — MYHali-Ta3 caJachlH/Iarbl NIETENIIK HHBECTUIIHSIIAP TAPTY JKOHIHIETT MEMJICKETTIK casicaTThl Oaranay
YKOHE OCHI callaFa MHBECTHIIHSAIAp TapTy MPOIECiHE dcep eTETiH Heri3ri (hakTopiaap/ sl aHBIKTAY.

3epmmey a20ichamacwsl — 3epTTey O0apbichiHIa KazakcTaHHBIH MYHal-Ta3 cajachblHa METENAIK HHBECTUIINS
TapTy TOKipUOECiHe SKOHOMHUKAIIBIK )KOHE HHCTUTYIIHOHAJIBIK TYPFBIAA Tanaay xkyprizinmai. 2010-2023 sxput-
Jlap apalbIFbIHIAFEl PECMH CTATUCTHKAIBIK JepekTep KP ¥ TThIK cTaTncTHKa OFOPOCHIHBIH MATIMETTEPI MEH
3epTTey ecenTepi nanananpuiasl. Tannay menoepinae Kasakcranra eH Kol MHBECTULIUS caliFaH enzjep — Hu-
nepnann, Peceit, [lIBefinapust xoHe 6acka J1a MEMIIEKETTEDP apachIHIaFbl MHBECTHIIMSIIBIK aFBIHIAP CATTBICTHI-
pruLabl. COHBIMEH KaTap, YITTHIK 3aHHAMAITBIK 0a3a MEH MEMJICKETTIK PeTTey TETIKTepi 3epIeNIeHIIl, OJIapIbIH
HIeTeN/IiK HHBECTHUIIHSIIAPFa 9Ccepi KapacThIPUIIIBL. 3ePTTEy HOTH)KECIHIIe MyHa-Ta3 cajlachIHIarbl IETEeNIiK
WHBECTHUIHMSIIAP/IBI THIM1 OacKapyFa OarbITTaFaH HaKThl YCBIHBICTAP 31pIeH]II.

3epmmeyoiy 03iH0IK epexuienici/KyHObLIbiebl — 3epTTey OaphichiHIa KazakcTaHHBIH MyHaii-ra3 cayiachl-
Ha TapThUIFaH MIETEJ/IIK HHBECTUIUSIIAP/IbIH aFbIM/IAFbI JKaFIaliblH Oarajay, oJap/blH e3repy TeHICHIUsIIa-
PBIH aHBIKTay jkoHEe KazakcTaH S5KOHOMHUKACHIHBIH CTPATETHSUTBIK MaHBI3]IbI CATAChIHA MIETENTIK KaluTalIbIH
ocepiH Tanmmay xkyprizingi. Makamamga 2019-2023 sxputnap apaibIFbIHAAFEl MIETEIAIK WHBECTHLUSIIAPABIH
HaKThl TUHAMHKACHI TajiaHbi, KasakcTaHHBIH MYHAH-Ta3 CEKTOPBIHIAFbl HHBECTUIIVSUTBIK CasiCaTThIH KYPBI-
JBIMBI MEH TpaHchopMaIus yaepicine O0ara Oepingi. KazakctanFa WHBECTHIINS CANaThIH 0aCThHl MEMIIEKETTED
— AKUI, Kerra#t, Hunepnaan, Orryctik Kopes sxoHe benbrusiHpIH 5KOHOMHKAIIBIK BIKITAIbl CHITATTaJIIbL.

3epmmey nomuocenepi — lllerenik MHBECTUIINATIADP aFbIHBIH TYPAKTAH/IBIPY MEH opTapanTaHIbIpy Mak-
caThIH/a MHCTUTYIMOHAIBIK peopMaiap/Ibl KETUIIIpy, MYHAH-XUMUS KOHE KaiiTa OHJIEy CEeKTOpJapblHA
OaFpITTAFaH WHBECTHIIMSIIBIK BIHTAIAHABIPY MIapaapbiH d3ipJey YIIiH KOIAaHbLTysl MyMKiH. KasakcTanma
MYHaii-ra3 cajachblHa TapThIIATHIH MIETEIIIK MHBECTUIIHSIIAD KOJIEMiHIH CaJbICTBIPMAIIBI TYPAKTHUIBIFBIHA Ka-
pamacTaH, COHFBI KBULIaphl TOMEHIEY YpJIici OaiKabi OThIp. byi ypaic skahaHIIBIK HApBIKTaFkl ©3repicTep
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MEH WHBECTHIIMSJIBIK OPTaHBIH KYypJIeIeHyiMeH OailyianbicThl. Makasajia OChl TCHICHIIUSIAP/IbI EHCEPYyTe ap-
HaJIFaH HAKThI YChIHBICTAP YCHIHBLIFAH.

Tytiin co30ep: KazakcraH, MyHal-ra3 cajlachl, MIETEIAIK HHBECTUIUSIIAP, SKOHOMUKAJIBIK JIaMy, SHEPTreTH-
KaJIbIK KaYIICI3/IiK, MEMJICKETTIK casicar.

KIPICIIE

KazakcTaHHBIH MYHal-Ta3 cajlachl €J1 S)KOHOMUKACHIHBIH MaHBI3/Ibl CTPATETUSIIBIK CallaiapbIHbIH 0ipi 00-
JibIl TaObuUIa b1, JKacanaTeblH HHBECTHIIUSIAP/IBIH 0achiM 06J1ir MyHal-Ta3 CEKTOPBI, Tay-KeH OHEPKaCiOi MeH
arpapJiblK ceKTopra OarbITTanFaH. EniMiziH Taburu pecyprapra 0ait 00J1ybl koHE reorpadusIIbIK KOJIAHIbI
aiiMakrTa opHanacy (akTopyapbl OChI cajaJiarsl ipi eHaipymiiepain Oipi erti. By cananbl MeMiIeKeTTiK KO-
JayJblH apkaceiHga OpTanblk Asusiaarsl ipl eHaipyurire aiHanael. Kazakcranmarsl MyHaii-ra3 eHepkaciOi
JKAJIITBI 1K1 OHIMHIH, IETEIIK KipICTEp/IiH KOHE MISTE/IIK MHBECTUILIMSHBIH OachiM 0eJIiriH Kypaiasl. Ka-
3aKCTaH/Ia MEeTEIIK HHBECTUIIMSIAP HETI31HEH MYHAH-Ta3 KOHE Tay-KeH OHEPKICiOiHe OarbITTasIbII OThIPFa-
HbI OalKaIaabl.

Hajek. P [1] 3eprreyinme 2014—2018 xbuinap apaibiFblHa METSIIK Tikeaeh uapectuiiusuiapabiy (LLITH)
KYPBUIBIMbBI TaJIJIaHbIIl, MYHAH-ra3 CEKTOPBIHBIH €H KOIl HHBECTHIIMS TApTAThIH Cajia eKeHI JJIeIICHTeH. by
TEHICHIIMS CaJlaaFbl )KOFapbl MHBECTUIIMSIIBIK TAPTHIMIABLIBIKTHI KOPCETEII. ConbiMen karap, Opasra-
mueB. C sxxoHe AxmerxkanoB. C [2] eHOerinie MyHaii-ra3 calachblHIaFbl MEMJICKETTIK PETTey MEH TPaHCYJIIT-
TBHIK KOMITAHHUSUIAP/IbIH BIKIAJIBI apachIHIarbl TEIE-TCHIIK MOCeNieCl KapacCThIpbUIFaH. ABTOpJAp INETEIIIK
HMHBECTHUIIMSHBI OaKblIay/a YCTay YIIH MEMJICKETTIH 3aHHAMaJIbIK pedopmanap MeH yJIeCTIK KaThICy YJIECIH
apTThIPYFa THIPICHII JKaTKAHBIH aiiTajbl. AJaiiia, MyHIall HHBECTHLIMSIIBIK KYPBUIBIM Y3aK MEp3iMJi gaMy
YIiH KeTKiTiKci3 6oiysl MyMKiH. JlemeyoB. H xone EcnoyneroBa. A [3] o3 3epTreynepinie meTeniK uH-
BECTHUIMSIIAP/IBIH [IaMaJIaH ThIC MyHai-ra3 caJlaChIHa IOFBIPJIAHY Bl SKOHOMHUKAHBIH dpTapanTaHyblHa KeJepri
KeJTIpeTiHIH ajiFa TapTajibl. Oap HHBECTULIMSIIBIK CasCaTThIH 0aCThl OaFbITHI PETIHIC OHJCYIII OHEPKICIIKE
KaIluTasi TapTy Ibl )XOHE 3aHHAMAJIBIK TYPAKThIIBIKTBI YChIHAIBI.

TemipbaeB.b xoHe aBTOpJap YKbIMBI [4] MTaHAeMusI KE3CHIH/IET1 IIeTEI/IIK MHBECTULIMSIAP aFbIMbIHA TaJl-
Jlay JKacar, MHCTUTYIHOHAIIBIK pedopMaiap MeH XaJbIKapalblK TOXKIpUOenep i eHri3y 1iH 63eKTUIIrH aTarl
erei. by 3epTTey meTen ik KanuTal aFbIHBIHA CHIPTKBI (DaKTOPIIap IbIH 9CEPiH KOpPCEeTe/l )KOHE HHBECTHIIUS-
JIBIK CAsICATThI )KETUIIIPY/IIH KAXKETTITTH oIS ICH 1.

XKorapeina aranran 3eprreyliep KazakcraH MyHail-ra3 CEKTOPBIHIAFbl IIETENIIK HHBECTUIUS TapTy
YAEpICIHIH KeJieci MaHbI3/Ibl aCTICKTIICPIH alKbIH AN IbI:

— IIETEJIIIK KalTUTaJIJIbIH cajlaapajiblK TEHrepiMCI3airi;

— VITTBIK MY/ZIC MEH XaJIbIKapaJIbIK KOMITAHUSIIAP apachlHAarbl TEIIe-TEHIIKTI CaKTay KasKeTTUIIr;

— MHBECTHULIUSIIAPIbI OpTapanTaHIbIPy MEH 3aHHAMAJIBIK OPTaHbl TYPAKTAHIABIPY KaXKETTLIII.

Ocphiran opaif, 3epTTey/iH MaKcaThl — Ka3akcTanaarbl MyHal-ra3 cajachblHa MISTENIIK HHBECTUIUSIIAP IbI
TapTy XKOHIHJCTI MEMJICKETTIK casCaTThIH THIMAUIITH Oaraay, 0acThl KeJAepriiep/ii aHbIKTay JKoHE OoJIalak-
Ka apHaJIFaH JaMy MepCIeKTUBAJIApbIH HEeri3/iey OOJIbII TaObUIA bl ATAJIMBIII MaKCaTKa )KETYy YIIiH TOMEH-
JIeTi/IeH MIHJETTEeP KOUBLI/IBI:

Kazakcrannarbl MyHaii-ra3 CEKTOPBIHAFbl MISTEJIIK MHBECTUIIMSIHBIH MaHbI3bUIBIFBIH TAJI/IAY;

[lerennik MHBECTUIMSIAPABI TAPTYFa KEJAEPTi KeNTipeTiH GpakTopiapibl aHBIKTAY;

O3bIK XaJbIKapaJIbIK TOKIpHOEHI 3eperner, oHbl Ka3akcTaH »xarnaiibiHaa OeiiMiey MyMKIHIIKTEpIH Ka-
pacThIpy;

MyHaii-ra3 ceKTOpbIHA HHBECTUIMSIIBIK KIIMMATThI )KaKCapTy OOMBIHIIIA YCHIHBICTAp d3ipIiey.

3eprrey HoTHKenepi KazakcraHHBIH MyHaii-ra3 cajachlHAarbl MIETEIIK HHBECTUIUSIIAP/IbI TapTy TETIK-
TEPiH MHCTUTYIIUOHAJJIBIK, SKOHOMHUKAJIBIK OHE KYKBIKTHIK aCIEKTUIEpie KEUICH I TYpAe Tajjay Heri3iH-
JIe YJITTBIK WHBECTHIMSJIBIK CAsCATThIH THIMJAUIITIH apTThIpyFa OarbITTaJFaH OJ[ICTEMEJIK HEri3 YChIHAJIbI.
By 3epTTey mieTeniik MHBECTUIMSIIAD MEH MEMIICKETTIK PETTeY apachiH/arbl ©3apa OalIaHbICThI aHBIKTAN
OTBIPBII, TYPAKThI JIaMy CTPATETUSChIH KaJBIITACTHIPYFa TEOPHUSIIBIK HEri3 Oepe/li )KoHe MyHai-ra3 CeKTo-
PBIH JaMBITYJaFbl daHa MYMKIHIIKTEPl alKbIHIAyFa bIKIAJ €TETIH CTPATErHsUIbIK YCHIHBICTApP d3ipJIeyMEH
epeKILeIICHEe/I.
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3EPTTEYAIH HET'I3I'l BOJIIMI

3epTTey/ie OTaHJBIK JKOHE HICTENIK aBTOPIApAbIH FHUIBIMH JKYMBICTAPbIHA TaJJIay >KYPTi3e OTBHIPHII,
eiMi3zeri MyHal-Ta3 caJlachlH peTTeyre OarbITTaIFaH OipKaTap 3aHaap 3epaeacHIi.

ByriHri TaHga WHBECTUIMSIIAP/ABIH KOINTEN TapThUTYbl 3KOHOMHUKAMBI3JIBIH TYPAKTHl JAMybl YIIIH ©Te
MaHpBI3/Ibl PO aTKapaabl. MyHal-ra3 calachlHIaFbl HHBECTUIHSIIBIK axXyal bl )KaKCapTy YIIiH MEMIICKETTIK
MEHIITIKTI 0acKapy MeH THIMI KbI3MET €TyiH KaMTaMachl3 €TeTiH MEMJICKETTIK peTTey kyieci KaxeT. CoH-
IBIKTaH 013 KapacTBIPFaH 9eONETTIK MIOTY/Ia, IMEeTETIK HHBECTOPIap Ikl TAPTY VIIIIH MEMIICKET KaObIIaraH
mIenTiMaepi KapacThIPhLUIAITE.

Gawad.A xonHe Oackamnap [5] 3epTreynepinae oeMHiH 7 aitMarbpiHaH 17 JaMbIFaH )KoHE TaMyIIIBI eIepaeTi
MyHa#i-Ta3 eHepKaCciOl MEH MIETENIIK NHBECTUIIHSIIAPIBIH 63apa OalIaHbICKIH KapacThIpaIbl. 3€PTTEY HOTH-
JKeJIepiHe Coifkec MIeTeMIK MHBECTHUITNS MCH ITUKI MYHAW OHIIpY apachIHIAFs! Oaiansic 14 emme oprara
HOTIKeHI KopceTin, BAO Men Keitalira oH ocep eTkeH. ABTopiap ¥ieioputanus, Opanmus xoHe Hopserus
CHUSKTHI JaMBIFaH elJiepIe MyHaii-ra3 eHIIpyae Tepic ocepid OalKaraH.

Pongsiri.N [6] e3 3epTTeyiHae METeNTiK MHBECTUITUSIHBIH MYHAH-Ta3 OHIIPICIHACTIH KaFbIMIBI dCEpPiH
KepceTedi. byt perTe meTenaik HHBECTUITUSHEI KaObUTIAYIIEI e1Iep MyHail Oapiray >KyMBICTaphl HHBECTOP-
JIapFa KOJIAIbl HOPMATHBTIK-KYKBIKBIK aKTLJIEp MEH IIETEITIK HHBECTOPIAPILIH TOYCKEIIUTITIH a3aiTy YIIiH
THICTI Mapagapabl KOJIAHYBIH KaKET CTe/i.

HockammeBa b.b., Opsrabacaposa 1O. /1., Kapubaes 1O. C sxone 6ackanap [7] 3epTTeyiepinae OHepKICINTiK-
WHHOBAIHMSJIBIK OaFbITTaFbl HHBECTUIUSIIAPIBI TAPTYIBIH Ka3ipri xKaii KyiHiHe TokTanaabl. Kazakcranmarsl My-
Hal-Ta3 CEeKTOPBIH MHBECTHUITMSIIBIK THIMIII OacKapy OTaHIBIK O©HEPKOCIN CalachIHIAFHI yKo0amapaa TaObICThI
HOTIDKENepre JKeTYMiH HeTi3Ti (DaKTOPBI ST €CeTTEHIi.

AwmanrensauaoBa M.K., Camaposa b.C., lllasxmerosa JI. M. [8] 3eprreynepinme KazakcTaHHBIH HHBEC-
TUIHSIIBIK CasCAThIHBIH MHHOBAIMSUIBIK QJIEYETTI apTThIPYJarbl MaHbI3/Ibl PONi aHBIKTAIFAH. 3epTTey HO-
TIDKENIEepl MEMIICKETTIK CTpaTeTHsUIapAbl JKETIAIpyTre, HHBECTOPIAPALl TapTyFa JKOHE YKOHOMHKAHBI opTa-
pantaHabipyFa OarbITTalFaH HAKThI YCHIHBICTAP/bI KAMTHIbL. MHBECTUIHMSIIBIK KBI3METTI KelleH i 0ackapy
KazakcTaHHBIH XalbIKapaJlbIK HAPBIKTAFEl 0ocekere KaOiIeTTUTITIH apTThIpyFa BIKIAT €TETIHIH KOPCETEI.

OrapbaeBa A.b. mer ApymoB A.A. [9] 3epTTeyiHme MyHal-Ta3 cajachIHIAFhl METEIIK HHBECTUIIHSIIAP-
nbiH Kazakcran SKOHOMHKAChIHA KOCKaH YJIeci )KOFaphbl €KeH1 aHBIKTaIbl. JlereHMeH, meTes ik HHBeCTopIiap-
IIBTH 0achIM 0OJTYBI VIITTHIK dKOHOMUKAHBIH TOYCIIUTITIH apTThipanbl. OcbiFan OaitmanpicThl, Ka3akcran yurix
9KOHOMHKAHBI OpTapanTaHAbIPy dKOHE HHBECTHIIUSUIBIK CAsICATTHI )KETUIPY MaHBI3bUILIFbIHA TOKTAJIFaH.

Ahmadi.M, Manera.M, Sadeghzadeh.M [10] 3epTTeynepinae WHBECTUIIHSIIAPIBIH OMIHOHIBIK TCOPHUSICHI
YKOFapBI OCNTICI3MIKTIH KaUTapBIMIIBI KoHE KAMTapBIMCHI3 MHBECTUITHSIIAPFA OPTYPIIi 9Cep €Tyl MYMKIH €KEHIH
Oomxaitabl. JlocTypri ke3kapac O0WBIHIIA, OENTICI3MIK apTKaH KaFaaiaa KalTapbIMChI3 MHBECTHITUSIAP KBIC-
KapysI THIC, ce0ed1 KoMITaHUsIIap KarmnuTajl CaabIMIAPBIH KeHIHTe KAIIBIPY apKbLUTBI TOYCKEIICH ayiak 00IyFa
THIpBICAABI. AJtalifa, KalkTapbIMIBI MHBECTUIIMSIIAP VIIH KEPi ocep €Tyl MyMKiH. byit 3epTreyne aMepuKaIbiK
MyHai-Ta3 KOMITaHUSJIAPBIHBIH WHBECTUIIMSIAPEl MEH MYHA OarachIHBIH O€NTici3firi apachblHAarkl Oaifna-
HBICTBI TaIJAYbIH aHA TICUI KOJIaHbUIAAbl. MyHail OarachblHBIH KYOBUIMATBUIBIFBI KYPBUIBIMIIBIK KYH-
3emicrepai (MpIcaibl, )kahaHIBIK CYPaHBICTRIH ©3TepicTepi) eckepe OThIphIT OommekTeneni. CoHpIMEH KaTap,
KOp HapBIFBIHAAFEI OCNTiCI3AIKTIH MYHai-ra3 KOMIIAHUSJIAPBIHBIH KaUuTall CabIMIapbiHa 9cepl 3epTTEIIe]I.
3epTTey HOTHXKECiHIe KahaHIBIK CYpaHbIC KYH3eTiCiHIH HHBECTHITHIIApFa Kepi ocepi MEH KalTaphIMJIBI JKOHE
KalTapbIMCBI3 HHBECTHUITUSIIApFa OCNTICI3IKTIH OPTYPIIi 9cepi KopceTire.

Bogmans.Ch, Pescatori.A, Prifti.E [11] 3eprreynepinme 2015-2019 xpuinap apaiabIFbIHIA KIMMATTHIK
CasICATTBIH JKOHE OHBIH OCNTiCI3MITiHIH *)ahaHIBIK MyHai-ra3 KOMITAHUSJIAPHIHBIH MHBECTHITUSIIBIK MISITiM-
JepiHe ocepiH Oaranmaiiapl. 3epTTey KOMITAHWSUIAp MEHTEHIHAE KIMMATTBIK CasCATTBIH OCEPIiH OJIIey YIIiH
MOTIH/IIK WHIUKATOPJApAbl Malgamanabl. by Tocin KOPHIOpPaTUBTIK eCenTepaeri KoHe PecMU MAlliMIIeMe-
JIepAeri KIMMATTBHIK cascaTKa KaTBICThI aKMmaparThl Taimayra HerizmenreH. 3eprrey 2015-2019 xwuimap
apaNbIFBIHA JKapusi TYpJAE TipKeITreH MYHai-ra3 KOMITaHWSUIAPbIHBIH HHBECTHIMSIIAPBIH CAJBICTHIPY ap-
KBIIBI JKYPTi3UTOi. 3epTTey HOTIIKECIHIE KIUMATTBIK cascaT WHBECTHITMSIIAPIALI aWTapiBIKTal KBICKApT-
KaH KIUMAaTTHIK cascaTThiH Kymieroi 2015-2019 xpuimap apanbiFbiHAa skahaHIBIK MeHTeine MyHal-Ta3 ca-
JACHIHAAFBl WHBECTUIMSIIAPIABIH 6,5%-Fa TOMeHAeyiHe anbi Keai. KmuMaTTeIK cascaTThIH Oenrici3miri ae
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WHBECTUIHSIIApFa Kepi ocep eTKeH. KIMMaTThIK casicaTThlH HAKThI epekeNepl MeH TallalTapbiHbIH Oenrici3air
KOMITaHUSUIapIbl HHBECTHLMSIIAP bl KEHIHre KalAbIpyFa nTepMenei.

Stephen.B men John Van.R [12] 3epTTeynepinie MHBECTUIIHS MEH KYMBICIICH KAMTY MOCEIIEIIEPiH TalIalIbl.
Faneivaap ¢upmanap MeH 3aybITTapAblH HAKThI ICPEKTEPIH MaligaaaHsblll, 0JapIblH HHBECTHLMSIIBIK MIETiM-
JiepiHe KaHnai gakropnap ocep ereriHiH 3eprreren. Herisri 3eprrey TakpipbinTapsl: Gupmanap xanaii HHBec-
THUIIMS Kacalpl )KOHE KaHa JKYMBIC OPBIHIAPHIH amaapl? MHBeCTHLMsIFA KapsKbUIBIK JKaraall MeH Oenricizmik
Kanaii ocep ereai? xoHe FhutbIMU-3epTTey JKoHe KaHa TeXHOJIOTHsIIapFa CabIHFaH HHBECTHLIMSIIAP KaHILIAIbIK-
TBI TAMATBI? YKOHIHIE KAMTBUIIBL. 3epTTEY KOPBITHIHIAPBIHA COMKEC OENTiCi3MiK )KOFaphI 00JIca, KOMITAHUSIIAp
WHBECTHIIHS Kacay/ibl KeHiHTe KaJIbIPy, KapXKbUIAaHbIPy KUBIH OoJica, (upMaiap WHBECTHIMSHBI KbICKapTa-
TBIH/IBIFBI )KOHE KaHa TEXHOJIOTHsIIap KebiHece OLTIKTI )KyMbICHIBUIApFa KayKeT, ajl OUTiKCi3 )KYMBICIIBLIAP IBIH
OpHBbIHA MalllMHANAP TaliJIaHbUTYbl MYMKIHJIIr TaugaHagsl. 3epTTey HOTHXKECT MHBECTUIIMS MEH KYMBICIICH
KaMTyFa ocep €TeTiH Heri3ri (hakropriap/sl aHbIKTayFa KoMeKTeckeH. KapiKel pecypcTapsl, O€NTici3iK, TEXHO-
JIOTHS1 JKOHE HAPBIKTHIK JKaFaaiiap GupManapbIH elimMIepiHe TiKeneH bIKIal eTe.

Kazakcran PecrnyOnukacbiHa HHBECTHLIMS TapTy MPOLECIH KeAeNAeTy YIIIH THICTI HOPMATHUBTIK-KYKBIK-
THIK aKTiIepal KaObuigay KaxeT OoJibl. MIHBECTHLUMSUIBIK KBI3SMETTI PETTEHUTIH asFallKbl HOPMAaTHUBTIK-KY-
KBIKTHIK akTinepin 0ipi — Kazakcran PecmyOmukacsiabie No266-XI11 «Illerennik WHBECTUIHSIIAD TYPaIIbD)
3aHbI 60561, OHBI 1994 xpure! 27 sxentokcanaa KP Ilpesnnenti Hypeynran HazapGaeB Ko KOHBITT OEKITTI.
1995 xoburrst 28 mayceimaa KP [pesunenti Hypeynran Hazapbaes «Mynaii Typansny KP Ne2350 XKapnsireia
KaObUIIabl, OJ1 3aHJBIK KYLIKE M€ OOJIIbl KOHE OHBIH HETI3rl MakcaThl — peciyOiuKagarkl MyHai-ra3 pe-
CypCTapblH Urepyre LIEeTeNIIK MHBECTULNIAPAbl TAPTY bl BIHTATAHIBIPY O00sabl. 1996 xbuirbl 27 KaHTapaa
KP Ilpesunenti Hypcynran Hazap6aeB «XXep xoifHaybI jkoHE JKep KOWHAYBIH Maigaiany TypaiasDy Ne2828
3aHbIH KaObunanel. byn 3aH Kazakcran PecrnyOnMKachlHBIH MY/IEIEpiH JKOHE OHBIH TAaOWFH pecypcTapbiH
KOpray, ’kep KOMHAYybIH YTHIMBI alijanany MeH KOpFay, )Kep KOWHAYbIH Maii1adaHyIbUIapAblH KYKBIKTaApBbIH
KOpray, 0apJibIK [IapyallblIbIK KYPIi3y HbICAHAAPBIHBIH TEH KYKBIKTBI 1aMyBl YIIIiH jKaf1ail xacay jKoHe Kep
KOWHaybIH MaijjanaHy cajachlHAAaFbl 3aHJbUIBIKTHl HBIFAWTY MaKcaTbhIH/A XKep KOWHAYbIH MaijaiaHy caa-
CBIHJIAFbI omnepanusuiap/sl perreai. 1996 xputrbl Kapamana Kaszakcran [Ipesuaenrinin YKapibirbiMen MeM-
JIEKETTIK MHBECTHLIMSIIAp KOMUTETI KypbUabl. 1997 xputrsl aknanna Kasakcran Pecyonukaceiabiy « Tikenei
WHBECTULHSIIApABl MEMJICKETTIK KOJgay TypajbD» 3aHbl KaObuimanabl. 1998 xeuirsl MayceiMaa Kasakcran
Pecrryonmkacer [pesunenti sxkanpraaars! Hlerenmik nHBeCTOpiIap KeHeci KYPBUIIbI, OHBIH HETi3r MaKcaThl —
eJ1/1e )KYMBIC ICTeUTIH HHBECTOPJIAPMEH TIKeJIeH TUaNIOT JKYPTi3y JKOHE OJIAPABIH WHBECTHIIMSUIBIK KbI3METIHE
0ailIaHBICTHI IPOOJIEMAIIBIK MACeIeNIep i e e enry 6osusl [13].

3EPTTEYAIH HOTUXXEJIEPI

Kazakcran — aneM/eri eH ipi MyHaii-ra3 KopJjapbiHa ue eepaiH 0ipi, opi OyJI cana e 3KOHOMHKACHIHBIH
OacThl ApatiBepiiepinin 0ipi 0okl Tadbu1aaAbl. Ennin XKIO-HiH afiTapibikrail 0esiri MyHal-ra3 SKCIOPThIMEH
Tikene OaitnmanbicTel. Toyenciznik anranHan Oepi Kazakcran Oyl CEKTOPABI JaMbITY YIIiH IIETENIiK Kamu-
TaNJBl TapTyFa OACHIMIIBIK Oepir, ayKbIMABl HHBECTUIUSIIAPABI JKy3ere achipiabl. Ka3sakcTaH SKOHOMHUKACHI-
HBIH KapKbIH/IBI TaMybIHA ST IK HHBECTHIIISUIAP alTapIbIKTal BIKIAN eTTi. MyHaii-ra3 cajackiHa KYHbLI-
FaH ayKbIMJIbl Kap>Kbl ’)KaHa KCH OPBIHJIAPBIH 3€PTTEIl, UTePYTe, KOJIIAaHBICTaFbl HHPPAKYPBUIBIMIBI XKETUIIIPY
MEH OHJIIpic KyaTblH apTThIpyFa MYMKIHJIK Oepi.

KahaHIpIK S5KOHOMHMKAIAaFBl MYHAl-ra3 CalachbiHBIH JaMybl KONITETeH XaIbIKAPAIbIK YHBIMIAPIbIH KYT-
KCHIHEH JKOFaphl OOJIIIBI, IETCHMEH KOIITETeH eIIep YIIiH 9JICi3 SKOHOMHUKAJIBIK KAIIBIHA KeTTy 63¢KTi Mocele
OOJIBIN KaJIbI, aJl 9JIEMIIK SHEPTUsl TYTHIHYBI Oasty KApKBIHMEH OCYiH JKaJIFacThIp/ibl. ['eocascu KaKThIFbICTAP-
JIbIH JKH1JIey1 PHEPTUSIMEH KaMTaMachl3 €TyI¢ KUbIHIBIKTAP TYBIHAATTHI, MyHal Oarachl alTapIbIKTal e3repic-
Tepre YIIbIPpaIbl, al xkahaHAbIK Ta3 HAPBIFBI TYPAKCHI3 KYHIH/E KAJIIbl. DHEPTEeTHKAIBIK KayIlnCi3MiKTi KaMmTa-
MacChI3 €Ty KQXKETTUIIr KOMIpCYTeKTi 6apiay jkKoHe OHIIPYTe CaTbIHATHIH HHBECTHIMSUIAPABIH apTYBIHA BIKITAIT
eTTi, Oy ypaic 2022 sxpuimen ykcac 6omabl. Ochl xKaFaainap/IsiH dcepiHeH MYHal-ra3 eHJIipici MEH KOpJIaphl
KaHa >ko0anapbIH iCKe KOCBUTYBIMEH 0ipTe eCyiH XKalFacThIpbl. KypibIKTaFsl 1oCTYpiIi MyHai-ra3 Kopiaapbl
KOCBIMIIIa MYHAal-Ta3 KOPBIHBIH HETI3r1 06MiriH Kypaipl, al ASCTYpil eMec MyHaii-ra3 eHIipici aleMIIiK My-
Hali-ra3 eHAIpiciHiH apTybIHa ceprin Oepi. COHpIMEH KaTap, TeHi3AeTi MYHai-Ta3 KOPbl MEH OHIIpici KOFaphl
KapKbIHMEH YTFaiet [ 14].
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XaubplKapallblK MyHai-ra3 KoMmmaHusiapsl Kazakcranra 3aMaHayd TEXHOJOTHsIAp MEH THIMII Oackapy
mozenbaepin okenai. Chevron, ExxonMobil, Shell, Total cekinmi TpaHCYATTHIK KOPHOpALUSIIAPIbIH KETyi
TeOJIOTHSUIBIK Oapiay callachlH IaMbITy, MYHal OHIIpY YIAepiCTepiH OHTalIaHABIPY MEH DKOJOTHSIIBIK CTaH-
JapTTap/Ibl )KETUIPY OarbITTapbiHa MaHbI3/IbI )KaHAIBIKTAp eHri3/i. KasakcTan — anemjieri MyHai eHAIpyIii
eH ipi OH emiiH Oipi, )KoHEe OHBIH YHEPTETUKAIBIK CEKTOPHI €1 IKOHOMUKACBIHBIH 0acThI Tiperi 00BN TadblIa-
nel. ConFbl JKbUIAAphl KazakcTan yKiMeTI MISTEAIK MyHal KOMIIAHUSJIAPbIHA KETICIMIIAPTTHIK TaJlalTap/Ibl
KaliTa KapacThIpyAbl TaJall eTill, canagarbl MEMJICKETTIK OaKblUIay bl KYIIeHTyre OarbITTaIFraH Kaaamiap ska-
cayzna. by casicar naynap MeH kelnicimepre anblll KeJli, HOTHKECIHAe XalbIKapalblK KOMIAHUsIIAp MyHa
KEH OpBIHJIAPbIHAFbI YIIECTEPiH KaiTa KapayFa MOKOYp OOIbL.

KazakcraHHBIH SHEpreTHKAIBIK HHPPAKYphUIBIMBI OipHEeIIe ipi MyHail KeH OpbIHAAPhI MEH KYOBbIp Kyiie-
nepineH Typanbl. 2000-KbUIIAp/IbIH COHBIHAH OacTarl, OyJI CeKTOp/ia OpbIH alifaH 0acThl OKUFallap MEH ©3-
repicrepre Tokrananbik. 2000 xbuUTbl amnibuFaH Karraran KeH OpHBI — COHFBI OHXKBUIJBIKTAPIAFbl dJIEMJICT]
eH ipl KOHE eH KhIMOAaT MyHai KeH OpbIHJapbIHBIH Oipi. OHIipy xymbicTapsl 2013 xbutel 6actamabl. 2024
KBUTBI OYJT KeH opHBIHAA Tayiirine 378 500 OGappens myHai enpipingi, Oyn 6acrankeia kyriiren 400 000
OappelbicH TOMEH KopceTKill. Alarsl xkocnap OoibiHIIa, oHaipic kenemin 450 000 Gappenbre aeiin apT-
TBIPY KO3JIEJITCH.

KazakcTaHHBIH COJITYCTIK-OaThIChIH/Ia OpHajiackaH KapalibiFaHak ra3-KOHJCHCAT KeH OpHBI 1979 Kblibl
anrpuibin, 280 Imapiibl MaKbIPhIM/IbI KAMTHBL. bysl kKeH opHbl 1984 KbLabl ©HIIPICIH OacTaibl KOHE Kasip
eNJieri eH ipi ra3 Kopsl Oap aiimakrapiabiH Oipi Oosbin Ta0ObiIanbl. 2024 sxpuibl KapamibiraHakTarbl MyHal
eHJipici Toymirine 263 000 Gappernbre *KeTTi.

Teniz — Kazakcranaarbl eH ipi MyHall KEH OpHBI, 9pi dJIeMJIeTi €H TepeH MYHal KeH OpBIHAAPBIHBIH Oipi.
Byi xen opubl 1979 xbUtbl amibuFaH xoHe OHBIH oHJenyl Chevron sxerekmrinik ereriH "TeHizmeBpoin”
KOHCOPLUYMBI apKbUIbl jKy3ere acanbl. 2024 sxbuibl TeHi3 keH opHbIHIA Toyirine 606 000 Gappens MyHail
ennipinai. Kazakcranna enjipiierin myHansiH 80%-1aH actambl Kacruii KyObIp KOHCOPIIMYMbI apKbLIbI
skcroprranazapl. by kyobip 935 munb (1 500 kM) y3bIHIBIKTa CO3bUIBIN, TeHi3, KaparibiraHak skoHe Oacka
Jia KeH opbIHaapbid Peceitnin FOxuas O3epeiika nopThiMeH OaiitanbicThipaisl [ 15]. KasakcTanaarbl ®KeTeKIii
YIII K€H OPHBIHAAFbI KOMIIAHUSIIAP YJIeci 1-KecTeie KopCceTiire .

Kecte 1— Ken opbiHaapeiHaarsl KoMnaHusuapAbH yiaec Memepi (%) 2023k

Ne Komnanusiiap Kamaran Kapambiranaxk Teni3
1 Eni 16.81 29.25 0
2 Shell 16.81 29.25 0
3 TotalEnergies 16.81 0 0
4 ExxonMobil 16.81 0 25
5 Ka3sMysHaiil a3 16.88 10 20
6 Inpex 7.56 0 0
7 CNPC 8.33 0 0
8 Chevron 0 18 50
9 Lukoil 0 13.5 5

Ecxkepry - [15] nmepekke3 HerisiHae aBTOpIApMEH KypacThIpFaH

XKorapriaa 1-mi kectenen keprenimizaeit, Kamaran en opusinaars! Herisri yiaec Eni, Shell, Total Energies,
Exxon Mobil, KasMymnaiil'a3, Inpex xone CNPC cHAKTBI ipi SHEpreTHKAIBIK KOMIAHUSIAP apachblHIa
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Oeminren. Eni, Shell, Total Energies, Exxon Mobil — 0y komnanusiiap sko0aHbl 0ackapyaa Heri3ri meurim
KaObUIAay1IIbI, eH ipi yiiec uenepi (16.81%) Oounbin Tadbiianbl. KazMynail a3neiH yieci 16.88% kypaiiibl, Oyt
KazakcranHbIH jx00a1aFbl CTPATETUSUIBIK KaThICYBIH KaMTaMachi3 erei. Inpex (7.56%) xxone CNPC (8.33%)
— OyJ1 KOMITaHUsIap 'K00aja a3 yjaecke ue O0JIiFaHbIMEH, alMaKTaFbl IKIAJBIH CAKTAll Ky YIIiH HHBECTUIIHS
caJly/ibl *KasiFracThipyna. Kamiaran KeH OpHBIHBIH MaHBI3IbUIBIFBI OHBIH TEHI3JET1 Kypesi eHaipic nHppaKy-
PBUIBIMBIHA OailyiaHbICThI JKOFapbl. JK0o0a aschIHIa SKOJIOTHSUIBIK TajanTap MEH OHAIPICTIK KayilcCi3maik Mo-
cesesiepi Oacthl Hazapaa Typ. COHBIMEH Katap, )KOFaphl TEXHOJOTHUSIIAP MEH MHBECTUIUSIIAPCHI3 KEH OPHBIH
TOJIBIKTAM urepy MyMkin emec. Eni (29.25%), Shell (29.25%), Chevron (18%), Lukoil (13.5%) xone KazMy-
Haitl'a3 (10%) kommanusuiapsl  KapaniblFaHak KeH OpPHBIHBIH HETi3Ti ipi OWBIHIIBLIAPBI PETiHIE KAThICAIIbI.
Eni men Shell (apkaiicbicsl 29.25%) — Oyl KOMIaHusIap KSH OPHBIH UT€PYIiH HETri3ri yisiectipymuriiepi 00-
ca, Chevron (18%) omemzeri eH ipi MyHall KOMIaHUSUTAPBIHBIH Oipi perinae KapamibiraHakThIH cTpaTerus-
JIBIK cepikTeci Oosbin Tadbuiagpl. Lukoil (13.5%) peceiinik koMmaHusi ra3 eHAIPICIH apTThIpyFa My/IIei
YKOHE OHIpJIeTi MHPpaKYpBUIBIMFa YIIKEH yiiec Kochill oThip. KazMymnaitl azapin yneci 10% OonranbiMeH, Oy
MEMJICKET YIIiH MaHBI3/bl peCypc OOJIbI TaObLIabI koHe Ka3akcTaH IbIK Kaapiap MeH HUH(PAKYPHLIbIMIbI
JnaMbITyFa Tikenen acep eteni. Chevron (50%) TeHi3 KeH OpHBIHAAFBI €H 1pi HHBECTOP JKOHE kK004 )KETEeKIIICI.
ExxonMobil (25%) - Oys1 amepukaibKk KOMIaHus xo0aHbIH ipi yieckepi. KasMynaiil'az (20%) yneci Ka-
3aKcTaHHbIH TeHi3zeri Myienepin cakrayra MyMKinaik oepce, Lukoil (5%) peceitnik koMmaHus MyHanIbl
KaiiTa eHJIeY *KOHEe TachIMaJIay mpolecTepine Karbicaabl. byrinae canaga 1300-xeH acram kacinopsiaga 220
MBIHFa JKYBIK aJ1aM KYMbIC icTel i, YKanmbl i1Ki eHIM KypbUIBIMBIHIA MYyHa#-ra3 cajlaChIHbIH yiieci 16%-1b1
Kyparl, MEMJICKETTIK OI0JPKETKE TYCETIH TyciMaepaiH 28%-/aH acTaMblH KOHE YKOHOMHUKaFa CaJlbIHATBIH HH-
BecTHUUSUTAPBIH 15%-1aH Ko0iH KaMTamMachl3 eTei.

KazakcranHbIH A3usl aiiMarblHaFbl CTPATEIHSUIBIK OPHBI, TAOUFU PEeCypCTap/IbiH 0ail KOPBI )KOHE KOFa-
PBI OUTIKTI J)KYMBIC KYIII IIETEIJIiK TiKeleld MHBECTHIMSIIAPIbl TapTy/da menrymn GakTopaapasiH Oipi G0k
2019 xpurman 2023 xbUT apasibIFbIHIA €71 YKOHOMHUKAChIHA IamMaMmeH 71,4 MuumMapi Jojuiap KejeMmiHe
TIKEJICH meTe K HHBECTHIINS KYHbLIIbl. COHBIH IIHJIE TIKEJIeH MyHai-ra3 cajlachlHa TapThIJIFaH UHBECTH-
nusiiap kesiemi 31,1 musnap noyiap/sl Kypaiasl. byrinae Kasakcranma mereiik KanuTailblH KaThICYbI-
MeH 20 MBIHHAH acTaM KOCIMOpbIH KbI3MeT aTkapajbl. llerenik Tikenaed MHBECTULIMSIIAP HETI31HEH OipJec-
KEH KOCIOphIHAAp KYpPY, CHIIIeC KOMIIAHUSIIAP ally, MEMJICEKETTIK aKTUBTEP/Il JKeKeIIeIeHAIpY, 1pi OHAipic
OpBIH/IAPbl MEH MHBECTULIMSIIBIK OAHKTEP/Il MISTEIIIK MHHBECTOPIIAPAbIH OacKapybiHa 0Py *KOJIaphl apKbLIbI
JKy3ere acbipbutya. 1-mi cyperre Kazakcranra kemin TyceTiH Tikesel merenaik nasecturpsuiapasiy (TILIA)
JKaJIITbI KOJIEMI MEH OHBIH III1H/Ie MYHAH-ra3 CEKTOPBIHBIH YJIECI KOPCETUITCH.
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Eckepry - [16-17] nepexke3 Heri3iHIe aBTOpJIapMEH KypacThIpFaH
ISSN 2224 - 5561 Central Asian

184 Economic Review




MHBECTULUNHU, DUHAHCBI 1 YUET
INVESTMENTS, FINANCE AND ACCOUNTING

XKorapeiga kepceTiren aepekrepre caii, KazakcTtaH S)KOHOMHKAChIHA TiKeJIeH eTeN ik HHBECTUIHsIIap-
IbIH TYCY ypaicin tangay 2019-2023 sxpuigap apanbIFblHAa dPTYPIIi OarbITTa ©3repreHin Oaikayra 0omajbl.
Juarpammaga sKajrbl HHBECTUIHMSIIAp KoeMi (KoK TyCIeH), MyHai-ra3 cektopbiHa tapteiirad TIHIN sxone
OCBI CEKTOP/IbIH aJITbl MHBECTHUIIUSIAFbI YiIeCi OCHHEICHIeH.

2019 sxbutbl KazakcTanra TapThUIFaH KaJlibl METSNIIK HHBecTULUs kojiemi 24,4 muummapa AKLI gosn-
napsIH Kypaca, 2020 sxbutel OyJ1 KepceTkim 17,2 mMuumapy 1ojutapra aedin TeMenaeni. byn kymabipay xa-
haHJbIK TaHJAEMHUSHBIH SKOHOMUKAJIBIK dCepiMeH O0ailjIaHbICThI 001ybl MYMKiH. 2021 5KbUIbI HHBECTUIUSIIBIK
Karaai xkakcapsii, xannsl TN kenemi 24 musuinapn gosuiapra neiid octi. 2022 xbLIbl €H KOFaphl JCH-
reiire yKeTir, 28 MUITHap/ JoJuIap maMachiHaa 60pl, anaiaa 2023 KbUtbl OYJ1 KOPCETKIIT KalTaiaH a3ian
TOMEHEI.

MyHaii-ra3 ceKTopbl JocTypiii Typae KaszakcraH SKOHOMUKAChIHA MIETEIK WHBECTHIMSIIAP/IBIH MaHbI3-
Jibl OarbIThl 00JIbIN TaObLTABL. 2019 KbLIbI OYJI ceKTOpFa mamamen 12,2 musutuap/ gosuiap tapteuica, 2020
JKBLJIBI KOPCETKIII €Ki €Cere JKybIK KhICKAPBII, 6,5 MUILIHAp/ JoJiap mamMackiHaa 00sbl. Kelinr xKeluiaapsl
CEeKTOpFa OarbITTANFaH MHBECTUIMsIIAp OipTiHaen yiraism, 2022 xbutbl 9,6 MUIITHAP/ TOJUIApFa JKETTi, Oi-
pak 2023 >kbUIbI KaliTaJaH TOMEHJIEY YpAicl OaiKaibl.

2019 xbLIbl MYHAW-Ta3 cajachl )KaJibl HHBeCTHIMIIAPIbIH 50%-bIH Kypajbl. Anaiina 2020 sxbuibl Oyt
kepcetkim 38%-ra aeiiin Temenaen, 2021 xone 2022 xpuinapbl 28% neHreninae cakramiabl. 2023 iKbbl
CEKTOPJBIH yiieci 24%-Fa )KybIKTaIl, TOMEH/IeY Ypaici karacTsl. by KazakcTan 5KOHOMUKACBHIHBIH dpTapar-
TaHy OarbIThIH YCTaHBII, MyHai-ra3 CEKTOPhIHAH O6Jiek, 0acka cajiajapra jJia HHBECTUIIUS TapTy KapKbIHBIH
apTTHIPBII )KaTKAHBIH KopceTe . 2-mi cyperte 2023 KbUIFbI MAOTIMETTEpre colKec, enjiep OOWBIHIIA TiKeNneH
merenaik uapectuiysuiapabiy (TII) xkaiiribl aFbIHBIHBIH YJIECI TAMBI30CH OSpireH.

TLWU »kannbl afbiHbl

B HupepnaHpg,
M Peceit
u Wseiuapusa
M KpiTai
W OHTyCTiK Kopesa
= AKW
Benbrua

backanap

2-cypet. THIU-np1H enpep OoibIHIIA KaITTbI aFbIHBL %0, 2023 XK.
Eckepry - [16-17] mepekkes Heri3iHae aBTOpIapMEH KYPaCThIPFaH

2023 *KBUTFBI KOPCETLITeH MaJliMeTTepre colikec, KaszakcTanra eH Kol HHBECTHUIUS CallFaH elJep/iH KaTa-
peiEaa kembackiHna Hunepnana, Peceit, Llseiinapus, Kerrait, OnTycTik Kopes, AKIL xone benbrus ennepi
6ap. ConbIMeH KaTap, 0acka ga MEMIIEKETTEepAiH yiieci endyip xorapbl. Hunepnana — 25,6% kepceTkilmnexn
Kazakcranra mereniik WHBECTHIIUA callyja Kembacuibl en Oonbin oThlp. by kepcetkim HeriziHeH Shell,
Eni sxoHe Oacka fa eypornaiblKk MyHai-ra3 KOMIaHUSIIAPBIHBIH eTiMi3/IeTi YHePreTUKAIBIK )KoOallapFa KaThl-
cybIMeH OaitnanbicTel. Kamaran, Kapamipiranak xone TeHi3 KeH OpBIHIAPBIH UTEPY OCHl MHBECTHLIMSIIAPABIH
Heri3ri 0areIThl 00k TaObIIaAEL. Pecei — 12,3% kepceTtkimTe KasakcTan S5kOHOMHUKAChIHA €KiHIII ipi HHBEC-
TOp peTiHJIe KaubInTacThl. «Jlykoim», «I'a3npom», «PocHeTH» CeKiNIi peceisTik SHEPTreTHKAIIBIK AIIaybITTap
MYHaii-ra3 ceKTOpbIHa Kapkbl Kytoga. CoHbiMeH KaTap, Kasakcran meH Peceli apachlHIarbl SJKOHOMHUKAIBIK
JKOHE cayia OaillaHbICTaphl J1a HHBECTUIVSIIBIK aFbIMJIBI apTThIpyFa bIKnan erefi. [lBeimapus — 9,3% yneci
Kazakcrannarsl MHBECTHIIMSIAPBIHBIH 0aChIM KOIIIIUIIT Tayap TPEHIWHTT MEH KapiKbl callajapblHa OarbIT-
tanrad. Glencore cuskThl ipi kommnaHusuiap KazakcTaHHBIH MyHai-ra3 KoHE METALTYpPTHs CajachIHIarbl
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SKCIIOPTTHIK JICYETiH JaMBITYa MaHbI3/IbI poIt aTkapasl. Kpitaii — 7,1% KeseMiH/Ieri HHBECTHLIUSIAPbI MY-
Haii-ra3, "HPpaKypbUIBIM MEH OHEPKICINTIK OHIpic cananapeinaa aiitapasikrail opbi anagsl. CNPC (China
National Petroleum Corporation) skoHe 0acka /a KpITalJIBIK MEMIIEKETTiK KoMItaHusutap Kazakcranmga GipHe-
Ie CTPaTeTHsUIBIK JkoOamapap! icke aceipyna. ConsiMeH KaTap, Kpitait KazakcTraHMeH dHEpPTreTHKAIBIK Cepik-
tecTikTi KymrenTin, "bareic Keitaii — Bateic Eypomna" myHait skoHe ra3 KyObIpJapblH JIaMbITyFa KaTbICy/a.
Onrycrik Kopest — 5,0% kepcetkimmnen Kazakcranra Heri3iHeH HHHOBALMSUIBIK TEXHOIOTHSIIAP, KOIK JKOHE
JIOTUCTHKA OAFBITBIH/IA HET13T1 WHBECTHIMSIIAPBIH canyaa. KopesuiblK KOMITaHUsIIap OHIIpiC XKoHEe MallliHa
Kacay caianmapbiaaa aa oencenainik raneiryaa. AKI —4,4% yneci KasakcTaHHBIH MyHal-ra3 CEKTOPBIH/IAFbI
MaHbI3/Ibl CTPATETHsUIBIK cepikTectepiniy Oipi. Chevron, ExxonMobil, ConocoPhillips cusikre ipi amepurka-
JIBIK MyHali-ra3 Komnanusuiapsl TeHis skoHe KapanibiraHak KeH OpbIHAAPBIH UTepyTe KapiKbl Cajib OTHIP. by
eJIJIIH MTHBECTUIUSUIAPBI KOOIHEeCe IHEPTeTHKA callaChlHA OaFBITTAIIFAHBIMEH, OacKa cajaliap/laFbl KaluTal ca-
JTeIMIApHI 1a apTyna. bembrus — 4,3% keneminge KazakctaH S5KOHOMHKAachIHA HETi31HEH Kap>KbUTBIK KbI3MET-
TEP MEH OHEPKACINTIK OHAIPICTI MHBECTUIIMSIAN b Bebrusiiblk KoMIIaHusIap KeOiHece OaHK CEKTOPhI MEH
JIOTHCTHKA caJlaChlHA Kap Kbl KYtoJia. backa enjiep OolibiHINa kepceTkimTep — 32% - pannws, bipikken Apad
oumipiikrepi (BAD), JlrokcemOypr, XKamonus, Typkus xoHe 6acka MemiiekerTep KasakcTaH SKOHOMUKAChIHA
aliTappIKTall HHBECTUINS KYiiFaH. byt enyiep/iiH HHBECTUIIUSACH KoOiHece apTYypIIi cananapra OeriHim, apTa-
panTaHAbIPBUIFaH CUITATKA HE .

2020 xputgan OacTar >kep KOWHAybIH MaiiianaHy KYKBIFBIH Oepy paciMi TOJBIK aBTOMATTaH[IbIPBUIBII,
AJIEKTPOH/IBIK aYKIIMOHIAP aPKBLIBI )KYy3ere achipbutyaa. 2024 xbUIFbl 1 Kapaiiaaarsl xarail OOMbIHIIA KOMIp-
CyTeri MUKi3aThIHA KAThICTHI 315 KemiciMmapT skapambl 00Jbit oThIp. OChl Ke3eHE OTKI3UITeH 9 AIeKTpoH-
IIBIK aYKIIFOH OapBICHIHA OI0KETKE IIIaMaMeH 49,5 MIIp.T TeHre KeJIeMiHie 00HyCTap TOJICHIN, TCOTOTHUSITBIK
Oapnayra $443 MitH nHBECTHIIUS TAPTHUIABL. JKep KOHHAYbIH MaiiiananymbUIapAblH KeTiCIMIIAPTTHIK MiHICT-
TeMeJepiH opbIHaay Maceneci ae 6acTel Hazapaa. 2022 puigan Oepi ayKIMOH apKbUTbl 52 mapT Oy3bUIbI, 9
KerniciMmrapT OoiibrHIIa 1,9 Mipa TeHre Kapkbl oHaipii. 2022 KbUTFBl MIAPTTHIK MiHACTTEMENEp i Oy3FaHbI
ymia 158 xabapimama sxibepimim, 5,6 MIpI TEHre KeJIeMiHIe alpImmysl oHaipinmi. Am 2023 >KbUTBI JKaJIITbl
comachkl 14 mipy teHrere 141 xabapiama skonaHabl. ByriHae eHIIpUIreH KapKbl KojeMi 2,4 MIIpJ TEHrere
xetTi [18-19] .

KazakcTaHHBIH MyHaii-ra3 cajachlHa IIETENIK WHBECTHIIASA TapTy SKOHOMUKAHBIH TYPaKThl JaMybl MEH
SHEPTeTHKAIIBIK QJIEYETiH apTTHIPYda MaHBI3IbI poll aTKapaabl. COHFBI XKbIIIAPH! OYJI caara TapThUIFaH KalH-
TaJl KeJeMi TYpPaKThl OOJFaHBIMEH, FajJaM/IbIK SKOHOMHKAIIBIK ©3repicTep, reocasicl GpakTopiap MEH HapbIK-
TBIK KaF/Iaiiap MHBECTUIMSIIBIK aFbIHAAPFa dcep eTye.

[eTenaik MHBECTHIUSTIAPIBIH KYPBUTBIMBIH TaJJIay HOTHXKEIEPi KOPCETKEHICH, Kazakcranra Kap-
bl caatbid Herisri enaep — AKIL, Kerrait, Hunepnamn, Orryctik Kopes xone bensrus. Ocipece, AKII-TIH
Chevron xxoHe ExxonMobil cusikTs! ipi MyHali-ra3 kopriopanusiiapsl TeHi3 sxone Kaparnibiranak xobdanapbiHa
Oenceni Type Kapxbl canyaa. Conpimer katap, Kpitaitnein CNPC cexinii koMnaHusuiapbl HHOPaKypbUTbIM-
JBIK k00anap MeH MyHail @Hipy CEKTOPbIHA MHBECTHULIUS CANIbII, SHEPIeTUKAIBIK OPINTECTIKTI HBIFAUTYIA.

Maxananpl KOPBITBIHIBIIAN KeJle, MyHal-Ta3 CalachbHIaFbl MIETENIIK WHBECTUIIUSIIAPABI THIMII TapTy
JKoHe Oackapy OarbIThIH/Ia TOMEHJIET1 HAaKThI YCHIHBICTAp 93ipieHnai. byn ycwiHbIcTap 3epTTey OaphIChiHAa
QJIBIHFaH SMIIUPHUKAJIBIK JIEPEKTEP MCH CAIBICTBIPMAJIbl TajlIay HOTHKeNepiHe HeTi3aenreH xxoHe Kasakcran-
HBIH WHBECTHUIIHMSUIBIK CasCAThIH XKETUIipyre OarbITTala bl

KazakcTan SKOHOMUKACHIHBIH HHBECTHUIUSIIBIK TAPTHIMIBUIBIFBIH apTTHIPY YIIIH MIETENAIK HHBECTOpIap
MYIJIETIEpiH CeHIMII KOpFayFa OaFbITTaIFAaH TYPAKThI KYKBIKTHIK 0a3a KakeT. by perre "MaBecTHIUIIAD TY-
pauner" KP 3anbIHa Ty3eTyep eHrisin, KeliciM-apTTap/IsiH e3repMeiTiHIiri Karunachid (stabilization clause)
3aHbI TYpAE OCKITy YCHIHBLUIAIbI.

MyHaii-ra3 caiachlH/[a MHBECTHIMSIIAP/IbI OacKapy THIMILTITiH apTThIpy yiniH "Kazakh Invest" sxone sxep
KOWHAYBIH TIaiigaaHyFa pykcaT OepeTiH YOKUICTTI OpTraHIapablH KBI3METIHAC aIlbIKTBHIKTE apTTBIPY, PYK-
caT Oepy Mep3iMIEpiH U(PPIaHIBIPY KOHE KEeNIICIMICDP paciMIepiH OHTalIaHbIpy KaxeT. by yceiabic KP
MewmnekeTTik KpI3MeT ictepi areHtTiri MmeH KP Ludpneik gamy munuctpiirinin 2023 KbUIFbl ecenTepine
HEri3eJrex.

[eTenaik KanuTaIIbl TEK KOMIPCYTEK OHIIPYTE eMec, MyHai OHJeY JKoHE MYHai-XUMHUS OHIIpiciHe TapTy
MaKcaThIHJa apHAWbl MHBECTUIIMSUIIBIK KeJliciMaep kacay YCbHbUTaael. Meicansl, [lomsmranse Orlen sxone
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OwmannbiH OQ KOMITaHUSIIAPBI TOXKIpUOECiHE YKcac OipyiecKeH sxo0ajap YIIiH MEMJICKET TapalblHaH CyOCH-
JIHSE YKOHE OHJIIPICTIK MHPPAKYPBUIBIMFA KOJDKETIMIUTIK Oepiityi THiC.

Peceit men KpiTail OarbiTTapeiHaH ToyenaimikTi Temenaery yuriH Kazakcran Eypoonak (ERIA), ITapcer
mbiFaHarel enzepi (Bahrain, UAE), ;xone ASEAN aiiMarbl enjiepiMeH eKiKaKThl HHBECTUIMSUTBIK KeTiciMaep
xkeliciH keHelTyl kepek. by 6arbitra KP CIM men "QazTrade" apachiHiarbl YHIECTIPY KaXKeT.

Kazakcran xasjpIkapaiblK MHBECTUIMSUIBIK aFbIHIapFra OeifiMaeny yuIiH MyHaii-ra3 skobamnapsiana ESG
(environmental, social, governance) cTaHZapTTapblH €HTri3yi KepeK. MpbIcanbl, KEPriliKTi KaMTy, €HOEK
Kayilci3/iri )koHe NapHUKTIK ra3/iap MbFapbIHABUIAPEIH a3aiTy OOMBIHIIA KOPCETKIITEP/l JIMICH3USIIBIK Ta-
JanTapra eHrizy YChIHbUIaIbI.

DHepreTUKaNbIK Kayilci3lik eH WHBECTHIIUSIBIK OCHiM/IeIly MaKCaThIHa MYHAa-Ta3 CEKTOPBIHAFbI 1pi
KOMITaHUSUIAp YIIiH )KaHAPTHUIATBIH DPHEPTHSI KO3JIepiH Naianany OOHbIHIIA MiHIETTEMEeNep eHri3y YChIHBI-
nanel. byn yeeraeic Hoperust men Kanana toxxipuOecine HEri3Aetin oThIp.

XKanmel, KazakcraHHBIH MyHaii-ra3 cajachlHa NISTENIIK WHBECTUIMSIIAD TaPTYAbIH Ka3ipri Karaaibl Ty-
PaxThI CHIIATKa ue OOJIFaHbIMEH, CaJIaHbIH Y3aK MEp3iMl JaMybl YIIIH HHBECTUIMSIIBIK CasiCaTThl JKETUIIPY,
WHHOBAIHSJIBIK TEXHOJIOTHSIIAP/IBI €HT13Y JKOHE XaIIBIKAPAIIbIK OPINITECTIK asChlH KEHEUTY MaHbBI3AbI PaKTop-
Jiap OOJIBIT TaObLIAIBI.
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I'OCYJAPCTBEHHAS ITOJIMTUKA B COEPE UHOCTPAHHBIX
VWHBECTUIIMA B HE®TETA30BOM CEKTOPE KA3AXCTAHA:
IOPEKTUBHOCTDB U BEKTOPBI PA3BBUTHUSA

C. C. BIapipsic!, III. A. Kymaguna®, T'. P. MomGexoBa®

'VHUBEpCHUTET MEXKTyHAPOIHOTO TYPHU3Ma M TOCTeNpuuMcTBa, TypkectaH, Kazaxcran
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ypkecTaH, Kazaxcran

AHHOTALIMUA

Lenv uccredosanus — ONIeHKAa MHBECTHLIMOHHOM MOJIMTUKY B He(TerazoBoM cexrope Pecrry6muku Ka3zaxc-
TaH ¥ aHAJIM3 TEKYIIEro COCTOSHUS MPHUBIICUEHHUS MHOCTPAHHBIX MHBecTUIMI. OCHOBHAs 3ajjadya HCCIen0-
BaHHUs 3aKJIIOYACTCS B OLICHKE I'OCYAAPCTBEHHOHN IOJUTUKH I10 IPUBJICYEHUIO NHOCTPAHHBIX MHBECTULIMM B
He(TEra3oByo OTpacib U BBISBICHUH KIFOUYEBBIX (PAKTOPOB, BIMSIONIMX HA JIAHHBIH MPOIIECC.

Memooonozus — B Xo7ie MicCle0BaHMS ObUT MPOBEAEH SKOHOMHUECKUIM M MHCTUTYIMOHAJILHBIN aHAJIN3 OIIbI-
Ta TIPUBJICYCHUS] HHOCTPAHHBIX MHBECTUIIMH B Heprera3zoeiil cektop Kazaxcrana. B kadecTBe ammnupruieckoi
0a3bl NCTIONB30BATUCH O(UIMAIBHEIE CTaTHCTHYeCKUe NaHHble KomuTera o cratuctike Pecrryomukn Kazaxc-
TaH U aHanutuaeckue oTd€rel 3a 2010-2023 roapl. B pamMkax cpaBHUTENBHOTO aHaiM3a ObLIH PacCMOTPEHBI
WHBECTUIIMOHHBIE MTOTOKM MeXay KazaxcTaHoMm u cTpaHamu, SIBIASIOIIMMHUCS €r0 OCHOBHBIMH HWHBECTOpPaMH,
Brtovas Hupepnanael, Poccuto, LBeiinapuro u npyrue rocyaapcrsa. Takke ObLIH POaHAIM3UPOBAHEI HALTHO-
HaJIbHas 3aKOHOJaTeNbHas 6a3a 1 MeXaHU3MbI TOCYAaPCTBEHHOTO PEryJIMpOBaHNs, OKa3bIBAIOIIUE BIMSHUE HA
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MIPUTOK MHOCTPAaHHBIX MHBeCTHLMI. [0 uTOram mccienoBanus pa3paboTaHbl KOHKPETHBIE MTPEUIOKEHHS, Hall-
paieHHbIe Ha Y3Q(EKTHBHOE yIpaBlieHue HHOCTPAHHBIMU WHBECTHIIUSIMU B HeTera3oBoi oTpaciu.

Yuuxanvnocmv/yennocms uccie0osanusi — MCCIeOBaHHE OCHOBAaHO Ha OLGHKE TEKYIIETO COCTOSHUS
WHOCTPaHHBIX WHBECTUIMH B HedTerazoByro orpacib KazaxcraHna, onpenelieHMH WX JUHAMUKHA W aHAIU3e
BJIMSIHUSI HHOCTPAHHOT'O KaluTajla Ha CTPaTerHuyecky BaXKHYIO OTpacilb HAaI[MOHAIBHOM 3KOHOMUKH. B craThe
paccMaTpuBaeTCsl pealibHasi TMHAMHUKA WHOCTPAaHHBIX nHBecTHIMMA 3a 2019-2023 roapl, MPOBOIUTCS OICH-
Ka CTPYKTYpBI ¥ TpaHc(opMaluy WHBECTUIIMOHHOM TONMTHKK B HedTerazoBoM cekrope. Ocoboe BHUMaHNE
yAEIeHO YKOHOMUYECKOMY BIUSHNIO Benymux uaBectopoB — CIIA, Kuras, Hunepnannos, FOxuoi Kopen u
benbrum — Ha pa3BUTHE OTPACIIH.

Pesynvmamul uccredoganiusi — BBIBOABI 1 PEKOMEHAAIUH MOTYT OBITh HCIIOJIB30BaHBI IPH Pa3paboTKe Mep
[0 CTAaOMJIM3alMU U JUBepCH(UKAIH MPUTOKA HHOCTPAHHBIX WHBECTUIIMN, COBEPILICHCTBOBAHUIO HHCTUTY-
LHUOHAIBHBIX peopM, a Takke GOPMHUPOBAHUIO CTUMYJIOB JJISl BIOKEHHH B He)TEXUMHUYECKHI U Tiepepada-
TBHIBAIOIIMN CEKTOPbI. HECMOTpsi Ha OTHOCHTENBHYIO CTAOMIBHOCTh 00BEMOB MHOCTPAHHBIX MHBECTHIIUN B
HedTeraszoByro orpacib Kazaxcrana, B OCIEHHUE TOJIbl HAOMIOAACTCS TCHCHIIUS K CHIDKEHUIO. DTO 00yc-
JIOBJIEHO N3MEHEHHUAMH Ha II100aJTbHOM HEPreTHUECKOM PBIHKE U YCI0)KHEHHEM WHBECTHIIMOHHOTO KJIUMaTa.
B craThe npensioxkeHsl KOHKPETHBIE MEpbI, HallPaBJIeHHbBIE HA TIPE0I0JIEHNE YKa3aHHbBIX BHI30BOB.

Knioueswvie crosa: Kazaxcran, HererazoBast 0Tpacilb, HHOCTPaHHBIE HHBECTUIIMH, DKOHOMHUYECKOE pa3BU-
THE, DJHEpreTndeckas 0e30MacHOCTh, TOCYAapCTBEHHAS OJIUTHKA.

STATE POLICY IN THE FIELD OF FOREIGN INVESTMENT IN KAZAKHSTAN’S OIL
AND GAS SECTOR: EFFECTIVENESS AND DEVELOPMENT VECTORS

S. S. Ydyrys!, Sh. A. Zhumadilla*, G. R. MombekovaZ
Tnternational University of Tourism and Hospitality, Turkestan, Kazakhstan
2Khoja Akhmet Yassawi International Kazakh-Turkish University, Turkestan, Kazakhstan

ABSTRACT

Purpose of the study — The main objective of this study is to assess the investment policy in the oil and gas
sector of the Republic of Kazakhstan and to analyze the current state of foreign investment inflows. The study
aims to evaluate the effectiveness of state policy in attracting foreign direct investment (FDI) into the oil and
gas industry and to identify the key factors influencing this process.

Methodology — The study employs economic and institutional analysis to examine the experience of
attracting FDI into Kazakhstan’s oil and gas sector. Empirical data were drawn from official statistics of the
Bureau of National Statistics of the Republic of Kazakhstan and research reports covering the period from
2010 to 2023. Within the framework of comparative analysis, investment flows from Kazakhstan’s major
investing countries—such as the Netherlands, Russia, Switzerland, and others—were examined. In addition,
the national legal framework and mechanisms of state regulation were analyzed in terms of their influence
on FDI dynamics. Based on the findings, the study proposes practical recommendations for improving the
management of foreign investments in the oil and gas sector.

Originality / value of the study — The research is distinguished by its comprehensive assessment of the
current state and trends of FDI in Kazakhstan’s oil and gas sector, as well as an evaluation of the impact
of foreign capital on a strategically important segment of the national economy. The article examines the
actual investment dynamics during 2019—2023 and analyzes the structure and transformation of Kazakhstan’s
investment policy in the oil and gas sector. Particular attention is given to the economic influence of key
investor countries such as the United States, China, the Netherlands, South Korea, and Belgium.

Research Results — The findings may be applied to the development of measures aimed at stabilizing and
diversifying foreign investment inflows, enhancing institutional reforms, and stimulating investment in the
petrochemical and refining sectors. Although the volume of FDI in Kazakhstan’s oil and gas sector remains
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relatively stable, recent years have shown a downward trend due to global market fluctuations and a more
complex investment climate. The article presents specific policy proposals to address these challenges.

Keywords: Kazakhstan, oil and gas sector, foreign direct investment, economic development, energy
security, state policy.
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KA3AKCTAHJAFBI DJIEKTPOH/IBIK YKIMET: KA3IPT'T JKAF JABI
"KOHE MEMJIEKETTIK KbI3METTEP/I IU®PJIAHABIPY IbIH BAFBITTAPBI
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AHIATIIA

3epmmeyodiy maxcamol — KazakcraHaarbl MEMJICKETTIK OacKapy xyhecinie mudpIibik KypaigapbiH bIKIa-
JIIH aHBIKTAY YKOHE eJIIMI3/IiH 3JICKTPOH/IBIK YKIMET )KYHECIHIH XaJIbIKapaslblK JICHICH/IeT1 1aMy JMHAMUKAChIH
AHBIKTAIl, OHBIH Ka3ipri karaaiibiH Oaraiay.

OolicHamacel — MaKaJlaHbl a3y O0apbIChIH/A KOJIJAHBUIFaH 9JIICTEP PETIHJIE CTATUCTUKAJIBIK-9KOHOMETPH-
KaJIbIK 9JIicTep i arayra 0osajibl. CTaTUCTUKANBIK JEPEKTEPIiH KOMETriMeH Oelriii 0ip SKOHOMUKAJIBIK OpTa-
Jia 0oJIaThIH ©3repicTep/Ii Tajaay OapbhIChIHIA KOJIAHBUIATHIH O/1iC OOJIFAHIBIKTaH, YJICKTPOH/IBIK YKIMETTIH
carachlH Oarajay MaKcaTbhIHAa KOJIJaHbIC JEPEKTEPl apKblIbl TaIay xkKacayJia KOJIIaHbUIBII, Tpa@uKTep MEH
JarpaMMaiap TYpiHje Tajijay HOTHXKENepl MIbIFapbUI/IbL.

3epmmeyoiy Gipeceiiniei perinne KazakcraHHBIH MEMIIEKETTIK OacKapy >Kyhecinneri TudpIibiK aMy Ho-
Trokenepin, 2005-2024 xxpiiap apabIFbIHAAFBI JIEKTPOHIIBIK YKIMET KOPCETKIIITEPiH Ta/ay XKoHEe ajblHFaH
HOTHKEJIep apKbLIbl 00JDKaM Kacay ikl aTayra 00ajbl.

3epmmey HomuoicecinOe MEMJICKETTIK Oackapy KyieciHie mudpIblK KypaaaapAblH ocepl aHBIKTaJbIII,
AJIEKTPOHJIBIK YKIMET KBbI3MET1 KOPCETKIIITEPiH Taliay apKbLIbl IWHAMUKAJIBIK JaMy HHACKCiHE O0JKaM xkKa-
caJlIbl.

Tytiin co30ep: MEMJICKETTIK OacKapy, U pIaHAbIPY, HTUPPIIbIK Kypajiaap, SJISKTPOHIBIK YKIMET, aKapaT-
TBIK XKYHEep.

KIPICIIE

COHFBI OHXBUIBIKTA IUPPIIBIK TEXHOJIOTHSUIAPIBIH OSJICEHII 00Ty hI QJIEMJIIK J1aMy TPEHJIIHIH carajibl e3re-
pyiHE OKeIJIi )KoHE aKIapaTThIK KOFaMHaH U(PIIBIK KOFaMFa KOITy Il OLIIIpeTiH )KaHa TeXHOIOTHSIIBIK PEBOJTIO-
LUSIHBIH €PEKIICTIKTEPiH KOPCETTi. FhIIbIMU-TEXHONIOTHSIIBIK ©3TepicTep SKOHOMUKAIIBIK JKOHE CasiCH XKyiernep-
JIeT1 e3repicTep/Ii KaMTaMachl3 €TeTiH, aaaMaap/IbIH XKeKe oMipiHe acep eTeTiH Taburu npouece xypai. Lindpiabik
TpaHchopMaIys, KalIbl dJIEMIIK TPEH peTiHae, OacKalapMeH KaTap, MEMIICKETTIK OacKapyAblH (GopMarapbl
MEH 9JIICTEePiHIH, MEMJICKET TICH KEPriTiKTI ©31H-031 OacKapy/IbIH PeJIiHIH e3repyiHe okei. YKarbsl MarbiHa a
"mudpiblk TpanchopManmsa” TEPMUHI TEXHUKAJIBIK KalTa XKapaKTaHIbIpy/ Ikl FaHa eMec,3aMaHayr TeXHOJIOTHs-
JIap/ipl Maianany KoHe JePeKTep/Ii Tajliay apKbUIbl OJIapJIbIH TUIMJII ©3apa 9pEeKeTTeCyi YIIiH YHbIMIap MEH
MeKeMeJIep/IiH )KYMBICBIH YHBIMAACTBIPY TOCUIEPIH KalTa KapacThIpy bl OLTipet.

MemiiekeTTik Oackapyra HU(PIIBIK TEXHOJIOTUsIAPbl €HI'13Yy a3aMaTTap MEH YUbIMIAPIbIH MEMJICKETTIK
KBI3METTEp MEH cepBHcTepre HNUGPIBIK TYpAe KOJ JKETKi3yiH KaMTaMachl3 eTyre, JepeKTepai OacKapybiH
WITTBIK JKYHECIH KYpYFa, dJIEKTPOH/BIK YKIMETTIH MH(PPAKYpPBUIBIMBIH JaMBITyFa, MEMIJICKETTIK Oackapynaa
eTIIeN MIaTGOpPMaIbIK MISHIMIEPIi KoJiqaHyra OarbITTainrad. COHIBIKTAH, IU(PPIIbIK KYpaIAapAblH bIKIIAIbI
MEH DJIEKTPOH/IBIK YKIMET KBI3METIH TaJJIall, 9cep eTeTiH (paKkTopiap/ibl aHBIKTay MaHBI3/bI OOJIBII CaHaa bl

ATanmbIln Mocenie OYTiHT TaHa 3epTTEyIIUIep TapanblHaH YJIKEH KbI3BIFYIIBUIBIKKA He. Mbicaibl, Noura
Aleisa (2024) e3iHiH FbIIBIMU €HOCTIHJIE JIEKTPOH/IBIK YKIMET KbI3METTEPIH KaOblIlayFa 9Cep €TETiH Heri3ri
(daxToprapap! aHBIKTAIL, OJIAPIBIH OPTYPIIi MY/IENI TapanTapra, COHBIH ilIHJE cascaTKepiep MeH miardhopma
asipuieyiiiepine acepin 3eprreitai [1]. Zeynep Engin ef al (2025) »acaHpl MHTEIUICKT HETi31HAEr YKIMET
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YILIiH )aHa TOPT JIEeHIeiIi KypbhUIbIM YChIHAABL. byt 3eprreyae Dcronus, Cunramyp, YHIICTaH xkoHe YIbI0pH-
TaHHSJAFbI TOKIPHOENEPi CANBICTHIPBUIBII, TUPPIBIK HHPPAKYPHUTBIMHBIH MaHBI3IbUTBIFbI JKOHE OHBIH YKIMET
KbI3METTepiHe acepi Tamaanran [2]. Muhammad Younus et al. (2024), Chugunov, A. V. et al (2018) xyprizrexn
3epTTey Scopus JepekTep OazachblHAH ajbIHFAH MOJIIMETTEp/l Naiananbi, THQPIbIK YKIMETTiH TpaHcdop-
MaIIUSChIH 3epTTeyre OarbiTTasiFad. Makanana nu@pIiblK YKIMETTIH TPEHATEP1, FhUIBIME JKapHsUIaHbIM AP IbIH
OaiiylaHBICTAphI KOHE 3ePTTECY OPTAIBIKTAPhI TasiaHa sl [3; 4]. Zh., Adjei-Bamfo, ef al (2019), MokeeBa MeH
IOpxko (2023) makanaigapbiHa MEMIICKETTIK CAThIN allyJiapibl TAJAAy YIIiH HHGPILIK KYpaaaapabl KOJIIaHy
KapacThIPbUIA/Ibl. 3epTTEY OAPBICHIH/IA KYMOH/I CATHII alyJiap bl aHBIKTAY YIIIiH CTATUCTUKAJIBIK SJIICTEp MEH
mUGpAbIK Kypanaap, oHblH iminge Marker-Interfax MOHUTOPHHT oHE caThINl aly Tanjay Kyleci maiinana-
HBLTFaH [5; 6].

OTaHIbIK aBTOPJIAP/IaH SJICKTPOH/IBIK YKIMET IeH MEMJICKETTIK 0acKapy sKyHeciH nudpiiaHabipy Macelie-
nepine Amanbek, Y., M.Ay6akupos, E.Hukynesues, K.[llamaxaiiyibl, A.AJNTbIHOB, 3. AMaHTeIMHOBA, M.A-
caHoBa, b.Ouet, E.bopucora, M./layneToB CHUSKThI aBTOpJIap/biH eHOeKTepi apHairaH. Oyap/IblH MaKaiana-
PBIH/IA AJICKTPOHABIK YKIMETTIH Ka3zakcranmaarsl qaMmy Ke3eHIEpi, OHbIH IIIH]IC aKIapaTThIH KOJDKETIMILUIIT,
Kayimci3/iri koHe 3aH/IbIK HOpMaJiap KYHECIHIH KaJbIITACybl, JEKTPOH/IBIK YKIMETTIH KYPBLIbIMbI, KbI3MET
KOPCETY carachl )KoHE MEMIICKETTIK OpraH/Iap/IbIH ACPEKKOPBIH MHTErpalysiiay Typaibl OasHaanaabl. COHbI-
MEH KaTtap, 3JICKTPOH/IbIK YKIMETTIH apThIKIIBUIBIKTAPhl MEH OHBIH KOFaM ©MipiHe oacepi TalKblIaHa bl [7;8;9].

3EPTTEYAIH HET'I3I'l bOJIIMI

DJEeKTPOHBIK YKIMET TYCIHITIH/AE dJEKTPOHIBIK €CENTey TEXHUKACHI, aKMapaTThIK JKyHenep KoHe aKra-
PATTHIK-KOMMYHHKALUSUTBIK TEXHOJIOTHSIIAP e€Mec, MEMJICKETTIK OMIIIK TIeH MEMIICKETTiK OacKapynbl icke
achIPYJIbIH MPUHIUITEPI MEH 9JicCTepl HETi3rl TYCIHIK 0ONyBl THIC. DNEKTPOHMABIK YKIMETTE MEMIICKETTIiK
MIiHJIETTEp/Ii OPBIHAAYABIH THIMIUIITIH apTThIpyFa jkoHe HUGPIaHIbIPY JKaFIaiblHIa XaJIbIKICH JKoHE a3a-
MAaTTBhIK KOFaM MHCTHTYTTapbIMEH jKaHa OalllaHbICTap OPHATYFa HETi3/IeTeH JKYMbICTAp KapacThIPbUTYBI Ke-
pex. Ocepnaiiiia, 3MeKTPOHABIK YKIMETT] JaMBITy MaKcaTTapblHBIH Oipi MEMIIEKETTIK Oackapy MeH ©3iH-031
OacKapy/ibIH, OHBIH 1IIIH/C XEPTUTIKTI IEHIeH/Ie THIM/IUTITIH apTThIpY 00k Ta0bu1aabl. OChl MaKcaTKa KoJ
JKETKI3y TYpJi aKmaparThlK TEXHOJOTHSIIAPABI CHI13y KOHE NaiJanany apKbUIbl KamMTaMachl3 eTinemi. Ocbl
opaiijia SJIEKTPOH/IBIK YKIMET JKyHesiepi MEMIICKETTIK OacKapy Kypaiaap/asiH 0ipi 0obin Tadbbiianst [10;11].

Kazakcrannarbl 2IeKTPOHIBIK YKIMET JKyHeciH Oaranay yiiH OipiHIII KepeKTe OHbIH Ka3ipri KaraalbiHa
Tanjay Kyprizy KaxeT. DICKTPOHBIK YKIMET KbI3METiH Oaraiay yuriH anerre EGDI uHaekci KongaHblIa bl
Xamnpikapansik Global E-Government Development Index (EGDI) unnekci bipikken ¥nrrap ¥iibimel (BYY)
TaparnblHAH €Ki XbUIA Oip peT KapHUsIIaHa bl )KOHE opOip MEMIICKETTIH 3JCKTPOH/BIK YKIMET CajlachIHIarbl
JlaMy JICHIeiiH aHbIKTayFa OarbiTTanrad. EGDI uHeKCl yIIl Heri3ri KOMIIOHEHT OO¥bIHIIIA OaFraiaHabl:

Omnnaiin-Kpi3MetTepain gamy unaekci (Online Service Index, OSI) - MeMIIeKeTTIK KbI3METTEPIiH OHJIAHH
(hopMaTTa KOJDKETIMAUIITT MEH carachiH OarajialThiH KOPCETKIIIL.

Wudpakypeuisivabie gamy uaaekci (Telecommunication Infrastructure Index, TII) uHTepHET NeH Tere-
KOMMYHHUKAINS KYPaIIapbIHbIH KOJDKETIMILIITT MEH TapalyblH aHBIKTANIbI.

Anam kanurtanbiHbiH uHAeKCT (Human Capital Index, HCI) - xanbIKThIH OUTiM JeHTreli MeH UQPIIBIK
CayaTThUIBIK KOPCETKIMITEPIH S€CENKE ajiajibl.

Kecre 1 — Xansikapaisik Global E-Government Development Index (EGDI) unnekci 6otibinina KazakcraHHbIH
opHbl, 2005-2024xxk.

BYY itik peifrumri

AYHHORYSUIIK PEHTHITL | 5004 | 2020 | 2018 2016 2014 2012 2010 2008 | 2005
DIEKTPOH/IBIK yKimMeT
novyonteti mckci (EGDD) 24 29 39 33 28 38 46 81 65
E-xarbicy mnexci (EPI) 27 26 4 67 2 2 18 98 31
Eckepry: [12] Herizinne aBTOpIap KypacThIpFaH
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2024 *bUTbI )KapHsIAHFaH €CEITiH KOPBITHIHIBICH O0iibIHIIIa Ka3akcTaHHBIH Heri3ri HoTmkesepi Kazakcran
aneMIiKk pedTuHr keidacubuiapbl - OHTYCTIK Kopesi, [lanus xoHe DCTOHUSIMEH KaTap OHJIAMH-KbI3METTEP
unziekci (OSI) GoiibiHina 10 — sl opbiHb nenen . On conpaii-ak Kpitaii, 'epmanus xoHe ABCTpausiiaH
03bIIl, OCHI CaJIaJlaFbl aJIJIBIHFBI KaTapiibl eJAepAiH KaTapbiHa Kipai. Conpaii-ak, Ka3akcraH TelIeKOMMYHH-
KauusutblK HHPpakypbuibiM nHaekci (TII) OolibiHIIa 63 MO3UIMACHIH eaayip kakcapthir, 2020 KblJIMEH ca-
JIBICTBIpFaHa 23 MO3UIMSIFA XKOFapbl KeTepilir, 41-11i opblHFa Ue 0OJAbl. DIEKTPOHJIBIK KAThICy MHICKCI
(E-Participation Index, EPI) Goibiamra 2024 sxputrsl enep peitunringe bY ¥ nepekrepine coiikec, Kazakcran
27-ur1i opeiaFa ue 005161, Bi3iH eniMi3 ockl KepceTkii OofibiHIIa Y31k 30-Fa TypakTsl Typae Kipai[11].

2-kecre. 2010-2019 xok. ayHHEKY3UTIK SKoHOMUKAIBIK popym (WEF) unnekci 6oiibiama KazakcTaHHBIH OpHBI

Jdynune:xysinik sxoHomMukansik ¢opym | 2019 2016 2015 2014 2013 2012 2011 2010
peiitunri (WEF)
Keninik 93ipiik nHICKC 55 39 40 38 43 55 67 68
[MaiinanaHyapIH TOMEHTT HHICKCI 42 39 35 31 62 52 56 74
J1asipIIBIKTBIH TOMEHT1 WHIEKCT 46 44 40 38 54 65 56 54
Eckepry: [12] Heri3iHae aBTOPMEH KYpacThIPbLIIbI

ConpiMeH Katap, JyHuexysinik skoHoMukanslkK Gopym (WEF) xbin caiiera JKahanaeik 6acexere kaoi-
nertinik naaekciH (Global Competitiveness Index, GCI) sxapustmaiiasl, OVIT eIAepIiH TYPAKThI SJKOHOMUKAITBIK
eciMJIi KaMTaMachI3 ety KabineTiH Oaranaipl. EcenTimik MeMieKeT neHreninae mupiblK TeXHOIOTHsIIap-
JIbIH JITaMy JTMHAMUKACHIH, OFAH a3aMaTTap/IblH KaThICybl MEH OJIAPJbIH IU(PIBIK CaAyaTThUIBIFBIH aHBIKTAY-
Fa MYMKiHIik Oepeni. Petituar 6ofibrama 2019 xeurrsl WEF ecebinme Kazakcran 55-opera ammer [13, 14].
Ocpl TyCTa, JAEKTPOHIBIK YKIMET KOPCETKINIiHIH 1aMy JIeHreline acep ereTiH Herisri ¢akxropmapasl EGDI
WHACKCIHIH YII KypaMmaac Oeiri apKbUIbl Talaay KYHederi KaTeJIikTep HeMece KeMIIT TYCTapblH aHbIKTay-
ra kemerin O0epexni. EGDI xepcetkimi OunnaitH-kpi3mMerTepain qamy nuaekci (OSI), TenekoMMyHUKAITUSITBIK
nHppakypsuteiM wHIEKC] (TII) xone Amxam kamutans! uaaekci (HCI) Herizinme ecenrenemi.

OnnaifH-KpI3METTEPIiH JaMy HHJIEKCI MeMJICKETTiH YChIHATHIH OHJIalH-KBI3METTEPiHIH ayKBIMBI MEH caria-
CBIH KopceTeni. TeneKoMMYyHUKAIMUIBIK HHPPaKyphUTBIM WHAECKCT TH(GPIBIK HHQPaAKYPHUTBIMHBIH CallachlH
JKOHE XAJIBIKTBIH OFaH KOJDKETIMAUITIH CcUOATTaiasl. AmaM KanmuTajlbl MHIEKC] XaJbIKThIH OUIIM HEHIeHiH
YKoHe IN(GPIIBIK TEXHOJOTHSIIAP Il TaliAaany Kaoinetin kepceteni [15].

Korappiaa atanran GaxTopiiap op 2 JKbUT CallbIH XaJIbIKapaIbIK Oarajay ecenTiIriHae KopiHic Tadaabl. Op
eNJIIH TaMy JICHTeiiHe ColiKec HeTi3Ti KOpCeTKIlTep ecenTein, 6ara Oepineni. Opi Kapai, aTanras op GaxTop
AIEKTPOHJIBIK YKIMETTIH JJaMy KOPCETKIIIHe KaHIIAIBIKTHI 9Cep €TeTiHIH aHBIKTay MaKCaThIH/a KOPPEISIIH-
TBIK ecentey xyprizingi (Kecre 3).

Kecre 3 —2005-2024 k. nudpravaplpy KOPCETKIIITEPiHIH JHMHAMUAKAJIBIK KaTaphbl

Y aliHBIMAJIbI X1 aiinbpiMaabl OHaaiiH- X2 aifHBIMAJIBI X3 aifHbIMAJIBI  Aam
DNEeKTPOHIIBIK YKIMET KBI3METTepAiH 1aMmy HNHppakypbLIBLIMABIH 1aMy KaNUTAJIBIHBIH HHIEKCI
KoL . . . . . o . .
JIaMYbIHBIH MHJEKC1 unaekci (Online Service uHaekci (Telecommunication (Human Capital Index,
(EGDI) Index, OSI) Infrastructure Index, TII) HCI)
2005 0,4876 0,4485 0,3966 0,6652
2008 0,5247 0,5142 0,4301 0,6995
2010 0,6075 0,5602 0,4975 0,7387
2012 0,6259 0,6023 0,5631 0,7903
2014 0,7129 0,6812 0,6004 0,8744
2016 0,7597 0,7510 0,6861 0,8820
2018 0,8775 0,7944 0,7847 0,9333
2020 0,8375 0.7944 0.7847 0.9333
2022 0.8628 0.9344 0.9021 0.7520
2024 0.9009 0.9299 0.9235 0.8403
Eckepry: aBTOpnap KypacThIpabl
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4-mi kecreqie EXCEL GarmapiiamMachin/ia HETi3r1 aitHbIMaIbL1apbIiMbI3ibiH 2005-2024 sxbuiiap apalibIFbIH-
JIaFbl MHACKC MOHI apKbUIbl (haKTopsiap apachiHAaFrbl MYJIbTHKOJUICHEAPJIbIKKA TeKcepy Kyprisiaai. Ecenrey
eperxeci OOMbIHINA, IBIKKAH MOH HEFYPJIbIM 1-T€ jKaKbIH 00JIca, OJIap IbIH apaChIH/IaFbl OailJIaHBIC COHINIAIIBIK-
ThI JKaKbIH Jien ecenteneai. Kecre MonmiMertepi OOMbBIHINA, JIEKTPOHIBIK YKIMET - HEri3ri Y aliHbIMaJlblFa €H
Kol acep eTeTiH (pakTop X2 aitHbIMAJIbI - HHPPAKYPBUIBIMJIBIH JaMy UHICKCI €KeHI aHBIKTAJIIbI.

4-xecre. 2005-2024 oK. mudpiaaHabpyFa 0aillaHbICThI KOPCETKIIITEPIIH apachlHAaFbl MYJIbTUKOJUICHEAPIIBIK
Oaiinanbic

4 X1 X2 X3
v
X1 1,000
X2 0,988 1,000
X3 0,649 0,640 1,000

Eckepry: aBropiap KypacTbIp/bI

ConbIMeH KaTtap, OepiireH JUHAMUKAJIBIK KOPCETKILITEP apKblIbl TMHAMUKAIIBIK TalAay >Kyprizinai. Juna-
MUKAJIBIK KaTapiap CTaTUCTHKAJIBIK KOPCETKIIITEPAiH yaKbIT OOMBIHIIA MOHACPIH aliTa/ibl, ajl SKCTPATIOALHUS
— Oenrini Oip yakbITTaFrbl KOPCETKIIUTEPAl KOIaHa OTHIPBIN O0JKaM jkacayFa MYMKiHZIK O6epeni. Ocel omicTi
KOJIJaHa OTBIPBII, AMHAMHUKAJIBIK KaTapAarbl MOJTIMETTEP apKbUIbl ajlJIaFbl yaKbITTa DIEKTPOHIBIK YKIMET J1a-
MYBIHBIH HH/ICKCI KaJlail e3repicke yIIblpaybl MYMKiH €KeHiH O0oJpKan Kepyre 00naibl.

5-kecte. 2005-2024 >x0k. DNeKTPOHABIK YKIMET JaMy WHACKCIHIH 3 JKoHe 5 OeHreilsi apu(MeTHKaNbIK opTa
KepceTKiTepi

= T e |
2005 1 0,4876
2008 2 0,5247 1,6198
2010 3 0,6075 1,7581 2,9586
2012 4 0,6259 1,9463 3,2307
2014 5 0,7129 2,0985 3,5835
2016 6 0,7597 2,3501 3,8135
2018 7 0,8775 2,4747 4,0504
2020 8 0,8375 2,5778 4,2384
2022 9 0,8628 2,6012 4,555
2024 10 0,9009 4,8147
Eckepry: aBTOpiap KypacThIpAbI
m=
5
- y=02597x +2,2177

4 / ¢ - R2=0,9903

3 o =—m=5

? — Jluneitnas (m=>5)

0 T T T T T T T :

1 2 3 4 5 6 7 8

1-cypet. 2005-2024 oK. TG pIaHIBIPy KOPCETKIMTEPiHIH KaTapbIHAH
TYPFBI3BUTFAH 5 ACHT NI TPEH] CHI3BIFBI
Eckepry: aBTOpnap KypacTbIpAbl

Ne 3 (162) 195 Volume 3 No. 162




CAHJIBIK DKOHOMUKA
DIGITAL ECONOMY

Cyperte O6epiiared m=3 - yui JeHren i 0ipiktipy, m=>5 - 6ec JeHrei i OipikTipy apKbUIbI XKacaaaTblH TPEH/T
coI3bIFbl. Typrei3puIran Tpenarepain R*2 moani 0,50-nen kem Oonmays! KaxeT. Kepek MoHai any yIuiH 5 neH-
reini ecerrren, R*2=0,9903 moniH mbIKTeL. TpeH T CHI3BIFBIHA COMKeC, 2 JKbLUFa 00mKaM skacaibl. 2025 xKbui-
Fa ecemnrenreH 6omkaM MoHi 4,555 Gipiikke TeHecTi, 0yI1 kepceTkint 2026 KBUT YIITiH )KOFaphI O0JIBII, 00JDKaM
MoHi 4,8147 OipiikTi Kypajabl. SIFHU, OonalakTa 3JeKTPOHIbI YKIMETTIH KYMBIC THIMJIUTITT TaHIaIl ajblHFaH
(dakxTopnapapH eceOiHEH apTaabl Jen O0IKai anambl3.

Tangay mMomimMerTepi OOMBIHIIIA STEKTPOHABIK YKIMET-HETi3r1 Y allHbIMajbIFa €H KOIT 9cep eTeTiH (aKTop
X2 aitapIManTe! - UTHGpaKypUIBIMIBIH 1aMy HHICKCI €KeHIH aHBIKTaAbIK. SIFHN, 9KOHOMHUKAHBIH HH(PPaKYPHI-
JIBIMBIHBIH JIaMYbI DJIEKTPOH/IBI YKIMET JKYHECIHIH OJJaH opi KapKbIHJIbI JaMybIHA YIIKEH BIKIIal eTe/Ii.

DakTopibIK Tanaay HOTHXKECiHIe MH(paKypbUIbIM OolibIHIIA OipHelie Herisri Macenenep O0ap. MaHpbI3-
JBICHI PETiHJEe aliMaKTap apachblHIAFrbl LUQPIBIK TCHCI3AIKTI atan eTyre Oonazabl. Ipi Kamanapaa 3JIeKTpoH-
IIBI YKIMET KBI3METTepiHe KOJDKETIMIUTIK JKOFaphl OOJIFaHBIMEH, IIaJFall aybUIIBIK aliMaKTap/a MHTePHETTIiH
JKBUTIAMIBIFBIHBIH TOMEHIITT MEH CaIachl 3JICKTPOH/IBI YKIMETTIH KBI3METTEpiHEe KOJDKETIMIITIKTI MEKTEH/II.
By acipece 1udpIablk cayaTThUIBIK JCHIell ToMeH oHipiepe kebipek Oaiikanaapl. OCchl opaiia XalbIKThIH,
ocipece IanFail ayfaHaapAarbl azaMaTTapAblH HUQPIbIK JaFAbUIapblH AaMbITY OOMBIHIIA OKBITY MEH aKIa-
paTTaHIBIPY KYMBICTAPBIHBIH JKETKUTIKCI3/IriH 0aca aifTa OTHIPHII, OCHI OAFBITTAFbl KYMBICTAP/IBI KETIIi-
PYIIH KaKeTTUIIr MEH ©3eKTUTIr el Aay TyAbIpMalThIHBIH aiTambl3. Keneci MaHBI3IBUTBIFBI TOMEH €MeC
(daxTop peTiHle azamarTap/blH AJIEKTPOHIBl YKIMET jKyieciHe CEHIMCI3IIKIeH KapaWThIHBIH aTaml eTy Ka-
KeT, ce0edl XaJbIK AJICKTPOHbI KbI3MET KOPCETY JKYHECIHIH THIMIUIIrIHE jKOHE IEPEKTEpiH CaKTalyblHa
KYMOH/IaHAIbI )KOHE TYPFBIHIAPABIH U PIIBIK JKYHeIepre IereH CeHIMCI3/IIT OJIapIbIH MEMIIEKETTiK OacKapy
TIporiecTepiHe KaTHICYBIHBIH TOMEHICYiIHE oKeneni. by ceHimci3mik 6ackapy opraHmaapsl MEH KOFaM apachiH-
Jla alblK JAAIOTTHIH OpHAYbIHA Keaepri kentipeni. Ocbl Mocemernep KeprulikTi 03iH-031 0acKapyabH 0acTbl
KaruJIaThl — a3aMaTTapAblH OeJceHAl KaThICYybl MEH HICHIM KaObUIAayFa apajiacy MYMKIHIITIH aicipeTeni.
Conpgpikran TU(PIIBIK HHGPAKYPHUIBIMIBI JAMBITY MEH XaJIBIKTBIH HU(PIIBIK CAyaTThUIBIFBIH aPTTHIPY MEM-
JIEKETTIK OacKapy JKoHE XKEPTiTiKTI 631H-631 0acKapyapl THIMII KY3€Te aCHIPYILIH MaHBI3IbI AJIFBIIIAPTHI 00-
JIBI TaOBLTAEI.

KOPBITBIH/IbI

3eprrey HoTIKeciHIe Ka3akcTaHaarbl MEMIICKETTIK KoHE JKePTUTIKTI 0acKapyAbIH THIMAUTITIHE TTH(PITBHIK
KypaJiJiapblH, COHBIH 1IIIHIEC SJIEKTPOHIBIK YKIMET KYHECIHIH alTapiibIKTai acep ereTiHi anbikTanisl. EGDI
WHJCKCIHIH Tannaybl KazakcTaHHBIH 3JEKTPOHABIK YKIMETI KbI3METiHIH XalbIKapasblK JCHIeiie KOFapbl
OpBIH/IapFa KOTEPUIreHiH KopceTTi. AJaiia, 5KOHOMUKaHbIH HH(PPaKYpbUIBIMHBIH AaMy JCHIeii MEH aliMaK-
Tap apachIHIAFBl MUQPPIIBIK TCHCI3AIK 9JTi 1€ ©3€KTi MACENIe PETiHIE CAKTAIBII OTBHIP. AYBUIIABIK OHipIepaeri
WHTEPHETTIH camachl MEH KOJDKETIMIUIITI SJIEKTPOHABIK KBI3METTEPII TOJBIK MaigalanyFa MYMKIHIIK Oep-
Melii. CoHbIMEH KaTap, XaJbIKThIH MUQPIIBIK CayaTThUIBIFBIHBIH TOMEHJIT MEH JKYHere JIereH CeHIMCI3iri
MEMJICKETTIK KOHE JKEPriTKTI OacKapyFa KOFaMJIbIK KaThICYybl mekTeiai. Ockl opaina nudpisik miatdop-
MaJapAblH 1aMybl XaJbIK TIeH MEMJIEKETTIK OMITIKTIH alblK JHAIOT OPHATY MEH IIeNIiM KaObUIiayFa KaThICy-
IIbI KEHEHTYTe MYMKIHIK 6epeTin 6ipeH-0ip TeTiK peTiHe Kapaiabl.

3eprTeye KypriziiareH (GpakTopIbIK >KoHE JMHAMHUKAIBIK TalJaysiap 3JIEKTPOHJBIK YKIMETTIH Jamy Kap-
KBIHBIHA €H KOl BIKNAJ eTeTiH (GaKTop — UHPPaKYpbUILIM eKeHiH KopceTTi. OChl OarbITTarbl KYHei KYMBIC
AEKTPOHJIBIK YKIMETTIH THIMILTITIH apTTRIPYMEH KaTap, )KepriTiKTi ©31H-031 0acKapyAbIH alllbIK opi HOTHKEi
JKYHECiH KaJbITacThIpyFa JKo amassl. KazakcTanma mudpiasik TpaHcHOpMAITUSIHBIH JICYETI AKOFaphl, OipaK
OHBI TOJIBIK KY3€re achlpy YIIiH KYKBIKTBIK, TEXHUKAIBIK K9HE O1TiM Oepy OaFrbITTapbIHAa KOChIMIIIA IIapaap
KaxeT. COHABIKTaH, TUQPIBIK HHPPAKYPHUIBIM/BI KYLIEHTY MEH XaJIbIKThl aKIapaTThIK CayaTThIIBIKKA YHpe-
Ty — MEMIIEKETTIK JKOHE JKePTiiKTi 0acKapyIbIH THIMJIUTITIH apTTHIPYABIH O0aCTHI IAPTHI PETiHIIE Kapasabl.
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SJIEKTPOHHOE INTPABUTEJIbBCTBO B KABAXCTAHE: TEKYIIEE
COCTOAHUME N HAITIPABJIEHUA HUP®POBU3ALINHN
IFOCYJAPCTBEHHBIX YCJIYT

I'. 7K. JockeeBa'”, A. T'. Yiaacoex?
"Vuusepcurer Hapxo3s, Anmartsl, Pecriy6onuka Kazaxcran
2 «Alatau City Bank» AO, Anmatsl, Pecniyonuka Ka3axcran

AHHOTALIUSA
Lenv uccredosanus — ONpPENENUTh BIUSHAE ITUPPOBBIX HHCTPYMEHTOB B CHCTEME TOCYIapCTBEHHOTO
ynpaierns Kazaxcrana, a Takyke BBISIBUTh THHAMHUKY PA3BUTHS CHCTEMBI 3JIEKTPOHHOTO MTPABUTEIHCTBA CT-
paHbl Ha MEXKIYHAPOJIHOM YPOBHE M OIIEHUTH €€ TEeKYyIllee COCTOSTHHE.

Memooonozua — B X0/i€ HAMMCAHUSI CTATHU UCIOIB30BATUCH CTATUCTUUYECKUE U DKOHOMETPUUICCKUE Me-
Tobl. [ToCKOIBKY TaHHBIE METOJIBI TPUMEHSIOTCS JJIs1 aHATN3a U3MEHEHH B OIIPEICIICHHON YKOHOMUYECKON
Cpelie C TIOMOIIBI0 CTATUCTHYECKUX JTAHHBIX, OHU OBUTH MCTIOJIB30BaHbI IS OIIEHKH Ka4eCcTBa AIEKTPOHHOTO
NPaBUTEIHCTBA Ha OCHOBE JJAHHBIX 00 MCIOJIb30BaHUM, & TAKXKE JUIS BU3YyalU3allil Pe3yJIbTaTOB aHAIIN3a B
BUJIC TPAQHKOB M JHATPAMM.

Yuuxanvnocmo uccinedosanus 3akinodyaetcs B aHAIIU3€ PE3yJIbTaTOB U(POBOTO PA3BUTHS B CUCTEME I'0-
CyZapCTBEHHOTr0 ynpasiieHusa Kazaxcrana, mokasareseil 2JIeKTpOHHOr0 IpaBUTeNIbCTBa 3a nepuos ¢ 2005 mo
2024 roapl ¥ GOPMHUPOBAHUY IPOTHO30B HA OCHOBE MOJTYYCHHBIX JaHHBIX.

Pe3ynvmamol uccnedosanusn 1oKa3aiy BIWSHUE TUPPOBBIX HHCTPYMEHTOB Ha CHCTEMY T'OCYAapCTBEH-
HOT'O YNpPaBJICHUSI U MO3BOJWIN CIIEJaTh MPOTHO3 MO MHIEKCY AUHAMUYHOIO PA3BUTHUS, UCXOS U3 aHAIHU3a
TTOKa3aTeNel IeITeTbHOCTH AIIEKTPOHHOTO MPaBUTEIHCTRA.

Kntoueswle cnoga: rocynapcTBEHHOE yIpaBieHHe, U(poBU3aIHs, TUPPOBbIE HHCTPYMEHTHI, 3JIEKTPOH-
HOE MPaBUTEIHCTBO, HHPOPMAIIMOHHBIE CHCTEMBI.
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ELECTRONIC GOVERNMENT IN KAZAKHSTAN: CURRENT STATE
AND DIRECTIONS OF DIGITALIZATION OF PUBLIC SERVICES
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ABSTRACT

The purpose of this research is to determine the impact of digital tools on Kazakhstan’s public administration
system, to identify the development dynamics of the country’s e-government system at the international level,
and to assess its current state.

Methodology — the study employs statistical and econometric methods. These methods, which are typically
used to analyze changes within specific economic environments using statistical data, were applied to evaluate
the quality of e-government services based on usage data. The results were presented in the form of graphs
and charts.

Originality of the research lies in analyzing the outcomes of digital development in Kazakhstan’s public
administration system, assessing e-government indicators from 2005 to 2024, and using these results to make forecasts.

Research results demonstrate the impact of digital tools on the public administration system and offer a
forecast of the dynamic development index based on an analysis of e-government performance indicators.

Keywords: public administration, digitalization, digital tools, e-government, information systems.
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AHJATIIA
3epmmey maxcamol - WAPPIIBIK €ri3aep TEXHOJIOTUICHIHBIH aKbUIAbI aybLT IIAPYallbUILEFbIHIAFBl MYMKIH/TIK-
TEpiH XKaH-KaKThI 3ePTTEI, OJIapJIbIH (epMepIIiK MapyarbUIbIKTapa KOJIaHbLTY bl apKbUTBl OHIMIIUTIK TIeH TypaK-
TBUIBIKTHI aPTTHIPY KOJIAApbIH kepceTy. COHbIMEH Katap, IU(PIIBbIK eri3aepre TOH Heri3ri YFbIMAAPIBI, THIITESP/I,
K0oOaay jKoHEe eHTI3y TOCUIIEpiH XKYHeer, oNapbiH HaKThl OHIIPICTIK MPOIEeCTepre bIKIAIBIH TAAY KO3ee/Ti.
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QoicHamacel. 3epTTey O0APBICHIH/IA MOHAPAJIBIK KXYHETIK TOCUT KOJMAaHbUILILL. [IU(piblk erizaep THI0IO0-
THSCHl KaJBIITACTHIPBUIBIN, ojapAabl skobanay ymiH [oT-A (3arrap nHTepHETI apXUTEKTypachl) HeTi3iHAeri
KYPBUTBIMJIBIK MOJEIh YCHIHBIIIBL. byl Momens depMepItik MmapyanbiibIKTapAarbl HAKThl TEXHOIOTHSITBIK
TporiecTepre OCHIMIEII, ITBIHAWB! YaKbIT PSKAMIHIE IePEKTEp aaIMacy bl KoHE aBTOMATTaHIBIPBIIFaH 0a-
KbLUIay MEeH 00JKay MYMKIHJIIKTepiH KapacTeipaisl. ConbiMeH KaTap, Eyponansik Onakrsin [0F2020 sxo06ackt
AsICBIHJIAFBI O€C HAKThI MBICAJI: €TiH HIAPYaIIbUIBIFBL, CYT OHIIpici, )KbIIbDKAaH KOKOHIC 6Cipy, OpraHUKaIIbIK
KOKOHIC IapyallbUIbIFbI )KOHE MaJl IapyallblIbIFbl cananapbl OOWBIHIIA CANTBICTHIPMAIIBI TAJIAAY JKYPri3iiii.

3epmmeyoiy Oipezetiniei / KyHObLIbI2b!L. BYIT KYMBIC ayblT MAPyalIbUIBIFBIHAA TUPPIBIK eTi3ep TYKBIPhIM-
JTAMACBIH aJIFalll peT KeMIeH Al TYp/e KyHenenTiH enoekTepain Oipi 60k TaObia bl 3epTTey OapbhIChIHIA TEK
TEXHOJIOTHSIIBIK YKaHAIIBUTABIK €MEC, COHBIMEH KaTap Oackapy MOJIelliHe EHIi31IeTiH e3repicTep MeH GepMepiiK
npouecTepAi TpanchopMaysIay KOJIAaphl Ja HAKTHI YCHIHBUIABL. 3€PTTEY HOTHKENIepl HU(PIbIK eri3aepai
Ooanrak arpapIblK CEKTOpIaFbl OpHBI MEH MaHBI3BIH FRUTBIMH HETI37Ie AaJIeTIeyre MYMKIiHIIK Oepeti.

3epmmey nomuoicenepi. 3epTTey HOTIXKENEPi MUPPIBIK eTi3aep KoMeriMeH (hepMepITiK MIapyanbUTBIKTap-
JIbI IIIBIHAMBI yaKbITTAFbl MOJIIMETTEP HET131H/1e THiIMII OacKapyFa 00JaThIHBIH KepceTTi. JlocTypii Tocinaepre
KaparaHja, Oyj1 MoJieNibAep npouectepi 0orKay, pecypcrapbl OHTalIbl 06Ty KoHEe KIIMMATThIK HeMece Ha-
PBIKTBIK ©3repicTepre OeiiMaeny TYPFBIChIHAH KoFapbl THIMALTIK Oepeni. [0F2020 sxo0ackl MbIcabIHAA YChI-
HBUTFaH MOJACIBICPIiH MPAKTHKAIBIK HOTIKETIEPl MUPPIBIK eri3aepaiH KeH ayKbIMIbI KOJITaHy MYMKIHIITIH
JKOHE OJIAPJIbIH arpOOHEPKACIIITIK KellleH 1i udpianasipyaarsl pesin ganesnesi. [oF2020 sxobackinmars! 0ec
MWIOTTBIK, KOJAAHY HUQPIBIK eri3faepdiH MapyallblIblK THIMALTII MEH TYPaKThUIBIFBIH alTapibIKTal Ky-
MIeNTeTiHIH CaHABIK TYPFhIIa nanenaesi. Meicansl, Potato Data Processing Exchange numoteiaia kapror eci-
pymiep loT-KypbITFplIap apKeUTB JasTaaH KoWMara IeHiHTI ©HIM aFBIHBIH TOJIBIK OaKbIIaii 0acTaIbl; COHBIH
HOTHKECiH/Ie eric eHimMaimiri oprama 10 %-Fa ecTi, )kaHap->karapMail IILIFBIHBL 10 %-Fa KbICKap/Ibl, aJl XKaJIbl
Mapxa 5 %-Fa apTThI.

Tytiin ce30ep: 1udpnslk eriznep, akbUIIbl aybUT MapyambuibiFbl, 3attap uHTepHeTi (IoT), arpoe-
HEPKOCIITIK JKyHesep, aybll MapyalbUIGIFBIH TP PIAHIBIPY.

Anevic: byn 3eprrey Kazakcran PecryOnukacs! FoutbiM sxoHe skoFapbl 0i1iM MUHHCTpIIT FoutbiM koMu-
teTiHiH (BR24992975 rpaHThI) Kap>KBUTBIK KOJIaybIMEH JKY3€re aChIPBIIJIBIL.

KIPICIIE

AKBUIIBI aybUT IIapyalIbUIBIFBl OHIPICI 3aMaHayn aklapaTThIK IIeMiMIepci3 enecTeTy KubiH. depmarnap
MEH arpoeHepKaCiNTiK KyHenep OapraH cailblH [U(PIIBIK TEXHOIOTUSUIAPFa, COHBIH 11LITHJIE CeHCopIIap, OaKbuIay
Kyhernepi, MHTeIUIEKTYal/[bl aHAJUTHKA KOHE aBTOMATTaHABIPBUIFaH jKa0apIKTapFa cylieHeai. Aybll mapya-
IIBUTBIFBI )KBIIIAM TaMBITT KeJIe KaTKaH TeXHOJIOTHUSIIAP IbIH 9CEPiHCH MU PIaHIBIPYFa, COHBIH IMTIHIAE OYITTHI
eceriTey, 3aTTap MHTEPHETI, YJIKEH IePEKTEP, MAIIMHAJIBIK OKBITY, TOJIBIKTHIPBUTFaH IIBIH/IBIK )KOHE POOOTOTEX-
HUKara OarapiiaHFaH )KaHa Ke3eHTe oTy 1e. AKbIULIBI )epMEpITiK Kyiieaep — OYJI HAKThI yaKbITTaFbl JePEKTEp-
re HeTi3/IeNTeH, KallbIKTaH 0acKaphlIaThiH, aBTOMATTAHIBIPBIIFAH OacKapy MIeNTiMIePiH YCHIHATHIH A (PITHIK
xywenep. Lnpasik erizaep Oy ypaicTi cHaTTal ThIH MaHBI3 B! KYpall 00JIBI TaObIIabI, 0J1ap HAKTH O0bEKTi-
JISPJIIH CaHJIbIK KOIipMeJiepl PETiH/IE OJIap IbIH MiHE3-KYJIKbIH, JKaFIalbIH %OHE 0OJIalllaKTarbl JaMybIH BUP-
TyaJ bl TypAe KepceTyre MyMKiHAIK Oepeni. L{udpiabik erizaep akpuiIbl aybul IapyabUIbIFbIHBIH OHIMIUTIT
MEH TYPaKThUIBIFBIH j)KaHa JCHTeire KoTepyre MyMKiHaik Oepeni. Kazakcran — « ATaMeKkeH-ATp0o» XOJIINHTI.
2019 xputel xomauHT KypambiHaars! «lllatmmo n Ky» mapyamsuisrel 036iM Ounatiman 71,4 11/ra peKopaThIK
eHiM ayjbel. Kommanust Agrostream AJK-bIH eHTi3y apKbUIbl Jananblk TexHukaHbl GPS-nien kagaranar, sie-
BaTOp JIOTHCTUKACKIH, ACTHIK KO3FAJILICHIH JKOHE CallaHbl TOJILIK aBTOMATTaHBIPABI. HoTrxkeciHae eHaipicTiK
LIBIFBIHAP a3aibl, kaimnbl TyciM 10—15 Y%-Fa ecTi. Aybul mapyaribuiblFbl — TAOUFU Toyekenaepre Oeitimuen-
TeH caja. OHIMIUTIK ITeH TYPaKTHUIBIKKA KETY VIIIiH TEXHOJOTHSIIBIK TpaHchopMarus KaxeT. Kasipri tanma
(dhepMepIiep/iiH HaKThl yaKbITTaFbl IICIHIIM KaObLIIayblH KaMTaMachl3 €TETIH Kyiesaep a3. MaceeHi 1merry
YILiH OJapblH 93ipJeHyi MEH SHri3UTyl o e JaMbIn Keledi. by Makanaga mudpibiK eri3aepaiH aKbUIIbI
aybUI NIAPYallbUIBIFBIHIA POIIH TANKbLIAY aPKBUIBI OCBI OJIKBUIBIKTAP/IbI JKOKOFa YIIeC KOCY MaKcaT eTileli.

Herisri ymr makcarsr:

Hudprbik eriznep YFBIMBIH aHBIKTAY KOHE OJIAP/IBIH THIIOJIOTHSICHIH YCHIHY;
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Hudpibik eriznepi xxodanay MEH €HII3y YIIH XKYHel Heri3aeMe a3ipiiey;

TyxbippiMaamMaibik HeriznemeHi Eypornanbin [0F2020 sxo0ackiHmarsl OipHEIIe >KaFaaijblK 3epTTey/Ie
KOJIJIaHy YKOHE TEKCepy.

MakanaHblH Kejeci OeniMaepiHe 3epTTey dicTeMeci KoHe HITIKeNepi cunartanaasl. Herisri Gemimue
JOMEHJIIK TaJjiay Kypri3imin, nudpiblK erizep YFBIMBI MEH OJIApJIbIH SPTYPIl Oackapy MYMKiHAIKTEpi Ka-
PACTBIPBLUIAJIBI, )KYHEIIK TOCUIre Heri3eireH 0ackapy Moeli MEH aKlapaTThIK apXUTEKTypa CHUIaTTasabl,
10F2020 >x00achiHIaFbl )KaFAAUIBIK 3€PTTEYIICPIC TYKBIPhIMAAMAJIBIK HETI3IEMEHIH KOJIAHbLUTYbI TaJIKbLIa-
HaJibl. AKBIPBIHA, COHFBI 0OTIMJIC HETI3T TYXKbIPhIMIAP KOPBITHIH IBUIAHBII, TATKbLIAHA b,

BEPTTEYAIH HEI'I3I'T BOJIIT'T

KonuenTyannplk Herizgeme o3ipaey — Oenrini Oip MoceleHi mienryre OarbITTalfaH JKaHa ap-
TeakT KypyJabl MakKcaT eTeTiH Ju3aiiHra OarbITTaafaH ojicHama. by Makanana o3ipJieHIeH JH-
3aiiH aptedakThl Qepma Oackapy canachiHIa HUQPIBIK eri3gaepal kodajay MEH CHri3yre apHaJiFaH.
Hugpibik erizaep yrbIMbI Kypeiii O0JIFaH/IbIKTaH, KaFIalIbIK 3ePTTEY THIM/II TOCLT PETIHIC KOJIIaHbLIIbI.
3eprrey Eypomnanbin [0F2020 xko06ach! aschinga xyprizii, o 19 loT naiiganany sxaraaliiblH KAMThIbI, OHBIH
1T HJIe HAKTHI )KOHE BUPTYaJIIbl HbICAH/IAP/IbIH IMHAMUKAJIBIK OcHHeneHy1 0ap.

Byn cyperre (1-cypet) Bupryanasl Gepmepiaik OakbUiay/IbIH YII HETi3ri OarbIThiH Kepcereai. OpTalibiK
3JIEMEHT - BUPTyaJIJibl pepMepiiik OakbuIay, OJaH YII HEeri3ri TapMakK Tapaiiibl: JUHAMHUKAIIBIK OHJIIPIiC, 00b-
EKTIJIep KYPACIUIIr KoHe JKeIUIiK Oaiyianbictap [1]. Op OarbITTBIH 63 KUBIHBIKTAPhI 0ap: MbICAJIbI, JUHA-
MUKAJIBIK OHJIpICTE - JEpeKTep JKUHAY, KayilCi3/iK )KOHE MHTEPHET Maceesepi. JluarpaMMaHblH TOMEHTI
OeJiriHae OChbl KMBIHIBIKTAP/bI IEIY JKOJIAaphl KOPCETUITeH: OHIaiin/opduaiin pexumaep, mudpray, Mo-
Jenpey sxoHe API uHTerpanuscel.

Brepryangu Sepasepne Basganay

fi® 1€ mpe Hianinis; Gl raescTap
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1-cyper — Bupryanas @epmepiik bakpuiay ApXUTEKTYpachl.
Eckepty: Cyper [1] nepekkesi Heri3iHIe aBTOPMEH KYpaCThIPbUIFaH

3epTTeyAiH FUIOTe3achl

Ocpl 3epTTeyiH TUIIOTEe3achl — aybul MiapyambuibiFbiHaa nudpisik erizuepai (LIE) [oT, OynrTeik ecer-
TEyJep JKOHE >KacaHJIbl WHTEJJICKT HETi3iHJe KOJJaHy arpoeH[IpICTIK MpOLECcTep/i aBTOMAaTTaHAbIpyFa
MYMKIHJiK Oepei, Oy OHIMIUTIKTIH apTybIHa, PECypCTap MIBIFIHAAPBIHBIH TOMEH/ICYiHE KOHE IKOJIOTUSITBIK
YKYKTEMEHIH a3ar0blHa aJbII Kee/Ii.

Hudpiblk erizgepai MHTErpalusiay YIKeH JEpeKTep/i Tajljay apKbUIbl OHIMIUTIKTI A2J1ipeKk Oosbkayra
MYMKIHJIK Oepesi.

HE-ni maiinanany cy TYTBIHY MEH TBIHAHTKBIII €HTI3yJli OHTAWIaHIBIPHIN, pecypcTapblH THIMALTITIH
apTTHIPAIIbI.

Hudpiblk eriznep HeriziHaeri aBTOMATTaHIBIPbUIFAH OakbuIay agaMu (PaKTOPIbIH SCEPiH TOMEHJCTIIL,
(bepma Gackapy AIAICTH apTTHIPAIbL.
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Ocbl 3epTTeYIiH FHUIBIMH JKaHAIBIFBI — aybL1 IIAPYaIIbUIBIFBIHAA THQPIBIK eTi3aepAi KOJIIaHyAbIH jKaHa
ofticiH ycbiny, sirHU [0T, OYIITTHIK ecenTeyiep jKoHe JKacaH bl MHTEIUIEKTT] OipiKTipe OTHIPHIM, arpOOHAIPICTIK
nporecTepAl oHTaianabipy. Lludpisik eriznepain GyHKIUAIAPHI, COHBIH 1IIIHJIE MOHUTOPUHT, OODKaMIay
JKOHE pecypcTap/ibl HAKThl YaKbIT PeKUMiHAE Oackapy *kyhem Typae 3eprresnai. Onap/sl arpoeHEepKICIITIK
KyHenepre MHTErpanusuiay YiliH KOHIENTYal bl apXUTEKTypa Kacallbl, OYJI TOMBIPAK IeH KIMMATTHIK JIe-
PEKTep/ii aBTOMATTHI TYpAE TajlayFa, OHIMALTIKTI MOJIEIbACYTe HKIHE IIBIFBIHIAP/bI a3alTyFa MYMKIHAIK Oe-
peni. CoHbIMEH KaTtap, IUQPIIBbIK eri3aep/IiH TYPaKThl JaMyFa ocepl 3epTTeJIi, OHbIH IMIIHIEC SKOJIOTUSIBIK
JKYKTEMEHI TOMEHJIETY, Cy MEH ThIHAUTKBIIITAP bl THIM/II TallalaHy Maceseiepi KapacThIPbUIIBL.

3epTTey KOFaphl FRUILIMUA MaHBI3Fa Ue, OMTKEH1 01 HUQPIIBIK eri3ep HEeTi3iH/e aybll MapyanbUIbIFbIH/Ia-
FBl MHTEJUICKTYJIbI TEXHOIOTHSUIAP/IbI JAMBITYFa BIKIAT €Te/li. O3IpJISHIeH TYKbIpbIMIaMa arpooHaipiCTiK
IporecTepAl aBTOMATTaHABIpYyFa, pecypcTapibl THIMIII Malaananyibl apTThIpyFa )KOHE YKOJIOTHSIIBIK TIye-
KeJIZIepAl TOMEHIIETYIe MYMKIH/IK Oepei. AJIbIHFaH HOTIIKENEP JAJIME-9J1 SriHIIUIIK cajachiHaarbl 0oa-
IaK 3epTTeyJIep YIiH Heri3 00j1a ajajibl, COHIai-aK arpOeHEePKACINTIK xKyienepre HUGPIIbIK eri3aep/i npak-
TUKAJIBIK €HI'13yT'e CEITIrH TUT13e1.

MouenbaepiiH TeKcepy Taciiuepi

Hudpasik erizaepai eHrizyaiH HOTHKENEpl YII HETi3ri KepceTKil OOWbIHIIIA OaFanaH/Ibl:

OHIM/IUTIKTIH apTybl — HAKTHI Y4acKeNep/ie Kbl CAalbIHFBI OHIM KoJieMi (1/Ta) CalbICThIPBUIIbI;

Pecypcrapasl yHeMey — Cy, THIHAUTKBII, OTHIH jkoHe BKK 1IbIFbIHBI OOWBIHINIA MAaNHBI3IBIK TOMEHICY
AHBIKTAJIIbI;

OkonorusutsblK xKykreme — CO2 NIBIFapbIHIBUIAPE] MEH TOTBIPAK 3PO3HSCHIHA dCEPi OIIICH]I.

ROI xoHe THIMILIIK

depMmepitik mapyanbUIbIKTap/ia SHri3y ajIblHaa xkoHe Kekiinri Return on Investment (ROI) kepceTkinirepi
CaJIBICTBIPBULIBL. MbIcaiibl, “Oinka Arpo”-/1a MHBECTUIIUS KaUTapbIMbl 2 5KbUI imiHae 185% Kypasbl.

CTaTHCTUKAIBIK CEHIMIUTIK

Mopuenbaepre HerizlenreH HaTKenepre £5% KaTeliK MIeTiHae CeHIMAUTIK HHTepBaIbl KOJIaHbuIbL. ['pa-
(buKTEpeT] ayBITKYJIap CEHCOPIIBIK JICPEKTEP MEH HAKThI OJIIIEMACP apachlHAaFbl CONKECTIK apKbUTbl PACTAJIIIBI.

3.1udpiibik eriznepiiH aHbIKTaMachl YKOHE THUITOIOTHSIChHI

Byn cyperte (2-cypeTr) mMQpPIBIK eri3aepai eHri3yniH KYpbUIBIMIAIFaH MPOLECIH KOpCeTell, OFaH YII
Ke3€H Kipeai: JOMEH/I Tanaay, TYKbIpbIMIaMalbIK HEeTi3]li jko0anay jkoHe KeHcTik 3eprreynep. JKaHa Tocin
TUQPIABIK eri3lIep/iH TUIIOIOTUSCHIH 931pJiey KOHE OJap/bl HAKTHI MbICANIAp/ia ChIHAKTAH OTKI3y OOJIbIN Ta-
ObLIaIBI. ATIFall peT TEOpHrsi MEH MPAKTUKAIBIK KOJIIAaHy bl OaiIaHBICTBIPATHIH )KYHETIK TY/KbIPBIMIaMaHbI
KYpyFa epeKile Hazap aynapbuiaasl. KeseHaepain e3apa opekeTTecy JOrHKachl Taljiay HOTHKEeIepiH xkobanay
MEH OJIaH dpi eHri3y/Jle Kajai KOJIaHbLIaThIHBIH KepceTe/i. byt mporecTi opTyplii cananapra, MbIcajbl, aybll
apyanbUIbIFbIHA OCHIMICIICTIH JKOHE KalTaJaHaThIH eTe/l.
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Cyper 2 — KonanbuiFaH 3epTTey 9/liCHaMachI.
Eckepry: Cyper [1] nepekkesi Heri3iHIe aBTOPMEH KYPaCThIPbUIFaH
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Hudprabik eri3 YFRIMBIHBIH HETi3/epi OHIMHIH OMIpIIiK HUKJIIH OacKapy calachlHaH MIBIKKaH [2]. by Typ-
FbIJIa OHIMHIH Op Ke3eHiHJe NaiaajaHylbuiap YIIiH KOJDKETIMII KelleHai 0acKapy *KyiheciHae eHiMre Ka-
TBICTBI OApJIBIK aKnapaTThl OIPIKTIpYy KaKETTidiri 6ap, Mblcalibl, OHIMHIH NaiJanaHy HOTHKeNepi, )kobanay
MIPOIIECiH OHTAMIAHABIPY JKOHE OHAIPICTIK )KYHeH1 KeTiaipy yiuiH [3]. OHiM nepekrepin 6acKapyIblH HETi3ri
KypaJibl peTiH/ie opOip GU3MKAIBbIK OHIMHIH CaHIBIK aHAJIOTHIH NaiaaaHy YChIHBULIEL. Maiik ['puB3 anrari-
Kbl PeT OVJI MJICSHBI YCBIH/IBI, OJ1 OHIMHIH (DU3UKAJIBIK JKYHEeCl MEH OHBIH CaH]IbIK aHAJIOThl apachIHIarbl Oaii-
JIAHBICTBI HAKThI KopceTkeH [4]. NASA Oyl uaesiHbl KOJIJIaHy apKbLIbl FAPBIII KEMECIHIH )KOFaphl JQJIIKTET
CUMYJISIIUSICBIH JKacaibl, Oy HH)KEHepiiepre HaKThl YaKbITTaFbl JKaFJaiaapapl Oakpuiayra MYMKIHIIK Oepai
[5; 6]. HerizineH, undpisik erizaep — Oy pU3HKaIbIK 00bEKTIIEPIiH BUPTYAI A, HUQPIBIK Oanamanapsr [4;
7]. Onap HaKThI OOBEKTIUIEPMEH HAKThI YaKbIT PEKUMIH/IC KOHE KAIBIKTaH OaliaHbIcaibl, OyJ1 00BEKTIIEeD
MeEH OJIapJIblH KOHTEKCTiHiH Oali cunarramanapblH YChiHAABl. MyHaai u@pIbiK eri3aep CTaTuKaiblK OHIM
nu3aiinbiHaH, Mbicaiibl, CAD MojenbaepiHeH oJjieKaiiia achlll TYCe/ll, OUTKEeHI oiap JUHAMHUKAJIBIK MiHE3-
KYJIBIKTBI KaMTubl [4;8]. Iudpbik eriznepain Oyl AMHAMUKAJIBIK TaOUFaThl HAKTHI OOBEKTUIEP/IIH Ka3ipri
MIiHE3-KYJIKbIH FaHa eMec, OOJIalllaKTarbl MiHE3-KYJIBIKTBI MOJICIIb/ICY HeMece 00JDKay, COHIal-aK TapuXH Mi-
HE3-KYJIBIKTBI KaJIbIHA KenTipyai KamTuabl [8;9]. Iludpnbik erizmai 00beKTiHIH OMIPIIK UK %K00aChIHBIH
Ke3eHiH e JKacayra 00J1ajibl, OYJI JkaHa eHIMIEp/l oijan Tady oHe OJIapibl eMKeH-Ter kel MoIebre aii-
HaJLIBIPY bl sKeHUeTeai. Ochl Ke3eHae MUQPIbIK eri3 Iu3aiH MIeHIiMIePIHIH OHIM canachl MEH KbI3METi-
HE 9CepiH epTe Oarayayra MYMKIHIIK Oepeji, Oy KbiMOAT (PU3MKAJIBIK TPOTOTUIITEP/I 93IpJiey KaKETTLIIrH
azaitrazpl. XKobanay ke3eHiHEH KeHiH (PU3UKAIBIK Ke3eHI'e OTY JKY3ere acaJibl, MyH/1a IUQPIIBIK €ri3 HeTi3iHe
(u3uKaIBIK 00BEKT OHIIpiIEl KOHE Ke3 KEeJTeH aybITKyJaplbl Ty3eTyre MyMKiHaik Oepineni. [laiinanany
Ke3eHiH/ie PU3UKabIK OHIMHIH aFbIMIaFbl JKOHE TAPUXH Kyl ceHcopiap MeH AutolD KypbUIFbLIapbIH Maiiia-
JlaHy apKbUTbl OaKpuTaHaabl. COHBIMEH KaTap, HUQPIBIK eTi3 00BEKTIHI KallbIKTaH 0acKapy YIIiH KOJJaHyFa
00J1a1bl. AKBIPBIH/IA, KO0 KE3CHI OPbIHIaJIa/ibl, MyH/1a (PU3UKAIIBIK 00BEKT JKOMBLIA/IbI, Oipak MUMPIIBIK eri3
aKnapaTThl i3[eCTipy, COUKECTEH/IPY JKOHE OKBITY MaKCAThIH/A CAaKTalybl MYMKIH.

By cyperte (3-cypet) ¢pusnkaiblk OHIMHIH ©MIPITIK [IUKIII MEH OHBI OacKapy ke3eHzepin kepcerei. [Ipo-
Lecc Au3aiH KacayJsiaH 0acTallblll, OHIMHIH MOJICNIIH KYPY apKbUIbI XxKy3ere acajasl. KeliH TyciHy ke3eHiHe
OHIMHIH 1CKE aChIpbUTy CHIIaTTaMaliapbl aHbIKTaa bl [3;9]. [laiinanany ke3eHiH/e OHIMHIH MiHE3-KYJIKbI 0a-
KBUIAHBII, OJI TypaJibl JePEKTEp KUHAKTaNIabl. KOPBITHIH/IBI kKacay Ke3iHJe MICIIiM KaObLIIaHbIl, OHIMHIH
KeJieci apekerTepi xocnapiaHaasl. COHbIHAA, KOJNAaHY bl TOKTATy Ke3iH/e OHIMHIH KO0 CHITaTTaMaiapbl
AHBIKTAJIBII, [IUKJI asKTaNIa bl. ByJ1 nporecc eHiMIi THiIMII OackapyFa MYMKIHJIIK Oepei.

Ou3ann xacay [_'/ TyCiHy I Nadganany | KOPBITERAR Xacay | | KONJAHYk ToKTaTY
T ~ P =
: Icke acuipy SIHIMHIY MiHE3- How
HRE RO cHNATTaManape! Ky NKS LLoHEM ket cunaTTamanapel

L= - - . ~ X .

DU3nKanblK eHIM

Cyper 3 — OHIMHIH 6MipiIiK HUKII OapbIChIHAA HUQPIBIK ri3nepAiH peJIi.

Eckepry: Cypert [1] nepexke3i HeriziHIe aBTOPMEH KYPACTHIPBUTFaH

Byn cyperte (4-cypet) U pIbIK €Ti3/iH HeTi3ri KOMIIOHEHTTEepi MEH OHBIH OalmaHbIChIH KepceTei. [ludp-
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JIBIK €713 (PU3UKAJIBIK HBICAHMEH ThIFbI3 OailaHbICTa OOJIBIIT, OHBIH KaFAaibIH OAKbLIAM/ IbI )KOHE MOJICIIbICH 1.
Hudpasik erizai 6ackapy YIIiH KOpIIaraH opTa AaTYUKTEpi, MOOMIIBII KYPBUIFbUIAp, MAapyallbUIBIKTEI Oac-
Kapy aKIapaTThIK KyHelepi koHe MIeTKI ecenrteyiep Kosuanbuiaasl [ 10]. CoHbiMeH Katap, rpaduKajibik/reo-
KBI3METTEp MEH KEeTKi3y Ti30eri xKyklenepi AepeKkTepi TanayFa )oHe melimM KaObliiayra KoMekTeceai. by
KYPBUTBIM UQPIBIK eTi3/iH (U3NKAIBIK HBICAHBI THIMIII OacKapyFa jkoHe OaKplIayFa MYMKIHJIK OepeTiHiH
KepceTe/Ii.

s ] e
Undbprie, Eria i s
A
LUapyalsineKTe
Kﬂﬂ;u:::r:m Backapy AxnaparToik
p Hynenep
WofeipnadopipeIngaH I?msumrf:;;
KonaaHoanap
v
=
Hetrizy Tiaderi Puzvraneiy Heican .
Wyrienep LLeTki ecenTeynep

Cyper 4 — 3artap uHTepHETIHACTI TU(PIBIK eTi3.
Eckepry: Cyper aBTOpMEH KypacThIpbUIFaH

4. Hudpneik Erizaep aybut mrapyanisuIbIFbIHAA

AyBIT mapyambUIbIFel — TAOWFU KaFmaimapra TOyeni, Kypaemi cana. OHaipic aya paiiel, aypymnap, To-
TIBIpaK KarJaibl, MayCBIMIBIK ©3repicTep MeH KiIuMaTka OainmansicThl. CoHBIMEH KaTap:depmepiep Taram
Kayimnci3/iri, TypaKTbUIBIK XOHE 3KOJIOTHS TallalTapblH KaHAFaTTaHIBIPYHI THIC. HapbIKTHIH e3repmeni Ta-
JanTapbiHa Te3 OeriMaeny KaxeT. by dpepMepriepaeH eHmipic cTpaTerusIapbiH YHEMI KaiTa Kapayasl )KoHE
TIpoIIeCcTep Il HAKTHI OaKbUIAY B TAJIa €TE/I.

Byn cyperre (5-cypeT) aybin mapyanbUIbIFBIHAAFBI TA(PIBIK eri3aepAi »KyMbIc porecin kepcerexi [11].
JKytieHin opTasbIk 66IiT1 - MU PIBIK eTi3aep, oiap XKEeTKi3yIIiiep, 0akpliay KoHE TaIllChIPEIC OepyIIiiep apa-
CBIHJAFbI OAaMTaHBICTHI KaMTaMachl3 eTedi. YuI Typii (pepma (Kipictep, 0TKIZy KoHE HOTHKETep) AepeKTep/Ii
OHJICTI, IEPEKKOP, OHIM JKOHE JKETKi3y mporectepin 6backapaabl. Cp30anarsl KOK TYCTi OJIOKTap HETI3Ti OHIipic
MIPOILIECTEPiH, KACBLI TYCTUIEP - CHIPTKBI KaTHICYIIBIIAPIBI, aJl AIIBIK KOK TYCTUIEp - HOTIKENIEP/Ii KOpCeTe .
JKytie 6apiaplK KaThICYIIBIIAP apachklHaa THIMJI aKImapar aaMacyIbl KAMTaMachl3 €TEi.

Ty KBIpBIMIaMaIBIK HET13 (hepMepITiK mporecTep/Ii )kocnapiay, 0akpuiay skaHe oHTainanaApIpy yurid Lndp-
neIK Eriznepai enrizyre Oepik miardopma yesiHybl KakeT. O akbUIABI aybll HIapyallbUTBIFBIHBIH KnOep-Qpu-
3UKaJIBIK 0acKapy IUKIIH KaMTH OTBIPBIT, OapiIbIK MIapyalbUTBIK TPOIIECTEPiH YHIECTIpy Il KaMTaMachl3 eTyi
tuic. Hlapyanrsiislk 00bEKTIIEPiHIH TOJIBIK OMIPIIK MUKIIIH Koyjay yiriH antsl Typii Hudpneix Erizni kam-
TUABI: KOPHEKi, MOHUTOPHHT, O0JDKAY, YCHIHYIIBI, aBTOHOM/IBI XKoHE ecke any. Llndpasik Erizaepain Herisri
CUTIaTTaMaJIAPbIH — YaKTHUIBUTBIK, CEHIMIUTIK, MHTETPAIHSI, HHTEIUICKT KoHe Kypaeiumk Koimaiael. [1lapya-
IIBUTBIKTEI OaCKaAPYIaFhl HET13T1 KUBIHIBIKTAPIBI IIETTyTe OaFbITTAFAH: O0BEKTIICPIIH KYPASTLTIIT, JKeJ T1-
HaMHKACHI JKOHE MPOIIECTePAIH 63TeprimTiri. byt Heri3 exi Typii MOJENbIi YChIHAIBI: OacKapy MOCII KoHe
TEXHUKAJIBIK ApXUTEKTypaHbl KapacThIPATHIH €HT13y MOJIEI.
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Cyper 5 — Lludpnsik Eriznep apkbuibl KaMTaMachl3 €TUITEH BUPTYasibl epMepIlik OaKkbLiay.
Ecxkepry: Cyper [1] mepekkesi HeTi3iHIe aBTOPMEH KYPaCTHIPBUIFaH

Backapy xy#emnik AuHAMUKaIaFbl MaHbI3/1bl YFbIM OOJIbIN TaObLUIa b, )KYHEHIH MaKcaTTapblHa KOJI KETKi3y I
KaMTaMachl3 eTeai, TinTi Oy3ywbuibIKTap OoJFaH jkaraaiaa na. backapy — KyleHiH MiHE3-KYIKbIH eJIICHTIH
JKOHE HOTHKEJIep CTaHJapTTapra COWKec Keiamece, TY3eTeTiH OacKapylblHbIH eHrizinyi. Lapyambiusik npo-
Hecrepi OackapplIaThIH OOJIBIN CaHANAABI, €rep OJIapAblH OllepalrsuIaphl TYPaKThl Kyiae 6osca. byt npouecrep
KUOEPHETHUKAIBIK, >KapaMIbUIBIKThl KAMTUTBIH KMOCPHETUKANBIK Oackapy (YHKIMSIAPBIH KAMTYbI THIC, SFHU
CEHCOP, allbIPYLIbI, MIEIIM KaObUIIay bl XKOHE OPBIHAAYILBI CUSKTHI Kepi OaiinaHbIc sxoJbIH Olngipeni. backapy
MOJIETI1 KIPICTi Ka’KeTTi HOTHIKETe allHAIBIPAThIH SPEKETTEPAl Ky3€ere achlpaibl, OyJ1 aybll IIApyaIIblIbIFbL JKY-
Henepinae COHFbI OHIM/1 TYTHIHYIIbIFA ICHiH JalibIHAAUTBIH OU3HEC MpoLecTep 00BN TaObLIaabL.

3aMaHayH aybll [IApyallbUIBIFBIH/IA TONBIPAK IIEH KOPILaFaH OPTaHbl OaKbuIayFa apHajFaH OipHeIIe HeTi3ri
CEHCOp TYpJepi KoipaHbuIadbl. bipiHIIigeH, apTypii TepeHaiKTepre TiKeJaed TOIbIpaKKa OpHATBUIATHIH TO-
MBIPaK CeHcopapbl. ToNbIpaK bUFAIABUIBIFBI JaTYUKTEP] emmey nangiri 1%-ra neiiin xereni xone 10-100
CM TEPEHIIKTE OpHATbUIa/Abl, Oy TONBIPAKTHIH bUIFAJIABUIBIK MPOQUIIIH TOJIBIK 3epTTEYre MYMKIHIIK Oepei.
Temnepatypa natuukrepi -40-tan +85°C-Ka AeliHI1 KeH Auana30H/1a XKYMBIC iCTeH i, OyJ1 oap/bl Ke3 KeIreH
KIMMATTBIK JKaFAaiaa naiaananyra MyMKiHaik 6epeni. Tonsipak pH natuukrepi £0.1 pH gonniknes Tomnsl-
PaKTbIH KBILIKBULIBIFBIH aHBIKTayFa KOMEKTecei, Oy THIHAUTKBIIITApAbl KOCIAPIIbl €HI13y YIIiH eTe Ma-
HbI31b1. EXiHIIIAECH, METEOPOIOTUsIIBIK CEHCOPIIap, OJlap aBTOMATThl METeOCTaHIMsIapFa OipikTipiaeni. by
CeHcopIap aya TemrepaTrypachl MeH bUTFaabUIbIFbIH (£0.1°C jxoHe +2% ToNIIKIeH), KENIH KbULIaMIBIFbI
MeH OaFrbIThIH, JKaybIH-IIAIIBIH MOJIIEPiH, KyH paJdaluusChiHbIH JCHIeHiH %oHe atMoc(hepablK KbIChIMIbI
Oakputaiinel. by nepexrep aya paiibiH O0ipKay KOHE aybUl IIApyallbUIBIFBl )KYMBICTApBIH JKOCHapiay YILIiH
©Te MaHbI3/Ibl. Y LIIHIIIIeH, OMOJIOTHSIIBIK CEHCOPIIap, oJlap TiKeJIeld oCIMAIKTEp IiH MapaMeTpIIepiH eIIme .
Xnopoduit ceHcopaapbl (POTOCHHTETHKAIBIK OeNICeHIUNIKTI Oaranayra MYMKIHAIK Oepeni, bnomacca CeH-
copJiapbl ©CIMIIKTEpiH JIaMy JCHI'€HiH aHbIKTaM/Ibl, ajl CIEKTPAJIBI CEHCOPIIAP OCIMIAIKTEPIiH HKAaJIIbI JKaF-
JaiibiH Oaranaiael. JKanblpak WHAEKCI CEHCOpIaphl XKarblpak OCTiHIH ayAaHbIH eJIIey apKbLIbl ©CIMIIKTIH
OHIMJILTITIH O0JDKayFa KOMEKTeCe/I.

Bapnbik ceHcopIIbIK JKyHenaepaiH THIMAL XKYMBIC icTeyi YIIiH ManiMeTTepli Oepy MpoTOKoJIgapsl KoJjaa-
ueitaael. LORaWAN Texnonorusicel nepexrepai 15 kM-re geiinri KalbIKThIKKA XKibepyre MyMKiHaiK Oepe,
Oy ipi aybll MAPyalIbUIBIFBl KOCIMOPBIHAAPHI YIIiH MaHb3Abl. Kambikrars! aiimaktap yuia NB-IoT texno-
JIOTHSICHI MAiiananblIaasl, all YIAKSH KeJdeMIeri AepekTepai TackiManay yuin 4G/5G xeninepi KoaaaHblia-
1. MQTT npoTokoubl KyphUIFbLIIAp apachlHIAFbl CeHIMII Xabap alMacyabl KaMTaMachl3 eTei.
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JKyiieHiH monairi MeH ceHIMIIUTIriHe epeKIle Ha3ap ayaapbiiaibl. bapiblk nepektep KemaeH e TekcepyaeH
OTe/l, COHBIH IIIIHJIE dPTYPJIi CEHCOpIIap KOPCETKIIITEPiH CATBICTBIPY JKOHE JKep YCTI oMIeyaepiMeH COMKeCTITiH
Tekcepy. Y3MIKCi3 )KYMBIC ICTEYiH KaMTaMachl3 €Ty YIIiH MaHbI3/Ibl CEHCOPIIAp pe3epBTeNie/li, KYH MaHesbAepiHeH
ToyeIci3 KyaT Oepinie/ti, conyiaii-ak OaiinaHbIC JKOFallFaH >Kariaiaa qepextep Oydepiik xKaara cakTana/bl.

Byt ceHcopiap yiteci aybul apyanibUIbIFbl KOCITOPHBIHBIH IIU(PIIBIK €ri3iH KAJIbIITACTHIPA/Ibl, OHBIH KO-
MeTIMEeH HaKThI YaKbIT PeKUMIHJIE JAKbULAAPABIH Kal-Kyil MEH KOpLIaraH OpTa TypaJibl J19J1 KOHE 03€KTi aKnapaT
anmyra Oonaspl. byt eHpipicTi THiMai GackapyFa KoHe pecypcTapAbl OHTaMIIbI Tk iaaHyFa MyYMKIH/IIK Oepei.

Byn cyperre (6-cypet) aprypui teperaikreri (10 cm, 30 cM xoHe 50 c¢M) TOIBIPAK bUFAJIIbLIBIFBIHBIH
TOYJIKTIK e3repicin kepcerei [12]. blnranapiibik maib30eH enmieHe i, ain X oci OipHeIle caraTThIK HHTEP-
BaJIJIAPMEH yakbIT Oelricid kepcereni. Kepin TypranbiMbizaai, S0 ¢M TePeHIIKTET bUIFAIJIBUIBIK TYPAKThI
0oJ1bIn Kaael, an 10 cM TeperIikTe kebipek e3repictep Oaiikanaabl. KyH/i3 bUIFaIABUIBIK TOMEH/ICT, TYCKI
yaKbITKa Kapaik MUHUMYMFa JKeTeJli, COJlaH KeHiH KellKe Kapai OIpTiH/eH KallblHa Kesiel. by KyHHIH KbI-
JIYBIHBIH 9CEPIHEH TOMBIPAKTHIH JKOFAPFbl KAOAThIHAH bUIFAJIJIBIH OyJIaHybIMEH OalIaHBICThI 00JIYbl MYMKIH.

CypeTt 6 — Op TYpJii TEPEHIIKTETi TONbIPAK bLIFAJIBLIBIFbL.

Eckepry: CypeT aBTOpMEH KypacThIpbLUIFaH

By cyperte (7-cyper) aya MEH TOIBIPAaK TEMIIEpaTypachiHbIH TIYJIKTIK e3repiciH kepcereai. Kepin typ-
FaHBIMBI3/Ial, TYH/E aya TeMIlepaTypackl TOMEeH OOJIbIll, TaHFa Kapai Oiprinaen ketepineni. Kynais temme-
parypa MakCHUMaJIbl MOHIHE XKETill, KeIIKe Kapail KailTajaH TeMenaen Oacraiinpl. Tonslpak Temmneparypachl
ayaHbIH TeMIIepaTypachblHa KaparaHa TYPaKThIpakK >KoHe KEHET e3repicTepre a3blpak ymbipaiasl. Kynaiz aya
TeMIIepaTypachl TONBIPAK TEMIIEPAaTypachblHaH KOFapbl 00Jica, TYHIE KepiCiHIIe TONbIPaK KbUTybIH Oasy *o-
FaJTBII, )KOFapbIpaK TeMIlepaTypaHbl cakTaiiabl. byl TaOuFH KbLTy anmacy mporeciMeH OaiIaHbICThI.

Cyper 7 — Aya xoHe TolnbIpaK TEMIIEPATYPACHI.
Eckepry: CypeT aBTOpMEH KypacTHIPBUIFaH
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Cyper 8 — Ericrik yuacTkenepi OOMBIHIIIA TONMBIPAKTHIH pH KepceTkiri.
Eckepry: CypeT aBTOpMEH KypacThIPBUIFaH

by cyperTe (8-cyper) ericTik yuackesnepi OOMBIHIIA TOMBIPAKTHIH pH KepceTKiniHiH ©3repiciH KopceTe i
[13]. Opbip OenrineHreH HYKTe Oenrii 0ip ydackemeri TOMBIPaKTHIH KBIIKBIIABIK HEMECE CUITUTIK JeHTeHiH
cunatTaiiapl. Kepirn TypraasIMBI3nal, keitdip yuackenepae pH MoHi xoFapsl 601ca, Keioip sxepiepae ToMeH-
neyi 6aitkanaael. Meicansl, A2 xone Cl yuackenepinae pH neHreii e »xorapsl, air B1 xone D1 ywyackenepin-
Jic €H TOMEH. bYJT TONBIPAKTHIH XUMHUSIIBIK KYPAMBIHBIH OPTYPJILIIriHE HEMECEe ThIHAUTKBIIITAP MEH ChIPTKBI
(hakTOpIapABIH ocepiHe OalIaHBICTHI OOTYBI MYMKIH.

Hudpsik erizaep xoHe OacKapy UKL

Hudpasik erizmep depMepiiepre mapyarmbUIBIK ONEPANHUIIAPEIH aKMaApaTTHIK acHeKTUIepAeH (H3HKa-
JIBIK aFbIHIAPAaH aKbIpaTyFa MYMKIHIIK Oeperi. backapy 1ukii 0OBEKT KYHECIHIH YKaFTalbIH CEHCOP ap-
KBIIBI OJIITICY/ICH JKOHE KAXETTI JEPEeKTEepIli aily MPOIeciHeH OacTaiamsl. bysr gepekTep Mojenb HeTiiHe
OacKkapplIaTBIH BUPTyaInbl yiarire (meta model Herizinme) aiiHamanmbl. Lludpibik eriz OapiblK KaXeTTi
aKmapaTTel KaMTHABI, Oyl meta model-ge aHpIKTamFraH Oackapy MakcaTTapblHa OaiyaHBICTBHL. BupTyai-
Il KOPIHIC KaKEeTCi3 aKmaparThl CY3TiJeH OTKi3iN, apHaiibl maimamanymbeuiap ymriH (meta model HeriziH-
JIe) OHTAWIBI TYPAE YCHIHBUTYBI MyMKiH. IllemmiM KaObuimay (yHKIHSICH BHPTYaIAbl KOPIHICTI HAKTHI Oac-
Kapy HOPMAcChIMEH CaNbICThIPAJbl JKOHE AaybITKyJap VIIiH KaKETTI apajacyjabl TaHJaljbl. AKbIPHIHJA,
TaHmaraH apainacy d(QexTop (yHKIUACHIMEH HEMEce CaHIBIK eri3 apKbUIBI Oackapy >XyWenepi apKbLIbI
JKY3€ere achlpblUIaJIbl.

Byn cyperre (9-cypet) mudpisik eri3 xKyHeciHiH Kypaesi )KyMmbIc mporecin kepceteni. Comn jkakTa Jwc-
KBIIMBICKEP MEH IIIEITiM jKacayIibl OJOKTap OpHaIacKaH, oJIap aKmapaTThl MOJCIbIe HETi3ACITCH TYPIACHIIpY
apKbpUTBI MHPPIBIK eri3re xidepeni [14]. XKylieHiH opTaiablK 0eriri - Gu3uKaIbIK 00BEKTITIED, 0JIap CEHCOopIIap
ApKBUIBI aKItapaT >kuHar, dpQpexropiaap apKeIIbl 9cep eTei. bu3Hec-mpomectep IepeKTEPIi CAThII ATy XKoHE
Oackapy apKbUIBI )KYHEHIH KYMBICBIH PETTCHII.
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Cypert 9 — Hudpisik erizaepre Herizaenred dackapy YIiH KOHLIEITYa bl MOJICIb.
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Eckepty: Cyper [1] nepekkesi HeTi3iHIe aBTOPMEH KYPaCThIPbUIFaH

Byn cyperre (10-cyper) apTypiii HIapyamiblIbK TYpsiepi OOHBIHIIA HHBECTUIMSIAD MEH JKbUIABIK YHEM-
neyai kepceteni. Kok TycrieH MHBECTHIUS KOJIeMi, ajl )Kachll TYCIICH JKbUIABIK YHEM/ICY MeJIIepi OCHHEICH-
red. Kepin oreipranbiMbizaail [15], ipi mapyalibuibIKTapFa cajablHFaH HHBECTUIMSIIAP CH JKOFAPhl, COHBIMEH
KaTap oJIap/bIH KbULIBIK YHEM/ICY1 J¢ OacKka caHaTTapra KaparaHia ker. OpTa mapyamiblibiKTapia HHBECTH-
LM KeJIeMl Jie, KbULIBIK YHEM/CY Jie opTaiia fAcHreine. [larbiH mapyabuiblKTapaa HHBECTUIHS KOJIEMi eH
TOMEH, aJl XbULIBIK YHEM/IEY JI€ a3. ByJI mapyalllbUIbIKThIH ayKbIMbI YIIFalifaH CaiiblH MHBECTHUIIMS KOJIEMI MEH
YHEM/JIey MYMKIHJIIT1 Jie apTa TyCEeTiHIH KepceTeIi.

1 Tpnp B N L, YR

Cyper 10 — HlapyarmsIisIK TYpiiepi OOHBIHIIIA HHBECTHIIMSIIAP MEH JKBUIIBIK YHEMICY.
Eckepry: CypeT aBTOpMEH KypacThIPbUIFaH

by cyperte (11-cyperrte) opTypiti pecypcTapasl YHEMICY MalbI3bIH KopceTedi. bepinren mamiMerTepre
colikec, CH KOFapbl YHEMCY CYIbI TTaiimananyma 6aliKara s, OyJ1 OHBIH IIBIFBIHBIH a3aiiTyFa Oaca Hazap ayma-
pBUTATHIHBIH KepceTeni [ 16]. Kopray Kypamgapbl MeH THIHAHTKBIIITApABI YHEMIEY 1€ alTapiIbIKTall TeHreie.
OTBIH MEH caKTay Ke31HeTi MBIFBIHIAPARI YHEM/ISY OpTalia AeHrel e 00Jca, )KHHay Ke31HIeT1 ITBIFBIHIAP bl
YHEMIIEY €H TOMEH KOpCeTKilke ue. by opTypmi pecypcrapmabl maiganany Ke3iHae YHeMIey MYMKIiHIIK-
TepiHiH OpTYPJIi OOJATHIHBIH JKOHE Kail caajap/ia OHTalIaHABIPY KaKETTITiH KOPCEeTEI.

Kypacteippuran 6akpiiay MoAemi anThl caHaTTarbl LIudpisik erizmepmi OipikTipemi, ojlap HMMHUIUTHBTI,
Kazipri, OoJaniak »xoHe 6TKEH CaHIBIK O0BEKTIIePAl KAMTHUIABL. IMMIIUTHBTI 00BEKTiNIep OomamaKk BUPTyaIabl
oOBeKTiIep i OetHenel i, Ka3ipri 00BEKTUIep — HAKTHI (PU3UKAIBIK OO BEKTLIEPAiH Kyl MEH MiHE3-KYJIKBIH, 00-
Jarrak 00BEKTLIep — OOJIaIaK JKarFIaimapabl )KoHe 6TKEH O0BEKTUIEP TAPUXU KYH MEH MiHE3-KYJIKBIH OUTHIpesi.
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CoHbIMEH Katap, mebepiiik 00bEeKTIiCI KOChUIA IbI, 0J1 KOHIIENTYaI bl OlpikTep 1l OciHenei i, HaKThl (pu3nka-
JIBIK 00BEKTIJIEPMEH OalJIaHBICTBIPBUIBII, BUPTYAJIbI TYPJIE CAKTaIATHIH OMIPJIIK IIUKJIBI KAMTHJIbL.
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Cyper 11 — Pecypcrapabl yHEMIEY KopceTKiITepi.

Ecxkepry: CypeT aBTOpMEH KypacThIpPbUIFaH

Byn cyperre (12-cyper) ungpiblk eri3miH TOJBIK KYMBIC TpolLeciH kepcereni. OpTanblk Oejirinae ak-
napaTThl MOJENbIe HEri3/1eNreH TYPIACHIIpY KyHeci opHallacKaH, OJ1 CeHcopiap MeH d(pdeKTopiaap apKblLibl
¢usuKanblk o0beKTiepMen Oainanbicans [9]. Liudprsik eriz Tept Typre OemiHeai: Kusil, Ka3ipri, KeJeeKk
KOHE OTKeH. bu3Hec-npouecTep MEH aHbIKTaMa HycKayJap >KYWeHIH >KYMBICBIH peTTeii. JucKplIMbIcKep
MeH LIeLIiM kacaylbl OJOKTap apKblIbl )KYHeHi OacKapy *y3ere achbIpbliabl.

i e |
At

Ca LTI SPh Y
r— -

LT T g

L e

sty

LA TR

e Eussai |1
PP L s riraciatrprnss
RV S P

-
-

|
I

ML

Cyper 12 — Kypacteipbutran 6akpuiay Mojeni yurin Lindpnsik erizaep.
Eckepry: CypeT aBTOpMEH KYpacThIPbUIFaH

AKBIpBIH/IA, MMM Ka0bu1naymsl GyHKIws MeH L{udpibik eriznepiin apachlHaaFrbl MHTEPAKTUBTUIIK TaJl-
kbuTaHa bl [IpeckpuntuBTi LIudpabik eri3gep apkbUIbl YCHIHBLUTFAH apanacyap oomnaimrak L{udpisik erizaep-
re aifHaymajpl, al IIENIM KaObUIIayIlbl OYJI MOJICNIBJCHIEH apajiacyjap/bl COHFbI IICHIiM KaObUIaay YIIiH
naiaanananel. ABToHOMIBI L{udpisik eriznep Oy apanacyabl )KocnapiaHFaH 00ObEKTIre )KOHE dPEKET eTyIIIi
HycKaynapra Typaengipeai. Kaszipri yakeitra LHndpnsik erizaep MeH OHBIH KypAeminiri ansikranasl. Kemeci
0eJ1iMJIe OChI KOHIEHIIVSIHBI ICKE aChIpyFa apHAIFaH TEXHUKAIIBIK MOJIC]Ib YCHIHBLIAIBI.

Icke acwipy Mozeni

Byn 6enimae Ludpnsik eriznepai icke acblpy YIIiH TEXHUKAIBIK MOJEIb YCHIHBUIAABI. TeXHUKAIBIK ap-
XUTEKTYpa KYHEHIH KOMIOHEHTTEPIH, OJIAPJIbIH apaChIHIAFbl OPEKETTEPl KOHE KYHEHIH Kbl OPTaIarbl
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opekertepin cunarttaiabl. Kazipri yakpitra Ludpisik eriznep yuriH OipHelle TEXHUKAIBIK apXUTEKTypaiap
ycbIHbUTFaH. [17] abcTpakTisi pedepaT apXUTEKTypachlH YChIH/IBI, 07 (PU3HKAJIBIK KOHE BUPTYAI/IbI 9JIeM Ka-
cuertepid Kamtuabl. Cloud-based kuGep-¢dusukansik [18] sxyiienep yiIiH aHAIUTUKAIBIK CHITIATTaMallapra
He apXUTEKTypaHsbl da3ipieai. [ 19] enmipicTik xyienepre apHajaraH anTbl KaOaTTaH TYPAThIH apXUTEKTYpPaHbI
yeoiaabl. Kasipri 3eprrey yunin [oT-A pedeparThlk apXuUTEKTypachl KaObUIIaH/bl, OUTKEHI O BHPTYaJIIbI
YFBIMIApAbI HAKThI aHbIKTaiabl. Ockl OemiMae [oT-A pedepaTThiK apXUTEKTYpachl )KOHE OHBI 1CKE aChIPY bl
KOJIJAUTBIH KOMIIOHEHTTEP KOPCETie .

By cyperte (13-cyper) naBecTrLMsUIapAbIH KYpbUIBIMBIH (1000 Ta 6a3ai1bIK )KUBIHTHIK) MalbI3IbIK KAThI-
Hacta kepcereai [15]. EH yikeH mHBeCTHIIMS KoJeMi HAKThI eriHIIUIK xyienepine (35 000) GarbiTTanFas,
OYJ1 aybLJI MIAPYaIIbUIBIFBIH/IA TEXHOJOTUSIIAP/IbI €HII3Y IIH MaHbI3AbUIBIFBIH KepceTe . O/iaH KeHIHTT OpbIH-
napabl [ T-uadpakypsuiev (25 000) sxoHe MoHuTOpHHT *K)YyHenepi (19 000) anagsl, Oy caHABIK OaKplIay MEH
aBTOMATTaHJBIpyFa OackIMBIK Oepinetinin Ounnipeni. bK sxone nunensusuiap (10 000) MeH OKBITY JKOHE Ke-
Hec Oepy (7 000) MHBECTUIUSUIIAPHI CATIBICTHIPMAIIBI TYP/Ie a3 0oJica Jia, 0JIap MHHOBAIMSIIAP bl THIMJII €HI13Y
YIIiH MaHBI3/bl poi aTtkapajibl. JKanmel, rpaguK aybul MapyallbUTbIFBIHIA TEXHOIOTHSUIAPBI JAMBITY MEH
uudpranappyra 0aca Hazap ayAapbUIaTBIHBIH KOPCETe/Ii.

IvisecTHep RN yPhd Aiiid [NI00) 13 S0, SodaTRiE

Cyper 13 — MHBecTunusanap KypbliabIMBI.
Eckepry: Cyper aBTOpMEH KypacThIpbLIFaH

Byn cyperre (14-cypeT) XKbUIOBIK SKOHOMHUKAJIBIK ocepaiH Herisri ¢akropmapei (1000 ra) kepcereni
[20]. EH yJIKeH 5KOHOMHKAIIBIK Tai/1a OHIMIUTIKTI apTThIpyIaH OalKanaabl, OyJ1 MHBECTHIMSIIAP/IbIH HET13T1
MaKcaThl OHIM KeJIeMiH KeOeiTy ekeHiH kepcerei. [IIbIFpIHaapabI a3aliTy Na eneyii acepre ue, Oys eHaipic
TUIMJIUTITIH apTThIpyFa OarbITTanFanbH Oinaipeni. TeiHalTKbI YHeMOeY, BKK (0nonorusnbik Kopray Kypai-
Japbl) YHEMJIEY KOHE OTHIH YHEMEY SKOHOMHKAIIBIK 9CEpi KarblHAH CaJbICTBIpMAaIIbl TYpae ToMeH. JKanmbl,
rpad¥K aybul IApyambUIbIFbIHAA KAPKBUIBIK THIMIUTIKT] apTTHIPY YIUiH HETi3ri OarbITTapAbIH OHIMALTIK TeH
LIBIFBIHAAPABI OHTANIAHABIPYFa HEeTi3eNTeHiH KopceTe .

Wi e, s e, ey (00K i)

Cyper 14 — XKbU1ablK 5KOHOMUKAJIBIK SCEP.
Eckepry: CypeT aBTOpMEH KypacTHIPBUIFaH
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Cyper 15 — llapyambuiblK KejeMine OaillaHbICTBI HHBECTULUSIIAD MEH KBUIIBIK 9Cep.
Eckepry: CypeT aBTOpMEH KYpacThIpbUIFaH

Byn cyperte (15-cyper) mapyaiibuiblK KesieMi OOWBIHIIIA HHBECTUIUSIIAP MEH KbULIBIK 3KOHOMHKAJIBIK
ocep/IiH apakaThiHACKhIH KepceTei [16]. KbI3bll TYCIIeH HHBECTHIIMS KOJIEMI, all )KaChLl TYCIICH YKbIIJIBIK KO-
HOMUKAJBIK ocep OeitHenenreH. Kepim oTbipraHbIMbI3 A, IapyallbUIbIK KOJIEMi YIFaiiFaH caiiblH HHBECTHLIUS
MeJIIIEepi Jie apTajibl, O1paK >KbUIIBIK YKOHOMHUKAJIBIK 9CEp OJaH Jia KapKbIHbI ecei. Ipi mapyarbuibikTap (10
000 ra) eH >koFapbl HHBECTHUIUSHBI TAJIAIl €TCE JIe, OJIAPABIH JKbUIIBIK SKOHOMUKAJIBIK Taii1ackl alTapabIKTail
yikeH. Opra mapyatbsuibikTapza (3000 ra) Oy kepceTKiln opTaliia JISHIei/Ie, al IIaFblH MapyallbUIbIKTap/a
(1000 ra) wHBEeCTUIMSI MEH Maijia €H TOMEHT1 JIeHrewIe. by ipi mapyaibuibIKTapAblH WHBECTUIUSIIAP b
TUIMJIIPEK Mai1anaHblIl, KOFapbl KalTapbiM aJlaThIHBIH KOPCETEIi.

K 0 Sl erwizy nebaginirl (%51

Cyper 16 — Pecypcrappl naiijjajiany MEH Tepic acep/ii a3auTyibl.
Eckepry: Cyper aBTOpMEH KypacThIpbLIFaH

By cyperte (16-cypet) pecypcrap/ibl aiiiagaHy MEH OJIapJIbIH KOPILaFaH OpTaFra Tepic 9CepiH a3alTy bl
MaiBI3ABIK KOPCETKIIITEep apKbUIbl cHnaTTaiab! [ 1]. EH jkoFapbl a3aro TONbIPaK 3pO3UsCHl MEH CY LIBIFBIHBIHIA
Oalikananpl, OYJ1 pecypcTap/bl YThIMIbI Malianany mapalapblHbIH THIMJIUIITH KepceTeai. TrIHaWTKpImTap
MeH MeCTHIUATEP/II KOJIAaHy J1a TOMEH/IET, aybll MIapyallblIbIFbIHBIH SKOJIOTHSIIBIK TYPAKTBUIBIFBIH apPTThI-
pyra biknan ereai. CO2 mbiFapbIHIBIIaAPBIHBIH a3al0bl 0aCKa KOPCETKIIITepre KaparaHaa TOMEH OOJFaHbIMEH,
OYJ1 J1a DKOJIOTHSUIBIK 9CEP/Ii a3alTy YILIH MaHBI3bI KajiaM 00J1bIn Ta0butaabl. YKammbl, Tpaduk aybul mapya-
LIBUTBIFBIH/IA PECYpCTapIbl THIMII Nalijaany MEH KOpLIaraH OpTaFa TUTI3€eTiH 3USH/bI TOMEHAETYTre OarbIT-
TaJFaH Iapajap/blH 9CePiH KOPCETE .

Hudpasik Twin icke ackipy Moaeni

Digital Twin apxuTeKkTypachl HAKTBI KEHICTIKTEeT1 (pU3MKaIBbIK OOBEKTIICH, OHBIH BUPTYaJIbl OCiHECIHEH
JKOHE JIEPEKTePMEH aMacy/Ibl Oackapy yIriH Oaiianbictan Typajsl. Digital Twin xkyiieci ceri3 kabaTTaH Ty-
panbl: KYpbUIFbl, KOMMyHUKaIUsUIbIK, 10T Kpi3merTepi sxkoHe Digital Twin Gackapy kabarTapsl. Op0ip Ka-
Oar Oenrini Oip GpyHKIMATApABI OpPBIHAAKIBL: (U3NKATBIK 00BEKTIIEPMEH TiKeJIeH e3apa apekerTecy, Oaiina-
HBIC 0acKapy, KbI3METTepAl Oackapy jkoHe BUPTyamabl Oipiikrepi 6ackapy. Kypbuirel KadaTel (U3UKAIBIK
00BEKTIJIEPMEH TiKelNeH e3apa opeKeTTecy YIUiH KaXeT anmnapaTThIK Kypajiaapasl: Oipereil naeHTHOUKAIHS
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YIIiH TerTep, CeHCOpJiap MEH OPbIHAAYIIbUIAP/Ibl KAMTAMAChI3 €Tel. AYbUI HIaPyalIbUTBIFBIHIA KOJAaHbLIa-
TBIH HETI3T1 COMKEeCTEH Py TEXHOIOTUSIIAPHI, MbIcalibl, mTpux-koarap MeH RFID Tertepi, Gpusukanbik 00b-
eKTUIep/IiH AMHAMHUKAJIBIK KACHETTEPIH OJIIey YIIiH TYpJi CeHCOpiiap, COHBIH IMIiHJE TeMIepaTypa, bUFai-
neiibik, CO2 xone pH monzmepi Kosanbuiaabl. COHbIMEH KaTap, Oy KadaT YIIKBIIICHI3 VIY armapaTTapbl
MEH KalllbIKTaH 0acKapbLIaThIH IIAT(hopMalIapibl KAMTHIbI, OYJ1 epMepiiepre KalllbIKTaH ce3y MeH 0ackapy
MYMKIiHAIKTepiH Oepei. KoMMyHHKanusIblK KadaT KYPhUIFbLIAP apachIH/IaFbl ©3apa OPEKETTECTIKTI OacKapy-
Ibl JkoHe Kypbutrbiapaan [oT Kei3merTepine nieifinri OaiinanbIcThl KaMTaMachl3 etelii. O xemninep, TepeK-
TepAl TachIMaJJIay/ bl JKOHE SPTYPJIi JKEJIIiK OpTaja COHbIHAH-COHbIHA OalTaHbIC MYMKIHJIITIH KaMTaMachl3
ereni. [oT ker3merTep Kabatel [0T KbI3MeTTEpiH Taly, 13/1ey )KOHE aTayinap/ibl MICHTy YIIiH KaKeTTi GyHKIUS-
napapl KaMTUabl. byt KabaT ceHcop KYpbUIFbICHIHAH allbIHFaH aKIapaTThl OHACY JKoHE 0aKbUIay KYPBUIFbICHI-
Ha JIepeKTep KeTKI3y YIIiH Konnanbeiiaasl. Digital Twin Management kabaTbl BUPTYaabl OipIiKTep apKbLIbI
IoT xyiieciMen e3apa apekerrecyai KamTamacki3 ereni. On Digital Twin Typaisl 6apiblK akmapaTThl JKUHAII,
CeHcopJapJiaH, AepeKTep Oa3anapelHaH HeMece KOChIMIIIanapiaH anyabl KaMmTamachi3 ete/li. COHBIMEH KaTap,
(u3uKaIBIK 00bEKTIIEpMEH OalTaHbICTap bl OacKapy JKOHE OJNapJIbIH KYHiH OaKpliay YIIH Ka)XeTTi OapIibiK
(yHKIIMOHAIIBUIBIKTAP bl YebiHabL. [0T mporecin 6ackapy kabarel loT-aware niporiectepii MOJICNbCY MEH
iCKe achIpy YIIIiH opTa YcbiHabl. byi mporece mosenbaepi [oT Kbi3mMeTTepin naiianany apKblibl OpPTajbIK-
TapFa OpHAIACTHIPHLIA/IBI JKoHe KpI3MeT kopceTy yilbIMbl KabaThiHAa Yitnectipineai. Kabar kommyHUKanms-
JIBIK Xa0 PeJIiH aTKaphIIL, dpTypai abctpakuusuiapas! Oipikripeni. Kayincizaik kabaTsl xylenep MeH maiaana-
HYIIBLUIAP/IBIH KAYIICi3airi MeH KYIUSIIbLUIBIFBIH KaMmTaMachki3 ereji. O apropu3anus, ayTeHTUu(GUKaIus sxoHe
colikecTeHIipy OackapMmachlH KaMTH[bl.backapy KabaThl skyieHi KOH(QUTypanusiay KoHe KYWiH aHbIKTay
MocenenepiMeH aifHajbIca Ibl, aKaylap/bl aHBIKTAIl, )KaJIbl Kyiin Oasanaiapl. Konmganba kabaTsl BUpTYya-
IIbl 00BEKTiIepre HeTi3eNTeH HaKThl 0acKapy TarchlpMaliapbl YIIiH HHTEJIEKT YCbiHa bl by kabat Digital
Twins-TiH eMIpJliK HUKJIIH MaiaiaHy MYMKIHAIKTEPIH KaMTH/IbI, OHBIH 1IIIHIAC CUMYJISIUS, ONTHMU3ALINS,
CTaTHCTUKAJIBIK 00JDKaM, MAIIMHAJIBIK OKBITY JKOHE Haiiananyibsl nuatepdericrepi (2D xone 3D).

5. Digital Twins-Ti akbUIJIbI aybUI IIAPYAIIBLIBIFBIHIA KOJIAHY

Kypbutrbiiap Ka0aThl HAKThI cajiara OarbITTAIFaH JATUYMKTEP]Il )KOHE YIII XKaFai/ia HaKThl OPbIHIAYIIIbI-
napapl nainananaabl. TeXHUKaNbIK OaiilaHbIC TEXHOJIOTUSIAPBI CHIMIBIK KEIUIEPiH CTaHAaPTTAIFaH TpPo-
TOKOJIZIApbl MEH COHFBI xbUiapaarbl LoRaNet cusiktel chimcbiz 10T xeninepin KaMTubl. «BaKbITThI CHBIPY»
JKaFaaipl OlpHEeIle KUiIoMeTpre Jeiin OailaHbicka MYMKIHIIK OpeTiH TeHILEIreH KeiHi KonnaHaabl. [oT
KBI3METTEp KabaThl OpTYPIIi TEXHOJOTHsUIAPb! OipiKTipeai, Oipak mporecc Heri3iHAeri opKecTpanus J3ipre
KapacteippuiMarad. Digital Twin Management kabaTbiHAa Kypajiaap opTypili JIepeK Ke3/epiHeH KHHAKTaI-
FaH JiepeKTepi OipiKTipimn, yilnecTipiiren BUpTyanabl Oipiikrep i OcitHenerai. byn cumysius xKoHe menrim
KaObUIIay YIIiH HHTEJUIEKTTI KaMTaMachi3 ete/li. Konnanoa kabareiHa Oapiiblk KOJIJaHy Karqaiiapsl nanma-
JaHYIIBIAPMEH 03apa 9peKeTTeCy YIIIH apHaiibl TaHenbep yebiHaabpl. Keitdip Konmany sxarnainaps! hepma
Oackapy KyienepiMeH UHTerpanusuianFa. KpI3sMeTTi YbIMIACTRIPY, Kayilci3IiK skoHe OacKapy YIIiH JKaIlbl
TEXHUKAIBIK QYHKIMSIAP KONJIAHBUIAIBI.

Eptenm ranag Sodpaii crriyy nesagien ]
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Cypet 17 — Komnanwusinap 60#bIHINA €HT13y THIMILTITI.

Eckepry: Cyper aBTOpMEH KypacThIpbLIFaH
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By cyperte (17-cyper) opTyp:i KoMnaHusuiap OOMBIHIIA eTIHIITIKTIH THIMIUTIK KOPCETKIIITEPiH callbic-
TeIpabl [20]. TUIMILTIK OTHIH YHEMJEY (KOK), TRIHAUTKBII YHeMey (3Kachbll), OHIMAUTIK ecyi (capbl) jKoHe
LIBIFBIHAP/ABI 32Ty (KBI3bLT) CEKiIJII TapaMeTpiiep apKbUIbl OaraianfaH. "O3XI0NKOnpoM" KOMIIaHHUSIChIHIA
THIHAUTKBIII YHEM/ICY KOPCETKIII €H MKOFaphbl, ajl 0acKa KOMITaHUSIIAp/ia KOPCETKIIITED CAIbICTRIPMAJIbI TYP-
ne TeH. "ATtamekeH-Arpo" xoHe "Omka Arpo" KoMIaHUsIIapbIHAA OTHIH YHEMEY MEH IIBIFbIHAAPB! a3alTy
KOpPCETKIIITepi KaKbIH MoHAepre ue. JKanmbl, 0apiblk KOMITaHUsIIApa THIMALIIK KOPCETKIIITEPi CaabICThIP-
MaJibl TYpJIe TEH TapajFaH, Oipak KeiOip OarpITTap/ia albIpMaIIbUIBLIKTApP Oap.

KazakcranaplKk KOMIIaHUsUIAp Typajibl KOCKIMIIIA aKIapar:

"Omxa Arpo" (Axkmoita 00Jbickl) - 250,000 ra ankanTa HUQPIIBIK eri3aep/ai coTTi Kojaanaasl. Komnanus
John Deere mereocTanuusuiapbia xoHe 80 TeXHUKa OipIiriHIe HaKThI eTiHIIITIK )KYHelIepiH eHri3reH.

"AtamekeH-Arpo" (Contyctik Kazakcran o6mbics) - 120,000 ra sxepae DJI nponnapein sxoHe RTK-Ha-
BUTAIUSACHIH KOJIJIaHaIbl. ThIHAWTKBIIITAP (bl HAKTHI €HI13Y KYyHeci apKbuibl 20% yHeMIeyre KOl )KETKI3II.

Peceil koMmanusuapsl:

"Pycarpo" - 600,000 ra ankanrta e3iH1iK eH/IipicTi backapy 1aTdhopMachiH KoyjgaHaabl. KaHT KbI3buIIIa-
CBIHBIH OHIMIIUTITH 8%-Fa apTThIPFaH.

"Muparopr" - 1,000,000 ra ankanrta Maji IIapyalibUIbIFbl KEIICHACPIHIH UPPIBIK €Ti3IepiH SHri3reH.
Kem-ment kouBepcusachiH 12%-ra xakcapTKaH.

O30excraH:

"Ozxmonkonpom" - 10,000 ra ankanra [oT-0ackapbuiaThlH TAMIIBUIATHIN Cyapy XKyiiecin eHrisred. Cy mibl-
reIHbIH 40%-Fa a3alThIll, MaKTa OHIMALTITIH 15%-Fa apTThIpFaH.

KeIprei3cTan:

"blcreikken" arpokiacrepi - 5,000 ra ajgkanta aBTOMATTaHIBIPBUIFAH KbUIBDKANIAP MEH TaMIIbUIATHII
cyapy kyienepin xonaanaabl. Kekenic eHimaimirin 30%-ra apTThIpbIN, MECTHIUATEP KoimaHyabl 20%-ra
a3aiTKaH.

Kanmel, rpadukTep MeH MbIcAIap KOPCETKeHeH, IU(PIBIK eri3aepAl eHri3y aybll MapyalibUTbIFbIHIA
pecypcTapabl YHEMIEY, OHIMIUTIKTI apTTBIPY YKOHE IIBIFBIHAAPIBI a3aiTy OOHBIHINA alTapIbIKTall HOTHXKETIEep
Oepeni. ATMaKTBIK epeKIIeTIKTepre KapaMacTaH, OapJiblK KOMIIAHUSIIAp TYPAKThl OH JMHAMUKA KOPCETE/Il.

«KochIMIna KYHIBI apaMIien JepeKTepi» KoJJany xKaraaiblHa oIy

OpraHuKanblK KOKOHICTep ocipy Ke3iHje apaMIIenTepi Tazanay eriH canachl MeH OHIMALIITIH OaKpuiay
YIIiH MaHbI3AbI MiHAeTTepaiH Oipi Oosbin Tadbuiansl (Lockeretz, 2007). YKaHa TexHoJIOTHsIAp, aTall aT-
KaHJa aBTOMATTaHJABIPBUIFAH KOJ apajiblK apaMINenTep/i Tazaiay MalldHAlapbl, apaMIIenTep/l Tazanay
MIPOLIECIH €/19yip KEeHIIETTI. by MamnHanap apaminentepi )0k YIIiH MalIMHAIBIK KOpy KoJijaHOaapbiH
nainanaHanel, OyJ1 TeK apaMIIeNTep/Ii Ta3aiay bl aBTOMaTTaHABIpyFa FaHa eMeC, COHBIMEH Katap ¢epma dac-
Kapy YIIiH KYHJIBI IepeKTep/i )KuHayFa MyMKiHaik Oepeni. Digital Twins Oyu1 skarnaiinapa apamier »xosi-
THIH MaIlIMHAHBIH OPHAJIACY JICPEKTEPIH Maki1aaHblIl, IONTEPAIH TapaTyblH, OCIMJIIKTEPIiH MOPTEOCCIH )KoHE
€H KaKChl JKUHAY YaKbITBIH TYCIHY YIIiH *acajajbl. OcbUiaiiiina, apaMIIenTepAiH, 6CIMIIKTEPiH KoHEe eriH
ankantapbiHbiH Digital Twins-1 erinHiH ecyiH Oakpuiay *oHE callaT JaKbUIAAPbIHBIH CaJIMaFbl MCH KOJIEMIH
OoipKay YIIiH KOJIaHBUIBI, THIMAI hepMa Oackapyra MyMKIiHIIK Oepe/ti.

Backapy MojiesiH Kojiany.

«KoceIMIna KYHABI apaMIIen JepeKTepi» Kolaany )KarIaibIHbIH KOJIJaHbUIFaH Oackapy Mojeni 22-cyper-
Te KopceTureH. Herisri aybul mapyambUIbIFel TPOIIECTEPl — JKac cajaT eCIMAIKTEPIH KETKi3y jKOHE OTHIp-
FBI3y, CallaTThl AJIKAIITA ©CIpY, TYTHIHYFa JalblH calaTThl )KUHAY JKOHE OHBI HapbIKKA XKeTKi3y. KarbicaThiH
HETI3r1 (U3UKAIIBIK OOBEKTIIEP — OTBHIPFBI3Y MAlIMHAIAPEI MEH Kac OCIMAIKTEp, apaMIIONTep MEH Ocil Kelle
KaTKaH canarTapbl Oap amkanrap, apamIIenTepaAi Ta3aJalThlH MallnHAIAD, )KUHAY MallldiHaJIaphl )KOHE K-
HaJIFaH cajarrap.
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Cyper 18 — Eric aiiHaabIMbIHBIH KapanaibiM MOIEIII.

Eckepry: CypeT aBTOpMEH KypacThIpbUIFaH

Byt cyperre (18-cyper) konnany xarnaibiaaa Hudpasik Erizaep apamimenTepiiH KbICBIMBIH OaKbLIay,
JAKbUIAAPABIH OCYiH OacKapy JKoHE »KMHAy yaKbIThIH OOJDKay YIIH Hainananbuiazbl. CEHCOPIIBIK Kamepa
KeCKiHIepl apKbUTbl JaKpUIIap MapaMeTpliepi ecenTeie/i, all )KepriliKTi KIMMATTBIK IepeKTep MEH Jaja Ch-
naTTamanapsl (Temreparypa, bUIFAILBUIBIK, KYH paauanuscel) Kocbutaabl. Ludpisik TBuHCp HeriziHeH qana
KapTaJlapblH BUPTyaIH3alusiiay YIIiH Maiiaaanbuia s, Oy apaMIIenTep/iH THIFbI3IBIFGI MEH TaKbUIIapIbIH
CaHbIH KAMTHJIBL. ApaMIIeNTep/Ii KO0 JKIHE KIHAY KOCTApJIaHATBIH AJJIIKTI KaMTaMachl3 ety yuriH Ludp-
nelK TBHHIAEP aBTOMATTAHABIPBUIFAH TYPJE MaiJanaHblUIadbl, ONEPaTOPIBIK KOITayMEeH HEMece KalllbIKTaH
(dhepmepiiepiH 0aKblIaybIMEH XKY3€Te acabl.

Cypet 19 — OHIMITIK TUHAMAKACEHI.
Eckepty: Cyper aBTOpMeH KypacThIpbUIFaH

byr cyperre (19-cypeT) mocTypiti skoHE UG PIIBIK STIHIIITIKTIH OHIMAUTIK JUHAMUKAchIH (1/Ta) 2020-2024
KBUTIAP apalbIiFbIHAa canbicThIpansl [13]. Kepin oTeIpraHbIMBI3MAl, €Ki oficTe e OHIMAUIIK BT CalbIH
OipTiHzmer apTeIm Keiemi. JlereHMeH, U PIIBIK eTiHIIUTIKTIH OHIMIUTIK KOPCETKIIT TOCTYpIIi eTIHIIITIKKE Ka-
paraH;a JKoFapeIpak. by mudpiaplk TEXHOIOTHUTAPAB! KOMAAHYIBIH aybUT MapyarTbIIBIFEIHIA OHIMIUTIKTI
apTTBIpyFa OH ocep €TEeTiHIH KepceTemi. JKammbl, UG PIIBIK eTIHITITIKTIH €HTI31UTyl YaKbIT 6Te Kelle TOCTYpIIi
omicTepre KaparaHa THIMIIPEK OOTaTHIHBIH IOJICIICH .
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Cyper 20 — Canarrap OOHBIHILA MIBIFBIHIAPABI a3aUTY.

Ecxkepry: CypeT aBTOpMEH KYpacThIpPbIUIFaH

Byn cyperre (20-cyper) opTypai cananap OOWBIHINA LIBIFBIHAAPABI a3alTyIbIH MAHBI3ABIK KOPCETKIIIiH
kepceteni [14]. Cyapy mIBIFRIHAAPBIH YHEMICY €H KOFapbl ACHrenae, Oyl cyabl THIMAL Maiaaiany mapana-
PBIHBIH MaHBI3ABUIBIFBIH KepceTeni. bruonorusnbik kopray kypangapsl (BKK) MeH ThIHaWTKbIIITApABI YHEM-
Jey Jie alTapIIbIKTai >KoFaphl, OYJ1 aybul IIApyalbUIBIFBIHIA PECYpPCTapIbl OHTAWIBI KOJIIAHY KasKeTTiTIriH
kepcetei. OTbIH MEH eHOEKaKhl WIBIFBIHAAPBIH YHEMICY OpTalla JeHrelae 00ca, TYKbIM HMIBIFBIHBIH a3aiTy
KepceTKili eH ToMeH. XKaimsl, rpaduk pecypcrapsl 0ackapy MEH IIBIFBIHAAPIbI TOMEHACTYAIH aybUl Iapya-
IIBUTBIFBI THIMJTUTITIHE THTI3€TiH OH 9CepiH KopceTeI.
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Cypert 21 — [lepexrepi ©H/IEY YaKbITHI.
Eckepry: Cyper aBTOpMEH KYpacTBIPbIIFaH

By cyperre (21-cypeT) moctypui omictep MeH HU(MPIBIK ETIHIILTIKTIH JepeKTepai OHIeY YaKbITHIHBIH
allbIpMaInbUIBIFBIH (caraTreH) kepceremi [12]. JocTypimi Tocimmepae (KbI3bUT) AepeKTeplli OHJEY YaKbIThI
OapibBIK MpoIEeCcTep YIIIH eIdyip Y3akK, acipece JKYMBICTapAbl jKocmapiay, OHIMIUIKTI Oaraiay jKoHE TO-
MIBIPAKTHI Tajjiay OapbIChHIA. Al UQPIBIK eriHIITiKTe (3Kachl1) OapIbIK MpoIecTep auTapibIKTail KbLUI-
JlaM JKy3ere acajpl, cebe0i aBTOMATTaHABIPY MEH JepeKTep/i HaKThl YaKbIT PEKUMIHIE OHICY MYMKIHMITi
Oap. byn mudprpIk TEXHOIOTHSIIAPABI €HTI3y €HOeK OHIMIUIITIH apTTBHIPHII, MIENIiM KaObUIIay YaKbITHIH
KBICKApPTAaThIHBIH Kepceredi. JKanmbl, MUQPIbIK eTiHIIUNIK JoCTYpil SicTepre KaparaHaa endyip THiMIi
€eKeHi OallKaiaabl.
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AJIBIHFAH HOTUWXXEJIEP

HeRcTiv 3epTTEynep

Cyper 22 — In¢paslk erizaepai eHrizy Ke3eHAepiHiH Tapaiybl
Eckepry: Cyper aBTOpMEH KYpacTBIPbIIFaH
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Cypert 23 — [udpibik erizaep/ai eHrizy Ke3eHIepiHiH Tapaiy KOJIbI.
Ecxkepry: CypeT aBTOpMEH KypacThIpbLIFaH
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Hudpibik erizgepai eHrizy (22-cyper) Y Heri3ri Ke3eHHEH TYpajibl: JIOMEHJIIK Tajjiay, Heri3/ieMe JIu-
3aiiH KoHEe KeHcTik 3eprreyiep. Jomenmik Tannay (30%) ke3eHiHIe OOJBICTHIH €PEeKIICTIKTEPl 3€PTTENIIIL,
MoJTiMeTTEp KUHaIaabl. Byl Kajiam/ia Heri3ri TUIIOJIOTHSI MEH aHbIKTaMajlap aHbIKTana el Herizneme nu3aiin
(40%) eH keIl yaKbIT ajaThlH Ke3¢H 00JIbII Ta0bLIa bl ce0eO1 OYJI JKep ie KOHICIIIUSIHBI )K00ajIay )KOHE apXH-
TeKkTypa Kypbuiajbl. COHFBI Ke3eH — KecTik 3eprreyiep (30%), MyH/1a KOHIIEIIIUsS HAaKThl MbIcaJiap/a TeK-
cepiJiIl, eHTi31Ty THIMALTIT OaranaHaabl. Op Ke3eH 0ip-0ipiMeH ThIFbI3 OaHIaHBICTHI JKOHE OapIIbIK MPOIECTIH
COTTUIINIH KAMTaMAachl3 eTel.
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Cyper 24 — Hudpaslk erizaepi eHrizy HoTmkenepi
Ecxkepry: CypeT aBTOpMEH KypacThIpbUIFaH
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Cyper 25 — Hudpnbik erizaepi eHrizy HOTHKEIepiHiH KOJIbI.

Ecxkepry: CypeT aBTOpMEH KypacThIPbIIFaH
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Hudpisik erizaepai Koyigany (24-cyper) OipHele MaHbI3IbI HOTHXKeNIep Oepeni. bipiHiineH, nporec-
tepain gauairi (30%) aprassl, Oy OakbplIay MeH OacKapy/abl )kakcapTaibl. EKIHIIIIeH, MIBIFBIHAAP/IB a3aHTY
(25%) apxpuabl pecypcrap yHemzeneai. CoHbIMEH KaTap, eHIMAUTIKTI apTThIpy (30%) nudpisik erizaepaiH
eH 0acThl apTHIKIIBUIBIKTAPBIHBIH Oipi 00JIbII TaObUIA bl JKOIOTHUIBLILIK (15%) HOTHKECIHE KopllaraH
opTara ocep a3aublll, TYPaKThl 1aMy KaFuJIaJlapbl cakTanasl. by HoTHxKeep HU(pPIIbIK erizaepai eHri3yaiH
THIMUIITTH KepceTe .
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Cyper 26 — LludpnbIK eri3iiH KOMIOHEHTTEpPI
Eckepry: CypeT aBTOpMEH KYypacThIpbUIFaH
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Cyper 27 — Lnudpablk erizaiH KOMIOHEHTTEPiHIH KOIBI.
Eckepry: CypeT aBTOpMEH KypacThIpbUIFaH
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HudpabIk erizaiH opTypIli KOMIIOHEHTTEPiHIH MaHbI3IbUIBIFbI MABI30€H KopceTireH. [ padukren Kkepir oTbIp-
FaHBIMBI3/Ial, )KETKI3y Ti30eri kyhemnepi eH )orapbl MaHbI3IBUIBIKKA (30%) He, a1 meTki ecenteyep eKiHII OpbIH-
na (25%). LlorpipiaanabIpbuirad KoJiiaHOAIap eH TOMEHTT MaHbI3IbUIBIKKA (10%) ve ekeHiH kopemi3

Tankbuiay

Hudprasik erizaep aybut mapyambUIbIFBIHAAFBI TPOIIECTePAl OacKapy IbIH THIMIII HISHTIMI peTiH/Ie TaHbLTY-
na. Onap HaKThI 00BEKTITIEPAiIH BUPTYAIIIbl KOIIIPMECIH JKacarl, OJIap/IbIH )KYMBICHIH OaKblIayFa, MOACIbICY-
re jkoHe Oopkayra MyMKiHaik Oepexi. Eyponansiy [0F2020 »xo6ackl nupiblk eri3aeplii erin mapyamnibuib-
FBI, CYT OHIPIC, )KbIIBDKaH KOKOHIC OCipy oHE Mall MIapyallbUIbIFBIHIIA KOJIAAHY IbIH apTHIKIIBUIBIKTAPBIH
nouesesi. 3eprreyae Oyl TeXHOJIOTUSIAPIbIH IIBIFBIHIAP bl a3aUThIN, OHIIPIC THIMJIUIITIH apTThIPATHIHBI
KkepceTii. Mbicaibl, ¢y pecypcrapbin mannanany 40%-ra JediH a3aiiTbuica, THIHAWTKBIIITAD IIBIFBIHBI
20%-ra oHTaiIaHABIPbUIIBI. CEHCOPIIBIK XKYHeIep apKblIbl HAKThI YaKbITTAFbl ACPEKTEP/Il HKUHAY KOHE TaJl-
Jlay mpouecTepi dackapymarbl TIIKTI apTThipasl. L{udpisik erizgep depmeprepre KamibliKTaH 0ackapy
MYMKIHZITiH Oepill, >KeprilikTi 0akpuiay KaKeTTUIITiH ToMenaeTeni. by oic Taburu pecypcrappl THIMAL
nai1agaHblII, SKOJIOTUSJIBIK TYPAKThUIBIKTHI KaMTamMachl3 eTeji. L{ugpiibik eriznepii eHri3y/1iH 3KOHOMHUKAIIbIK
TUIMJIUIIT JIe )KoFapbl, ce0e01 OHTIPICTIH KapKbUIBIK KOPCETKIIITEp] alTapiibiKTai sxakcapaibl. COHbIMEH Ka-
Tap, OV TEXHOJIOTHS KIIMMATTBIK JIEPEKTEP MEH TOIBIPAK CHITaTTaMallapbl HETi31H e Ooalak xaraaiaap/isl
Oommkayra MyMKiHAiK Oepeni. [oT-A apxuTekTypachlHa HETi3/Ie]IreH TEXHUKAIBIK MOJIENb epMepliep YIIiH
BIHFaIbI OacKapy »KyHeciH ychIHa/bl. backapy Mojerni apKbiibl (hepMepiiep HaKThl YaKbITTarbl JCPEKTEPIi
OHJICTI, KaXKETTI Imapanapibl skocnapiai ananpl. By onic agamu GaxkTopapl a3alThin, OHIIpIC THIMIUIITH
apTThipanbl. L{udpibik erizaepaiH anTbl HETi3Ti TYpi 3epTTeNIi, oNapblH dpPKalChIChl 0aCKapyAbIH epeKIie
(yHKIUSUIAPBIH OpbIHAIBI. MbIcalibl, 00JKaMIbI ITUQPIIBIK erizuep depMepiiepre OoJalak >Karaanmapabl
aJIJIBIH ajia )Kocrapiayra keMmekreceai. Hotmxenep uudpibik erizgaep/iH 3KOJOrHsUIBIK KYKTEMEHI a3aiTyra
BIKIaJ eTeTiHiH kopceTTi. COHbIMEH KaTap, Gpepmepiiep OHIMIUTIKTI apTTHIPY YILiH KIMMATTHIK KOHE TOMBIPAK
JepeKTepid THiMII Naiaanana anaael. L{udpieik erizuep gpepmepiiik mapyanbulbIKTapIarbl aBTOMATTaH bl
Py JeHreiiH KeTepin, OHAIpIC camachiH jKakcapTaabl. byn TexHonorus ¢epmepriepiin eHOeK MIBIFbIHIAPHIH
A3aiThIN, MemiM Kadbuigay yakbIThIH KbICKapTabl. JKalmsl, HUQPIBIK eri3faep aybll HIapyallbUTbIFbIHIAFbI
NPOLIECTEP/Ii OHTAMIAHIBIPYFa, MHHOBAIMSIIAPBI IAMBITYFa )KOHE TYPaKThI IaMyFa BIKIIAI eTeIi.

KOPBITBIH/AbI

Byt 3eprrey uudpIibik erizep i aKbUIIbl aybUT [IAPYalIbUIBIFBIH JAMBITYFa KOCATBIH YJICCIH HKaH-KAKThI
KapacThIp/Ibl. AJIFa KOMBUIFaH YIII HETI3r MaKcaT TOJIBIKTal OpbIHIAN/bI. bipiHiiiaeH, nudpIibik erizaepaiH
YFBIMBI MEH OJIAPJIbIH THIIOJOTHSCHI aHBIKTAbl. L{upibiK eri3 — Oy HaKThl OOBEKTIHIH JIMHAMUKAJIBIK
UQPIIBIK KelIipMeci, 0J1 00bEKTIHIH OMIPJIIK UK OOMBIHAAFBI JKaFIalbIH, MiHE3-KYJIKBIH JKOHE OoJIaliax
e3repicTepiH 0akpUIayra, MOJEINBACYTe KOHE TajlayFa MYMKIHIIK Oepeji. 3epTTey OapbIChIHAA allThl TYpIi
UG PJIIBIK €T3 aHBIKTAJJIBI: KECKIHIIK, OaKbLIay, 00JKAMJIBIK, YCHIHYIIBLIBIK, aBTOHOM/IbI )KOHE €CKE aJTy eri3-
nepi. Exinmmiien, aybut mapyambUibIFbIHIa THQPIBIK eri3ep/l eHri3yre apHairaH TYKbIPbIMIaMaIIbIK HEri3
YCBIHBUIBL. Byt Heri3 xanmsl xyhenik Tocinre cyienin, [oT-A (MHaTepHeT 3aTTaphl — ApXUTEKTYpa) yJriciHe
HET13/IeJITeH SHT13y MOJICIH KaMTH Ibl. bakbuiay Mozesni mudpibik eri3aepiiH Heri3iHae KYpbhUIFaH Kyihenep
YIIiH aKMapaTThIK aFbIHIAap MeH Oackapy (QyHKIMsIapblH CHMATTANABL. AJl €HTi3y MOJelNi KYpBhUIFbIIapaAaH
Oacrar KoJIZIaHy JICHI€iiHe JACHIHTT TeXHUKAJIBIK TaJanTapabl KAMTH]IbL. Y IIHIIIICH, YCIHBUIFaH TYXKbIPhIM-
namaibiK Heri3 Eyponansiy [0F2020 sxo0ackiHia ChIHAKTaH OTTi. 3epTTey HOTHKeNepi HUPIBIK eri3aepliy
(digital twins) THIIOJIOTHSICHIH aHBIKTAIl, OJIAP/IbIH APXUTEKTYPAChIH HAKTHI OHIIPICTIK MOJICIIBICD HETI3iH/Ie
azipneni. [0F2020 (Mutepuet xoHe AKbUIIBI Depmepitik) :k00ackIHBIH 0ec KeHc-CTaIuchl apKblIbl YChIHBLI-
FaH TYKbIpbIMIaMaliap TEKCEePiIill, oJIapAbIH )KYMBIC icTey KaOUIeTTiir pactansl. JKyMbICcTa CEHCOPIIBIK KY-
rienepain (LoORaWAN, MQTT), apxurekTypaiblk KadaTTap/IblH KoHE 0aCKapy MOJCIbIACPIHIH TEXHUKAIBIK
cUIaTTaMaapbl KEJITIPLIiI, HAKTHI OH/IIPIC MPOLECTEPiHE KOMIAHBLUTYbI TaJIaHAbl. TEOPHSIIBIK-9,1ICHAMAIIBIK
TaJJlayMeH KaTap, quarpammanap, rpadukTep skoHe MUPPIIBIK eri3AepAiH miaTGopManbK menimMaepi Kkep-
CETUITeH, OYJI TEXHOJIOTUSIIAPABIH THIMILIITIH JKOHE IC JKY31HJET! KOJJIaHbLTy MYMKIHIKTEPIH alKbIHIaM-
Jibl. ¥ ChIHBUIFAH TOCUIICP/IIH FHUIBIMU MaHbI3bl — HUQPIIBIK eri3fepiH aKapaTThiK-(QU3UKaIbIK KyHeaepin
(CPS) oHraiiiaHapIpyFa, OHIIPICTIK MPOIECTEP/Ii MOHUTOPUHT JKOHE OacKapy/bl *aHa JICHIeUre KeTepyre
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MYMKIHJIIK Oepeni. HoTmkenep arpooHepKICINTIK KoHE OHEPKICINTIK CEKTOpIapAa HHHOBAIUSIIBIK IIEIIiM-
Jiep/1i €HTi3y YIIiH Heri3 O0JIbI Ta0bUIa bl Byit o002 eriH mapyambUIbIFbl, CYT OHIIPic, )KbUTbIKAN KOKOHIC
ecipy, OpraHUKaIIbIK KOKOHIC MIapYaIIbUIBIFEI XKOHE Mall MIapyallbUIbIFbl CHSKTHI calaiapaa MUQPIIbIK eri3-
JIepJil KOJIIaHyIbIH THIMJIUTITIH KepceTTi. HoTmxkecinae, nudpiiblk erizep Heri3inaeri 0ackapy Moebiaepi
HAaKThl yaKbITTaFbl JIEPEKTEPre HETi3/eNreH memiMaepl KaObuigayra MyMKIHIIK Oepill, TeXHUKAJIbIK apXH-
TEKTYpaHbI JKETUAIpYTre bIKNan eTTi. JKanmbl, 3epTTey HOTHXKeNepi HUQPIBIK eri3iep/iiH aybll IIapyalibl-
JIBIFBIHJIA TIPOLIECTEP/li OHTAIIAaHIBIPYFa, HIBIFBIHAAPALI a3alTyFa JKOHE OHJIIPICTIH THIMAUIITIH apTThIpyFa
afTapibIKTal yJiec KOCaThIHBIH KOPCETTI. ByJI TEXHOIOTUSHBI 9pi Kapail IJaMbITY oHEe KCHEUTY aybul Iiapya-
LIBLIBIFBI CAJIACHIHAAFbl MHHOBALUSIAP/IbI )KESIICTYTe MYMKIHIIK Oepei.
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DIGITAL TWINS IN THE AGRICULTURAL INDUSTRY: CONCEPTS AND PRACTICES

B. S. Amirkhanov', G. A. Amirkhanova', A. A. Raeva'*
'Al-Farabi Kazakh National University, Almaty, Kazakhstan

ABSTRACT

Purpose of the research. The methods and criteria for comprehensively assessing the effectiveness
of a country's economic integration within the framework of the Eurasian Economic Union (EAEU) can be
identified. Three main methods for evaluating the effectiveness of economic integration within the EAEU
can be distinguished. The first method is the method of trade integration among EAEU member states,
which assesses the dynamics, structure, and volumes of mutual trade between the countries of the union.
The second method is the method of assessing the effectiveness of economic integration based on a set of
strategic priorities for economic development. The third method is the method of national competitiveness,
which evaluates how participation in the EAEU affects the overall competitiveness of the national economy.
Despite the fact that certain aspects of evaluation, such as competitiveness analysis, are universal, these
methods will require adaptation for countries outside the EAEU. This is due to differences in the specifics
of regional cooperation (e.g., in the EU or ASEAN) and integration mechanisms (such as currency or
customs unions with varying regulations). Thus, the proposed methods can be developed with consideration
for the specifics of the EAEU, but with some adaptation, they could also be used to assess integration in
other unions.

Methodology. A variety of methods were used in the course of the study: macroeconomic analysis,
comparative analysis of national economic models, econometric modeling, and a comprehensive approach
to assessing the achievement of economic benefits, stability, and competitiveness of the country within the
framework of the EAEU. A literature review of academic works on the topic of the study was conducted,
which allowed for an examination of Kazakhstan's role in the development of trade and economic relations
between the member states of the EAEU.
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Originality / value. The originality and value of the study lie in examining the impact of global and
regional integration on Kazakhstan's economic stability and development, considering the changes in the
country's economy since its accession to the Eurasian Economic Union (EAEU). This provides insights into
the effectiveness of the integration and helps identify future development vectors for Kazakhstan, based on
improving trade relations and strengthening economic ties among EAEU member states.

Findings. The study’s findings demonstrate that farm enterprises can be managed efficiently in real time
by leveraging digital twins. Compared with traditional approaches, these models offer superior performance
in process forecasting, optimal resource allocation, and adaptation to climatic or market fluctuations. Practical
results from the 10F2020 project confirm the wide applicability of digital twins and their pivotal role in the
digitalisation of the agri-food sector. All five I0F2020 pilot deployments quantitatively proved that digital
twins significantly enhance both operational efficiency and sustainability. For example, in the “Potato Data
Processing Exchange” pilot, potato growers used IoT devices to monitor the entire flow of produce from
field to storage; as a result, average crop yield increased by 10 %, fuel consumption fell by 10 %, and overall
margins rose by 5 %.

Keywords: Kazakhstan, export potential, Eurasian Economic Union, integration, investments,
competitiveness.

Acknowledgments: This research was financially supported by the Science Committee of the Ministry of
Science and Higher Education of the Republic of Kazakhstan (grant No. BR24992975)

IIAP®POBBIE IBOMHUKHA B ATPOITPOMBIIIJIEHHOM OTPACJIN:
KOHUEITIWU U TTPAKTUKA

b. C. Amupxanos', I'. A. AMupxanosa’, A. A. Paepa'*
! Kazaxckuil HallMOHAJIBHBIN YHUBEPCUTET UMEHH anb-Dapadu,
Anmatsl, Pecniyonuka Kazaxcran

AHHOTALIMUA

L]env uccredosanuss — BCECTOPOHHE H3YUHUTh ITOTEHIIMAT TEXHOJIOTUU HU(PPOBBIX ABOHHHUKOB B cepe yM-
HOTO CEITbCKOT'0 XO3SHCTBa M MOKa3aTh, KaKk UX BHEIpEeHUE B (hepMepCKue XO03sHCTBA CIIOCOOCTBYET MOBBI-
LICHUIO TIPOTyKTUBHOCTH M ycToW4unBOCTH. Kpome Toro, B paboTe cuCTeMaTH3UPYIOTCS KIIIOUEBbIE MTOHSTHSA,
THUIIBI, METO/IbI TPOEKTUPOBAHUS 1 BHEPEHUS IM(POBBIX ABOWHUKOB, a TAKXKE aHAIM3UPYETCS UX BIUSHUE HA
peasibHbIe TPOU3BOACTBEHHBIE MTPOIECCHI.

Memoodonozcusa. B uccnenoBaHUM WCIOIB30BaH MEXAUCIUIUIMHAPHBIN CHCTeMHBIN moaxof. Pa3paborana
TUTIOJOTUSI U(PPOBBIX ABOHHHUKOB U MPEIJIOKEHA CTPYKTYPHAsI MOJIENTb Ha OCHOBE apXUTEKTyphl HTepHETa
Bemeit ([0T-A) s ux TPOEKTHPOBAHUSA. DTa MOJENb aIallTUPOBaHa K KOHKPETHBIM TEXHOJIOTHIECKUM TIPO-
neccaM B pepMEepCKUX XO03sHCTBaX, o0ecreunBas 0OMEH JaHHBIMU B pEallbHOM BPEMEHHU, aBTOMaTH3UPOBaH-
HBI MOHUTOPUHT M MPOTHO3MpOBaHKE. Taxke MpoBeeH CPAaBHUTENBHBIA aHAIN3 MATH PEATbHBIX PUMEPOB
n3 npoekta EBpomneiickoro Coroza [0F2020: pacTeHHEBOACTBO, IPOU3BOACTBO MOJIOKA, TETNIMYHOE OBOIIIE-
BOJICTBO, OpTraHMYECKOe 3eMJIe/IeTIe U KUBOTHOBOCTBO.

Hayunas nosusna / yennocmo. Jlannas padora sBISIeTCS OJJHOM M3 MEPBBIX, KOMIUIEKCHO CHCTEMAaTH3U-
PYIOIIUX KOHIICIIINIO ITU(PPOBIX IBOWHUKOB B CEIBCKOM X03siiCTBE. B HMccienoBaHiM paccCMaTpUBAIOTCS HE
TOJIBKO TEXHOJIOTMYECKHE MHHOBAIIMHU, HO U MPeIaraloTcsi KOHKPETHbIE U3MEHEHHS B YIIPABIEHUYECKUX MO-
Jensix v Tpanchopmannu GepMepcKux mpoieccoB. [lomydeHHbIe pe3yIbTaThl TO3BOJISIIOT HAYYHO 000CHOBATH
3HAYMMOCTh M TIEPCIIEKTUBHOCTH HU(PPOBBIX JTBOWHUKOB B Oy IyIlIeM arpapHoOro ceKropa.

Pesynsmamul. Pe3ynbTarhl McciaeqoBaHUs TOKA3aIH, YTO MU(POBbIC IBOMHUKHU MO3BOJSIOT d3PPEKTUBHO
YIpaBIATh hepMEepCKUMH X035IICTBAMU Ha OCHOBE JAHHBIX B PeajbHOM BpeMeHH. B cpaBHeHMH ¢ TpaauIIHOH-
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HBIMH METOJIaMH TPEJIOKEHHBIE MOJICIH 00ecreynBaroT 0osee BBICOKYI0 d((EKTHBHOCTH MPOTHO3MPOBA-
HUS, ONITUMAJIBHOE paclpesiesieHHe PECYpPCOB U aIalTaIMIo K KITUMATUYECKUM HIIH PHIHOYHBIM U3MEHEHHSIM.
[IpakTHueckrne UTOTH MUIOTHBIX NMPoeKToB 10F2020 moaTBep)kKIaloT MIMPOKUE MEPCIIeKTUBBI MPUMEHEHUs
IU(PPOBBIX JBOMHUKOB U MX BaXXHYIO POJIb B YCKOPEHHUHU HU(PPOBHU3AINHN arpOIPOMBIIIIICHHOTO KOMIUIEKCA.
Tak, B muiote Potato Data Processing Exchange kapTodeneBo bl NOTyYHIH CKBO3HYIO BHIUMOCTD IOTOKOB
MIPOIYKIIUU OT MO 0 cKiaaa uepes loT-ycrpoiicTBa; yposkaitHOCTh Bo3pocia B cpeaHeM Ha 10 %, pacxon
toruuBa cokpatmics Ha 10 %, a oOiiast Mapka yBeauuuiach Ha 5 %.

Kouesvle cnosa: nudpoBbie IBOWHUKH, YMHOE CEJIbCKOE X03sHcTBO, nHTepHET Bemlei (IoT), arponpo-
MBILJICHHBIE CUCTEMBI, IU(POBU3AIIHNS CEITBLCKOTO XO3SHCTBA.
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