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FACTORS INFLUENCE OF SAVING BEHAVIOR OF RURAL AND URBAN
SELF-EMPLOYED PEOPLE IN THE CONTEXT OF KAZAKHSTAN PENSION SYSTEM
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ABSTRACT

The purpose of this study is to determine the factors influencing the savings behavior of the self-employed
in order to attract them to the country's pension system. Also, to contribute to the literature on saving behavior
in emerging economies, namely in the study of the impact of subjective and objective factors on the self-
employed in the context of cities and villages.

Methodology. The work uses a systematic approach to the selection of data, as well as a qualitative research
method, the instrument of which was a questionnaire. The data obtained were processed using the SPSS
program.

Originality / value of the research. The value of the study lies in the fact that data are primary and can be
a valuable source for the further development of the pension system of the Republic of Kazakhstan, as well as
for attracting the self-employed in the context of cities and villages to savings for old age.

Findings. According to the study, the urban self-employed (US) is more influenced by subjective factors,
and the rural self-employed (RS) by objective factors.

Keywords: saving behavior, pension system, rural / urban self-employed, subjective factor, objective factor.

INTRODUCTION

Since becoming and independents state Kazakhstan has faced with sharp increase of self-employed
population, the share of which total number of workers has remained high. According to the data of the
Statistics Committee of the Republic of Kazakhstan in 2019 self-employed population made up 26 % of the
total population, which is 2.2 mln. people, of the 70 % are rural population and the rest are urban [1]. One of
the problems is that they are not members of the funded pension system and at retirement age, this threatens
a difficult financial situation. Because they can only claim the basic pension, which is the minimum. The
question of how to attract them to make savings for old age worries many scientists. Therefore, it is important
to know what factors influence the savings behavior of the self-employed.

Traditionally negative evaluation prevail toward this special workers category. The reasons are quite
reasonable, as current group of population does not pay taxes and consequently does not pay pension
contributions and thus creating the difficulties not only for the government but for themselves as well Insofar
they are not part of national health insurance, it is self-employed own responsibility to provide themselves with
financial safety cushion from in case of accidents, in other words to insure themselves in case of disability or
disease. Whereas officially employed people in this cases can rely on the employer and government. Moreover,
they are responsible for their pension and for their financial decisions regarding their present and future. This
means they are responsible for arrangement of decent pension through annuity insurance or by saving funds.
The same issue is relevant in other countries too.

Thus, for instance, according to Donovan et al. in the USA officially employed population has the right for
minimal hour rate wage established by law; the right for unemployment benefits and cover the costs of national
old-age pension system, but self-employed in the main do not have access to such coverage [2]. In Singapore
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self-employed do not have medical insurance or medical leave, and it is regarded that majority of them do not
make contributions to the Central Provident (CPF). They are also anxious with challenges in attracting self-
employed to the program Medisave [3].

As compared with developed countries Kazakhstani employees have low pension savings. Meanwhile in
Kazakhstan out of 10 million contributors of National Uniform Pension Fund only 90 thousands have saved up
in advance for lifelong minimum payments (less than 1 % of total -0,9 %). According to the data of UNPF 70
thousand of men have 8 million KZT on their accounts and 20 thousand of women 10 million (UNPF 2019).
This is enough for receiving life monthly pension. This is not a basic state pension, average amount of which
is currently 27 thousand KZT, but saved own resources, which provide with minimum pension excluding
state basic pension (52 145 KZT (135 USD) in 2019) [4]. The major part of contributing participants are
officially employed, as could be followed through the available data, there are differences between people
who contribute to pension savings. Goudswaard and Caminada in their studies show, that self-employed have
lower pension contributions that officially employed ones, but do not reveal true reasons [5]. In Kazakhstan
people who have been contribution into pension savings on a regular basis, who have maximum employee
tenure on average can receive 45 % of their last income, then what about self-employed who can rely only on
minimum basic pension, it is 63 USD for now. There are many studies on the issue of self-employed people
not contributing to pension funds. Nevertheless, these studies still do not explain the fundamental reason. The
questions of self-employed people absence of pension contributions is given a high attention both in developed
and in developing countries.

Therefore, the aim of our research is to study the factors which effect the saving behavior of self-employed
people and to find differences between incentives for rural and urban self-employed people to attract them
to pension system. Understanding of factors, which influence the effectiveness of self-employed savings, is
necessary in developing countries and countries with economy in transition [6].

As the amount of rural self-employed population prevails urban self-employed population, it makes sense
to answer the question: Which factors influence on saving behavior of self-employed in rural and urban areas.

Previous studies did not regard urban and rural self-employed people and what affects their saving behavior.
Since in the levels of coverage and access to financial services, there is a significant gap in financial inclusion
indicators between the large cities of Almaty and Nur-Sultan and the regions. The indicator of the availability
of financial infrastructure in large cities is several times higher than similar indicators in the regions, especially
in the south of the country. For example, the indicator of the number of non-cash payments per 1,000 people is
more than 3.9 thousand for the city of Almaty, which is 9 times higher than the same indicator in the west of
Kazakhstan and almost 20 times in the southern regions. The reasons for this are a higher population density
with a low level of urbanization [7]. Here of the hypothesis follows, that objective factors have positive effect
on saving behavior of urban self-employed people whereas saving behavior of rural self-employed people are
influenced by subjective factors.

For the study, a questionnaire will be used. The data of the questionnaires will be processed using the SPSS
program.

MAIN PART

Literature Review. The question of what “self-employment is” is still a dispute for many researchers.
Researchers in sociology describe self-employed as those who have personal funds for production, but do not
have enough fund to employ workers [8]. Because this research regards self-employed people in Kazakhstan,
it is necessary to consider this word on the part of legislation of the Republic of Kazakhstan. In the Law of
the Republic of Kazakhstan "On Employment" of April 6, 2016, the definition of the term is regarded as
follows: self-employed — individuals, of the number of individuals engaged in the production (sale) of goods,
work and services for generating income, members of production cooperatives, unpaid workers of family
enterprises (farms) and employers using hired labor (paragraph 29 of article 1) [9]. The Tax Code of the
Republic of Kazakhstan considers particular categories of self-employed people, who have to declare their
income, pay income tax and contribute to accumulative pension funds [10]. They include officially registered
individual, private notaries and lawyers providing services to diplomatic missions accredited in Kazakhstan,
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and domestic workers working under employment contracts. In 2014 there was adopted the concept of further
development of pension system of the Republic of Kazakhstan till 2030, where one of the tasks is attraction
of self-employed people to pension system to ensure the adequacy of pension payments for a decent standard
of living in retirement age [11]. The works of Goudswaard and Caminada show that there is high probability
in achieving adequate pension for self-employed with low salary in Netherlands [5]. They cite factors, which
define the difference in pension savings between self-employed and official workers, but do not consider under
the context of cities and regions.

The dynamics of saving behavior is driven by social, economic, demographic and political factors, which
have systematic implications.

Many researchers have studied saving behavior. One of the first ones was Keynes, who defined subjective
incentives for saving: caution (reserve formation in case of unforeseen circumstances); forethought (on old age
and education of children); prudence (to secure additional income in the form of interest); striving for the best
(to get more in the future than in the present); independence (for independent decision making); enterprise (for
independent decision making); pride (leave the state to the heirs); stinginess (greed by nature) [12]. Friedman
et al. were mostly focused on pension savings and tried to develop rational models of behavior throughout
their lives [13]. In accordance with the theory of “life cycle” Modigliani, F: 1. The income fluctuates in the
course of a lifetime of a person. Therefore, in the young age they borrow money, accounting for high income
in maturity age, upon retirement the consumption is ensured by Accumulated saving of the previous period.
2. The major reason for income fluctuation is retirement, when a considerable decrease in income occurs. For
that reason, in order not to decrease sharply the level of consumption, most people save money by the time of
retirement [14]. Early versions of this theory explain the motive for ensuring old age as the main motive for
saving: people save while they work so that when they retire their income does not decrease. The version of the
basic life cycle model has been expanded and now it includes other saving motives, first the motive of cautious
savings they are savings, which insure against economic downfall in the future. Cautious savings can explain
the large share of individual and joint accumulation of wealth [15]. In the studies of Palumbo, the longevity
risks, heavy expenses out of own funds, which can occur at different stages of life cycle are regarded as reasons
for saving as well [16]. People are also motivated by the purchase of a housing, the so-called “housing motive”
[17] and testament motive, which support the life cycle theory [18]. Apart from subjective incentives, there are
objective factors, which affect saving behavior.

According to Keynes the main objective factor, which determines saving behavior is interest rate [12].
There are several studies regarding credit as the factor which influences on savings. Some studies take the
side of economic theory, that states that access to credit can reduce saving incentives, as current contributing
participants will reduce their savings, because future needs can be funded easier by credit. Thus wise, according
to research of International Monetary Fund (IMF), credit access improvement is among the reasons of reduce in
savings in many developed countries [19]. This indicates that, credit access improvement will have a negative
effect on saving behavior. However, in the empirical studies of Rogg there is given that savings have positive
correlation with access to credit [20]. The studies of Bover, Casado et al. also cite that saving behavior could
be affected by political and institutional factor, which are objective factors through taxation, system of social
protection and regulation of the financial market [21; 22; 23]. Therefore, when describing household savings
there should be highly regarded institutional differences of a country, as financial credit system (the level of
its development, the presence of various forms of investment, profitability from savings and investments,
the degree of public confidence in financial institutions, etc.); socio-economic conditions and the political
situation (socio-demographic structure of society, the level of development of state and social support for the
population, inflation, legal regulation of savings, cultural traditions, etc.

Therewithal financial literacy was identified to have positive effect on saving behavior of self-employed
in Singapore [24] and Netherlands [25]. The research in Netherlands showed that there is no difference in the
amount of pension savings between self-employed and official workers considering such factors as income and
life expectancy. Above mentioned studies compared self-employed and official workers and concluded that
they have no differences in saving behavior.
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In 2014, Roszkiewicz, Matgorzata in the article «Objective and subjective factors shaping saving behaviors
— the case of Polish households: Saving behaviors» [26] used a questionnaire, which is used in this research.
They were based on Keynes's theory, and further transformed and reduced, according to Warneryd’s, to the
following: a motive for saving for a temporary lack of money that covers everyday expenses; savings on
large purchases; contingency savings; savings for the future of children and close relatives; savings for old
age; natural tendency to save (by human nature); the conviction that you cannot indulge all desires needs to
reduce your own current needs [27]. The following indicators were also used as an objective factor in order to
measure it: cash income and inflation were used according to Keynesian theories, in which they are defined as
an objective factor; interest rates [ 12] saving behavior depends on them; the more attractive they are, the more
people tend to save; development of financial institutions (banks, insurance organizations, investment funds,
etc.), this factor is described as institutional, i.e. it examines the availability of loans, retirement planning, a
variety of financial services, and how people relate to this; questions regarding these factors were taken from
[28]; phase of the business cycle, i.e. how much the economic situation in the country affects saving behavior.

Gaisina and Kaidarova in their study on financial literacy of the rural population in Kazakhstan, concluded
that financial literacy is one of the important factors influencing the level of savings [29].

Summing up the results of the literature review, we can single out the factors influencing the saving behavior
as subjective and objective. Subjective factors include: the motive of saving for a temporary lack of money
to cover daily expenses; the motive for saving the next of kin (children, parents) for the future; the motive
for saving for large purchases and family investments; the motive of saving for old age; natural inclination to
save, which is inherent in human nature; the conviction that one cannot indulge all desires and, as a rule, one
should curb one's own current needs and trust in financial institutions. Moreover, the objective factors include
cash income; inflation rate; interest rates on deposits, loans, taxes; national currency rate; the development
of financial institutions; the degree of development of lending; phase of the economic cycle; average life
expectancy in the country; the opportunity to get a loan. These factors will be considered in this study.

Methodology. The conceptual framework of the study is the work of Keynes, Roszkiewicz, Matgorzata
and other studies and theoretical provisions described in the literature review. In this pilot study, a survey of 52
self-employed in cities and villages was used. The questionnaire consisted of 21 questions, of which the first 5
were general questions. Seven of the questions covered the assessment of the importance of subjective factors
on saving behavior and seven questions covered the assessment of the influence of objective factors on the
desire to save money. In order to prove our hypothesis, the study use the SPSS software in to find statistically
significant mean values among the factors that influence the dependent variable.

The factors used in the questionnaire were coded and shown in Table 1.

Table 1 — Coding of subjective and objective factors

Ne | Subjective factors Code Objective factors Code

1 |the motive of saving for a temporary lack M1 cash income MI
of money to cover daily expenses

2 | the motive of saving for the future of the M2 inflation rate Inf R
next of kin (children, parents)

3 | the motive of saving for large purchases M3 interest rates on deposits, loans, taxes IR De L T
and family investments;
the motive of saving for old age M4 national currency rate ER NC

5 |natural inclination to save, which is| NP HP | financial institutions development D FI
inherent in human nature

6 | the conviction that one should not indulge I N lending development DD L
all desires and, as a rule, one should curb
one's own current needs

7 | trust in financial institutions Cr FI business cycle phase Ph EC

8 |- - average life expectancy in the country ALE

9 |- - opportunity to get a loan AL

Note — compiled by the author
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The dependent variable in this study is self-employed and independent variables are objective factors
and subjective factors. The data was collected using the survey, the survey questions were focused on the
perception of subjective and objective motives for saving for self-employed in the context of cities and villages.
Respondents were asked to rate the importance of 2 factors affecting saving behavior. Questions were asked
on how much these indicators affect the desire to save. For the assessment, an 11-point scale was used, where
it means 0 — “not at all important” and 10 — “the most important”.

Analysis and Results. The analysis is divided into 2 segments: 1%'segment represents subjective questions,
the 2™ objective questions.

The first segment includes seven independent variables, which cover the questions for saving motive of
people based on different conditions.

The table 2 shows that R-Square is = 0.390. That is 39 % of the change in the dependent variable Self
employment in_the field both in rural and urban areas is explained by the impact of the first set of variables,
including: M1, M2, M3, M4<NP_HP, 1 N, Cr FL

Table 2 — Model Summary

Model R R- square Adjusted-R Square Std.Error of the Estimate

1 ,625° ,390 ,293 ,33462

a. Predictors: (constant), Cr_FI, I N, M1, NP_HP, M3, M4, M2

b. Dependent variable: Self employed in_the field

Note — compiled by the authors

The result for F stats =4.019, in the ANOVA analysis, is ignored due to the following. First, this analysis
is conducted only for 7 independent variables (including 52 respondents). Second, the dependent variable
Self employed_in_the_field is representing two types of settlements (rural and urban). Third, this research is
aimed at analyzing whether independent variables have important practical implications. Nevertheless, the
significance level of the model according to the table 3 is less than 0.05 (p < 0.05). Therefore, the model can
be accepted as significant

Table 3 — ANOVA

Model Ssc;ﬁ;lroez df. MeanSquare F Sig.
Regression 3,150 7 ,450 4,019 ,002°
1 Residual 4,927 44 112
Total 8,077 51

a. Dependent variable: Self employed in the field

b. Predictors: (constant), Cr_FI, I N, M1, NP_HP, M3, M4, M2

Note — compiled by the authors

The table 4 demonstrates regression coefficients for the independent variables M1, M2, M3, M4<NP
HP, I N, Cr_FI. Tolerance is more that 0.1 it shows that there is low level of Multicollinearity, thus
is makes the model significant. The regression coefficients for M1, M3, M4, Cr_FI is insignificant
as P-values are higher than the significance level 0.172, 0.486, 0.821 and 0.146 respectively.
Whereas for the rest three M2 (Sig. p=0.008), NP _HP (Sig. p<0.001) and I N (Sig. p<0.050),
P-values are less than the significance level (o= 5 %). Therefore, there are three significant variables
M2, NP_HP and I N.
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Table 4 — Coefficients

Model Ui?:%iﬁiltzsed S;ggg?g;ﬁfsd T Sig. Collinearity Statistics
B Std.Error Beta B
(Constant) ,019 ,258 ,073 ,942
M1 ,037 ,027 ,230 1,387 ,172 ,503 1,989
M2 -,079 ,028 -,523 -2,791 ,008 ,395 2,533
| M3 ,019 ,027 ,114 ,703 ,486 ,527 1,898
M4 -,005 ,024 -,039 -,227 ,821 ,479 2,089
NP_HP ,087 ,024 ,574 3,632 ,001 ,554 1,804
I N ,058 ,029 ,289 2,015 ,050 ,673 1,485
Cr_FI -,024 ,016 -, 187 -1,480 ,146 ,870 1,150
a. Dependent variable: Self employed in the field
Note — compiled by the authors

The second segment of objective questions give the evaluation of the respondents of general factors (as life
expectancy, economic downturn etc.) which can have direct or indirect impact on the Self employment in_
the field dependent variable.

Table 5 — Model Summary

Model R R- square Adjusted-R Square Std.Error of the Estimate

1 426" 181 ,006 ,39676

a. Predictors: (constant),A L, ER NC,DD L, MI, D FIR De L T, ALE, Ph_EC, Inf R

b. Dependent variable: Self employed in the field

Note — compiled by the authors

The summary of the model shows that, based on the R-Square = 0.181, only 18 % of the change of Self
employment in_the field dependent variable accounts of the second segment of questions, which is rather low
(Table 5).

Table 6 — ANOVA

Model SumofSquares df. MeanSquare F Sig.
Regression 1,465 9 ,163 1,034 ,430°
Residual 6,611 42 ,157
Total 8,077 51

a. Dependent variable: Self employed in_the field

b. Predictors: (constant),A L, ER NC,DD L,MI,D FILIR De L T,ALE, Ph EC, Inf R

Note — compiled by the authors

The ANOVA table (Table 6) shows that P value for this set of questions is more than .05. Therefore, this
model (set of questions) is insignificant. According to the low F value, it is clear that the level of difference
between variables is very low.
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Figure 1 — Overall mean of subjective (ASF) and objective (AOF) factors
Note — compiled by the authors

The figure shows that the average value of the two factors has a greater impact on urban self-employed than
on rural ones. In addition, subjective factors (7.5) affect the urban self-employed more than objective factors
(7.2); with regard to rural self-employed, objective factors (6.1) do not significantly prevail over subjective
factors (5.9). Each factor will be considered separately further in the next figure 2.
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Figure 2 — Average value of factors affecting urban and rural self-employed
Note — compiled by the authors

Among the subjective factors influencing the saving behavior among urban and rural self-employed, the
most influential is the saving motive for large purchases and family investments (8.64; 7.375). A large gap is
observed in such a factor as the natural propensity to save, which is inherent in human nature, the difference
here reaches 3.6, i.e. for rural self-employed, this factor is not as important as for urban ones. The lowest
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indicator among subjective factors is trust in financial institutions; it is equally low for both categories of self-
employed.

Factors such as cash income (8.1), inflation rate (7.93) and the national currency rate (7.83) are of the
greatest importance for the US, while for the RS, cash income (5) has the lowest value among objective factors.
In addition, the highest value is the exchange rate (7.25) and interest rates on deposits and loans. The factor of
equal importance is the phase of the economic cycle for both the US and the RS, on average 6.5.

Summing up the analysis, we can say that both subjective and objective factors affect saving behavior more
on urban self-employed than rural self-employed. However, if we consider them separately, the average total
value of the two factors shows that subjective factors affect the urban self-employed a little more, and objective
factors affect the rural self-employed. This is partly because there is less variety in the options of money
saving, income resources and investment options in RS. Whereas for US there is greater variety in terms of
employment and opportunities on income improvement. Another reason is that RS are more dependent on the
government policy of economy development in the regions, including rural territories. Despite the probability
that the difference between the two factors is not significant, but according to the according to the results
analysis, it is significant. Thus, the hypothesis of the study is confirmed.

CONCLUSION

It is difficult to include the self-employed in the pension system, due to the fact that they themselves do not
want it, perhaps because of low financial literacy, ignorance or low incomes. Therefore, this study is important
for government agencies. The results of this study can be useful for the country's pension system. Attracting
self-employed people to the funded pension system is one of the objectives of the program for modernizing
the pension system until 2030. Therefore, it is important to know what needs to be paid attention to in order
for the population to start saving more for old age. Despite the fact that measures are being taken to improve
financial literacy, in rural areas this is not enough. The underdevelopment of the financial market is of great
importance for rural self-employed; these issues should be resolved not only by the pension system, but also
by the Government of the country as a whole.

Addressing issues such as low incomes, accessibility and development of financial institutions and their
products, programs to improve financial literacy and experience in both rural and urban areas can have a
charitable effect on savings behavior, thereby solving the issue of low savings for old age.
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ABSTRACT

The purpose of the research is to analyze the current state of food security in Kazakhstan.

Methodology — the study belongs to the category of desk (marketing), collection and analysis of secondary
(preliminary) information, in particular, data from the statistical collection and the website of the Bureau of
National Statistics of the Agency for Strategic Planning and Reforms of the Republic of Kazakhstan of the
Ministry of National Economy were used to review and analyze the indicators of the Republic Kazakhstan.

Originality / value of the research — based on the data of official statistics, an analysis of the state of
food security of the Republic of Kazakhstan was carried out. The role of the current state of food security in
the Republic of Kazakhstan is determined and indicators such as the level of self-sufficiency in agricultural
products, production of certain types of agricultural products per capita, consumer spending on food and soft
drinks on average per household, and consumer price index are analyzed.

Findings — it was revealed that the defining feature of an effective policy for the formation of food security
is to provide the population with food at a level that will guarantee high-quality living conditions and life and
will also allow sustainable social reproduction based on expanded production. For the sustainability of this
process and the all-round satisfaction of the quality of life of citizens, it is the responsibility of the state to form
an effective system for the availability of each of them in high-quality and safe food. They can contribute to
the expansion of the limits of study on the development of the economy of the Republic of Kazakhstan, as well
as act as a recommendatory basis for their solution.

Keywords: food security, economic availability of food, physical availability of food.
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INTRODUCTION

Food security of the state in modern conditions can be considered as one of the important components of
national security since it is directly related to ensuring public health and population reproduction.

Such an important and at the same time multi-vector context of the formation of food security in Kazakhstan
provides, firstly, systematic steps towards the development and adoption of managerial decisions in the plane
of an active search for opportunities to increase the potential of food security for social growth; secondly, it
stimulates the need for systemic monitoring of the level of self-sufficiency in food and constant identification
of consumer needs of the population for affordable, high-quality, ecological food products; thirdly, it raises
the need to develop indicators for assessing the level of food security in the context of the formation of their
individual groups in accordance with the imperative of strategic development of the food security sector.
Therefore, the substantiation and improvement of the theoretical and methodological foundations, and the
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development of practical recommendations for the formation of a food security system in Kazakhstan acquire
a fundamentally new relevance in the modern conditions of the internationalization of the world market and
the strengthening of the openness of the national economy.

This can be done through the development and implementation of a balanced national food security policy.
The world's leading countries view food security as one of the most important prerequisites for internal stability
and external independence.

The purpose of this article is to analyze the current state of food security in Kazakhstan and identify
opportunities to address existing trends.

The modern food problem in the development of mankind is that due to the irrational and too intensive use
of natural resources, increased demand for livestock products, an increase in food consumption per capita and
other factors, there is a steady increase in food prices, which contributes to the emergence of threats to food
security in developing countries, including for the poorest groups in developed and developing countries. In
addition to the above, the problem of the appearance of counterfeit products has recently become aggravated,
there is a growing tendency towards disclosure of "unhealthy" products, an increase in the rate of sales of
products made with the use of GMOs, and in these conditions, ensuring the safety of food and food raw
materials becomes a priority task of the state, since these factors affect the life and health of the population,
preserving the genetic heritage of the nation.

The object of the research is the food security of Kazakhstan in modern conditions.

The subject of the research is the economic relations and processes that determine the food security of
Kazakhstan.

Literature review. In Kazakhstan, the issue of food security was actively identified in the 1990s due to a
sharp decline in the volume of domestic agricultural production, an increase in imports and a negative shift
towards foreign food products in the structure of food resources. Theoretical and methodological issues of food
security are reflected in scientific publications of the following foreign and Kazakh scientists: L. I. Abalkina,
A. 1. Biryukova, I. P. Nikolaeva, V. K. Lomakina, V. E. Balabanova, V. E. Esipova, G. A. Makhovikova,
A. E. Zubaraeva, 1. L. Matsenovich, A. M. Khodachek, 1. Ivoilova, E. Egorova, E. Tarasova, E. Razinkin,
A. Kartseva, B. M. Afonina, A. A. Satybaldina, G. N. Gamarnik, L. A. Bimendieva, Zh. Zh. Eszhanova,
O. N. Chikunova, A. A. Kaigorodtseva, M. E. Kazembaeva, A. Gizzatova, Z. Kh. Zhanbekov.

At the same time, it should be noted that there are a lot of publications devoted to the study of the nature
and relationship of food security; nevertheless, there is an insufficient comprehensive theoretical elaboration
of these issues and require additional research.

The etymology of the concept of «food security» indicates that the first attempts to use it were made in
1972 in Stockholm as a result of the implementation of the developed plan for solving the food problem in the
world, which provided that by the end of the twentieth century. hunger in most countries of the world will be
overcome through NTP and the implementation of its achievements in agriculture. However, such a socially
oriented approach was subsequently changed due to the emergence of specific factors that did not allow solving
the problem of the global implementation of changes in the world as a whole, and, as a consequence, their
solution at the national level. In 1974, the definition of «food security» was officially introduced into scientific
terminology at the World Food Summit (WFS), where its content was interpreted as «the availability at any
time of the necessary world food stocks of basic food products for sustainable growth in consumption and
compensation for fluctuations in production and prices» [1; 2; 3].

Food security is an economic category officially accepted in international practice, which is used to
characterize the state of the food market of a country or a group of countries, as well as the world market,
which provides guaranteed access for all social groups of the population to vital food at any time and in
quantities sufficient for achievement of medical consumption standards [4].

Some researchers have presented an attempt to define the definition of «food security». Here are the author's
interpretations.

A. 1. Biryukov notes the following that food security is to ensure the guaranteed consumption of food by the
population of the country in the required volumes and conditions of actual availability, i.e., their availability

[5].
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Zh. Zh. Eszhanova under food security determines the degree of provision of the country's population with
environmentally friendly, healthy food products of domestic production, it should be noted that it is necessary
to comply with their compliance with scientifically based standards and sell at affordable prices [6].

A. A. Kaigorodtsev understands that food security is such a state of the economy, including its agro-
industrial complex, in which it becomes possible to ensure stable provision of the main types of food for the
entire population of the country due to its own production, with the obligatory priority of the most vulnerable,
low-income strata and subject to physical and economic accessibility food products in such quantity and
quality that are necessary to preserve and maintain the life and capacity of people, full or maximum possible
independence of the state from external sources of food [7].

V. S. Balabanov, E. N. Borisenko food security is understood as the level of national food production, at
which the principle of self-sufficiency of citizens of the country with basic types of food is realized and state
reserves are formed on the basis of scientific reserves [8].

MAIN PART

The agro-industrial complex is one of the most important sectors of the economy, which participates in
ensuring the national security of the country through the formation of the country's food security. Food security
of the Republic of Kazakhstan is one of the key conditions for ensuring the national security of the country and
the formation of a strong state, its successful long-term development and economic development.

To increase the stability of the country's agro-industrial complex and ensure its food security, the Law of
the Republic of Kazakhstan «On Amendments and Additions to Certain Legislative Acts of the Republic of
Kazakhstan on Food Security» dated December 12, 2009 was adopted.

The implementation of food security there is carried out by strengthening the state, stimulating production,
growing agriculture, employment, income of the population, increasing stability in the market, creating
conditions for the effective use of nature, production and financial resources [9; 10; 11].

Currently, there is no law on food security in the Republic of Kazakhstan, but a lot of work is being done in
this direction. Food security at the legal level is enshrined in the law «On National Security of the Republic of
Kazakhstan» No. 527-1V dated January 6, 2012. In addition to this document, the basis of food security is: the
Constitution of the Republic of Kazakhstan, the Law of the Republic of Kazakhstan dated November 27, 2015
No. 423-V 3PK «On the production of organic products», the Law of the Republic of Kazakhstan dated July
8, 2005 No. 66-111 «On state regulation of the development of agro-industrial complex and rural areas», the
Law of the Republic of Kazakhstan dated January 19, 2001 No. 143-1I «On grainy», the Law of the Republic of
Kazakhstan dated November 9, 2004 No. 603-11 «On technical regulation» (with amendments and additions as
of 04.16. 2019), «On the state material reserve», the State program for the development of the agro-industrial
complex of the Republic of Kazakhstan for 2017-2021, etc.

Within the framework of the measures provided for by the state program for the development of the agro-
industrial complex until 2020, ensuring food security of the republic is one of the main goals of ensuring
competitiveness in the agro-industrial market, the main task is to increase the demand of domestic producers
for the domestic market and export products.

It is possible to analyze the state of food security based on the system of indicators that characterize it.
One of the most important indicators for judging food security is the available resources for the production of
agricultural products.

According to the Law of the Republic of Kazakhstan dated July 8, 2005 «On state regulation of the
development of the agro-industrial complex and rural areas», the criteria for ensuring food security are: the
physical and economic availability of food products and guaranteeing the safety of food products [12].

The assessment of the level of physical availability of food is carried out by comparing the current
consumption of food products by the country's population with their consumption standards, which are
the minimum food consumption standards developed by the Kazakh Academy of Nutrition based on the
recommended consumption level of the average citizen of the country.

Over the past 18 years, the agricultural industry in Kazakhstan has been steadily developing. Cereals and
legumes are from 9.6 % to 1.8 times. There is an increase in sales of livestock and poultry meat by 71.2 %
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to 2.4 times. It should be noted that the number of animals increased from 73.2 % to 2.3 times. But in 2019,
Kazakhstan was seized by the COVID-19 pandemic. According to the Ministry of Agriculture of the Republic
of Kazakhstan, the volume of gross agricultural production in 2020 increased by 5.8 % and amounted to 6.3
trillion tenge. Meat production increased by 4.1 %, milk — by 3.2 % (Table 1).

Table 1 — Self-sufficiency in agricultural products

Products 1990 2001 2018 2019 2020 1990 | 5001 | 2019
Growth to 2020

Main types of agricultural products, thousand tons
Cereals (including rice) and
legumes 28487,7 15896,9 20273,6 17428,6 20065,3 70,4 126,2 115,1
Potato 23243 2184,8 3807,0 3912,1 4006,8 172,4 183,4 102,4
Vegetables 1136 2301,2 4081,9 4355,2 4590,9 404,1 199,5 105,4
Meat 1559,6 654,5 1059,4 1120,6 900,2 57,7 137,5 80,3
Milk 301,1 3922,9 5686,2 5864.,9 8496 2821,7 216,6 144,9
Egg, million pieces 4185,1 1855,3 5591,4 5531,4 5005 119,6 269.8 90,5
Livestock of animals, thousand tons
Cattle, including cows

9757 4293,5 7150,9 7436,4 7850,0 80,5 182,8 105,6
Sheep and goats 35661 10478,6 18699, 1 19155,7 20057,6 56,2 1914 104,7
Pigs 3224 1123.8 798,7 813,3 816,7 25,3 72,7 100,4
Horses 1626 989,5 2646,5 2852,3 3139,8 193,1 3173 110,1
Camels 143 103,8 207,6 216,4 2464 172,3 2374 | 1139
Bird, million heads 59,9 21,2 44,3 45,0 43,3 72,3 204,2 96,2
Note — Compiled from source [13]

According to the data in Table 1, we see an increase in the number of horses by 10.1 %. At the beginning of
1991, in Kazakhstan, the total number of horses in all categories of farms was about 1.7 million. After that, due
to the transition to a market economy, the number of horses fell sharply, starting in 2002, a gradual recovery
of the livestock began with the support of the state. Since the beginning of 2011, the state began to subsidize
purchases, the proportion of which increased 1.9 times. As for the number of pigs, the number of which
decreased in 2018 due to the termination of subsidies for pork production, which entailed a 2-fold reduction in
the total volume of state support for pig breeding.

In Table 1, the analysis of the consumption of basic food products indicates that the population is
undernourished for the following types of food: meat, eggs, poultry. Sufficient consumption of cereals
(including rice) and legumes, milk, all types of livestock, except for pigs, remains.

Such changes ultimately led to a reduction in the production of several types of products per capita (Table 2).

Table 2 — Production of selected types of agricultural products per capita, thousand tons per capita

Products 2015 2016 2017 2018 2019
Cereals (including rice) and legumes 1 064 1 160 1141 1109 941

Potato 201 199 197 208 211

Vegetables 203 213 210 223 235
Melons and gourds 119 116 116 117 117
Slaughtered on the farm or sold for slaughter of livestock and

poultry (slaughter weight) 53 54 55 58 60

Milk 295 300 380 311 317
Eggs (pieces) 270 267 280 306 299
Note — Compiled from source [13]

Thus, only two out of ten most important food products exceeded consumption norms, which indicates
serious problems with ensuring food security in the republic.
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Economic affordability of food is defined as the ability of the population to buy food at the prevailing level
of prices and incomes in quantities set in the minimum consumer basket.

A country is considered food safe when the percentage of people suffering from hunger is very low (less
than 5 %). When food deprivation (calorie intake), which is one of the indicators for monitoring food safety,
exceeds 35 %, a country is faced with the challenge of fighting hunger.

An important indicator is the share of spending on food. On average, in Kazakhstan, about 52 % of consumer
spending falls on food (Figure 1, Table 3).
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Figure 1 — Average consumer spending on food and non-alcoholic
beverages per household per quarter, thousand tenge
Note — Compiled from source [14]

Table 3 — Regional section. Average consumer spending on food and non-alcoholic beverages per household
per quarter, thousand tenge

Volume Share of consumer spending

The Republic of Kazakhstan 3194 52,7
Akmola 2739 51,1
Aktobe 323,6 56,8
Almaty 3548 55,9
Atyrau 404,7 62,8
West Kazakhstan 293.6 57,5
Zhambyl 329,5 58,5
Karaganda 3293 50,3
Kostanay 211,8 45,5
Kyzylordinskaya 383,6 58,2
Mangystau 376,9 543
Pavlodar 310,6 50,9
North Kazakhstan 241,6 46,8
Turkestan 393,2 61,1
East Kazakhstan 274,0 53,0
Nur-Sultan 299,2 46,9
Almaty city 368,3 48,3
Shymkent 230,3 47,2
Note — Compiled from source [14]
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From January 2020 when constructing the CPI, the share of food products is 39.0 %, non-food products —
28.9 %, paid services — 32.1 %.

According to Figures 1, 2, 3, the average cost of food per household in the Republic of Kazakhstan in the
fourth quarter of 2020 amounted to 319.4 thousand tenge, which is 15.8 % more compared to the same period
last year. The share of food expenses in all consumer spending reached 52.7 %, compared with 49.2 % a year
earlier. In general, in 2020 this figure was 54.2 % against 49.4 % in 2019.

The largest expenditures on food were borne by households in Atyrau (404.7 thousand tenge in the fourth
quarter of 2020), Turkestan (393.2 thousand tenge) and Kyzylorda (383.6 thousand tenge) regions. It is in
Atyrau and Turkestan regions that the highest share of food expenditures from all consumer spending is 62.8 %
and 61.1 %, respectively.
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Figure 2 — Consumer price index
Note — Compiled from source [15]
= milk and dairy products
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Figure 3 — Consumption of basic foodstuffs by the population on average per
capita per quarter. 4th quarter 2020, kg
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Due to the constant rise in prices for the most important foodstuffs, household expenditures are increasing
every year, which also affects the consumer spending of the family.

CONCLUSIONS

Based on this study, we have found that one of the most important components of ensuring food security
in Kazakhstan is the economic availability of food. At present, one can speak of an increase in the share of
food expenditures in total expenditures. In this situation, households with the lowest income levels, as well as
vulnerable groups of the population, are particularly affected. Therefore, special attention should be paid to
increasing the availability of food for these categories of citizens.

Since it is very difficult to ensure income growth, the problem must be solved precisely by providing
the population with food. One of the ways to solve this problem is to organize targeted support for citizens.
For example, you can provide the poor with food in an amount that meets the norms of a balanced diet. It is
important to note that support should be provided not in monetary terms, but in commodity equivalent, since
representatives of low-income strata of the population often suffer from alcoholism, and the money received
goes to the purchase of alcoholic beverages.

The decline in food security is directly related to the rise in food prices. The rise in prices was fueled by
a fall in the hard exchange rate and higher prices for imported products, as well as high trade margins. To
prevent sharp fluctuations in food prices, it is necessary to impose restrictions on the possible imports of basic
foodstuffs.

Consequently, the measures of state regulation of food prices should, on the one hand, prevent a sharp rise
in prices, in which normal and complete provision of the family with food becomes impossible, on the other
hand, provide producers with the opportunity to benefit from sales, not losses. Therefore, in each individual
situation, a comprehensive analysis of the cost of resources spent on production and the volume of real available
resources of the population should be carried out.

One of the threats to food security is a change in the structure of consumption, the population is switching
to the consumption of products of lower quality. This happens for several reasons. Firstly, now high-quality
products are in a high price segment, their prices are higher. Secondly, citizens are not properly informed about
the health risks from poor quality food. Therefore, it is worth paying attention to increasing the food literacy of
the population. To do this, it is necessary to conduct various classes, lectures, seminars, which will explain why
only natural, high-quality products should be consumed in food. It is advisable to start training such training
from school, when only certain norms and rules of behavior are established.

Most measures to improve food security require additional funding and significant cash investments. To
prevent these expenses from leading to a budget deficit, the most important measure is the development of
food exports.
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KA3AKCTAH PECITYBJIMKACBIHJIAFBI A3BIK-TYJIIK
KAYIICI3IITTHIH KA3IPT'T )KAH-KYWI

A. A. TIaraii', P. C. Becnaera'*, P. O. Byry6aesa?
'C. Ceiidymmun ateinaarbl Kazak arpoTeXHHUKaIbIK YHUBEPCHUTETI,
Hyp-Cynran, Kazakcran Pecriy0nukachl
*Kastyreiyoarsl Kaparanae! yauBepceuteTi Kaparanasl, Kaszakcran PecryOmukacs

AHJATIIA

3epmmey maxcamer — KazakcTaHHBIH a3bIK-TYJIIK KayilCi3AiriHIH Ka3ipri skai-KyHiHe Tangay xKyprizy.

QodicHamacel — 3epTTey KaOMHETTIK (MApKETHHITIK) 3epTTey OOJIBIN TaObLIaibl, KalTaniaMa (aJjbiH aja)
aKnapaTThl JKMHAY >KOHE Tajjay >KYpri3iiii, aranm alTKaHga KOPCETKIIITEepAl Kapay jKoHe Taljay YIIiH
Kazakcran PecriyOuinkacsl ¥ ITTBHIK 9KOHOMUKA MUHUACTPITIriHIH CTpaTerusuibIK sKocrapiay xaHe pedopmaiap
JKOHIHJIET] areHTTIrl ¥JTTBIK CTATUCTHKA OIOPOCHIHBIH CTATUCTUKANBIK YKUHAFBI MEH CAWTBIHBIH JepeKTepi
nanaaaaHbUIIbI.

3epmmeyoiybipezeiiniei/KyHObLIbIZbI—PECMUCTATUCTHKA IepeKTepi Heri3iH e Ka3akcTan PecyOmKkachbiHbIH
a3bIK-TYJIIK KayilCi3AiriHiH Kal-KyWiHe Tanpay skyprizingi. Kazakcran PecnyOnukachbiHIAFbI a3bIK-TYIIK
KayiNci3IiriHiH Ka3ipri Kai-KyHiHiH peni alKbIHIAIIbI KOHE aybll MIapyallblUIbIFbl OHIMACPIMEH ©31H-031
KaMTaMachI3 €Ty JICHI 1, XaJIbIKThIH JKaH 0achIHA IIAKKaH IaFbl aybUI HIAPYyallbUIbIFbl OHIMICPIHIH )KEeKeJIeTeH
TYPJIEPiH OHIIpY, Vi IIapyalblIbiFbIHA OPTa ecerieH TaMak eHiMJIepi MEH aJIKOTOJIbCI3 CYChIHIAPFa TYThIHY
LIBIFBICTAPBI, TYTHIHY OaraiapblHbIH HHACKCI CHSIKTBI KOPCETKIIITED TalAaH/Ibl.

3epmmey nHomuoicenepi — a3bIK-TYJIK KayilCI3[iriH KaJbIITACThIPYIbIH THIMJII CasiCAThIHBIH aHBIKTAYIIIbI
epeKIIeNIri — XaJbIKThIH OMipi MEH eMip cypy canachlHa KeHIAiK OepeTiH, COHai-aK KeHeUTUINeH oHIipic
HETi31HAe TYPaKThl KOFaMJIBIK OHJIPICKE MYMKIHIIK OepeTiH JeHreiie a3bIK-TYJIKIICH KaMTaMachl3 eTy.
Byt mpornectiH, OpHBIKTHUIBIFBI JKOHE a3aMaTTapIblH OMIp CYPY CalachlH JKaH-KAaKThl KaHAFaTTAaHIBIPY YIIiH
MEMJICKETTIH MIHJETI OJIap/IbIH OPKANCHICHIHBIH Calalibl XKOHE Kayilci3 TaMaK eHIMIEepiHe KOJI JKETKi3YiHIH
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MOPMEH/II KYHWECIH KaJIBIITACTBIPY OOJIBIN TaObLIa bl 3epTTey HoThxkenepi Kaszakcran PecryOsvKkachIHBIH
SKOHOMHUKACHIH JIAMBITY JKOHIHJIET1 3epjesiey IIeriH KeHEeWTyre BIKHal eTyi, COHAai-ak oJapAbl IIenry
OOMBIHIIA YCHIHBIM/IBIK HET13 00Tyl MYMKiH.

Tytiin coe30ep: a3bIK-TYIIK KAyiICi3miri, a3bIK-TYJIIKTIH dKOHOMHKAIBIK KOJ JKeTIMIIIIT], a3bIK-TYJTIKTiH
(bMBHUKAITBIK KOJ JKETIMJILTITI.

Anevic: 3epTTey «AybUl LIapyallblUIbIFbI CalachIHAAFbl MEMJICKETTIK casicaTTbiH AOK-Teri Koonepauusuibik
MPOLIECTEPAl JAMBITYFa, aybUIIBIK ayMakTapibl TYPAKThl JaMbITYFa J>KOHE a3bIK-TYJIK Kayilci3zirin
KaMTaMachI3 €TyTe dCepiH 3epTTey» TaKbIpBIObIHIA O. OMIMOeKH IiH 0aCIITBITBIFEIMEH «AYBUIIBIK ayMaKTapabl
TYPaKThl AaMbITY» OciliHai OarbIThl OOWBIHINA ecenl NaiblHIay Herizinae xyprizinai. 3eprreyai Kasakcran
PecryOnmkacs! AybuT mapyanbuIbIiFbl MUHUCTPIIITT Kapokbputanasipansl (BR10764919).

COBPEMEHHOE COCTOSIHUE ITPOIOBOJIbCTBEHHOM BE3ONNACHOCTH B
PECIIYBJIMKE KA3AXCTAH

A. A. TIsaraii', P. C. becnaepa'*, P. O. Byry6aeBa’
'Kazaxckuit arporexunueckuii yauepcureT um. C. Ceiidymna,
Hyp-Cynran, Pecry6nuka Kazaxcran
*KaparanauHckuii yausepeutet Kasmorpebcorosa
Kaparanna, Pecniy6nuka Kazaxcran

AHHOTAIUA

L]env uccredosanus — NIPOBECTU aHAIN3 COBPEMEHHOTO COCTOSIHMSI IPOJIOBOJILCTBEHHON 0€301acHOCTH
Kazaxcrana.

Memooonoeus — ucciieJoBaHne KIIaCCH(PHUIUPYETCs Kak KaOMHETHOE (MapKETUHTOBOE) HCCIICIOBAHHE, OBLI
MIPOBEICH cOOp W aHAIM3 BTOPUIHON (TIpenBapuUTEIbHON) HH(GOPMAIINH, B YACTHOCTH TSI PACCMOTPEHUS U
aHaJln3a roKasaTelel ObUIH HCITO0JIb30BaHbBI JAHHBIE CTATUCTUYECKOTO COOPHUKA 1 caliTa BIopo HalmoHaIbHOH
CTaTHCTUKUA ATEHTCTBAa [0 CTPATErMYECKOMY ILIaHMpoBaHUI0 U pedopmam PecnyOnmukn Kaszaxcran
MunncTepcTBa HAIMOHAIBHOM 3KoHOMHKH PecrryOnmku Kazaxcran.

Opueunanvnocms / YyeHHOCMb UCCAed068anus — Ha OCHOBAaHWUHM JaHHBIX O(UIHMAIbHOM CTaTHCTHKH
MIPOBEJICH aHAIN3 COCTOSHUS MPOJIOBOJILCTBEHHOM Oe3omacHocTr Pecnyommkn Kazaxcran. Onpenenena poib
COBPEMEHHOT'O COCTOSIHUS IIPOJIOBOJILCTBEHHOM Oe30omacHoCTH B PecyOnnke KazaxcTaH U mpoaHain3upOBaHbI
TaKye MOKa3aTeNn, Kak YPOBEHb CaMOOOECIIEYeHHOCTH CEeTbCKOXO03IHCTBEHHON MPOAYKIMEH, TPON3BOICTBO
OTJIENBHBIX BUJIOB CEIIbCKOXO3SWCTBEHHON MPOMYKIMM B pacueTe Ha JIYIIy HACEICHHUs, MOTPEeOUTEThCKUE
pacxo/ibl Ha MPOAYKThI MUTAHUS U OE3aJIKOTOJIbHBIC HAMUTKUA B CPEJHEM Ha JIOMAIllHEe XO3SHCTBO, UHJICKC
MTOTPEOUTETHCKUX TICH.

Peszynomamuinpusedennozoucciedosaniss—BbISBICHO, YTO ONPECIISIONICH 4epTOH I PPEKTUBHONU TOJTUTUKH
(hopMHUPOBaHUS TPOIOBOJLCTBCHHON 0€30MaCHOCTH SIBJIIETCS 00SCIICUCHUE HACEJICHUS IPOJAO0BOJILCTBUEM
Ha TaKOM YPOBHE, KOTOPBIA Oy/IeT rapaHTUPOBATh KAYECTBEHHBIE YCIIOBHUS XKU3HU U JKU3HEEATSILHOCTH, a
TaKKe MO3BOJIUT YCTOMYUBOE OOIIECTBEHHOE BOCIIPOU3BOICTBO HA OCHOBE PACIIMPEHHOI0 MPOU3BOACTBA. [is
YCTOWYHBOCTH 3TOTO TPOIIECCa U BCECTOPOHHETO YIOBIETBOPEHHS Ka4eCTBA KU3HU TPak[iaH 005S3aHHOCTHIO
rocy1apcTBa BUAMTCS (POPMHUPOBAHKE ACHCTBEHHOW CHCTEMBI JJOCTYITHOCTH KaXKJIOTO U3 HUX B KAYECTBEHHBIX
1 0e30MacHBIX NPOAYKTaX MUTaHWS. MOTyT CIOCOOCTBOBATh PACHIMPEHHUIO TPEICIIOB H3YUYCHHS II0
pa3BuTHIO0 dKOHOMUKH PecrmyOnmukn Kaszaxcran, a Takke BBICTYNAaTh PEKOMEHIATEIBHONH OCHOBOW IO WX
PpeIICHHIO.

Kurouegvle cro6a: mpogoBOILCTBEHHASI 0€301TaCHOCTh, SKOHOMUYECKas JOCTYITHOCTh MTPOAYKTOB ITHTaHHS,
(u3nyecKas IOCTYITHOCTh MPOJyKTOB ITUTAHMSIL.
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brazooaprocmu: VccnenoBanne MpoBOIMIOCH HA OCHOBE TIOJTOTOBKH OT4YeTa Ha TeMy: «lccnenoBanue
BJIMSIHUSL TOCYJAapCTBEHHOW IIOJIMTUKU B OTPACIU CEJIbCKOIO XO35MCTBA HAa Pa3BUTHE KOOIEPALMOHHBIX
npoueccoB B AIIK, ycTOHYMBOro pa3BUTHsI CENBCKUX TEPPUTOPUI M OOECIIEYEHUS MPOJOBOIBCTBEHHOM
Oe3onacHocTH» 1O/ pyKoBoACTBOM O. AnHnOexy 1o npoduiibHOMY HANpaBICHUIO «Y CTOWYNBOE Pa3BUTHE
CEJIbCKUX TeppuTopuity. Mccnenoranue punaHcupyercss MUHHUCTEPCTBOM CEIIBCKOTO X03sicTBa PecyOmuku
Kazaxcran (BR10764919).
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IMPACT OF BRAND IMAGE, PRICE AND QUALITY ON PURCHASING DECISION ON
FOREIGN CLOTHING COMPANIES AMONG WORKING ADULTS IN KAZAKHSTAN

A. Mamedov'*, Prof. Dr. A. A. Khatibi', Dr. J. Tham!
'"Management and Science University, Shah Alam, Malaysia

ABSTRACT

Customers of imported brand apparel in Kazakhstan are being studied for their purchase habits due to brand
image and quality.

Purpose of the research. The study's goals were to examine the impact of brand image and quality on
consumer behavior. While also looking at how customer behavior affects purchasing choices.

Methodology. By its very nature, this was a qualitative investigation. Simple random selection was used
to choose a sample of 500 working people in Almaty and Nur-Sultan cities for this study, although only 408
of them took part in the survey as responders. A questionnaire was utilized to obtain data from the study's
participants in this study. SPSS was used to analyze the data. Correlation, regression, and SEM were used to
verify the hypothesis.

Originality / value of the research. Results show that both quality and price influence consumer behavior
and purchasing decisions for international apparel firms, whereas brand image has no bearing on the customer's
purchase. As a result of customer behavior, it has been shown that purchasing apparel from overseas
manufacturers is more likely.

Findings. The findings of this research show how customers make purchasing decisions and what the future
of the garment business will look like. Aside from understanding current market trends, this study will also
help estimate customers’ prospective wants, aspirations, and tendencies.

Keywords: customer behavior, purchasing decision, price, quality, brand image, clothing brands,
globalization, market trends, adults.
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INTRODUCTION

As a result of globalization, the globe is on the verge of becoming a single market, a global town [1]. Many
claims that the process of globalization itself significantly sustained the exchanging of goods and services,
data, and information via the reduction of world Vast obstacles; as a result, the world was changed into a single
all-inclusive organization [2]. Globalization has played an essential role in allowing associations throughout
the world to leave the confines of private markets and establish themselves around the globe with confidence as
the world has transformed into a single call. As a result of this, there has been a decrease in the size of national
borders and a growing focus on what the consumers want, whether they are based in the same country or a
completely new part of the globe [3]. Associations that cling rigidly to local markets and ignore the needs of
their members are finding themselves caught off guard and losing the advantage they worked so hard to gain
in the face of an increasing level of global competition. To paraphrase [4], customers' preferences worldwide
are becoming more similar.

As far as consumer behavior theories are concerned, they were initially studied in the first part of the
twentieth century and have since evolved significantly. The term «consumer behavior» refers to the
individual's actions when purchasing, using, or discarding a particular product or service [5]. There are a
variety of things that might influence these kinds of actions. There has been an enormous amount of research
in this area over the last several decades, which has made this area clearer and more straightforward every
day. The marketing departments of businesses should devote a large portion of their time to consumer
behavior research to better understand their target audience and consumers [5]. Consumer behavior
theories have significantly benefited from the activities above, but they still need certain modifications to
apply to a specific market since each is unique [6]. The procedure itself still needs research to be more
uniform.

There are not many studies out there now regarding the apparel sector. The book Consumer behavior in
fashion by [7] for example, provides an examination of the current consumer behavior in the fashion business.
In addition to the typical fashion area, there is also the quick fashion industry. As it is just a tiny portion of the
overall fashion industry, little attention is given to its qualities, and customer characteristics are overlooked
[8]. As with other rising markets, the fast fashion sector needs time to develop correctly, as does this one [9].
There are now a few giant companies that dominate the majority of the fast fashion market in every region
of the globe [10]. As a result, excitement and self-directed inquiry may be effective strategies for success. In
addition, the number of competitors joining the Kazakhstani market from both national and international levels
has increased internal competition. According to Sagatdinova et al. [11], “clothing firms in Kazakhstan are
at a disadvantage owing to a lack of awareness from the grassroots level that fails to recognize the purchase
choice”. The difficulty of manufacturing locally in the garment business means that local enterprises occupy
only 10 % of the market. Because of this, it is necessary to research the influence of brand image, price, and
quality on the purchase choices of working people in Kazakhstan.

This study aims to explore the determinants of consumer behavior and how does the brand image, quality,
and price influence the purchasing decisions. Moreover, the study was aimed to identify the impact of consumer
behavior on purchasing decisions.

Literature Review. Consumer behavior research is a scientific study of how customers choose, secure,
utilize, and discard products and services that meet their requirements [5]. According to Bilgihan et al. [12],
consumer behavior directly affects marketing strategy. This is due to the marketing concept, which states
that businesses satisfy customer needs [13]. Firms can only meet such requirements to the extent that they
understand their customers. As a result, advertising systems must include consumer behavior data into every
part of an effective marketing strategy [14]. As a result, «there is a general acknowledgment that customer
behavior is the key to modern marketing success», according to [15]. «Companies that do not put a client and
his wishes at the center have a high risk of bankruptcy», according to [16].

The purchase of goods or services is complicated by several elements that might impact each decision.
People choose brands based on their perceived significance and connection to their self-identity [17]. Purchaser
decision-making is becoming more unexpected and much more critical than it was before. Consumers seek
information from a few primary sources both inside and outside to enhance their participation with goods or
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companies [18]. Consumers are overburdened with advertising, news articles, and direct mailings that provide
an abundance of information, most of it with mixed messages [19].

The purchase choice process is critical for customers to find a collection of product brands, evaluate items,
choose among options, and ultimately make an intelligent decision [20]. This typically entails going to numerous
clothing stores and trying various brands based on quality, design, and fit. The difficulty in apparel retail is
considerable, with a few well-organized and chaotic businesses vying for a piece of the customer's attention and
pocketbook. Composed apparel retailers have experimented with various strategies and techniques, including
Sales Promotions, Discounts, Customer Loyalty Programs, Store Ambiences / Visual Marketing, and Notices
[21]. The majority of these strategies were only successful for a short period. There is always the possibility
that a competitor may coordinate the Sales Promotion and discount offer. Customer Loyalty Programs, such as
Customer Loyalty Cards, Customer Points, Vouchers, Coupons, and Special Limits, are found in almost every
major store; hence, breaking the clutter is challenging for clothing merchants.

It is crucial to know the verified shifting instances of customer behavior when designing a successful
company technique [22]. Apparel goods, like other objects, are made up of a variety of physical properties
that are perceived differently by various buyers. Customers will generally thoroughly examine elective things
created of specific property mixes when contemplating an item purchase [23]. Their preferences for clothes
may be influenced by the interaction between price and item characteristics such as quality, style, and brand.
According to previous research, the layout and ambiance of a clothes shop are also crucial in attracting
customers [24]. As a result, [25] believes that having solid knowledge about the target market customer and
elements affecting his behavior directly impacts a company's marketing strategy [26] because the customers
want variety and quality at a reasonable price. However, obtaining the correct combination of factors to attract
and retain customers.

Hb
Brand image
HS
o
H2 Ha : "
Quality Consumer behavior Purchasing decision
H3
M7
Price

Figure 1 — Conceptual framework
Note — compiled by the authors

As a result, there is a genuine need to comprehend the characteristics influencing consumer behavior while
purchasing clothing in Kazakhstan. Simultaneously, the need arises from an academic standpoint since there
is a scarcity of knowledge regarding consumer behavior research conducted in Kazakhstan, particularly in
the textile industry and sector. «Previous research neglected key significant elements including brand image,
quality, and price, which were not evaluated together as independent variables in Kazakhstan's garment sector»
[16]. There is a void in the literature. «Local enterprises compete more with imported items in terms of pricing»
[17]. And, according to [16] «this sort of market became fascinated by local buyers by delivering high-quality
items at low costs, even though there are some other elements such as attitude, preferences». Brand image is
a fundamental driver of brand equity, which refers to a customer's overall view and feelings about a product
and influences their behavior [27]. Consequently, there are number of hypotheses being developed according
to Figure 1 conceptual framework as follows.
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Research hypotheses.

H1 There is a relationship between Brand Image and Consumer Behavior.

H2 There is a relationship between Quality and Consumer Behavior

H3 There is a relationship between Price and Consumer Behavior

H4 There is a positive relationship between Consumer Behavior on Purchasing Decision

HS5 There is a relationship between Brand Image and Purchasing Decision

H6 There is a relationship between Quality and Purchasing Decision

H7 There is a relationship between Price and Purchasing Decision

Methodology. The influence of brand image, price, and quality on purchase choices on international apparel
firms among working people in Kazakhstan was studied in this cross-sectional study. A random sample of 500
working adults from Almaty and Nur-Sultan cities was chosen; however, only 408 responded. In this study,
the researcher collects data using a questionnaire delivered to the study population by the data collecting team.
On the data obtained from 408 respondents, statistical tests were run using IBM SPSS 25. The correlation
was used to the findings to validate the hypothesis. The effect of the three predictors (brand image, price,
and quality) is balanced against the combination of the two outcome variables in this research, which uses
multivariate analysis to analyze customer behavior and purchase choices.

Statistical Findings.

Demographics. Regarding age, the sample size is dominated by those between 31 and 40 years old (47.8 %),
whereas those over 50 years old (less than 1 %). (i.e., approximately 47 %). The sample included almost
50 % men and 47 % females. Males outnumber females, demonstrating their dominance. The sample included
nearly 50 % men and 47 % females. Males outnumber females, establishing their authority. Most responders
(74 %) are married, while 19 % are single. The rest are divorced. The demographics of work experience show
that most respondents (82 % of the sample size) had worked for eight years or more. Approximately 17 % of
respondents have worked for 4-7 years, while 11 % have worked for 1 to 3 years. Respondents are primarily
employees (i.e., 30 %). Top managers make up the minor responses (i.e., 4.7 %). Regarding education, around
53 % of respondents have a Bachelor's degree, followed by 36 % with a Master's degree. Fewer responders
have PhDs.

Descriptive Statistics. The data set of underlying study components, including brand image, quality,
price, consumer behavior, and purchase decision, was also subjected to descriptive testing using IBM SPSS.
The descriptive statistics help define the overall construct's average rating, maximum and lowest ranges, and
standard deviation. Table 1 shows that the average mean of quality is the greatest, at 3.78, compared to brand
image and price. It means that while buying garments, Kazakhstani shoppers place a more significant value on
the component of quality. However, the fact that the mean of each variable is between 3.00 and 4.00 indicates
that the majority of respondents are either indifferent about the relevance of the aspect or believe that it is
essential while shopping for garments [28].

Table 1 — Correlation Analysis

N Minimum Maximum Mean Std. Deviation

Brand Image 408 1.00 5.00 3.2908 0.84436
Quality 408 1.00 5.00 3.7898 0.77708
Price 408 1.00 5.00 3.4326 0.72801
Consumer Behaviour 408 1.00 5.00 3.6907 0.91813
Purchase Decision 408 1.00 5.00 3.6789 1.01534
Valid N (listwise) 408

Note — compiled by the authors

Correlation Analysis. One of the parametric tests utilized in this research to investigate the links between
the composite scores of the latent components was a correlation. Pearson correlation is used here, which aids
in the partial examination of possibilities (Table 2).
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Table 2 — Correlations Table

Correlations
. . Consumer Purchase
Brand Image Quality Price Behaviour Decision
Brand Image Pearson 1 770" 6357 705" 539"
Correlation
Sig. (2-tailed) 0.000 0.000 0.000 0.000
N 408 408 408 408 408
. Pearson . - . -
Quality Correlation 770 1 .695 792 611
Sig. (2-tailed) 0.000 0.000 0.000 0.000
N 408 408 408 408 408
Price Pearson 635" 695" 1 743" 570"
Correlation
Sig. (2-tailed) 0.000 0.000 0.000 0.000
N 408 408 408 408 408
Consumer Behaviour Pearsop 705 7927 | 743 1 7107
Correlation
Sig. (2-tailed) 0.000 0.000 | 0.000 0.000
N 408 408 408 408 408
Purchase Decision Pearson 539" 611 | 570" | 710™ 1
Correlation
Sig. (2-tailed) 0.000 0.000 | 0.000 0.000
N 408 408 408 408 408
Note — **Correlation is significant at the 0.01 level (2-tailed).
Note 2 — compiled by the authors

According to the findings, brand image, quality, and price all have a 0.01 level of significance in predicting
customer behavior. The value of 0.01 is assumed in the statistical study of Emmert-Streib & Dehmer [29] and
Rachmawati et al. [30]; Azam et al. [31], which supplies the hypotheses testing threshold. According to this
criterion, the link is significant if its sig-value is less than 0.05 or 0.01 level of significance [29]. Furthermore,
the relationship's direction is positive in each instance, and the magnitude is substantial (strong connection).
It implies that good customer behavior is linked to a positive brand image, pricing perception, and quality
perception. H1, H2, and H3 seem acceptable based on the findings.

Similarly, atthe 0.01 level, the three variables influencing customer behavior (brand image, quality, and price)
are strongly linked with purchase choice. Their relative p-values demonstrate this (sig values). Furthermore, the
direction of the association between each pair of variables is positive. Finally, the investigation finds a robust
significant correlation in each association (magnitude) based on the coefficient values. It demonstrates that a
good purchasing choice is connected to a positive brand image, price perception, and quality perception. HS,
H6, and H7 seem to be accepted as well. Finally, the correlation table establishes the link between customer
behavior and international clothes purchasing decisions. At the 0.01 level, there is a statistically significant
and positive connection between the two variables. Furthermore, the association's strength is considerable. H4,
which posits a positive relationship between the two variables, seems accepted.

Regression Analysis. Three regression models are used in the research (Table 3-5). The first regression
model determines the influence of brand image, quality, and price on customer behavior toward foreign apparel
brands / companies.
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Table 3 — Regression analysis of brand Image, Quality, and Price with Consumer Behaviour

Regression Analysis (1)

Dependent Variable: B Std. Error Beta t Sig.
Consumer Behaviour

(Constant) -0.295 0.131 -2.251 0.025
Brand Image 0.163 0.047 0.150 3.478 0.001
Quality 0.518 0.055 0.438 9.459 0.000
Price 0.433 0.048 0.343 8.967 0.000
R 0.842
R Square 0.708
Ad. R Square 0.706
F 326.806
Sig. 0.000
Note — compiled by the authors

According to the findings, the entire multiple regression model is statistically significant at the 0.05 level,
F = 326.806, p 0.05. [32] stated that the presumed threshold of significance is below 0.05, as the research
notes the practical consequences of 'P,' the statistical value, now referred to as p-value. According to these
implications, the mathematician recommends that the 0.05 level is a reasonable cut-off, adding that it is easy
to use this point as a limit to determine whether or not a variation is noteworthy [29]. It demonstrates the
model's powerful combination effect. Furthermore, the r-squared values are identical to 0.706, indicating that
the dependent variable, i.e., consumer behavior, explains 70.6 % of the variation. At the 0.05 level, each of
the three predictors, including brand image, quality, and price, is statistically significant. Furthermore, the B
(coefficient) is positive, indicating that stronger brand impression, quality, and price encourage consumers to
buy international apparel brands. The correlation findings of H1, H2, and H3 are supported by this regression
model.

Table 4 — Regression analysis of brand Image, Quality, and Price with purchasing decision

Regression Analysis (2)

Dependent Variable: Purchase Decision B Std. Error Beta t Sig.
(Constant) 0.287 0.205 1.401 |0.162
Brand Image 0.125 0.073 0.104 1.710 |0.088
Quality 0.458 0.085 0.351 5.358 |0.000
Price 0.363 0.075 0.260 4.810 |0.000
R 0.647
R Square 0.418
Ad. R Square 0.414
F 96.886
Sig. 0.000
Note — compiled by the authors

The second regression model examines the influence of brand image, quality, and price on foreign apparel
brand purchasing decisions. Similar to the previous model, F = 96.866, p 0.05, the total regression model is
significant at the 0.05 level. The model (r-squared = 0.418) explains 41.8 % of the variation in purchasing
choices. Only price and quality are statistically significant in predicting purchase decisions independently.
Because the p-value of brand image is more extensive than 0.05, it may be considered necessary in predicting/
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explaining the purchasing choice of foreign clothes. It demonstrates that regression analysis fails to hold HS
(the relationship between brand image and purchase decision). H6 and H7, on the other hand, are acceptable.

Table 5 — Regression analysis of brand Image, Quality, Price, and customer behavior with purchasing decision

Regression Analysis (3)

Dependent Variable: Purchase Decision B Std. Error Beta t Sig.
(Constant) 0.472 0.189 2.500 |0.013
Brand Image 0.023 0.068 0.019 0.335 |0.738
Quality 0.133 0.087 0.102 1.534 |0.126
Price 0.091 0.076 0.065 1.200 |0.231
Consumer Behaviour 0.628 0.071 0.568 8.815 10.000
R 0.716
R Square 0.512
Ad. R Square 0.508
F 105.887
Sig. 0.000
Note — compiled by the authors

Structure Equation Modelling (SEM). As previously stated, the research examines both direct and
indirect effects, considering the impact of brand image, quality, and price on customer behavior and purchasing
decisions. SEM is a robust and powerful approach for determining structural correlations, even though
regression analysis can reveal direct and indirect (mediating) effects [33]. This research uses PLS-SEM, which
produces fewer contradicting findings than regression analysis to discover mediation effects [34] (Table 6).

Table 6 — PLS-SEM Path Coefficients

Path Coefficients Original | Sample Standard T Statistics (JO/ | P
Sample Mean Deviation |STDEV]) Values
) ™) (STDEYV)
Brand Image -> Consumer behavior 0.208 0.212 0.043 4.86 0.000
Brand Image -> Purchase Decision 0.058 0.062 0.054 1.091 0.276
Consumer behaviour -> Purchase Decision 0.671 0.674 0.081 8.235 0.000
Price -> Consumer behaviour 0.362 0.366 0.04 9 0.000
Price -> Purchase Decision 0.017 0.015 0.055 0.32 0.749
Quality -> Consumer behaviour 0.374 0.368 0.05 7.449 0.000
Quality -> Purchase Decision 0.024 0.019 0.068 0.35 0.726
Note — compiled by the authors

The impacts of brand image, price, and quality on customer behavior are statistically significant at the
0.05 level, according to path coefficients retrieved using the PLS Algorithm, as shown in prior research [35].
Furthermore, the causal influence of customer behavior on purchase decisions is considerable. The path
coefficients of all explanatory factors with purchase choice, on the other hand, are negligible at the 0.05 level,
which is consistent with the regression findings. It indicates that the entire mediation is explained by customer
behavior.

The fundamental SEM path analysis is also shown in the Figure 2, including regression weights
(standardized), factor loadings, and R-squared values.

Summary of Statistical Analysis. The first study goal, including H1, H2, and H3, intended to determine if
the brand image, quality, and price predictors Kazakhstani working adult consumer behavior for international
apparel brands. According to the study’s findings, brand image, product quality, and price significantly
influence the consumer behavior of working people in Kazakhstan. Thus, these three elements may influence
customer behavior. A good, significant, and robust association between customer behavior and purchase choice
was suggested by statistical analyses for the second study goal, H4. The findings accepted H4. The statistical
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analysis disapproved of H5 for the third study goal of brand image and purchase choice. The study's regression
model demonstrated the lack of influence of brand image on purchase decisions. The other study goals, H6
and H7, were addressed using the same statistical analyses, indicating that quality and price affect the purchase
decisions of working people in Kazakhstan. They affirm a conceptual framework is establishing consumer
behavior's mediation function in the quality-price-purchase choice. However, purchase decisions are not
closely linked to brand image for working individuals in Kazakhstan. They affirm a conceptual framework is
establishing consumer behavior's mediation function in the quality-price-purchase choice. However, purchase
decisions are not closely linked to brand image for working individuals in Kazakhstan.
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Figure 2 — PLS-SEM model
Note — compiled by the authors

Discussion. When the statistical findings are compared to the literature examined before, it is clear that most
of the theoretical framework establishing the link between brand image, quality price, and consumer behavior
holds for Kazakhstan's working-class customers. For example, the Theory of Reasoned Action (TRA), used
in [36] study, describes how attitudes created via reference group views influence intentions, which inspire a
person to perform in a specific way. A step further, the Theory of Planned Behavior (TPB) originated the phrase,
demonstrating that the combination of attitude, subjective norm, and perceived behavioral control increases an
individual's real behavioral goals [37]. The current data set's empirical findings are consistent with these two
theories, demonstrating that consumer behavior based on subjective norms of reference groups and perceived
behavior control mediates the relationship between purchasing decisions for clothing from foreign brands and
the pricing factors of brand image and quality. These findings also address the study goal of consumer behavior
influencing purchase decisions, demonstrating a strong and positive association between the two. Overall,
the influence of consumer behavior on mediation matches the present literature-based conceptual framework
(see Figure 1). According to the conceptual framework, consumer behavior mediates the interaction between
predictors, brand image, quality, and price with purchase choices. This conceptual framework is appropriate
to Kazakhstan's working adults; nonetheless, the findings indicating a negligible association between brand
image and purchase choice do not prove the complete conceptual framework is correct. Given that regression,
the study shows that brand image has a negligible influence on purchase decisions. According to the authors,
people are influenced to buy from a business with a strong brand identity because it represents a commitment
to meet customer expectations and give good value for money items. The first and third study objectives, which
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attempt to investigate brand image as a predictor of consumer behavior and effecting purchase choices, are
also discussed in these findings. The correlation and regression analyses show that brand image has a positive
and substantial link with customer behavior, but its influence on purchase decisions is negligible. When it
comes to purchasing garments from international labels, the working adults of Kazakhstani customers are
unconcerned with the brand image. Consequently, the findings somewhat contradict [38] previous academic
findings, demonstrating that brand image helps keep customers for more extended periods, which is lucrative
for businesses. In terms of a single quality measure, the results reveal a positive and substantial association
between quality, customer behavior, and purchase choice, confirming Swain et al. findings’ [39]. The authors
indicate that placing a high value on quality in terms of durability, dependability, simplicity of use, and ease
of maintenance has a more significant impact on the purchase decision's quality. As noted by Noe et al. [40],
many organizations now consider quality to be an essential component in judging their brand image. This
also demonstrates that quality is an essential driver of customer behavior, addressing the fourth study aim
of quality influencing purchase decisions. When it comes to Kazakhstani customers seeking clothing from
foreign brands, this is true: consumers are believed to put a high value on quality, and as a result, quality has
a significant influence on their consumer behavior and, ultimately, purchase choice. The study's last research
goal, which explores the influence of purchasing price, was similarly addressed using regression and correlation
analysis. According to a regression study, the price component has a beneficial influence on the purchase
choice and consumer behavior of Kazakhstani working people. These findings are consistent [42], indicating
that pricing is a sensitive topic for consumers worldwide. As a result, even a tiny price shift may significantly
influence customer behavior and buying decisions. The literature also indicated a link between demographic
characteristics and consumer behavior, moving away from the research and its outcomes. Gender, age, income,
marital status, nationality, working experience, job status, educational levels, and income were all employed
in the present study to see whether they influenced the underlying research constructs of quality, brand image,
pricing, consumer behavior, and purchase choice. [43] found that gender does not always influence consumer
behavior. As a result, many businesses disregard this aspect of their marketing strategy. As a result, age has
little impact on international branded clothing buying preferences regarding brand image, quality, or price
[44]. When it comes to money, the demographic factor has a significant impact on how Kazakhstani working
people value brand image, quality, and the kind of consumer behavior or purchase choices they make when
they go clothing shopping [45].

CONCLUSION

Consumer behavior research is a scientific investigation of purchasers’ procedures to choose, secure,
use, and discard items and administrations that meet their needs. Knowledge of consumer behavior directly
affects marketing strategy [12]. Composed attire retailers have attempted different plans and systems, such as
sales promotions, discounts, customer loyalty programs, store atmospherics / Visual marketing, and notices.
Shayakhmetova [17] stated that «producing local goods in the clothing industry is very hard». Existing
customers generate larger margins and profits (per customer) than new ones. Merchandizing and fixing a cost
for the array is constantly a test as the more significant part of the clothing sector. Choosing an inappropriate
store configuration can influence the deals and benefits of the retail outlet. There is a need to understand the
consumer behavior of consumers while purchasing clothes in Kazakhstan. Shayakhmetova [17] argued that
local companies compete more with imported goods in terms of price. Consumer behavior is a broad term, yet
this is still unexplored in Kazakhstan. Purchasing decision plays a critical role in the clothing industry. There
is a need to fill the practical and academic gap in academia for studying the fast fashion industry. The present
study is an attempt in this direction.

The study examined whether brand image, quality, and price are determinants of consumer behavior of
Kazakhstani working adults when it comes to foreign clothing brands. The statistical tests indicated a positive,
significant, and strong relationship between consumer behavior and purchasing decision. The present research
hypothesized that brand image, quality, and price substantially influenced customer behavior and purchasing
decisions.
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Limitations and Future Research Suggestions.

* The present findings are restricted in scope since the sample size was centered on Kazakhstan's two major
cities, Almaty and Nur-Sultan. Because of the limitations imposed by the Covid-19 epidemic, the researcher
was unable to broaden his views and conduct a comparative examination of other places. Furthermore, the
researcher could only gather data from these two places due to time and financial restrictions. Future studies
should broaden their scope and concentrate on Kazakhstan's larger geographical areas to compensate for these
constraints. This would boost the data's generalizability and relevance to various study scenarios.

* Finally, various social factors impact customer behavior and buying choices in today's society. As a result,
future research should consider them alongside product- and brand-specific variables.
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KA3BAKCTAHJATBI ’)K¥MbBIC ETETIH EPECEKTEP APACBIHIA INETEJIAIK KUIM
KOMITAHUSAJIAPBIH CATBIII AJTY LWWEINIMIHE BPEH/I UMW /’KIHIH, BAFA )KOHE
CAITACBIHBIH 9CEPI

A. MamenoB'*, mpod., nokrop A. A. Xatuou', rokrop :x. Tam!
"Management and Science University, [Ilax-Amam, Manaizus

AHJATIIA

3epmmeyoiy maxcamvl — OpeHI UMHJDKI MEH CalachlHBIH TYTHIHYIIBIIAP/ABIH MiHE3-KYJIKbIHA dCepiH
3eprrey. CoHmaii-aK, TYThIHYIIBI MiHE3-KYJIKbI CAThIIN Ty TaHJaybIHa KaJlail ocep eTeTiHl KapacThIpbUIaIbl.

Odicuamacwl. by makana e3 TaburaTel OOWBIHIIA camaibl 3epTTey 0onabl. OChl 3epTTey YIIiH AMAThI
xoHe Hyp-Cyiitan KananapbiHjia )yMbIc icTeiTin 500 agaMHaH ipikTeMe TaHay YIIiH KaparnaibiM Ke3/1eHCoK
TaHIay KOJIJaHBULIbI, JISTCHMEH cayajHaMmara jkayan Oepyii pertinae onapiabiH 408-i rana KaThICThl. OChI
3epTTeyre KaThICYIIbUIAPAAH JEPEKTepAl ajly YIIIH cayajiHama naimanaHepuliel. JepekTep/i tanuay yiuiH
SPSS naiinananeiinel. [UnoTe3ansl TEKCepy YIIIH KOppesus, perpeccus xxone SEM KoniaHbUIIbL.

3epmmeyoiy Oipeeeiniei / Kynowvlivizbl. HoTwkenep cama ja, Oara Jia TYThIHYIIBLIAPbIH MIHE3-
KYJIKBIHA JKOHE XaJbIKapallblK TIriH (UpMalIapbIHBIH CATBINl aly MIeHIMJepiHe ocep eTeTiHiH, ajd OpeH[
WMUJUKI TYTBIHYIIBIHBIH CaThIll aJlyblHA EIIKAHAAal KaTBICHl JKOK E€KEeHiH Kepceredi. TYThIHYMIBLIAPIbIH
MiHE3-KYJIKbIHBIH OaKbllay HOTHKECIH/E TYTHIHYIIBUIAPJBIH MICTEIIIK OHAIPYLIJIEpACH KUIM CaThIl ary
BIKTUMAJIJIBIFBI )KOFAPhl SKEHIITT aHBIKTAJIJIbI.

3epmmey nomuoicenepi— by 3epTTeyAiH HOTHKENEP1 TYTHIHYIIBUIAPIBIH CATHII ATy TYPabl IS M/ Kajgan
KaObUIIAWTHIHBIH JKOHE TIrH OW3HECIHIH OoJamarbl KaHaal OOJaThIHBIH KepceTedl. AFbIMIaFbl HAPBIKTHIK
TEHJICHIMSIIAp/Abl TYCiHyleH Oacka, OyJI 3epTTey TYTHIHYIIbUIAPABIH OoJamak TUIeKTepiH, YMTBUIBICTAPBIH
JKOHE TeHACHIVSIAPbIH OarajayFa KOMEKTEeCe/I.
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Tyuin co30ep: TYTHIHYIIBIHBIH MiHE3-KYJIKbI, CATBIIT Ty TypaJbl IIemiM, Oara, cama, OpeH ] UMUK, KHiM
Openarepi, xkahanaany, HapbIK YpAiCTepi, epeceKkTep.

BJIMAHUE UMUJ7KA, HEHBI U KAYECTBA BPEH/IA HA PEHIEHHUE O ITIOKYIIKE
HWHOCTPAHHBIX IIBEMHBIX KOMIIAHUM CPEJIN PABOTAIOIINX B3POCJILIX B
KA3AXCTAHE

A. MamenoB'*, npod., nokrop A. A. Xatuou', rokrop k. Tam!
! Management and Science University, [1lax-Anam, Manaizus

AHHOTALOUSA

Lenv uccreoosanus — llenplo uccienoBanus ObUIO U3YUYHTh BIMSHHE MMH/DKA M KadyecTBa OpeHIa Ha
MOBe/IeHNE MOTpeduTenei. A Takke MOCMOTPETh, KaK MOBEJeHNE KJIMEHTOB BIHAET Ha BHIOOD MPH MOKYTIKE.

Memooonocuss — Ilo camoil cBoeit mpupoae 3TO OBUIO KadecTBEHHOE wHccienoBaHue. s maHHOTO
HCCIIeIOBaHusl ObUIa UCIIOJIb30BaHa MpoCTasi cirydaiiHas BbIOOpKa BRIOOpKH u3 500 paboTarommx Kurteiel
roponoB Amnmartel u Hyp-Cynran, xotst Tonbko 408 W3 HHMX NPUHSIN ydacTHE B OMNPOCE B KadyecTBE
PECIIOHACHTOB. AmnkeTta OblIa UCITOJb30BaHa I TOJIYYCHHS JAHHBIX OT YYAaCTHHUKOB MCCJICAOBAHUSA B 3TOM
nccnenosannd. SPSS ObUT McoONb30BaH A aHanNM3a AAHHBIX. I MPOBEPKM THUIOTE3BI HCIOJIB30BAINCH
Koppesiuus, perpeccust 1 SEM.

Opueunanvnocms / yeHHOCmb UCCIe008aHUsi — Pe3ynbTaThl MOKa3bIBAIOT, YTO M KAYECTBO, U LIEHA BIIHSIOT
Ha TOBEJICHHE MOTPEOUTENeH U pelIeHHs O MOKYITKE JJISI MEXTYHAPOAHBIX (PHPM I10 TIPOU3BOJICTBY OJICHKIBI,
B TO BpE€MA KaK UMUK 6peH):[a HC BJIMACT HA MNOKYIIKY KJIMCHTA. B PE3YIbTATC MMOBCACHUS KIMCHTOB OLLI0
MOKa3aHo, YTO MOKYIIKA OJICXK/Ib y 3apYOEKHBIX TIPOU3BOIUTENCH O0JIee BEpOosITHA.

Pesynvmamut uccnedosanus — Pe3ynbTaThl 9TOr0 UCCIIEIOBAHMUS MTOKA3BIBAIOT, KAK KJIMEHTHI TPUHUMAIOT
pelIeHHsT 0 IOKYIKE U Kak OylIeT BBIMISACTh Oyaylnee mBeiHoro ouzHeca. [IoOMUMO TTOHMMaHUS TEKYITHX
PBIHOYHBIX TeHI[eHHI/Iﬁ, 3TO HCCICAOBAHHUEC TAaKXKEC IIOMOXKET OICHHUTH IIOTCHIIMAJIbBHBIC HOTpe6HOCTI/I,
CTPEMJICHUA U TCHACHIIUUN KIIMCHTOB.

Kniouesvie crosa: moBeficHUe KIMEHTOB, PEIICHUE O MOKYIKE, [IeHa, KauecTBO, UMH/DK OpeH/a, OpeH bl
OJICKIbI, TJI00AIM3AlMsI, TSHICHIIUN PhIHKA, B3POCIIbIC.
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IMPLEMENTATION OF CIRCULAR ECONOMY PRINCIPLES ACROSS COUNTRIES
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ABSTRACT

The purpose of the study is a comparative analysis of foreign experience in implementing the principles of
a circular economy.

Methodology. To achieve the purpose of the study, the methods of analysis of literary sources, comparative
analysis, content analysis were used. The World Bank classification of countries by income was applied.

The originality / value of the research. The originality of the work lies in a comparative analysis of the
circular economy principles implementation among 15 foreign countries, which were selected and divided
into three groups according to the 2021 World Bank income classification of countries. Measures to promote
and achieve the circular economy were researched and analyzed, including government strategies, national
programs, projects, successful cases and others.

Findings. This article analyzed government programs and policies, regulations, and case studies of
countries in three groups in terms of per capita income: high, upper-middle, and lower-middle income. Based
on the experience of foreign countries of the world, measures for the introduction of a circular economy were
investigated and classified.

Keywords: circular economy, waste management, sustainable development, comparative analysis, cross-
country analysis.
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INTRODUCTION

In the era of global challenges, the traditional linear take-make-waste approach is giving way to a new
development strategy — a circular economy. If a linear economy uses resources indefinitely to produce products
that will be discarded after use, then the circular economy, on the contrary, follows the 3R model (reduce, reuse
and recycle) of encouraging the reuse of products and raw materials, and preventing the release of waste into
the environment as much as possible.

A number of developed countries have begun active consolidated work on the transition to circularity:
laws are being adopted, government programs are being developed, roadmaps are being approved, platforms
are being created at the international level [1]. However, the scientific component of the concept of a circular
economy in the world remains largely unexplored. Despite the understanding of the importance of moving to
circularity, there are no clear systematic actions in developing countries around.

Therefore, this article aims to show what measures have been taken in different countries in moving towards
a circular economy, while making a comparison between experiences of 15 countries with different income
level.

There are 2 research questions in this study:

Research Question 1: What are the differences in circular policy measures in different countries according
to income level group?

Research Question 2: What recommendations can be made for middle- and low-income countries?
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MAIN PART

Literature review. The term «circular economy» (CE) was first used by scholars Pearce and Turner [2].
The Ellen MacArthur Foundation offered one of the most widely used definitions, according to which CE is
described as «restorative or regenerative in its intention and design» [3]. A number of scholars consider CE
as a paradigm associated with sustainable development [4]. Despite the fact that initially the CE focused on
the problems of recycling, over time, scientists began to consider rethinking the strategic goals of production
and consumption at multi-levels and assessing the effectiveness of progress in achieving circularity through
indicators [5].

In 2018, during the World Economic Forum, the international PACE platform was launched to accelerate
the transition to CE. In their analytical report the key elements of circulation are presented: eco-design, use
of digital technologies, multiple and co-use of existing products, transformation of business models, use of
resources, quality of resources. Thus, it is possible to make a conclusion about the evolution and expansion of
the basis of the concept under consideration.

In the Scopus database, over 14 000 publications are indexed on «circular economy» keyword, 91 % of
them were published after 2015. If, only 9 articles on the topic of circular economy were published in 2002,
the corresponding number for only 2019 is 2152, which is another proof of the relevance of this concept. At
the country level, the circular economy concept takes the form of concrete measures and initiatives. A number
of developed countries, such as Germany, France, the United Kingdom, Japan, the United States, Sweden,
and Denmark, have begun to actively promote policies aimed at supporting the closed-loop economy [6; 7; 8].

In 2015, the European Commission developed a plan for the transition to a circular economy [9]. In China,
there was a special law on the promotion of the principles of circularity [10]. In Finland, the first «World
Circular Economy Forum — 2017» was held, which was attended by more than 1 600 participants from more
than 90 countries [11]. Thus, we see consolidated efforts to transform the world economy.

Methodology. Figure 1 provides a graphical map of research design, which we used in this study. The
research process consisted of several steps. Firstly, a preliminary literature review was conducted to get more
knowledge about the theoretical background of state support measures for the circular economy, emphasizing
key factors and main regulatory spheres. Exploratory literature review provides information about the lack of
studies on state support measures for the circular economy in developing and low-developed countries. After
identifying the research gap, we referred to the World Bank's classification of countries by income level —
high-income, upper-middle income and lower-middle income [12]. We decided to choose 5 for each specific
group to further analysis, making it 15 countries in total.

Selection of 15 Content analysis of

Preliminary literature countries according to lesislati
3 e s egislation and state
review World Bank's income
N . programs
classification
| J/
4 \
High-income - Germany, Synthesis,
Sweden, Great Britain, Estonia, systematization and
South Korea; Upper-middle generalization
income - China, Russia, Brazil, L J

Mexico, Malaysia; Lower-

middle income - Ukraine, - N

Uzbekistan, Tajikistan,
Kyrgyzstan, India

Answering to research
questions

(RQ1and RQ2)

Figure 1 — Research design
Note — compiled by authors

For comparative analysis these countries were taken, according to their income level: Germany, Sweden,
Great Britain, Estonia, South Korea — for high-income countries; China, Russia, Brazil, Mexico, Malaysia —
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for upper-middle-income countries; Ukraine, Uzbekistan, Tajikistan, Kyrgyzstan, India — for lower-middle-
income countries. As an empirical method of scientific research, comparative analysis was chosen, which makes
it possible to reveal theoretical considerations and develop a classification [13]. The content analysis took into
account strategic documents, government programs, legislation, and local initiatives. Sources of information
were scientific publications in domestic and foreign journals, analytical reports of international organizations
and local authorities, articles by experts in the media, government programs, regulatory framework, etc.

A detailed consideration of the peculiarities of supporting circular economy’s policies in each country and
group made it possible to compile the classification presented in the results section and answer the research
questions.

Results and Discussion. Cross-country comparison of CE development demonstrates a fairly strong
variability, depending on many factors (Figure 2).

*High level of financing

*Modern technologies
High-income group »High awareness among public towards circular economy
*Developed legislation

e Legislations are implemented in a decentralized manner
. ‘ »Gaps in developing CE principles
Upper-middle-income group *Low level of awareness among people

Yo Insufficient financing
e Transition to CE principles is in its infancy or is absent
Lower-middle income group *Very low level of public awareness or absence of it

S

Figure 2 — The general description of circular economy’s development depending on income level
Note — compiled by authors

After analyzing governmental measures to support and develop circular economy among 15 countries
(Annex 1), we can compose the following answer to RQ1:

CE development trends in high-income countries

Countries with high per capita income are characterized by a more systematic and consistent government
policy to form the foundations of a closed-cycle economy.

Germany's current closed economy can be more accurately described as “recycling-based waste
management”. The Circular Economy Act program mainly focuses on waste prevention, recycling and
disposal. Closed-loop management is not only a contribution to environmental protection, but also a return on
investment. The waste management industry has developed into a large and powerful sector of the According
to the Federal Ministry for the Environment, Nature Conservation and Nuclear Safety Report, German
economy: “Almost 270,000 people work in around 11,000 companies, with an annual turnover of around 70
billion euros. Around 15,500 units are helping to improve resource efficiency through recycling and recovery
procedures. The high recycling rates of around 67 % for municipal waste, 70 % for commercial waste and
90 % for construction and demolition waste can show this fact” [14]. Among the institutional measures taken
in Germany, it should be noted:
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- Adopted regulatory legal acts:

* Enregiewende — Germany's transition to low carbon energy

* Circular Economy Act (2012)

* Resource efficiency program ProgRess I (2012)

¢ Climate Action Program 2020 (2014)

* Resource efficiency program ProgRess II (2016)

* Climate Action Plan 2050 (2016)

* German Circular Economy Initiative (CEID) 2019

* Roadmap for a circular economy for Germany

- Economic instruments: tax on gasoline, tax on transport (the more harm to the atmosphere, the more you
pay), payment for emissions (PAYT). Also, the German government has invested heavily in the development
and commercialization of electric vehicles [14].

Sweden is one of the leaders in the list of low-waste countries. A national circular economy strategy has
been adopted, its main idea is to create a society in which all resources are used wisely and efficiently, replacing
new materials. The main work focuses on — producing eco-design, sustainable use of products, materials and
services, toxin-free and cyclical systems, and circular economy as a lever for promoting innovation and cyclical
business models among the business sector and other participants in the economy. Specific measures — striving
for products with a long lifespan, strengthening the innovation climate so that companies can grow in a circular
economy, improving information for consumers in everyday life, creating a comfortable environment for the
business sector so that they can share-repair-reuse products, development of policy instruments to promote the
circular economy (supply and demand). Approximately 26,800 tons of materials and textiles were collected for
reuse in 2018. Sweden has 583 recycling centers, which are visited by a total of 28 million people annually. In
2018, only 0.7 % of household waste was sent to landfills [15; 16].

The United Kingdom was one of the first countries to focus on preserving and protecting the environment.
The Climate Change Act, which was adopted in 2008, obliges to reduce the level of greenhouse gases by at
least 80 % by 2050, with implementation of five-year greenhouse gas emission ceilings called carbon budgets.
This approach is now used as a model for action around the world and is reflected in the UN Paris Agreement
[17].

Resources and waste strategy for England defines how to conserve material resources by minimizing waste,
increasing resource efficiency and moving towards a circular economy in England.

The 25 Year Environment Plan determines what needs to be done to improve the state of the environment
during the life of one generation. Goals:

1. Clean air.

. Clean and abundant water.

. Flourishing plants and wildlife.

. Reduced risk of harm from environmental hazards such as floods and droughts.
. More rational and efficient use of natural resources.

. Increased interaction with the natural environment.

. Mitigation of the effects of climate change and adaptation to it.

. Waste minimization.

9. Management of exposure to chemicals.

10. Enhancing biosafety.

Clean Growth Strategy is an ambitious plan for a low carbon future for the United Kingdom [17].

Estonia has set a goal to develop a document and an action plan for the development of a circular economy
by the end of 2021, which will allow the country to systematically establish a mindset and an entrepreneurial
image based on a closed economy model by 2035.

In 2019, the Ministry of the Environment initiated the process of preparing a document on the development
of a circular economy, starting with an examination of the future potential of the current situation, clarifying the
waste disposal sectors and identifying the necessary measures. The study “Development of a methodology for
drawing up a strategy of a closed economy” was carried out, during which an indicative monitoring framework
and principles of a circular economy were established.
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The study covers seven areas: construction, plastics, textiles, forestry and woodworking, food processing,
services and waste management.

The results of the research work carried out are intended to be used as initial data in the preparation of the
document and action plan for the development of the circular economy in Estonia, as well as to create conditions
for the implementation of new measures of the EU structural funds, promoting sustainable development and
supporting the competitiveness of enterprises. First of all, the analysis contained in the study should provide
a basis for measuring, implementing and promoting the circular economy. A number of key research findings
are reflected in the strategic program Estonia 2035.

If we talk about the modern elements of the CE in the country, then this is the introduction of a tax on waste
disposal, which has been continuously increased since 2005. At present it is 30 euros per ton and it is levied on
top of the waste collection fee. This measure led to the fact that the generation of waste in 2019 amounted to
20.21 million tons (less by 14.1 % compared to 2018), the generation of hazardous waste — 8.18 million tons
(less by 25.5 % compared to 2018), waste disposal — 7.51 million tons (less by 25.9 % compared to 2018) [18;
19; 20].

South Korea is a country with limited resources and one of the largest energy consumers in the world. The
shortage of its own natural resources in South Korea determines the strong dependence of the main sectors
of the economy, such as the production of cars, steel and ships, etc. from the import of raw materials. South
Korea is currently transitioning from the use of fossil resources and nuclear power to the use of renewable
energy sources. The government also announced the Renewable Energy 2030 Plan, which is mainly aimed at
increasing the share of renewables in the energy sector by 20 % by 2030. It should also be noted that South
Korea is undergoing a transformation of the entire economy in response to new technological advances such as
3D printing, autonomous pilot driving, drones and renewable energies, which are often referred to as Industry
4.0.

To create a more sustainable and efficient resource circulation system at a fundamental level, Korea has
adopted the Framework Resource Circulation Act (FARC). The main goal of the FARC (Framework Act on
Resource Circulation) is to control waste generation with the efficient use of resources and to promote the
recycling and proper disposal of waste, thereby minimizing the use of natural resources and energy, preserving
the environment and creating a sustainable society. South Korea has recycled nearly 60 % of the city's waste,
and the country currently recycles 95 % of its food waste [21; 22].

CE development trends in upper-middle-income countries

In countries with an average level of per capita income, reforms for the transition to the CE are, as a rule, at
an early stage or are being implemented in a decentralized manner in different sectors.

China is one of the first countries in the field of transition to the R-principles of the circular economy,
actively embarking on legislative initiatives since the 1980s. The changes introduced resulted in an
extensive system of environmental laws. The first milestone was the adoption of the Law on the Promotion
of the Circular Economy in 2008 [23; 24]. This Law focuses on development plans, extended producers’
responsibility, supervision management systems for key enterprises with high energy and water consumption,
circular economy indices. In general, China's circular economy policy includes command-administrative, tax,
financial and price measures and is aimed at modernizing industrial structures, cleaner production, recycling
and comprehensive use of waste [25].

The practice of China's circular economy is mainly implemented at the level of enterprises and regions.
Preferential tax and financial incentives are applied. Preferential tax rating is applied at enterprises engaged
in waste recycling and integrated use of resources. Price measures are used to regulate industries with high
energy consumption [26].

At the regional level, in eco-industrial parks, industrial relations between enterprises are formed in the form
of industrial metabolism and symbiosis.

Today, the country has seen the growth of the solar photovoltaic manufacturing industry, the development
of renewable energy sources (excluding hydropower), the transport sector (hybrid and electric transport),
forestry and eco-tourism [27].

China's Closed-loop Economy goals for 2025 [27]:
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Increased resource productivity by 20 % compared to the 2020 level.

- Reduction of energy and water consumption per unit of GDP by 13.5 % and 16 %, respectively, compared
to 2020 levels.

- Achieving the utilization rate of 86 % of crop stems, 60 % of solid household waste and 60 % of construction
waste.

- Recycling of 60 million tons of wastepaper and 320 million tons of steel scrap.

- Production of 20 million tons of recyclable non-ferrous metals.

- Increasing the volume of production in the recycling industry to 5 trillion yuan (773 billion US dollars).

In addition to these goals, there are also three key points that should be achieved during this period:

* Creation of an industry-wide recycling system and improvement of resource efficiency

* Creation of a waste recycling system and development of a recycling-oriented society

* Deepening the development of the closed-loop agricultural economy and the creation of closed-loop
agricultural production.

Achieving these goals will require transformations across society and the economy, since China itself
emitted 27 % of greenhouse gases worldwide in 2019 [27]. It should be noted that China has great opportunities
to solve the accumulated environmental problems by switching to a circular economy.

In Russia, the transition to a circular economy began recently. The Ministry of Industry and Trade published
in 2018 the «Strategy for the development of industry for the processing, utilization and disposal of industrial
and consumer waste for the period up to 2030» [28].

The Strategy describes the basic and relevant principles of the circular economy: waste recycling, reuse and
the principle of reducing or preventing waste generation.

The key point of the strategy is the creation of ecological technology parks that will follow the principles of
a circular economy, i.e. wise use of resources and recycling of products from secondary raw materials.

According to the Federal Service for Supervision of Natural Resources (Rosprirodnadzor): “There are
5-7 billion tons of generated waste in the country annually. In 2018, most of the waste (66 %) was associated
with the extraction of fuel and energy minerals (mainly at coal enterprises), 22.6 % was associated with the
extraction of metal ores, 1.9 % — with metallurgy, 0.6 % was associated with the chemical industry and 8.9 %
was associated with other sectors, including housing and utilities. Solid domestic waste (MSW) accounts for
1-2 % of all waste More than 90 % of waste in Russia is disposed of in landfills” [29].

Now in Russia there are more than 80 % waste processing plants. However, the load on them is only 30-
40 % due to the lack of raw materials. The level of waste recycling is quite low and amounts to 5-7 %. The
national project «Ecology», which was launched in Russia in 2019, is called to improve the situation. Within
the framework of this project, it is planned to build 200 waste processing plants in the country by 2024, and
at the same time it is necessary to organize a separate collection of waste, which will be the raw material for
these plants.

Russian legislation is mainly aimed at waste disposal, namely storage and disposal, or contains the most
general provisions for their disposal and recycling. Thus, the transition to a cyclical economy in Russia is
mainly associated with waste disposal, since over the past 30 years the topic of waste disposal has become an
extremely important and urgent problem, especially in large cities [30].

Back in 2011, it was stated that Mexico is far from any semblance of a circular economy, and it was also
noted that the transition to CE would require not only changes in recycling and reuse of waste, in production
and consumption, but also in institutional systems: in legislation, education, knowledge transfer, environmental
awareness and entrepreneurial culture.

Of particular concern is the generation of waste, which has reached over 44 million tons of waste per year,
and is expected to reach 65 million by 2030 [31]. Each year, Mexico produces about 8 million tons of plastic
waste, 32 % of which are recyclable, and for the plastic category 01-PET this figure reaches 56 %. Despite the
fact that the country has a National Program for the Prevention and Integrated Management of Waste [32],
which aims to increase the value of waste and minimize the impact on the environment and, in particular,
on human health, as well as the fact that Mexico has international obligations on waste management and
chemicals as a global priority, it was only in January 2019 that Mexico presented the concept paper “National
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Vision for Sustainable Management: Zero Waste”. In essence, the document is a roadmap for moving towards
a circular economy. This document puts forward 6 guiding principles:

1. Sustainable development.

2. Circular economy.

3. Commitment to anti-corruption and transparency in public administration.

4. Caring for vulnerable groups of the population, including social justice.

5. Reducing risk and impact on health and the environment.

6. Social security and reducing inequality.

In Mexico, there is also a trend of involvement of large players in the creation of a circular economy, which
are implementing standards of the level of developed countries in a single policy with the UN Sustainable
Development Goals (SDGs).

Brazil's public policy in the circular economy is at an early stage, but the elements of the CE concept are
decentralized in various laws, plans, programs and projects. For example, the National Solid Waste Policy
strengthens the responsibility of waste producers, including the entire chain involved: producers, importers,
distributors and traders [33]. Thus, this policy has established the principle of shared responsibility for the
product after consumption, within which the various stakeholders have their share of responsibility for the
proper disposal of the product and for ensuring that it can be reused after consumption or recycling. Also,
within the framework of the National Policy, a waste hierarchy is defined: the elimination of waste generation,
reduction, reuse, recycling, solid waste treatment and, finally, environmentally sound waste disposal. Thus,
landfilling is the last and undesirable alternative [34].

In Brazil, circular opportunities dominate the construction sector, which accounts for 7 % of GDP and 9 %
of the labor market, and more than half of the waste sent to landfills in Brazilian cities comes from demolition
and construction.

Additionally, the steel industry is successfully adopting circular economy practices. Products in this industry
can be reused, recovered and recycled without loss of performance. Cars, refrigerators, fittings and other steel
products are collected at the end of their service life and sent back to steel mills to be used in the production
of steel of the same quality [34].

Today, only about 50 % of PET bottle material is recycled after use, and about 17 % is mishandled — thrown
away or openly burned.

Thus, in Brazil, there is an unevenness in the introduction of cyclical production across different sectors
and industries [35].

The circular economic model in Malaysia is in its infancy, although steps have been taken to promote it. In
particular, Malaysia has developed a National Plan for Sustainable Consumption and Production for the period
from 2016 to 2030 [36]. According to the plan, all types of waste will be managed in an integrated manner
using a life cycle approach, rather than through disposal [37].

The recycling rate in Malaysia was 28.1 % in 2019 and is projected to reach 40 % in 2025 [38]. In addition
to recycling consumer and household waste, the focus is also on encouraging firms to reduce industrial waste
generated from manufacturing activities. In order to limit waste generation, the government provides targeted
incentives to companies whose activities are aimed at sustainable use of the environment, in particular the
processing of toxic and non-toxic waste, chemicals and recycled rubber. These companies can be exempted
from income tax of 70 % for 5 years. Also, companies can receive a tax deduction of 60 % of capital expenditures
incurred over 5 years.

Nowadays, recycling facilities are scattered across the country, which geographically limits the ability to
recover valuable waste and components that can be recycled. To solve this problem, an initiative (Waste Eco
Park (WEP)) was developed to bring together recycling companies from different industries in one place. Due
to these initiatives, it is possible to form a circular approach to waste management in order to achieve zero
waste generation.

CE development trends in lower-middle-income countries

For countries with low per capita income, the transition to CE principles is in its infancy or is absent. Also
it should be noted that there are insufficient funding and low level of knowledge about CE among population
of these countries.
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As income per capita grows, there is also an increase in institutional activity on the part of the state in the
transition to the principles of CE.

At the moment, the second stage of the National Waste Management Strategy is being implemented in
Ukraine. The first phase to implement this strategy began in 2017-2018, the second phase covers 2019-2023,
and the last third phase is planned for 2024-2030.

The implementation of this strategy is designed to ensure that waste is recycled by at least 15 % by 2023 by
introducing waste sorting lines and launching appropriate plants. It is also planned to increase the number of
the population that deliberately collects household waste to at least 23 %. In 2030, these indicators are expected
to grow up to 50 %. To consistently implement the planned measures, it is necessary to build new centers for
the reception and collection of waste, in the amount of 250-300, as well as 90 waste sorting lines. The number
of landfills intended for the disposal of garbage and other waste should be reduced from 5 thousand to 100-150.
It is reported that these will be modern facilities that meet all safety rules and EU standards. Today, the bulk
of waste in Ukraine is disposed of in controlled landfills [39].

As in many countries of this level, there are problems associated with the collection of waste, namely
plastic. It's all about the minds of people — people simply do not want and do not sort garbage, so recycling
companies often have to buy garbage from neighboring countries for millions of dollars. It is obvious that the
awareness of the population plays an important role in the formation of a circular economy today.

According to experts, the transition of Ukraine to the CE will be long and difficult, because despite the
existence of programs and laws, this process is still accompanied by the absence of a unified system and
tools that would allow creating effective management methods, as well as the lack of financial support for the
necessary measures. Enterprises that do not have sufficient financial resources to carry out the reorganization
and modernization of production are waiting and looking for potential sources of funding [40].

In Uzbekistan, National programs for waste management (Solid Waste Management) are not technically
equipped to cope with the current waste situation. In regions outside the capital of Uzbekistan, SWM programs
are very limited, often it is just the removal of solid waste to inappropriate landfills, in which they remain
lying. As for the regions and villages, the management of solid waste is almost completely absent. According
to statistics, the efficiency of collection of solid waste in regions and rural areas is less than 50 %. In the cities
of Uzbekistan, recycling is only in its infancy, and its efficiency is unofficially estimated at less than 10 %. In
rural areas, processing is practically non-existent.

In the future, it is planned to implement the «Innovative Uzbekistan» project, the purpose of which is to
provide an opportunity for civil society organizations to promote their proposals on the use of cost-effective
management methods in Uzbekistan. The target result of the project is aimed at:

* Introduction of circular economy approaches, which will lead Uzbekistan to an increase in the standard of
living of the population, including in remote regions of the country.

» Strengthening the consolidation between local authorities and civil society organizations, so that through
joint efforts to protect the environment and improve the economic situation in different regions of the country.

* Increasing the capacity of civil society and environmental organizations through professional training,
learning from international experience and developing innovations in the field of sustainable production and
the circular economy [39; 41].

A system of environmental quality standards has been preserved in Tajikistan since Soviet times. Today,
there are the following laws, programs and documents aimed at the development of a circular economy:

* Law No. 44 «On Production and Consumption Waste», 2002.

» Law No. 1002 «On Radioactive Waste Management», 2013

* Law No. 705 «On Environmental Information», 2011

* Law No. 760 «On Environmental Protection», 2011

* «Concept of environmental protection in the Republic of Tajikistan», approved by the Government of the
Republic of Tajikistan on December 31, 2008 (No. 645)

* National concept for the rehabilitation of uranium ore processing waste for 2014-2024.

* National Development Strategy of the Republic of Tajikistan for the period up to 2030 (2016).
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Tajikistan joined the “Basel Convention on the Control of Transboundary Movements of Hazardous Wastes
and Their Disposal 1989” in 2016.

Also worth mentioning is the 2008 Dushanbe Solid Waste Management Project. The objectives of
the project were to assist the city of Dushanbe in rehabilitating the existing landfill and collection points,
supplying new equipment for the landfill; also provided for the supply of new cash collection equipment,
containers and equipment. Other goals included helping the city reorganize and improve the collection and
disposal of solid waste in Dushanbe. There are no official statistics on waste management in Tajikistan
[42; 43].

In the Kyrgyz Republic, the transition to a circular economy is at an insufficient level. Every year in this
country the amount of waste is increasing. This is evidenced by official UNDP statistics and other sources. The
amount of household waste in this country reaches approximately 20 % annually. There are various programs
to address these problems, but these initiatives are not regulated enough and remain only on paper. All existing
landfills where waste is dumped do not comply with international safety standards for nature and humans [44;
45; 39].

To this day, the population of India occupies 18 % of the world's population, and in terms of world waste,
its percentage fluctuates around 12 %. Due to the fact that the number of people in India is only growing every
year, there are forecasts for a corresponding increase in waste. Waste management facilities in India are under-
equipped and therefore ineffective. According to experts, this can lead to both global problems and problems
within the country, which makes the transition to the CE — a necessary strategy for the country.

At this stage, the Ministry of Environment and Forestry of India has begun to implement a waste
management system to make it easier to manage this area, as well as to digitalize the economy. As of June
2021, the United Nations Development Program (UNDP) Plastic Waste Management Program in India has
helped recycle 83,900 metric tons of plastic waste. The plan is to recycle 85,000 metric tons of plastic waste
and reach over 50 cities by 2024 [46].

Also, according to experts, attention should be paid to the construction sector, which generates more than
8 % of India's GDP, as it is expected to expand further to meet the demand for new housing. Obviously, the
circular economy criteria applied to buildings under construction can help create sustainable cities and enable
material circulation and reuse of building components at the end of a building's life [47].

The following lessons can be taught for developing and least developed countries in terms of providing
effective state support policy for the circular economy (RQ2):

1. Provide effective initiatives for financing companies and offer loans and other incentives for the
governmental and non-governmental organizations to become more close-looped.

2. Improving public attitude and knowledge towards circular economy.

3. The formation of a national strategy for the circular economy.

4. Using the speed of diffusion of modern technologies, there is a potential for dynamic development of
the CE in all countries, the government of which is ready to consistently provide institutional support and
implementation of circular economy principles. At the same time, market incentives should become prevalent
for economic agents — pioneers in the transition to the CE.

CONCLUSION

The policy of state support for the circular economy should ensure the creation of a favorable legal
and regulatory framework aimed at supporting the development of the circular economy. Nowadays, the
implementation of such governmental policies differs in many countries, depending on various factors. In
this article, we considered three groups of countries selected by income level. This article contains several
examples of successful adoption of supportive government programs and creative initiatives at the national
level. The experience described in this document will certainly help systematize current practice in different
countries and explore general patterns for further research. This study provides a rationale not only for
supporting more effective policy development, but also for collecting and disseminating information on best
practices that can help stakeholders in developing countries find better solutions for implementing circular
economies.
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OUPKYJIAPJBI SDKOHOMUKA KAFTUJAJIAPBIH )KY3ET'E ACBIPY JIbI
MEMJIEKETAPAJIBIK TAJLJAY

A. Kuneoexkknizpl'*, JI. Kaamakosa', B. AmanreabaneBa’
'On-Mapabu aTeiHmarsl Kazak yiaTThIK yHEBEpcHTeTi, AnmMmarsl, Kazakcran Peciry0amukacs

AHIATIIA

3epmmey maxcamol — TAPKYISAPITBI YKOHOMUKA TIPUHIIAIITEPIH KY3€eTre achIpyaarhl METEIAIK TOKIpHOCH]
CAITBICTBIPMAJTBI TANJIAY.

Ooicnamacel. by 3epTTeyni Kyprizy Ke3iHme onedum IepeKKesmepre IOy Kacay, CaIBICTBIPMATbl
Tajaay, Ma3MYHIBI TaIay omicTepi KOMTAHBUIABL. JIyHUSKY3UTIK OaHKTIH eNIepaiH Kipic KIacCU(PUKAIHISICHI
KOJIJTAaHBUIIBI.

3epmmeyoiny Oipeeetinici / Kynovlivievl. XYMBICTRIH epekmieniri 2021 xbpurrel JlyHHUEKY31UTIK OaHKTIH
enmepaiH Kipic )KikTeMeci OOMBIHIIIA IPIKTEITIT AJTBIHFAH KOHE VI TOTIKA O6JIiHTeH 1 5 mreT MeMITeKeT apachIHAaFbI
MUPKYJISPIBI DKOHOMUKA KaFUIATTAPBbIHBIH JKY3€Te achbIPbLTYbIH CANBICTRIPMAIIBI TAJAy OOJBIN TaObLIAIbI.
AlHaIManbsl SKOHOMHUKAHBI JIAMBITY JKOHE OFaH KOJ JKETKi3y IIapajapbl, COHBIMEH KaTap MEMJICKETTIK
CTpaTerusyiap, VITTHIK OaraapiaMaiap, xkodansap, COTTI Kagamaap kKoHe T.0. 3€pTTeTiM TaIIaHIbL.

3epmmey naomuoicenepi. by Makanaga »kaH OacklHA ITaKKAHIAFRI TaOBIC JEHTell OOMBIHIIA YII TOIIKA:
JKOFaphl, OpTalla >OHE OpTallafaH TOMEH elIepliH MEMIICKeTTIK Oariapiamanapbl MEH casicaTTaphl,
epekenepi MeH MbIcaiaapsl Tanmanasl. et MemiekerTepaid ToxipuOeciHe cyleHe OTBHIPHIN, aifHaIMalTbl
SKOHOMHKAHEI €HT13Y Iapajiapbl KapaCTHIPHUIBIT, KIKTEIII.

Tyuin co30ep: TUPKYISAPIbl SKOHOMUKA, KAIJIBIKTAPIbl 0acKapy, TYPAKThI IaMy, CAIBICTHIPMABI TaJIay,
MeMIIEKETapalIbIK Talay.

Anzvic. 3eprrey Kazakcran PecmyOmmkacer bimiM jkoHE FBUIBIM MHUHHCTPIITIHIH FBUIBIM KOMHTETIHIH
KapKelTai KomaysiMeH (rpant Ne AP09259851) sxacanras.

MEXKCTPAHOBOM AHAJIN3 PEAJIM3AIIAN MPUHIIUIIOB IUPKYJIAPHOM
9KOHOMMUKH

A. Kuneoexkknizol'*, JI. Kaamakosa', B. AmanreabaneBa’
'Kazaxckuit HarmonaspHbIH YHEBEpCHTET UMEHH anb-Dapadu,
AmMarsl, PecrryOonmmka Kazaxcran

AHHOTALNUSA

Llenv uccreooeanuss — CpPaBHUTENBHBIM aHaIM3 3apyOEKHOTO OIbBITa 10 pealiu3aliy MPHHIUIIOB
MUPKYJISIPHON SKOHOMHUKH.

Memooonocus. Tlpu TPOBEJCHUU JTaHHOTO WCCIEJOBaHUS OBUTM HCIOJNB30BaHBl METOABI  0030pa
JUTEPATYPHBIX UCTOYHUKOB, CPABHUTEIBHBIN aHAJN3, KOHTEHT-aHAN3. bbuta ucrons30BaHus KitacCH(pHUKaIUs
BcemupHoro 6anka cTpaH 1o YpoBHIO JOXO/A.

Opueunanvrnocms / yennocmo ucciedosanus. OpUTHHATLHOCTh Pa0OTHI 3aKIIOYAECTCS B CPABHUTEIIEHOM
aHav3e pearu3aluy MPUHIMIIOB IIUPKYJSIPHOH DKOHOMHUKHU cpean 15 3apyOexHbBIX CTpaH, KOTOpbIe ObLIH
O0TOOpPAHBI U pa3aelieHbl Ha TPU TPYIIIHI COTIacHO Kiraccudukaruu mo moxoxy crpad World Bank 2021 rona.
Bbutn mccnieioBaHbl M aHANTU3UPOBAHBI MEPHI M0 TIPOJIBUYKEHHUIO U JIOCTHXKEHHUIO ITUPKYIISIPHON YKOHOMUKH,
BKITIOYAsl TOCYIaPCTBEHHBIC CTPATETHH, HAIMOHATBLHBIE MPOTPAMMBI, IPOCKTHI, YCIICITHbIE KEHChI U IPyTHE.
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Pesynvmamul uccredosanusi — B JaHHOU cTaThe OBUIM MPOAHAIN3UPOBAHEI TOCYIAPCTBEHHBIC TPOTPAMMBI
1 CTpAaTeruy, HOPMATUBHO-NPABOBBIC aKThl, U KEHUCHI CTPaH B TPEX IPYIIIAX [0 YPOBHIO JOXOAHOCTH Ha
IyILTy HAaCeJIEHHUs: BBICOKHM, CpeTHUH, 1 HIDKE cpenHero. Mcexons u3 omnbita 3apy0eXHBIX CTpaH MHUpa, ObUIH
HCCIIEIOBAHBI U KJIACCH(PHUIUPOBAHBI MEPHI MO BHEIPECHUIO IIUPKYISIPHON SKOHOMHKH.

Karouesvle cnosa.: MpKyIsipHAsi )KOHOMHUKA, YIIPABICHUE OTXOIaMH, yCTOMUNBOE PA3BUTHE, CPABHUTEIIbHBIN
aHaJIU3, MEXKCTPAHOBOU aHaJu3.

FBnazooaprnocmu. ViccnenoBanue BHIIOIHEHO TPH (prHAHCOBOM noaepxke Komurera Haykun MuHnucTepeTBa
oOpazoBanus 1 Hayku PecrryOnmku Kazaxcran (rpant Ne AP09259851).
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Annex 1

Comparative analysis of state measures for supporting and developing circular economy across countries

No Country Legislative framework, state programs, strategic Successful cases on CE
documents
High-income group
1 Sweden National strategy for the transition to a circular | Wrights Recycling Machinery Ltd - manufacturing
economy, July 2020 the cable stripping machinery, granulators and
The New Comprehensive Plan for Umea |shredders for waste, etc.
Municipality (2018)
Swedish government's letter of December 2015, | NIVUS GmbH - water industry, especially in
“Politics for sustainable businesses” measurement system.
Waste Incineration for the Future, 2019
Weda AB - Elleta Group — water industry,
especially in underwater cleaning solutions.
IKEA - Continuously working to expand the use
of both renewable and recyclable materials
Developed materials made entirely from recycled
wood and recycled PET bottles
2 Germany Enregiewende — Germany's transition to low- | Rhinopaq — paper industry, especially in reusable
carbon energy shipping packaging boxes.
Circular Economy Act (2012)
Resource efficiency program ProgRess I (2012) | RadiciGroup — recycled product which can be
Climate Action Program 2020 (2014) used in many industries.
Resource efficiency program ProgRess I (2016)
Climate Action Plan 2050 (2016) [BEROC, 2018] | ReNewTex - Circular Economy for Textiles.
Circular Economy Initiative Deutschland (CEID)
2019 Van Werven Plastics Recyling — plastic industry,
Circular Economy Roadmap for Germany recycling plastic to high-quality materials.
3 Great Britain Resources and waste strategy for England (2018) | Good Club - Zero Waste store, delivering products
25 Year Environment Plan (last update in 2019, | in reusable boxes.
first published in 2018)
Clean Growth Strategy (2017, updated in 2018) | CauliBox — food packaging.
A Good Thing — donation of items to charity.
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Development of Circular Economy 2005

Circular Economy Promotion Law 2008/2009
11th Five-Year Plan

Development Plan for the Circular Economy in
the 14th Five Year Plan Period'

China’s inaugural Circular Economy Roadmap

4 Estonia Circular economy conference (2018,2019,2021) | Ragn-Sells - collects, treats and recycles waste and
Estonian Circular economy strategic document | residual products from businesses, organisations
and action plan (2021) and households.

Strategy «Estonia 2035»
Rohepakend — food packaging.

5 South Korea Framework Act on Resource Circulation (FARC) | Granutech-Saturn Systems - recycling equipment
2016 systems.

Waste management Act (1986)
Act on resource saving and recycling promotion | KB Corporation — battery and electronic scraps.
(1992)
Act on encouragement of purchasing Green | Samsung - Samsung’s Galaxy
Products (2004) Upcycling program
Acton resource circulation of electrical, electronic
equipment and vehicles (2008)
First Master Plan on Resource Circulation
(Resource Circulation
Plan) 2018-2027
The Master Plan on Resource
Development (2020-2029)
Upper-middle-income group

6 Russia Fundamentals of state policy in the field of |Sberbank - ESG- direction (ESG =
environmental development of the Russian |(Environmental) + (Social) + (Governance))
Federation for the period up to 2030
National project «Ecology» (2018) Polymetal - Gold mining company
International Conference «Cyclical Economy as | MTS — telecommunications company
a Context for Innovation in the 21st Century»

(2015) Sibur — Petrochemistry company

7 Mexico National Programs for the Prevention Heineken N.V.(beer) - production waste and
and Integral Management of Waste unused secondary resources are transferred to
National neighboring enterprises for reuse
Vision Towards Sustainable Management: Zero
Waste (2019) Hellmann’s mayonnaise - sold in packaging made
National Strategy for Sustainable Production and | from 95 % recycled PET plastic
Consumption (2012)

The Low Carbon and Circular Economy Business
Action in Mexico

8 Brazil REDE Candonga Initiatives (2020) Rede Asta — recovering materials from waste.
National Solid Waste Policy (Law No.

12,305/2010) Natura - cosmetics industry.
Incentive

Program for Alternative Electricity Sources

(PROINFA) was created by Law No. 10,438/2002

The National Water Resources Policy (Law Bill

(PLS) No. 58 0f 2016)

New Forest Code (Law No. 12,651/2012)

9 Malaysia National Plan for Sustainable Sphera — risk management software and eco-

Consumption and Production friendly services.

Waste Eco Park (WEP)
Landustrie Sneek BV - field of water and
wastewater management.

10 China Guidance of the State Council on Promoting the | Telecom — recycles used mobile phones.

Guigang — Eco-Industrial Park

Fushan village — the case of an integrated
ecological Farm

ISSN 2789-4398
e-ISSN 2789-4401

60

Central Asian
Economic Review




HAIMOHAJIbHA A1 DKOHOMUMKA: BEKTOPBI PA3BBUTUS
NATIONAL ECONOMY: DEVELOPMENT VECTORS

Upper-middle-income group

11

Tajikistan

Law No. 44 On Production and Consumption
Waste of 2002.

Law No. 1002 «On the Management of
Radioactive waste» 2013

Law No. 705 «On Environmental Information»
2011

Law No. 760 «On Environmental Protection»
2011

«Concept of environmental protection in the
Republic of Tajikistan», approved by the
Government of the Republic of Tajikistan on
December 31, 2008 (No. 645)

National Concept for Rehabilitation of Uranium
Ore Processing Waste Tailings for 2014-2024.
National Development Strategy of the Republic
of Tajikistan for the period up to 2030 (2016)

In 2016, Tajikistan joined the Basel Convention
on the Control of Transboundary Movements of
Hazardous Wastes and Their Disposal 1989.

Project “Candied fruits” - Production and sale of
candied fruits

12

Uzbekistan

Law of the Republic of Uzbekistan On Waste
(2002)

RI strategy for solid waste management in RI for
the period 2019-2028

Resolution of the Cabinet of Ministers of the
Republic of Uzbekistan No. 787 «On measures to
further improve the efficiency of work in the field
of household waste managementy (2018)
Resolution of the President of the Republic of
Uzbekistan dated No. P-3730 «On measures to
further improve the system for handling household
waste» (2018)

Decree of the President of RU No. PP-2916 «On
measures to radically improve and develop the
waste management system for 2017-2021» (2017)
Resolution of the Cabinet of Ministers of the
Republic of Uzbekistan No. 295 «On approval
of the Regulation on the procedure for the
implementation of state accounting and control in
the field of waste management» (2014)

«Ecotrans» - Bicycle rental service centers.
Consumers can use a dedicated app for payment
and security.

«Green Roofsy - The aim of the project is to green
roofs, create recreation areas and sports on the
roofs of residential buildings and business centers.

13

India

The Forest Conservation Act, 1980

The Environment (Protection) Act 1986

The Wildlife Protection Act, 1972

Air (Prevention and Control of Pollution) Act,
1981

Air and The Indian Forest Act, 1927 and Water
(Prevention and Control of Pollution) Act, 1974.
National Environmental Policy, 2006

Binbag Recycling — recycling and collecting e-
waste.

Namo eWaste Management - technology industry.

Saahas - recycling waste and creating new
products.

14

UKraine

Sustainable Development Strategy «Ukraine -
2020» (January 2015)

Energy Strategy of Ukraine - 2035,

Small and Medium Business Development
Strategies - 2020,

State target program for the development of the
agricultural sector - 2020,

changes are made to the Environmental Strategy
- 2020,

work has begun on the Low-Carbon Development
Strategy - 2050 and the Industrial Complex
Development Strategy - 2025

Polygreen - plastic goes through a full cycle of
processing and purification of polymers
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15 Kyrgyz Republic

Law of the Kyrgyz Republic on Environmental
Protection 1999

Law of the Kyrgyz Republic on Production and
Consumption Wastes 2001.

The program for the development of a green
economy in the Kyrgyz Republic for 2019-2023
The concept of environmental safety of the
Kyrgyz Republic 2007.

The procedure for handling production and
consumption waste in the Kyrgyz Republic in
2015

Sustainable Development Goals 2030 in Waste
Management

State Program on Sustainable Waste and
Secondary Resources Management for 2019-2023

«Ecocomplex» is the only company in Bishkek
for disposal of hazardous waste (medical and
carbon-containing waste, plastics, waste batteries,
electrical equipment and office equipment)

«Warm Windows - Warm Home» - A service for
insulating and restoring wooden windows using
the Swedish EuroStrip technology, which is
unique in several features and is still not available
on the Kyrgyz market.

Note — compiled by authors
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JEL Classifi cation: Z30
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AHAJIN3 DKOHOMHUYECKOHN Y®®EKTUBHOCTHU PHIHKA TYPU3MA
KA3AXCTAHA B IOCTHAHJIEMUAWHBINA MEPHO/]

E. A. AGeHoBa
Yrausepcuteta Hapxos, Anmmarsl, Pecrryonmka Kazaxcran

AHHOTALUSA

Llenv uccnedosanuss — TMPOBECTH aHAJIN3 pPbIHKa Typu3Ma KazaxcTaHa ¢ IeNbIO BBISBICHUS CTETCHU
BO3IEHCTBUS HA OTPACITH BCEMUPHOU TaHASMIH, OTIPEICIICHUS €T0 SKOHOMUYIECKOH 2(h(heKTHBHOCTH B CIIOKHBIN
IUTSL OTPACIH TTOCTHAHIEMUIHBIN Iepro/ U Pa3pabO0TKH PEKOMEHIAIHA, CITOCOOCTBYIOIINX BOCCTAHOBICHUIO
TYPUCTCKOTO PBHIHKA.

Memoodonoeus uccredosanus. VICTIONBb30BaId CHCTEMHBIN TTOMXOM TIPU HCCIEAOBaHUH d(PPEKTUBHOCTH
TYPUCTCKOTO PBIHKA W TPUBJICUCHHUS WHBECTUIMI B OTPACib, METOABI CTATUCTHYECKOTO, SKOHOMHYECKOTO
Y CPaBHUTENBHOTO aHalIW3a W CUHTE3a, METOA WHAYKIWW. lIpuMeHeH W TpoaHaJIW3WpOBaH KOMILIEKC
SKOHOMHYECKHX TTOKa3aTeleil pa3BUTHS cepbl Typu3Ma Ha OCHOBE JAaHHBIX CTaTUCTHKH W M3MEPUTEINBHBIX
WHCTPYMEHTOB, TIO3BOJISIOININX, B TPOIECCE pacyeTa MOIyIUTh He0OX0MMbIe TaHHbIe. TeopeTrnieckoil 0CHOBON
WICCIIEZIOBAHUS TIOCITY)KHIIM TPYAbl OTEUECTBEHHBIX M 3apyOEKHBIX YUYEHBIX IO BOMPOCAM 3KOHOMHYECKOTO
pa3BHUTHS M BIUSHUS MaHAEMHUH Ha OTPacib Typu3Mma. A Taxke paccMoTpeHsl KoHIenmmuu u mporpaMMHbIe
nokyMeHTHI PecrryOnmkm Kazaxctan B o6mactu pa3Butus chepsl Typu3Ma U €r0 peTHOHAIBHBIX MTPOTPaMM.

Opueunansnocms / yeHHocms ucciedosanus. 1|eHHOCTh CTaThbU 3aKIIOYAeTCs B TOM, YTO Ha OCHOBE
MIPOBEZICHHOTO MCCIIEIOBAHNS 1 aHAIN3a CTAaTUCTUYECKUX MaTepUaIoB, CIeJIaHa IMOTBITKA TOKAa3aTh MaCIITa0b!
kpusnca B chepe Typusma Kazaxcrana. B crarse aBTOpBI CKOHIIGHTPHPOBAIM BHIMaHNE HA Mepax MOAIEPIKKN
TYPUCTCKOMY OHM3HECY CO CTOPOHBI TOCY/IapCcTBa M MPO(heCcCHOHATBHBIX aCCOIHAIINN.

Pesynomamur uccneoosanus. B pesynwprare nccieqOBaHWS BBIABICHBI HOBBIE TEHACHIWH B Pa3BUTHU
OTpaciy: TPOW3OLUIN OIpeaeTeHHbIe W3MEHEHHS B MOTHBAIIMM BHIOOpa HAmpaBICHUS ITyTEIIECTBUSA,
TIepEOpHUEHTAIN Ha BHYTPEHHUH TYPH3M M CEKTOP CAHATOPHO-KYPOPTHBIX YCIIYT, U3MEHEHBI TIOAXOABI U K
OpraHM3alN TyPUCTCKOTO OM3HECA, PACIIMPEHO MCIIOIb30BaHNe ITU(PPOBBIX TEXHOIOTHH, CMEIIEHNE aKIIeHTa
Ha obecrieueHue 6€30IMacHOCTH YCIYT U pa3MENICHHS TyPHUCTOB.

Karouesvie cnosa: nocTHaHAEMUMHBIN MIEPUOJ, YKOHOMUYECKUE MOKA3aTENN TYPUCTCKOM AESITENbHOCTH,
00bEM TYPHUCTCKOTO ITOTOKA, BEIMYMHA TYPUCTCKUAX PACXOI0B, MEPHI TIOAIEPKKH TOCYAapCTBA, IIH(PPOBU3AIHS
TypHu3Ma.

BBEJEHUE

TypuCTCKHI PHIHOK B MOCTHAHACMHUHHBIA TIEPHOA TIPETEPIiea OOJBINNEe N3MEHEHHS, JaHHOMY BOIIPOCY
TTOCBSAIIEHBI MCCIICOBAHIS MHOTHX 3apyOSKHBIX M OTedeCTBEHHBIX aBTopoB — Y. Choi, H.-J. Kim, Y. Lee,
K. Sledzik, R. Ptoska, M. Chmielewski, A. Barembruch, M. K. Rahman, A. I. Gazi, M. A. Bhuiyan, A. Rahaman
U Jp., KOTOpBIE pacCMaTpUBANIN BIMSHHE MMaHACMHUH HA MEXTyHAPOIHBIN TYPH3M M SKOHOMHYECKHAE aCTIEKTHI
ero passutus [1-16]. MHOro wWcciemoBaHHWN ITOCBAIICHO W3MEHEHUSM B cdepe Typu3Ma, BBI3BAHHBIX
TTaHIeMHUeH, Ha peTHOHAIBHOM YPOBHE, 3T0 paboTs L. Li, Z. Tao, L. Lu, J. Zhang, M. Zhang, E. E. Kabanova,
E. A. Vetrova, T. A. Evstratova, T. V. Bogacheva, E. I. Kubasova, I. N. Subadra, H. Hughes u np. [17-26]. M51
HaOII01aeM U3MEHEHHSI TYPUCTCKOTO CITPOCa U MPEIIoKEeHNUs, TPONU30ILTH H3MEHEHHUS BO B3aMMOOTHOIIEHHSIX
TYPUCTCKUX areHTOB W TOBEICHHWH IOTPEOHTENe TYpHUCTCKOTO MPOAYKTa, TEPEOPHUEHTANNH MOTHBOB
ITyTENIECTBUH U CTIIpOCca Ha TyPUCTCKUE YCIYTH, 9TO B CBOMX HCCIIEIOBAHUAX oTMedaroT Z. A. Ansari, M. Bashir,
S. Pradhan, X. Wang, I. K. W. Lai, Q. Zhou, Y. H. Pang, C.-Y. Jeon, H.-W. Yang u npyrue [27-34]. HexoTopsie
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aBTopbl — S. Vinerean, A. Opreana, C. Tileaga, R. E. Popsa, P. Rodrigues, M. Gémez-Suarez, A. Brochado,
A. P. Borges, A. Matias, B. I'. T'ynsies, T. B. Paccoxuna, E. I. Tenuuera, B. A. UepHoB, 1Ioka3aiu Kak MaHIeMUs
CHOCOOCTBOBAJIA AKTUBU3AIIUH MIPOLIECCOB BHEPEHUSI YyCTOMYUBOTO pa3BuTHs B chepe Typusma [35-38].

Uro kacaetcst peiHka TypusMa Kazaxcrana, To umerorcs Jloknansl 1 OTYeThl TOCYAapCTBEHHBIX CTPYKTYP
1 npoeCCHOHANBHBIX aCCOLMAINN, TJe Mbl HAXOAMM OIpE/ICICHHBI aHAM3 M CTaTHCTHYECKUE JaHHBIC,
[TOKa3bIBAIOIIME HETATUBHOE BIMSIHHE MMaHeMHUH Ha CEKTOp TypusMa [39-43]. PaccMoTpuM 1 ipoaHanu3npyeM
JOCTYITHBIE JAHHBIE B COOTBETCTBUH C IIEIIbIO HCCIICTOBAHUSI.

OueBuIHO, YTO PHIHOK TYPHU3Ma M TOCTEPHUMCTBA 3HAUUTEIBHO MOCTPaali OT KAPAHTHHHBIX MEP U TaHHasT
OTpacibh HAXOIUTCS B TIIYOOKOM KPHU3UCE, TO SBISETCSA MPOOIEeMON II00aIbHOTO XapaKTepa, MOCKOIBKY 3a
BCIO HCTOPHIO PAa3BUTHUS TypH3Ma TAKMX HETaTUBHBIX TOCIEACTBUI TYpH3M HE HCIBITHIBAIL.

ITo maraeiM UNWTO, HabmrogaeTcsi CHIDKEHHE MUPOBOTO NTOTOKA MHOCTPAHHBIX TypUCTOB B 3,8 pasa u
COKpAIIICHUE YHCIIa MEXKIYHAPOAHBIX Moe310K Ha 74 %. Haumbosee moctpaman Asuarcko-TuxookeaHCKUIH
peruoH, rie 3aMKCHPOBaHO CHUIKEHUE TYPUCTCKHX 1Moe3/10K Ha 84 %, a B mepBoM kBapraie 2021 roga — eme
ooubire 10 94 %.

Jonst cexropa myremiectsuil U Typusma B MupoBoMm BBII ynana B 2020 roxy no 5,5 %, B cpaBHeHHH C
10,4 % B 2019 romy B cBsI3U ¢ OTpaHUYCHUSIMH MOOMIIBHOCTH TYPHCTOB. DTO MPHUBEJIO K TaICHHUIO SKCIIOPTHBIX
noxon0B Ha 1,3 TpiH. nosuapos CIHIA, yto Gosbiie B 11 pa3 B cpaBHEHHH € SKOHOMHUYECKUMU rtoTepsimu 2009
roja. MHOTHe JIIO/IM, 3aHSThIE B CEKTOPE TypU3Ma JIMIIMIMCh CBOMX Pa0OYMX MECT, B YACTHOCTH — IaJICHUE
3aukcupoBano Ha 18,5 %, 4To cocTapiser morepro 62 MIH. pabounx MecT. B utore B MHpOBOM ceKkTope B
2020 romy ObLJIO 3aHSATO JIMIIEL 272 MIIH. YeJI0BEK, 1o cpaBHeHUto ¢ 334 mutH. B 2019 roay [39].

B Kazaxcrane, Ha OCHOBE JaHHBIX OTYE€Ta MUHHCTpa KyIbTyphl U cniopra Pecryonmuku Kazaxcran, mo
ntoram 2020 rona cHMKEHHE HAOIIONANOCh B CeKTope Bhle3nHOTO (-73 %) m Bhe3aHoro typusma (-76 %)
[40]. Hauusie romoBoro otuera AO «HK Kazakh tourism» Mmoka3sIBaroT, YTO JOXOAHOCTH OTE€YECTBEHHBIX
TypUCTCKUX mpennpuatuii causmwiack B 2020 roxy na 70-80 %, 00beMbl yCiIyr, OKa3zaHHBIE CPEICTBAMU
pa3merienus cHkeHsl Ha 40 %, nonsg Typusma B ctpykrype BBII cTpansl, o metonnke BecemupHoro coseta
o Typusmy u nyremectsusM (WTTC), cokparunacs no cpaBHeHuto ¢ 2019 romoM nodTy BABOE U COCTaBUIIA
2,4 %. IIpruem sKcrepThl MPOrHO3UPYIOT, 4TO K MokazarensaM 2019 roga orpaciib BEpHETCS B JTyUIIeM CiIydae
gepe3 2,5-4 rona [41].

Lenv uccnedosanus HarpapieHa Ha ONpe/ieieHue MacliTaboB KpU3KCa B OTPACIIH, TOCPEIICTBOM aHAIN3a
peiHKa TypusMa Kazaxcrana, ornpezesieHnsi ero 3KOHOMUYEeCcKoi d(D(EKTUBHOCTH B CIOXKHBIH JUIS OTPACId
MOCTHAHJIEMHIHBIA TIEPUO U Pa3pabOTKN PeKOMEHIAIHNH, CIIOCOOCTBYIOIINX BOCCTAHOBJICHHIO TYPUCTCKOTO
pBIHKA B HAUMEHBIIIUE CPOKH.

Odicudaemvie pe3yrbmamsl 3aKITIOYAIOTCS B TOM, YTO HaM Ba)KHO I0Ka3aTh 3HAUCHHE KOJUIA0OpaIuH
rocyJapcTBa v OM3Heca, KOrja B TPYAHbIH I OTpaciy MEepPHo]] TIOMOIIIb FOCYIapCTBa U MPOPECCHOHATBHBIX
accoIMalii MOXKET CTaTh BaKHBIM (haKTOPOM BOCCTAHOBIICHHSI, [IOMOYKET MHOTUM TYPHUCTCKHUM KOMITaHUSIM
n30exkarb OaHKPOTCTBA M COXPAHHUTh padodMe MecTa JJisl COTEH M ThICSY COTPYAHHKOB. BMecTe ¢ TeM, MbI
TaKKe MPEeAIoIaraeM, 4To Takue pakTopbl, Kak HU(POBU3AIHS OTPACITH, BHEPEHHE HOBBIX HHPOPMAIIHOHHBIX
TEXHOJIOTUH, TONyuYeHHEe MOATBEPKAAIONINX CEPTH(PHUKATOB MO OE30MaCHOCTH INPEOCTaBISIEMBIX YCIYT,
clie/loBaHue MpUHIMIAM Y P, cTaOUIM3upyeT oTpaciib U IOMOXKET €€ CKOpeHIleMy BOCCTAaHOBJICHHUIO.

OCHOBHAS YACTb UCCJIEJOBAHUS

PaccmarpuBast okazareiau pa3BUTHS BHYTPEHHETO TypH3Ma, Mbl HAOIIOAAaEM CIEAYIOIIYIO TCHICHIUIO:
B CBA3HU C TEM, 4YTO 6I>IJ'II/I OrpaHUYCHHUA U MCPUOANYCCKHUEC JIOKAAYHbI, YUCJIO BHYTPECHHUX TYPUCTOB TOXKE
COKpaTHIOCh ¢ 5,9 mutH. yenoBek B 2018 roxy 1o 4,5 mutH. yenosek B 2020 roay, HO 310 B 1,6 pa3a Gosnbliie
YHcia BhE3AHBIX TYpUCTOB (2,9 MitH.) B 2020 ropy, 4Mcio KOTOPBIX COKPaTUioch B 3 pa3a — ¢ 8,8 MIIH. 4eoBeK
B 2018 roxy n0 2,9 min. yenosek B 2020 rony (Pucynok 1) [41; 42].

PazBuTHe BHYTpEeHHEro Typu3Ma HECOMHEHHO BIHSET Ha OJIarOCOCTOSIHME HACelleHHs, TaK Kak
MO3BOJIICT B MECTax TYPUCTCKOI'O HMHTEpPECAa — TYPHUCTCKUX JACCTHHALUAX, YBCIMYUBATL YHCJIO 3aHATHIX,
co3laBas HOBbIe pabouue MecTa, HO, K COXKaJICHHIO, B OOJBIIMHCTBE CIy4aeB — 3TO HOCHUT CE30HHBIH
Xapakrep.
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B BHYTPCHHUE TypUCThl M BBE3/IHBIC TYPUCTHI

Pucynok | — JluHamuka BHyTPEHHUX U Bbe3IHbBIX MOTOKOB 3a 2020 roa B cpaBHeHuu ¢ 2018 rogom
[Ipumeyanne — coCTaBIEHO HA OCHOBE UCTOYHUKOB [41], [42]

B memom ke mOKymaTrembcKash CIIOCOOHOCTh Ka3axCTaHIEB HMMEET TEHJCHIWI0O K CHIDKEHHUIO, 3TO
MOATBEPKAAETCSA TeM (haKTOM, UTO TIPH OPTaHM3AINN CBOETO OT/bIXa, Oonee 50 % Ka3axcTaHIEB MOIb3yeTCs
yciayramMu Oe3KaTeropuilHbIX TOCTHMHHML, @ B 5 U 4 3Be3IHBIX 'OCTMHHUIAX OCTAHABIMBAETCSA TONbKO 14 %
Ka3aXCTaHIIEB.

Juia  nmanpHEWIero yBenWdeHHWsl padOvYMX MECT, TOMJEPKKH M BOCCTAHOBICHHS OTPACIH TypHU3Ma,
AxmmmonepHoe o6mecTBo (AO) «HammonansHas kommaaust Kazakh tourismy B 11eisix 006ecredeHus CHCTEMHOTO
MOJIX0/a TI0 TPUBJICYECHUIO WHBECTHUIIMH B OTPAcib Typu3Ma 0J00peH0 162 WHBECTHIIMOHHBIX MPOEKTa Ha
cymmy 1,86 TpiH. TeHre co cpokamu peanuzauuu 2020-2025 roael. IloreHnnanbsHo gaHHBIE NPOEKTHI MOTYT
co311aTh B TypUCTCKHUX AecTuHanusAX PecrryOmmku Kazaxcran 6omnee 21 Teicsiun padounx mect [41].

OxoHomuueckas 3(P()EeKTHBHOCTh TypH3Ma SBISETCS COCTaBHBIM dJIEMEHTOM o0mie 3(QeKTuBHOCTH
obmiecTBeHHOTO Tpyna. loBopuTh 00 3(hGEKTUBHOCTH TYPHCTCKOW MAEATEIHHOCTH Kak B IEJIOM B
MHpPOBOM MaciiTade, Tak ¥ B PErHOHAIILHOM Ha CETOJHSIIHWAN JIeHb elle paHO, OTpaciib MEJIEHHO Hadaia
BOCCTaHABIIMBATECA, & TIOCKOJIBKY J(PQPEKTHBHOCTH TYPUCTCKOM NEATEIBHOCTH O3HAa4aeT TOIydYeHHe
SKOHOMHYECKOTO pe3yibTara OT OpPTaHW3allii Typu3Ma, TYPHUCTCKOTO OOCITY)KMBaHHS, MPOWU3BOJACTBEHHO-
00CITy>KMBAIOIIETO MTPOIIECcCa TYPUCTCKOTO PEAPHUSATHSL, TO B TOM IUIaHE elle He HaOIroaeTcst CTaOMIbHOCTH.
Bo mHoOrmx rocymapcrax, B ToM uncie W B Kaszaxcrane, He BOCCTaHOBWIINCH I€PBOHAYAIBHBIC CBS3HU U
TIEPEBO3KH TyPUCTOB, TaK Kak 1 caM KazaxcraH, ¥ IpyTrre CTpaHbl MHpa NepUOUIECKH 3aKPBIBAIOT COOOIIICHIE
C BHEIITHUM MHPOM.

CymecTByeT cucTeMa 5SKOHOMHYECKHX TIOKa3arelel, C TOMOIIbI0 KOTOPBIX MOXKHO OIpPEIeIUTh
SKOHOMHYECKYIO 3((HEeKTUBHOCTh Pa3BUTHS TYpHCTCKOro cektopa [44]. OHa oTpakaeT Ka4eCTBEHHYIO U
KOJIMYECTBEHHYIO CTOpPOHY, HampuMep, MoKa3biBas O0BEM pealln3alliid TYPUCTCKUAX YCIYT, KOJIWYECTBO
00CITy’)KeHHBIX TTOCETHUTENEH, IToKa3aTean (PHHAHCOBO-9KOHOMHYECKON MEATENFHOCTH MPEANPUITAN Typru3Ma
Y 0Tpaciii, BOCTpeOOBAHHBIE HANIPABJICHUS B IIEJIOM U T.II.

[IpoBenem ananmm3 peIHKA TYpHU3Ma, CPABHUB 00BEM TYPHUCTCKOTO ITOTOKA, BEIMYMHY TYPUCTCKUX PACXO0B,
COCTOSTHHE MaTepHaJbHO-TeXHHYECKOH 0a3wl mormaHmeMuiiHoro repuona (2018 rom) W mocTIaHaeMUHOTO
(2020 rom).

Taxoii mokazareins, Kak 00beM TYPHCTCKOTO MOTOKA, MOPa3yMeBaeT MPEXkK e BCEro KOIMYECTBO TYPUCTOB,
KOTOpBIE MY TEMIECTBYIOT CAMOCTOATEIHHO JTMO0 OpraHM30BaHHO, MPUOETast K yCIayraM TYPHCTCKHUX (pupm, ipu
9TOM YYHTHIBACTCS KOJIMYECTBO AHEW (Typo-THEH, KOWKO-IHEH, HOYeBOK) MPUOBIBAHHUS TYPHCTOB B TOW WIIN
TYPHUCTCKO# AecTrHAIH. KOMn4ecTBO TypruCTOB CyMMHPYETCS 3a ONIPEIeIEHHBINA TEPHO/T (MECHIL, TOTyTOANe,
kBaprai, rox u T.11.) (Tabmmma 1).
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Tabnuma 1 — Bayrpennue Typuctckue motoku B cpaBHenuu 2018 u 2020 romgos

[Toxazarenn 2018 2020

KonnyecTBO BHYTpEHHHUX MMOCETUTENCH, THIC. Yell., B TOM YHCIIE: 5864,7 4463,2
O0cIy)KeHO MECTaMH Pa3MEICHHS 4695.,9 3328,6
O06ciTyKE€HO CaHaTOPHO-KYPOPTHBIMH YUPEXKICHUSIMU 296,9 218,7

O06cyKeHO B 0C000 OXPaHSIEMbIX MPUPOIHBIX TEPPUTOPUIX 871,9 915,9
[Ipumeuanne — coCTaBIEHO HA OCHOBE UCTOYHUKOB [41], [42]

[pu pacuere 0ObeMa OKa3aHHBIX YCIYT CPEICTBAMU Pa3MEIICHUS TAKXKE YUUTHIBACTCS 00BhEM TyPUCTCKOTO
MOTOKA U CPEJIHUI UeK 3a yCIyTrH pa3MenieHus. PaccMoTpuM TnHaAMHKY 00beMa yCITyT, OKa3aHHBIX CPEIICTBAMU
pa3MeIeHus 10 MaHaeMuu u nocie Hee (Taomura 2).

Tabmuna 2 — JlnHaMrka 00beMa OKa3aHHBIX YCIYT CPeJCTBAMU pa3MeIIeHNs U KypOPTHBIME 30Hamu 3a 2018

u 2020 roast

[Tokazarenn 2018 2020
OO0mwmii 00beM OKa3aHHBIX YCIIYT CPEACTBAMHU Pa3MEIICHHS, MIIPI.

103,9 66, 8
TEHTe
TOCTHUHHIIBI 89,7 59,0
KemnuHru, pekpeakioHHble ¥ TpEeHIIEpHbIE aBTONAPKU 0,6 0,2
[IpenocTaBnenne Xuiabs Ha MEPHOABI KPATKOCPOUHOTO MPOXKHBA- 135 6.8
HUSI, BBIXOJHBIE H JIP. ’ ’
JIp. BUABI )KAJIbsI 6,1 9,02
3aIOJIHAEMOCTh TOCTHHHUI (KOiTKo-MecT), % 23,2 17,3
- O0unii 00beM 0Ka3aHHBIX YCJIYT KyPpOPTHBIMH 30HAMH, MJIP/. 15.7 33.5
TeHre ’ ’
[Ipumeuanue — Ha ocHOBE HcTOUHUKA [43]

OOummii 00beM OKazaHHBIX YCIYT MOKa3blBaeT OTPHLATEIBHYIO IWHAMUKY, BBI3BAHHYIO BBEACHHEM
KapaHTUHHBIX Mep, U Mokas3biBaeT cHwkeHue B 2020 romy B 1,56 paza, mo cpaBHeHuto ¢ 2018 rogom.
3aronHAeMOCTh CPEACTB Pa3MEeNIeH s CHU3MIAch B 1,3 pa3a. DTa TeHASHIMS XapaKTepHa Ui BCEX CPE/ICTB
pa3MelleHus], IPeICTaBICHHBIX B JaHHOH Tabnuie. Ho BOT, 4To KacaeTcst yciryr pa3MeIeH s, OKa3bIBaeMbIX
KypPOPTHBIMH 30HaAMH, TO IMHAMHUKA MTOJIOKUTEIbHAS U POCT MPOJaX MpeBbiiaeT nokaszarenu 2018 rona B 2,13
paza.

C wmenpio JanbHEHIIed MOIEpHU3AIMU CAHATOPHO-KYpOpPTHOro moreHnmaia PecrmyOnmuku Kaszaxcraw,
MIPOBEJICHa WHBEHTAPU3aINs CAaHATOPHO-KYPOPTHBIX OOBEKTOB C M3YYCHHEM HX MaTepUaTbHO-TEXHHYECKON
OCHAalICHHOCTH W Hajmmuust uHpacTpyktypbl. C HemocpeactBenHbiM yuactuemM AO «HK Kazakh
tourism» mpoBeieHa HMHCHEKIMs 173 caHaropueB W KypOpTOB, COCTaBIEH Karajor u3 75 OObEKTOB, a
TaK)Ke OTAETHHBIM CHUCKOM TIPEICTaBICHBl CAHATOPHH, TMpejIaraloife IMpPOorpaMMy ITOCTKOBHIHON
peaduIUTAIHH.

Ecnu paccmarpuBarh 3TH TOKaszarenu emie Ooliee YrIyOJeHHO IO KAaTeropusiM TOCTHHUI, TO MOXHO
HaOJIFOaTh TaKyl0 TEHICHITHIO, KOT/Ia pa3HHIla B KOJIMYECTBE pean30BaHHBIX yeiuyT (Tabmuma 3), a njanee u B
BBIpYYKE OT peanu3anuu koiko-mect (Tabnuna 4) Tem MeHbIIe, 4eM BBIIIE KaTeropusi TOCTUHUIIBI, TO €CTh B
TOCTUHULAX 5 3Be3] oHa yMeHblumiach B 2020 rogy no cpaBueHuto ¢ 2018 B 1,77 paza, B rocTUHULAX 2 3BE31
—B 4,41 pasa, To B roctuHHIAx | 3Be316I B 12 pas.
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Ta6nuna 3 — KonruecTBo peann30BaHHBIX YCIYT OTEISIMH Pa3HON KaTeTOpHH

2018 2020
KonmuecTBo peann3oBaHHBIX YCIIYT TOCTUHHIIAME 5 3Be3], (KOii- 719 097 407 308
KO-CYTOK)
KOJ'{I/I‘ICCTBO peaTn30BaHHBIX YCIYr TOCTHHUIAMH 4 3BE3[IHI, 344 349 461 097
(KOMKO-CYTOK)
KOI{’I/ILIGCTBO peaJIn30BaHHbIX YCJIYI' TOCTUHHLIIAMU 3 3BC3/bI, 906 499 271 937
(KOMKO-CYTOK)
Konunqecrﬁo pEaTM30BaHHBIX YCIYr TOCTHHUIIAMH 2 3BE3[HI, 39 407 20275
(KOMKO-CYTOK)
KonmyecTBo peann3oBaHHBIX yCIyT TOCTUHALAMH | 3Be3na, (Koii- 74017 6131
KO-CYTOK)
[IpumeuaHue — coCTaBICHO Ha OCHOBE UCTOYHUKA [42]

T'oBopst 06 3pPeKTUBHOCTH OTpaCTH TypHu3Ma BaXKHO 00paIrarh BHUMaHUE Ha MaTePHATbHO-TEXHUIECKOE
OCHaIIeHUe ¥ HTHQPACTPYKTYPY OTPACIIH, KOTOPOE BHIPAKAETCS B €€ MaTepPHaIbHO-TEXHUUECKOI 0a3e, UMEHHO
OHAa XapaKTepH3yeT IMPOHM3BOJCTBEHHbIC MOTPEOHOCTH W MOIIHOCTH OTpaciii. Pa3Buras mHppacTpykTypa
TypH3Ma CIIOCOOHA BIMATH Ha YPOBEHb CEPBHCA U KAYECTBO MPEOCTABISEMBIX YCIYT, TaK KaK TypHCTCKas
Moe3JIKa BKIFOYAET pPa3Hble BHJIBI IEPEBO3KU TYPUCTOB, CIENOBATEILHO, TPAHCIIOPTHO-KOMMYHHUKAIIMOHHAS
0a3a, COCTOSIHHE aBTOMApPKOB, MPUAOPOXKHAS WH(PACTPYKTYypa MOJDKHBI OBITH B OTIIMYHOM COCTOSHHUH. DTO
MUTaHUE, pa3MelleHHe TYPUCTOB, SKCKYPCUOHHBIE, Pa3BleKaTelIbHbIC U UHBIC YCIIYTH, HA KAYeCTBO KOTOPBIX
MaTepuatbHO-TeXHHUYEeCKas 6a3a  HHOPACTPYKTYpa OKA3bIBAIOT HEMOCPEICTBEHHOE BIUSHHUE.

B 2020 romy B Kazaxcrane 3aBepmieHo 67 TpOeKTOB Ha oOmIyro cymmy 135,8 MIpa. TeHre B paMKax
peanu3aiyu nporpammbl pazsuThs TypusMa B Kazaxcrane mo 2025 roga 1o nmpuBICUCHHBIM WHBECTHIIHSIM.
Cnan B akcrutyaranuio otenb «llleparom» B Hyp-Cynrane croumoctsio 20 mupa.tenre, «Rixos Water World
Aktau» B ropome AKTay CTOMMOCTBIO 68 MIIpA. TeHTe, MPOeKT «CTPOUTEIHCTBO TOCTUHUYHOTO KOMILIEKCa
TOO «Tast West company Ltd» B AKMOIWHCKOW 00JaCTH CTOMMOCTHIO 16,7 mupa. TeHre, oTenb «Rixos
Turkestan» B Typkectanckoir o6mactu ctomMocThio 10,3 Mipa. TeHre, TOCTUHUYHBINH KoMmIuieke «Hampton
by Hilton» crommocTteio 3,9 Mipa. TeHre, a Takke MHOTO(MYHKITHOHAIBHBIN TypuCTCKui komIuieke (MTK)
«Promenade Burabay» m MTK «Kapasan capait» B Typkecrane, sxoorens «Tenup» B Ammarsl [40]. B
TypkecTane BelleTcsi aKTHBHOE CTPOUTENLCTBO TYPUCTCKOW UHQPACTPYKTYPhI M HOBBIX O0OBEKTOM C IIEJBIO
TYpPUCTCKOH MPUBIIEKATEIFHOCTH JAHHOTO perroHa B pamkax mpoektos TOIT-10.

KommaectBo Mect pazmenienns B Kazaxcrane Ha xonerr 2018 roma cocraBmio 3 322 exuauil. Mimu Ob110
okazaHo yciryr Ha cymmy 103 948,3 muma. Tenre. B 2020 romy ux crano 3 514 enuHuIl, Oka3aHHBIX yCIyT Ha
cymmy 66 860,3 miH. Tenre [43].

Bripyuka oT peanu3anuy TYPUCTCKOTO MTPOAYKTa (KOHKO-CYTOK) HaxoauTcs 1o Gopmyie [44]:

B=KxI] (D

I'ne, B — BbIpyuKa OT peanu3aliuu TypHpOayKTa;
Ky — KOJIMYECTBO PEATM30BAHHBIX yCIYT;
1] — niena.

PasHuiia B BBIpyYKe OT pealn3aliii KOHKO-MECT COOTBETCTBEHHO TEM MEHbIIE, YeM BBIIIEC KATErOpHs
TOCTHHHIIBI, TO €CTh B TOCTHHHIIAX S5 3Be37] oHA yMeHbImIach B 2020 rogy mo cpasuenuto ¢ 2018 B 1,74 pasa,
B rOCTHHHMIAX 2 3Be31 — B 3,15 paza, To B roctuHuIax 1 38e3161 B 14,4 (Tabnuma 4).

3TO FOBOPHT O TOM, YTO OTEJIN U TOCTHHUIIBI BEICOKOH KATETOPHH SBIISIFOTCSI O0JIee yCTOWYMBBIMH Ha PHIHKE
TypH3Ma M TOCTEIIPUUMCTBA, YeM HU3KOKATErOpUIHBIE.

Hecmotpst Ha TpymHBIH Ui cdepbl Typu3Ma M TOCTEPUUMCTBA IEPHOJ, NPOJODKeHa padora 110
MOJICpHH3AIMU UH(PPACTPYKTYPbl U MaTepUallbHO-TEXHUYECKoW 0ase TypusMa B paMmkax [ocyaapcTBeHHOH
MporpamMMBbl  pa3BUTHSA TypoTpaciu B Pecmybommke Kazaxcram nma 2019-2025 rtompl. B wactHOCTH,
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MPOJIOIDKIIIACH paboTa M0 pealn3aliy JOPOKHBIX KapT 1Mo pa3Buthio Ton-10 TypHCTCKUX JeCTHHAINH.
OOmiass moTpeOHOCTh Uil Pa3BUTHS U MOJCPHHU3AINN WHKEHEPHO-KOMMYHUKAIIMOHHOM M TpPaHCIIOPTHOM
HHPPACTPYKTYPHI 10 YKA3aHHBIM JIECTHHAIMSAM COCTaBIIIeT Nopsiika 145 mpoekToB Ha o0uryto cymmy 245.4
MipA. TeHre. [lociaenHUi MOHUTOPHHI OIPEASIUA HEOOXOIUMOCTh JIOMOJHUTEIBLHOIO (UHAHCHPOBAHUS
JUISL pa3BUTHsI WHPPACTPYKTYPHI JIAHHBIX JECTHHAIMA, TOJIIOTOBJICHA MPOEKTHO-CMETHAs IOKYMEHTAIUs
JUIsl BBIIEJIEHUsS] (PMHAHCOBBIX CPEACTB M3 pecnmyOirKaHckoro Oromkera Ha 2021-2022 romgsl. A 3a mepuos
2019-2020 romoB mpoduHAHCUPOBAHO OKOJIO S50 MPOEKTOB IO JOPOXKHOW KapTe Ha cymmy Oojee 60
MJIpJ. TEHTre, B TOM 4ucie 23 MHQPAacTPyKTYpHBIX MpoeKTa B ISt obnactTsx Kaszaxcrana Ha cymmy 14,8
MJIp. TE€HTe W YCTaHOBIEHO 99 CaHWTapHO-TMTHEHMYECKHUX Y3JIOB Ha CyMMy | MIIpA. TeHre B IIE€CTH
obnactsix Kazaxcrana. Ha 2021 ron Obwuio 3armiaHupoBaHa MoaepHH3auus euie 34 MHOPACTPYyKTypHBIX
MIPOEKTOB Ha cyMMy 53,2 mupa. TeHre. B pamkax pa3Butus AJIMaTHHCKOTO TOPHOTO KJIacTepa OMpeneseHo
K (MHAHCHUPOBAaHUIO J[BA MPOEKTa — 3TO JIBa TOPHONBDKHBIX Kypopra «Oi Kaparait JlecHas ckaszka» u
«Ak Oymak» [41].

Tabnuia 4 — Beipyuka oT peanu3aiuu TyPUCTCKOTO MTPOAYKTa

BLIIV)yqKa OT peann3alud TypPHpoIyKTa 2018 2020
(KOMKO-MECT), TCHTe

5* 25120 934 598 14 473 282 472
4% 16 778 903 328 8 595770 274
3* 11 686 585 108 2995114118
2% 838 190 625 266 555 425
1* 454 020 278 31488 816
[Ipumeuanue — coCTaBICHO Ha OCHOBE UCTOYHHUKA [41]

[lo nmaHHBIM OTYETAa MHHHUCTpPA KYNBTYpPHl M CIOPTAa, B TYPUCTCKUX JECTHHAIUSAX OCYIIECTBICHO
CTPOUTEILCTBO U peMOHT 209 kM aBTOMOpOT, 206 KM BOTOTPOBOIHEIX ceTelt, 90,1 kM muHUi sneKkTporepenad
Y BBICOKOBOJIBTHBIX JIMHUH, 76,2 KM KaHAJIM3aIlMOHHBIX M JINBHEBBIX ceTel, mpoBenn 90 KM ONTOBOJOKHA,
0byctpoeHo 396 KM IeMeXoaHBIX TPOTI, a TAKKE TIOCTPOSHO Oojiee 17 BCIIOMOTaTeIbHBIX OOBEKTOB U 3MaHUI
[40].

CdopmupoBaH MyTEeBOIUTENs TYPUCTCKAX MAPIIPYTOB IS TypOTIEPATOPOB, aBTOTYPHCTOB M KapaBaHEPOB
1 OTIpEIeIICHBI CTOSHKH JJIS KapaBaHEPOB: M0 ATMaTHHCKON obmacti — 19 cTosHOoK, XKaMObIIcKoi o0macTtr — 7
aBTOCTOSTHOK, TypkecTaHckoi obmacT — 12 aBTOCTOSTHOK.

[Tangemus KOpoHaBHpYCa aKTyaTU3MPOBaIa CIPOC TypPUCTOB Ha OE30MTaCHOCTh MECTA, OTEJsI, TYPHCTCKOTO
mpoaykra. AO «HK Kazakh tourismy», xax mpencraButens Kazaxcrana, mepBsiM B LleHTpambHOl Asnu
TTOJTYJFUT TIPaBO BBIMau 3HaKa #SafeTravels mist y9acTHIKOB Ka3aXCTaHCKOTO TypphIHKa. Ob6amaTe s Takoro
3HaKa MPUMEHSIOT B CBOCH ACATEIILHOCTH CTaHAAPTHI U TpoTokoibl Oe3omacHoctu WTTC (World Travel &
Tourism Council — Becemupabrit CoBeT 1Mo Typu3My H ITyTEIIECTBUAM), KOTOPBIE pa3pabOTaHbl Ha OCHOBE
pexomernnanuii BO3 (BcemupHO# opraHu3anuy 3IpaBOOXpaHEHHUS) C OMMMCAHNEM OCHOBHBIX TPEeOOBAHHMH K
CAaHUTApHOMY pPEXHMY TpH OOCTy)XKMBaHWW TocTei. JlaHHBIN mpoekT peanmsyercs yxe B 60 cTpanax mmpa
n Kazaxcran npucoeauHmics k 3TuM cTpanam. 1o pesymeraram 2020 roma OGomee 5 oteneii PecryOmmku
Kazaxcran momyamiy Takoi 3HaK [41].

ITomuMo 3TOTO, TIPABUTEIHECTBOM, COBMECTHO C HAIIMOHANBHOW mamarod mnpemmpuamMareneit (HIIIT)
«ATamMekeH», a TaKke Npo(peCcCHOHAIHHBIMU aCCOIMANMsAMHU, TaKMMH, Kak KazaxcTaHckas TypuCTCKas
accormanust (KTA), mpeamprHuMaTeIsiM CEeKTopa Typru3Ma ObLITH OKa3aHbI CIIEAYIONINE MEPHI TOCYTapCTBEHHOM
MTOJIICPIKKH B paMKaX MPOrpaMMBbl aHTHKPHU3UCHBIX MEp:

- IpeNNPUHUMATENHN OBLTH 0CBOOOKIEHBI OT psAia HAJIOTOB;

- BHEJJpEHA OTCPOUYKa IO OAHKOBCKUM 3aiiMam;

- YHUUIMPOBAHA CTaBKa 10 JIbTOTHBIM KPEeIUTaM

- BEIpa0OTaHBI HOBbIE MHCTPYMEHTHI TIOIEPKKH TYPUCTCKOTO CEKTOpPa, HallpuMep, 00ecriedeHIe BhITUIATHI
MHHHUMAJIEHOH 3apaboTHOM IIJIaThl OT TOCYAapCTBa B MIEPHOJ JIOKIayHa [42].
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BaxnbM (hakTOpOM, KOTOpBIN OKa3bIBAE€T, HECOMHEHHO, OOJIbIIOE BIHMSHUE HA TYPUCTCKYIO OTpacib
sBisieTcss 1MQpoBU3anysl, a MaHAeMHUs b YCHIWIA €¢ BIWsSHHE. B MocTmaHAeMUiHbBIH Tepuo,
nU(ppOBHU3aLIMST OTpAciId TypH3Ma OyJeT CocoOCTBOBaTh €€ CKopeilieMy BoccTaHoBieHnoo. B 2020 romy
B PecnyOnuke Kazaxcran Obuto 3amymieno mudpoBoe npuiokeHne «eQonag» — 3IeKTPOHHBIN oTenb. OHO
MIPU3BAHO aKTyallU3UPOBATh PEECTP MECT pa3MelleHHsI, TPOBOJUTH aHa i3 OONBUIMX JAHHBIX 110 BbE3IHBIM
W BHYTPEHHHM TypHCTaM, OHa WHTEIPUPOBaHA C HAIMOHAIBLHOW cHcTeMOH Oe3zomacHoctH «bepkyT» u
nHpOpMAIIMOHHO cucteMoii KomureTa MUTrpaninonHou ciiyx0sl MUHHCTEpCTBA BHYTPEHHHUX Jel PecyOnuku
KazaxcTan, 4TO MO3BOJIHMT COOTBETCTBYIOIIMM OpraHaM OINEpPaTUBHO MOJMydYaTh HH(OPMALUIO O MPUOBITHH B
CTpaHy WHOCTPaHHBIX TypHCTOB, OOJNeryarh Mpolece ux perucrpanuu. JlanHas cucteMa yxe yCTaHOBIICHA B
Oonee uem 123 oremnsix Anmatel u Hyp-CynraHa yxe monb3yeTcst 9Toil cucreMoid. Hadanu GyHKIIMOHMpOBaTh
nHpopMaIoHHble cucteMbl Tourstat.kz, xKoTopas WMHTerpupoBaHa ¢ bBIOpo HallMOHAJIbHOM CTAaTHCTHKH,
Tourismonline.kz Ha 0a3e koTOpOIi 3alTyllieHa OHJIAMH aKaJeMUs BHYTPEHHETO Typu3Ma, Iiie IpoQeCcCHOHabI
pBIHKA TYpH3Ma MOTYT JICIMThCS HAKOIJICHHBIM OTBITOM M CBOMMH 3HAHHUSIMU C HOBUYKAMH TYPUHIYCTPHH,
npoBoaaTcs BeOuHapsl, Gopymsbl; TourismJobs, mnardopma anst morcka padOThl B TYpUCTKOW OTpaciu U
HaiiMa mpoQeccHoHANIOB; aBTOMaTU3UPOBaHHAsS MH(OOPMAIMOHHASI CHCTEMa YIIPABJICHUS MPOCKTaMK « View
Project»uist B3auMOACUCTBHS ¢ TOCCTPYKTYpaMH IMPH peasu3alii WHPPACTPYKTYPHBIX U WHHOBAIIMOHHBIX
MIPOEKTOB B TYPUCTCKUX JECTUHALIUSX.

PE3VYJBbTATBI HCCJEJOBAHUS U BbIBOAbI:

Takum 00pa3om, moKazareny pa3BUTHS TypU3Ma BayKHbBI JUIsl aHAIN3a KaK IKOHOMHYECKOU e TebHOCTH
TYPHCTCKOTO MPENPHSITHS, TAK U COCTOSIHUSI TYPUCTCKOTO PBIHKA B IIEJIOM 110 CTpaHe, aHau3a TeHACHINN U
BBIPA0OTKM CTPATETMU U TAKTUKU JACATEILHOCTH MPEANPHUITHH TypH3Ma U FOCTSIIPHUMCTBA Ha TYPHCTCKOM
PBIHKE.

[ToaBonst UTOTH, KOHCTATUPYEM:

- IOXOJTHOCTh OT€YECTBEHHBIX TYPUCTCKUX Mpeanpustuii causmiack B 2020 roxy Ha 70-80 %;

- 00bEeMBI yCIIyT, OKa3aHHBIE CPEACTBAMH pPa3MelleHUs CHIbKeHBI Ha 40 %;

- ot Typusma B cTpykrype BBII crpansl, cokparunacek u cocrasnser 2,4 %;

- KOJIMYE€CTBO BHYTPEHHUX TYPUCTOB COKPATUIIOCH ¢ 5,9 MitH. "esnoBek 10 4,5 mirH. yenosek B 2018 u 2020
rOJIbI COOTBETCTBEHHO;

- KOJIMYECTBO BBE3HBIX TYPUCTOB COKpaTmioch ¢ 8,8 MiH., 10 2,9 muH. yenoek B 2018 u 2020 roasr
COOTBETCTBEHHO;

- cokparuiics oOumii 00beM OKa3aHHBIX YCIYyT cpejicTBamu pasmerienus ¢ 103,9 no 66,8 maps. TeHre B
2018 1 2020 rogsl COOTBETCTBEHHO.

Breixomx orpacim w3 TyOOKOrO KpH3HWca BO3MOXKECH NpPU aKTHBHOW MOAJEPKKE TOCyJapcTBa U
podecCHOHaIbHBIX aCCOLUUAIINHN, YTO IOKA3bIBAIOT CIEIYIOIINE OKa3aTeIIH:

- B 2020 roxy B PecniyOnuke Kazaxcran 3aBepiiieHo 67 IPOSKTOB Ha 001yt0 cymmy 135,8 miipa. TeHre B
paMKax peanu3aliy IporpaMMbl pa3BuTus TypusMa B Pecriyonuke Kazaxcran o 2025 roxa;

- BeIpocC Ha 30 % 00beM YaCTHBIX MHBECTUIIMH B OCHOBHOM KamuTai B chepe Typu3ma u cocraBui 614,7
MJIpJI. TEHTE;

- NPUBJICUCHHBIC YACTHBIC M TOCYIAapPCTBEHHBbIC MHBeCTULIMHU Mo3BowiM B 2020 rogy B cdepe Typusma
co3nark 19 Teics4 pabounx MecT;

- YBEIUYMIICS OOIINI 00beM OKa3aHHBIX YCIYT KypOpTHBIME 30HaMu co 15,7 mo 33,5, mapa. tenre B 2018
1 2020 roapl COOTBETCTBEHHO;

- c(OpPMHUPOBAH IyTEBOIUTEb TYPUCTCKHX MApIIPYTOB JUIsl TYPOIIEPATOPOB, aBTOTYPUCTOB U KapaBaHEPOB
U OIIpeJieNieHbl 38 CTOSHOK JUlsl KapaBaHepoB 1o Pecny0Oiuke Kasaxcran;

- 32 2019-2020 roasl MpoprUHAHCHPOBAHO OKOJIO 50 MPOEKTOB IO JOPOKHOM KapTe pa3BUTHS MPOEKTOB B
cdepe Typusma Ha cymmy Oosiee 60 Mip. TEHre;

- yCTaHOBJIEHO 99 CaHUTAPHO-THTMEHUYECKUX y3JI0B Ha CyMMY | MJIp/I. TeHre B ecTH oonactsix Kazaxcrana.

Takoii (hakTop Kak O€30MaCHOCTH IPUCYTCTBHSI M O€30IIACHOCTH YCIIYT CTaJl HTPATh OJIHY U3 KIIFOUEBbIX POJICH
B TIPENIOYTEHHUSX TYPUCTOB MPU BBIOOpE CTpaHBI M cpeiacTBa pa3merneHus. B Kazaxcrane te npennpusitust
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TOCTEIIPHUUMCTBA, KOTOPBIE YIENSIOT 9TOMY (hakTopy OOJbIIOe 3HAaUeHHE, CMOTYT MPUBIIEYb OOJIbIE TOCTEH,
MOTOMY YTO PErHCTpaIMsi BO BCEX MEXKIYHApPOIHBIX IuIaTGopmax pe3epBUPOBaHUS, HAIPUMEDP, TAKHUX, KaK
Bykunrkom, Tpunasaiizep, oTpaxatoT 3ToT acrekt. [1o pesyasratam 2020 roga 6osee 5 oreneii Pecnyonuku
Kazaxcran momyumnn takoi 3Hak #SafeTravels, kak mokaszarenb O€30MaCHOCTH OKazaHHUsI BCEX YCIYr U
00CITy’)KMBaHHUs TOCTEH.

MHuorue TYPUCTCKUC NPCANPUATHA CTAJIN AKTUBHO BBICTPAMBATL CBOIO ACATCIBLHOCTL B COOTBETCTBUU C
neiaaMu YCTOI\/'I‘II/IBOFO Pa3BUTHUSA, IOBBIIAOT CBOIO OCBCAOMJICHHOCTb M KOMIICTCHILIMM B 3TOM HallpaBJICHUH,
OpPraHusyroTcCs B OG’beILI/IHeHI/IH, 4TOOBI COBMECTHO PCAIN30BBIBATE CBOIO ACATCIILHOCTD. B sToMm HallpaBJICHUHA
TYPHCTCKUM KOMITAHUSM U MPEANPHUITUSIM TOCTEIPUUMCTBA ITOMoraeT opranuzauusi Tpasanaiid (Travelife),
kxotopas ¢ 2007 roga opraHusyeTr OHJIaiH 00y4YeHHEe U 1aeT MPAKTUYeCKNEe WHCTPYMEHTHI 110 TUIAaHUPOBAHUIO
W yNpaBJICHUIO B 00JAaCTH YCTOMUMBOTO Pa3BUTHs ceKTopa TypusMma. Kak TOIbKO MpeanpusTHe TOCTUTHET
BceX 0003HAYEHHBIX CTaHJAPTOB B JIAHHOM HAIpAaBICHHH OHO MOXET MOIYYUTh CEPTH(UKAT YCTOMYHBOTO
MPEeINpUATHS TypHU3Ma, YTO JAaeT €My BO3MOYKHOCTb BONTH B pEHTHHTH M 0a3bl TYPUCTCKUX MPEANPHUITHH,
OPHUCHTUPOBAHHBIX Ha JAHHOC HAIIPpaBJICHHUE CBOCIO PA3BUTHA. DTO MO3BOJIUAT IMPUBJICKaTb MHOCTPAHHBIX
TYPUCTOB, KOTOPBLIC YACIAIOT 3TOMY AaCIHEKTYy IPUCTAJIbHOC BHHMAHUEC U CUUTAIOT CC6SI YCTOﬁQHBBIMH
typuctamu. B Kazaxcrane HekoTopble mpearpustust chepbl Typu3Ma yKe UMEIOT TakoH CcepTU(HKAT, ITO
TpancaBua u Ayrdurrep, HO cepTUu(UKAT BBIAACTCS TOJIBKO Ha 2 Tojia U €ro MOCTOSHHO HaJl0 MOJKPEIUISATh
HOBBIMU (pakTamu. Celiyac JaHHbIC KOMITAHUU paOOTArOT Ha I TPOSKTOM IPOJIeHHUs CBouX cepTudukaros. [Toka
HEMHOTO TYpUCTCKUX TpennpusiTuii KazaxcraHa 3aeficTBOBaHbI B JAHHOM MPOEKTE, HEOOXOMMO U AajibIle
HHPOPMHUPOBATE CEKTOP TYpU3Ma O IEPCIIEKTUBHOCTH IAHHOTO HATIPaBIICHHS, @ TAK)KE SKOHOMUYECKON BBITOJIE
BHCAPCHUA NPHUHIUIIOB YCTOﬁqHBOCTH B CBOIO JCATCIBHOCTBD. Ha I[aHHBIﬁ MOMCHT YYaCTBYIOT B JaHHOM
MIpOeKTe KpyIHbIe Typoreparopsl pelHKa «TypaH Asus» u «CHIK pOym», KOTOPbIE CTPEMSTCS MOIYyYHUTh
JaHHBINA cepTudUKar B Onnkaiiiee Bpems.

Takum oOpazoM, TypucTckuil cekrop KazaxcraHa, kak ¥ BO BCeM MHUPE, UCTIBITHIBACT OOJBIINE TPYJHOCTH
nociyie BCEMUPHOH NMaHJeMUH, HO TMPH MOIAEPIKKE TOCYIapCcTBa, U MPOQECCHOHATBHBIX acCOLUANNN, HUIeT
MOJTAITHOE BOIUIONICHWH BCEX TUIAHOB, COTIIACHO TOCIEAHEH IporpamMMme pa3BUTHs Typu3Ma B PecmyOnnke
Kazaxcran. Kak peaxuust Ha mocienHue TeHACHIIMN U TPEHIbI MUPOBOTO PBIHKA TypHU3Ma, /€T BHEIpPEHHE
Lesiell yCTOWYMBOTO Pa3BUTHSL B JICSTEIBHOCTh TYPUCTCKHX TPEANPUSATHA, a Takke OOJbIIOe BHUMaHHE
yaessieTcs: 0e30MacHOCTH YCIyT ¥ udpoBu3anuu orpacin. Ecim paborta mo npuBiIeYeHUIO roCyIapCTBEHHBIX
W YaCTHBIX WHBECTUIMU ISl TMOIACPKKH MPOCKTOB M WH(PPACTPYKTYPHOTO OCHAIICHHUS OTpaciu OyneT
MIPOJIOJKEHA, TOCYIAPCTBO OYJET OTBOJIUTH CEKTOPY TypH3Ma MPHCTAIbHOE BHUMAHHE, MOJTAITHO BOILIOIIAS
U CUCTEMHO KOHTPOJIHPYS BCC NPHUHATHIC CTPATCTUYCCKUEC IMPOrpaMMbl I1O 0603Ha‘IeHHLIM MIPUOPUTETHBIM
TYPHCTCKUM TIpO€KTaM, OyIyT coO3laHbl HOBble paboyre MecTa W OTPacib CMOXET BOCCTaHOBUTHCS B
OrKaifiie Tpy rofia. A CUCTEMHBIN aHaJIM3 yCIIEIIHBIX MPOEKTOB, a TAKKe JIOMYIEHHBIX OIUOOK, TO3BOJIUT
0TpaboTaTh IeHCTBEHHBIH MeXaHu3M d(PPEKTUBHOTO PETYINPOBAHMUS TYPUCTCKOW OTPACIIU B CTPAHE.
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ANALYSIS OF THE ECONOMIC EFFICIENCY OF THE TOURISM
MARKET OF KAZAKHSTAN IN THE POST-PANDEMIC PERIOD

Ye. A. Abenova
Narxoz University, Almaty, Republic of Kazakhstan

ABSTRACT

Purpose of the research is to analyze the tourism market in Kazakhstan in order to identify the degree
of impact of the global pandemic on the industry, determine its economic efficiency in the difficult post-
pandemic period for the industry, and develop recommendations that contribute to the restoration of the tourism
market.

Methodology. The authors used a systematic approach in studying the efficiency of the tourism market and
attracting investment in the industry, methods of statistical, economic and comparative analysis and synthesis,
the induction method. A set of economic indicators for the development of the tourism sector was applied and
analyzed on the basis of statistical data and measuring tools, which make it possible to obtain the necessary data
in the calculation process. The theoretical basis of the study was the work of domestic and foreign scientists
on economic development and the impact of the pandemic on the tourism industry. And also the Concepts
and policy documents of the Republic of Kazakhstan in the field of development of the tourism sector and its
regional programs were considered.

Originality / value of the research. The value of the article lies in the fact that, based on the study and
analysis of statistical materials, an attempt was made to show the extent of the crisis in the tourism sector of
Kazakhstan. In the article, the authors focused on measures to support the state, professional associations for
the tourism business.

Findings. The analysis revealed new trends in the development of the industry: there have been certain
changes in the motivation for choosing the direction of travel, reorientation to domestic tourism and the sector
of sanatorium and resort services, approaches are also changing to the organization of the tourism business,
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the use of digital technologies has been expanded, and the focus has shifted to ensuring the safety of services
and accommodation for tourists.

Keywords: post-pandemic period, economic indicators of tourism activities, the volume of tourist flow, the
amount of tourist spending, government support measures, digitalization of tourism.

MAHAEMUSIJAH KEAIHIT KE3EHJE KA3SAKCTAHHBIH TYPU3M HAPBIFBIHBIH
SKOHOMMKAJIBIK TUIMILIITTH TAJIJAY

E. A. AGenoBa
Hapxo3 Yuusepcureti, Anmarsl, Kazakcran Pecniyonmukacsl

AHJATITA

3epmmey maxcamuvl — xahaHABIK MaHAEMUSHBIH WHAYCTPHSIFA dCEp €Ty JIOPEkKeCiH aHbIKTay, calia YIIiH
KYpJIei MOCTIaHAeMHKsI KE3CHIH/IC OHbIH SKOHOMMKAJIBIK TUIM/IUIITIH aHBIKTAY YKOHE OHBIH JJaMybIHA BIKIAJI
€TeTiH TYPHCTIK HapBIKTHl KaJlIblHAa KeNTipy OOWBIHIIA YCHIHBICTAp o3ipiey MakcaTbiHna KasakcTaHHBIH
TYPHCTIK HapBIFbIHA TAJAAY JKacay.

Ooicnamacvl — Typu3M HapBIFBIHBIH THIMJIUICIH 3epTTEeyAe JKOHE calara WHBECTHIMS TapTyda KyHeni
TOCLIJII, CTATUCTHKAJIBIK, SKOHOMHUKAJIBIK KOHE CaIbICTBIPMAJIbI TAJI/Iay MEH CUHTE3 9JIICTEPiH, HHIYKIUSIIBIK
o/lic KOJJaHbUIIL. EcenTey mpoueciHie KaKeTTi MAJIIMETTepAl alyFa MYMKIHJIIK OCpPEeTiH CTaTUCTHKAIIBIK
JepeKTep MEH OJIey KypalJapblHbIH HEri3iHIe TYpH3M CEKTOPBIH JaMBITYIbIH SKOHOMHUKAIIBIK
KOPCETKIIITEPiHIH KUBIHTBIFBI KOJIAHBUIABI J)KOHE TaJJaH/Ibl. 3€PTTEYIIH TCOPHUSIIbIK HEri31 OTaH/IBIK )KOHE
HIETENIIK FaJIbIMIAPBbIH SKOHOMUKAIBIK JIaMy JKOHE MMaHAEMUSHBIH TypU3M HHAYCTPHUSCHIHA dcepi Typajbl
eHOekrepi Oonzapl. CoHnal-ak TypHu3M callaChlH JaMbITy cajiacbiHnarbl Kazakcran PecryOnukachbiHbIH
TYKBIPBIMJIaMaliapbl MEH OaFapiaMaiblK KYKaTTapbl )KOHE OHBIH OHIPIIIK OaraapiaManapbl Kapaibl.

3epmmeyoiy Oipezetinici / KyHOulibiebl. MaKalaHbIH KYHJIBUIBIFBI: CTaTUCTHKAIBIK MaTepHasIap/Ibl
3eplesiey MeH Tanjay Herizinje Ka3akcTaHHBIH TypH3M CEKTOPBIHJIIAFbI JaFrIapbICThIH ayKbIMBIH KOPCETYTe
TaNIBIHBIC )Kacaupl. MaKanaja aBropiap TYPHCTIK OM3HEC YIIiH MEMJIEKETT1, KaciOn OipiecTikTepai Konaay
nrapagapbiHa TOKTAJJIbI.

3epmmey nomuoicenepi. Tangay HOTHXKECIHAE TYpU3M CaNachIHBIH JIAMYBIHAAFbl JKaHAa TEHACHIMsIIAp
AHBIKTAIJIBL: casxaT OaFbITHIH TaHAay yokaeMeciHae Oenrii Oip e3repicTep OpbIH ajibl, ilIKi TypHU3MTIe JKoHE
CaHATOPUSUIBIK-KYPOPTTHIK KbI3MET KOPCETYy CEKTOpbIHA KaiTa OarjapiaHy OaiKamnajbl, TYPUCTIK OHU3HECTI
YUBIMIACTBIPY TACUIZCPI ©3repii, CaHJBbIK TEXHOJIOTHsIIAp/bl KOJIJAaHy KSHEWUTLII, KbI3MET KOPCEeTy MEH
TypHUCTEPl OpPHAJIACTBIPY OPBIHAAPBIHBIH Kayilci3nirine 6achIMABIK Oepityze.

Tyuin co30ep: MaHJEMUSAAH KEHIHT1 K€3€H, TYPUCTIK KbI3METTIH YKOHOMHUKAIIBIK KOPCETKIIITEPi, TYPUCTIK
aFBIHHBIH KOJIEMi, TYPUCTIK IIBIFBIHIAP KOJeMi, MEMJICKETTIK KOJaay iapaiapbl, TYpU3M/I HHUQpIaHAIPY.

OBb ABTOPAX

AbenoBa EjieHa AHAaTOJIbeBHA — KaHIUIAT IEIarOTHUSCKUX HayK, acCOLMHUPOBAaHHBIH Ipodeccop,
VYuausepcurer Hapxo3, Anmarsl, PeciyOnuka Kazaxcran, e-mail: elena.abenova@narxoz.kz
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KOMIAHUSIHBIH EHBEK OJIEYETIH TAJJIAY
"KOHE OHBI MANHJAJTAHY AbI JKETLLAIPY

I'. E. XKynucoexona'*, P. K. Exmioaes', C. BojaTkbi3bl>
'Hapxo3 yauBepcuteti, Anmarsl, Kazakcran Pecmy6nukacs
2AsMaThl TEXHOJOTUSUIBIK YHUBEepcuTeTI, Anmatsl, Kasakcran Pecry0mmkacst

AHJATIIA

3epmmeyoiy maxcamuvl. KoMmaHUsiHBIH €HOEK oJNeyeTiH Tajjay >KOHE OHBI JKEeTUINIPYAiH OHTaWJIbI
KOJIJIApBIH 131ey.

9oicHamacsl. ABTOpIIAp 3€epTTEy KYPrizy Ke3iHIe JKYHeNiK, aOCTPaKTUIK, CaIBICTBRIPMAJBI 3epTTEY,
CaHJIbIK MAJIIMETTEP 11 TaJIIay 9JIICTEPiH Mai1anan/sl, R OarmapiamMachl apKbLIbl cayaHaMasiap HOTHKECIH e
MOJIENIBACP KYPBUIIBI.

3epmmeyoiy Oipeceiinici / KyHObLIbLIZEL. 3ePTTEYIEP KYPrizy OapbIChIHAA aBTOPJIAp HAKTHl KOMIAHUSHBIH
Kap KBUTBIK €CENTLTIKTEPl OOMBIHINIA MOTIMETTEPII OHIICII, KeCTeIep, AuarpaMmmaap peTinae KopCceTTi.

3epTTeyAiH KYHIBUTBIFBI KeJIECITICpMEH alKbIHaTa IbI:

- «omeyeT» , «eHOEK oneyeTi» TYCIHIKTepiHIH MOHi, MaFbIHACHl KapacThIPbUIAbI, €HOEK OHIMILIIr
KaTeropusIChIMEH OalyIaHBICHI 3EPTTENII;

- «Cayme» XKIIC endex Ky, Kypambl, KO3FaIbIChl OOHBIHIIA KOPCETKIIITEDP TaJIJaH b,

- KOCIMOPBIHHBIH €HOEK pecypcTaphbiH MaiganaHy KepCceTKIITepi TalaH/ b,

- eHOCK QJICYeTiHIH KypaMbIHa d9cep eTeTiH (haKTopiiap alKbIHIAJIIbL;

- eHOeK osieyeTiH nmaiianany THIMIUIITTH KOTepy >KOJAaphl YCHIHBUIBI.

3epmmey Hamuoicenepi. ¥ ABIMHBIH €HOCK QJICyeTiH Maiaanany THIMIITITIH apTThIPYIaFbl HETi3T1 )KOJIIaphl:

1. Kagpmap »KyMBICBIH XKeTINAipy (KBI3METKEpIIep i ipiKTey KoHE YIEeCTipy, KaJpiaapsl €CenKe amy);

2. Kana MaMaH bl )KYMBICKa OciiMIey;

3. KoMmnanus xyMbICKEpIIEPiHiH XKYMBIC YaKbITBIMEH, €eHOCK IIapTTapbIMEH KaHaFraTTaHy ACHIeHiH 3epTTey;

4. EHOexTi onTHMaibl BIHTAJIaHBIPY.

Kocinmoperanarel eHOSKTIK oIeyeTTi maimalaHyabl KaKCapTyIbIH MaHBI3IbI JKOJIAPBIHBIH Oipi eHIIpic
YPZIICTEPiH TeK IaMbITY, aBTOMATTaHIBIPY bl KETLIIPY FaHa eMec, COHIali-aK KYMBICIIBI KYIIiH Naianany
TUIMJITITiHE 9CepiH €TETiH QJIEyMETTIK-TICUXOIOTHsIbI (PAKTOPIapbl Aa XKETUIIIPY KaxkKeT.

Tytiin co30ep: xoMmnaHus, eHOEK, eHOCK oJIeyeTi, MepcoHal, eHOeK pecypcTapbl, OHIMAUTIK, THIMILTIK.

KIPICIIE

Kasipri skarnaiina agam GpaxTopbl KOFaMHBIH 0acThl KYH/IBUIBIFBI )KOHE TYTacTal ajFaHia MEMIICKETTIH Jie,
’KEKe KOCIMOPBIHHBIH Ja TYPAaKThl aMybl MEH SKOHOMUKAJIBIK OCYIHIH MaHbI3/Ibl IIAPTHI OOJIBIN TaObLIa b
Ce0e0i Kazipri yakpITTa dKOHOMHUKAIBIK JKyHelep/IiH 09CeKeNecTiK apTHKIIBUIBIKTaphIHA TAOUFU pecypcTap
ece0iHEH eMec, aKmapaT apKbIIb KOJ KeTKi311e 1. Kasipri yakplTTa HepCcoHasIbl HIBIFbIH PETiHAE KapaCThIPaThIH
TEOpHsl, SIFHU MACcCUBTI (aKTOp peTiHAE JdCepiH a3aiTy KaKeT, MEepCOHANIbl OHIIPICTIH MaHBI3Ibl PECYpPCHI
XKOHE (aKTOPBI PETiHAE 3ePTTEUTIH TYKbIpbIMIaMa ©3Tep/Ii.

BackapymsuisIK menrMaep IiH THIMILTITT 09ceKeNnecTiK apThIKITBUTBIKTAP Bl KYPY/IBIH HET13T1 Ko31 peTiHae
KBI3METKEPJICPAiH KY3bIPETTIIIK JECHTeiiHe, SFHU €HOCK QJICYeTi IeHTeline OailIaHbICTBI OOIaIbI.

EnOex omeyeTiH eHOEK HOTIDKENIEpiHE KON JKETKi3yre BIKMAl E€TETiH pecypcrap iKyieci, OepinreH
KaFainapaa TamncelpManapAbsl OpbIHAAY MYMKIHAIN peTiHae aHbIKTayFa Oonanel. EHOek omeyeTiH
KaJIBIITACTBIPY KbI3METKEPIiH ToxKipudecine, OiniMine, Kabinerrepine HerizaenareH. COHABIKTaH MEHEKMEHT
XKyHecingeri 6acTbl MIHIET 9p KbI3METKEpre ©3iHiH oJeyeTiH allyra, YHUBIMHBIH KbI3METIHE yJieC KOCyFa
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MYMKIHJIK OepeTiH ariail jkacay Ooibin TaObuiaabl. EHOEK oseyeTiH TaObICTBI JaMBITy (akTopiIapblHBIH
0ipi yibIM KbI3METKEpJIEPiHiH KociOu IeHreilin apTTeipy OoJbl TaObutafgsl. byn ocipece OimiM, OUTIKTiMIK
KOHE JaFr[bUIapibl KaHAPTY, FHUIBIMIIBI KQKETCIHETIH TEXHOJOTHSIAPAbl €Hri3y, OJCEKENIECTIKTI apTThIpy
mpoOeMackl TyBIHIAFaH Ka3ipri Ke3eH e ©3€KTi OOJIBIT OTHIP.

Oneyer (moTteHIMan) TepMuHi 15-18 kb1 OYpBHIH FHIIBIME alHalbIMFa CHTI3UINeH. Byl TepMUH JKeke
amamzaapia (agam, eHOEK Y)KbIMbI, KOFaM) JKachIpbIH TypAe OoJaThiH KaOUIeTTiH OOJybIMEH TYCIHIIpiiesl.
Bys1 5KOHOMUKAIBIK KaTeropusi COHBIMEH KaTap MOTeHIUAN (OHAIPICTIK, SKOHOMUKAIBIK, €HOCKTIK) YaKbIThI
YKOHE OpHbIHA OAMJIAaHBICTHI KAJIIBUIAHFAH PECYPCTapAbIH CUIIATTAMACH.

EnOexTik oneyer TYCIHITT >KYMbIC KYII, YHBIMHBIH TI€PCOHAJBI, KaJAPIBIK dIeyeT, €HOCK carachl
TEPMUHJICPIMEH THIFbI3 OANIAHBICTHI.

Onedouertepre moJgy. Ex anram VY. [lertn, A. Cmur, /. Pukapno, K. Mapkc eHOekTepiHie agamMHBIH
eHOeKKe KabimeTTuTiri eH anFam 3eprrene 6actarad. A. CMHAT alfTyBIHIIIA, «A TaMIapIbiH eHOeKKe KaOlIeTTiiri
TaburaThIHAA (Tya 6iTe) maiiaa OomMaiiibl, 9JeT, MPaKTHKA, TOpOUe apKbUIbl Kajbimracansd [1].

KymbickepiiH eHOeK aneyeTi — prupma KbI3METKEpiHiH eHOCKKe KaThICy MYMKIHAIKTEpi MeH 1Ieri (rpanuia),
Oenrini Oip opTaga HAKTHI )KOHE EPCIIEKTUBTI JKY3€Tre achlpaThlH CHIIATTaMaJIapbIHBIH )KUBIHTBIFBI.

biniMHIH Te3 eckipyiHe, aKImapaTThIH XKaHapybIHA OaiIaHBICTHI KbI3METKEPIIEPIi OKBITY MEH OUTIKTLIITiH
apTTHIPY OAICTEPi MEH TOCUIIEPi callaChIHAAFRl Ka3ipTi 3aMaHFhI 93ipiieMeNep i maiaana OTIPHII, OKBITY
KYHECiH JKeTUIIipy/ie )KoHe eHOCK oJIeyeTiH KUHAKTay MEH iCKe achlpy YIIiH JKaF[ai jkacayJa KaKeTTiTiK
TYBIHJANBL.

YiibIM/1a KociOM OKBITY JKOHE JIaMBITY callachIHIarb! 3eprreynep B. P. Becaunnin, M. b. KypOaTtoBaHbiH,
A. 5. KubanostsiH, O. C. Buxanckuiinif, A. 1. HaymoBTeiH, A. I1. EropmuHHiH koHE 6acKa 3epTTeYIIiIepIiH
eHOeKTepiH/Ie YChIHBIIFaH.

YibIMHBIH €HOEK pecypcTapblHa KaTBICTBI «JaMmy» J>KOHE «OKBITY» YFBIMAAPBIH aHBbIKTayfa OipHelie
Tocinmep Oap, 0i3 omapawl erxei-Terxkeitn Kapacteipambis. CoHbIMeH, KnbOaHOB «OKBITYABI ToXipuOeni
OKBITYIITBIIAPABIH, TAIIMIEpIIepAiH, MaMaHIApIbIH, OacCIIbIIapIbIH OaCIIBUTBIFBIMEH OiTiMIl, MIeOepITiKTi,
JaFIBUIAP/Ibl KOHE KapbhIM-KATBIHAC TOCUIJIEPIH UTEPY/AiH MAKCaTThl TYpAE YHBIMIACTBIPBUIFAH, JKOCTIApIIbI
JKOHE JKYHeNl TYp/ie Ky3ere achblpbUIaThiH MPOLEC» peTiHe aHBIKTaIbI [2, ¢. 425].

O3 keseringe M. U. Marypa, A. 5. Kyp6atoBa «yHBIMHBIH €HOCK pecypCTapbiH OKBITYIbI OaCIIBUIBIK alaMH
pecypcTapAblH QJI€yeTiH apTThIpyFa JKOHE YHMBIMIBIK MOACHHUETTIH KaJbIITACyblHA ACEP €Tyre MYMKIHIIK
OepeTiH MaHBI3ABI Kypam» peTiHae KapacTeipazst [3, c. 12].

A. T1. EropuivH «KbI3METKEpJIep/li OKBITY JIET€HIMI3 — KbI3METKEP/IiH KociOu OUTiMI MEH JaFIbUIapbIHbIH
eHJIIpic neH OacKapyIblH YaKThUIbI JeHIeHiHe COUKECTIriH KaMTamachl3 ety» [4, c. 179].

Ocpinaifima, ToCUTAEpAiH albIpMAaNIbIIBIFBIHA KapaMacTaH, KbI3METKepIiep/ i YibIMIa OKBITY JIETeHiMi3
OHTIPICTIK KoHE OACKAPYITBUIBIK MiHICTTEP I STy YIIiH O1TiMIi, JaFIbUTAPIb], JaFIbUIAPABI UTEPY MPOTIeCi
JIeT TYCIHUIE/I.

B. P. BecnunHiH ke3kapachl OOMBIHIIIA, «KbI3METKEPIIEPIiH AaMybl — OYJT KbI3METKEPIIEPIiH JKEKe JIeyeTiH
TOJIBIK alllyFa XOHE OJapAbIH YHWBIM KhI3METiIHE ylieC KOCyFa KaOUIeTTUIriH apTThIpyFa OarbITTallFaH ic-
mapanap eTkizy» [5, c. 190].

O. C. Buxanckwuii, A. 1. HayMOB TYpFBICBIHAH «1aMy — OyJ1 OITIKTUTIKTI apTTBIpYyFa KoHE KbI3METKepIIep/IiH
MICUXOJIOTHAJIBIK CHUIAThIH >KaKcapTyFa OaFbITTalifaH ic-IIapaiap >KUBIHTBIFBL. byn ic-mapanapra kailita
nasipiay, OUTIKTUTIKTI apTThIPY, JKAJITBI )KOHE KOCINTIK OKBITY jKoHe Oackanap Kipemi» [6, ¢. 128].

O. B. ITamyk ke3kapacsl OOHBIHIIA, KEI3METKEPICPIiH KOCION MaMyhl Jen KbI3METKEPAl KaHa OHIIPICTIK
(dyHKUMsUIapIpl OpbIHAAYFa, Oenrii Oip MIHIETTEp/l OpbIHaYFa JaibIHAay Tpolieci Tycinineni [7, c. 9].

KyMmbickepiH eHOeK aneyeTiHe NCUX0()U3NKANBIK dJIeYeT, OLTIKTITIK, 91eyMeTTiK-IeMOTpaUsIbIK QJIeyeT
YKOHE TYJIFAIIBIK SJIEYeT Kipeti.

EnOex oneyeTi KoMIaHMsUIapIbIH OHIIPiCTIK-TIIAPYaITBIIBIK, KBI3METIHIC €H MaHBI3IBI (GaKTop, SFHA CHOCK
QJICyeTiH OHTAMIIBI Al TajlaHy 1a OHIPICTIK ACHI el 11, SKOHOMHUKAJIBIK THIMJILTIKTIH KOPCETKIIITEPiH KOTEpY FaHa
eMec, QJIEyMETTIK JKaFbIHBIH caraibl JaMyblH KamTamace3 erefi. Con ceOenti e KoMIaHUsIapAblH eHOCKTIK
QJIeyeTiH Maianany THIMIUTITIH Talay MEH OHBI )KOFapbUIATy MOCEIIENIEPiH IIeNTy ©3€KTi OO caHaIa Ibl.

3epTTey KYMBICHIHAA TEOPHUSIIBIK JKOHE IMITMPUKAIBIK 3€pTTEY SIICTepi, CalbICTHIPMAIIbI, (PaKTOPIBIK
Tanay SicTepi ic-maiaanaHbUIIbL.
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3EPTTEYIH HEI'I3I'T BOJIMI

KymbickepniiH eHOEK oreyeTiH Oackapy MeXaHU3Mi peTiHIe TaiJayAbl alTaMbl3, SFHU CaHBI, Carachl,
YHBIM MaKcaThIHA JKETY VIIIiH OHBIH QJICYETiH Maiganany ic-1mapajapbl MEH COMKECTITIH Talaay.

TangayaplH Heri3ri MiHAETTepi OOJIBIT Ta0bLIAIbI:

- KOCIMOPBIH MEH OHBIH KYPBUTBIM/IBIK OOJIiMIIeTepiHiH KalIbl eHOCK pecypcTapbiMeH, KaTeropusiiap MeH
KocinTep OOWBIHINIA KAMCBI3IaHABIPBUTYBIH 3€PTTEy MEH Oarainay;

- CaHJIBIK JKOHE carajblK KypaMbl OOHBIHIIA KOCIMTOPBIHHBIH €HOCK PECYPCTaphIMEH KaMChI3IaHIbIPbLTYbIH
3epTTeY;

- KaJipJiap TYPAaKChI3/bIFbIHBIH KOPCETKIIITEPIH aHbIKTAY MEH 3ePTTEY;

- eHOeK KYIIIiH TOJBIK XKoHE THIMJIIpEK Naiiiajgany pe3epBTepiH ailKbIH/IAY.

EHOek aneyeri — FhUIBIM MEH TEXHUKAHBIH OChI JJaMy JICHIeHIH/Ie KOCIMOPbIH HEMECe OHIPICTIK YIXKBbIM
VeJeHeTiH eHOSKTiH BIKTHMaJ CaHbI MEH carachl. benrisni 6ip KocimopbsIHIaFkl eHOCK QJIeyeTi OHIIPICTIH OenTii
0ip KaraiylapbIHJIa ICKE aChIPbUIFaH JKOHE 1CKE achIphlIMaFaH carnaliblK CHIIaTTaMaJapbIHbIH KUBIHTBIFbIH/IA
aJNBIHFaH HaKThl JKeke Tysranapra eHri3iIreH )KYMBIC KYIIi peTiHae oapekeT erefi. EHOek aneyeTi sKUBIHTHIK
eHOeK KaOUIeTIH ICKe achIpy CaHBIHBIH, CAllaChIHBIH JKOHE IIaPAChIHBIH WHTETPAJIbl CHUIIATTaMachl PETiHJIE
OpEKeT eTelli OHE COJI apKBUIBI )KEeKe KYMBICIITBIIAPABIH 112, OJapAblH YJIKEeH JKOHE Killli TONTaphIHBIH Ja
MYMKIHIKTEPiH aHBIKTaNIbI.

Kacimopeianarsl eHOEK oneyeTiH YThIMIBI TainamaHyAblH HETi3rl MpUHIMNTEp] Keneci Oec TalanThl
CaKTay/[bl KAMTHJIBI:

1) KBI3METKEpJIep CAaHBIHBIH OPBIHIATIATHIH KYMBICTAp KOJIEMiHe COHKECTIri;

2) KOCIMOPBIH NepCOHAIBI KYPBIIBIMBIHBIH OHIIPICTIH OOBEKTHBTI (hakTOpIapblHa IIAPTTHUIBIFH;

3) KpI3METKEp OUTIKTUTITIHIH OPBIHAATATEH (PYHKIMSUTAPABIH KYPACITIIIK TopeKeciHe Cokec Keyi;

4) 5KyMBIC YaKbITBIH MaiiiananyJblH MaKCUMaJAbl THIMJITIT;

5) mepcoHaNaBIH OUTIKTUIITIH TYPAaKTHI apTTHIPY JKOHE OHIIPICTIK OeHiHIH KEHSUTY VIIIiH XKaFmaniap xxacay
OOJIBINI TaObUIAbI.

CaHIbIK KaFbIHAH €HOCK oyieyeTi Oenrir Oip KoMmaHusIaa KabbUInay COTiHAE KYMBICIIBI KYITiHIH CaHBI
00J1ca, Al canalibIK JKaFbIHAH JKYMBICIIBI KYIIIHIH 9JICyMETTIK-9)KOHOMHUKAJIBIK CUIIATTaAMACBIH Oepeji, oJlapra
TIePCOHANIABIH OUTIKTLIIT], 0TOACHUTBIK JKaFIaiibl, MAMaHIaHIBIPBUTYRI, O1TiMi, KOCiOM MamMaHABIFH T.0. [8].

Con cebenti eHOEK a71eyeTi Keneci Kypamaac OeMiKTepMeH CUMaTTanaibl:

1) mCcMX0(pU3NOTOTHSITBIK MYMKIHJTIKTED;

2) 9JIeyMETTIK KaJIBIITHI OalIaHbIC MYMKIH/IT;

3) »xaHa uaesmnap, oictep, 6elHenepai KaabITacThIPY;

4) MiHEe3-KYJIBIKTApBIHBIH YTHIMIbI OOIYBI;

5) TanceipMasapbl OpbIHAAY YIIIH KaKETTI OLTiM-IaF IbLIap IbIH OOTYBI;

6) eHOEK HapBIFBIH/IA YCHIHBICTAP.

Temeneri KOMIIOHEHTTEp KOFAPBIAAFbl ACIEKTIJIepre COMKec Kelsledl, MbICabl ACHCAYIbIK JCHCAYIIBIK,
eHOeK oJeyeTi, aJaMrepmiIiK, >KYMBICKAa KaOUIeTTUTK, MIBFapMallbUIbIK OEJNCEeHIUNIr, KOoMaH/a,
YHBIMAACTBIPY MEH CEHIMIUIIK (TYJIFAIBIK epeKIICTIKTepaiH yiieciMai 0omybl), OUTiM, KOCIOWITIT, dKYMBIC
YakbIThl pecypcTapsl [9].

EnOex oneyerin Oarayayna Tarbl Oip KepCeTKill eHOEK OHIMJUIri KojjaHbuianbl. EHOek oneyeriH
KOMTIAHMI/1a YTRIM/IBI KOJJIaHy eHOeK oHIMAUTITIHIH apTybiHa okeneai. EHOek eHIMIiIIri KoMITaHusa eHoeK
peCYpCTapbIHbIH Oelriii Oip ©HIM HEMECe TayapJiap/ibl MIbIFapy KOJeMiH, KbI3MET KOPCETY CaHbIH KOPCETe/I.

YWBIMIAFBl  KYMBICKEPJIEPAIH KOCIOM-OUTIKTIIIK JeHreinepiH aHbIKTay eHOeK KYIIi —camalbiK
cunarramanapsina Kipenui [10].

JKyYMBIC yaKBITBI )KOFAITYIAPBIHEIH OipHEIIe TypJIepiH 0o KepceTei:

- )KYMBIC YaKbITBIHBIH JKOCTIAPaH ThIC )KAJTIbl KYHJIIK KOFAJITYJIAPHI;

- )KYMBIC YaKbITBIHBIH aybICBIM IMIIHAET] )KOCTIApAAH THIC )KOFANTYIapHhI;

- JKaJIIIbI JKOFAJITYJIap.

Kacinmopberamars! )KyMBIC YaKbITHI KOPBIH MTaliAalaHy/ bl TAJIAAY YIIiH KeJlecified MO3UIIsIIapIbl eCKepeii:

- KYHTi30€iK KYHJIep CaHbl;

- )KYMBIC YaKbITBIHBIH HOMUHAJIJIbI KOPBI;

- )KYMBICKa IIbIKIai Karysl T.0. [11]
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3eprrey Hbicanbl perinie «Cayiey» JKIC anbinran, 0y kommnanus Kasakcranaa KOHIUTEPITIK OHIMICP/II
HIBIFapy JkoHe oTKizyMeH aiHanbicabl. «Cayne» XKILC enOek aneyetine Tanaay xacaibik (1-kecte). EHOek
osleyeTi anibIHIA alThUIFAHNAM, CAaHIBIK CHMATTaMachl >KYMBICKEPIEPiH CaHBbIH Tanjgay 0oJca, camalibik
TYPFBIIAaH — JKYMBICKEpJICPIIIH OJEYyMETTIK-OKOHOMUKANBIK CHIIATTaMalIapbl, SFHM OUTIKTLIr, OlriMi,
QJIEYMETTIK OTOACBUIBIK YKaFAalbl, MAMAHJIBIFBI T.0.

«Coyne» XKIIC xymbickep canbl 2019 sxbutbl 27 agamusl Kyparan Oosica, 2020 xbutbl 31 amam, 2020
KbUTEI 4 amamra apTKaH. «Coyne» XXIIC kypambiana 19 sxymeicmbuiap, 8 kpizmeTkepiep. 2020 xKeuibl 2 agam
JKYMBICTaH MIBIKCA, 6 ajjaM )KyMbICKa KaObuinanraH. JKymbpIcTaH 00caThUIFaH KYMBICKEPIEPAiH MIBIFY ce0edi
— JKaJlaKpIFa KaHaraTaHOay, ©3re )KYMBICKA aybICy, )KEeKe 0acChIHBIH JACHCAYJIBIFBI T.0.

Kecte 1 — «Coyney XKIIC nepcoHambIHBIH KO3FATBICHIH TaJIay

Ne | Kepcetkimnirep Oniem Gipairi 2019 x. 2020 x. AyBITKY (+,-)
1 | EcenrTi b1 6achIHIa IEPCOHAIABIH CAHbI agam 30 27 -3
2 | Kywmpicka KaObUITaHFaHIAP CAHBI amgam 3 6 3
3 | )KymbIcTaH KETKeHep CaHbl anam 5 2 -3
4 | Ecenri Kbl COHBIHIAFEI CAHBI amam 27 31 4
5 | Kabpuinay OoiibiHiIa aifHambiM kKodGGUIneHTi 0,11 0,19 0,08
6 | by GoiibiHina aifHaIbIM KOG dUIEHTI 0,19 0,06 -0,12
7 | TypakchI3IbIK 0,19 0,06 -0,12

TypakThUIbIK K0P UIHEHTI 1,11 0,87 -0,05
JKymbIckepaiH opHEIH Oacy Kod(HIHEeHTI 0,6 3,0 2,4
Eckepry — [12] nepekkesi Heri3iHae aBTopiap KypacThIpraH

XKorapeigarsl 1-kectere coikec, >KYMBICKEPIIEPAIH KO3FaJbICHIH CUIATTAMTBIH KOPCETKIITEpre Tanjay
xacaiblK. «Coyne» XKIIC mbry OoitbiHma aitnansiv ko3¢ dumuenti 2019 xoutet 0,19 kypaca, 2020 >KbLTbI
0,06-ra TeH, )xyMbIcKa KaObl1aay OOMbIHIIA alfHATBIM KO3 PHUIreHTI oTKeH kbl 6obHma 0,11, 2020 XKbuTbI
0,19 reHn. Typakchi3abik ko3 dunmenti 2020 xbutst 0,12-re kemireHi Oaiikanasl. JKyMbICKepIiH OPHBIH Oacy
kodpduumenti 2,4 nmynkrke aptkad. JKammbl 2020 KpUIbl KOCINOPBIHHBIH €HOEK pPecypcTaphbl MaHIeMHsFa
KapaMacTaH, TYPaKTaJbIIl KeJIe/i.

Kacinopeiana enoex kareiHacTapbit xy3ere acslpy EHOex Konekcine coiikec sxypriziniesi.

«Coyney XKILC Oyran neiin KyMbICKepiepl TYpaKchI3 skoHe OUmiKTLir ToMeH Oonran. 1-cyperte 2020
xbuTbl «Coynex» KIIC xac epekienikTepi )KYMBICKEPIEPiHiH KypaMbl KOPCETUITEH.

"Coyne" JKIIC »xymbIcKepIIepiHiH jac epekiuenikrepi 6ol yieci, %

= 18-25 xac

=25-30kac = 30-40 sxac 40-50 :xac = 50-63 sxac

Cyper 1 — 2020 b1 «Cayney XKIIC sxac epekienikrepi )KyMbICKepIEpiHIH KypaMbl
Eckepry — aBTOpnap KypacTelpran
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1-cypertke coiikec, «Cayne» JKIIC xkac epekiienikTepine kenep 0oJicak, )kyMmbickepiepinin 39 %-b1 30-40
JKacTarbl JKyMbICKepiiep, 6 % — 18-25 sxac apacsIHAarsl )kyMbIckepiiep, 25-30 sxac apanbirbl 60#bIHIIA — 19 %,
40-50 sxacrarbuiap — 29 %-1b1 Kypaca, 50-63 xkacrarbl )KyMbIC ICTEHTIHED caHbl 6 %-1bl Kypajabl. AJl Kejeci
rangay KIIC enOek aneyeTiH naiananyablH THIMAUIITIH Talnaaibik (2-kecre).

Kecre 2 — «Coaynex» XKILC enbek aneyeTiH maijaianyablH THIMUIICIHE Talay xKacay

Kepcerkimrepain ataysl 2019 x. 2020 x. Osrepicrep, +/-
Tabbic; MBIH TEHTE 33182,0 58221,1 25039,1
EnOexakp! KOpbI; MBIH TEHI'e 42768,0 52452.0 9684,0
JKyMbICKep/IiH OpTalia Ti3iM/i CaHbl; aaaM 27 31 4
Enbex eHiMimiri; Tenre 1229,0 1878,1 649,1
EHOCK CHIMBIMIBLIBIFEI, TEHTE 0,008 0,005 0,003

Eckepry — [12] nepekke3i Heri3iHae aBTOpiIap KypacThIpFaH

2-KecTeJIeH KopeTiHiMi3ae, 0ip kyMbIckepiH eHoek eHimairi 2019 sxputbl 1229 MbIH TeHrere TeH Oosca,

ai 2020 >xputbl 187,1 MBIH TEHI€HI KYparaHbIH KepeMmi3, o1 2019 xKbIabIH MalliMeTIMEH callbIcThIprana 649,1
TeHrere yiraiirad. EHOSK eHIMILTITIHE Kepi KopCceTKil 00JIbIT eHOSK ChIHBIMIIBLIBIFBI aHBIKTaNIAIbI, 0y1 2019
*buTBI 0,0008 Tenrere teH, ain 2020 xputs1 0,0005 terre, 2020 xb1ab1 0,0003 TeHrere a3 maMara TOMEHJIETEH.
EHOeK ChIMBIMABUIBIFBI KOCITIOPBIH/IA KYMBICKEPJIEPAl YCTayFa dKYMacaIaThIH HIBIFBIHIAP Bl OLITIpet.

Komnanwusiiarsl eHOEK pecypcTapbiH ManiganaHy/ bl KETULAIPY MyMKIHIIKTEPiH KapacThIpaibIK.

JKyMbIC yaKbITBIHA SKOFANTyJapibl (IIBFBIHAAPABI) KBICKAPTY — Oyl eHOeK THIMIUILIH KeTepy
pe3epBTepiHe KaTabl.

EnOex pecypcrapblt naiigananyabl xKakcapTy ic-11apajiaphl:

- JKymbIckepiiepiiH OUTIKTUTIKTI apTTHIPY;

- blurananapipy mapanapbit KeTULAIPY;

- [Icuxo-aneymerrik hakropiap

- OHAIPICTIK HHCTPYKTAX jKacay;

- Marepuanibl-ChIHaKbUIbIK BIHTATAHABIPY;

- YKymbickepaepaiH eHOeKKe OeJICeH IUTITIH KoTepy;

- Kymbickepiiep apacbiHia e3apa KapbIM-KaTblHACTap/bl )KaKCapTy;

- OKpITYyFa CcaJbIHATBIH MHBECTHLUSHBIH KAl TapbIMIbUIBIFbL;

- AnaMJapabIH KeKe TYJIFa peTiHje ecyi;

- [mki MoteHueTTi, 3TUKaHbI nambItTy [13].

Conpaii-aK >KYMBICKEPJICPIIH KYMBICTAPBIHBIH THIMIUIIH KeTepy OarbIThIHIA KeJleci ic-Iiapaiapbl
aiityra 6omnael (3-kecte).

Kecre 3 — Xympickepriepai naiiganany THIMALTITIHIH ©3repiciHe acep ety Gakropiap

Tuimpainiri, %
Ic-mapanap Hormxkeci [e-mapanap Ic-mapanap THlemK;HH
JKYpIi3reHre .. .. aprryel, %
o JKYpri3iIreHHeH Keifin
JeliH
JKymbIcka kemriry ymiH >xa3anay | Kemrirymep caHBIHBIH a3arobl 85 95 10
mapanapblH KYMEeHTy (ChIHaKbIaH
albIpy)
TancsipmaHbt yakbIThIHIA | OpbIHIAFaH OTIHIIITED 67 92 25
OpBIHJAFaHbl ~ YIIIH  KOCBIMIIA | CAHBIHBIH apTYBhI
aKlanai KeTepmeney Tesney
BimikrinikTi apTTRIpyFa, KOFapsl | Keismer KepceTiIreH 67 83 16
OlTiM aiy OTIHIIITEDP CAHBIHBIH apTyhI
Eckepry — [14] nepekkesi Heri3iHae aBTOpiIap KypacThIpFaH
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3-kecrezeri MajiMeTTep OOMBIHINA KeJleci KOPBIThIHBLIAP/IbI JKacayra Oosansl. bemiM MamaHIapbIiHBIH
KYMBIC THIMAUTITIH YHBIMAA )KYPri3UIreH ic-mapanap endyip KetepreHi Oaiikanaapl. bIHTanaHIbIpyIIBUIBIK
CBhIHAKBUIAP/IBI TOJICY TANICHIpMaIap bl YaKbITBIHAH €pTe OPbIHIAY HOTHXKEIEpl THIMIUTIKTI OJIaH 9pi apTThIPY
YIIiH pe3epBTi (MyMKIHJIIKT) aHBIKTayFa MYMKIHZIK Oep/ii.

EHOek aneyeTTiH THIMIUIITT KaapiaapAblH KoCiOU-OLTIKTIIK KypaMbl, OUTIM, 9JI€YMETTIK-TICUXOI0THSUTBIK
axyaj, Y KbIMJAAFbl TOPTIN, KOMIAHUSHBIH MEPCOHANBI KAKETTUIIKTEPIH MOpasbAbl JKOHE MaTepHaJIbIK
BIHTAJIAJIBIPY XKYHeepiHe colikec KenyiHe OaitlaHbIcThl 001aibl. KoMImanus 0aciibichl MOTHUBAIUS JKYHECIH
YHEMI JKeTUIIIPY *KYMBICTapbIH KYprizyi Tuic [15].

«Coyney XKIIC enbOek aneyeTiH maiganany THIMAUITIH Talay YpAiCiHAE KeJeci cypakTap aHbIKTallFaH,
OyJ1 Macenesnep eHOeK aJIeyeTiH THIMII OacKapyra yKoHe NaiaaiaHyra Kepi acep eTe/l.

1. TanmaHeIl OTHIPFaH KACIIOPBIHAA JKYMBICKEPJIEP/IIH Kac epeKUIeTiKTepi OOWBbIHIIA Kepi TeHACHIHS
Oalikanaqpl: KYMBICKEpJIep/AiH 0acka caHaTTapblHA KaparaHJa >Kac MaMaHIAp/blH KapKbIHBI Oasy apThIl
kesnei. KocimopblH KbI3METI ©HJIPICIICH jKOHE CayJla-CaTThIKIICH OailaHbICThI, COJI ceOenti Oeitimui, ete
MoOWIIBII MamMaHIap kepek. Kasipri nudpnanasipy ke3eHinzie, ko xaraaiaa [ T-rexHonorusiap, aJieyMeTTiK
JKeJTIep KONTel MaiaianyFa Heri3Ieret, COHIBIKTaH KOMITaHHUsIa *Kac OybIH MaMaHIap IbIH OCY KapKbIHBI
JKOFapbl OOJIFAHBI YTBIMJBI OoJjap eii. AMOMIIMO3/BUIBIK, CHIPTKbI OpTara OCHIMIENTIIITIK, TE3 IICIIiM
KaObUIIAY JKBUIJAMIIBIFBI, JKac OOJIybl T.C.C. JKAaC MaMaHAapJblH apTHIKIIBUIBIKTAPBl OOJBIN TaObLIAJIbI.
By 06izaiH mikipiMisimie, KociMOpBIHHBIH €HOEK oJeyeTiH mMaiijanaHy THIMAUITIH KeTepyre MYMKIHAIK
Oepei.

2. XKyMbIckepiep/ i KBaM(UKALIUIBI KYpaMbl KOPCETKIIITEPIHIH 6Cy KAPKbIHBIHBIH TOMEH JCHICiIe
oomybl. «Coyne» XKIIC kpI3MeTKepiiepiHiH KOCIOMTYpFhIIa MYMKIHIIKTEpiH TYpakThl Typle KahTa
JasipiayiaH oTKi3im oTeIpysl THic. OChI TYPFBIAA JKaFIaiIbl )KaKcapTy MaKcaThIHIa KOMIIAaHHsIFa KeJecijep
YCBIHBUIABL:

1) KocimOpBIH casgcaThbIH )KYMBICKEPIIEPiHiH OLTIKTLTINH KOTepY MaHbI3IbUTBIFBIHA COMKEC KaliTa KapacThIpy;

2) o3 OeTiHIIE KalTa Jaspiiay, KalIbIKTBIKTAH OKBITY; KaJpJap/ibl JalbIHIAUThIH apHaiibl MaMaHIaHFaH
MEKEMeJIepAeH OTy TOpi3[i KbhI3METKepiepi YIIiH OUTIKTUIIKTI KOTepy/iH KOJalbl KOJbIH TaHaay
KEpek.

3. JKymbICc KYHIHIH oOpTamia Y3aKkTBIFbl OpTalla CaraTThIK OHIIPUIiM OOWBIHIIA >KOCHAPJBIH ackipa
OpBIHIATYbIHA KapaMacTaH, )KYMBIC KYHJIEPi CaHBIHBIH YKOCHAPJIbl KOPCETKIIITEPI MEH KbI3MET KOPCETYIeH
TYCKEH TaOBICTBIH TOMEHJICYIHE OKeJeli. byJl HAaKThl JKYMBIC YaKbITBIHBIH KOPBI THIMCI3 JKOHE TOJIBIK €MeC
naiananybl ce0eOiHeH jaeyre Oonaapl. MyHIa Kejeciied ajabTepHATUBTI MaHBI3JbUIBIK JKYHECIH YChIHYFa
Oosael (4-kecte).

Kecre 4 — «Coyne» XKIIC enbek aneyeTi KypaylbUlapblHbIH 0ajiaMalibl MaHbI3IbLUIBIK KO3 QUIIMeHTTEepl

Ne per CumnaTramachl MaHBI3ABIIBIFBI
1 JKyMBbICIIBI KYITIHIH A€HCAYIBIKTAPEI 1
2 Bimikrimiri 2
3 Apamrepurisiri 1
4 HoBartopibIK, KpeaTHBTUIIK KacHeTTepi 3
5 binim nenreiii 3
6 JKyMbIC OpHBIHJIA TYPAKTBUIBIFBI 3
7 Enbekke GusuKaiblK KaOlIeTTiIiKTepi 3
Eckepry — [12] nepekke3i Herizinae aBTopiap KypacThipraH

MaHBBIBUTBIK KOPCETKIIITEPiHEe TOKTAIBIN OTEHIK: OIpiHIIIIeH, IeHCAYIIBIK, alaMTepIIUTiK KOMIaHHUIIa
Oipinmti opsiHAa. O mapaMeTpiep i KEeTUAIpyTe aca KOHT 06Ty KaeT eMec CHAKTHI. ExiHIIi, kel mapameTpiiep
naiganany skoHe Oackapyaa endyip keHin 6emyi tanamn eresi. Cox cebenTi Oacka KopceTKilTepre KaparaHia
MaHBI3/IbUIBIK JKAaFbIHAH «apTTa KAJFaH» KOPCETKINITEepi NaijanaHy KOHE JKaIbl KOCIMOPBIH OOMbIHIIA
eHOeK aJieyeTi JKaKcapTyFa KOHLT 0eJliHy KaKeT.

R Garmapnama GolibiHIIIa €HOEK dyeyeTi OOWBIHINA cayalHaMa HOTHIKECIH Talay
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> setwd ("D:/ AH™)

> A=read.csv{"potential.csv",sep=";",stringsAsFactors=FALSE)
> str (i)
‘data.frame" : 600 obs. of 6 wvariables:

£ potential : int 1111111111

£ health : int 6 85 3 55 2 5 68 5

£ gualification : int 2 2 5 3 5 5 2 5 3 5

£ knowledge : int 4 5 & & 5 5 5 5 4 4

& physical ability: int 2 2 5 3 5 5 2 5 3 5

£ humanity : int 2 2 4 3 3 5 2 5 45
> takble (A% potential ,AF health)

2 3 4 5 &

o 4] 17 = o a

1 115 1595 35 226 39
> Plot (Afpotential, Afhealth)
OmaBxa B Plot (ASpotential, Lfhealth) :1He mMoDy HaWTH dvHERELMD "Plot™
> modell=glm(potential~health+gualificationt+knowledge+phy=sical ability+humanity§
> summary (modell)
Call:
glm({formala = potential ~ health 4+ gualification 4+ knowledge +

physical ability + humanity, family = binomial, data = A)

Deviance Residuals:

EnOex oneyerin maiiganany sl apTThIpy MakcaThIHAA CTATUCTHKAJIBIK JCPEKTEP/l OHLY KoHE IpaduKaIbIK
Oarnmapnamanay Tini — R Oarmapnama kemMeriMeH MOZAETb KacalFaH.

Barnapnama nepexTepai Tangay YUIH CTaTHUCTHKAIBIK OaFraapiiaMaliblK KaMTaMachl3 €Ty peTiHae KeHiHeH
Konganbuiaabl. Kasipri kezae atanran 6araapiaama, 0apiblK FUIBIMIAPABIH 3ePTTEY CaNachlHAAFbI 9IiCTepiHIe
KOJIJaHyFa MYMKiHJIIK Oepelli )koHe QJ/IiK CUIIaTTarbl MOZAebAep Kypaasl [16].

MaonimerTtep apKpiibl R Moaenin Kypy yuris onnaifH Typae 500 pecrioHAEHTTEH cayanHamanap >Kypriziiii.
Cayannamayia eHOEK oJeyeTiHe KaThICTBI MOJCIBIIH Tala0blHA Cail KeJeTiH KUITTI 8§ cypak KOWBLIFaH.
JlerenMeH zie, OCBI CalaHblH HAKTHl Ka3ipri jKaFJaiblH IIEKTeYJl PECIOHACHT CaHbl TONBIKTal allbll Oepe
anMaiinel. Conpana OarpapiamaiblK MYMKIHAIKTEpIl MaiaaiaHyna 3epTTey KYMBICHIHBIH KaHAIIBUIBIFbI
peTinge 60abl JeTeH CeHIMIIMIS,

Enbex oneyetin maiimananyra OepiireH cajbICTBIPYy MakcaThbIHIa KYPTi3UIreH cayalHaMaHbBIH Oaraiay
KOPBITBIH/IBICH TOMEH/IE OepilreH:

— 500 pecrioreHTTiH 90,2 %-bI JEHCAYJIBIKTHI TAHIAUTHIHBIH KACHIPMaJIbI.

— 59,4 % pecnoHJEHTTEP OUTIKTUTIKTIH MAaHBI3IbUTBIFbIH KOPCETKEH.

— eHOek oneyeTiH Tangay OapbIChIHAA TaHAay KpUTEpUINIEpi pETiHAe aiblHFaH IKYMBICKEPICPAiH
JICHCAYJIBIFBI, OUTIKTLIIr, OUTiIM ACHTrell, (U3UKaNbIK KaOlIeTTiLNIr, agaMrepliliri eameMaepi apaceiHia
cUMaTTaMa pEeTiHAE MACHCAyNbIK, OUIIKTUIIK JKOHE aJaMIepIUiTiK JXOFapbl MaWbI3ABIK YJIECTI Kypasbl.
R-0arnapnamachIHBIH KOMeET1 apKbUTbI MOAEIH TYPFBI3YAa aJIIBIMEH €HHET13r1 3epTTEIHeTiH CypaKThl TaHAaI
anbrHanel. bi3giH 3epTTeyiMizne eH KUITTI cypak — eHOeK aneyeTi (moreHuan). R apkbuibl MOAEs TEK CYypaK
JypbIC TaHAAIFaHIa 1o WIBIFaabl, cebedi, CaHIbIK akmaparTap OOMbIHINA TYPBIC HHTEpIpEeTanusIay Ke3iHue
Oenrini Oip KUBIHABIKTAPABIH TYbIHAAYB MyMKiH. CayaaHama HOTHKeci OoibiHIIA R- Oarmapnamara eHrizoec
OypbIH, MIapT OWbIHIIA OipJiK, HOJNJIK CUMaTTapaa KoaTauslHaabl. barmapiamana >KypriziareH kKaaamjaap
OOMBIHIIIA MOJIIMETTEP SHII31IIiM, OCNTUICreHHEH COH aKIapar CeHiM/Ii OOJIFaH JKaFaiiia, MOJIeNb aliKbIH 9]
LIBIFAIbI.

3epTTeyre alblHFaH MATIMETTEp HeriziHae X1 Mojeni >Kalmbl CTaTHCTUKAIBIK TYPFbIAa MaHBI3IbI €MeC
Oongpl. Jlerenmen, OapiblK enmieMaepi MEH CYpakTapbl apachlHAa THIFbI3 OalIaHBICTBIH OapblH Kepyre
Ooanl.
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Deviance Residuals:
Min 1Q Median 3Q Ma=x
-2.39144 0.07872 0.15432 0.32140 0.96907

Coefficients:

Esztimate 5td. Error =z wvalue Pr(>|=z])}
{(Intercept) 1.8456 0.9922 1.860 0.06286&6 .
health 1.2126 0.2580 4.701 2.59e-06 ***
gqualification 8.1450 893.8375 0.00% 0.88273
knowledge 0.8936 0.3065 2.91s 0.00355 ==
physical ability -9.4431 893.8373 -0.011 0.99157
humanity -0.5938 0.3213 -1.848 0.064&2

Signif. codes: 0O “&***r 0,001 “*=f Q.01 **f 0.05 *." 0.1 ' 1
(Diszper=sion parameter for binomial family taken to be 1)

Hull deviance: 214.08 on 599 degrees of freedom
Eesidual dewviance: 170.11 on 594 degrees of freedom

ATC: 182.11

Humnber of Fisher Scoring iterations: 15

model2=glm(potential~health+knowledge+humanity,data=A,family=binomial)

summary(model2)
|
> model?=glm (Competitiveness~intellect+gqualification+knowledge,data=h, family=bis%
Cmifxa B eval (predvars, data, env) :ofwerT "Competitivensss' He Hafnoex
> model?=glm (potential~health+knowledge+humanity,data=ha, family=binomial)
> summary (modell)
Call:
glm{formula = potential ~ health + knowledge + humanity, family = binomial,

data = A)

Deviance Residuals:
Min 10 Median 30 Max
-2.6256 0.1115 0.1853 0.3075 0.7541

Coefficients:
Eztimate 5td. Error z walue Pri>|z|)

(Intercept) 1.5635 0.8550 1.637 0.101588

health 0.6388 0.150% 3.347 0.000818 ***
knowledge 0.68751 0.2543 2.671 0.007568 **
humanity -1.0250 0.2595 -3.950 T7.82e-05 ***

S5ignif. codes: O ****" 0.001 *#**f Q.01 **" Q.05 *." 0.1 " 1

(Dizpersion parameter for binomial family taken to be 1)

X2 MOECINIHIE HETi3ri cypak X1 MomermiMeH CalBICTBIPCAK, CTATUCTHKAIBIK JKaFBIHAH MaHBI3IABI OOJIBII
IBIKTHL. BynaH, eHOek oneyeTiH mnaijaiaHyJbl KeTepyle KOMIAHHS KYMBICKEPJICPIHIH JCHCAYJIBIFbIHA,
OJIapABIH OUTIKTLTITIH KOTEPYTE )KOHE YIBIM MK amaMIap IbIH KapbIM-KaThIHACHI, OJIapIbIH afaMTePIILTITiHEe
KOHLT 06JIiHy Ka)KETTIriH OUTIipeni.
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3EPTTEY HOTUXKEJIEPI (KOPBITbIH/bI)

Kocinmoperana mpobieManapasl MICNTy, KOCITOPBIHHBIH QJICI3 JKaKTaphlH OOJIIBIpMAy €HOCK oJIeyeTiH
Maliaany THIMIUTITIHE OaiTaHBICTBI OOJAIHI.

3eprTeynepai KopheITa Kelle, YABIMHBIH €HOCK oJIeyeTiH TMaipamaHy THIMIUTIITIH apTTRIpYIaFbl HETi3Ti
HKOJJIAPHI:

1. Kagpmap YMBICEH KeTUIAIPY (KBI3BMETKEPIIEPi IpIKTEY KOHE YISCTIPY, Kaapiiapabl €CEnKe any);

2. Kocibu 6areITTay >KYMBICTApBIH KYIICHTY;

3. ’)Kana MaMaHIBI )KYMBICKa OeHiMIey;

4. KommnaHus )KYMBICKEPIIePiHiH )KYMBIC YaKBITBIMEH, €HOCK IapTTapbIMEH KaHAFaTTaHy JICHTeHiH 3epTTEY;

5. EHOEKTi onTUManasl BIHTATAHIBIPY.

Kocinmoperamarel eHOSKTIK oeyeTTi MmaigalaHyAbl *KaKCcapTyIbIH MaHBI3IBI JKOJIAPBIHBIH Oipi eHIipic
YpAiCTEepiH TEK MaMBITY, aBTOMATTaHABIPYIBI KETIIAIPY FaHAa eMec, COHIali-aK KYMBICIITBI KYTITiH ITalianany
THIMIITITIHE 9CEePIH €TETIH QJIEYMETTIK-TICHXOJIOTHSITBI (PAKTOPIAPIBT 1A JKETUTIIPY KasKeT.
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ANALYSIS OF THE COMPANY'S LABOR POTENTIAL
AND IMPROVEMENT OF ITS USE

G. E. Zhunisbekova'*, R. K. Yelshibayev!, S. Bolatkyzy’
"Narxoz University, Almaty, Republic of Kazakhstan
2Almaty Technological University, Almaty, Republic of Kazakhstan

ABSTRACT
The purpose of the research. Analysis of the company's labor potential and search for optimal ways to
improve it.
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Research methodology. When conducting the study, the authors used methods of systematic, abstract,
comparative research, analysis of quantitative data, as a result of surveys using the R program, models were
created.

The originality / value of the research. During the research, the authors processed data on the financial
statements of a particular company and presented them in the form of tables and diagrams.

The value of the study is determined by:

- the essence and meaning of the concepts "potential”, "labor potential" are considered, the relationship with
the category of labor productivity is investigated;

- analyzed indicators on labor resources, composition, movement of «Saule» LLP;

- the indicators of the use of labor resources of the enterprise are analyzed;

- the factors influencing the composition of labor potential are determined;

- ways of increasing the efficiency of using labor potential are proposed.

Findings. The main ways to improve the efficiency of using the labor potential of the organization:

- improvement of personnel work (selection and distribution of employees, personnel accounting) ;

- adaptation of a new specialist to work;

- study of the level of satisfaction of the company's employees with working time, working conditions;

- motivation of work.

One of the important ways to improve the use of labor potential at the enterprise is not only the development
of production processes, the improvement of automation, but also the improvement of socio-psychological
factors affecting the efficiency of the use of labor.

Keywords: company, labor, labor potential, personnel, labor resources, productivity, efficiency.

AHAJIM3 TPYJOBOI'O IOTEHHUAJIA KOMIIAHUU U COBEPIIEHCTBOBAHUE EI'O
HUCITIOJIB30OBAHU A

I. E. Kynucoexosa'*, P. K. Eami6aes', C. BonaTKbi3br®
"Vuusepcurer Hapxo3, Anmarsl, Peciyonuka Kasaxcran
2 AJIMaTHHCKUI TEXHOJIOTUUECKHI YHUBEpCUTET, Anmathl, Pecriyomnuka Kazaxcran

AHHOTALUS

Lenv uccnedosanusi. AHanNW3 TPYAOBOTO TOTCHIMANA KOMITAHUM M IOMCK ONTUMAJBHBIX ITyTEH ero
COBEPIIICHCTBOBAHUSI.

Memoodonoeus uccredoganus. Ipu mpoBeICHUH UCCIIEIOBAHUS aBTOPBI HCIIOIB30BAIA METO/IBI CHCTEMHOTO,
a0CTPaKTHOTO, CPAaBHUTEIILHOTO MCCIICIOBAHMS, aHAJIM3a KOJIMUSCTBEHHBIX JaHHBIX, B PE3yJIbTAaTe OMPOCOB C
ITOMOIIIBIO MPOrpaMMbl R ObLIH CO37aHBI MOJICIIH.

Opueunanvnocms / yenHocms ucciedosanusi. B Xole TNpOBEICHUsI HCCIENIOBAHUI aBTOpaMu ObLIH
00paboTaHbl JaHHbIC 10 (PUHAHCOBOH OTYETHOCTU KOHKPETHOW KOMIIAHMH U IMPEJICTABJICHbI B BUC TaOJIMII,
JMarpamm.

LleHHOCTB MCCIIEIOBAHUS OTIPENEIISIETCS:

- PaCCMOTPEHBI CYITHOCTh, 3HAYCHHUE MOHATUH «ITOTCHI[HAID, «TPYJAOBOM MOTEHIHAI), UCCIICI0BAHA CBS3b
C Kareropueu npou3BOJIUTEILHOCTH TPY/Ia;

- MpOoaHAIM3UPOBAHEI TIOKA3aTENN IO TPYAOBEIM pecypcam, cocTany, nBmwkeHuto TOO «Caymey;

- MPOAHAIM3UPOBAHBI TIOKA3aTEJIM UCTIOIB30BaAHUS TPYIOBBIX PECYPCOB MPEAIIPHUSITHUS,

- ompeJiesieHbl (PaKTOPBI, BIHSIONIUE HA COCTAB TPYJAOBOTO ITOTEHIINANA;

- IPEJIOKEHBI Iy TH MOBBIIIEHHS d3QPEKTUBHOCTH UCIIOIB30BAHMUS TPYIOBOTO MOTEHIINAIIA.

Pezynomamul uccreoosanus. OCHOBHbIC TyTH MOBBIIICHHS 3()()EKTUBHOCTH HCIIONB30BaHUS TPYIOBOTO
MOTEHIIAAIA OPTaHU3aIINH:

- COBEPIICHCTBOBAHKUE KaIPOBO padoThI (1000p U pachpe/e/ieHue pabOTHUKOB, YUeT KaJpOB) ;
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- ajlanTanys HOBOTO CIIeIHalicTa K padore;

- HCCIIC/IOBAHUE YPOBHS YOBJIETBOPEHHOCTH PAOOTHUKOB KOMITAHUHM pabOYMM BpEMEHEM, TPYIOBBIMH
YCIIOBUSIMH;

- MOTHUBAIUS TPY/A.

OnHUM W3 BaXHBIX TyTeH YIy4IIEHHs HCIOIb30BaHUS TPYAOBOTO IOTEHIMAla Ha MPEANPHUSTHH
SIBIISIETCS HE TOJIBKO Pa3BUTHE MPOU3BOJCTBEHHBIX MPOIECCOB, COBEPIICHCTBOBAHNE aBTOMATH3allMHU, HO U
COBEPIICHCTBOBAHHE COIIMATILHO-TICUXOIOTHIECKHUX (DaKTOPOB, BIHUSIOUIMX HA (P PEKTUBHOCTD UCIIOIH30BAHHS
paboueii cubL.

Kniouesvie cnoea: xommaHus, Tpyd, TPYAOBOH MOTEHIHMAN, IEPCOHAN, TPYAOBBIE PECYpPCHI,
MIPOU3BOAUTENLHOCTD, 3PPEKTUBHOCTB.
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MEXAHW3MbI OGECIIEYEHUS YCTOMYUBOT' O PA3SBUTHSI KOMITAHUW
«KA3IIOYTA» HA BA3E CTPATEIT'MTYECKUX KOHKYPEHTHBIX IPEUMYIECTB

K. H. Opa36aesa’, M. H. Hus3oB'*
'Kazaxckuii yHUBEpCUTET SKOHOMHKH, (PUHAHCOB M MEXKYHAPOIHOU TOPTOBIIH,
Hyp-Cynran, Pecriy6nmka Kazaxcran

AHHOTALIUSA

Lenv uccreoosanus. OCHOBHOM LieIbI0 pabOTBHI SBJISIETCS HCCIICAOBAaHUE MEXaHN3MOB, UCIIONb3YEMBIX JUIS
o0ecrieueHus] yCTOMYMBOIO pa3BUTHS KOMIIAHMM Ha 0a3e CTpaTernyecKuX KOHKYPEHTHBIX NPEUMYILECTB Ha
npumepe komnanuu «Kasmouray.

Memooonocua. Ilpn nccienoBaHMN HCHONB3YETCS: METOJOJIOTUS HAa OCHOBE NPHMEHEHHs OOLIeHayy-
HBIX METOJOB JUlsl OOECIEUYEeHHUs] YCTOHYMBOIO Pa3BUTHS KOMIIAHHMM U METOJIOB CTPATEIHMYeCKOr0 MEHe.-
KMEHTa Ul Pa3BUTUS CTPATErMYECKUX KOHKYPEHTHBIX IPEUMYIIECTB; CTATUCTUYECKUX METOIOB IS
aHaJM3a COCTOSIHMS M PAa3BUTHsI KOMIAHUM M METOJOB JKCIEPTHBIX OLEHOK Uil ONpElesICHHs IepCIeK-
TUB Pa3BUTHUS KOMIIAHWH, [UIS BBISABICHUS NPUMEHSEMbIX Ha HPAKTHKE CTPATETHUYECKUX KOHKYPEHTHBIX
MIPEUMYLIECTB.

Opueunanvnocms / yeHHocms UCcie006anus B TOM, YTO IpeasiaraeMas METOJUKa 1 alropuT™ (popMupo-
BaHUsI MEXaHW3Ma YCTOMYMBOIO PAa3BUTHUS MO3BOJIAIOT 00ECIIEYMBATh YCTOMYMBOCTD PAa3BUTHS HCCIIEAYEMOM
KOMITaHUH. BrieieHHbIe U onKMcaHHbIe 0a30BbIe KOMIIOHEHTHI MEXaHM3Ma YCTOWYUBOTO Pa3BUTUSI KOMIAHUU
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AO «Kazmnouray, no3BossitoT 3G QeKTHBHO aHaTM3UPOBATh, OLIEHUTh M PEATH30BaTh PUHIHIIEL YCTOWYHBOTO
Pa3BUTHS TaHHOW KOMIIAHHH.

Pezynemamut uccreoosanus. OCHOBHBIMU pe3yJbTaTaMU HCCIEIOBAHUS SIBIIOTCSA: CXeMa COCTaBJICHUS
MepeyvHs 3a/1a4 10 00eCIeUeHHI0 YCTOWYNBOTO Pa3BUTHsI KOMITAHUH; METOJIUKU (DOPMUPOBAHUST MEXaHU3Ma
YCTOMYHMBOTO Pa3BUTHsI KOMIIAHWU Ha OCHOBE MPOEKTUPOBAHUS YIIPABICHYECKHX HOBOBBEJCHUN 1 OeHUMap-
KHHTa; BbIJIeJIEHHE 0a30BbIX KOMIIOHEHTOB MEXaHM3Ma YCTOMYMBOIO Pa3BUTHsI M ONpeE/leIeHHEe MeXaHhu3Ma
ycroitunBoro pazsutus komnanuu AO «Kasmouray.

Knrouesvie cnosa: ycroiiunBoe pa3BUTHE, MEXaHU3M YCTOHYHMBOTO PA3BUTHS KOMITAHWH, KOHKYPEHTHBIE
peuMyIecTna, kommnanus «Kasmouray, 66 HUMapKUHT.

BBEJAEHUE

B coBpeMeHHBIX YCIOBHSX KOMIIAHUSM JUIs OOecleYeHus] pa3BUTHA Ou3Heca HeoOXOAMMO BHEAPECHHE
HOBBIX MHHOBAI[MOHHBIX pa3pabO0TOK, KOTOPHIE TO3BOJISIIOT 00ECIEYUTh UX YCTOWYHBOCTh Pa3BUTHS Ha 0aze
CTpaTerMYeCKUX KOHKYPEHTHBIX MPEUMYILEecTB. J{JIsi 3TOro KOMIaHUsIM TpeOyeTCs PEIIUTh CIOKHYIO 3a/aqy
o0ecreveHusi, BO-IIEPBIX, THOKOTO ¥ OBICTPOrO pearnpoBaHKs HA JUHAMHUKY U3MEHEHHS PHIHKA, BO-BTOPBIX,
(hopMHpOBaHUSI M Pa3BUTHsI KOHKYPEHTHBIX [TPEUMYIIECTB KOMIIAHHH Ha J0JTHH cpok [1]. Pemenne nanunoi
3aJ]aud YCIOXKHSIETCS POTUBOPEUNBOCTHIO TAKTUYECKUX U CTPATErMUECKHX JICHCTBHH TIpU ee pemieHuu. B
9TOW CBSI3M B HACTOSAIIEE BPEMs, MCCIIEOBAHNS MEXaHU3MOB M MHCTPYMEHTOB 00€CI€UeHHsl YCTOHYHBOTO
Pa3BUTHS KOMITAHUHM Ha OCHOBE CTPATErMYECKUX KOHKYPEHTHBIX MPEUMYILECTB M BOIPOCOB UX MPUMEHEHUS
OTHOCSTCA K O/IHOM U3 BeCbMa aKTyaJIbHBIX 3a/1a4 COBPEMEHHOM SKOHOMHUKHU.

00630p autepartypsl. B cratesix E. B. Pomanosckoii, E. I1. Ko3nosoii [2] 1 M. B. Henapko [3] uccnenona-
HBI U PACKPBITHI COJIEPKaHNE MEXaHU3Ma 00ECTIeYeHHUsT yCTOWYMBOTO Pa3BUTHSI, BBIIEIEHBI 0a30BbIe KOMIIO-
HEHTHI MEXaHWU3Ma YCTOWYNBOTO Pa3BUTHS U yCTOWYMBOCTD Pa3BUTHSI MAIIMHOCTPOUTENBHBIX MTPEAIPHUSITHH.
B pa6otax E. C. Mosrosoii [4] u M. M. MaxkoBoii [5] paccMOTpeHa METOAOJIOTHs YCTOHYUBOTO Pa3BUTHSA,
MOTEHIIMANBI YCTOHYMBOTO Pa3BUTHUS TOIUIMBHO-OHEPIETHYECKOTO KOMIUIEKCA M OIICHKa YCTOMYMBOTO Pa3BU-
TUSL HEPTSIHBIX IPEIPUITHH.

B pa6orax A. A. I'mbanynuna u 0. H. lllenko [6; 7] uccienoBaHbl MEXaHU3Mbl YCTOMYUBOTO Pa3BUTHS
AJIEKTPOIHEPIeTUYCCKUX MPEANPUSITUH M UHAUKATOPBHI JJIsi MOHUTOPHHTA YCTOHYUBOIO Pa3BUTHUSI PETHOHA.
MexaHnu3M MHTETpajJbHON OIEHKH YCTONYMBOCTH Pa3BUTHS MpepioxkeH B padore A. H. Ilyxamsckoro u mp.
[8]. Moaens MexaHH3Ma yCTOWYUBOTO Pa3BUTHUS KOMITAHUH ITyTEM PETyJIMPOBaHHS HHHOBALIMOHHOHN JESITEIb-
HOCTH nTocTpoeHa B ctathe O. H. I'puroposoii [9]. KoHrenius ycTOMYUBOTO pa3BUTHS MPOMBIITUICHHBIX TTPEI-
npusTHA uccnenosana B pabore A. M. [lunosoii [10].

CoBpeMeHHBIE Hay4YHbIE OCHOBBI M MOJIXO/BI K TIOCTPOSHHIO MHTETPAIbHOTO MOKA3aTeNsl YCTOMUUBOCTH
NPEANPUATUS TpOoaHATM3UPOBaHBI B cTathe T. A. Xynsaxosoii [11], a MeToguKa U MOJEIN OIIEHKU yCTOMU-
YUBOCTH PA3BUTHS PANIMYHBIX Mpeanpuatuii ucciaenoBansl B padore 0. K. Ilepcoro u np. [12]. Bonpocst
(dbopMHpOBaHUsI MEXaHM3Ma YCTOWYHBOTO Pa3BUTHSI NPOMBIIUICHHBIX TPEANIPUATHIA UCCIEOBAHbBI B padoTe
E. FO. Ky3uenonoii, C. B. Ky3nenona [13], a Mogenp yCTOWYHUBOTO pa3BuTHs mpenioxkena B ctatee O. B. Ko-
conamnosa, E. B. CtpoBckoro [14]. OcHoBHBIE (hakTOpBI, KOTOPBIE BIUSIOT HA YCTOHYMBOE Pa3BHTHE Ipe-
MPUSATHIA U UTHCTPYMEHTBI OLIEHKH YPOBHS X YCTOHUMBOIO Pa3BUTHUS HCCieoBaHbl B paboTax O. A. 3unrep,
A. B. Unbscosoii u C. B. Ky3uemona [15; 16], a B padote A. H. ITyxanbckoro u ap. [17] u3j10keHbI OCHOBHBIC
BOMPOCHI (POPMHUPOBAHMS MEXaHU3Ma YCTOWYMBOTO Pa3BUTHSI KOMITAHHH.

Bomnpocsl popMupoBaHHsS MEXaHH3MOB YCTOMYMBOTO Pa3BUTHSI PACCMOTPEHBI B psifie MCCIeJOBaHUM, Ta-
KHX Kak ucciiefoBanus A. A. 'mbanymuna, A. H. [Tyxansckoro u ap., E. FO. Ky3nenosoii, C. B. Ky3nerosa
[6; 8; 13], HO B 3THX M APYTUX U3BECTHBIX TPyJaX pPacCMOTPEHbI OPraHU3aIMOHHOE MPOEKTHPOBAHNUE B 00-
IeM, He MPHUBS3aHHOE K Mporeccy (POPMHUPOBaHUS OPTaHU3AIMOHHOTO MEXaHU3Ma B KOHTEKCTE YCTOWYHBOTO
pasBuTHs. Kak MoKa3bIBatOT pe3ysIbTaThl aHAIM3a B HAYYHBIX TPY/AaX B OCHOBHOM HCCJIEOBaHbI MEXaHH3MbI
YCTOMYMBOTO Pa3BUTHS MPOMBIIUICHHBIX MPEANPHUITAN pa3IMYHBIX OTPAciel, HO He PACCMOTPEHBI MEXaHU3-
MBI 00€CIIEYEeHHUS] YCTOMUMBOIO Pa3BUTHS ClielM(DUIECKAX KOMITaHUH, OKa3bIBAIOIIMX MOYTOBBIE YCIyru. B
9TOM CBSI3U B IAHHOW pabOTE UCCIICAYIOTCS MEXaHU3MbI 00€CIICYCHUS YCTOMYMBOIO PA3BUTHS HAITHOHAIIBHOTO
omeparopa mouroBoii cs3u AO «Kazmouray.
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OCHOBHBIMH TIOJIOKCHUSIMH JJAHHOW Pa0OTHI SIBISIIOTCS MCCIEAOBAHHS MO (OPMHPOBAHHIO MEXaHU3Ma
YCTOHYMBOTO pa3BuTus Komrnanuu Ha mpuMepe AO «Ka3nodra», Ha OCHOBE TEOPUH CTPATETMYECKOTO0 MEHE/I-
KMEHTa U 00ecTeyeHHsI KOHKYPEHTHBIX MPEUMYIIIECTB KOMIIaHHH.

OCHOBHASA YACTb UCCJEJOBAHUS

PaccMoTpum pe3ynbTaThl HCCIIEAOBAHUS 110 JOCTHKECHUIO TOCTABICHHOM 1IETIH, T. €. pe3yJIbTaTOB HCCIIe/0-
BaHUs MEXaHU3MOB U IIPAKTUYECKUX HHCTPYMEHTOB, KOTOPBIC OYIyT UCIIOJIH30BAHBI JIsI 00CCIICUCHHMSI YCTOM-
YUBOTrO pa3BUTHs KoMilaHuu «Kasmoura» Ha 0a3e ee CTpaTernyecKuX KOHKYPEHTHBIX TPEUMYIIECTR.

PrIHOYHAsI 5KOHOMUKA U [I00ATM3al[HsI SKOHOMHUKH, UMEIOIIUN CUCTEMHBIN XapakTep, U pa3BUTHE HAYYHO-
TEXHUYECKOTO TPOTpecca CTaBAT Mepejl JIIObIMUA KOMITAHUSMH, B T. Y. KOMIIAHHUSIM 110 OKa3aHUIO TTOYTOBBIX
YCIIYT U CBSI3U HOBBIC BJKHBIC 3a/1a4M 110 O0CCIICYCHHUIO YCTOMUUBOTO pa3BuTHs. Kak rmokasbiBaeT MpakTHKa
KOMITAaHUH, UMEIOIIUE PA3BUTHIH MEXaHU3M YCTOMUUBOTO Pa3BUTUsI OOBIYHO OOJIee YCIEIIHO Pa3BUBAIOTCS U
JIOCTUTAIOT BBICOKUX PE3YJIbTATOB. DTO YTBEPKIACHUE MOATBEPIKIACTCS pe3ysibTataMu ["apBapICKO# IKOJIbI
ousneca (HBS) u paznuunbix uccnenoanunii [2; 18; 19] (Pucynok 1).

PerTadensHOCTE akTHEOB (ROA)

4 - 9
PeHTabeTsHOCTE COOCTBEHHOTO 13,10%

kamaTana (ROE) 16,60%

16,30%
JIOXOIHOCTE Ha aKIIHIO

m KOMIIaHHH ¢ OTHOCHTETBHO HEPA3BHTOH KyTBTYPOH YIPaBIeHHS BONPOCAMH
YCTOHTHBOTO Pa3BHTHA

B KoMIaHHEH ¢ pa3BHTOH KyIbTYPOH YIPaBICHHA BONPOCAMH YCTOHYHBOIO Pa3BHTHA

Pucynok 1 — CpaBHeHne nokas3aresneil KOMIaHUH, UMEIOIIe OTHOCUTEIHHO HEPa3BUTYIO
U PA3BUTYIO KyJIbTYPY YIPABJIECHHS IIPOLIECCAMU YCTOMUNBOIO Pa3BUTHSI

[Ipumeuanue — cOCTaBIEHO aBTOpPaMH Ha OCHOBE HCTOYHHKOB [2; 18]

ITonsiTHe «ycTOMYMBOE pa3BUTHE KOMIIAHUM» IOAPA3YMEBAET BBIIOJIHEHHE KOMIIAHMEHW IOCTaBICHHOU
CTpaTeruy M JPYyruX IIAHOB e PadoThl, IyTeM PETYIISPHON peann3aluy TakKuxX Mep Kak:

— CBOEBPEMEHHOE BBISIBJICHUE M HEUTpaIu3anus pa3jJIndyHbIX yrpo3, KOTOPbIE MOI'YT HETaTUBHO BJIMATH Ha
HOpPMaJIbHYI0 pab0oTy KOMIIAHWH M BBIITOJHEHHUE IIJ1aHA;

— MOHHUTOPUHT ¥ ONlepaTUBHAS JIMKBUIAIUS OTKIOHCHUH OT MJIaHa KOMIIAHHH, KOTOPBIE MOTYT OBITh BBI3-
BaHbI ’TUMH YI'PO3aAMH.

B cooTrBercTBMM C ATUM MOAXOJI0M, YCTOWYUBOM SIBJISIETCS KOMIIAHUS, KOTOpasi B TEYEHUE JI0JITOr0 Mepu-
0J1a BpEMEHH CTaOMIJIBHO BBIMOIHSET CBOIO CTPATETHIO Pa3BUTHS M BCE IUIAHBI 110 JOCTHXKEHUIO CBOEH IeNH,
1 TEM CaMbIM PEaJIU3yeT CBOK MHUCCHIO. Takas KOMIAaHMs KaK IIPaBUIIO SBJISETCS JIMJEPOM HA PBIHKE 10 Ha-
IIPABJICHUIO CBOCH JAEATEIBHOCTH.

ITox TepMHHOM «MEXaHU3M YCTOMUYMBOIO Pa3BUTHS) IOHUMAETCS OPraHU3alMOHHAs IT0JCUCTEMA KOMIIa-
HUH, OCYIIECTBIISIONIAsA 1eATeIbHOCTD, HAPABJICHHYIO Ha 00ecliedeHre ee yCTOWIMBOro pa3BuTus. [Ipu aTom
KOMIIaHUEH CO31aeTCsl CTPYKTypa, COTPYIHUKH KOTOPOH pabOTaIOT COIVIACHO C ONPEJIeJIEHHBIM PErJIaMEHTOM,
a IPOJIYKTOM €€ IeATEIbHOCTH SBIISIOTCS MPEIIOKEHHBIE MEPHI, KOTOPBIE 00ECIEYUBAIOT YCTOWYMBOE pa3BU-
THE KOMIIAHUU.
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Ha ocHOBe BBIIIEHU3TI0KEHHOI'O MOYXKHO OTMETUTh, YTO CMBICT ()OPMUPOBAHHS MEXaHH3Ma YCTOMYMBOTO
Pa3BUTHS KOMIIAHUH CBOASTCS K IPOSKTUPOBAHUIO AEATEIILHOCTY KOMIIAHNH, HAIIPABJICHHYIO Ha 0OecreueHne
YCTOMYHMBOTO ee pa3BuTHs. [103TOMY 4TOOBI pemuTh 33124y (OPMUPOBAHHS MEXaHU3Ma YCTOHUMBOTO pa3BU-
THUSI KOMITAHUU CIIEAYET HCIIOJIb30BaTh U3BECTHBIE CPEACTBA U METO/IBI OPraHU3al[IOHHOTO TPOEKTUPOBAHUS.

CdhopmynupyeM yTOUYHEHHOE OIpefesicHHe IOHITUS «MEXaHM3M YCTOWYHMBOTO Pa3BUTHS KOMITAHUH
(MYPK)», nucnons3zyemoro B ganHoii ctatbe. MYPK sBnsieTcst opraHn3aninOHHON CHCTEMOH, COCTOSIIEH U3
COBOKYITHOCTH IMOJIpa3JielIeHHd, HHCTPYKIHH, TNIAHOB, periiaMeHTa, IPeICTaBIsIONNe CO00H MpeancaHust
o0s13aTeIbHbIE ISl BCEX COTPYJHUKOB KOMIIAHUHU, KOTOPble 00ECIIeYNBaIOT YCTOHYNBOCTh KOMIIAHHU.

OynkimoHansHO MYPK — 310 uenoBeueckast A€TeNbHOCTb, BHIIOTHAEMAas COTPYIHUKAMH KOMITAHUH OTTpe-
JICIICHHOM Pa0OTHI IO 00ECTIEYCHNIO0 YCTOMUNBOTO Pa3BUTHS, COTIIACHO MPHUHATHIM TipaBmiaM. C (hopmampHOH
touku 3pernst MY PK npezncrasnser opraHM3aliMOHHYIO CUCTEMY, IPOAYLUPYIOIIas ¢ HEOOXOAMMOH MepHOANY-
HOCTBIO IIaHbl OPraHNW3alMOHHO-TEXHUYECKUX MEPONPUATHH, KOTOPBIC HAIPABJIEHbI HA 00ECIEeYeHNe YCTOMN-
YUBOCTH KOMMAHUH. /laHHBIH MeXaHU3M NEepHOAMYECKH peau3yeT MPOLEecChl yUeTa U aHalHu3a pe3ysbTaToB
BBINOJIHEHUS YKA3aHHBIX MEPOIPUSITUI U COCTOUT U3 00ECHIEUNBAOIINX U (DYHKIIMOHAIBHBIX ITOJICUCTEM.

Ob6ecneunaronue noacuctreMsl MY PK 00betuHSIOT Opranu3aunoHHOe, HHPOPMAIHOHHOE, TEXHUYECKOE
u mporpammHoe obecniedenne. B MYPK ¢yHK1poHanbHas MoICHCTEMa UTPaeT BEAYIIYIO POib, TaK Kak B
9TOH MoJIccTEME Pa3padaThIBAIOTCS M PEANU3YIOTCS MEPOIIPUATHSI, HAIIPAaBJICHHBIC HA IPEIOTBPALLCHUE BO3-
MOKHBIX YTPO3 U KPU3HUCOB, MM HA JUKBUAAINIO UX ITOCIEICTBHMA.

CrnenyeTr OTMETHT, YTO BO MHOTHX KOMIIAHMSIX UMeIoTCs moxoxkue Ha MYPK Buzbl nesrensHOCTH, KOTO-
pBIe HEMOCPEACTBEHHO HE CBSA3AaHBI C OM3HEC-TPOIleCCaMU M HalpaBJICHHbIE Ha 00ecleYeHrne yCIOBHMA IS
0e30macHOro ¥ HOPMaJIbHOTO MPOTEKaHMs 3TUX MpoueccoB. K TakuMm BuaaM JIesTEIbHOCTH MOKHO OTHECTH
JeSTeTbHOCTh TIOYKapHOM YacTH, OT/esIa TEXHUKN 0e3011acHOCTH, ciyk0 OezomacHocTH, otaena CMK (ciyx-
0a cucTeMbl MEHEIXKMEHTA KauecTBa) U Apyrue.

Kak nokasbiBaeT OmbIT TSl pealin3aliii MeXaHu3Ma yCTOWYMBOTO Pa3BUTHS O0JIee MOIXOISIINMHU SIBIISIOT-
csl cIeAyIole opranu3auonsse popmarel MY PK:

— (hopMHpOBaHUE CIEUUATBLHOTO MOAPa3IeNICHHs B allapare yrnpaBlieHHsS KOMIIAHUEH, HApUMeEp, OT/Iel
WK AeTIapTaMEHT 00eceyeHNs] yCTOHYNBOTO PA3BUTHS;

— (opMupOBaHKE «MEKBEIOMCTBEHHON» MPOCKTHOW TPYNIIBI, 3aHUMAIOIICHCSl BOIIPOCAMH YCTOHUHUBOTO
pPa3BUTHUS KOMITAaHUMY;

— ompeJesieHHe U 3aKperUIeHUe 3a MOJTHOMOYHBIM JO0JKHOCTHBIM JIMIIOM OOS3aHHOCTH KOOPAWHAIINU pa-
00T 10 00ECTIEYEeHUIO YCTOWYHBOTO PA3BUTHS KOMITAHHH;

— CO3J1aHHE KOMUCCHH WJIM KOMHUTETA P COBETE TUPEKTOPOB MM MPaBJICHUN KOMITAHUH 110 00ECTIIEYeHU IO
YCTOWYMBOIO Pa3BUTHSI KOMITAaHUH,

B kauectBe ocHOBHOTO 6J710Ka ainroputMa BeinosHeHnss MY PK HeoOXx0auMo BBIACTHTE CXeMY COCTABICHUS
NepevHs 3a7a4 110 00eCIeUeHUsl YCTOHYUBOrO Pa3BUTUSA KOMIAHUU. JlaHHAas cxema ompeneseHus 3anad 1o
00€eCTeYeHUI0 YCTOMUMBOIO pa3BUTHsI KOMITAHUH MTPECTABICHA PUCYHKE 2.

Pacemotpum memoouueckyio cxemy ghopmuposanus MYPK. CoznanHas U peKoMeHIyemas 11t (hopMHupo-
Banus MYPK metonuka siBiseTcss pa3HOBUIHOCTBIO METOA OPTraHU3aI[IOHHOTO TPOEKTHPOBAHUS U MOJIyde-
Ha Ha OCHOBE MOAM(UKAINY N3BECTHOHN B TUTEpaType, Hanpumep, B [20] METOIUKH, Ha3pIBAEMOW METOANKON
MIPOEKTHPOBAHUSI YIPABIEHYECKUX HOBOBEEOCHUII.

Jloruka npoextupoBanust MYPK oTpakeHa Ha 3Tanax u cCOCTaBe MPOEKTHBIX JJOKYMEHTOB, OITUCHIBAIOIINX
MOCJIEI0BATEILHOCTD BBIMOIHIEMBIX PA0OT. DTarbl M COCTaB MPOEKTHBIX JOKYMEHTOB, (opmupyembie MYPK
TIPUBEICHBI B Ta0mie 1.

Taxum o6pazom npu pazpadoTke oprannzauuonHoi cucteMbl MYPK cosnarotes cnenyromue rpynmst 1o-
KYMEHTOB:

— TMOJIOKEHHE O MEXAaHU3ME YCTONUNBOTO Pa3BUTUSI KOMIIAHHU;

— MHOKECTBO TOJIOKEHHH O CTPYKTYPHBIX MOAPA3IEICHUAX, 3aHUMAIOIINXCS BOPOCAMHU YCTOWYHBOTO
pa3BUTHSA, JOHKHOCTHBIE HHCTPYKIIMH COTPYAHUKOB 3TUX MOAPA3IEIEeHNHN 1 JUTsl JOJKHOCTHBIX JIHILI, KOTOpPBIE
OyJlyT y4acTBOBaTh B pa3paboTke u peannsanuu MYPK;

— TMaKeT TEXHOJIOTUYECKUX WHCTPYKLUH, KOTOPbIE HEOOXOIUMBI JIJIsl peaTu3aliii METOAUKHU OIpeIeTICHUs
U TpeJOTBpAIlEHHS YTPO3 U BBHIIOIHEHUSI METOJUKH Pa3padOTKH MEpONpUSTHIA U paboT it oOecriedeHus
YCTOMYMBOCTH KOMIIAHUHU.
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IMpouecc

Pesyabrart

1. dopmupoBaHUE TPYMNIIBI IKCIIEPTOB

Crincok skcrniepToB 3 25-30 yer.

2. Kaxnprit 9KCIIEPTOB COCTaBJISIET

CITHCOK YTpo3

25-30 criuckoB yrpos

3. CocTaBiieHHE CBOJIHOTO CITHCKA yIpo3

CBOJIHBII CHIMCOK yrpo3

4. DxcrnepTH3a CBOJHOIO CIHCKA yrpo3

MToroBslii ciucok yrpo3

5. PamwxwupoBaHue yrpos ¢
K03 UIMEHTa KOMIIETEHTHOCTH

yueToM

OKOHYATEIbHBII CIUCOK YIPO3

6. Kaxplit osxcnept npenaraet 5-7
3agad MYPIT

25-30 nakeToB u3 5-7 3amau
NVPTT

7. CocTaBlieHHE CBOJHOTO CITMCKA 3314
MYVYPII

CBoanblii criucok 3agad MYPIT

8. Beigenenne 6-8 BaxHEHIINX 3a1a4
MYVYPII

6-8 BaxkHenmux 3agad MYPII

PI/ICYHOK 2 —Cxema OorpeacyicHrd 3a/ia4d 1o 00eCIIeYeHUTO YCTOIZHHBOFO Ppa3BUTHUA KOMIIAHUN

HpI/IMC‘{aHI/Ie — COCTaBJICHO aBTOpaMH Ha OCHOBE UCTOYHHKA [9]

Tabnuua 1 — Dranbl U cocTaB MPOEKTHBIX 10KyMeHToB MYPK

BHeapenuto MYPK u nononHurenbHbIx
Mep Ul pealln3aluy MpoeKTa

Ne HanmeHoBanue sTamnos CocraB 1 KpaTKoe OMHCAHUE JJOKYMEHTOB
1 Co3pmanme  koHmemuu — Mexanmsma | CozmepkaresnbHoe M (DOPMalTM30BaHHOE OIMCAHME 3aJaHHS MPOSKTa WM ITTOSCHHU-
YCTOHYHBOTO Pa3BUTHS TeJIbHAS 3aIHCKa
2 Oran gexomnosuimn MYPK PazpaboTanHbIif BONPOCHUK C Pa3IMYHBIMU BapUaHTAMH MPOEKTHBIX PEICHUN s
Ka)kgoro anemenTa MYPK
3 Oran koHCcTpyuposanus MYPK [epeueHp BEIOpAHHBIX IIPOSKTHBIX perreHui. CrcTeMa JJOKyMEHTOB I10 pean3alnio
MYVYPK: nonoxenue crpykrypHoro nozapaszaenenus no MYPK; nomkHocTHBIE MH-
CTPYKIMU COTPYIHUKOB JIAHHOTO ITOJpa3JeiICHHs; PErIaMEHThl M JIp. JOKYMEHTBI,
OIUCHIBAIONIHE PEXKHUM PabOTHI pazpabaTeiBaeMOi OpraHN3alMOHHON CHCTEMBI
4 Pazpabotka rpaduka BeimoaHeHHs Mpo- | CocTaBiseTcs KaJleHAapHbIH 11aH mo papadorke MYPK, mian paboTsl o Hammca-
eKTa HUIO U YTBEPKICHHIO JOKYMEHTOB Pa3pabOTaHHOTO MEXaHH3Ma yCTOMYHBOTO pa3-
BUTHSL.
5 ITpoBenenne pacyera skoHOMMYecKoi | CocTaBiseTcs cMeTa 3aTpar, KOTOpbIE CBsI3aHbl C peanusanuelt mpoekra. IIposo-
3¢ deKxTHBHOCTH JUTCS PacyeT SKOHOMHM W/MIIM NPUOBUIN, OKHJAEMbIC B PE3yJIbTAaTe BBIIIOIHCHUS
MYVYPK. PaccunTbIBaroTCsl 3Ha4E€HHs1 SKOHOMHUUECKOTO, TEXHUUECKOTO U COIUAILHOTO
sdpdexron
6 Pazpaborka mmmana wmeponpusitTust 110 | PaspabarbiBaioTcs IUIaH MEPONPUSTUIL IS NMOATOTOBKH KOMIIAHHU K BHEJPCHUIO

MCXaHu3Ma yCTOfI‘IPIBOl"O pa3BUTHUA, COCTABJIACTCA IIpOrpaMma WCTIBITAHUN BI)I6paH-
HBIX ITPOCKTHBIX pemeHHﬁ. PyKOBOI[CTBOM U3JaCTCs IIpUKa3 O CO34aHue BpeMeHHOﬁ
I'pynIibl 10 peajin3alnio IMMpOCKTa.

[Ipumeyanue — cocTaBieHa aBTOpaMH Ha OCHOBE HCTOYHUKOB [8; 13]
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Crenyromiast METOJIUKA OPTaHU3AIIMOHHOTO TIPOCKTUPOBAHNSI OCHOBaHA Ha OCHUMAapKUHTE, T.€. HA METO/IU-
K€ 3aMMCTBOBaHHsI OIBITA JIWAEPa B JaHHOW 00IaCTH, HAapUMep, KOMIIAHUK B 00JIACTH OKAa3aHMs MOYTOBBIX
yciyr. B 1aHHOR MeTOUKE IPOU3BOJAUTCS CPABHEHUE KOMIIAHUY C JIyYIIUMU KOMIIAHUSIMU 110 HAIIPaBJICHUIO
JeSITEIbHOCTH 1 BBIPa0aThIBAIOTCS ISHCTBUS, HAIPaBIICHHbBIC HA JIMKBHUIAIMIO Pa3pbiBa MEXKIy paccMaTpHBa-
eMOH U JIMAMpPYIOolIeH KOMIIaHUsIMH 3a cueT ¢opmupoBanust U peanuzannn MYPK. brok-cxema anropurma
pean3anny JaHHOW METOIUKHY NPUBEJIeHa Ha PUCYHKE 3.

[ )

v

OmnpejienieHne U BBOJI aHAIU3UPYEMbIX
(hakTOPOB M NEPEMEHHBIX KOMITAaHUN

v

OTOOp IMAUPYIONIMX KOMIIAHUN OTPACIH 110
HAIPABJICHHUIO JESITCIBHOCTH KOMIIAHUU

v

COop 1 oLIeHKa TOKa3aTeNeH TUINPYIOMUX
KOMITaHHH 110 BBIOpaHHBIM (hakTopam

g

CpaBHeHue nokKa3aTenei TMIUPYOIUX KOMIIAaHUH ¢

COOCTBCHHBIMH TIOKA3aTEIISIMH KOMIIAHUH U
OIpe/Ie/ICHHE Pa3phIBOB

.

Pazpabotka n peanmmzanms MYPK mist nepexpsitus,
JIMKBU/IALIUH Pa3pbIBOB

Pa3pbIBEI MEXy TMIEPOM U Ha
el KOMIaHUU JIMKBUIHPOBAHBI?

v

Pa3paboTka JONOTHATENLHBIX JCHCTBUI
I10 JTMKBUJIALUU Pa3pbIBOB

i

Buenpenne npoexra MYPK,
MOHHTODHHI M BBIBOJ PE3YJILTATOB

v

o)

Pucynoxk 3 — Anropurm peanusaruu Metoquku MY PK Ha ocHOBe OeHUMapKuHTa
HpI/IMe‘{aHI/Ie — COCTaBJICHO aBTOpaMu

[IpenyioxxeHHbIe U ONMCAHHBIE METOAUKN (opMupoBaHus U peanuzaund MYPK Ha ocHOBe MeTO10B opra-
HU3AIMOHHOTO POCKTUPOBAHMS 1 OEHUMAPKHHIa TIPU UCTIOIb30BAaHUU MX JUI1 KOHKPETHOW KOMIIAHUHU OIIK-
HBI OBITH aalTHPOBAHBI C Y4ETOM 0COOEHHOCTEH M yCIOBHH pabOTHI JaHHOH KoMIaHuu. B nanpHemmx uc-
CJIEI0BAHUSX aBTOPOB IJIAHUPYETCS aJallTUPOBATh IIPEAJIOKEHHBIE METOIUKH Il IPUMEHEHUS. K KOMIIaHUU
AO «Ka3znoutay.

Ne 6 (141) 93 Volume 6 No. 141




BU3HEC )KOHE FACKAPY: MOCEJIEJIEP MEH IIEHIIM/IEP
BUSINESS AND ADMINISTRATION: PROBLEMS AND SOLUTIONS

WHBecTOpOB M 3aMHTEPECOBAHHBIX CTOPOH MHTEPECYIOT B KOMIAHHIX MX MO3WIIMOHMPOBaHUE B 001acTu
ycToiunBoro pa3sutus, Hannuue MYPK, crparerun u nmporpammsl pa3BuTus, 1 1p. Mex1y yCTOWIHBOCTBIO
Pa3BUTHS KOMIIAHHW M OCHOBHBIMH ITOKa3aTeasiMu d()(HEKTUBHOCTH HX PabOThI MMEETCs KecTKas cBsizb. Ha
ocHoBe MYPK M0kHO OOBEKTUBHO OIICHUTHh YPOBEHb YCTOMYMBOTO PA3BUTHSI KOMITAHWH U IPUHUMATH pellie-
HHE 0 HEOOXOJUMOCTH TIEPEOPUEHTAIIH CTPATETHH Pa3BUTHS U YIIPABJIICHUSI KOMIIAHUEH [Tl (POPMHUPOBAHUS
€€ YCTOM4YMBOIr0 pa3BUTHSL.

Baytpuopranuzanuonnas cucrema MYPK cocTouT u3 ciemyrommx MEXaHU3MOB: OpPTaHHU3aIlUU YIIPaB-
JICHWS; MHHOBAallMOHHOTO; (PMHAHCOBOI'O; TEXHHYECKOTO, KOPIOPATUBHOTO TUIAHHPOBAHHS; (HOPMHPOBa-
HUsI MTHBECTHIIMOHHBIX PECYPCOB KOMITAHUH, CAMOOKYIIAEMOCTH, a TaKKe MH()OPMAIIMOHHBIX MEXaHH3MOB.
[Ipuuem oTaenbHBIE MEXaHU3Mbl OPHEHTHPOBAHBI Ha pEIICHHE KOHKPETHBIX 3a/ad paOboThl KOMIIAHHUH, a
ux cucrema spisercss MYPK. Takum oOpa3zom cuctema MYPK sBisieTcst KOMIUIEKCOM B3aMMOCBSI3aHHBIX
BHYTPEHHHUX CTPYKTYPHBIX MOJpa3elieHHH KOMITaHUH, KOTOpble OOECIEeYMBAIOT €€ KU3HEeCIOCOOHOCTh
U TIOBBIIICHWE DKOHOMUYECKOH 3()()EKTUBHOCTH C yYeTOM BO3MOXKHBIX Yrpo3 W Pa3IUYHBIX BHEUIHUX
(hakTopoB.

B crpyktypy MYPK MOXHO BKITIOUNTH CIIEAYIOLINE TUIIBI MEXaHU3MOB!

1. Coyuanvhvle mexanusmol, MPEICTABISIOT COO0H CUCTEMY MpaBWJI U HHCTPYMEHTOB, KOTOpBIe obecrie-
YHBAIOT Pa3paboTKy COLMAILHOTO U MHIUBUIYaJIbHOTO TOTCHIIMANIA TIepCoHalla KOMIIAaHHH, B CBOIO O4epe/Ib
o0ecrevnBaronie yCTOMYMBOCTh Pa3BUTHsI KOMITaHUH. K colraabHbIM MEXaHu3MaM MOXKHO OTHECTH: 00pa-
30BaHue, 3/[paBOOXpPaHEHNE U IPYTHe CUCTEMBI COIMAIEHOTO 00ECTIeYeHUs COTPYAHUKOB KOMIIaHHH;

2. Dxonomuueckue MexanHusmvl, SBISIOTCS UHCTPYMEHTAMH U MTPAaBUIaMH, OOBIYHO MPOTHUBOIOCTABIISIO-
e TpeOboBaHUAM U MOJIUTHKE KOHTPONIS U ynpasieHus. [1o kaTeropun s3KOHOMHUYECKHE MEXaHU3MBI pa3zie-
JISIIOTCS HA OCHOBE KOJIMYECTBA MHCTPYMEHTOB, HA OCHOBE IIEHOBBIX JIOKYMEHTOB M MH(QOPMAIMOHHBIX WH-
CTPYMEHTOB;

3. Okonozuueckue mexanusmbl, THOTJA Ha3bIBa€Mble MEXaHW3MAMU YUCTOT'O PA3BHUTHUS, ABISAIOTCS Hau-
OoJiee THOKMMH MeXaHU3MaMU. DTH MEXaHU3MbI Pa3pabaThIBAIOTCS KaK CPE/ICTBA, MO3BOJISIOIINE COKPATUTD
BBIOPOCHI TAPHUKOBBIX Ta30B. Kpome Toro, 3Tu MexaHU3MBI SBJISIOTCS HHCTPYMEHTAMH, TI03BOJISIOIINE UHBE-
CTUPOBATH YUCTBIE YHEPIETUUECKUE TEXHOIOIUH.

[To MHEHMIO aBTOPOB TaHHOH Pa0OTHI, yCTOWYHBOE pa3BUTHE MPEICTABISIET cOO0M MHOTOMEPHOE U ITOJTHOE
COCTOSIHME KOMIIaHWH, JJIS1 IOCTHKEHHSI KOTOPOTO0 HEOOXOIMMBI: KOHTPOJIb, KOOPAMHALNS, PETYIMPOBaHNUE U
HETIPEPHIBHOE COBEPIICHCTBOBAHUE TIeJIeH U cTpaTeruit pa3sutus u MYPK.

Kommanust AO «Kaszmoutay sBisieTcsl HallMOHAIBHBIM OTIEPATOPOM IOUTHI, KOTOpasi MPOBOJIUT TOCyAap-
CTBEHHYIO MIOJIMTUKY O COBEpIICHCTBOBaHUIO B PecyOnuke Kazaxcran mouToBo-cOeperareinbHON CHCTEMBI.
Cerojis1 TaHHas! KOMIIAHUS ITPEJICTBABIISIET CO00M CMMOMO03 OaHKa ¥ MOYTHI, a KaK [P0 MOYTOBO-COeperaTeib-
HOM CHCTEMBI TPEOCTABIISCT MOYTOBBIC, (DUHAHCOBBIC, areHTCKUE U Apyrue yciuyru. AO uMeeT ornpenesicH-
HbIE KOHKYPEHTHBIE [IPEUMYIIECTBA HA PHIHKE IIOYTOBBIX YCIIYT.

KoHKypeHTHBIE TPEUMYIIEeCTBa — 3TO CIIOCOOHOCTh KOMITAaHHU OTIEPATUBHO 00ECIEUYNTh KIMEHTOB M IO-
TpeOuTenel HOBBIMH YCIIyTaMH M TOBapaMH, KOTOPBIE SIBIISIOTCSI BOCTPEOOBAaHHBIMU B HACTOSIIIEM U OyAyIIeM
Ha pbiHKe. OCHOBHBIMU CTPATErMYECKUMHU KOHKYPEHTHBIMH NpeuMyliecTBaMy Komnanuu «Kasmnouray sBis-
FOTCSL:

— CTaTyC HALlMOHAJIBHOI'O OIIEpaTOpa MOYTHl CTPAHBI, KOTOPBIM I03BOJIIET UMETH OIIPE/IEIECHHbIE IIPEUMY-
HIecTBa Mepe] JPyruMH UTPOKaM MOYTOBOro phiHKa PecryOnuku Kazaxcra;

— MIMPOKUI accopTUMEHT npeaoctaBisgeMbix AO «KazmouTra» mo4ToBbIX, GUHACOBBIX, aT€HTCKUX U JPY-
TUX yCIIyT Ha BCEH TEPPPUTOPUI CTPAHBbI, B T. Y. U B CEJIbCKOM MECTHOCTSIX, I'/I€ aHAJIOTUYHbIE YCIYTH APYTHUX
KOMIIaHUH HE JIOCTYITHBI;

— HAJIMYKE U peasTu3alys IPorpaMMbl CEPBUCHOTO 00CITY)KUBaHHS KIIMEHTOB, U BEICOKUI YPOBEHb BHE/IPE-
HUS aBTOMaTH3MPOBAaHHBIX CUCTEM, CPEJCTB U METOJ0B MH()OPMAIIMOHHO-KOMMYHHKAIIMOHHBIX TEXHOJIOTHH.

Ha ocHOBe npoBeJEHHBIX UCCIIEIOBAHUN U aHAJIM3a MOYKHO BBIJIEJIUTh OCHOBHBIE 3JIEMEHThl MEXaHU3MA
YCTOHYMBOI'O Pa3BHUTHUs, SIBJISIOIIUMUCS Oa3oBbiMU KomroHeHTamu MYPK. Bazoseie kommonentst MYPK
MIpUBE/IEHBI HA PUCYHKE 4.
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ba3zoBrIe KOMIIOHEHTHI
MEXaHW3Ma YCTOWYMBOTO Pa3BUTHUS
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Pucynok 4 — bazosbie komnoneHTsl MYPK
[Ipumedanme — cOCTaBIICHO aBTOpaMU Ha OCHOBE UCTOYHUKOB [13; 15]

Hanee ¢ nennio hopmupoBanus MYPK noapobuee onmmiem comepskanme ero 0a30BEIX KOMITOHEHTOB.

1. Cmpamezuueckue yeau komnanuy. OCHOBOIIONATAOMIAS TI€7Th, 00ECTIEYNBAIOIIAs YCTONYNBOCTh Pa3BH-
THS KOMITAHWH, (OPMHPYETCS Ha OCHOBE PE3yJIbTATOB aHATN3a B3aNMOICHCTBHUS 00IIEH CTpaTeTuu pa3BUTHUS
KOMIIAaHUHM ¥ BO3MOYKHOCTEH €€ YCTOHYMBOTO pa3BUTHS. Bce KOMMaHWH XOTST JOCTHYh BBICOKOTO YPOBHS
MIPOM3BOICTBA, MAKCUMHU3UPOBATH 00EM MPOU3BOIUMON TPOTYKIIUHN, OKA3bIBAEMBIX YCIYT W YIYUIIHTh MX
Ka4eCTBO, YBEIINIUTH MPHUOBLTb, MUHUMHU3UPOBATH MTPON3BOACTBEHHBIE M3/IEPIKKH, OTXOBI M KOJTMYECTBO Opa-
KOB U T. JI. DTH CTPEMJICHUSI KOMITAHUN BBIPAKAIOTCS B UX TENAX.

2. Memoowvt u uncmpymenmol mexanusma. Merogsl MYPK sSBISIOTCSI COBOKYITHOCTBIO TIPABHWJI U TIpHE-
MOB BO3/ICHCTBHS CyOBEKTa YNPaBJICHUS Ha OOBEKT yNPaBJICHHUS, YTO 00ECIIeYNBACT KOOPINHAIINIO UX JeH-
CTBUH TIpM peayu3alliy YIpPaBIEHHS C IETbI0 AOCTH)KEHUS MOCTABJICHHOHN e yCTOWYHUBOTO PA3BHUTHSI.
Metonst MYPK nogpaznensitoTcsi Ha S5KOHOMUYECKHE, COLMANIbHBIE M 3KOJornyeckue. Bo MHOruMx oTpa-
CJISX B T. 4. B IIOYTOBOW OTPACIH JOJITHE TOJBI B OCHOBHOM Mpeo0iaiaay KOMaHIHbIE, aIMUHICTPATHBHBIE
METOJIBI yTIPABJICHUS B yIIepO SKOHOMHUYECKHMM METOJI[aM. DTO COOTBETCTBOBAJIO MPHHIIMIIAM CO3JAHHS U
(YyHKIIMOHUPOBAHUS KOMaHIHO-aIMIHUCTPATUBHON IKOHOMHUKH. B HacTosmee Bpemsl B KOMITAHHUSIX TPEO-
Omazaer posib IKOHOMHYECKHX METOJIOB YIPaBICHHUA. JTO O3HAYAET MEPEeX0/] K PRIHOYHON AKOHOMHUKE, PBI-
HOYHBIM OTHOIICHHUSAM. J|aHHBINA Tepexo]] MpeAronaraeT 0TKa3 oT MPSIMOTO M HETIOCPEACTBEHHOTO YYacTHus
roCy/apcTBa B TPOIECC YIPaBIEHHUS TPOM3BOJICTBOM, W PEANHU3YIOTCS JIHIIb METOJBI TOCYAAPCTBEHHOTO
perynupoBaHusl SKOHOMHKH. B KadecTBe OCHOBHBIX HHCTPYMEHTOB, PEAIM3YIOIINE YKOHOMHYECKHE METO-
IIBI YOIPaBIEHHSI MOXXHO OTMETHTBH: HAJOTH, TMOUUIMHBL, JIHUIEH3UPOBaHUE;, OIO/KETHOE (hHHAHCHPOBAHHE,
IeHbl U Ap. Takke, MOKHO OTMETHTH IienecoodpasHocTs popmupoBanns MYPK ¢ nmpumeHeHHEM HHCTPY-
MEHTOB T'OCY/IapCTBEHHOTO peryiupoBanud. [Ipu 3ToM, Bce HHCTpYMEHTHI MOYKHO Pa3fefuTh Ha CIeIyIOIIre
TpyTIIHL:

- MHCTPYMEHTBI, KOTOPbIE HAIlpaBJIEHbl HA PKOHOMHUYECKY0 cocTaBistonyto MYPK;

- MHCTPYMEHTBI, AKTHBU3UPYIOIIHUE COUANIbHYIO cocTaBstonyo MYPK;

- HHCTPYMEHTHI, KOTOPBIC HAMpaBIeHBI Ha (HOPMHUPOBAHUE IKOJIOTHUCCKON cocTaBisonet MYPK.

3. Ipunyunet MY PK. DTH IpUHIATIBI TIPeTHA3HAYCHBI 7151 oOectiedeHus 3 HEeKTUBHOCTH (PYHKITHOHUPO-
Banus MYPK u pazaenstorcs Ha:
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- IPUHIHUIT CAMOCTOSITEIbHOCTH M cCaMO(pUHAHCHPOBAaHUS KOMIIAHUH;

- IPUHIIMIT OTBETCTBEHHOCTH M 3aMHTEPECOBAaHHOCTH;

- IPUHIIMIT 3I€KBATHOCTH MEXaHU3Ma U THOKOCTH;

- IPUHLUI CO3/1aHUE U BHEJPCHNE MHHOBAIIMOHHBIX TEXHOJOTHH, B T. 4. CPEJCTB HHPOPMAITUOHHBIX TEX-
HOJIOTHH;

- IPUHIIMAIT Pa3HOOOpa3us OKa3bIBAEMBIX YCIYT W OPUEHTANNN Ha ITOTPEOUTENs.

B HayuHoIi uTepatype u3BECTHBI ApyTue MOAX0Abl K rpynnupoBke. [1o MHEHHIO aBTOPOB, TPUMEHUTEINb-
HO K KOMITaHHUSIM, OKa3bIBAIONIMX ITOYTOBBIE YCIIyTH OoJiee Ienecoo0pa3Hee BBIICTIPUBEACHHOE Pa3ieiIeHIe
OCHOBHBIX NpuHUKIIOB MYPK Ha rpynmsl.

4. @axkmopul 6030elicmeus Ha MexaHusm, ONPEIeIsOT yCIOBUS pa3BUTHA KOMIIaHUH. JlaHHbIA 0a30BBII
KOMITOHEHT SIBIISIETCSI BYKHBIM OOCTOSITETILCTBAM B Ipoliecce dpPEeKTUBHON paOOThl KOMITaHWHU. Bhiienenne
9THX (PaKTOPOB BBI3BAHO HEOOXOMMOCTBIO PEIICHHS BOIIPOCOB 00ECIICUEHHsI yCTOWYMBOTO Pa3BUTHS U 00ec-
MeYeHUsI )KU3HEACATEIbHOCTH KOMIIAaHUU. TakuM 00pa3oM, y4eT BIHUSHUS BHEIIHUX U BHYTPEHHUX (PaKTOPOB,
MOJICpHH3AIIHS ACITEIHLHOCTH BHYTPH KOMIIAHWH TI03BOJISIET 00ECTIEYUBATh YCTOMYNBOCTD PAa3BUTHS KOMITA-
HUU ¥ HEMIPEPBIBHOTO pa3BHUTHSA. J{JIs BceX KOMITAHWN BaKHO HE MPOCTO JOCTIKEHNE YCTOWYMBOCTH, a CaMOe
rilaBHOE, 0OecreyeHrne yCTOMUYMBOrO Pa3BUTH U B Oy TyLIEeM.

Tak Kak B CBOEH AEATENbHOCTH KOMIAHUU MPUXOIUTHCS B3aUMOACHCTBOBATH C IPYTUMU KOMIIAHUSIMU U
UTPOKaMH Ha PBIHKE, JUIS OLIEHKH YCTOMYMBOCTH Pa3BUTHS KOMITAHUU CJeyeT MpOaHaTU3uPOBaTh YCIOBUS
U pa3inuvHble (PaKTOPbI, KOTOPbIE OKA3bIBAIOT BIMSAHUS HA HEE CO CTOPOHBI. [Ipy NpUHSTHS CTpaTern4eckux u
TAKTUYECKHUX PEIICHNH HEOOXOINMO YUYHUTHIBATH STH BHEITHHUE BIMSHUSA U B3aUMOJICHCTBIE KOMIIAHHUH C JIPY-
'UMU cTpyKTypamu. [IpaBuibHOe ompeenieHne u naeHTH(HUKAIMS XapaKTepa BHEITHUX (DaKTOPOB TIO3BOJISIET
KOMITaHUH YCIICHIHO U YCTOHYMBO Pa3BUBATHCS B OyAyIIEM.

5. Oyenka ypogHsa ycmoudugo2o pa3eumus KOMHAHUY OTHOCUTCS TakXKe K OJHOMY M3 BaKHBIX KOMIIO-
HentoB MYPK. Ilpu orieHke ypoBHS YCTOWYHBOIO pa3BUTHS KOMITAaHUU B OCHOBHOM YYHTHIBAeTCS BIMSHHE
9KOHOMHUYECKHX, IKOJIOTHUECKUX, COLUAIBHBIX, BHYTPEHHUX W BHENMIHUX (akTopoB. B mporecce aHammza
COCTOSIHUASI KOMITAHWH BBIABIIIOTCS HHCTPYMEHTH 1 MYPK, koTOphie HeoOXxoammMo 0OHOBIATE. HeoOxomu-
MOCTh aHaJlu3a, Pa3lIMYHBIX HCCIEAOBAaHUIN JESATEIbHOCTH KOMIAHUM M OLIEHKH JMHAMHUKU €€ YCTOWYMBO-
IO pa3BUTHUSl BOBHUKAIOT U B MPOLECCE PELICHUS 3a/ay IJIaHUPOBAHUA, pealu3aluu CTPATETUU KOMIIAHUU,
a TaKkKe MPH COMOCTABJICHWH TIOCTABJICHHBIX IIeNIel C JOCTUTHYTBIMU PE3yJIbTaTaMH, OIEHKH YPOBHS HX
JOCTHIKEHUS

OcHOBHasl 337]a4a aHAJIM3a U OLICHKU YPOBHS YCTOMYMBOIO pPa3BUTHUSI KOMIIAHUM 3TO — BBISIBIIEHUE CaMbIX
Ba)KHBIX M TIPUEMJIEMBIX ITapaMeTPOB IS pean3aliy OLEHKH COCTOSHHS KOMITAHUY W JTUHAMUKH €€ Pa3BH-
TUs. Y CIIEIIHOE pellleHue JaHHOW 3ajlaui TI03BOJISIET MPABUIIBHO ONPEAETUTh MOTEHUHAN eI TETbHOCTH KOM-
MIaHUH | TIPOCIICIUTH TMHAMHUKY OCHOBHBIX TIOKa3aTelieil. B pe3ynbraTe mosBUTCS BO3MOXHOCTH BHIPa0OTaTh
pexkoMeHmaruu s pazpabotku MYPK.

Ecnu co3nana HeoOXxonumas cucteMa okaszaTtelsiel JesiTeIbHOCTH KOMITAHUY ISl ONIPEACIICHUs] YPOBHSI €€
YCTOMUYMBOI'O Pa3BUTHSI, TO MOXKHO BJIMATH HAa MPOLECC YCIEIIHOTO YIPABIECHUS CTPATErMUYECKUM PAa3BUTHEM
KoMIanuu. Takum 00paszoM, JUTsl IPOBEICHUS aHAN3a Pe3yIbTaTOB Pa0OTHl KOMITAHHUH, KOTOPBIA CTIOCOOCT-
BYET NMPOBEACHUIO TUArHOCTUKN YCTOMYMBOCTH Pa3BUTHSI KOMIIAHUH, HEOOXOJUMO pa3paboTaTh U MPUMEHHUTh
[10Ka3aTelld yCTOMYMBOTO Pa3BUTHUSI KOMIIAHUU.

6. OnepamueHnoe ynpagienue, KOOpOUHayusi u 6HeceHue KOppekmuposku. JIaHHBIA MEXaHW3M yCTOW-
YUBOTO Pa3BUTHUS KOMIAHUM YUYUTHIBACT ACHEKThl OPraHU3allMyd W YIOPABICHUS NEATEIbHOCTHIO KOMIIA-
HUU U KaK CPEJICTBO KOOPAWMHAIMHM 3HAUMTEIHHO YIPOILAeT padoTy MeHemkepoB kommnaHuu. Kak nsBect-
HO Jr000€ ymnpaBlIeHHE 3aKII0YaeTCsl B peaji3alliy IpoLecca MPHUHATHS PELICHUH M BBIPAOOTKH YIpaB-
JISIOUINX BO3JCUCTBUII HA YIPAaBIsSEMBIH OOBEKT, COOTBETCTBYIOIIME NPUHATHIM pereHusM. Ctpate-
ruyeckas Leidb M JApyrue MeXaHu3Mbl ycroWuuBoro paszsutus kommnanun AO «Kasmoura» mpuBeneHs!
B Ta0uIe 2.
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Ta6nuna 2 — KoMnoHeHTs! ycToitunBoro pa3sutus komrnanuu AO «Kasmoaray

Ne | Kommonentst MYPK | UcTounuk AO «Kasmouray»
1 Crparernueckas 1eib | YeraB AO «Kasmo- | [IpenocraBnenue yeiayr B cepe MOUTOBOW NESTEILHOCTH, OpraHU3aIHs pe-
AO «Kasmouray YTa JIOCTaBIICHHs OOLICOCTYIHBIX YCIYT MOYTOBOM CBSI3U, CIICIHATBHON CBS3H,
OCYIICCTBICHUE (PMHAHCOBOH JIESITEIEHOCTH U OKa3aHHE (PHHAHCOBBIX yCIyT
2 Mertoap! 1 HHCTpyMeH- | [010oBBIE OTYETHI CtumynupoBaHue pa3padOTKH U BHEAPEHUST HOBBIX HH(POPMAIIMOHHO-KOMMY-
T MYPK KOMITAaHUH HUKAlMOHHBIX TEXHOJIOTMI U aBTOMAaTHU3allM1 IPOIECCOB, MHHOBAILIMOHHBIX

TIPOEKTOB, SKOHOMHUYECKOEC U MOPAJIbHOE CTUMYJIIMPOBAHUE, TCXHUKO-3KOHO-
MHUYCCKOEC TNTAHUPOBAHUEC

3 [Mpunnuns: MYPK Ortyertsl 1o ycroid- | B otuerax AO «Kasmnouray B 00/1acTH YCTOWYNBOTO PAa3BUTHSI OTPAKAIOTCSI
YUBOMY Pa3BUTHIO | IPUHIIUITBI OTBETCTBEHHOCTH M 3aMHTEPECOBAHHOCTH, Pa3HOOOpa3Hs OKa3bl-
BAEMbIX YCIYI ¥ OPHEHTAIMH Ha OTPEOUTEIs, @ TAKIKE CO3/IaHUE U Pa3BUTHE
CHUCTEMBI 3JIEKTPOHHOM KOMMEPLIUH.

4 ®daxropsl Bo3aelcTBus | [010BbIe OTYETH V3MeHeHHe Kypca HallHOHAIBHOI BaJIIOTHI 110 OTHOIICHHIO Kypca $ K IpyruM
Ha MEXaHH3M KOMITAaHUHT BAJIIOTaM; BHYTPSHHSISI M BHEIIHsIS onuTHKa Pecrry6nmku Kazaxcran u apy-
THX CTPaH; YKOHOMHUYECKOE COCTOSIHUE NOTPEOUTENeH U Pa3BUTHSI TEXHOIIO-
THU B TIOYTOBOM pBIHKE

5 OreHKa ypOBHA Otuersl o ycToil- | Komnanus exeronHo myOnuKyeT OTYETHOCTh B 00JIaCTH YCTOMYMBOTO Pa3BU-
YCTOWYHBOTO PAa3BUTHS | YMBOMY Pa3sBUTHIO | THA B cocTaBe rogoBoro ordera AO «Kasnoura». B 1aHHOM I0KyMeHTE OTpa-
kommanun «Kasmouta» xKarorcst ypoeHb pa3Butusa AO «KasnouTta». YpoBeHb YCTOHUMBOTO pa3BUTHUS

KOMITAHUH B OCHOBHOM 33aBHUCHT OT PEHTA0EIbHOCTH peaan3aiu MPOLyKINT
1 YCIIyT; OT KaUTalIn3aluy YUCTON MPpUObIIH 1 OT 3P HEKTUBHOCTH NHBECTH-
IIHOHHOH NeATeTbHOCTH MPEANPUSITUSL

6 OneparuBHoe ynpas- | [onoBble oTueTs OrnepaTuBHOE yIpPaBICHUE U KOPPEKTUPOBKYU PEAU3YIOTCS B 3aBUCUMOCTH OT
nenue, koopauHauus | AO «Kasmnouray CJIOKUBILCHCSA CUTYallUU, IPU BO3MOXHBIX PUCKAX U U3MEHEHUSAX, KOTOPBIX
U BHECEHUE KOPPEKTU- HEOOXOMMO JINKBUUPOBATD.
POBKHU

[Ipumeuanue — cocTaBieHa aBTOpaMH Ha OCHOBE UCTOYHUKA [21]

HpI/IBﬁ,Z[CHHBIC KOMIIOHCHTBI OCHOBHBIX MCXaHHU3MOB yCTOﬁ‘IHBOFO Ppa3sBuTUA NPUCYILIE KOMIIAHUAM, 3aHU-
MarIMXCcAa IIOYTOBBIM OM3HECOM.

INOJIYYEHHBIE PE3YJIbTATHI (BbIBOAbI)

Kak moka3pIBatoT pe3ysbTaThl aHAIN3a U CTATUCTUYECKUE JaHHbIE, KOMIIAHUH, UMEoLe chopMUpOBaH-
HBIE MEXaHU3Mbl YCTOMUMBOIO PA3BUTHUS M CTPEMSIINECS K YCTOMUMBOMY Pa3BUTHIO BBI3BIBAIOT 3aMHTEPECO-
BaHHOCTb CTOPOH, B T. 4. HHBECTOPOB. Kpome Toro, KOMnaHuu, NCIOJIB3YIOIINE PAa3BUTHIII MEXaHNU3M yCTOM-
YMBOI'O Pa3BUTHUS, SBISIOTCS OOJiee YCIEUIHbIMY, Pa3BUBAIOTCS M JOCTUIAIOT BBICOKHX pe3yJbTaToB. Takue
KOMITaHUH, KaK IPaBUJIO, YCTAHABIMBAIOT TECHBII KOHTAKT C HHBECTOPaMH, MMAPTHEPAMH U MIOTPEOUTEISIMU U
CTAHOBSITCS JINAAEPAMHU PHIHKA B 00JIACTH CBOMX JEATEIBLHOCTEH.

K ocHOBHBIM pe3ynbTaTaM, OJyYEHHbIE IPHU BBIIOIHEHHSI JAHHOTO UCCICI0BAHUS MOKHO OTHECTH:

- IPOBEZAEH aHAJIM3 MCCIIEIOBAaHUN B 001acTH (POPMUPOBAHUS MEXAaHU3MOB YCTOHUNBOTO Pa3BUTUS Y TOU-
HEHBI OHATHUS «yCTOWYMBOE PA3BUTUEY, KMEXAHU3M yCTOWYMBOTO Pa3BUTHY;

- CO3JlaHa M OIIMCAaHA CXEMa COCTABJICHUS MEPEeyuHs 3a/ad 110 00ECIEeYEHUI0 YCTOHUMBOIO Pa3BUTHS KOM-
MaHWH;

- IpeAJIoKeHa MeToauKa (JOPMHUPOBAHUS MEXaHU3Ma YCTOHYMBOIO Pa3BUTHsI KOMIIAHMM Ha OCHOBE IPO-
CKTHPOBAHUS YIPABICHYECKUX HOBOBBEICHUH 1 CO3[]aH AITOPUTM peasIn3alii METOANKN YCTOWYHUBOTO pas-
BUTHSI HA OCHOBE OCHUMApKUHIa;

- BBIJICJICHBI M OITUCAHBI OCHOBHBIE 3JIEMEHTbI, BXOASIINE B 0a30Bble KOMIIOHEHThI MEXaHN3Ma YCTOMIMBO-
IO pa3BUTHS,

- OTIpeZieTIeHBI M OTIMCAaHBI 0a30BbIe KOMITOHEHTHI MEXaHU3Ma YCTOWYHBOTO pa3Butus kommannu AO «Kasz-
MIOYTaY.
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[pennoxxennsie meroauka popmuposanust MYPK Ha ocHOBe mpoeKkTHpOBaHUS yNpaBlieHUYECKIX HOBOB-
BEJICHUI M anropuT™M peanuzanun Metoanku MYPK Ha ocHOBe GeHUMapKuHTa peKOMeHAyeTcs it popMu-
pOBaHMA M peajH3aly MeXaHW3Ma yCTONYMBOTO Pa3BUTHS PA3JIMYHBIX KOMIIAHWH, B T. 4. Komnanuu AQO
«Kasznoutay. [Ipu 3TOM cienyer ananTUpoBaTh JaHHbIE METOAUKH U KOHKPETHOW KOMITAHUU C YUETOM ee
0COOEHHOCTEH U YCIOBUH PaOOTHI.

Kax BugHO U3 pe3ynbTaToB UCCIEA0BaHUs, B COCTaB 0a30BBIX KOMIIOHEHTOB MEXaHU3Ma YCTOWYHBOTO pa3-
BUTHSI KOMIIAHUU BXOJAT: CTPATETMYECKUE L€ KOMIIAHUU; METOJIbl U MHCTPYMEHTbI MEXaHU3Ma; IIPUHIU-
sl MYPK; dakTopsl Bo3elicTBHSI HA MEXaHU3M; OLIEHKA YPOBHS YCTOMYMBOTO Pa3BUTHsI KOMIIAHWH; OTepa-
THUBHOE yIIPABJICHUE, KOOPAVHALMS U BHECEHUE KOPPEKTUPOBKHU. JlJIsl peanusanuu S3KOHOMUYECKUX METOI0B
YIIPABJICHHUS] KOMIIAHUEH CIIEyET IPUMEHUTh UHCTPYMEHTBI TOCYAAPCTBEHHOIO PETYJIMPOBAHMS KaK: HAJIOIH;
NONUTHHBI, JTHIEH3UPOBaHUE; O0KeTHOEe (PMHAHCHPOBAHKE, peryUpoBaHue LieH u ap. [Ipuuem, B 3aBuCH-
MOCTH OT BUJA COCTABJISIFOIIMX MEXaHU3MOB YCTOMYMBOIO Pa3BUTHsI BCE HHCTPYMEHTHI JEJISTCS HA TPYIIIBL:
WHCTPYMEHTBI, HalpaBJeHHbIe Ha IKOHOMHUYECKYIO cocTaBistonyio MYPK; uHCTpyMeHThI, KOTOpbIE Mpej-
Ha3HAYeHBI JJIsl aKTUBU3AIMN COIMaIbHOM cocTapisitomeit MY PK; nHcTpyMeHTsI, HanpaBieHHbIe Ha popMu-
poBaHue KOJIOTHUecKor coctapisironieit MYPK.

C nenpio GopMUPOBaHMSI MEXaHM3Ma YCTOWYHMBOTO PAa3BUTHSI KOMIIAHHUHU CIIEIyeT NPOaHAM3UPOBATh €¢
JIeSITENbHOCTD, BBISIBUTh IVIABHBIE TEHJCHLMU M HAIPABIICHUS PA3BUTUS MCCIENYEMON KOMIIAHMM, a TaK¥Ke
U3Y4YUTh JUHAMUKY OCHOBHBIX MOKa3aTenell. IlosydeHHbIe pe3ynbTaThl TAKOTO aHaIU3a, U3YyUYEHUs JeATelb-
HOCTH M JUHAMUKH KOMIIAHUU ITO3BOJISIOT OIIPENEIUTh €€ LN U 33Ja4l, a TAKXKE BbIJCIUTh OCHOBHBIE Ha-
NpaBJICHUS 110 OTPEIICHUIO CTaOMIIBHOTO pa3BUTHsL, U popmupoBanus MYPK.
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MECHANISMS FOR ENSURING THE SUSTAINABLE DEVELOPMENT OF THE COMPANY
«KAZPOST» BASED ON STRATEGIC COMPETITIVE ADVANTAGES

K. Orazbayeva!, M. Niyazov'*
'Kazakh University of Economics, Finance and International Trade,
Nur-Sultan, Republic of Kazakhstan

ABSTRACT

Purpose of the research is to study the mechanisms used to ensure the sustainable development of the
company based on strategic competitive advantages on the example of the «Kazpost» company.

Methodology. The research uses: a methodology based on the application of general scientific methods to
ensure sustainable development of the company and methods of strategic management for the development
of strategic competitive advantages; statistical methods for analyzing the state and development of a company
and methods of expert assessments to determine the prospects for the company's development, to identify
strategic competitive advantages applied in practice.

The originality / value of the research lies in the fact that the proposed methodology and algorithm for the
formation of a sustainable development mechanism make it possible to ensure the sustainable development
of the company under study. The highlighted and described basic components of the sustainable development
mechanism of the company «Kazpost» JSC make it possible to effectively analyze, evaluate and implement the
principles of sustainable development of this company.

Findings. The main results of the research are: a scheme for compiling a list of tasks to ensure the sustainable
development of the company; methods of forming a mechanism for sustainable development of the company
based on the design of management innovations and benchmarking; highlighting the basic components of the
sustainable development mechanism and defining the sustainable development mechanism of the company
«Kazpost» JSC.

Keywords: sustainable development, the mechanism of sustainable development of the company,
competitive advantages, the Kazpost Company, benchmarking.
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BU3HEC U YITPABJIEHUE: ITPOBJIEMbI 1 PEILIEHU A
BUSINESS AND ADMINISTRATION: PROBLEMS AND SOLUTIONS

CTPATEI'USJIBIK BOCEKEJIECTIK APTBIKIIBIJIBIKTAPFA HEI'I3JIEJII'EH «KA3IIOLLITA»
KOMITAHUACBIHBIH TYPAKTbBI JAMYbBIH KAMTAMACBI3 ETY MEXAHU3M/IEPI

K. H. Opa3zoaesa!, M. H. HusizoB!*
'Kazak 5KOHOMHKa, Kap Kbl XKHE XaJIbIK apaiblK cay/ia YHUBEPCHUTETI,
Hyp-Cynran, Kazakcran PecyOikacst

AHIATIIA

3epmmey  maxcamur  «Kasmomra» KOMNAHUSCHIHBIH — MBICANIBIHIA CTPATETHSIBIK  09CEKENIecTiK
apTHIKIIBUTBIKTAPFA HET13/IeITeH KOMITAHUSIHBIH TYPAKThI JaMybIH KAMTAMAachI3 €Ty YIIIiH KOJJJaHbUIAThIH Me-
XaHU3MIIEP/Ii 3epTTey OOJBIT TaOBLTAIbL.

9oicnamacsl. 3epTTEyNi OPBIHIAYAA: KOMIAHUSHBIH TYPAKTHl JaMYyBIH KaMTaMachl3 €Ty VIIiH Kbl
FBUTBIMH TOCUIIEPIH KOJMaHyFa HETI3ACNTeH 9MiCTEME MEH CTPATETHSIIBIK OOCEKEIECTIK apTHIKIIBUTBIKTAPIbI
JAMBITy YIIIH CTPaTeTHsUIBIK 0Oackapy TocUIepi; KOMIIAHUSHBIH JKaFaalbl MEH JaMybIH TaJay/blH
CTATUCTUKAJIBIK TOCUIIEpl KoHE KOMIAHUSHBIH JaMy IIepCIEKTHBAJIAPBIH aHBIKTAy MEH Toxipubesne
KOJIJTAHBUIATBIH OJCEKENeCTIK CTPATErusUIbIK apThIKIIBUIBIKTAP/IbI aHBIKTAY YIIIH capantamalblk Oaramay
ToCiIAepi KOITaHBLTA b

3epmmeyoiy Oipecetinici / KYHObLIbIZbI — TYPAKTHl JaMy MEXaHW3MIH KaJBIITACTHIPYILIH YCHIHBUIFAH
omicTeMeci MEH aNTOPUTMI 3epTTEIeTIiH KOMIIAHUSIHBIH TYPAKTHl TaMybIH KaMTaMachl3 eTyre MYMKIHIIK Oe-
perinairiage. «Kasmomray AK KOMIaHUSCHIHBIH TYPAKTHl TaMy MEXaHW3MIHIH CHITATTaJFaH HETI3ri KOM-
TTOHEHTTEPI OCHl KOMIAHUSIHBIH TYPAKTHl JaMy MPUHIIUNTEPIH THIMII Tajamayra, Oarajayra jKOHE CHTi3yre
MYMKIHIIK Oepei.

3epmmey nomuoicenepi — KOMIIAHUSHBIH TYPaKThI TaMyBbIH KAMTaMachl3 €TETiH TallChIpMaiap Ti3iMiH KYpy
cXeMmachl; 0ackapy WHHOBAIWsIaphl MEH OCHUMApKHUHITI jKoOaylayFa HETi3NIeITeH KOMITAHUSHBIH TYPaKThI
JlaMy MEXaHH3MIiH KaJbIITACTHIPY OHICTEepi; TYPAKTHI JaMy MEXaHHM3MIiHIH HETi3ri KOMIOHEHTTEpIH OeJIim
KepceTy xoHe «Kasnomray AK KOMIAHUSCHIHBIH TYPAKTHI JIaMy MEXaHH3MiH aHBIKTAY.

Tyuiin co30ep: TYPaKTHI JJaMy, KOMIIAHUSIHBIH TYPAKTHI JAMY MEXaHH3Mi, 09CEKEIEeCTIK apThIKIIbIIBIKTAPHI,
Kasmoma KoMImaHusICbl, OeHYMAPKHUHT.
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METO/bl HEHUPOMAPKETUHT OBBIX UCCJETOBAHUM U IIPUKJIATHBIE
BO3MOXHOCTHU NTPUMEHEHUSA

A. M. Kaspi6aesa', M. P. CmbikoBa'*, H. II. Coxarckas’
'Anmmatel MenemxMenT YauBepcuTer, Anmarsl, Pecriybnnka Kazaxcran

AHHOTANIUA

B craTtbe cuctemMaTe3supoBaHbl METO/IbI HEHPOMAPKETUHIOBBIX UCCIIEIOBAHUN U ITPEICTABIICHBI PE3YJIbTAThI
IIPOBEJICHHOT'O TIPUKJIAJIHOTO MCCIICIOBAHMS C UCTIOIB30BAHUEM HEHPOMAPKETHHIOBO 000y IOBaHMUSL.

L]env uccnedosanusi — paCKphITh TIOHATHS U CUCTEMAaTU3AI[UH MHCTPYMEHTHI U METOJIbI HEHPOMapKEeTHHTa
HCCIICOBAHHUM C yI€TOM BO3MOYKHOCTEH X MMPUMEHEHUS B TIPUKIATHON ACITCIHEHOCTH.

Memooonoeust uccredosanuss — TPUMEHEHbI KaOWMHETHBIC MCCICAOBAHUS, METOJ| TPYMIUPOBOK H
PaHXHUPOBAHUS, a TAKIKE HEHPOMAapPKETHHTOBBIE HCCIICIOBaHU ¢ Ucnoib3oBanueM Face Reading.

OpuzunansHocms / YeHHOCMb UCCIe008aHUs — TIPSIIIPUHATA TIONBITKA CHUCTEMATH3UPOBATh METOJbI H
WHCTPYMEHTHI HEHpPOMAapKETHHTOBBIX HCCIEOBAHNN, PACKPHITh BO3MOXKHOCTH W CIIOCOOBI NMPUMEHEHUS
B HpaKTHHeCKOﬁ MapKeTHHFOBOﬁ JCATCIBbHOCTH HA OCHOBC KOMINIICKCHOI'O IIOAXOa, quTLIBa}OHIeFO KaK
MHEHHE TEOPETUKOB, TaK U aBTOPCKOE BUJICHUE MPUKIIATHOTO XapaKkTepa MPUMEHEHUI HeHPOMapKETUHTOBBIX
HCCJIEIOBaHNH.

Pesynomamsr uccnedosanusi — 0OOOIIEHBI OCHOBHBIE METOJIBI HEMPOMAapKETHHTOBBIX HCCIIEIOBAaHUH.
HpI/IBeJIeHI)I pa3nnqnﬂ Me>1<11y METOoAaMH, OCHOBaAaHHBIMH Ha MOSFOBOI71 AKTUBHOCTH, MECTOJaMH Bn3yanp13aum1
1 HEABHBIMU MCTOJaMH, KOTOpI)Ie I/I3Mep$IIOT MO3FOBYIO AKTUBHOCTB. HpOBCI[eHI)I HeﬁpOMapKeTHHFOBLIC
WCCJICIOBAHUS SMOIIMOHAILHOTO BOCIIPUSATHS 00pa30BaTEIbHBIX IIAT(HOPM C KIIACCHIESCKAM METOJIOM OTIPOCa.

Kurouegvle cnosa: HEWPOMapKETHHTOBBIE WCCIIEIOBAHHUS, HEWPOMApKETHHT, METOJBl BHU3yaTH3alIlUH,
HEsIBHBIC METOJIBI MCCIICIOBAaHUH, METPUKH HEHPOMApPKETHHTA.

BBEJEHUE

B nBaamaTtom Beke MBI CTalld CBHJIETEISIMA MHOYKECTBA BEJIMKHUX OTKPBITHH - OT MOHUMAaHUS T€HEpaIuu
W TIPOBEJCHUS HEPBHOTO HWMITYyNIbCa, HEHPOMEAMATOPOB W TIPABHJI HEWPOHHOM KOMMYHHKAIUW O
UIACHTU(DUKALIMYA MHOTUX T€HOB, KOTOPBIC OMPE/ICIISIOT PAa3BUTHE HEPBHOM CUCTEMbI WIIA H3MEHEHHUE KOTOPBIX
n3MeHsieT nopeneHue [1]. HelipoMapkeTHHT 3TO HampaBlieHHE KOTOPOE WHTETPUPYIOTCS C COIMOJIOTHEH,
ounonorueit, mapkeruarom. C Havanma 21-ro Beka TakKe BCe 4allle BHEIPSIFOTCS KOHIETIIMA U METOJbI
HEHpPOOHMOIOTHN B MPOIIECCHI YITPABICHUSI OM3HECOM U MIPUHSTHS YIIPAaBIEHYECKUX penieHnii. B wactHocTH,
Bce OoJibllice BHUMAHUE YJICNISICTCS POJIM AMOIUI 1 4yBCTB. B pe3ynbrare GopMUpyeTcs HOBOE HalpaBICHUE
SKOHOMHUYECKUX UCCICAOBAHUN — HEHPOIKOHOMHUKH [2].

Pa3BuBas HOBBIE MMOAX0/1bI, HEHPOIKOHOMUKA TPAHC(HOPMUPYET JI0 CHX TIOP JOMUHHUPYIOILYIO U )KECTKYIO
TEOPETHUKO-IKOHOMHUYECKYIO MOJIeTh homo oeconomicus, B KOTOPOH BCE PENICHUS PUHUMAIOTCS TTOTHOCTHIO
paloHaIbHO, B HOBYIO MOJIEJIb homo vivens, ocBelasi BAXKHOCTh 3MOIMI U UyBCTB B MPOLIECCE MPUHITHS
pemenuii [3]. Joxazano, uto 95 % pemieHuil 0 MOKyMNKe MPUHUMAIOTCS MOJICO3HATEIBHO, U JJIS JIYYIIEro
MMOHUMAaHUS TI0JICO3HAHUS CJIEIYET YUYUTHIBATh U IPUMEHSThH Pa3IUYHbIC HHCTPYMEHTHI H METOIBI [4].

HefipomapkeTHHT MOTONHSET KIIACCMYECKHE METOJBI WCCIIECOBAHWS W II03BOJIAET TOIY4YUTh Ooiee
JIOCTOBEPHBIC JaHHbIC, Oa3uUpPYIOIIMECs Ha peakiuu Mmoxsra. JIocTHKeHHs HEHpOOMOJIOTMH W 3HAHHS O
peaKIusIX MO3Ta Ha BHEIITHUE Pa3/[PaXKUTEITU HE BHI3BIBAIOT COMHEHUM, M X IIPUMEHEHHE B 00JIaCTH MapKETUHTa
SIBIIICTCSI OJTHAM TTPHOPUTETHBIX HANpaBiIeHUN Onmkaiiiero Oyymiero. buomerpudeckne METOIbl M TECTHI,
pa3paboTaHHBIE I HEUPOMAapKETHHTA, CTAHOBATCS IIPUBBIYHBIMU JIJISl YMEHBIIIEHUS] BEPOSITHOCTH HEYauu U
MOBBIIICHHUS 3P (HEKTUBHOCTA MaPKETUHTOBBIX KOMMYHHUKAIUH.
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HeiipoGuonorust moaTeepauia: TO, YTO JIFOAW TOBOPAT M JyMalOT, HE BCErJa COBMAAAET, C TEM, YTO OHU
TOBOPSIT, COOMPAIOTCSI JIeNIaTh M YyBCTBYIOT Ha camoM Jienie. [loasisitomiee GOIBITMHCTBO PEICHNH O MOKYIIKE
NPUHUMAIOTCSI CKOpee DMOIMOHAIBHBIMU, YeM pallMOHAJBHBIMU TMPOILECCaMi WM TO, YTO MOTPEOUTEIH
PalMOHAIM3UPYIOT PEIICHHUS, KOTOPbIE OBUIN IPUHSITHI paHee IMOIMOHaANBHO. MccnenoBanue Millward Brown
JI0Ka3aJI0, YTO BBIMTPBIIIHBIME CTPATETHSIMUA B MAPKETHHTOBBIX KAMITAHUSX SIBIISIIOTCS T€, KOTOPHIE COYETAIOT
palroHaIbHOE ¥ YMOIIMOHATILHOE, M B CAMBIX M3BECTHBIX OpEH/IaX IMOIMOHATIbHASI CTPATETHSI UMEET JIyUIIni
pe3yIbTaT, YeM paluoHaIIbHASL.

Takum 00pa3om, HEHPOMAPKETHHT MMEET JIeJI0 C TNPUMEHEHHEM pe3yJIbTaTOB HCCICI0BaHUM
HEMPOIKOHOMUKH B TPAJUIMOHHOM MapkeTuHre. CoriiacHO ompejesieHHss AMEPHUKAHCKOH accolMaiium
MapkeTrHra (AMA), MapKeTHHI BKJIIOYaeT B ceOsi JesITeIbHOCTh, HA0OP MHCTUTYTOB W IPOIECCOB JUIS
CO3JIaHMsI, KOMMYHHUKAIUH, JOCTaBKH 1 0OMEHa MPENIOKEHUSIMH, KOTOPbIE HMEIOT IIEHHOCTh JIJIsl KIIMEHTOB,
NapTHEPOB ¥ 00IIECTBa B 1eIoM [5]. Peakiust Ha MO3T MOTpeOUTENS, BBISIBIICHHAS B PE3YJIbTaTe IPOBOAUMBIX
HEHPOMapKETHHIOBBIX MCCIICAOBAHMM, [TO3BOJISIET chopMUpoBaTh Oosice 0OBEKTUBHOE BHUJICHHE OTHOIICHHS
norpeduTeliel K ToBapy, pekiame [6].

Accornaniusi Hayku W OusHeca HelpomapkernHra (NMSBA) mnpunepxupaercst Ooniee HaydHO-
OPHEHTHUPOBAHHOTO TOJAXO/Aa M OIpeeseT HeHPOMapKEeTHHI' KaK HCCIeJOBaHUE MO3ra JJisi BBISBICHHS
MI0JICO3HATEJBHBIX TPOLIECCOB MPUHATHUS pellleHni norpedurensiMu. HelipoMapKeTHHT u3ydaeT MO3TOBBIC
U OMOMETpHYECKHE PEeaKIMu, a TaKKe MOBeJIeHHEe, YTOObI MOHITh U CPOPMUPOBATH TO, KaK MOTPEOUTEIH
YyBCTBYIOT, IyMalOT U JCHCTBYIOT, 1 HEWPOMApKETHHIOBbIC MCCIICOBAHMS KaK CHCTEMaTH4eCKuil cOop u
UHTEPIIPETAIMIO HEBPOJIOTHYECKUX U HEHPOPHU3HOIOTUIECKUX MPEACTABICHUH O IOASX, WCIOJIb3YIOMINX
pa3n4HbIe TPOTOKOJIBI, MMO3BOJISIONINE HCCIEA0BaTh HeBepOanbHble M (PU3MOJIOTHUECKHE pEeaklUud Ha
pa3IuYHBIC CTUMYJIBI IS 1IeIe MapKeTHHTOBBIX UCCIIeIOBAaHUN [6].

3TO HECOOTBETCTBUE CBHJIETEIBCTBYET 00 OTCYTCTBHU €IMHOIO OIpeelieHHs HeHpOMapKeTWHra W, B
3aBUCUMOCTH OT TOUYKH 3pEHHSI, O TOM, YTO 3Ta 00JIaCTh OTHOCUTCS JINOO K MAPKETHHTY, THOO0 K HEHPOOHOI0THI
[7]. Haxe ecim ucciaeqoBaHUs MO3BOJST Jydllle TOHSTH MPEIBICTOPUIO MpOIecca NMPHHSATHS peIleHHN
noTpeOHTeNIeM, 9TO pa3BUTHE HE MPUBEAET K MPO3PAuYHOCTH MTOBECHNUs TOTpeduTeneii [8].

CoOTBeTCTBYIONIME TECTHl W HWCCIEIOBAHUS TMO3BOJMIM BBISSBUTH PA3IMYHBIE OCHOBaHUS TOKYIKH
U BHEJIPUTH TOJYyYCHHBIE pe3ylbTaThl B JKOHOMHUKY. bnaromapsi cBoelt mokazaHHoOi 3ddekTuBHOCTH
HEMPOMapKETHHT NEPEKUIT HACTOSIINN BCIUIECK MOMYJSIPHOCTH B HOBOM ThicsdeneTnn. Eciau morck Google
B 2001 roay He iam HU OJHOTO OTBETa B OTHOLICHWH TepMHHA “‘HelipomapkeTuHr”, To B 2012 rogy Obu10
okoJio 400 000 pesysbraToB, a B 2021 roay 3to uncio Bo3pocio a0 3 940 000 [9]. DTo cBuaeTeabcTBYET 00
OrPOMHOM HHTEPECE K 3TOM HOBOW 00J1aCTH MCCIICTOBAHUI.

Bwmecte ¢ TemM, HEHPOMApKETUHIOBbIE UCCIIENOBAHNS HE B IIOJHOW MEpe NMPUMEHSIOTCS B Ka3aXCTAHCKOU
npakTuke. B 3Toi CBSI3M aBTOpamMM NpEANPHHSATA IOMBITKA CHCTEMATU3UPOBATH METOJBI M WHCTPYMEHTHI
HEHPOMapKETHHIOBBIX MCCIIEOBAHMH, PACKPHITh BO3ZMOKHOCTH M CITOCOOBI MX IPUMEHEHUS B MPAKTUYECKOM
MapKETHHI'OBOM JIeTEILHOCTH Ha OCHOBE KOMIUIEKCHOTO ITO/IX0/1a, YYUTHIBAIOIIEr0 KAK MHEHHE TEOPETUKOB,
TaKk W aBTOpcKoe BuaeHue. Hapsyry ¢ 3TuM, OyayT NpUBEACHBI PE3yNbTaThl MOJEBBIX HCCIEJOBAHHHA C
UCIIOJIb30BaHNEM HEHPOMapKETHHTOBOIO o0opynoBanus FaceReading Ha ocHOBe KOTOPBIX OyZET orpe/eneH
HETaTUBHBIA U MMO3UTHUBHBIA SMOLMOHAJIBHBINA MMOCHUI MPHU OlieHKe MH(OpMaIMOHHBIX iatdGopm Microsoft
Teams u Platonus o0y4aromumu AlmaU.

OCHOBHAS YACTb UCCJIEJOBAHUSA

B mactosmee BpeMs B HCCIEIOBAHHSIX MO3Ta MOXKHO pazIudaTh pPa3InYHbIC TEXHUYCCKHE METOJFI,
MO3BOJISIIONINE HCCIIEAOBaTh Oecco3HaTelIbHOE IMOBEACHHE M Tpaduieckd OToOpaskaTh SMOIMOHAIBHYIO
AKTUBHOCTh OTAEITBHBIX HEPBHBIX KIETOK, a Takke mo3ra B 1eiom [10]. Hmke kpaTko MpeacTaBlieHbI
HEKOTOPBIC M3 METOJOB H3MEPEHHUs, OOBIYHO HCIIONL3yeMbIX B Helpomapkerunre. [IpuBeneHbl pasinuyus
MEX Iy METO/IaMH, OCHOBAaHHBIMU HAa MO3TOBOM aKTHBHOCTH, METOIaMH BU3yJTU3AITIH H HESIBHBIMH METOJIaMU,
KOTOPBIE H3MEPSIIOT MO3TOBYIO aKTUBHOCTb.

1. MeToabl BU3yaJu3alUu — TO3BOJISIOT MOJIYYUTh HUH(OPMAIUIO, KOTOpash OTPaXkaeT BCE U3MEHEHUS,
npoucxo e BMo3re. Hanbosee BaxkHBIMU METOIaMHU BU3yaJTU3allMU B HSHPOMAaPKETUHIE, TAKIKE U3BECTHBIMHU
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Kak ‘“‘HelpoBU3yanu3anus’, sIBISIOTCS MO3UTPOHHO-dMHccHOHHast Tomorpadust (II19T) u ¢yHKunMoHanbHAs
MarHuTHO-pe3oHancHas Tomorpadus (PMPT) [11]. DnekTpodusnonornyeckie METOIbL, C IPYTroil CTOPOHHI,
M3MEPSIOT JIEKTPUUYECKYTO aKTUBHOCTH MO3Ta 1 TIPEJICTABIISAIOT €€ B BU/IE KPUBBIX U BOJTH, TO3TOMY 3TH METOIbI
TaKKe Ha3bIBaIOT ‘‘HelipoMoHHTOpWMHroM”. Hambonee BaKHBIMH DJIEKTPOPUIUOIOTUICCKUMH METOAaMHU
SIBJITIOTCS AieKkTposHIedanorpadus (3217) u maraurtosuuedanorpadus (MOI') [12]. PaccMoTpuM OCHOBHBIE
METO/Ibl BU3yaJIN3alliH1, KOTOPBIE UCIIONB3YIOTCSA B HEHPOMapKETHHIe U Ha KaKK1e BOIPOCHI OTBEYAIOT IaHHbIE
nccnenosanus (Pucynok 1).

HNHceTpyMeHTSI

HeHpoMapKeTnHra

DIeKTpodHIe MarauTosHIIe DyHKIHOHAIBHAS ?;;gggg::;
tanorpacus danorpadus VAT HHTHO- ToMorpadust
pEe30HAHCHAs
| / | o Tomorpadust ,1
W3mepenue H3menenue W3smepenne
HEHPOHHOI | PSRERIpAI i) Wsmepenne BJIMSIHMS BHELIHHMX
AKTUBHOCTHU pasApaxKuTeIIn IIPOCTPAHCTBCHHBIX pasmpaxkuTeseit
peleHui

Pucynoxk 1 — MHCTpyMeHTHI HEHpOMapKeTHHTa ¥ UX IPUMEHEHNE
[Ipumeyanue — cocTaBiIeHO aBTOpaMU Ha OCHOBE MCTOYHUKA [12]

Ha pucynke 1 mnpejicraBiieHbl OCHOBHBIE HHCTPYMEHTHI HEWPOMApKETHHIA, KOTOPbIE MOTYT OBITh
WCIIOJIb30BAHBI ISl H3MEPEHUS PeaKIIMy MO3Ta Ha MApPKETHHIOBBIE Pa3IpaKUTEIH.

1.1.2nexmpoosnyegharocpaghus naer BO3MOKHOCTH OINPENEIUTh OONIYIO 3JICKTPHUECKYIO aKTHBHOCTh
MO3ra Ha OCHOBAaHUM yd4eTa KojeOaHUil HampsHKeHHs Ha MOBEPXHOCTH TOJIOBBI. Pe3ynbTaThl MCCIIEOBAHUS
MTO3BOJISIOT OTPEACTUTh M3MEHEHNE HEHPOHOBOM aKTMBHOCTH MO3Ta B 3aBUCHUMOCTH OT IPEJCTaBICHHON
KapTUHBL. [IpemMyIecTBOM 53TOT0 HCCIEeNOBaHMS SABISETCS BpEMEHHass TOYHOCTh W CBSI3aHHAs C HEH
M3MEPUMOCTh HEHPOHHON akTWBHOCTHU [13]. A HEZOCTATKOM BBICTYMAET OTPAHUYCHHOE MPOCTPAHCTBECHHOE
pasperieHue u JOKaIU3aIus AesITeNbHOCTH [12].

1.2.Maenumosnyeganoepagus. MDD BBIIBISICT W3MEHEHHE MBIIICYHOH AaKTHBHOCTH, B YaCTHOCTH
JBW)KCHUE TJ1a3 ¥ TT03BOJIAET TIOHATH PEaKINIo MOTPeOnTeNs Ha JI00bIe pa3apaxkuTend [2].

1.3.Ilo3umponno-smuccuonnas momoepagus. JInsi peanusanyyu JaHHOTO METOJbl MOTPEOUTENIO BBOIST
c1abopainOaKTUBHOE KOHTPACTHOE BEIIECTBO, KOTOPOE TPAHCTIOPTHUPYETCs B MO3T. MccneoBanus mo3BosiseT
(UKCHPOBAThH TIOBBIIICHHYIO aKTUBHOCTH MO3Ta IPH MIPOCMOTPE PEKIaMbl MM TOBapa, HO M3-3a2 TOTO, YTO
METOJT MOXET OBITh BPEJEH PEAKO UCTIONB3YETCS B IPAKTUIECKON AeATEeIbHOCTH [12].

1.4. @ynxyuonanvnas  macnumuo-pesonancuas —momoepagus. DOMPT  mupoko mnpumeHsieTcs B
HEHPOMApPKETUHTOBBIX HCCIICZIOBAHMAX W TIO3BOJIIET OLEHUTh AaKTHUBHOCTH MO3ra TpW MPOBEACHUU
AKCTIEpUMEHTOB [12].

2.Hesgnvie memoOsi. B mocnennue rojsl Bce OoJblee 3HaAUYEHHE MPUOOPETAIOT UMILUIUIIUTHBIE METOBI
WCCIIEIOBAHUs PhIHKA, TaKHE Kak orciexuBanue ria3 (Eye-tracking) mnm anekrpojepMudeckas akTHBHOCTh
(OAA). [anHbBI METON TaKKe TMO3BOJSET OMPEACTUTh BIMSHHE HEOCO3HAHHBIX MOTHBOB IPH MPOCMOTPE
TOBApOB WJIN PEKIIAMBI, TIPU 3TOM OTJINYAETCS HU3KOH CTOMMOCTBIO, IIPOCTOTOM Hcronb3oBanus [13; 14].

ISSN 2789-4398 Central Asian
e-ISSN 2789-4401 104 Economic Review




BM3HEC U VIIPABJIEHUE: [IPOBJIEMbBI 1 PELLIEHW A
BUSINESS AND ADMINISTRATION: PROBLEMS AND SOLUTIONS

2.1.Onexmpomepmuueckas akmusHocmo. DA — 3TO METOA HCCICIOBAaHUSA, KOTOPBIM IO3BOJSET C
TIOMOIIIBIO 3JICKTPOJIOB BEIIBUTH AYMOIMOHATIBHBIC KoneOanws [14].

2.2.Eye-tracking. Eye-tracking 3T0 WHCTpYMEHT, KOTOPBIH (DUKCHUpYeT ABMKCHHE IJia3 M W3MEHECHHE
JaMeTpa 3padka u odecrieunBaeT HHGOPM alluio O CTUMYJIaX MOTPEOUTEINsI, YaCTO IPUMEHSIETCS TIPH OLICHKE
JU3aiiHa MpoyKTa u BeO-calita [14].

MOXHO HCHOJB30BaTh pa3IMYHbIE METPUKM HEWPOMapKETHHra, KOTOpbIE OTBEYAIOT OMpeeeHHBIM
MTOTPEOHOCTSIM, JJIS1 3TOTO BaKHO HMETh YETKOE MTPEICTABIICHHUE O IIEJISX NCCIIe0BaHus. FIcXo/s U3 3TuX Lenei,
pa3pabaThIBaeTCs SKCIEPUMEHTAIBHBIA MPOTOKOJ, KOTOPBI MO3BOJIUT Beera paboTaTh c(hOKYCHPOBAHHO.

1.OMonmoHa bHbBIE TOKA3aTEeNH.

- AxTuBanys: GU3HOIOTHYECKAs aKTUBAIINS, KOTOPAst IPOU3BOAUTCS CTUMYJIOM U MOKET OBITh PE3YJILTATOM
MOJIOKUTEIbHON MIJIM OTPULIATENIbHOM AIMOILIMH.

- BozneiicTBue: 3T0 Bapranuu, KOTOpbie MPOUCXOIAT BO BPEMs YMOLIMOHAIILHON aKTUBAIUH.

- BanenTHOCTB: MOKa3aTesb MONOKUTEIHHBIX WM OTPUIIATEIHHBIX SMOIIUN, UCTIBITAHHBIE JIO CTUMYJIA.

2.KorHuTHBHBIE MTOKA3aTENH.

- Buumanue: BHemiHue pasapaxkurenn (QUIBTPYIOTCS, BBISIBJISAS CYIICCTBEHHBIC, WUCXOMS M3 YPOBHS
KOHIICHTpAIMK akTUBHOCTH. COrslacHO HEHPO(DOKYCYy, OHH MOTYT OIPECIUTh YPOBEHb BHUMAHUS, KOTOPOE
PECIIOHICHT yJIENsIeT aHAIN3y CTUMYJIA, & TAKXKe COOBITHE, KOTOPOS HHUIIMUPOBAJIO 3TOT "MHUK" BHUMAHUSI.

- [TaMsATh: yHKIMS MO3Ta, KOTOPask O3BOJISICT KOAMPOBATh, XPAaHUTh U M3BJICKaTh HHpopMaIuio. [TamsaTh
- 3TO pe3yJbTaT MPUOOpETeHN 3HAHUH.

- BzaumogeiicTBue: yka3pIBaeT Ha CTEIIEHb BOBICYEHHOCTH WIIM CBS3U MEXK/Ly YHaCTHUKOM U CTHMYJIOM.

- 3.BusyanbHOE TIOBEICHUE.

- BusyanepHoe BHHMaHUe: TIO3BOJISET y3HATh, KAaKHUE 3JIEMEHTHI 3aXBATUIIM KOHLEHTPAIIUIO WIH TIIyOO0KO
00pabaThIBAIOTCAL.

- BusyanbHas TpaeKTOpus: yKa3bIBa€T 3pUTENbHBIN IIyTh, IPOUICHHBIH 10 CTUMYJIA.

AHanmu3 MeToZIoB M (OpPM HCCIICOBaHHUS C TOMOIIbI0 HEHpPOMapKeTHHra MO3BOJSIET ONPEACINUTh
HEOCO3HAaHHBIE MOTHUBBI, BIUSIOIINE HA IPUHATHE PELICHHS O TIOKYTIKE TPU BBIOOpE TOBapa.

Ha coBpemennoMm atare, Korya HeHpOMapKETHHT KaK HAyYHOE HaIpaBJIeHHE SBIIAETCS ellle MHHOBAIIMOHHbIM,
MOYKHO TOBOPHTH O HEOOXOJMMOCTH HCCIICIOBaHMS €r0 KaK C TEOPETUUECKOM, TaK U C MPAKTUYECKON TOUKH 3PECHHSI.

MeToapl TEOPETHUECKUX HCCIIEIOBAaHUI HANpaBlIeHbl HA IOJy4YEeHHE JOCTOBEPHOW M Pa3HOCTOPOHHEH
nH(pOpMAITIHU, KOTOPBIE ITO3BOJISAT TOHSTH HE TOJIBKO 0COOCHHOCTH U MTPUHITUIIBI MPUMEHEHHU S HEUPOMAapPKETHHT A,
HO U €ro MepCleKTUBHBIE BOZMOKHOCTH. VccnenoBanue TeopeTHIecKuX MOX0/10B O3BOJIUT c(hopMHUPOBATH
UH()OPMAITMOHHBIN HAYYHBIHN 3aeIT I IPUKIIATHBIX UCCIICTOBAaHUI.

MeToapl MPUKIIATHBIX HCCIEOBaHUN TakKe oOecredyaT He TOJIbKO MOHHMMaHHUE ISl Yero MpOoBOAATCS
WCCJIEIOBAHNSA, HO U TOCTOSHHOE PACIIMPEHUE BO3MOXKHOCTEHM HCIOJB30BaHUS IMPH OIEHKE TOBAapOB WIIN
peKIaMBbl.

OreHka BapHaHTOB HEHOMAPKETHHTOBBIX HCCICAOBAHUN MOYKHO TMPEACTaBUTh B BHAC MEPCUHSA
OTIpE/IeTICHHBIX OMIINHA, KOTOPbIE B3aUMOCBSI3aHbl UJIM €CIIM HE CBSI3aHbI, HO OKAa3bIBAIOT BIMSHUE Ha MPOIIECC
BOCIIPHUSTHS TOBapa WM PEKJIAMBI M B KOHCUHOM UTOTE Ha MOKYIIKY.

B nienom o6nacTv npruMeHEeHHs, KOTOPBIE BBIJICISIOT MHOTHE YYCHbIEC, MOKHO TPE/ICTABUTh B BUJIC CXEMBI,
0TOOpaXCHHOW Ha PUCYHKE 2.

Kak BuIHO U3 MpeACTABICHHBIX JaHHBIX, MOXHO TOHSATH M0 KaKUM HAIMPABJICHUSIM U I KaKUX IEJIeH
MO’KHO HCITOJIb30BaTh HEUPOMAPKETHHIOBBIE HCCIIEI0OBAHMS.

OnHako OOJIBIIMHCTBO 3apyOCIKHBIX UCCIIeA0BaTeleH B chepe HelpOMapKeTHHTa, ICIat0T aKI[SHT Ha OoJiee
y3KyH0 (DOKYCHPOBKY C MCIOJIb30BaHUEM HHCTPYMEHTOB HHPOMapKEeTHHTA.

HeiipomapkeTHHTOBbIE METOJBI HCCIEAOBAHUS TO3BOJIAIOT OMNPEAETUTh AMOLMOHAIBHYIO OKpPacKy
BOCTIPHUATHS (TO3UTHBHYIO WIIM HETATHBHYIO ) MHPOPMAITUH B ITPOIecce POIaKU TOBAPOB HITH MPEJICTABICHUT
pEKJIaMbl, BBIIBUTH MOTHBAI[MOHHBIC OCHOBBI M (DAKTOPBI, OMNPEICISAIONINE YPOBEHb 3MOIMOHAIBHOM
COCTaBIISIIONICH moTpebuteneit. B mpoiecce HEHMPOMapKETHHTOBBIX HCCICAOBAHHN, BO3MOXKHO IPOBOIUTH
M3YYCHUE CIIOKHEHIINX MHTETPATHBHBIX (YHKIMM 4YEJIOBEKAa: MaMSATH, PEYU, SMOIIMH, BO3HUKHOBECHUE
accoluaIyii, BIMSHNS MTOICO3HAHMS, TIPOIiecca MPUHATHUS PEIIeHNs MTPU MOKYIIKe ToBapoB [16].
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Cucrema dMoLUN

IIpoueccs! nepepaboTku

nHbopMaImn y Heoco3nannsie
notpeburenei MPOIIECCHI MIPUHATHS
peuieHus
A Obaactu yd
HCCJIeJ0OBaAHUA
HelloMapKeTHHTa
Bocnpustue

BOCHpHﬂTI/Ie SA3BbIKA

KOHKYPEHTHBIX TOBapOB

BOCHpI/IﬂTI/Ie 3araxa

PucyHok 2 — O6nactu npuMeHeHns1 HeHPOMapKETUHIOBBIX HCCIIECAOBAaHNI

IIpumeyanue — cocTaBlieHO aBTOPaMU Ha OCHOBE UCTOYHUKA [15]

[Ipu 3TOM ciemgyeT OTMETHTb, YTO IPU MPOBEAEHUM HCCIEIOBAHUNW M HCIOJIb30BAaHUM WHCTPYMEHTOB
HeHpOMapKeTHHIa HA COBPEMEHHOM 3Tale MOKHO HCIIOJIb30BAaTh TP OCHOBHBIE CTPATETUH:

- HCIIOJIb30BaHUE KJIACCUYECKHUX METO/I0B MapKETHHTA;

- IPUMEHEHNE UHCTPYMEHTOB HEPOMapKETHHTa;

- COBMECTHOE NPUMEHEHHE KJIACCHYECKUX METOJI0B MApPKETHHIa U MHCTPYMEHTOB HEHPOMapKEeTHHTa.

[IpoBenem cpaBHUTENBHBIN aHAIN3 TPUMEHEHHS JaHHbIX cTpateruit (Tabmuna 1).

Ta6m/1ua 1- CpaBHHTCJ’ILHBIfI aHaJIn3 KIaCCUYCCKHX U HeflpOMapKCTHHFOBBIX I/ICCJ'IC,I[OB&HI/IfI

Ne VHCTpyMeHTEI HeCe- Bune OO0macTi pUMEHEHHS IIpeumymecrsa Henocrarku
JIOBaHMsI B MAPKETUHIE
1 Kriaccnueckue nHeTpy- | Onpoc, ¢oxyc-rpymnma, | JIns mossmenust mpo- | [Ipoctsr B ucnons3osa- | He Bcerna qocToBepHH!,
MEHTBI HCCJICIOBAaHNUS B | 9KCIICPHMEHT, HAOIIIo- | Ja’k, BHIOOpA IIENEBBIX | HUM M KOHKPETHBIC Pe- | BOSMOXKHBI CyOBEKTHB-
MapKeTHHTe JICHUE U Jp. CerMEHTOB,  TIO3HIIH- | 3yNIBTATHI HBIC PE3yNbTaTh
OHHpOBaHHE  TOBApa,
OTIpe/ieNICHNE TIPEIIOd-
TEeHHH MO XapaKTepH-
CTHKaM TOBapa
2 Wnctpymentsl  Helipo- | Metonst ZMET, Tpu-|/ns nonumanust Boc- | Pesynerarsl 6onee 00b- | [Joporocrosiiue uccie-
MapKeTHHTa ajipl, CEHCOPHBIE Me- |IPUSATUS ~ TOTpeOuTe- | eKTUBHBIE, T.K. Oa3upy- | TOBaHUS.
tadopbl,  1MQPOBOTO | IAMH TOBAPOB M YCIYT, | OTCS HA HEOCO3HAHHBIX | HeoOxonuMbl — crienna-
KOJITaxa 000CHOBaHHME  MPUHSA- | peaKIMAX MO3Ta JUCTHI TICHXOJIOTH, Me-
TBIX PEIICHUH JMKH] JUIS] OLEHKH MOITy-
YEHHBIX PE3yIbTaTOB
WnctpymenTsl  Helipo- | CoBMemenue MeronoB | [IpoBepka mnocraineH- | CpaBHUTEIbHBIM — aHa- | YIOpOXKAHUE HUCCIEN0-
MapKeTHHIa U KJIAaCCH- | HCCIEA0BaHUS HBIX THUIOTE3, pa3pa-|JIU3 UHCTPYMEHTOB IO- | BAHUSL.
YEeCKOro MapKeTHHIa 00TKa KOHIIENIHNI TOBa- | 3BOJISIET 0OoJiee TOYHO | SHAUUTENBHBIE TPYHO-
POB WU yCIyT BBISIBUTh WJIM PELIUTH | PECYypChl U BPEMEHHOMH
MapKeTHHTOBYIO  IIPO- | IEPUOL.
Oiemy

[Ipumeyanue - COCTaBICHO aBTOpaMH Ha OCHOBE MCTOYHHUKA [16]
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Meton ZMET ocHOBaH Ha u3BIIeYeHUH HHPOPMAIK U3 OE€CCO3HATEIBHBIX 00Pa30B, KOTOPHIE OKa3bIBAIOT
BJIMSIHUE HA OCMBICIICHUE TECTUPYeMOro o0bekTa. Kak moka3piBaeT MpakTHKa NPUKIIaJHBIX UCCIIEI0BAHU, B
HacTosilee BpeMs HaOIIoJaeTcs epexo] OT KIACCHUYECKUX METOJIOB UCCIIEIOBAHMUS K HEHPOMAapKETHHT OBBIM
MertojaM. C OfHOHN CTOPOHBI MHTEpEC BBI3BAH TEM, YTO 3TO HOBOE HAIpaBieHHE B MapKEeTHUHTe, C JIPYron
CTOPOHBI MHOTHE KOMIIAHUX TOHUMAIOT, YTO P Pa3pabO0TKe KOHIIETIINY HOBBIX TOBAPOB U P MPOABIKEHUU
B peKJIaMe HelPOMapKETHHTOBBIE HCCIICI0BAHUS Jat0T 00Jiee TOCTOBEPHYIO KAPTHHY.

WucTpymMeHThl HelipoMapkeTWHra o0ecliedyaT, Ha OCHOBE BBIABICHHBIX CTUMYJIOB M PpEaKivi,
MMOHUMAaHNE TOTO KaK COPMHUPOBATh KOHIICIIIHIO TOBApa MM YCIYT'H, YTOOBI MOBBHICHTH BOBICUECHHOCTh U
3aWHTEPECOBAHHOCTH MOTpeOUTENEH U BEIOPATh ONTUMAILHYIO MOJIENb UX MoTUBauu. Onpoc norpedurenei
U Ipyrue MapKeTHHTOBbIC UCCIICIOBAHUS HAIeJICHbI Ha BRISBIICHHE OOIIUX MOTPEOUTENLCKUX MPEANOUTSCHUI
Y TIOBEJIEHYECKUX OCOOEHHOCTEH M0 OTHOLIEHMIO K TOoBapy. B mporecce ncciaenoBaHus ¢ UCIOIb30BAaHUEM
HHCTPYMEHTOB HEHPOMApKETHHIa NPEANOIaraeTcs ONpPeIeIUTh IMOLMOHAIBHYK OKPAaCKy IOBEIEHUYECKHUX
0COOEHHOCTEH W MCIOJIb30BaTh PE3yIbTaThl HCCICAOBAHMS IS pa3padOTKU KOHIICIIIMKA HOBOTO TOBapa HMIIH
MOJIEPHU3ALIMY CYLIECTBYIOIINX TOBAPOB.

B koMIuiekce npencTaBiIe€HHbIE METObI UCCIEA0BAHMS MTO3BOJISIIOT JIOCTUYb IIOCTABJICHHBIX LENEH I
Ootee rTryOOKMX HCCIE0BAHMM, T.K. U UX PeaIM3alii HEOOXOJMM Pa3HOCTOPOHHHI TTOAXO/T, yUUTHIBAIOIIIUH
HE TOJBKO OCO3HAHHBIE MOTHBBI, HO 1 HEOCO3HaBaeMble (DaKTOPHI, OKa3bIBAIOIINE BIMSHUE HA TIOBEACHYCCKUE
0COOEHHOCTH B IpOIlecce MOKYIIKH TOBAPOB.

[IpoBenenHsle nccneq0BaHNA 3apyOEKHBIMI YUSHBIMH MOKA3bIBAIOT, YTO HA HEOCO3HAHHOE BOCHPUATHE
notrpeduTeneld OKa3pIBAIOT HE TOJBKO BHEUIHWE CTHMYJIBI, TAKHE KaK IIBET, (JOpMa, HO U TaKUE JICMEHTHI
KaK [MOKYIaTeIbCKHI OIBIT, SMOLUOHAILHOE COCTOSHUE TIOTPEOUTENSl, €0 OXKHJIAHHS MIPU TIOKYIIKE TOBAPOB,
olleHKa o0elanuii OpeHa.

YpoBeHb pa3BUTUS HEHPOMApPKETWHTOBBIX HCcleqoBaHuii B KaszaxcTaHe moka eile HE3HAYUTENICH
W HaxOIMTCS Ha cTagud 3apoxkacHus. [losToMy TpeOyeTcs MOHUTOPUHI CIIOCOOOB M BO3MOXKHOCTEH
IIPUMEHEHUSI UHCTPYMEHTOB HEMPOMApKETUHIOBBIX HCCIENOBAaHUW. B TO ke Bpems, cleayeT OTMETHUTb,
YTO HEUPOMApPKETUHIOBbIE MCCIIEJOBAHUS — 3TO IEPCIEKTUBHOE HANPABIEHUE, TIO3BOJIAIOIIEE HAWTH OTBET
Ha 3HAYUTEIBHOE KOJUYECTBO BOIIPOCOB, HA KOTOPbIE HEBO3MOYKHO OTBETUTH C ITOMOIIBIO KJIACCHUYECKHX
METOJ0B HCCIIE0OBAHMSL.

Kommanusim, 1iist noBeimeHust 3QpQeKTHBHOCTH CBOEH AEATEILHOCTH W Pa3pabOTKH TOBAapOB U YCIYT,
COOTBETCTBYIOIIMX OXHJAHHSAM TMOTpeOUTENeH, 1enecooOpa3Ho yUUTHIBATh HMX ICUXO(QH3HOIOTHUECKUE
BO3MOXXHOCTH, MOTHBalMH. B Hacrosiee BpeMs BO3HHKAaeT HEOOXOAMMOCTh TPOBOAWUTH HMCCIICIOBAHUS
mo npoOjemMaM MOTHBAIMM M TPHUBIEKATEIHLHOCTH KOHIEMIUN TOBAapoB M pekiambl. lcmonb3oBanue
HEHPOMapKETHHIOBOT'O ITOIX0a MOYKET MOCITYKUTh HHHOBAIIMOHHON TEXHOJIOTUEH BIMSHUS Ha IOTpeOuTEeNeH
TOBapOB M YCIYT, C Y4€TOM YHHKAJIbHOCTH (hopMaTa KOMMYHUKAIMH M OCOOCHHOCTEW TOBEICHYECKUX U
BO3PACTHBIX JJAHHBIX OCHOBHBIX MTOTPEOUTENCH.

Bb100p MHCTPYMEHTOB TIpW MPOBEJCHHUS HCCIEIOBAHHS 3aBHCUT OT MHOTHX (DakTOpOB, HO OCHOBHBIMHU
SIBJISIFOTCS CIIEIYIOIIHE:

- IIOCTABJICHHAs LEJIb U 3a/1a4d UCCIIEIOBAHU;

- OKUJAEMbIE PE3YJIBTAThI UCCIENOBAHMS;

- CTEIIEHb JIOCTOBEPHOCTH MCCIIEJOBAHMS;

- He0OXOIMMOCTb TIOJTBEPIKICHHUS ONPEACTICHHBIX THITOTE3.

Cdepa mpuMeHEeHUs] HEMPOMApPKETHHIOBBIX HCCIIEIOBaHUI pazHOOOpa3Ha, B TO KE BpEMsl OHA HMEET
OIpe/IeNICHHYI0 HATIPABICHHOCTh. MOJKHO BBIJICIUTD CIICAYIOIINE HAPABICHHS, TI0 KOTOPBIM IeJIeCO00pa3HO
HCIIOJIb30BaTh HEMPOMAPKTEUHIOBbIE UCCIIEIOBAHUS:

- iCCIIeIOBaHUE OTBETHBIX YMOIMOHAIBHBIX pEaKIMii MO3Ta MOTpeOuTeNel Ha pa3iniHble MAPKETHHTOBEIC
CTHMYJIBI (peKJiama, yIakoBKa ToBapa, IBETOBOE 0(opMIIeHHS, (OPMBI ITPOAYKTA U T.1.);

- U3y4YEHUE BO3/ICHCTBUS PEKIIAMbl HA HEPOHOBYIO aKTUBHOCTh, BO3MOHOCTh IIOHUMAHKE TOI'0, HA KAKHE
CTUMYJIBI PEarupyroT MOTPeOUTENN IPU MIPOCMOTPE PEKITAMBI;

- H3Y4YEHHUS HEOCO3HAHHBIX IPOLECCOB IIPU IPHUHATHUM PELICHHH O IOKYIIKE TOBapOB WIH YCIYyT
norpedurenem [17].
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PaccmarpuBas HEMpPOMapKETUHIOBBIE MHCTPYMEHTBI KAK CPEJACTBA HMCCIIEOBAHUS, MOXXHO OTMETHUTH,
4YTO HaOMIOJaeTCsl PACHIMPEHUE BO3MOXKHOCTEH NMPUMEHEHHs, CBS3aHHBIE C TE€M, YTO TOSBIISIOTCS HOBas
amnmapaTypa 1 HOBBIE CIIOCOOBI U3MEPEHHUS PA3INYHBIX HEHPOMapKETHHTOBBIX TIOKa3aTemei.

B kadecTBe 00BEKTOB HEHPOMApKETHHTOBOTO HCCIICAOBAHHS MOTYT BBICTYIATh MPE3EHTALMH TOBapOB,
CaliThl, IIBETAa YIAaKOBKH M TOBapa, 3amaxu, (ororpaduu, pekiIaMHbIe BH3YaIN3UPOBAHHBIC MaTEpHAbI,
LICHHUKH.

B nenom HelipoMapKeTHHT He TOJIBKO ONpEeIseT BIUsIHUE Ha TOTpeOUTeNel MepeuncIeHHBIX aClIeKTOB,
HO U MO3BOJISIET OBBICUTH JIOBEPHE CO CTOPOHBI MOTPEOUTENICH.

CucremaTu3npyeM OCHOBHBIE HalpaBIeHHUs HEHPOMapKETHHTa, KOTOPHIE MPEICTABICHBI Ha PUCYHKE 3.

HccnenoBanue peakuus
MO3ra Ha TOBap

AHanmn3 mporeccos
Co3ianue CTUMYJIOB

. TIPUHATHUS PEIICHUS O
BO3JIEHCTBHS HA MO3T

HOKYIIKE
A yd
HejiipomapkeTHHr
/ W3yuenue
AHau3 nporeccosn HOTPEOUTENbCKOI
nepepaboTKu MOTHUBALUH

MapKCTHUHI'OBbIX CTUMYJIOB

HccnenoBanusi BOCTIPUSTHS
OpEeH/IOB ¥ TOBapOB

Pucynok 3 — OcHOBHBIE HaNpaBIIeHUS UCCIEIOBAHMS B HEHPOMAPKETHHTE

[Ipumeuanue - coCTaBIEHO aBTOpaMU Ha OCHOBE MCTOYHUKA [16]

OCOOEHHOCTBIO BCEX HCCIEAOBAaHUI B HEHPOMApKETWHTE SBISETCS TO, YTO IPOBOAMWTCS HMMEHHO
M3Y4YeHNE HEOCO3HAHHBIX ACIEKTOB IOBEACHUs morpedureneid. CiemayeT OTMETHTh, YTO B KIIACCHYECKOM
MapKeTHHTe MBI MOXKEM TPOBOIWNTH AHAJIOTHYHBIE WCCIEIOBAHUS TPOIECCOB MPHUHITHA pPEIIeHUs O
MTOKYTIKEe, TOTPEOMUTENbCKONH MOTHBAIMH, BOCIPHITHA TOBApOB W OPEHIOB, HO TPHU 3TOM CYIIECTBYET
OTIpe/ieTIeHHass CTENeHb CyOBheKTHBM3MA. VIMEHHO MaHHBIM acleKTOM OTIMYAIOTCS HEWPOMapKETHHTOBBIE
WCCIIETOBAHNS.

[TooToMy KOMMaHWH, TMPUHAMAs PEIIEHUS O COBMECTHOM NPUMEHEHHH METOJIOB WCCIEIOBAaHUH Kak
KJIACCHYECKNX, TaK M HEHPOMAapKETHHTOBBIX, MOTYT 0o0jee TOYHO TOATBEPAWTH WM ONPOBEPTHYTH
MTOCTaBJICHHBIE THITOTE3hl. Eciin KoMIannu Hy)KHa JOCTOBEpHAs U OoJjiee MoiHas, pa3BepHyTas HH(popManus
10 BOIIPOCAM HCCIIEIOBAHMS, TO HEHPOMapKETHHTOBBIE NCCIIEIOBAHMS UMEIOT ITPEHMYIIIECTBA TI0 CPABHEHHUIO
C KJTACCHYECKIMH METO/JaMH MapKETHHTOBBIX HCCIIETOBAHHA.

HefipomapkeTHHTOBBIE MCCIIEAOBAHUS TaKKe CTAHOBSTCS CIIOCOOOM, ITO3BOJISIONINM IMOHSTH TTOBEACHNE
moTpeduTeNnei Ha phIHKE, UX MOTHBAINIO, X peaknuio. [Ipn 3ToM 0c00eHHOCTHIO UCCIIETOBAaHUI MOTYT CTaTh
BO3MOXKHOCTH W3YYEHHUS IOBEICHUS MOTpeOMTENel pa3HBIX LEJIEBBIX CETMEHTOB, B YaCTHOCTH YYHUTHIBAs
TeHJIEpPHBIE TOKA3aTeNH, BO3PACT, COIMAIBHYIO MTPHHAICKHOCTD, TUTT JIMYHOCTH | JP.
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J1J1s BBISIBJICHHSI CKPBITBIX PUYMH BBIOOpA MJIM OTKa3a OT TOBapa 3aJICliCTBOBAHbI CIICIYIOIINE OCHOBHBIC
METPUKU:

- DMOIIMOHAIBHOE BJICUCHHUE;

- TIAMSITh;

- BHuManue [18].

B 3aBHCHUMOCTH OT MOCTaBJICHHBIX MAapKETHHIOBBIX 3ajlau BbIOMpaeTcs 0O0bEKT BO3JeicTBus. Tak, eciu
CTOWT 3a/laya MOBBICUTH Y3HABAEMOCTh U 3alIOMHHAEMOCTh TOBapa, TO KOHIICHTPUPYIOTCS Ha mamsatu. Eciau
HEOOXOIMMO IOBBICUThH MOJOKUTEILHOE OTHOIICHHE K TOBapy, TO aKICHT JEIaeTCs Ha SMOLMOHAILHOE
BJIeueHue. B ciyyae eciu nocTaBiieHa 3a/ia4ya BhIICIUTh TOBAP CPEIU OOJIBIIOT0 KOJIMYECTBO, TO HEOOXOAUMO
JieaTh akIeHT Ha BHUMAaHUE.

Paccmotpum, kakue 3aj1auu MapKETHHIa MOKHO PEIIMTh C IIOMOIIBIO JaHHBIX TpeX MeTpuk (Tabmuma 2).

Tabnuna 2 — Bujbl METpUK HEWPOMapKETUHTa M 00JIACTH MX MPUMEHEHHUS

Ne
Bunpr metpuk CriocoObl MPUMEHEHHS Jlnis KaKuxX 3a1a9 UCTIONB3YIOTCS Cdepa npumeHeHUS
1 Kaxwue nBera u popMbI UCTIONb-
30BaTh s TOBapa. Peknama
Omnpenensercs: OTHOIICHNE K .
Kak coBmeniars 1Beta Jlu3aiin ToBapa U yIakoBKU
OMONIMOHAIBHOE BICUCHHE | CTUMYIIY: HOJIOXKUTENEHOE U
Kakue 3anaxu BbI3bIBAIOT 110710~ ApOMOMapKETHHT
OTpUIIATENbEHOE . .
JKUTCJIbHYIO U OTPHULATCIIBHY O I[mam-[ PEKJIIaMbI U CAaUTOB
peaxuuio
2 Kakne 00BbeKThI WITH CTUMYJTBI Pexnamublit Teke
Ma YpoBeHb 3aIIOMIHAHUS 3aOMHHAIOTCS OBICTPO Konnenmust umu terenga
MSTh
OIIPE/IEJICHHOTO CTUMYJIa Kaxkme cTiMyIsr ocTaoTes B TOBapa
aMsATH
3 Ha xakne mapkeTHHroBbIe Jlu3aiiH ynakoBKM TOBapoB U
CTUMYJIbI 0OpAIIAIOT B MIEPBYIO peKIaMbl
Hackoibko 3ameTeH mpen-
Buumanne N ouepeib BHUMaHUE Ipudr rexcra
CTaBJICHHBIN CTHMYII
Kak nu¢pepenunponars ToBap, dopmarsl oopmiieHHs
YTOOBI MPUBJIEYb BHUMAHHE peKIaMbl
[Ipumeyanue — cocTaBieHO aBTOPaMU Ha OCHOBE UCTOUHUKA [18]

B xoze uccienosanus 1enecoo0pa3Ho ONPEAEIUTD 3a/1a41, KOTOPbIE [I03BOJISIT IOHSITh KAKUE UHCTPYMEHTbI
HEWPOMAPKETHHIA HYKHO UCII0JIb30BaTh. [l03TOMY, Nepe 1 KOMITAHUSIMU CTOMT LIEJIb - IPABUIIBHO OIPEACIUTh
MapKETHHTOBBIE 33141 M B X paMKax BbIOpaTh (hopMat M HaIllpaBIIEHUS HCCIIETOBAHMS.

B cBs131 c n1300MIMIEeM TOBapOB Ha MOJIKaX Mara3snHOB, HEHPOMapKETHHT CTAHOBUTCS BAKHBIM HHCTPYMEHTOM
IUIS TOTO, YTOOBI TIOHATH, KaK NMPHUBJICYh BHUMAaHWE IMOKYyMAaTelIel K TOBapy, Kak CHENaTh Tak, YTOOBI ero
3aIMIOMHIIIN ¥ KAKHUE CTUMYJTBI CTOCOOCTBYIOT IMOKYTIKE TOBAPOB.

[Ipu 5TOM B IIpoIIecce HeHPOMapKETHHTOBBIX HCCIIEIOBAHUN BaYKHO MOHATH KAKOH IICUXOTHT OTPeOUTEs,
T.K. Y K@XJI0H IpynImbsl cBOM 0coOeHHOCTH. B HacTodiee Bpems 1Mo BOCIIPHUITHIO MUPA BCeX MOTpeduTenen
JIEJISIT Ha TPU TPYIIIbL: BU3Yaslbl, ayIHaJIbl U KUHECTETUKHU.

Busyasnsl BOCIpHHUMAIOT BCE, YTO BUIAT B OOJBINEH CTETIEHH, YeM OCTaJbHBIE TOKyMaTenu. M BaxHO
HaJIM4YUe SPKUX IBETOB NMPH OQOPMIIEHHUH TOBapa WM B peKiIaMe, TakKe MPHUBIEKAIOT KpPacHuBbIe (OPMBI,
odopmIleHHEe U H3aifH HE TOJIBKO TOBAPOB, HO M PEKIIAMBI.

Aynnaisl ak[IeHTHPYIOT BHUMaHHE Ha 3BYKH W IPUMEHEHHE NX TaKUM 00pa3oM, 4TOOBI BOCTIPUSATHE OBLIO
0J1ar03BYYHBIM.

CaMBbIM CII0XKHBIM THITOM SBJISFOTCS KWHECTETHI, KOTOPBIE TOJIKHBI «[TOYyBCTBOBATHY» 00pa3 C MPUMEHEHHUEM
COOTBETCTBYIOIIMX ACCOLUATUBHBIX CJIOB.

Ha ocHoBaHMM IPOBEIEHHOTO aHANIM3a METOJI0B HEHPOMAPKETHUHIOBBIX HCCIIEIOBAHUN, MOXKHO CIENATh
BBIBOJI, YTO HEWPOMApKETHHI MPEJACTABIAECT COOOW HalpaBlieHHEe, KOTOpOE OOecleYnBaeT H3y4YeHHE
HEOCO3HAaHHBIX MOTHBOB TOBEJIEHUS MOTpPeOMTENeH MPH OIEHKE BIMSHHUS MAPKETHHTOBBIX Pa3IpakuTeNen
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Ha MPOILIECC MPUHITHS PELICHHs 0 TToKyIke. Hanbosee spkum npumMepoM pUMeHEHHUS] HEHPOMapKETUHTOBBIX
uccnenoBanuil sBisiercst akcnepuMment 2003 ropa, CBSI3aHHBIM C aHATU30M BOCHPUSTHS U NPEANOYTECHUN
HarmutkoB Coca Cola u Pepsi. B pe3ympraTe ciaenoro TECTHPOBAaHUS, TMPOBEICHHOTO CPEAH MOTpeOuTenei
HAlMTKOB, C UCIOJIb30BaHWEM ToMorpada, WM Oonblie moHpaBwmics Pepsi. OnHako pe3ynbTaThl
HEHPOMApPKETUHTOBBIX HCCIIEIOBAHUN, KOTJa MOTPEOUTENN YK€ 3HAlM, HAIMUTOK KaKOH TOPTOBOW MapKu
OHM TBIOT TIOKa3alld, YTO AaKTHBHU3MPOBAIUCH 30HBI, CBA3AHHBIE C ACCOLMAIMSIME, BOCTIOMHHAHWSIMH, U
npeanourenus otaany Hanutky Coca Cola.

JlaHHBIE MCCIIEIOBaHNUS ITOKA3alld HACKOJIbKO 3HaunMa [yt ponib OpeH/ia B BOCTIPUSATHH TIOTpeOUTENel 1
OTHOILIEHUH K TOBapy.

HelipomMapKeTUHIOBbIE UCCIIEN0BAHNS UMEIOT KAaK HAY4YHbIM, TaK U NPUKIAJHON IMOTeHIUal. B ycaoBusx
MaHIeMHUH, KOT1a OOJIBIIIMHCTBO BY30B MIEPEIIIN Ha OHJIaliH 00y4YeHne, ObUTH IIPOBEICHBI HEHPOMapPKETHHT OBBIS
HCCIIeIOBAHMUS C MCIIOJIb30BaHueM 00pynoBaHus FaceReading.

[TockosbKy ypOBEHb BOBJICUCHHOCTH U Y/IOBJIIETBOPEHHOCTH O0YYAIOIIUXCS B YCIOBUSAX OHJIAHH 00y4eHUs
CHIDKaeTCs, ObIJIa MOCTaBIIeHA 3a/1a4a ONPEe/IeNITh NX OTHOIIEHHE K Pa3HbIM OHJIAIH raT(opmam.

JlJis OIICHKM HEOCO3HAHHOTO BOCIHPHSTHS K IJIaTGopMaM OHJIAHH-O00YYCHHS B KaueCTBE PECIIOH/ICHTOB
BBICTYITWIU CTYICHTBI K MArUCTPaHThI. L{enb uccieaoBanus: OICHUTh SMOIIMOHANILHBIN TTOCHLT 00YYatOIIUXCs
Ipu TIpocMoTpe oOpaszoBaTenbHBIX TUIaTGopm AlmalU, a umenno Microsoft Teams u Platonus.

PesysbTarhl MPOBEJCHHBIX UCCIea0BaHuil cpenu 10 peClOHACHTOB MOKa3ajiu, YTO Han0OJee BBICOKUN
MTOJIOKUTEIBHBI 3MOIMOHAIBHBIN TIOCHUT IMOJIy4€H IPH WUCIOIB30BAHUN 0O0pA30BATEIBHON ILIATPOPMBI
Microsoft Teams: Tak moka3aTellb CHaCThsl COCTaBHII 8 %, Y OCTANBHBIX TUIAT(OPM ITOT ITOKA3ATENb HAMHOTO
Hmxe (Pucynox 4).

3nocte  Yausnenue Mcmyr
6% 2%

OTtBpatieHue

4%
I'pycts
24%
CuyacTtbe
8%, HelitpanbHbie
4yBCTBa
52%

PucyHnok 4 — DMounoHaIbHbIH NOCHUT IPH oueHKe miatdopmel Microsoft Teams oOyuaromumucs AlmaU

[Tpumeuanue - COCTaBIEH aBTOPaMH Ha OCHOBE PE3YIbTaTOB MIIOTHBIX/TIONEBBIX HEHPOMAaPKETHHTOBBIX HCCIEIOBAHIN

C TOYKHM 3peHHsI SIMOINOHAIBHON PEaKIny MOTPeOUTENeH, MPOBEICHHBIN aHAIN3 TI0Ka3ajl, 9TO U3 BCEX
YyBCTB, HAUOOJIBIINH YIeTbHBII BeC TPUXOAUTCS Ha HelTpanbHble — 52 %, HeraTuBHbIE — 36 %, TO3UTHBHBIC —
12 %. B 1ei1oM 3KCrepruMeHT IMO3BOIHI MTPEIITON0KUTH, YTO UMEIOTCS TITyOWHHBIC PUYHUHBI OTPHIIATEIIBHOTO
Bocmpustus wiargopmsl Microsoft Teams. [ToaToMy, 71 MOHUMAaHUS TAaKOTO OTHOIICHHS IMOTpeOUTENeH K
oOpazoBarenbHOM Mnatdpopme Microsoft Teams ObLT MpUMEHEH ONMPOC, B KAUYECTBE METO/a MCCIICIOBAaHUS,
pe3yJIbTaThl KOTOPOTO MPECTaBIeHBI B Ta0HIIE 3.
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Tabmuna 3 — Onenka otHoureHus oOyvarompxcs AlmaU k mardgopme Microsoft Teams, B mporieHTax

HerarusHble acnieKThI ITo3uTHBHBIE ACIIEKTHI
Bonpocsl OTBeThl PECIIOHAECHTOB Bonpocst OTtBeThI
PECIIOH/ICHTOB
CIOXXHOCTB NCTIONH30BAHHS 41 PacmmpeHHbie BO3MOXXHOCTH TI0 52
croco0aM HCIIONb30BaHUS
HenpusnekarensHoCTh qu3aiiHa 56 Bo3MO)XHOCTE KOMMYHUKalUH B 46
mo0oe Bpemst
Hamwawe mummnx GyHkomit 9 [NoaxiroueHue KOMOIHUTEIIBHBIX 43
cepBucoB Microsoft
HeynoOnas maBuramus 19 KonnexrusHast paboTa B paMKax 21
TIPOrpaMMBbl

HpnMeanHe — COCTaBJICH aBTOpaMu

[Ipn mpoBexpeHWH MAHHOTO HWCCIENOBaHHWS OBUT WCIIONB30BaH TPHHIMIT PAHXUPOBAHHA, B OIPOCE
npussuy yaactue 100 pecnionnentos. Lndposas Tpanchopmarius B 00pa3oBaHIH CITOCOOCTBYET MOSIBICHUIO
HOBBIX IUIATGOPM M YCOBEPIICHCTBOBAHUS CYIIECTBYIOMMX. B pamkax miardopmel Microsoft Teams, kak
ITOKa3aj OMpoC, HETaTUBHOE OTHOIICHHWE CBA3aHO C TAKMMH MapaMeTpaMi, KaK CIOXKHOCTh MCIIONb30BAHUS
Y HeNpUBJIEKaTeNbHBIH AW3aiiH. BmecTe ¢ TeM, paciMpeHHbIE BO3MOXXHOCTH MPOTPaMMBblI TOBBIIIAIOT
JIOSITBHOCTh 00YYaIONIUXCSI K HEH.

Kak mokaspiBatoT HEHpOMapKeTHHTOBBIE HCCIEIOBaHUS ¢ ucroyb3oBanueM FaceReading, B Ooublieit
CTETIeHN HeTraTWBHBIE SMOINHU BbI3Baia miardopma Platonus: Takux mokaszaresneil kak OTBpaIlleHHE, HCITYT,
37I0CTh ¥ TPYCTh OOJIBIIE, YeM Y OCTAIBHBIX TIATHOPM.

DOMOIMOHABHBIN TTOCHUT MPH OIleHKe TutaT(opmsel Platonus mpencraBieH Ha pUCYHKE S.

VY nuBienue

3710CTh 4%

7%

OTBpareHme

6%
I'pycts
31%
HeifitpansHabie
CuacTbe 1yBCTBA

Pucynok 5 — OMOIMOHAIBHBIN HOCHUT IPU OLIEHKE IIaT(OPMBI

Microsoft Teams Platonus oOyuatomumucst AlmaU
[Ipumeyanne — cocTaBieH aBTOPaMHU HAa OCHOBE PE3YJIBTAaTOB MMIOTHBIX/TIOJIEBBIX
HEHPOMapKETUHIOBBIX UCCIIEA0BAaHUHI

Pe3ynbraThl mpoBeNEeHHOIO OMpoca IO OlEHKE OTHOIIEHUs oOydarommxcsi K twiardopme Platonus
(BBIABIIEHHME CHUIIBHBIX U CIIA0BIX CTOPOH TUIAT(OPMBI) TIPECTABIICHBI B Ta0HIIE 4.
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Tabnuna 4 — Onenka oTHonIeHus o0ydaromuxcs AlmaU k mardopme Platonus, B mporieHTax

HeraTtuBHbIe acrieKkTsl [To3uTHuBHBIE ACTIEKTHI
Bormpocet OTBETHI PECIIOH/ICHTOB Borpocet OTBETHI PECIIOH/ICHTOB
CI0KHOCTH HCIIONB30BaHHUS 26 IIpocToii B Mcroap30BaHUN 43
VYerapesiuit popmar 49 IIpocras HaBuranus 25
OrcyTcBHE BO3MOXKHOCTH IPSIMBIX 41
KOMMYHHKaIHH
OrpaHn4eHHOCTh (DYHKIUHA 56
He BO3MOXHOCTH WCIOJIB30BaHUS 71
JUIS KOJUIEKTHBHBIX MEpPONPHHUTHIM
(xoH(epeH1Hit, yPOKOB H T.11.)
[Ipumeyanue — cocTaBieH aBTOpaMu

B pe3synbrate mpoBeACHHOTO OIpOca, OBUIO BBISIBIICHO, YTO 49 % pPECHOHICHTOB CUMTAIOT, YTO JaHHAsS
wiatpopma sBIsIeTCsl ycTapeBiieil u 56 % omnpammuBaeMbIX OTMETHJIM, 4TO Iiardopma OorpaHuveHa B
¢yskuumsax. Camoil r1aBHOW MPUYMHON OTPUIATENIEHOTO OTHOUICHUS SIBIISIETCS TO, 4TO Iiatdopma He aaeT
BO3MOXKHOCTH TIPOBEAUTH MepONpusiTs B (hopMe KoHDepeHImi, 3aHsITHi U Jp. 3 MO3UTUBHBIX MOMEHTOB
OTMEUEHO PECIIOHACHTAMHU MPOCTOTA UCTIONB30BaHMsI (43 % pEeCrOHICHTOB).

Pesynbprarhl aHanmu3a MOKa3bIBAIOT, YTO HEraTMBHOE OTHOIIEHHE K TuiaTgopme Platonus BbI3BaHO TeM,
YTO OHa SIBJSIETCS yCTapeBIIed, OrpaHUYHMBAaeT BO3MOYKHOCTH MCIIOJI30BAaHUS B y4eOHOM Ipoliecce M He
COOTBECTBYET TPEOOBAHUSIM OHJIAWH O0YUYCHHUSI.

MeTtoapl HEHPOMapKETHUHIOBBIX HCCIIEOBAaHUN B MpaKTHYECKOW aedrenbHOcTH B Kazaxcrane Havana
MIPUMEHSATH HccienoBaTenbckas komanust BRIF Research Group, HayuHble HccieIOBaHHS IPOBOJISAT TAKUE
aBTopsl kak B. 3. Baneesa, A. Unbsic u np. Cinenyer oTMETUTD, UTO HayYHBIE UCCIIE0BAaHUS M0 BO3MOXKHOCTSIM
HEHpPOMapKETHHIOBBIX HCCIEJOBaHUM HEIOCTATOYHO pa3paboTaHbl, HE COBCEM YETKO OUYEPUYEHBI CIOCOOBI
MIPUMEHEHUS ¥ IOATOMY TpeOyIOT JalbHEeUIero u3yYeHusl.

MHNOJYUYEHHBIE PE3YJIBTATHBI (BBIBO/IbI)

B pesynbrare mpoBeAEHHOTO HCCIEAOBAaHUS IMPEJCTaBIE€Hbl OCHOBHBIE METObl HEHpPOMapKETHHIOBBIX
nccnenoBanuil. [lpuBoanuTcs pasnnyre Mexay METoAaMH, OCHOBaHHBIMU Ha MO3TOBOM aKTUBHOCTH, METO1aMU
BHU3YyaJM3allMi U HESIBHBIMU METO/IaMH, KOTOPbIE U3MEPSIIOT MO3TOBYIO aKTHBHOCTb.

B nenoM, MOXXHO cienaTh BBIBOJA, YTO HEHPOMAapKETHUHI SBJISETCS WHHOBALMOHHBIM HalpaBiIeHUEM
MapKeTHHTa U UMEEeT CBOM OCOOEHHOCTH B METOINYECKOM IUIaHE:

- HEHPOMAapKETHHT MPEJICTaBISeT MEXKIUCIUIUIMHAPHOE HANpaBleHHE, Ha CThIKE OMOJIOTHH, MAPKETHUHTA,
MICUXOJIOTHH, SKOHOMHKH, HEHPO(DU3UKH;

- MHCTPYMEHTBHI HEHpOMapKeTWHIa pa3HOOOpa3Hbl M CHOCOOBI MX MPUMEHEHHS WMEIOT OIpelesieHHbIC
0COOCHHOCTH;

- BCE METO/Ibl HEMpOMapKeTHHra MOKHO YCIIOBHO pa3fefuTh Ha TPHU TPYIIBL: METOJbl, OCHOBaHHbIE Ha
MO3TOBOM aKTHBHOCTH, METO/IbI BU3YyaJIM3allU1  HESIBHBIE METObI, KOTOPBIE U3MEPSIOT MO3TOBYIO aKTUBHOCTb;

- K OCHOBHBIM HMHCTPYMEHTaM HEHPOMAapKETHHTa OTHOCSTCS JIJIeKTpodHIedanorpadus, MarHuTO-
sHuedanorpadus, MO3UTPOHHO-IMHUCCHOHHAsE ToMorpadusi, (QYHKIHOHAIbHAS MarHUTHO-PE30HAHCHAS
ToMorpadus;

- MAPKETUHTOBBIE METPHKH, KOTOPBIE MOKHO UCIIOJIb30BAThH C TOMOIIBIO HEHpOMapKeTHHTa, eNIeCO00pa3HO
00BEJMHUTH B TPY TPYIIIBL: SMOLUMOHAIbHBIE, KOTHUTHBHBIE IOKA3aTENI M OLIEHKA BU3YAJILHOTO TIOBEICHUSL.

YyuteiBas pe3yibTaThl HCCIEI0BAaHUS MOXHO CJeNaTh BBIBOJ, YTO HEHPOMApKETHHI OTKpPHIBAE€T HOBBIE
BO3MOXXHOCTU B UCCIIEIOBAHUSX, @ IMEHHO TO3BOJISIET TOHATh UMITYJIbCUBHOE BOCIIPHATHE NOTPEOUTEISIMU
Pa3NUYHBIX pa3IpaKUTeNed, Takux Kak ¢opma, [BET, 3amax M MOIYYUTh CKPBITYI0 HHPOpPManuio 00
HCCJIeTyeMbIX 00BEKTaX.

PesynbTarhl npoBeACHHBIX MPUKJIAAHBIX UCCIICIOBAHUI OTHOIICHHSI TOTPEOUTENeH K OHIaliH IaTgopMam
00y4eHHus1 TIOKa3ald SMOLMOHAIBHBIN MOCHUT U ONpPEAEIHIN BO3MOXKHOCTH YIYYIIEHHs IMPECTaBICHHBIX
CHUCTEM.
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HEMPOMAPKETHHI'TIK 3EPTTEY OJIICTEPI )KOHE
KOJIAHY AbIH KOJIJJAHBAJIbI MYMKIHAIKTEPI

A. M. Kaspi6aeBa', M. P. CmbikoBa'*, H. II. Coxarckas'
'Anmatel MenemkmenT Y HuBepcuteTi, Anmatsl, Kazakcran PecryGinkach

AHJIATIIA

Makasaga HeHpOMapKETHHITIK 3€PTTEY SIICTEPi JKYHEICHTeH KoHE HEHPOMApPKETHHITIK JKaOIBIKTapIbI
naianana OThIPBII KYPTi3UITeH KOJIIaHOAIbl 3epTTey HOTHKEIepl YChIHBUIFaH.

3epmmeyoiy maxcamvl HEHPOMAPKETHHITIH KypalJapblH, 9lIiCTEPiH TYCiHY, KyHeney jKoHe KOJaaHOabl
HEHPOMapPKETHUHTTIK 3epTTEYIEePIiH HOTHKEIEPiH TYCIHIIpY.

3epmmey adichamaceyl — KAOMHETTIK 3epTTEyJIep, KalTamaMa akmapar, TCOPHSUIBIK KO37ep, TONTACThIPY
JKOHE capajay ojicTepi, conpaii-ak FaceReading kosjgaHbuia OTBIPBIT HEWPOMAPKETHHITIK 3€pTTEYJIEp
naiaanaHbpuULIbl. 3ePTTEYAIH TEOPHUSUIBIK HETi31 3epTTEY TaKbIPhIObI OOWBIHINA OTAHJBIK JKOHE INETEIJIIK
FaIIBIMJIAPJIbIH €HOCKTEP1 KOJIIaHBLI/IBL.

3epmmeyoiy bipezetiniei / KYHObLIbIZb — HEUPOMAPKETHHTTIK 3€PTTEYIEPIiH 9IicTepi MEH KYpalJapbiH
KyHerneyre, TEOpETUKTEP IiH MiKipiH Je, aBTOPIbIH KO3Kapachl MEH KOJIJTaHOAJIbI KbI3METTE HEHPOMapKETHHT TiK
3epTTEYJIePAIH KOJAAHBUTYbIH KOPCETETIH KEIICH I TOCUI HETi3iHJe MPAKTUKAJIBIK MAPKETHHITIK KbI3METTE
KOJIJaHy MYMKIHJIIKTEp1 MEH TOCUIJIEPiH TYCIHYTe SpEKeT KacalIbl.
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BU3HEC U YITPABJIEHUE: ITPOBJIEMbI 1 PEILIEHU A
BUSINESS AND ADMINISTRATION: PROBLEMS AND SOLUTIONS

3epmmey nomudicenepi — HEHPOMAapKETHHITIK 3€pTTEy OJicTepi KbICKAlla YCHIHBUIFAH JKOHE
HEHPOMApPKETUHITIK JKa0JBIKTBIH KOMETiMEH OHJaiiH OiniM OepyJe KOJJAaHbUIAThIH IuTaTdhopManapra
SMOLMOHAJIBI KAObUIAAY bl Oarasay sKypri3iiai. MublH OeJICeHAUTINHE HeTI3IereH dicTep, BU3yalln3alus
ozicTepi KOHE MHJIBIH OCJCEH[IUIITIH OJIIICHTIH JKACBIPBIH OJICTEp apachblHIarbl albIPMAalIBUIBLIKTAP
KEJITIPUITeH.

Tyuinoi cesdep: HEWPOMAapPKETHHT, HEHPOIKOHOMHKA, HEHPOMAPKETHHITIK 3epTTEyJiep, BU3yalH3alus
oicTepi, KAChIPBIH 3EPTTEY dJiCTEpPi, HEHPOMAPKETHHT OJIIIEMAEPI.

METHODS OF NEUROMARKETING RESEARCH AND APPLICATION OPPORTUNITIES

A. M. Kazybayeva!, M. R. Smykova'!*, N. P. Sokhatskaya!
'Almaty University of Management, Almaty, Republic of Kazakhstan

ABSTARCT

The article systematizes the methods of neuromarketing research and presents the results of an applied
study using neuromarketing equipment.

The purpose of the study was to reveal the concept and systematization of neuromarketing tools and methods
and to interpret the results of applied neuromarketing research.

Research methodology — applied desk research, used secondary information, theoretical sources, the method
of grouping and ranking, as well as neuromarketing research using FaceReading. The theoretical basis for the
study was the works of domestic and foreign scientists on the topic of the study.

Originality /value of the research—an attempt is made to systematize the methods and tools of neuromarketing
research, to understand the possibilities and ways of application in practical marketing activities on the basis
of an integrated approach that takes into account both the opinion of theorists and the author's vision and
demonstration of the application of neuromarketing research in applied activities.

The results of the study - the methods of neuromarketing research are briefly presented and with the help of
neuromarketing equipment, an assessment of emotional perception to the platforms used in online education
is carried out. The differences between methods based on brain activity, visualization methods and implicit
methods that measure brain activity are presented.

Keywords: neuromarketing, neuroeconomics, neuromarketing research, visualization methods, implicit
research methods, neuromarketing metrics.
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ABSTRACT

The purpose of this research is to analyze what is the value in project management, how it is measures and
to consider what the standard says regarding this new field of interest in project management.

Methodology. Desk research was carried out by applying the literature review and analyzing the Guide to
the Project Management Body of Knowledge (PMBOK) [1].

Originality / value of the research. The value of this paper lies in the enrichment of the understanding of
project value management by applying concepts from general value theory and project management.

Findings. The research findings suggests that value added to the new 7th edition of PMBOK as one of the
12 principles but there is no information regarding how it can be created at different stages of the project and
assessed. There is no universal value measurement methods of projects both in practice and in PMBOK as well
as there is no method for determination and measuring intangible value.

Keywords: project management, value, PMBOK, project value measurement, Co-creation of value.

INTRODUCTION

Using the Google Trends tool (Figure 1), we can see that on a global level, the value-based management
approach is currently popular. We would also like to note a surge in this management approach in 2017 and
still on demand.

GoogleTrends Compare

® value based mana.. ® process based ma... project based man... ® people based man... +
Search term Search term Search term Search term
Worldwide Past S years All categories = Web Search +
Interest over time 2 < <

Figure 1 — Comparison of management approaches via Google Trend during the last 12 months
Note — Developed by authors based on the source [2]
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Looking at the data for the last five years, we can also see that project based management is the leader
among various approaches to management, and the value-based approach to management is in the «top 4»
(Figure 2):

= GoogleTrends Compare

® value based mana.. @ process based ma... project based man... @ people based man.
Search term Search term Search term Searchterm

Worldwide ~ Past 12 months + All categories = Web Search +

o T

Interest over time

:

Figure 2 — Comparison of management approaches via Google Trend during the last 5 years
Note — Developed by authors based on the source [2]

It can be also noticed that the theme of values is shifting from a focus on business performance to a focus on
social value. In recent years, we have seen a much greater emphasis on social values and the societal benefits
that come from large projects. Example: The GPM P5 Standard for Sustainability in Project Management
v2.0. It is worth noting that the topic of benefit management and value management is shifting from the
level of portfolio and project programs to the level of projects [1]. While the value-based approach to project
management was previously covered by the P2M PMAJ standard, it is now also reflected in the Guide to the
Project Management Body of Knowledge (PMBOK) [1]. While previously project success was viewed in
terms of content, time, and budget, recent years have seen a value-based approach to project management.
This approach had been drawed on from marketing and management [3] where the value mainly described as
the main attention on the customers and consumers [4]. Analyzing theoretical background of value in project
management literature [5; 6] concluded that value is difficult to conceptualize and define and it has different
definitions in different contexts. However, it can be achieved through the satisfaction of users’ needs.

The theoretical background in this paper is a result of acknowledging the need for understanding the
concept of value, value creation, and how it can be measured in projects. The aim of this paper is to investigate
whether contemporary value management theory can offer new insights to the development of the project
value management understanding.

RQ1. What project management standard says about general value theory and how it is in project
management practices?

Outline of the paper: first, we compare what standard says about value and what is the value in project
management practices. Second, we review how and when it is created, what value co-creation is and how
it can be measured. Third, we present results from analyzing the Guide to the Project Management Body of
Knowledge (PMBOK) 7th Edition and discuss implications for project value management. In the end, we
present conclusion, limitations of the research and suggest points for future studies.
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MAIN BODY

What is the value in project management? The definition of project value according to the Guide to
the Project Management Body of Knowledge (PMBOK) 7th Edition [1] indicated as follows: “the worth,
importance, or usefulness of something. Different stakeholders perceive value in different ways. Customers
can define value as the ability to use specific features or functions of a product. Organizations can focus on
business value as determined with financial metrics, such as the benefits less the cost of achieving those
benefits. Societal value can include the contribution to groups of people, communities, or the environment”.
According to this, it can be concluded that value is related to the stakeholder and product management and cost
of the project as well. Focus on value delivery should be on all levels starting from projects and finalizing with
portfolios. In addition, value is generated and can be evaluated throughout the project life cycle and therefore
does not focus only on the benefits received during the implementation phase. Value is not considered as only
financial outcome but also it has been divided as social, environmental, operation and others Over the last
decade, the value of a project is not only considered as financial, which can be determined by calculating the
costs and benefits of the project, but also non-financial, such as social, environmental, operational, practical
[7]. In the studies of recent years, the social value is of interest in large projects, because such projects aimed
at innovation, regional development are aimed at improving human resources and meeting the social needs
of the region where they are implemented. Environmental and operational values are not considered in all
projects, due to the fact that in such projects the interaction is performed not with the environment, but with
people, the stakeholders of the projects. Also, there is usually no emphasis on financial value because there are
no expectations on the financial results of these projects. What is social value? According to the Act adopted in
the UK in 2012 [8] the definition of social value is: «to improve the economic, social and environmental well-
being of the area concerned». For infrastructure projects and urbanization, social value refers to: improved
mental and physical health, improved local environment, reduced crime, reduced overcrowding, improved
social relations, increased skills and knowledge, sustainable employment, improved workplace safety, more
equitable distribution of benefits. That is, social value refers to the direct positive impact on people and the
local community, which can be created by going beyond the classical project management and creating a
socially oriented approach. Below are the main works in the field of project value research (Table 1):

Table 1 — The main works in the field of project value research

Research

Method and Context

Key ideas

The influence of local community

stakeholders in megaprojects:
Rethinking their inclusiveness
to improve project performance

(Maddaloni, 2017) [9]

A systematic literature
review

It is suggested that soliciting the opinions of the local community at
the beginning of the project and monitoring the impact of the mega-
project at the local level can help improve the effectiveness of the
project.

Enhancing value co-creation in pro-
fessional service projects: The roles
of professionals, clients and their ef-
fective interactions, (Ying-Yi u ap.,
2019) [10]

Service dominant log-
ic (SDL): quantitative
(questionnaire), quali-
tative (interviews)

The positive influence of interaction between professionals and cus-
tomers on the value created for professionals (i.e., value to the orga-
nization) and customers (i.e., value derived from use) was revealed.
Different levels of dependence in different forms of value were found
- for example, non-monetary value to the organization was more de-
pendent on customer value than monetary value to the organization.
The professional knowledge of both professionals and clients, as well
as clients' motivation to interact with professionals, were found to
be critical operational resources for productive interaction between
professionals and clients and co-creation of value.

Value-oriented stakeholder influence
on infrastructure projects, (Vuorinen
u 1p., 2019) [11]

Process research
method,  qualitative
research.

This study identified four stakeholder influence strategies: commu-
nication, complaints and discussions, decision-making authority, and
also rules and oversight.
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Managing inter-organizational net-
works for value creation in the front-
end of projects, (Matinheikki u np.,
2016) [12]

Qualitative  single-
shot research, semi-
structured interviews

management activities that contribute to the emergence of the network
and the creation of value at the beginning of the project: (1) assigning
the role of network leader to one or more central organizations of the
network, (2) establishing a joint coordinating body between the orga-
nizations of the network, (3) organizing frequent formal and informal
meetings between the organizations of the network, and (4) involving
internal and external participants in decision-making concerning the
network.

Five distinctive network attributes that create value: (1) centrality of
the lead participant(s), (2) network density, (3) strength of connec-
tion, (4) trust, and (5) shared vision.

Co-creation of value and the project
context: Towards application on the
case of Hinkley Point C Nuclear Pow-
er Station (Smyth u op., 2018) [13]

Explication methodol-
ogy, Service dominant
logic (SDL)

The time-cost-quality/coverage criteria divert attention from co-cre-
ation of value through interaction at the front end (pre-project stage).
SDL offers a methodological approach to the qualitative study of
projects, the phenomenon of co-creation and value realization in con-
text and use is another related contribution. The co-creation of value
in SDL is complemented by the development of the darker side of the
concept - co-decreasing value.

A Conceptual Framework to Enhance
Value Creation in Construction Proj-
ects (Haddadi u np., 2016) [6]

Qualitative  research
based on a literature
review

Value is created when needs are met and strategic goals are achieved.
A study of the literature shows that the creation of value in a building
from a lifecycle perspective depends mainly on two factors: 1) satis-
faction of user needs ii) implementation of the owners and company
strategy. From the perspective of the project, the efficiency and ef-
fectiveness of the suppliers is also important.

Co-creation of value outcomes: A cli-
ent perspective on service provision
in projects (Fuentes, 2019) [7]

Qualitative  research
based on six case stud-
ies

Five types of value outcomes are defined:
1. Operational,

2. Financial,

3. Environmental,

4. Experimental,

5. Social.

Value interactions:

- collaborative learning with internal and external stakeholders,
- disclosure of existing service systems,

- collaboration of strategic needs and expectations,

- collaborative design for operational experience,

- development of service with adaptation,

- collaborative management of valuable outcomes,

- joint problem solving,

- joint transition from project to operation.

Note — Developed by authors based on the source [5; 6; 8-13]

Social value has to do with how a project affects the well-being or quality of life of society, what is in the
public interest, and defines what is of value to society, as well as what improves the quality of life of people

in general.

How and when value is created in projects? Regarding the value creation, the last edition of PMBOK
indicated that it is realizing for stakeholders. Examples of ways that projects produce value include, but are

not limited to [1]:

* “Creating a new product, service, or result that meets the needs of customers or end users;

* Creating positive social or environmental contributions;

» Improving efficiency, productivity, effectiveness, or responsiveness;

* Enabling the changes needed to facilitate organizational transition to its desired future state; and
* Sustaining benefits enabled by previous programs, projects, or business operations”.
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However, standard has no recommendation regarding the part of the project, which is the essential for value
creation. Despite of this many investigations [14] conclude the roots of value creates at the front-end part of
projects. The authors of the last edition of PMBOK might be used the experience described in recent study
which demonstrated that ignoring the needs and expectations of the local community or the general public
can lead to social unrest, collective action, and community resistance to infrastructure or construction projects
[15]. By linking stakeholder expectations of project value to their influence strategies, it is possible to better
understand the logic behind the use of influence strategies. Ultimately, it is the stakeholders-consumers that
will judge whether or not the project actually created the value that was intended.

What is the co-creation of value means? Another interesting trend in this field is the value co-creation
through the engagement of different stakeholders. The researchers [16] investigated how stakeholders co-
creates value across the time suggest that «value co-creation is a specific type of collaboration that is considered
to be an innovative and interactive process between end users and organizations; it aims to increase the value of
a product or service». During the last five years researchers aims to understand the subject of value co-creation
[17] and the roles of stakeholders [18].

How value in projects is measured? In this regard, there are many ways to assess value through both
quantitative and qualitative research methods, but each has disadvantages and advantages (Table 2):

Table 2 — The value measurement methods

Methods for assessing value Description, features

SROI — Social Return on Investment | Provides a framework for measuring and accounting for social value using a methodology
developed from social accounting and cost-benefit analysis and based on seven principles:
engage stakeholders; understand what is changing; assess what matters; include only what is
essential; do not overdo it; be transparent; verify the outcome. To measure social value, al-
lowing monetization of benefits and costs for comparison between projects. A relatively new
approach that still suffers from key methodological problems.

Cost-benefit analysis Evaluates all the positive and negative results (benefits and costs) of the project, as well as
Their impact on people's quality of life. Predominantly used in the public sector in the UK
and the OECD. Provides the most comprehensive assessment, but is also the most resource-
intensive.

Wellbeing Valuation Allows us to measure the success of a social intervention by the extent to which it improves
people's well-being. It does this by analyzing the results of large national surveys to highlight
the impact of one or another factor on human well-being.

Cost- effectiveness analysis Project efficiency, evaluated in terms of the cost of achieving a single outcome, e.g., pounds
per unit of output. Options ranked on this basis.

Approved as the second-best option by various authorities where there is no cost-benefit
analysis. However, only one success criterion is evaluated, and this is not evaluated in mon-
etary terms.

Cost-utility analysis Predominantly used in projects evaluated in terms of their health impact. Uses patient quality
of life adjusted for years lived (quality-adjusted life-year - QALY's) to measure health impact
and ranks projects based on the resulting QALY's. A similar approach to cost-benefit analysis,
but measuring success is more comprehensive because it includes all aspects of health.
Note — Developed by authors based on the source [19]

Discussion. Literature review shows that value of the projects is discussing by researchers during the last
decade and there is many attempts to find the universal determination for it as well as understand project stages
when and how it is creating, how it can be measured not only for tangible ones. Analysis of the standard shows
that for the first time it has a focus on the value of the projects and how it can be created. In the PMBOK
[1] value is included into the 12 principles and it has been created Value Delivery System. The focus is on
maintaining and delivery value to project stakeholders. In addition, it is concluded that in successfully realized
projects expected business value must be earned. The standard covered what value means, how it should
be created and delivered. Furthermore, it shows what metrics that measure financial business value include.
Unfortunately, there is no information regarding intangible values as social, environmental, intellectual and the
stages of projects which are essential for value creation and delivery.
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CONCLUDING REMARKS

The paper reveals that mainly standard and recent studies have the same understandings of value and its
creation, as well as it reveals a lack of focus on value measurement and management in projects.

It can be two limitations appointed in our research. First, our analysis is based on literature review in field
of value in project management and covers studies in English. Second, value in project management practices
may vary beyond project category, indicating that value can be more obvious in some project types than others
can. While the standard insist on a generic project management approach, i.e. applicable for all project types,
differences across project types have not been took into account in this study.

We propose the future research in this field includes empirical studies in projects using recommendations
from the standard and literature review. Beside of this investigation of stakeholders-end users influence on
value of projects might help to enrich the next edition of the standard and create general framework for all
types of projects.
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"KOBAJIAP/IbI BACKAPYJJAFBI KYH/BLIBIK:
TEOPUSI )KOHE TOKIPUBEJETT )KAHA BAFBITTAP

III. T. Y3akosa'*, E. K.IlInabauoexon?
ISatbayev University, Anmarsr, Kazakctan Pecry0nmukacs
X anbIKapablK aKMapaTThIK TEXHOIOTHSIIAD YHUBEPCHUTETI,
Anmatsl, Kazakcran PecyOmmkacs

AHJATIIA

3epmmey makcamol. obanapapl 0ackapyaa KyHIbUIBIKTBI TaJjiall, OHbIH KaJlall eJIIICHETIHIH KoHEe OyJI
KalbIHJa CTAaHJAPT HE KOPCETETIHIH KapacThIpy OChI 3ePTTEY/IiH MaKcaThl OOJIBIN TaObLIaIbI.

Aodicnamacel. KabunerTik Tanmay oneOuerti Kapacteipy MeH JKoOanapzapl Oackapy OoiibIHIIA OiiM
YKUHAFBIHBIH HYCKayeiFbiH (PMBOK) [1] Tanmayra Heriznenin xacaibl.

3epmmeyoin bipeeetiniei / Kynovlivizbl. by 3epTTey s)obanap bl 0acKapy KYHIbUIBIFbIHA XKaJITbl KYHBUTBIK
JKOHE o0aap bl 0acKapy TeopUsUIapbIH KOJIJIaHy apKbLIbI TYCIHIKTEME Oepy TapariblHaH MaHbI3/IbI.

3epmmey Hamuoicenepi xobanapapl 0ackapy CTaHIapThIHBIH 7-1111 0AChLIBIMbIHA KYH/IBUIBIK 12 Heri3aepine
KOCBLIFaH, ajaijla OHbIH K0Oalap/blH opTYp/ll Ke3eHIEpiH/e Kajlail »acaaybl ®oHE OarallaHybl KalbIH/Ia
aknapat xok. PMBOK xone Toxipubene xobanapAblH KYHABUIBIFBIH oMOe0an emey oaicTepi, COHbIMEH
Karap MaTepUualIblK eMeC KYHIbUIBIKTAp/Ibl aHBIKTAY MEH OJIIIIeY 9/IiCTePi JKOK.

Tytiin coe30ep: »obanbl Oackapy, KyHAbUIBIK, PMBOK, 5x00a KYHIBLIBIFBIH OacKapy, :00a KYHIbUIbIFbIH
eJIIIey, KYHABUIBIKTHI O1pirim xkacay.
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HEHHOCTD B YIIPABJIEHUU ITPOEKTAMM: HOBBIE
HAITPABJIEHMSA B TEOPUU U ITPAKTHUKE

III. T. Y3akosa'*, E. K.IlInibaudexon?
!Satbayev University, Anmarsl, Pecrry6nuka Kasaxcran
MeskIyHapOIHBINA YHUBEPCUTET HH(POPMAIHOHHBIX TEXHOIOTHH,
AmMarsl, PecrryOommka Kazaxcran

AHHOTALIMUA

Llenv uccnedosanusa. llens manHOW pabOTHI — MPOAHATH3UPOBATH, YTO TAKOE IIEHHOCTHh B YNPABICHHUU
MIPOEKTaMH, KaK OHa U3MEPSETCS U PACCMOTPETh, YTO TOBOPHUT CTAaHAAPT OTHOCUTENHFHO 3TOW HOBOW 0o0iacTn
WHTEpeca B YIPaBIECHUH MTPOSKTAMH.

Memooonozus. KabuHeTHOE WCCIIEIOBaHNE TPOBOJMIOCH ITyTeM NpPHUMEHEHHs 0030pa JUTepaTyphl H
ananm3a PykoBojactBa k CBoAy 3HaHMIA 110 yripaBiaeHuto mpoekramu (PMBOK) [1].

Opueunanvrnocms / yennocmos ucciedosanus. 1|eHHOCTh MaHHOW pabOTHI 3aKiII0YacTCsl B 00OTaIIeHUN
MTOHMMaHUS YIIPABIICHUS [IEHHOCTHIO MMPOEKTa MyTeM MPUMEHEHNS KOHIIETINH 13 00IIel Teopur IEHHOCTH 1
YIpaBIEHUS TPOESKTAMH.

Buvisoowl. Pe3ynmbraThl mcciaenoBaHMUS CBHIETEILCTBYIOT O TOM, YTO B HOBOM 7-M m3mannn PMBOK
IIEHHOCTH J00aBjeHa B Ka4eCTBE OJHOTO W3 12 MPUHIIUIIOB, OJHAKO OTCYTCTBYET MH(POPMAIHAS O TOM, KaK
OHa MOXET OBITh CO3/IaHa U OIleHeHa Ha Pa3IMYHbIX dTanax MpoeKToB. OTCYTCTBYIOT YHUBEPCAIEHBIE METO/IBI
M3MEpPEHUs IICHHOCTH IMPOESKTOB KaK Ha MpakTuke, Tak © B PMBOK, a Takke MeTo 1 onpeieICHUsT M H3MEPEHUS
HeMaTepualbHON IIEHHOCTH.

Krnrouegvle cnosa: ympaBlieHHE TIpOeKTaMH, IMEeHHOCTh, PMBOK, wu3MepeHme IICHHOCTH TIPOEKTa,
COBMECTHOE CO3[aHNE TIEHHOCTH.
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KAPTA HEJIEBBIX NTHIUKATOPOB YPOBHS ’)KU3HU HACEJIEHUSA
AJIMATHUHCKOM OBJIACTH B YCJIOBHUSAX AKTYAJIBHBIX PUCKOB

P. A. Ky3zem0exoBa
Yuusepcuret Hapxo3, Anmarsl, Pecriybnmka Kazaxcran

AHHOTALNUSA

Cratbsl pacKpbIBaeT pe3yJIbTaThl aHAM3a TUHAMUKA HEKOTOPBIX WHIUKATOPOB YPOBHS JKU3HU HACEIICHUS
AJIMaTHHCKOM 00JIaCTH B CBETE OCYIICCTBIICHHS MEP TOCYJAaPCTBEHHOTO PETYJIMPOBAHUH B MOCICHHE ISATh
JeT. AHATM3UPYEMbIN MEPUOJ] XapaKTePU3yeTCsl CYNIECTBEHHBIM YPOBHEM MaKpPOIKOHOMHUYECKHUX PUCKOB,
CEephE3HBIM BIUSHUEM III00ATBHBIX BEI30B U BHICOKOH HEOIPEICICHHOCTRIO.

Lenv uccnedosanus — pazpabOTKa KapThl IIEJEBBIX WHAWKATOPOB TUHAMUKHU YPOBHS KHM3HU HACEICHUS
AJIMaTHHCKOM 00JTaCTH, UCXOJISl U3 aKTYANBHBIX TEHJICHIINN YCHIICHHS dTUICMUOIOTHYSCKHX, COUABHBIX U
IKOJIOTHUYECKIX PUCKOB.

Memooonozus uccredoganus BKIHOUYACT aHAIN3 TUHAMUAKY WHINKATOPOB YPBOHS )KU3HU HaceleHus Ama-
THHCKOW 00J1acTH BO BpeMeHHOM ropu3oHTe 2017-2021 romos.

Opueunanvrnocms / yeHHocmy ucciedosanus. LIeHHOCTD MccieIoBaHusl BhIpaXKeHa B (JOPMHUPOBAHUH Kap-
ThI PUCKOB CHIDKCHHUSI MHIMKATOPOB YPOBHS J)KU3HU HACENEHUsS] ATMATUHCKON 00JIACTH, YTO MOXKET CITYKUTh
OCHOBOI1 JUTs TalbHEHININX HAYYHO-IIPUKIIATHBIX UCCIIEIOBAHUI B 001aCTH MOBBIICHUS 3P PEKTUBHOCTH MEP
rOCYJIapCTBEHHOTO PETYIMPOBaHUs YPOBHS xu3HU. OIICHKa KOMIUIEKCa POJIOHTHPOBAHHBIX PUCKOB 110 OTHO-
IICHUIO K TMHAMHUKE YPOBHS JKU3HU HaceleHUs] AITMAaTHHCKON OOJIACTH B CBSI3H C MaHJIEMHEH KOPOHOBHPYC-
HOU MH(EKIINU MPUBOINUTCS BIIEPBBIC B PaMKaX JaHHOTO HCCIIECIOBAHUS.

Pezynomamul uccnedosanus. Pe3ynbTUpyrolias olleHKa MPeUIoKeHa B BUJIC KapThI IEJICBBIX HHIUKATO-
POB, XapaKTepU3YOIIEeH COCTaB, OCHOBHBIE OCOOCHHOCTH, CTENICHb PUCKA U XapaKTEPUCTHKY OCHOBHBIX TPEH-
JIOB Pa3BUTHSI OTIPENIEISIONINX (PAKTOPOB.

Kniouesvie cnoea: MHIUKATOPHI YPOBHS )KU3HHU, YPOBEHb JKU3HU HACENICHHS AJIMATHHCKOW O0JIACTH, pery-
JUPOBAHUE YPOBHS XKHU3HU, YQ(PEKTUBHOCTH TOCYIaPCTBEHHOTO PETYIMPOBAHUS YPOBHSI HKH3HH.

BBEJEHMUE

AKTyanbHOCTb. CTaOMIBHBIN U PABHOMEPHBIM POCT YPOBHS KM3HH HACEJIEHUS SBISIETCS OJHUM W3 IIe-
JIEBBIX HAIMPaBIICHUN TOCYAapCTBEHHOTO PETYIMPOBaHUS dKOHOMUKN PecryOonmku KazaxcraH, W KitoueBoOi
COCTaBIISIONICH 0053aTeNbCTB, MPUHATHIX B paMKax OCYyIIECTBIEHHUs lIporpaMMbl yCTOHYHMBOTO pa3BHUTHSA,
paspaborannoit OOH [1]. B 3T0#i cBsI31, BaXKHBEIM HaIlpaBICHUEM TOCYAAPCTBEHHOTO PETYIUPOBAHUS SIB-
JISIETCSI PETHOHATBFHOE TIO3UIIMOHUPOBAaHNE, (OPMHUPYIOIIee KPUTEPHH U BEKTOP CTPATETHYECKOTO Pa3BUTHA
pETHOHOB Halllel CTPaHBbI.

Pe3ynbraTer nccneoBaHUsS OMUPAIOTCS HA KITFOUEBbIE CTPATETHYECKHE U CPETHECPOTHBIE TPOTPaMMBI pa3-
BUTHUS ATMaTHHCKON OOJIACTH, M MOTYT OBITh MCIOJIB30BAHBI ISl KOPPEKTUPOBKH KPATKOCPOUHBIX MHINKA-
THBHBIX TUIAHOB TI0 PETYJIIMPOBAHUIO YPOBHS KU3HN Ha YPOBHE MECTHOTO YTIPABICHHUS.

00630p autepatypsbl. CTpaTernieckoe pa3BuTHe AIMAaTHHCKOW oOnacth oTpakeHo B KoHmemmuu pas-
BuTHs Teppuropuii Pecrryonmkn Kazaxcran 2021-2025 romel, a Taxke [Iporpamme pa3BuTwis ATMaTHHCKON
ob6macty Ha 2021-2025 TOIBI, ¥ B TIEIEBBIX IPOTPaMMax OTPACICBOTO pasBUTHA [2; 3; 4].

Ha permonanbHOM ypoBHE B3aWMOCBSI3b MEXY IUITAHOBBIMU M (DAKTHYECKHMH JOCTIDKEHUSAMH TI0 Ha-
MIPABICHUSIM CTPATETUYECKOTO PA3BHUTHS OMPEIENIETCS CUCTeMON WHAMKATopoB [5]. Ha ypoBHEe mMecTHOTO
yIpaBIeHs, BA)KHOE 3HAYCHNE MTPUHAMAET TIOCTAHOBKA IIENIEBhIX WHANKATOPOB YPOBHS KU3HU KaK 00BEKTa
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peryiaupoBaHus B KPaTKOCPOUHOU mepcrekTuBe. OT JUHAMHUKA B KPATKOCPOUYHOM MIEPHOJIE M XaPAKTEPUCTHK
OCHOBHBIX TCH/ICHIIMHA 3aBUCUT, B KOHEUHOM CYETE, MOJHOTA M YCTOMYMBOCTh MTOCTUTHYTHIX IEIH U 331a4
PErHOHAIBHOTO MO3UIIMOHUPOBAHUS U Pa3BUTHS [6].

Kak ormeuaet P. Porrema, ycroiiumBasi TCHACHIUA K POCTY YPOBHS JKM3HU HACEJICHUS B MEPCIEKTHBE
OJIMKAMIITUX TIEPUOJIOB OCHOBBIBACTCS HA €IMHCTBE YPOAHU3AIIUH B TPEX U3MEPEHUSIX: KaK IPOCTPAHCTBA, KaK
TpoIiecca U Kak COAEPIKaHus Pa3BUTHSA. B 9T0il CBsI3M, KIIIOUEBBIMU UHANKATOPAMU YPOBHS KU3HH, OTIPEIeIie-
HbI KaK KOJIMYECTBEHHBIC, TaK U KAYSCTBEHHBIC TOKA3aTEeNH, KaCAIOUIUECs TaK MM MHaYe YpOaHU3allMOHHbIX
MIPOLIECCOB.

ITo muenuto P. Porremsl, ypoBeHb KM3HU HACEJICHHUS] HA COBPEMEHHOM 3Talle ONpeaeIIsieTCs COBOKYITHO-
CThIO TTOKa3aTeJIeH Pa3BUTHSI COIUAIBHO-3HAYUMON UH(PACTPYKTYPhI, ypOAaHU3MPOBAHHOM CpPEJIbl BO B3aH-
MOCBSI3U C KITIOUEBBIMH COITUATHHO-)KOHOMHYECKIUMH HHAUKaTopamu [7].

B To e Bpems, Kak OTMEUaIOT B cBoeM uccienoBannu X. Puauu u M. Po3zep, ypbanuzupoBaHHas cpeaa
— JIOMHHUPYIOLIUI HA CETOHSIIHUI JICHb, HO OTHOCUTEIILHO HOBBIH (popmar cpesbl odutanus. TeHaeHIu
TIOCJIETHUX JECATUICTHIA TAKOBBI, UTO TPAHUIIB MEKTy TOPOJICKIMHE U CETLCKUMHE TEPPUTOPUSIMHU BCE OOJIBIIE
CTHPAIOTCS 3a CUET pacIIMPeHUs ypOaHU3UPOBAHHBIX TeppuTopuii. Ha (hoHe JaHHOTO mpoliiecca yCHIIMBAeTCs
U YKPEIUIACTCS MEKTEPPUTOPHUATHHOE B3aUMOJCHCTBHIE HA PHIHKE TPYa, TOBAPOB U YCIYT B MPEeNiax aIMu-
HUCTPATUBHBIX TeppuTopuii. OHAKO, YCUIIUBACTCS U U30JISINS MAaJIOHACEIICHHBIX, OT/IaJICHHBIX TEPPUTOPUI
U DKOHOMHUYECKH CJ1a00 Pa3BUTHIX TEPPHUTOPHUH, OKA3aBIINXCS BHE COLMAIbHO-DKOHOMHUECKUX B3aUMOCBS-
3eii, uTo ycyryousiet mpobiemy oenHoctu [8].

Pe3ynbTathl psina uccieq0BaHUM MOCISAHUX JIET YKA3BIBAIOT HA TO, YTO OCHOBHBIM PHCKOM YCTOHYHBOTO
Pa3BUTHS SIBJISETCS JUCIPOIIOPIIUS B (PaKTUUESCKOM YPOBHE )KH3HHU MKy TOPOIaMH U MPUIICTAOIIUMU K HUM
TEPPUTOPHUSIMU PETHOHOB. [Iprudem, MaHHBIE PUCKU CYIIECTBEHHO YBEIUYIINCH B TIEPUO]] MMAHIEMUHU, KOTJa
YCTOSIBIIMECS SKOHOMUYECKH M COIMANIbHBIC CBSI3U TEPPUTOPUN PErMOHOB ObUIM B TOM WJIM MHOW CTEICHU
Hapymiens [9; 10].

J1. Orrep ¢ xoyieraMu B UCCIICIOBAHUN YPOBHS KU3HU B PA3BUBAIOIINXCS CTPaHAX, YKa3bIBAIOT, YTO MaH-
JIEMUsI HOBOW KOPOHABUPYCHOW WH(EKIUU BCKPBUIA Psiji MPOOJIEMHBIX BOIPOCOB COIHMAIbEHO-IKOHOMHUYE-
CKOT'O Pa3BUTHS PETHOHOB, YTO TIOBJIUSIIO HA CHIDKEHUE YPOBHSI KU3HU HAaceleHUs. B yacTHOCTH, SKCTIEPTHI
Ha3bIBAIOT 3aKOHOMEPHOE CHUIKEHHE OTKPBITOCTH MH(PACTPYKTYPhl PETMOHOB B YCJIOBHSIX BBIHYKICHHBIX
OTPaHUYUTEIBHBIX MEP KaK KJIFOUEBOU (DAaKTOp CHIKEHUS SKOHOMHYECKOW aKTUBHOCTU M, KaK CJICJICTBUE —
CHIDKEHHMS 10X0A0B HaceneHus [11].

B Opranmzamum Oxonomudeckoro CorpyauaudectBa u Pazsutus (OECD) oTMedaroT, 4TO MOCIEICTBUS
MaHJAeMUY B HaOOJIbIIICH CTEIICHH MOBJIMSIM Ha JOJITOCPOYHBIC TIOKA3aTeIU PA3BUTHS Y€JIOBEUSCKOTO Kallk-
Taja, HeraTUBHBIM 00Pa30M IOBJIMAB HA TaKYHO IPYIIY UHIMKATOPOB YPOBHS KH3HH HACEJIICHHUS KaK 3/IpaBo-
oxpaHeHue u oOpasoBanue [12].

C. Ankup c coaBTopamu oOpaliaeT BHUMaHHUE, YTO KOJIOTHUYSCKUE U SITUIEMUOJIOTHYSCKIE PUCKH, & TaK-
YK€ PUCKH YCHIICHUS U YIIIyOJeHHs OSTHOCTH M3-3a PocTa 0e3pabOTHUIIbI B TIEPUO/T TAHCMHH HE TOJBKO BBIIII-
JIX Ha TIEPBBIN TUTaH, HO U OYIyT OKA3bIBaTh CYIIICCTBEHHOE BIUSHUC HA JUHAMUKY YPOBHSI )KU3HHU HACEICHUS
3HAUYUTETHLHOE BpeMs 10 ee okoH4yaHuio [13].

OCHOBHASA YACTbD

MeTtonosorusi. ABTOpoM Obliia pazpaboTaHa KapTa IeJIeBbIX HHIUKATOPOB Pa3BUTHUS YPOBHS KU3HH Hace-
neHust ATMaTHHCKON 00J1acTH, B COOTBETCTBUU C KITIOUEBBIMH 3aJ]a4aMH PErHOHATBHOTO TIO3UITUOHUPOBAHUS
U CTPATETNYECKUM BUJICHUEM KOMIUIEKCHOTO Pa3BUTUS PETUOHA.

ANroput™ pa3paboTKH KapThl HHAWKATOPOB YPOBHS JKM3HU HAacelIeHUs] AJIMATHHCKOW 00JacTH SIBISIETCS
CIIE Y IOIIUM:

1. BoIsBiieHHE KITIOUEBBIX MHAMKATOPOB U OINPE/IEIEHNE CTEIIEHN X PUCKA;

2. CousmepeHue BBISBIEHHBIX WHAMKATOPOB C II€JIEBBIMU ITOKA3aTENIMU PAa3BUTHSl PETHOHA HA YPOBHE
rOCYJapCTBEHHOIO U MECTHOT'O YIIPaBJICHMUS;

3. ®opmupoBaHHe KapThl WHAUKATOPOB, OTPaKAIOLIEH XapaKTep BBIABICHHBIX TEHICHIIWH, CTENEHb J0-
CTHKMMOCTH YCTaHOBJICHHBIX LIE€JIEBBIX HHJUKATOPOB, BO3MOKHOCTH MX PeAIN3aluM, a TAK)KE PUCKH B CBETE
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CYIIECTBYIOUUX IKOHOMHUYECKUX, COIIMATIbHBIX, YKOJIOTUYECKUX U UHBIX TPEHIOB.

Jl1 BBIABIIEHUS KIIFOYEBBIX HHANKATOPOB B KAUECTBE BEAYIIETO OMIOPHOTO JOKyMeHTa BbiOpan Komruiekc-
HBIH TUTaH Pa3BUTHS AJIMaTHHCKOM 06yacTu, a Takxke [IporpamMma pa3sutus AnmatuHcKoi obnactu Ha 2021-
2025 roppl.

LenebiMu Toukamu Jojirocpounoro KomrmuiekcHoro Ilnana pasButus AnmatuHCKoOH oOnactu o 2045
roja SBJISIOTCS MHIMKATOPBI, OTPAKAIOIIME KIIFOUYEBbIE HAIpPABICHHUS TOCYAapCTBEHHOTO PETYJIUPOBAHUS —
MIOBBILIIEHUE YPOBHS KOHTPOJIUPYEMOil ypOaHU3aIuH, YUET YHUKAILHOTO COUETaHHSI YeIOBEYECKHX, PUPO/I-
HBIX, JKOHOMHUYECKUX U HHBIX PECYpPCOB PETHOHA, a Takxke (hOPMHUPOBAHUE PE3EPBOB JIJIsl TOBBIIICHHUS YPOBHS
Y KauecTBa )KHU3HU C yUETOM OyIyIIHX JeMoTpapuyeckux TeHICHINH.

B cooTBeTcTBUE € Tporpammoit pazBuTusi AnMatuHckoi obiacta Ha 2021-2025 ronbl, OCHOBHBIC HAIIPaB-
JIEHUS] pa3BUTHUSI PETMOHOB BIMCHIBAIOTCS B cTpaTernyeckuii Komrutekcusril [lnan u npusBanbl o6ecrieynTh
Oe3onacHblli 1 KOMGOPTHBI YPOBEHb >KU3HM HaceleHUs Ha (OHE MOBBIMICHUS WHAMKATOPOB SKOHOMHYE-
cKoro pa3Buthia. KioueBbIMH MHAMKATOpaMy ONpezesieHbl 00eCIeYeHHOCTh KIIbEM, PA3BUTHE 3/IpaBOOX-
paHeHus 1 00pa30BaHusl, Pa3BUTHE COLMATBHON HHPPACTPYKTYPHI, MOBBIIICHUE MTOKa3aTeNel MPOyKTUBHON
3aHATOCTH HaCeJIeHUs.

OcHoBHBIE pe3yabTaThbl. JlOCTIKEHHE CTPATErHUeCKUX U CpeJHe- U KPaTKOCPOUHBIX TJIAHOB Pa3BUTHS
AJIMaTHHCKOM 00JIaCTH ONMUpaeTcs Ha PsJi KOMIUIEKCHBIX MHJIUKATOPOB, KOTOPBIC OMUCHIBAIOT B IIEJIOM (-
(DEeKTHBHOCTH pealln3yeMbIX MEp PEryJIMpPOBaHHS YPOBHS JKU3HU HaceleHus. [laHHbIe MHIUKATOPHI JIETIH B
OCHOBY COCTaBJICHHOW HAMH KapThI LIEJIEBbIX HHIUKATOPOB YPOBHS KH3HU HACETCHHUsI AJIMATHHCKOM 001IacTH.

BaxxHO OTMETHTB, YTO KITIOUEBOH KOMIUIEKCHOW 3ajaueil pa3BUTHsI AJIMATHHCKOW 00J1aCTH SIBIISIETCS pea-
JIU3AIUS UMEIOIIEeT0Cs] TPOMBIIUIEHHOTO, CETbCKOXO03SHCTBEHHOTO, TYPUCTUYECKOTO, JIOTUCTHYECKOTO U Ka-
JPOBOTO MTOTEHIIMATa B COOTBETCTBUH C COBPEMEHHBIMHU TEHICHIIMSAMU K (DOPMHPOBAHUIO OTKPBITOW M DKOJIO-
rudecku 0e30macHoi ypOaHU3UPOBAHHOW Cpelibl OOUTaHUS.

3TO 03HAYaeT, YTO MPOIECChl ypOaHU3AIMU JOJKHBI HOCHTh KOHTPOJIMPYEMBIH XapakTep M YUYUTHIBAThH
9KOJIOTHUYECKHE, COLUABHO-IeMOrpapuecKie U SKOHOMHUYECKHE PUCKH PacIIMpeHHs] YpOaHU3UPOBAHHBIX
30H [14].

B T0 ke Bpemsi, BaXKHbI TaK)Ke U KOCBEHHbIC Ka4eCTBEHHBIC TIOKa3aTes ypOaHU3aIlH, KOTOPbIE Xapak-
TEPU3YIOT yIIydllIeHHe HHPPACTPYKTYPhI B paiioHax ¢ HU3KOH IIOTHOCTHIO HACEIICHHS, a TAK)KE TIOBBIIICHNE
JOCTYIHOCTH K COIIHATbHO-3HAYNMBIM 00bEKTaM HH(PPACTPYKTYPHI IS CEITBCKOT0 HaceleHus. B 3Toii cBsizy,
OoJblIOe 3HAYEHUE MPUOOPETAIOT MOKA3aTeNId TPYAa M 3aHSTOCTH, EMKOCTHBIC XapaKTEPUCTHKH TPYOBOTO
PBIHKA, (PaKTOPBI POCTa MPOMBIIUICHHOTO M CEIbCKOXO03SIMCTBEHHOTO MPOU3BOJICTBA B OTMIOPHBIX HACEICHHBIX
ITyHKTaX, KOTOPbIE CTAHOBSTCA IIEHTPAMH POCTA YPOBHS )KU3HU HACEJICHHS, arperupys U TepepacipeieneHus
pecypcsl M KOHTPOIHUPYS JOCTYTI K HUM.

ABTOp TOJIaraeT, B 3TOH CBSI3H, YTO B COBPEMEHHBIX PEaTUIX OJHUM MX KIFOUYEBBIX HHIUKATOPOB U yCIIO-
BUH MOBBIICHHST YPOBHSI )KU3HU SIBJISIETCS PA3BUTOCTh COUATLHO-3HAYMMOM HH(PPaACTPYKTYphI, €€ paBHOMED-
HOCTb U COOTBETCTBHUE PEATBHBIM, U 10 BO3MOXHOCTHU — IMMOTEHIHAIbHBIM TTOTPEOHOCTSIM HACEICHHUsT 00JIacTH.

CoOTBETCTBEHHO, OMPECIAIONIIM HHANKATOPOM YPOBHS JKU3HU SIBISETCS BhIpAaBHHUBAHHE YPOBHA J0XO-
JIOB Yepe3 OTKPBITOCTb YPOAHU3UPOBAHHOW CPEIbl, pAa3BUTOCTh HHPPACTPYKTYPHI U POYKTUBHOE BOBIICYE-
HUE HACEJIeHU PETHOHOB B COIMAIBHO-O9KOHOMUYECKOE Pa3BUTHE.

B cBs31 ¢ 3THM KITIOYEBBIMU MHINKATOPAMHU YPOBHH KM3HM MOKHO Ha3BaTh CIIEIYIOIIHUE:

1. YpoBeHb ypOaHu3aiuu;

2. [lokazarenu Tpyaa u 3aHATOCTH

3. [loka3zaTenu 10X00B HaceIeHHUS;

4. Tlokazarenu pa3BUTHs COLMAIBLHO-3HAYMMON UHPPACTPYKTYPBI — MPEKAE BCEro, B chepe 3ApaBooxpa-
HEHUs1, 00pa3oBaHUS;

5. [NokazaTenu 3KOJI0rHIeCKOi O6€30IaCHOCTH;

Janee HaMu OBUTHM MTPOAHAIN3UPOBAHBI HEKOTOPHIE MOKA3aTENH B JUHAMUKE MTOCIEAHUX IISITH JIET.

VYpoBeHb ypOaHuzanun AIMATHHCKOW 0OJIACTH B PETHOHAJIBHOM pa3pes3e OCTaeTCsl OAHUM M3 Hanboee
HU3KUX, HO IMEET TeHJICHIIMIO K YMEPEHHOMY | CTa0MIIbHOMY pocTy. [Ipudem, HeraTUBHbIC H3MEHEHUSI, CBS-
3anHble ¢ nanaemueit COVID-19 e cmornu nmoBiusATs Ha JaHHYIO TEHICHIINIO, YTO TOBOPHT O €€ YCTOWYMBOM
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xapakTepe 1 3pQeKTHBHOCTH NPEANPUHUMACMBIX MEp 0 PACHIUPEHUIO YPOAHH3UPOBAHHBIX TEPPUTOPUH.

HuddepenmpoBka B pamMkax 3pGEKTHBHOM MOTUTUKU OMOPHBIX HACEIEHHBIX MYHKTOB 00J1aCTHOTO, paii-
OHHOT'O 3HAYCHMsI U MOHOTOPOJIOB SIBJISIETCS MEPOi 110 POPMHUPOBAHMIO TOYCK pocTa ypOaHU3aIUK, o0ecte-
YHMBAIOLIMX HACEJICHHE OJIM3IIe)KAIINX TEPPUTOPHIA BO3MOKHOCTSIMH IO TPYIOYCTPOHCTBY M JOCTYITY K COIIU-
AIbHO-3HAYUMBIM OOBEKTaM.

Hcxonst KapTHHBI 110 IMHAMHKE M IJIAHOBBIM MIOKA3aTelIsIM, U3 IPUBEACHHON HUXKE, CIIeyeT OTMETUTD, YTO
UX JOCTHKCHHE BECbMa BEPOSITHO TIPU COXPaHEHHUH TTOJIOKUTENBHBIX TCHCHIIUHN U o0ecrieueHre CTaOMIIbHO-
ctu ¢puHancuposanus (PucyHok 1).

245 24,7 248 25 25,2 -@ 254
2020 2021 2022 2023 2024 2025
==@=="YpoBeHb ypOaHN3aH (aKT ==@=="YpoBeHb ypOaHNU3AINH TJIaH

Pucynoxk 1 — Ypbanuzanmu AnMaTruHCKON 00IacTH: 1IeJIeBON M (PaKTHYECKUN TIPOTHO3,
HCXOJIsl U3 CKJIA/IbIBAIOLICHCS IUHAMUKY, B %

[Ipumedanue — cocTaBIEHO aBTOPOM Ha OCHOBE MCTOYHHUKA [15]

B murane 3amoxen poct mHauKatopoB B mpenenax 0,1-0,2 % exeromno, uro B meiaom mo uroram 2020-
2021 roma ucroHEHO ¢ onepexeHueM. MakTHIeCKuit TpeH I CKIaAbpIBaeTCs B ipeaenax mpupocta 1,6-1,8 %.
OTO0 CBSI3aHO C OHON CTOPOHBI C AKTHBHBIM Pa3BUTHEM HEOTHEMIIEMOTO dJIEMEHTa YpOaHN3UPOBAHHBIX TEP-
PUTOPHI — colManbHO-3HAYNMON MH(PpacTpyKTypsl. C Apyroil CTOPOHBI, TAKUM 00pa3oM, TPOSBISIET cede
Y MHUTPAIMOHHBIN MPOIIECC, XapaKTePU3yeMblii OTTOKOM HACENIEHHS U3 CENIbCKUX TEPPUTOPHI B TOPOICKHE.
Onepexaromye miIaHoBbIe TOKa3aTel TEMITBI pOCTa YpOaHM3allMH B IIEJIOM HEe HECYT Ha JAHHOM ATarie CyIie-
CTBEHHBIX PHCKOB U HE SIBJISIOTCS CBHIETEIHCTBOM BO3MOKHOTO YTIITyOJICHHSI AUCTIPOTIOPITH B YPOBHE KU3HU
B TEPPUTOPHAIBHOM paspese. Taxke cieayeT OTMETHTh, YTO B TNIAHOBOM M (DAaKTUYECKH CKJIA/IbIBAIOIIEMCS
TpEeHJe ecTh O0IIas YepTa — CHIKEHHE TEMIIOB POCcTa ypOaHU3AIMH, YTO SIBISIETCS €CTECTBEHHBIM IpOIleC-
coM. CBSI3aHHBIM CO CTAOMIIM3AIMe MUTPAIIMOHHBIX IPOIIECCOB B CBSI3M PACIIMPEHHEM ariioMepaIriioHHBIX
CBsI3€H.

B oTHOMIEHNN MOKa3aTeneil 3aHATOCTH, BAKHOE 3HAYEHNE HMEET MIMEHHO ITPOYKTHBHAS 3aHATOCTh, 00ec-
reyrBaromas paboTaromiee HaceleHne JOCTYNIOM K CHCTEME COIMAIbHOTO W MEIUIIMHCKOTO CTPAaXOBAaHWUA,
ydacTHEeM B ITIEHCHOHHOW CUCTEME W BO3MOXKHOCTSIMHU HMCIIOJIb30BAaHUS €CITU M HE BEPTUKAIBHBIX, TO TOPH30H-
TaJbHBIX COMMATBHBIX TUGTOB [16].

B a70i1 cBs3u, HaOMIOTaeMbIe TEHACHIIMNA MOYKHO OXapaKTEPHU30BaTh KaK IMOJ0KUTEIbHBIE, B CBETE ITOBBI-
IIEHUS BOBJICUYEHHOCTH TPAYKAAH B IPOAYKTUBHYIO 3aHATOCTh Ha ()OHE COBEPIICHCTBOBAHMS MEXaHU3MOB CO-
MATBHOTO U MEIUIIMHCKOTO CTpaxoBaHus, DopMUPOBaHUE €IMTHOTO COBOKYITHOTO TIJIATEKa CII0COOCTBOBAJIO
BOBJICUEHUIO BECOMOIl KaTerOpHH TPYAOCTIOCOOHOTO M (PAKTHUYECKH 3aHATOTO HACEIEHHWS B MPOJYKTHBHYIO
3aHATOCTD, UTO SABIISCTCS KpaifHe TO3UTUBHON TeHICHIINEH TTocieqHuX JeT (PucyHok 2).

2020 rom, KOTOPBIA 1O TIPaBy MOKHO CUHTATh KPU3WCHBIM M YHUKAIBHBIM C TOYKH 3PEHUS BIMSHHS T10-
CIIEJICTBUH CI1a00 MPOTHO3MPYEMBIX M PEIKUX CHCTEMHBIX PHCKOB, HE BHEC CYIIECTBEHHOTO M3MEHEHHS B
KapTUHY MPHPOCTa JOIU MPOJAYKTUBHOTO 3aHATOTO HaceneHus. Ha monoxuTenbHble TEHACHIMH B JTAHHOU
cthepe oxazana peanmzanus [IporpamMmmel poxykTuBHOM 3arsiTocTd HA 2017-2021 TOBI, @ TaK)KE BEKTOP I1O-

ISSN 2789-4398 128 Central Asian
e-ISSN 2789-4401 Economic Review




I'OCYAAPCTBO U BU3HEC: TEOPUSA U ITPAKTUKA YITPABJIEHUS
STATE AND BUSINESS: THEORY AND PRACTICE OF MANAGEMENT

CTYIIATEJILHOTO PA3BUTHsI TAKUX OTpaciicii kak 00padaThIBaroIIee CENbCKOe X035HUCTBO, chepa ycuyr. OaHako,
JIOJISI 3aHSATOrO HACEJIEHHsI OCTAeTCs HEBBICOKOM u3 2 056 790 o01mel YuCIeHHOCTH HACEICHUS 0XBaueHO 3a-
HATOCTHIO Beero 990 965, uro coorBeTcTBYET 48,1 % [15].

2017 2018 2019 2020 2021

Pucynoxk 2 — J{onst mpoayKTUBHO 3aHATOTrO HaceJIeHHs M0 AJIMaTHHCKOM obnacTu
OT 00IIeH YHCIIEHHOCTH 3aHSTOTO

[Ipumeyanue — cOCTaBIEHO aBTOPOM Ha OCHOBE UCTOUYHHKA [15]

C y4eToM HCKIIIOUEHHUSI BO3PACTHBIX HETPYIOCIOCOOHOTO BO3pACTa, HA BEINYMHY IOKA3aTelNs OKa3bIBAET
CYILIECTBEHHOE BIIMSIHUE HATMYHE BPEMEHHO HE 3aHSATHIX, OCOOCHHO B IIEPHOJ] CE30HHBIX MPOCTOEB, YTO OObI-
JEHHOE SIBJICHHE JJISl TPEUMYIIECTBEHHO CEIbCKOXO3AHCTBEHHBIX TeppUTOpHil. COOTBETCTBEHHO, JaHHBIN
WH/IMKATOP MOYXHO OTHECTH K KaTE€rOPUH IMOJIBEPKEHHBIX PHUCKY, U TPEOYIOMINX eIEBOI0 MHOTOBEKTOPHO-
ro IJIAHWPOBAHHUA U yNpaBieHHA. B 4aCTHOCTH, BIUSHHE CE30HHOCTH Ha 3aHATOCTh HACENIEHHUS ONHpaeTcs
B pa3BuUTHE 00padaThIBAIONIETO MPOU3BOJICTBA B CEILCKOM XO3SHUCTBE, JUIsi 00ECTeYeHus] KPYTriOoroJnaHON
3aHATOCTH.

Jloxopl HacesieHus, TaKKe BXOJIAT B I€JIEBble MHAUKATOPBI peau3alliil CTPATETHYeCKOr0 Pa3BUTHS U BO
MHOTOM OTIpeZIeNIeHbl YCIOBUSIMHU 3aHATOCTH, ONTMCAHHBIMHU BbIIe (PucyHok 3).

2017 2018 2019 2020 2021

Pucynok 3 — PocT peanbHBIX JEHEKHBIX TOXOJIOB HaceJIeHHU AJMAaTHHCKOM obiacTu
[IpumeyaHnne — coCTaBIEHO aBTOPOM HA OCHOBE MCTOYHHKA [15]

CpenHuil TeMIl pocTa peanbHbIX JEHEXKHBIX T0XOJ0B COCTABISIET 6 %, U B LEIOM AUMHAMUKA XapaKTepU-
3yeTcs Kak BOCXOJIsIIast, ycToiunBas u ymepeHHas. [lannemusi, kak cyriecTBeHHbIA (PakTOp IKOHOMHKO-CO-
[MAITBHOTO Pa3BUTHSA, OKa3aja BIMsHUE Ha TeMIl pocta B 2020 roay, HO HE TIOBIUSIIA B IIEJIOM Ha KITFOYEBBIS
TeHaeHuu [15].

CoOTBETCTBEHHO, TUHAMHKA JIOXOJIOB HACENIEHUS OYEBHUIHBIM O0pa3oM JIEMOHCTPUPYET UyBCTBUTEIb-
HOCTb K MAaKPOIKOHOMUYECKHM, SITUAEMHUOJIOTUIECKIM 1 UHBIM CUCTEMHBIM PHUCKaM, HO KJIFOYEBBIE JOJTOC-
pOYHBIE TEHJICHITH OTIPEEIISeT PAa3BUTOCTh YKOHOMHUKO-X035ICTBEHHOH e TETLHOCTH M PhIHKA TPY/1a B Iie-
JIOM 110 00JIACTH, YTO SIBJISIETCS MOJIOKUTEILHBIM MOMEHTOM.
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KacarenbHO pa3BUTHS COIMATILHO-3HAYMMON HHPPACTPYKTYPHI, CICIYET OTMETUTh CTAOMIBHOCTh TPUpPa-
LICHUE MOIITHOCTEH CUCTEMBI 3/[PaBOOXPAHEHUS 1 00pa3oBaHusl (0OCOOCHHO MIKOJILHOTO U JOIIKOJIBHOIO).

Cucrema 37paBOOXpaHeHHs B AJIMAaTHHCKOM 00JacTH 00J1aiaeT OHOM U3 CaMbIX Pa3BUTHIX PECYPCHBIX H
KaJIPOBBIX MOIIHOCTEH, BO MHOTOM OJ1arojiapst CyIIeCTBEHHBIM KallMTaIbHBIM BIOKCHUSM B JIaHHYIO chepy B
nepuon 2011-2015 roxsr.

OOparaer Ha ce0s BHUMaHUE JOCTATOYHO BBICOKHUI MOKa3aTeb MEIUIIMHCKUX yupexaenud Ha 10 000
JKUTEJIEH, 94TO CHITPajo HEMaTYIO TOJOKUTEIBHYIO POJIb B YCIOBUAX TEX TPYIHOCTEH, C KOTOPHIMU CTOJIKHY-
JIaCh CUCTEMa 3JIPAaBOOXPAHECHUH S B IIEPHO] KOPOHABUPYCHON MH(EKIMK, 0COOCHHO B NIEPUOJIbI PE3KUX MPH-
poctoB 3aboseBaeMocTH. Huxke npejcraBieHa quarpaMma, OTpakarolas HEKOTOPhIS KITFOUEBbIC MTOKa3aTeIu
00€eCIICUeHHOCTH HACeICHUsT AJIMATHHCKOW 00JIaCTH OXBAaTOM CHUCTEMOMW OOIIECTBEHHOI'O 3]JPaBOOXPaHEHUS
(Pucynox 4).

2017 2018 2019 2020 2021

e JICICHHOCTh MEAMLIMHCKUX YUPEXKICHUN e ICICHHOCTb BpaueOHOI0 MepcoHaIa

Pucynok 4 — JlunaMuka MEUIIMHCKUX YUPEKJIECHUN U Bpadell BCeX CrelnalbHOCTEN Ha
10 00 >xuTenelt B AMMaTHHCKOHW 001acTi

[IpumeyaHne — cOCTaBIEHO aBTOPOM Ha OCHOBE MCTOYHMKA [15]

OueBuaHbIA mpupocT 1mo uroram 2020 roma HaOMIOAACTCS B CBSI3U ¢ OYCBUAHON IMMOTPEOHOCTH B HapaIly-
BaHWH MOIITHOCTEH CHUCTEMBI 3IPaBOOXPAHCHHS B YCIOBHIX maunaemMuu. B meprox 2017-2019 roxsr Habro-
JTAJIOCHh COKpaIeHne (He3HAYUTEIFHOE) ITOKa3aTeIei: MeANINHCKAX YIPEKICHUH — 32 CUET KOHCOMUAAINN
MOIIHOCTEH B Mpeiesiax 00MacTHRIX U PAHOHHBIX OOJHLHIYHBIX KOMITJIEKCOB, M Bpadyeil — 3a CYET COKpAIICHHUS
YUCIEHHOCTH MEIUITMHCKOTO MepcoHana B 1enoM rmo Pecrybnuke Kazaxcran. B oTHOIEHHN YMCIEHHOCTH
BpavyeOHOI0 MepcoHaia KOJMYECTBEHHBIE TIOKAa3aTe! SBISIOTCS HEIOCTaATOYHBIMU T 00ECTIedeHNs 0XBaTa
HaceJeHUs KBaTu(hUIINPOBAHHONW BpaueOHOM moMotibio. OCOOCHHO OCTPO CTOHWT BOMPOC 00 Y3KOCTICITHAIIN-
3WPOBAHHOM ITOMOIIM B OTHOIIEHNWHU COIMAIBHO-3HAYNMBIX 3a0051eBaHni (He(hPOIOTHIECKNX, YHAOKPHUHHBIX,
CePIICYHO-COCYIUCTHIX, ayTOMMMYHHBIX) [17].

HexBarka xBanu(HUIUPOBaHHBIX KaJpOB y3KOH CIIEIIMAIN3ANHN B 1IEJIOM TIepMaHeHTHA U XapaKTepHa s
Ka3aXxCTaHCKOW CHCTEeMBI 31paBooxpaHens. OOOCTpsSeT CUTYaIldio TOT (PakT, UYTO IMOATOTOBKAa BpauecOHOTO
TIepcoHalia Mo psIy CIeNHaIbHOCTEH MpeanoiaraeT BpeMEeHHbIE U KapOBBIE 3aTPaThl, HEKOTOPYIO MPHUEMCT-
BEHHOCTH B 00YUCHH M ITepeaaun BpaueOHoro ombiTa [18].

B a710i1 cBsA3M maHgeMus, HaHECIa TOTIOTHUTENBHBIN YPOH CHCTEME 3/IPAaBOOXPAHEHUS, B CBSI3U C PHCKOM
JUTS )KU3HU U 37I0POBBSI METUITMHCKOTO TlepcoHana. K coxkaneHuto, mpr Bcel OUBHIHON CEPbE3HOCTH U CTPa-
TErMYeCKOi BaXKHOCTH PHCKA, IaTh B HACTOSIIIEE BPEMS OIIEHKY CTETIEH! €ro BIHMSHHS Ha ITOCIEAYIONIHE TTe-
PHOJTBI TOCTATOYHO CIIOXKHO.

Omnako, oOpamaeTr Ha ce0s BHUMaHHE TTepMaHEHTHAs HEXBAaTKa MOIMHOCTEH B CHCTeMe 0Opa30BaHMs, B
CHJIy pocTa MOTPEOHOCTH omepexaromuMu Temramu. B 2021 roay medunut ydeOHBIX MECT COCTaBHUI IT0-
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psaka 30 ThIC., B TO e BpeMs TpeXCMEeHHOe 00y4YeHUHU — HE PEAKOCTh Il AJIMaTHHCKOW 00JacTH, B JaHHOM
pexxume padoraer 45 mxodn [19].

OCHOBHOU NPUYMHONW MOYKHO Ha3BaTh, C OJHOW CTOPOHBI — TEMBI POCTa HACEJICHHS, YBEIUYCHHE JIOJIH
HaceJIeHHUs! IKOJIbHOTO Bo3pacta. CaMm 1o cebe TpeH1 BeChbMa MO3UTUBHBIH, TaK KaK CBHICTEIbCTBYET O MeJl-
JICHHOM, HO BEpHOM BOCCTaHOBJICHHH JieMorpaduueckux nokasareneil. Ho, ¢ Apyroit cropoHsl, TeMIbl pocta
HHPPACTPYKTYpBI HE BCETJa MOTYT KOPPEIUpPOBATh C JeMOTpapuIecKUMU TeMIIaMH B CHITY OOBEKTHBHBIX
npuduH. [Ipu 9TOM, CllelyeT OTMETUTD, YTO B PETHOHE PEryJISIPHO BeJeTCsl paboTa Mo CTPOUTEIBCTBY U Iepe-
00yCTpoNCcTBY HH(PACTPYKTYPBI 001IeCTBEHHOTO 00pa3oBanus [20].

OILHaKO, BbIpaBHUBAHUC JIBYX TeHI[eHI.[Hﬁ, B CUJIy HEMHUHYCMOI'O CIJIa)KUBAHUA TEMIIOB POXKAACMOCTH U
TEMIIOB CTPOUTENBCTBA MHPPACTPYKTYPhI MIPUBEAET K 3aME/UICHHUIO NeQHINTa U, B KOHEYHOM cYeTe — CTa-
Owu3aluu nokasatelieli oxBata MHGPACTPYKTYypoil oOpa3oBanus. M ¢ y4eToM Ha3BaHHBIX OCOOCHHOCTEH,
pasBuTre HHPPACTPYKTYPbl 00pa30BaHuUs CJICAYET OTHECTH K HHAMKATOPAM C YMEPEHHBIM PHUCKOM.

KacaTenbHO 9KOOrHUECKON 0€30MaCHOCTH, B COOTBETCTBHUHU C PEAIUSIMH Pa3BHTHS MTPOMBIILICHHOCTH U
TPAHCIIOPTHO-JIOI'MCTUYECKON CUCTeMbI AJIMaTHHCKOM oOsiacTu. [laHHas rpyIina WHAUKATOPOB TpeOyeT yCH-
JICHHOTO KOHTPOJISl. D PEKTUBHOCTh MEXaHU3MOB CO3aHUsI OE30MaCHOM Ccpelibl MPOKUBAHUS B CBETE Hapa-
cTarollel ypOaHH3alru U PoCcTa IPOU3BOJICTBA B PETHOHE OYET 3aBUCETh OT CIEAYIONHX (PakTOpOB:

- palMOHAJIBHOTO HMCIOJIb30BAHMS MPUPOJHO-KIMMATHYECKUX PECYPCOB, MAXOTHBIX, MACTOUIIHBIX U pe-
Kp€allMOHHBIX 3€MEJIb,

- KOHTPOJIb Ha/l AMHAMHUKOHN 03€JICHEHHUs TIPUIOPOIKHBIX ¥ YPOaHU3UPOBAHHBIX TEPPUTOPHIL;

- coOII0/IeHNE HOPM BBIOPOCOB OTACHBIX W 3arpsI3HSIOININX BEIIECTB B OKPYXKAIOIIyIo cpeay [21; 22].

DKOJIOTHYECKHUE WHAWKATOPBI, a C HUMHU U S5KOJIOTUYECKUE PUCKU ABJIAIOTCA FJ'IO6aJIBHI)IM BbI3OBOM YCTOI>'I-
YXBOI'O pa3sBUTHA PETUOHOB BO BCEM MUPE, U KaszaxcraH He SIBIISIETCSI HCKITIOYEHHEM.

DKOJIOTHYECKHUE WHAWKATOPLI B I[OJ]FOCpO'—IHOﬁ IMEPCIICKTUBE OKAa3bIBAIOT BJIMAHUE MPAKTUYCCKU HA BCEC
WHBIE UHIUKATOPHI SKOHOMHYECKOTO U COIUATBHOTO Mopsiaka. C ydeToM CelbCKOXO3sIMCTBEHHOW OTpacin B
AJIMaTHHCKOM 00J1aCTH KaK OJJHOM M3 ONOPHBIX, BIUSHUE DKOJIOTMYSCKUX PUCKOB Ha JIOJITOCPOYHBIE TPEHIBI
COIMAIbHO-DKOHOMUYECKOTO Pa3BUTHUS CIOKHO mepeorieHUTh [23]. COOTBETCTBEHHO, DKOJIOTHYECKUE WHIU-
KaTOpPbl aBTOP OTHEC K UHAUKATOPaM C BBICOKMM PUCKOM U MMOBBLINICHHLBIM Tpe6OBaHI/IHM K UX MOHHUTOPHUHTY.

C y4eToM BBISIBJICHHBIX 3aKOHOMEPHOCTEH W TCHJICHIIMIA, HaMK Obljla COCTaBJICHA KapTa IEeJICBbIX HH/IUKA-
TOPOB AMHAMHKH TIOKa3aTellell ypOBHS KHU3HU HaceleHust AnMaTiHHCKo obnactu (Tabmuma 1).

Tabnuua 1 — L{eneBbie HHIUKATOPHI YPOBHS KU3HHU HACEJICHUST AJIMATHHCKOW O0JIACTH M UX XapaKTEePUCTHKA

HaumenoBanue YpoBenb CreneHn BJIUSIHUS
Iloka3aTe/u rpynmnsi XapakTepucTHKA JTUHAMUKH
TPYIIIBI pHCKOB HA YPOBEeHb KM3HU
‘YMepeHHasi, ycToinuuBasi, Kocsennoe, xoM-
Ypbanuzanuu Jlons Hacenenus B roponax, Crna0writ BOCXO/ISIIIIast TEMIT HEBBICOKUH, IJIEKCHOE, YMEpEH-

paBHOMEpPHBII

HOEC, NOJTrOoCpOIHOC

Z[OXO,I[I)I HaCCJICHUA

J10X0/TbI 110 KBUHTHIJIBHBIM U
JEIMIBHBIM TPYIINaM, peajb-
HBIE JTOXOJIbI

‘YMepeHHbIi

YMmepeHHas, ycToiuuBasi, B Lie-

JIOM BOCXOJISIIIast TEMIT HEBBICO-

KU, HEpaBHOMEPHBIH, YyBCTBU-

TEJIeH K MaKPOIKOHOMHUYECKIM
pHcKaM

Bricokoe, mpsimoe,
CpeIHE B KPaTKOC-
podHOE

Tpyn u 3aHATOCTD

Jlou pOIyKTHBHO 3aHSTOTO
U HEMPOIYKTHBHO 3aHSITOrO
HACEJICHUS OT TPYAOCIOCO0-

HOTO;

JToJ1s1 IPOYKTUBHO 3aHSTOTO

HACEJICHUS OT CAMO3aHSTHIX

YMepeHHbIH

‘YMepeHHast, ¢ IpKO BBIPAKEHHOU
3aBUCHMOCTBIO OT CE30HHOCTH,
B LICJIOM BOCXOZSIIAsl TEMIT
HEBBICOKUH, HEPaBHOMEPHBIH,
YyBCTBUTEJICH K CE30HHBIM KOJIE-
OaHMSIM U PHIHOYHOMY PUCKY

Bricokoe, mpsimas,
CPEeIHE U KPaTKOC-
pouHoe
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UHCIEHHOCTD yUpexICHUN
3apaBooxpanenus Ha 10 000
JKUATEJICH;

UHCIEHHOCTD yUpexIeHUN
‘YMepeHHas1, BOCXO1Iast TEMIT

PaszButue couu- obpazoBanus Ha 10 000 . . YmepenHoe, npsimoe,
N . . HEBBICOKUI, pABHOMEPHBIH, TyB-
aJbHO-3HAYUMOIT JKUTEICH; ‘YMepeHHbIi CpeJHe U J0JIrocpod-
CTBUTEJICH K AeMOrpaduueckoMy
HHPPACTPYKTYPHI UHCICHHOCTh CIIOPTUBHBIX, HOE

U MaKpOIKOHOMHYECKOMY PUCKY
KyJIBTYPHBIX U IIP. 0OBEKTOB

Ha 10 000 xureneii;
KonnuecTBo 00bEKTOB 110 KO-
TOPBIM HAYaTO CTPOUTEIILCTBO

KonuuectBo npeanpusatui,
HMEIOLIUX 3KOJIOTHYECKUe ‘YMepeHHas1, BOCXOAILast, TEMIT
MHHOBAIMH, 00bEM JKOILIaTe- HEBBICOKUI, pABHOMEPHBIii,

. Beicokoe, npsimoe,
DKoJ0ru4yecKue *Keil, 00beM BBIOPOCOB 3arpsi3- YYBCTBUTEJICH K PUCKAM HEKOH-

Bricokuii . KOMILJIEKCHOE, JT0J-
WHAMKATOPBI HSFOIIMX BEIIECTB B aTMOChe- TpoUpyeMoil ypOaHHU3aIuK U OChOUHOG
PY, CTENEHb dKOJIOTHYECKOTO HEPALMOHAILHOTO TPUPOIOTIOINb- P
UCTOIICHUS (IKOJOTHUECKUE 30BaHH

3aTpaThl)

[Ipumeyanue: pa3paboTaHO aBTOPOM Ha OCHOBE UCTOYHMKA [12]

Crienyer OTMETHUTb, YTO OTAEIBHOIO BHUMAHUS B CBETE€ COBPEMEHHBIX TEHACHIMH 3acCily’KUBAeT OLEHKA
SMMIEMHUOJIOTHYECKUX PUCKOB, KOTOPbIE HA COBPEMEHHOM 3Talle NpUOOPETaroT XapaKTep MYJIbTUIIMKATHB-
HOTO (haKTOpa CHUKEHHUS 11€JI0r0 KOMIUIEKCa I0Ka3aTeael yPOBHS KU3HU HACEJICHHUS.

Ecmm B mpemmectByromue 2020 roxy SMMAEMHOIOTHYECKHE PUCKH 00Ja/Jaid BBHICOKMM BIUSHHEM Ha
neMorpaduyeckrue mokazaTeld M IOKa3aTesd CUCTEMbl 3IPaBOOXPAHEHHUS, TO B COBPEMEHHBIX YCIIOBHU-
SIX, KaK OBbLIO OTMEYEHO paHee HeraTuBHBIN 3(P(eKT MMeeT TeHAEHLIHMIO K ycuieHuto. bosee Toro. nmociea-
CTBMS HACTYIUICHMS SHHIEMHOJIOTHYECKUX PHCKOB HAHOCAT CTPATETMUECKUH YpOH B IEPBYIO Ouepeib B
CWJIy BIIMSIHMS Ha KaJpOBbIE Pecypchl BO Bcex cdepax. BnusHue nmanaeMun Ha MHAMKATOPBI JEJIOBOH ak-
TUBHOCTH U SKOHOMHYECKOTO Pa3BUTHsI OYEBHUIHBI M OTHOCSITCS K KPAaTKOCPOUHOW M CPEIHECPOUHOHU mep-
cnextuBe. OHAKO, HEOUEBUIHBIA M KyAa Ooyiee 3HAYUMBIN (PaKTOp — HETOCPEICTBEHHBIN JemMorpadude-
CKHUI1 ypoH, 00yClaBJIMBaIOIINI TPYAHO IIPOTHO3UPYEMbIE JOJITOCPOUYHBIE PUCKH CHIDKEHHSI 4E€JIOBEYECKOTO
[OTEHLIHAIA.

Ot10 (opMHUPYET IOATOCPOUHbIE MPEANOCHUIKUA AJIS 3aMEUIEHHsT TEMIIOB POCTa COLUAIbHO-3KOHOMHUYE-
ckoro pa3Butus. COOTBETCTBEHHO MacluTadaM 3aMeaieHus (OpPMUPYETCs OCHOBA JUISl PUCKOB CHIDKEHHS
YPOBHS )KHU3HHU B JOJTOCPOYHOM NEPCIEKTUBE.

BbIBO/IbI

JlnHaMuKa OCHOBHBIX ITOKAa3aTeNIel YPOBHS JKU3HU HAaceTIeHUS AJIMaTHHCKOW 00JIaCTH ONIPEIeNIeTCs B TIO-
CJIETHHE TISATH JIET HEBBICOKMMH TEMITaMH, HO YMEPEHHBIM U YCTOWYHBBIM POCTOM, YTO B II€JIOM BITUCHIBAETCS
B CTpPAaTETHYECKOe M CpeIHe- W KPATKOCPOYHOE BHJICHHE YCTOWYHBOTO Pa3BUTHUS PETHOHA, M3JIOKEHHOTO B
OCHOBHBIX IIEJIEBBIX Iporpammax. Ha ¢opMupoBanue KpaTKOCpOdHBIX TpeHmoB B mepuon 2020-2021 roma
BIIUSTHUE OKazaja MaHAeMHs HOBOW KOPOHABUPYCHON MH()EKIINH U TIOCIECTBHS OTpPaHNYEHUI JIeATeIbHOCTH
MIPENNPUATHN B CBA3H C MEPAMH 10 HEPACIIPOCTPaHEHHIO 3apaxxeHust. OJJHaKo, CIeTyeT OTMETUTh, UTO B IIe-
JIOM JIMHAMUKA YPOBHS KU3HU JEMOHCTPUPYET YCTOMYNBOCTH POCTA M MIPU3HAKK BOCCTAHOBIICHUS K JOKPH-
3WCHOMY YPOBHIO. JlampHENIHiA aHaTN3a YKa3bIBaeT Ha TO, YTO OOJIBINEH CTENEHH Ha KIFOYEeBbIe HHIUKATOPHI
YpOBHS JKM3HHU, TaKHMe KaK JI0XOJbl HACeJIeHUs B OJKalIeil mepcrekTuBe OyeT oka3eBaTh APGEKTUBHOCTh
PEeTyIHpOBaHNUS Pa3BUTHS CEITbCKOTO X0341CTBA, HUBEIMPOBAHUE BIMSAHUS CE30HHOCTH Ha TTOKA3aTeNH 3aHs-
TocT. Ha pucku pa3BuTHs cONMaIbHO-3HAYUMON MH(pacTpyKTyphl. B wacTHOCTH MH(]pacTpyKTYpHl 00pa-
30BaHUs OyJIeT OKa3bIBaTh BIMSHUE IMOCTETIEHHOE CTIaKMBAHUE TEHICHITUI MPEBATTUPOBAHUS TEMIIOB POCTa
neMorpadruyecKux mokasaresei, Ha/l TeMITaMA POCTa CTPOUTEIHCTBA HOBBIX 00BEKTOB. B oTHOIIEHNH pa3Bu-
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THSL ypOaHU3aIMK CTETIEHb PUCKA MOXKHO OXapaKTEpHU30BaTh Kak Ciadyio. B TO ke BpeMs, B JOJTOCPOUHOR
MEPCHEKTHBE MHIMKATOPBI SKOJIOTUIECKOW 0€30IMacCHOCTH MPOSIBISIOT HAHOOJBIITYIO0 CTENEHb PUCKA, KaK 110
BepOHTHOCTI/I HaCTyHHeHI/IH, TakK U 110 MaC]_[ITa6y BJIIMAHUA HA OCTAJIBHBIC ITOKA3aTCJIN ypOBH)I KH3HU, YTO Hpe-
JOTIpEIesIeT HEOOXOMMOCTh MX PETYIIIPHOTO EIEBOT0 MOHHUTOPHHTA.

B 1es10M ke, pUCK 3aMeICHHsT POCTa YPOBHS JKU3HU HAceIeHUsT ATMAaTHHCKON 00JTaCTH MOYKHO Ha3BaTh
yMepeHHBIM. OI[HaKO, JaHHas OLICHKa CHpaBeILHI/IBa HpI/I COXpaHeHI/II/I CyI]_[eCTByIOHII/IX TeHI[eHHI/Iﬁ K ITOBBIIIIC-
HUIO OXBaTa HACCJIICHUA BaKHHHaHHeﬁ, Hapal]_[I/IBaHI/IIO HpOI/ISBOIICTBeHHbIX n CeHLCKOXO?}HﬁCTBeHHBIX MOIITHO-
cTeit ¥ HOPMHUPOBAHMIO KaK TPAHCITOPTHOM, TaK U COMAILHO-3HAYNMON HHPPACTPYKTYPHI C yUE€TOM TpeboBa-
HHI DKOJIOTHYECKON 0€30I1aCHOCTH.
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AJIMATBI OBJIBICHI XAJIKBIHBIH ©3EKTI TOYEKEJIJIEP " KAFJIAMBIHIAFbI
OMIP CYPY JEHTI'EMIHIH, HBICAHAJIbI HHIUKATOPJIAPBIHBIH KAPTACHI

P. A. Ky3em0exoBa
Hapxo3 YuuBepcurerti, Anmatsl, Kazakcran PecryOmukacsl

AHIATIIA

Makasazna COHFbl 0O€C KbUIJIarbl MEMJICKETTIK PETTEy IapajiapblH JKy3ere achlpy asChIHIa eMIip Cypy
JICHrefiHIH OipKaTap WHJIMKATOPJIAPBIHBIH JIMHAMUKACHIH Tajjlay HOTIIKENepl KepceTuireH. TajiaHaThiH
K€3€H MaKpOIKOHOMHKAJIBIK TOYEKEIAeP/iH eNeyi JeHreiiMeH, xahan bk ChIH-KaTepIIep/IiH eNeyJli ocepiMeH
JKOHE JKOFapbl OCNTICI3IKIICH CUITATTaIA bl

3epmmey maxcamol — MATCMHOIIOTUSIIBIK, 9JICYMETTIK YKOHE JKOJIOTHSUIBIK TOYEKeNJeP/IiH KYIICIiHIH
arbIMJIaFbl YPAICTEPIHE HET13/1eIreH AJIMaThl O0JIBICHI XaJIKBIHBIH OMIp CYPY JEHIeHi JMHAMUKACHIHBIH HbICA-
HaJIbl MHIUKATOPJIAPBIHBIH KapPTAChIH d31pJiey.
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MEMIJIEKET XXOHE BU3HEC: BACKAPY TEOPUACBHI MEH ITPAKTHKACHI
STATE AND BUSINESS: THEORY AND PRACTICE OF MANAGEMENT

3epmmey aoicnamacwr Anmatel o0nbIckiHIaFbl 2017-2021 sKpIapaarsl yakbIT apaibIFbIHAAFl OMIP CYPY
JICHI el MHIUKATOPIIapbIHBIH TNHAMUKACHIH TalIIay bl KAMTH/IbI.

3epmmeyoiy Oipezetinici / KyHObLIblebl. 3EPTTEYIIH KYHIBUIBIFBI AJIMAThl OOJIBICBIHBIH OMIp CYpY
JICHI'ell MHIMKATOPJIAPBIHBIH TOMEHJIEY TOyEKeJIEPiHiH KapTachlH KalbINTACTHIPYAaH KopiHeai, Oyi emip
CYPY JCHIeHiH MEMJICKETTIK peTTey IMIapajapblHbIH THIMAUIITIH apTTHIPy CaNachlHAAFbl OfaH Opi FHUIBIMU-
KOJITaHOAITBI 3epTTeyJiep YIIiH Heri3 Oona anansl. KopoHaBUpYCTHIK MH(EKIMSHBIH MaHAeMUsICbIHA Oaiina-
HBICTBI AJIMaThl OOJIBICBIHBIH OMIp CYPY JACHI'CHIHIH JMHAMUKAChIHA KATBICThI Y3aKKa CO3bLIFAH TAYCKeIIep
KeIlIeHIH Oarajay OChl 3epTTey IICHOCPIHIC ajFalll PeT KeATIPIAreH.

3epmmey nomuoicenepi. KOpbITKbl Oarajiay KypaMblH, HETI3ri OCNTiIEpiH, TOyeKeN IOPEKECiH KOHE
AHBIKTAyIIbl (hAKTOpIApbl JAMBITYABIH HETI3rl TEeHACHIMSIAPBIHBIH CHUNATTaMalapblH CHMATTAHTHIH
MaKCaTThl HHIUKATOPIIAp KapTachkl TYPiH/E YChIHBUIAIBI.

Tytiin co30ep: eMip Cypy JEHIeHiHIH WHIMKATOpJIaphbl, AJMaThl OOJBICHIHIAFBI ©MIp CYpy JCHICHI,
Kazakcran PecnyOnukachiHIaFbl OMip Cypy JICHTEHiH peTTey, AJMaThl OOJIBICBIHIAFEl OMIp CYpY JACHIeliH
perTey, eMip Cypy JIeHreiliH MEMIICKETTIK PeTTEYAiH THIMILIITI.

MAP OF TARGET INDICATORS OF THE STANDARD OF LIVING OF THE
POPULATION OF ALMATY REGION IN THE CONTEXT OF CURRENT RISKS

R. A. Kuzembekova
Narxoz University, Almaty, Kazakhstan

ABSTRACT

The article reveals the results of the analysis of the dynamics of a number of indicators of the standard of
living in the light of the implementation of state regulation measures in the last five years. The analyzed period
is characterized by a significant level of macroeconomic risks, a serious impact of global challenges and high
uncertainty.

The purpose of the research is to draw up a map of target indicators of the dynamics of the standard of
living, based on current trends in the strengthening of epidemiological, social and environmental risks.

The methodology of the research includes an analysis of the dynamics of indicators of the standard of living
in the Almaty region in the time horizon of 2017-2021.

Originality / value of the research. The value of the research is expressed in the formation of a risk map for
reducing the indicators of the standard of living of the Almaty region, which can serve as a basis for further
scientific and applied research in the field of improving the effectiveness of measures of state regulation of the
standard of living. The assessment of the complex of prolonged risks in relation to the dynamics of the standard
of living of the Almaty region in connection with the pandemic of coronavirus infection is given for the first
time in the framework of this research.

Findings. The resulting assessment is proposed in the form of a map of target indicators characterizing
the composition, main features, degree of risk and characteristics of the main trends in the development of
determining factors.

Keywords: indicators of standard of living, standard of living in Almaty region, regulation of standard of
living in the Republic of Kazakhstan, Regulation of standard of living in Almaty region, efficiency of state
regulation of standard of living.
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OTAEJIBHBIE ACIIEKTbBI OBOCHOBAHUS ITPOTOCPEJHEI'O KJIACCA
B KOHTEKCTE TEKYIIIAX TEHAEHIIUI B 9KOHOMHUKE

A. A. Anamoexosa', JI. K. Kynaii6eprenona'*, M. T. Kyab:ka6aena'
"Vuusepcurer Hapxos, Anmarsl, Pecriyommka Kazaxcran

AHHOTAIUA

B pabote paccmaTprBaroTcs 6a30Bble aCTIEKTHI 00eCTIEUeHH S yCIIOBHH I pOCTa HAITMOHATbHOM Y KOHOMHUKHI
Ha OCHOBE KOHIIEHTPAIH YCHINH TT0 Pa3BUTHIO MTPOTOCPETHETO Kiacca.

L]env uccneoosanuss: 060CHOBATH HEOOXOAMMOCTh HACHTH(DHUKAIINN TPOTOCPEIHETO Klacca KakK TpUTTepa
pocTa HAIMOHAEHOW YKOHOMHUKH B TEKYIIIUX yCIOBHSX, OTATOMIEHHBIX TTOCIECTBUSIMH BIUSHUS TTAHIEMHH.

Memooonocus ucciedoganusi. B TIPOIECCE WCCIEAOBAHUS HCIOIB30BAHBI METOMABI  JI02UUECKO20
(comocTaBieHHe Pa3TUYHBIX PE3yNbTATOB aHAIM3a MEXKIY COOOW, IS BBISBICHHS WX B3aUMOYBSI3KH),
cmamucmuyeckoeo (BBISIBIEHHE TPEHIOB W TEHACHIWH, BBICTYMAOMNX AapTyMEHTaAaMH BHOCHMBIX
pEeKOMeHaImi), KauecmaenHo2o (IPOBEACHNE KPUTUIECKOTO JINTEPATypHOTO 0030pa OCHOBHBIX HAYYHBIX
1 OW3HEC WCCICIOBAaHUN) W KoauwecmeenHo2o (pacdeT aOCONIOTHBIX M OTHOCHUTEIBHBIX OTKJIOHCHUH,
00OCHOBBIBAIOIINX TIPOOJIEMATHKY OTCYTCTBHS KPHUTEPHEB IPOTOCPEIHErO Kilacca) aHalu3a, a TakKe
rpadudecKre MeTO Il BU3YaIH3ally PE3yIbTaTOB MPOBEIEHHOTO NCCIIEIOBAHMS.

Opueunansnocms / YeHHOCMb UCCIe006aHUs 3aKITI0YaeTCS B CHCTEMAaTH3AINH JaHHBIX 110 000CHOBAHHUIO
HEOOXOIMMOCTH CO3/IaHuUS YCIOBUH JUTA pa3BUTHSA IIPOTOCPETHETO KIlacca Kak TPUTTEPa pOCcTa HAIMOHATLHON
9KOHOMHUKH. B paboTe mpoBezieHa onieHKa CpeHe Ty IeBhIX T0X0/I0B HACEICHUS 1 MTPOBEICHO CONOCTABICHNE
[0 €€ BBIBOAAM C JaHHBIMU TI0 CpeJHEeMECSYHOW 3apaOOTHOM IiaTe, pacxojaM HaceleHWs W BeTMIUHON
MIPOXXUTOYHOTO MUHUMYMA. [loTydeHHbIE BEIBOIBI ITOKA3aITH 3HAYUTEITLHBIN Pa3phIB MEXK Ty MEXKTyHAPOTHBIMU
CTaHJAapTaMH 110 OLIEHKE CPETHETO KJlacca M Ka3aXCTAaHCKUMH KPUTEPUSIMH.

Pesynomameol uccredosanus BeIpaxeHbl PEKOMEHIANNIMHI 110 HEOOXOAMMOCTH HASHTH(DUKAIINH KaTETOPHH
CTIPOTOCPETHUM KiIaccy», MU Ieiel mambHEeHIed BhIpaOOTKH dKOHOMHYECKHUX, (DHMHAHCOBBIX YCIIOBHH €T0
Pa3BUTHS KaK TPUTEpa POCTA HAIMOHATHHON SKOHOMHUKH.

Knrouegvle cno6a: TPOTOCPETHUM KIAcC, JOXOABI HACENEHHWS, CIIIAXUBAHHE HEWHKIIO3UBHOTO
pacmpezneneHus T0X0/10B, HHBECTUIIMOHHBINA TIOTEHITHAJ, POCT HAIIHOHAIBHON SKOHOMUKH.

BBEJEHMUE

3HAYUMOCTH JAHHOTO HCCIIEIOBAHNS IJ1s TEKYIIIUX TeHCHIINN B Pa3BUTHA MUPOBOH YKOHOMHUKH OIIpe/iesieHa
MOTPEOHOCTHIO BBISBJICHUS BHYTPEHHHUX PE3EPBOB JUIA WHKIIO3WBHOTO POCTAa HANMOHAIBHBIX SKOHOMHUK C
Y4€TOM HaKOIUIEHHOTO TOTEHIHaja, OCOOCHHOCTEeH Cc(HOPMHUPOBAHHBIX TPYIOBBIX PECYpPCOB M CTPYKTYPHI
MIPOM3BOJCTBEHHBIX OTpaciel n OmzHeca. [lociencTBust ChIppeBO 3aBUCMMOCTH, CKa3alMCh HE TOJNBKO Ha
BOJIATWJIBHOCTH MAaKpOOKOHOMHYECKOH «TeMIepaTyphl» Hamlell IKOHOMHUKH K JFOOBIM HE3HAYNTEIHHBIM
W3MEHEHUSM Ha pbhIHKE HE(PTH, HO W OMPEACTWIN «IIaCCHBHYIO» CTPYKTYpPY UYEJIOBEYECKOTO KalHTaja.
OTH TpeHABI BCe OOJBINE 00OCTPSITN BOMPOC HEHKITIO3UBHOTO PACIIPENENICHUS TOXOA0B M HEOOXOIUMOCTH
0003HaYEHUS YCIOBUH IS pACKPBITHS BHYTPEHHET O TIOTEHITHANA JIJTsl YCTOWYMBOTO POCTa SKOHOMHUKH.

OpueHTHPHI B pa3BUTHH 3KOHOMHUK MHOTHX CTPaH IIPEeTepPIeNy N3MEHEHHS B HAIIPaBJICHHH OT yCTOHIHUBOTO
Pa3BUTHS B [IEJIOM K HHKITFO3UBHBIM HHIUKATOpPaM pocTa. MHOTUMHE SKCIIEpTaMU OTMEUYAETCSI, YTO B TEKYIINUX
YCIIOBUSIX, OCIOKHEHHBIX ITOCIEACTBUAMH MAHAEMUH, IJIS pealn3alid AKOHOMHYECKOH MeATeTbHOCTH
rocyapcTBa HEOOXOIMMO COKpAIleHHE HEOJHOPOJHOCTH B COIHAIBHBIX TPYNNax HACEIeHUs, MyTeM
pacrpeneneHusT paBHOMEPHOTO JI0X0/1a, BO3MOKHOCTEH M IPYTHUX OCHOBHBIX ToTpeOHOCTEH [1]. B KOHTEKCTE
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JMOCTH)KEHHUS IIeJiell yCTOMYMBOTO Pa3BUTHS W pealin3allié I10XO0J0B WHKIIO3WBHOTO POCTa, BO MHOTHX
CTpaHax BBOJATCS OclabJeHUs] KPEJAUTHBIX OTPAaHHMYCHUH M CHUKAETCSI CTOMMOCTD (DMHAHCOBBIX YCIIYT JUIS
Hacenenus. Hapsiay ¢ atum, o muenuto aBTopoB G. Corrado, L. Corrado Bozmorxken Takke 3¢ dexT o0paTHON
MIPUYHHHO-CIIC/ICTBEHHOW CBSI3U, TMOCKOJIBKY OoOJiee BBICOKME TEMITbl WHKIIO3HBHOTO POCTa IO3BOJISIOT
OXBAaTUTh PUHAHCOBOE MOJIOKEHUE JIF0/IeH, KOTOPBIE HE CIIOCOOHBI pa3BUBATH CBOU AaJIbHEHIIINE BOSMOKHOCTH
BO OJiaro rocyuapcrsa [2].

JlanHble MHEHHS aKLEHTHPYIOT BHUMaHHE HcCCliefoBaTelieil Ha HEOOXOUMOCTh MMOHMMAaHKs BOIIpOCca —
Ha pa3BUTHE M POCT KAKOTO CIIOS HACEJICHUS, HAICJICHO rOCyIapCTBO IS MmosydeHus: Oosbirero addekra?
CornacHo uccnenoBannto Grundler, eciu cymecTByeT 3HaYUTENbHAS Pa3HULA MEKY KIacCaMH, KaK IPaBUIIO
TaKoe rocyAapCcTBO MMEET MeHee 00pa30BaHHOE HaceJIeHHe. DTO HEraTUBHO BJIHSET HA POCT SKOHOMUKH U
MOJIKPEIUISIETCSl  OTPaHMYCHHOW JIOCTYIHOCTBIO KpeauTa. [lepepacnpenencHue (UHAHCOBBIX PECYpPCOB
C/IEpP’KUBAET MHBECTHIIMH U TOBBIIIAET YPOBEHBb POXKAAEMOCTH, UTO SIBIISIETCS OJIaronpHusTHBIM (pakTopoM Juist
pocra B cTpaHax C HM3KUM U CpeqHUM ypoBHeM joxona [3]. C mpyroii cropoHsl, uccienoBanue Cingano,
yTBEPKIAeT, YTO HEPABEHCTBO HE BIMSET HAa PE3yJIbTaThbl 00pa30oBaHus JIO/EH, B 0COOEHHOCTH U3 60raToro
knacca. M3 atoro cienyer, 4To MOJIUTHKA 110 COKPAIEHUIO HEPABEHCTBA B I0X0AaX J0JKHA IPOBOJUTHCS HE
TOJIBKO JUISl YIIyUIIEeHHUs COLMAIbHBIX PE3YIbTATOB, HO U JIJIS ITOAJAEPIKAHUS JJOITOCPOUYHOTO0 SKOHOMUYECKOTO
pocta. B cBoro ouepenp, KitoueBbIM (PaKTOPOM POCTa SIBISIETCS MIEpepaclpeieIeHUs] C TTIOMOIIBbIO HAJOTOB U
TpanchepTos [4].

[lonnmaHye KOHLEMIIMM IPOTOCPEAHEr0 Kiacca B OIPEIENeHHOM CTEeNeHH CBS3aHO C Teopuen
CMHKJIIO3UBHOTO POCTay. B paMKax TEOpeTHUECKUX MCCIIEOBAHNN BCTPEUAIOTCS pabOThI, MPeIoararonme
COKpaIIleHHEe OMpPE/IeNIEHHOr0 Ki1acca — OeIHBIX JII0JIeH, MpeaycMaTpuBaloIlee BCECTOPOHHEE YIyUIlleHHe He
TOJIBKO yCJIOBUU >KM3HHU, HO M PACIIMPEHHUE MPaB M BO3MOXKHOCTEH [5]. B memnom, Takol mOIX0/ OTKPhIBAET
JOTIOJTHUTENIbHBIE TOPU30HTHI KaK JJIsi HACEICHUS, TaK M JUIsl pa3BuTHs OuzHec-cpenbl. [lo pekomeHnanuu
Opranuzanuu SKOHOMUYECKOro coTpyaHuuecTBa u pazButus (OOCP), mpu nu3MepeHnn «MHKIIO3UBHOCTHY,
B OCHOBHOM HCITOJIB3YIOTCS TIOKa3aTelln 0J1arocoCTOSIHUS, TAKUE KaK YPOBEHb OCHOCTH U HAJTMYHE TOMOIIN
B aJamnTalyy K U3MEHEHUsIM Ha pbIHKe Tpyaa [6]. B wactHocTH, B KayecTBe 3(pPEKTUBHBIX HHCTPYMEHTOB
JOCTHDKEHHSI YCTOMUMBOTO POCTa PEKOMEHAOBAHBI peann3anusi (UCKAILHOW MOJUTHKY, HApaBJIEHHON Ha
[IOMOIIIb HACEJIEHUIO; MPOBEACHNE TOJIUTHUKH TMOBBIIICHNUS MPOU3BOAUTENBHOCTH Ui yIydllIeHns Ou3Hec-
JTUHAMMKH, TIOMOIIbL MAJIOMY U CpelHeMy OH3Hecy, OKa3aHHEe TOCYAapCTBEHHOI MOMOIIM B MHBECTUIMH B
BEHYYpHBIE TEXHOJIOTUH, IPUMEHEHHE KpayAdaHnanHra, paboTa OM3HeC-aHTeI0B U UCII0Ib30BaHIE THOPHIHBIX
WHCTPYMEHTOB, HU(POBHU3ANMs OM3HEC MPOILECCOB, MYJIbTHHANPABICHHOCTh MOJMTUKU Pa3BHTHUS CIAOBIX
PETHOHOB.

Bce wmccnenoBanus, oTpaxkalonipe NpOOJIEMATHKy WHKIIO3MBHOTO POCTA, AKICHTHPYIOT BHUMaHHE
HEOOXOIMMOCTb PACHIMPEHNUS TEOPUH 32 PAMKH TPAJUIIMOHHOTO aKIIEHTa Ha OSTHBIX 1 BBIJCIICHHUS OTCITLHOTO
KJlacca HACEeJEeHHs, YCJIOBHO OIpeNesieMOro Kak MpOTOCpeAHMH Kiacc. [laHHas IMpocioika, BKIIIOYaeT
KaTerOpHUI0 YYACTHUKOB YKOHOMHKH, HMEIOIIYI0 HAUOOIIBIINH TOTEHIHANT JJIsi CTUMYJIMPOBAHHS BHYTPEHHHX
PE3epBOB H, C OOJIBILICH BEPOSTHOCTHIO MO3BOJIHUT Pa3BUTh YCIOBHS ISl yCTOWUMBOTO pocTa. MccaenoBarenu
OTMEUAIOT, YTO WHKIIO3UBHBIA POCT, BO3MOXKHO, 0OJee BEpPOSITEH TaM, Te CPEIHHH KIIACC MOAJepKUBACT
B CBOMX COOCTBEHHBIX SKOHOMUYECKHX MHTEepecax HaJeXKHble U CTa0MIbHBIE WHCTUTYTHI, KOTOPhIE B CBOIO
ouepe/Ib MOOUIPSIFOT UHBECTUINH [7].

OcTaercs BOIpoc, KaKOW THIT HaCeJIEeHUs OTHOCUTH K MpoTocpenHemMy Kiaccy? Kak Texyuue TeHAeHIuU
B MHPOBOH SKOHOMHKE U3MEHMIIN MOIXObI K OLlEHKEe cpeHero kinacca? [10Xoapl K TOIKOBAHUIO CPETHETO
KJ1acca pa3HOCTOPOHHH, ¥ IIPU 3TOM HET YE€TKOTO TOHNMaHUs OOIIePUHATOrO onpezeneHus. Jloxon sBusercs
OJIHUM U3 OCHOBHBIX IIOKa3aTelel YpOBHS JKU3HU MO KOTOPOMY OLEHUBAeTCS NMPUHAIJIEKHOCTh K TOMY
WK WHOMY Kiaccy. Ho CTOMT OTMETHUTH TOT (hakT, 4TO MOMHUMO JOXOIOB CYIIECTBYET PsiJi MHAWKATOPOB,
KOTOpBIE MO’KHO MCIOJIB30BaTh JJIS ONPEAETICHHs CPEIHEro Kilacca, HalmpuMep, COIMaIbHO-I)KOHOMUYECKUN
cTaryc, oOpa3oBaHue, KaruTal U T.1. Pa3nmuuHble onpeneieHns CpeaHero Kiacca, eCTeCTBEHHO, IPUBOJAAT K
pa3HBIM XapaKTepUCTHKaM HaceleHus [8]. B cTpaHax ¢ pa3BUTOM YKOHOMHUKOW, CHIIBHBIN U TPOIBETAIONINN
CPeIHMI KJIacC MMEeeT pellaroliee 3HaueHue IJIs pa3BUTHA rocynapcrsa. OH mojaepkuBaer norpedieHue,
SIBJISISICH JIBUXKYIICH CHJION MHBECTHUIMI B 00pa3oBaHMe, 31paBOOXPAHCHUE U KUIbe. biiaroaapsi HaJloroBbIM
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OTYHUCIIEHUSIM, CPEJHUN KIIacC MIpaeT KIOYEBYIO POJIb B MOJEPKKE CUCTEM COLMAIbHOM 3amuThl. CTOUT
OTMETHUTH, YTO PA3BUTHIM CpeAHMH KJIACC — TOHATHE, KOTOpOE BCTpedaeTcs JOBOJIBHO penko. CoriacHo
otuety ODCP, cymecTByeT OrpOMHBIN Pa3phiB ¢ SKOHOMUYECKOHN MO3UIIMN MEXKIy Kiaccamu. OTaenbHbIe
HCCIIEIOBATEIN OTMEYAIOT, YTO CYIIECTBYET SKOHOMHUYECKasl HEe3aIIUIIIEHHOCTh U JlaXKe HeKas ysI3BUMOCTh
HaceJIeHHs], He TTO3BOJISIONIAs YeJIOBEKY B TEUEHHE BCET0 €ro KU3HEHHOTO IIMKJIA IEPEeHTH U3 OJHOH CTyNeHn
B Ooniee BBICOKYIO (B YacTHOCTH, ¢ O€IHOrO B KaTeropuio cpeaHero). IIpu 3TOM OCHOBHOW NPHYMHOM
Ha3bIBAETCS OTCYTCTBHE JIMKBHIHBIX (PMHAHCOBBIX CPENICTB, HEOOXOJUMBIX JIJIsI ITOJICPKAHHS YPOBHS )KU3HU
Jaxe Ha ypoBHE OegHocTH [9].

ITo cBempenmsim Bcemuprnoro banka, 9TO0BI OTHOCHUTBECS K CpEIHEMY KIIacCy, YPOBEHb J0XO0Ha JODKEH
B IIOJITOpPa pasa IMpeBbIIaTh ypoBeHb OemHocTH. YepTa OETHOCTH B CBOIO OUYepedb SIBISETCS TJaBHBIM
roKasareyieM, OMpeelsSIoINM KauecTBO *u3HH. Kak u MoHsATHE cpellHero Kiiacca, 0eTHOCTh BapbHPYETCs B
3aBUCUMOCTH OT Pa3BUTOCTH CTpaHbl. Pazinnyarot abCoNMOTHYI0, CYOBEKTHBHYIO U OTHOCUTENLHYIO O€/THOCTb.
B Oonee pa3BUTBIX cTpaHaX MPUMEHSIOT MMOKa3aTelb «OTHOCHUTEIHHON OCIHOCTHY, KOTJa PacCUUTHIBACTCS
MHUHHUMAJIBHBIN JOXOI OT OOIIero MeIuaHHoro moxoma. B To Bpems, kak B ctpanax CHI' mpumensiercs
KOHIICTIIHS «aOCONMIOTHOM OeIHOCTH», YTO paccMaTpUBAET B CBOEH OCHOBE MHHHMAIBHBIE TOTPEOHOCTH
Hacenenus [10].

CornacHo aaHHbIM Bropo HanuoHanbHOM craTHcTUKM PecnyOmukm Kazaxcran, uyTh OoJibliie OJHOTO
MWIIHOHA YenoBek B Kazaxcrane »HBYT 3a 4epToil O€JHOCTH, YTO COCTaBJISIET OKOJIO ISATH MPOLEHTOB OT
BCero Hacesnenwus. Taxxe, Mo MpoBeneHHOMY bropo 0030py, OTHOCHTEIHHO pacmupeaeienus 1oxon0B B 2021
rojJy, OTMEYaeTcsl 3HAUYMUTENbHBIN pa3pblB B YPOBHE OIUIATHI TPyJa MO OTAEIbHBIM KaTeropusiM HaeMHBIX
pabouux. Tak, cornacHo JaHHOTO HCCIIEOBaHMs, HAOII0JaeTcs 3apaboTHAs TIaTa B palloHe 10 COpOKa IATH
TBICSY TEHTE, U OT COPOKa IISITH JI0 MIECTUAECITH ThICAY TeHTe. B To Bpems Kak, 03TOMY )K€ MCCIIEZIOBAHUIO,
CYIIECTBYET KJlacC HAEMHBIX Pa0OTHHKOB, 3apabOTHAas TuIaTa KOTOPHIX COCTAaBIISIET 0OJee MSATHUCOT ThICAY
terre [11]. Ilo naHHBIM OTAEIBHBIX SKCIEPTOB, B Kazaxcrane «mporseraer» cpeanuil kiace. Kak ObLIo
OTMEYEHO paHee, MPHUMEHSIOTCS pa3iMyHble KPUTEpUH, ONpEAeNAIonre cpeiaHuil kimacc. B wacTtHOCTH,
[0 MHEHHIO HEKOTOPBIX HCCIeoBaTelNei, BlajeHrne COOCTBEHHOCThIO — SIBJISIETCSI OCHOBHBIM (DakTOpOM,
B CBOIO O4epellb K COOCTBEHHOCTH MOXKET OTHOCHTCSI KaK JKWIIbE, TaK ¥ aBTOMOOWIIb. [10 MHEHHIO JaHHBIX
9KCIIEPTOB, YPOBEHb JIOX0Ja JOJKEH OBITh CTAOMIBHBIM U COCTAaBIJISATH OT ABYXCOT JIO IMSATHCOT JIOJUIAPOB.
Hapsiny ¢ »TuM, Ba)KHBIM IOKa3arejieM 0003HaueHbl cOEpeKeHHUs, KOTOpble MOTYT OBITH MOTpaueHbl Ha
OTITyCK, MUTaHUe U J0cyT. [lo MHEHHUIO APYTUX IKCIIEPTOB, Y HACEJIEHHs, OTHOCSIIET0Cs K CpelHEMY KJIaccy,
JOJDKHO OBITH BhIciiee oOpaszoBanue. CornmacHo MHeHHIO A. JXKycuIoBoif, Oonblias 4acTh HacelleHHs He
OTHOCHTCS K CpeHEMY KJlaccy, TaK KaK HaceJeHHe B OCHOBHOM MMEET BO3MOXKHOCTH ITOKPHIBATh PACXO/bl
Ha 0a30Bble MOTPEOHOCTH, HO HE Ha OONbIIME TOKYNKH. B COOTBETCTBMHM C JaHHBIMH KpPUTEPHSIMHU,
MOXXKHO OTMETUTh, 4TO B KaszaxcraHe cymiecTByeT HeKas «HEOJAHOPOJHOCTH» B IMOHMMAaHUU CPEIHEro
knacca [12].

[locrenenHo B ¢opmar JelOBOM JEKCHKHM BBOAMTCS TOHSITHE «IPOTOCPEIHUH KIIAcC», YTO SIBISIETCS
rpaHuiedl Mexay OelHbIM M CPEeJHHM KJlacCaMH, WHBIMH CJIOBAaMH BBIIIE OCEIHOTO M HUXKE CPEIHETro.
[IpucraBka «mpoTo-» 0003HA4YAeT PAHHIOI CTAJWI0 Pa3BUTHUA Kakoro-imbo mpomecca [13]. B wnamem
cily4ae, KOHIEMNIHS «IPOTOCPEAHUH Kiacc» SBISAETCS MPOTOTHUIIOM CpeaHero kimacca. VMeHHO, Takoi
clloil HaceneHusi HanOoJjee nomyisipeH B Kazaxcrane, 0 4eM CBUJICTENBCTBYIOT pealibHbIE CTATHCTHUECKHUE
JMaHHBIE M KPUTEPHUH OMpeeNeHus] «cpenHero kiacca». MOpMUPOBAHUIO MPOTOCPETHEro Kiacca Oojblle
CIOCOOCTBYET €ro aJanTaiys K BHEIIHEH YKOHOMHUYECKOW CHUTYAaIlMH, YPOBEHb JI0X0Ja, KOTOPHIH B CBOIO
ouepeab BapbUpPyeTcs B 3aBHCHUMOCTH OT pernoHa. B paMkax JaHHOTO HCCIeIOBaHHsS pPaccMaTpUBaETCs
HEOOXOUMOCTh pa3pa0OTKU TOAXO0J0B MHKIIO3UBHOTO Pa3BHTHUs TpOTOcpenHero kiacca. VccnemoBanue
[TOKAa3bIBA€T, YTO MPU BBHICTPAUBAHUH HOBBIX MOX0J0B SKOHOMHUYECKOT'O POCTA B CIIOKHBIX MOCTIIAHAEMHBIX
YCIIOBUSIX, HEOOXO0AUMO OPHEHTHPOBATHLCS HA KOHIICTIIIH «IIPOTO» M (HOPMHUPOBAHUE IPOTOCPEIHETO Kilacca.
OT0, Ha HalI B3I, OOOCHOBAHO TE€M, YTO JIaHHAs KOHIIETILIUS ITOMOXET CKOOPIWHHPOBATh M HAIpPaBUTh
YCHJIUSI HA Pa3BUTHE CO3M/AIOIIETO MOTeHIIHaa MpeodIafaromiero ciost HaceaeHus B Kazaxcrane, KOTOpbId
HYKJaeTCs B «MHKIJIFO3UBHOCTHY YCIOBHUMH JJIS1 CBOETO Pa3BUTHSL.

Ne 6 (141) 139 Volume 6 No. 141




WHBECTULNAJIAP, KAPXKbBI )KOHE ECEII
INVESTMENTS, FINANCE AND ACCOUNTING

OCHOBHASA YACTb UCCJIEJOBAHMUA.

UyBCTBUTEIEHOCTh PA3BUTHSI HAIIMOHAJIBHON 3KOHOMHUKH KaK BHYTPEHHHM, TaK W BHEIIHUM (akTopam
1 1IOKaM, TecTupyercs oleHKoM nuHamuku BBII B mpuBsi3ke K APYrUM COLMAIBHBIM M 3KOHOMHUYECKUM
UHAMKaTopaM. B paMkax JaHHOrO MCCleOBaHMs IMpoBeleH aHanu3 3HadyeHuss BBII npousBoacTBEeHHBIM
METOJIOM, WJIM KaK ero eIlle MPHHATO Ha3bIBaTh — METOJIOM J100aBIEHHONH CTOMMOCTH CO3JJaHHON B OTPACIsIX
sKoHOMUKH. J{anHbIe 1o nuHaMuke BBII B peansHOM BhIpakeHHUH (B TEHTe) CBUAECTEIHCTBYIOT 00 OTHOCUTEIHHO
HEBBICOKOM, HO TIPUCYTCTBYIOMIEM pocte. Jlo Hayana manaemnn 2020 roga 3TOT pocT oOecTieunBacs IeHaMu
Ha He()Th W TOJIE3HbIE MCKOMaeMble Ha MHPOBBIX TOBAapHBIX phIHKaX. [Ipw mpoBeneHWN JAaHHOTO aHAIN3a,
OTpPaXEHHOTO HA PUCYHKE |, MCTIOIH30BAUCH 3HAUEHHS paccunTaHHble B gojutapax CHIA, mis momydeHus
0oJiee peneBaHTHBIX BBHIBOJIOB C MTO3UIMH KPUTEPHUEB CTAOMITBHOCTH.

2019r.  2020r. 2021r.

EZTaBBII na nyury nacenenus, noyut. CILIA mmmm BBII na nyury 3anaroro Hacenenus, nojut. CLIA
e BBII, mun. noyapos CIIIA :l

Pucynoxk 1 — BBII Pecniyonukn Kazaxcran, metoom npou3BoacTsa, U BBII Ha mymry
Hacenenusi Pecniyonmuku Kazaxcran, momrapos CILIA

IIpumeuanne — cocTaBiaeHO aBTOpaMH Ha OCHOBE MCTOYHUKA [ 14]

[IpoBeneHHbII aHANN3 MO3BOJISIET OLICHUTHh IMHAMUKY 3KOHOMHYECKOTO Pa3BUTHS HAILETO I'OCyAapcTBa
3a MOCJIETHUE AECATh JIET, KOTOPBIM OKa3al MpaKTHYECKOe OTCYTCTBHE TPeHI0B pocTa. HecMmoTpst Ha Bce
peann30BaHHbIC TOCYAAPCTBEHHBIC MPOTrPAMMBbl Pa3BUTHSA U «IPEUMYILECTBa» OT ChIPHEBOW 3aBUCHUMOCTH,
HalMOHAJIbHAsl SKOHOMMKA HE CMOIJIa BHIPA00TaTh CTAOMIBHO YCTOMUMBBIC TPEHBI B pa3BUTHH. [lo uToram
2021 roga sKOHOMHKA MTPOJIeMOHCTpHpoBaia 3HadeHue B 194,0 mupa. gomnapos CILA, ¢ Tpyiom 10CTUTHYB
ypoBHs 2011 Toma. XoTs 1 B 3TOH OIIEHKE €CTh HEKOTOPBIE «YCIOBHOCTHY, TIOCKOJIBKY aJeKBaTHOCTh Kypca
HAIMOHAJIBHOM BaJIOTHI B IOCIEIHHE I'OABI OCTAETCS aKTUBHBIM IpeaAMETOM Uit oOcyxkaeHus. Ecmu sxe
onieHuTh TpeHapl BBII Ha nynty HaceneHus, TO B LEJIOM, JUHUS TPEHIa COBIIAJACT C JIMHHUEH TpeHJa caMoro
BBII, xoTs He3HAUNTENBHBIE OTKIIOHEHHAS UMEIOT MecTo ObITh. Tak, eciu B epuon ¢ 2013 roga mo 2016 roma
— BBII coxpatuinoce Ha 42 %, To 3Hauenue BBII na nynry Hacenenus 3a 3T0T ke nepuof Ha 44,5 % (6 176
nmomtapoB CIIA). JlanHbIi pa30opoc BeIpa3wics B MoTepe 3Ha4eHUs B 342 MOIapoB Ha OJHOTO HYeIOBEKa
(x mpumepy, cpeaHemecsaHas 3apruiata B 2017 rogy cocraBmina 463 mommapoB, a MPOKATOYHBIA MUHAMYM
156 momnapos). Ecnm sxe ananmsupoBath nanubie mo BBII Ha ogHOTO 3aHATOTO, TO TaHHOE 3HAYEHUE TOYHO
Koppenupyer ¢ quHamukon oomero BBII —42 % (nnmu 11 555,8 nomnapos). JlaHHbBIE BBIBOBI 03HAYAIOT, YTO
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MBI Ha0JII0/1aeM HE TOJIBKO CHIDKEHHE 00BhEeMOB HAlIMOHAILHONW YKOHOMHUKH, HO M Ha (JOHE POCTa HACEJICHUS,
CHIDKEHHUE YPOBHS IPOM3BOIUMOCTH (00€CIIEUeHHsI CBOSTO HACEICHHSI HEOOXOAMMBIM YPOBHEM ITOTPEOICHUS
Y BCEX BHJIOB YCIIYT U paboT). BinsHue nangemun otpasuiioch Ha nokaszaressx 2021 roga (oxxunanue). Tak,
eciu BBII Beipocio 3a mocnenuuit rox Ha 13,45 %, To BBII Ha 3anstoe Hacenenue numb Ha 12,8 %, mpu
toMm, uto BBII Ha nymry Bcero Hacenenus Bbipociio jumb Ha 11,2 %. JlanHoe oTcTaBaHHE CBUIETEIBCTBYET O
HECOBIA/ICHIH TEMIIOB POCTa HACEJICHHSI, KaK 3aHSTOT0, TAK M IIPOKUBAFOIIETO C TEMITAMH POCTa IPOU3BOAMMBIX
TOBapOB, padOT U ycIyr. B cBOO 04epeib, 3TO CBUACTENBCTBYET 00 aKTyaIn3aliid HeOOXOAUMOCTH OBICTPOTO
1 3 (HEeKTUBHOTO MEPecMOTpa SKOHOMHUECKOH MOJIUTHKH TOCYIapcTBa B HANpaBlieHHH oOecrieueHus Ooee
a/IPECHOTO B3palllMBaHHUs BHYTPEHHErO MOTEHIIMANIA, KOTOPBIH Ha HAIl B3IJISA, CKPBHIT B (DOPMHPOBAHUH H
MOJJIEPKKE POTOCPETHETO Kiacca.

Cnabast 3Q(peKTUBHOCTh pean3yeMOil YIKOHOMHYECKOHN IMMOJIMTUKHA OTMEYACTCS U B aHAJIM3E JUHAMHUKHU
coctosiHusi HarmonansHoro ¢onna Kaszaxcrana, mpelncTaBieHHOM Ha pHUCYHKe 2. Mcnoib30BaHHE CPEICTB
HanmonanbsHoro GoH/1a Ha pean3anuio rocy JapCTBEHHBIX TPOTPaMM U Ha TIOKPBITHE PACXO0JI0B 10 OTIEIbHBIM
MepaM SKOHOMHYECKOM MOJUTHKH (JIEHE)KHO-KPEIUTHOE PETYJIUPOBAaHHE M BaJIOTHBIE WHTEPBEHINH),
MIPUBEIH K CHIKCHUIO 3amacoB (OH[a, KOTOPBIE TI0 UTOTY, CII0KHO OLEHHTH B OCSI3a€MOM PE3yJIbTate.

71,142 71,751 69,75
63,647 62,871

66,6

59,35 58,246

2010r. 2011r. 2012r. 2013r. 2014r. 2015r. 2016r. 2017r. 2018r. 2019r. 2020r.

B CpexncrBa Haunonansnoro ¢onna PK, mnpa.nomn CLIHA
A Tlocrymnenus B Harmonanbueiit poua PK, mnpa.nomn. CHIA :l

B Tpancheptsl ¢ Hatmonansaoro gponga PK, mapa. nomapoCHIA

Pucynok 2 — Cpencrsa Hanimonaneaoro donma Pecyonuku Kazaxcran, mipa. mommmapos CIIA
[Ipumeyanue — cocTaBIeHO aBTOpaMU Ha OCHOBE MCTOYHUKA [14]

[IpencrasienHble faHHbIe HA pUcyHKe 2 o HarmonaabHOMY (OH/TY, COTTOCTABICHHBIE C TAHHBIMU PUCYHKA
1 mo BBII no3BossitoT yBuAeTh, ato mocie 2013 rona (rog makcumansHoro 3HadeHMs BBII), cpenneromoBoit
obweM TpancheproB u3 Hardonrma cocrapmr 10,0 mapa. momapoB CIIA, vHo mpu 3ToM aumHamuka BBIT
HE BO3pacTaeT, a TOJBKO yXynmiaeTcsa. Ha Haml B3TJisill, TPOTOCPEIHUI KIIACC BBICTYNACT KITFOYEBBHIM
CJIOEM 3aHSATOrO HACENICHHS, KOTOPbI B CBOCH OCHOBE MOXKET (HhOPMHPOBATH yCIOBUS st dPPEKTHBHOTO
WCTIOJIb30BaHMS CPEJICTB, BheNsieMbIXx 13 Hardonna. B Toxxe Bpemsi, KOHIIEHTpAIIMsI YCHITHIA TI0 CO3IaHUI0
OKOHOMHMYECKHX YCIOBHH JUIs Pa3BUTHSl TOTCHIMANIA TPOTOCPEIHEro Kilacca IMO3BOJHUT O0ECIECUYHUTh
MaKCUMaJIbHO 3((HEKTUBHOE U OBICTPOE CrIIAKUBAHKUE TIPOPEX B HEMHKIIIO3UBHOM PACIPE/ICIICHUH IOXO00B B
Ka3aXCTaHCKOM OOIIeCTBe.

Kak 0ObUIO OTMEYEHO BHIIIE, COTJIACHO KPUTEPHEB, ONMPEICISIONINX CPEJHUI KIllacc, YPOBEHb JI0XOJIOB
MIPEACTaBUTENICH JAaHHOTO Kjacca, M0 MHEHHIO JKCIIEPTOB, MOJDKEH cocTaBiaTh oT 200 mo 500 mosmmapos.
Ecnmu paccmaTpuBarh cpejiHeyleBble HOMHHAIBHBIC JICHE)KHBIE NOXOJbI HACENICHUs CTPAaHbI B JIOJUIapax
CIIA, xoTopsle OTpakeHBI Ha PHUCYHKE 3, TO 3a aHAIM3UPYeMbId mepwon B KazaxcTane mMakcHMalbHOE
3HaYCHHE JaHHOTO moka3atens Obuto B 2013 romy u cocraBmiio 717 mommapo CIIA. Jlanee Habmromaercs
CHIDKCHHUE JIJAHHOTO ITOKA3aTeJIsl, YTO CBUACTEILCTBYET O HEOOXOAMMOCTH CO3/JaHMUS YCIIOBUH ISl YBEITUUCHHSI
JIOXOJIOB HACEJICHHS B LIEJIOM,  IPOTOCPEIHETO KIIacca, B YACTHOCTH. ITO 00OOCHOBBIBACTCS TEM, YTO HIMEHHO
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CPeIHHUH KIJIACC COCTABIISIET OCHOBY 3KOHOMHYECKOTO pocTa B 000 cTpaHe. B Toke Bpems, 0COOEHHOCTb
(YHKIMOHUPOBAHUSI KOHOMHK C TJIOOANBHBIMU IPH3HAKAMHU OIpEIeNsieT TPYIHOCTH (OPMHUPOBAHUS
W yKperuieHus cpernHero kiacca. [Ipum 3ToMm, pacmmpsieTcss KOJIMYECTBO M MEHSETCS CTPYKTypa OeqHOro
HACEeJICHHUs!, M BBIJIENISICTCS 3HAYUTENLHBIN IIACT TPOTOCPEIHETO Kilacca, KOTOPBIH B YCIOBHSAX OTCYTCTBUS
KPUTEPHEB €0 UCHTU(PHUKAIINY, HE TTOJIyYaeT aJAPECHOr0 MOX0/1a KaK CO CTOPOHBI FOCYJapcTBa (C MO3UINU
HAJIOT000JI0KEHHUS M TAMOKEHHO-TapU(HOTO PErYyJIMPOBaHHMs), TaK H CO CTOPOHBI paboToaTeneil u Ou3Hec-
naptHepoB. [locienHee B CBOIO oyepenb, HE CrOcoOCTBYeT (opMUpOBaHWIO OW3HEC-CpEabl ¢ 0COOBIMHU
XapaKTePUCTUKAMH.

16 072

109,62

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

CpenHenyieBble HOMUHAJIBHBIE JIEHEKHBIE 10X0/1bI HaceneHus, 1ou1.CIIIA :l
BN BenuyrHA MPOKUTOYHOTO MUHUMYMA, noitapos CHIA
= = = BennuuHa NpoKUTOYHOTO MUHUMYMa, TCHTe

Pucynok 3 — CpeanenymieBbie HOMUHAIIBHBIE JICHE)KHBIE JOX0AbI HaceneHus PecrryOnuku Kasaxcras,
B nosutapax CLIA

IIpumeuanne — cocTaBiIeHO aBTOpaMK Ha OCHOBE MCTOYHUKA [ 14]

[Ipu 3TOM, ecnu pa3pbhiB MEXKIY CpPEIHEAYIIEBHIMU JOXOJaMH HACEICHUS W BEITUYMHOU MPOKUTOYHOTO
muHumyMa B 2013 rony cocrasisin 254,17 nonnapos CIIA, To no nanasiM bropo HanrionanbHOM CTaTUCTUKA
B 2020 roxmy 3ToT pa3peiB cokpaTtuiics 10 201,3 nomtapos. CpaBHEHUE JaHHBIX MOKa3aTenen B qojuiapax CIIIA
JTaeT NCKaXKEHHYIO KapTHHY, TIOCKOJIbKY Ha (DOHE POCTa IIeH Ha TOBAPHI U YCIIYT HUKAaK He MOYKET HaOII0AaThCs
CHIDKEHHUE TIPOKUTOYHOTO MUHUMYMa. B 3TOM CBs3M, B JaHHBIN aHAN3 BKIFOYEHO 3HAYCHHE MTPOKUTOTHOTO
MUHUMYMa B TEHTE, XOTS U B OTOM CJIy4ae COIOCTABIICHUE TaHHBIX B Pa3HBIX €IWHUIIAX U3MEpeHUs Oyaer
HEKOppeKTHBIM. OIHAKO, BKIIFOUEHHUE ITUX JaHHBIX MTO3BOJISIET BUJETh, YTO €CIIM TPAKTOBATh MPOKUTOYHBIN
MUHUMYM KaK MAUHUMAJIbHBIN JICHEKHBIN JOXOJ Ha OJTHOTO YeJIOBEKa, TO B JOJUIAPOBOM M3MEPEHHH JIaHHOE
3HAQUYEHHUE COKPALIACTCs €XKErogHO ¢ NUHaMHUKOU B 6,2 %. Eciu ke TpakToBaTh €ro ¢ MO3ULUU BEIUUHHbI
CTOMMOCTH MUHUMAIILHOW IMOTPEOUTEIHCKOW KOP3UHBI, TO B TEHTOBOM 3HAYEHWHU OHA PACTET C JUHAMUKOHN B
cpenHeM Ha 6 % 3a mocienHue nATh JeT. B Toxke BpeMs, 3a aHaJIOTMYHBIHM IEpUO, TOKA3aTelb CPEAHETYIIIEBBIX
HOMUHAJIbHBIX I€HEKHBIX A0X0110B B Aoutapax CIIA pacrer B cpeanem Ha 10 % B ron. Ilpu conocrapienuu
3HAYEHWH CPEIHEYIIEBBIX JCHEKHBIX JIOXOI0B U BEJIMUMUHBI IPOKUTOYHOTO MUHUMYMA, 33 TOT YK€ TIEPUOI,
MBI BUJIUM, YTO B II€JIOM II0 CTPaHe, YNCTOE CAIBJI0 JIOXOA0B (pa3HHIIA MEX/ITy JaHHBIMH 3HAYEHUSMH) JINO0
HE3HAYHUTEIHHO MPEBHIIACT MUHIMAILHBIN IOPOT, 0003HAYEHHBIN OTIEIbHBIME dKcTiepTaMu B 200 gommapos
(201,3 B 2020 roxy), b0 maxe MeHbIIe 3Toro 3HadeHus 160,64 mommapos B 2016 roxy. JlanHas kapTuHa,
elIe pa3 MoATBepKAaeT, uTo B KasaxcraHe 3HaunTEIbHAS YaCTh HACEICHUS (POPMHUPYET HEKUI MTPOTOCPETHUI
KJIACC, KOTOPBIM HE IOIy4aeT JOXOJ0B, KOTOPHIE OTBEYAIOT MEXAYHApPOJHBIM OLIEHKaM JUIS CPEIHEro
Kjacca.
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[IpencraBnenHble Ha pUCyHKe 4 JaHHBIE 110 CPETHUM 3HAUEHHSAM 3apa0OOTHOW IJIaThl W MEHCUH TpHU
COTIOCTaBJIEHUH UX C JJAHHBIMHU Ha PUCYHKE 3 10 CPETHET010BOMY HOMUHAIBHOMY JACHEKHOMY JIOXOy JAI0T
HEO0JIHO3HAuHBIE BBIBOBI. COryIacHO MOsiICHEHUSIM b1opo HallMOHAIbHOM CTAaTUCTHKH, HOMUHAIBHBIHN JIEHEKHBIN
JIOXOJ1 OTIpeJIeIIsieTCsl Ha Bce HacelleHHe, a 3apaboTHas IiaTa — OHSITHO OINpe/ielisieTcs B pacyeTe Ha HAeMHBIX
pabotHuKoB. [To MHEHUIO TEX K€ DKCIEPTOB, BCE HAEMHBIE PAOOTHHKH, MOTYT OBITh OTHECEHBI K KATErOpUu
CpeIHero Kiacca, MOCKOJIBKY 3a MOCIeHHE MATh JIET UX cpenHss 3apabotHas ruiata cocraBisieT ot 400 1o
500 momnapoB. Ecim e MpenoioxKuTh, 4TO MOMy4YeHHas 3apaboTHas IUiaTa pacXxoayeTcsl Ha CoJepiKaHue
OCTJILHBIX YJIEHOB CEMbH JJAHHBIX Ha€MHBIX PaOOTHHKOB, TO NpW cOoTHOLIeHMH 2,17:1 (Bce HaceJeHue H
HaeMHbIe paOOTHUKH ), MBI BBIXOIUM Ha 3HadeHue B 229,5 nomnapos CLIA (498:2,17), uto gaxe HHXKE YPOBHS
CpeIHeIyIIeBOr0 HOMUHAIBHOTO q0x0/a. [lomydeHHble BBIBOBI €I pa3 oOpallaloT BHUMaHUE Ha TO, YTO
HE0O0X0IMMO 00paTHTh BHUMAHKE Ha CO3/IaHKE YCIOBUH [T (POPMHUPOBAHUSI YCTOMYMBOTO CPETHETO Kilacca.
A TIOCKOIIBKY, peaJbHBIN pa3pbIB MEXIy MEXKIyHAPOIHBIMU CTAaHAAPTAMHM M Ka3aXCTAHCKOH PeasbHOCTHIO
[0 OIIGHKE CpEJHEero Kjacca 3HA4YMTeNIeH, eCTh HEOOXOIUMOCTh HANpaBUTh ycwius Ha (opMupoBaHue
YCIOBUN Ui TPOTOCPEIHEro Kiacca, KOTOPbIM CMOr OBl CTaTh TPUTEPOM Ui POCTa HAMOHAIBLHON
9KOHOMUKH.
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CpennemecsuHasi HOMUHAIbHAS 3apa0bOTHAs IJ1aTa OJHOTO padoTHuKa, momi. CHIA

Cpennuii pazmep nencuu, nomut.CIHIA

Pucynox 4 — CpenHemecsIHbIC 3HAYCHHUSI 110 3apaboTHOM miaTe u meHcun B Kazaxcrane, B momtapax CIIA
[Ipumeyanue — cocTaBIeHO aBTOPaMU Ha OCHOBE MCTOYHUKA [ 14]

YCcunmBaT apryMeHTAIMI0 00 OTCYTCTBHH SKOHOMUYECKUX YCIOBHU At (POPMHUPOBAHUS YCTOWIHBOTO
MIPOTOCPETHETO KJIacca M BBIBOJBI, KOTOPHIE OBLIH MOJTYYeHBI HA OCHOBE aHAN3a AHHBIX, PEICTABICHHBIX
Ha pucyHKe 5. Tak, aHamu3 T0X0/I0B ¥ PACX0/I0B Ha YTy HACEIEHHUS yKa3bIBAET HA MPAKTHIECKOE OTCYTCTBHE
3amaca I HaKOIJICHWH (BHYTPEHHHWH WHBECTHIIMOHHBIN IMOTEHIWAN), M KaK CIEACTBHE I Pa3BUTHSL.
Ecmn B 2010 romy WHBECTHITMOHHBIN ITOTEHITMAN Ka3aXCTAHCKOTO HaceJeHHWs cocTaBisul 11 mommapos
CHIA (uto camo 1o cebe «oueHb» He3HAuMTenbHO), TO K 2021 romy oH cHu3mics mo 4 mommapos CIIIA
COKpaTHBINKCH B 2,75 pa3za. Eciau ke ydects. UTo MenmuaHHOE 3HAUYCHHE I10 J0XO0JaM HaceleHus (OombImas
JacTh HACEJICHNUs NMEeT YPOBEHB JOX0/1a Ha YPOBHE MEIMAHHOTO) HIDKE CPEeIHETo 3HaYeHMsI 110 uToram 2020
roja eme Ha 29 moiIapoB, a Y OCTAJFHOTO HACEJCHHS, JTaHHBIH ypOBEHH JOXOAOB €Ile HIKE, TO BOIPOC
0 HaJMYWHW 3aIacoB /IS HAKOIUIEHWH W TeM OoJiee /il MHBECTHIMOHHOTO MOTEHIMala BOOOIIEe MOXKET He
paccmartpuBaThes. B momonaenue kK 3ToMy, podiieMaTHKa HEMKITIO3UBHOTO PacTIpeIeTIeHHS TOX0I0B, KOTOPOE
HaOII0JaeTCS HE TOIBKO CPEI HACETICHHS B I1EJIOM, HO M B pa3pe3e OTpaciiell SIKOHOMHUKH B B PETHOHATLHOM
KOHTEKCTE.
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= {oxonpb! HaceneHus PK, ucnons3oBanHble Ha moTpebieHne, B CpeJHEM Ha ayIry B Mecsl, 1ot CLIA
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Pucynoxk 5 — Jloxons! u pacxojel HaceneHnus: Pecniyonuku Kazaxcran, B nomtapax CHIA

[Mpumeuanne — ucTounuk [14]

JIOTIONHUTENBHYIO apryMEHTAllMI0 K 3TOMY JaeT aHaliM3 IoKaszaTteneil 3amsroctu B Kasaxcrame
(Pucynoxk 6).
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CaMOCTOSATEIBHO 3aHATHIC PAOOTHHUKH, THIC.YETIOBEK

e [e3pa00THOE HACEJICHHE, THIC.YeIIOBEK

Pucynok 6 — [lokazarenu Tpyna u 3ansroctu B Pecniyonuke KazaxcraH, Thic. ueioBek

IIpumeuanue — cocTaBiaeHO aBTOpaMU Ha OCHOBE UCTOYHUKA [14]

[To naHHBIM pUCYHKa 6 OTMEYAIOTCS CIEIYIOIINE TCHCHIUH: MPOICHT 3aHATOr0 HACEICHUs OT OOIIEro
HaceJICHUS B BO3pacTe OT 15 JIeT 1 cTapie B CTPaHE COCTABIISCT 3a aHAIM3UpYeMbIi iepuona 95 %. [lpu atom
HaemHbIe pabotHuKH B 2010 roay cocrasmstin 62 % u 73 % B 2020 roay, caMOCTOSITENILHO 3aHSATOE HACETICHNE
cocranysuio B 2010 roxy 31 % u B 2020 roay 22 %, 6e3paboTHOe HaceaeHue coctarisuio 5,8 % B 2010 roay u
4,9 % B8 2020 roxy. Ha done cokpararoieiicst cpeiHeMecsiuHoM 3apadoTHOM mwiaThl — ¢ 527 nomapos CIIA B
2010 roay, o 498 nosutapos CIIA B 2020 rojy, pocT TpyA0CIIOCOOHOTO HACEIICHUS aKI[CHTUPYET BHUMAHUE

ISSN 2789-4398 Central Asian
e-ISSN 2789-4401 144 Economic Review




MHBECTULINU, DUHAHCBI 1 YUET
INVESTMENTS, FINANCE AND ACCOUNTING

Ha TIpoOJIeMy CO3AaHMs YCIOBHM ISl TOCTOWHOM peaau3aliyd 3TOW MPOWU3BOIUTEIHHONW CHIIBL. BBI3bIBaeT
OTICTHHYIO 00ECIIOKOCHHOCTh CTATHCTHKA JAHHBIX MO0 CaMO3aHsATOMY HacelieHHto. Tak, mo o(uIHaIbHbIM
JIAHHBIM YPOBEHb CAMO3aHATOTO HaCEJIeHUs COKpaTmiics 3a mocieauaue 10 met va 658,0 Teicsa wim Ha 24,3 %,
4TO Ha (JOHE HAJIOTOBBIX KaHUKYJI JUII MAJIOTO M CpeJHero OusHeca, oObsBIeHHBIX B Kazaxcrane B mepuoJ ¢
2020 roga o 2023 roj, Ha HaII B3MJIA]l, HE OTPaXKaeT pealbHOI KapTHHBI.

INOJYUYEHHBIE PE3YJIBTATHBI (BBIBO/IbI)

HccnenoBanne qUHAMUKY pa3BUTHUS HAIIMOHAJIEHOM 9KOHOMHUKH, TPOBOINMOE Yepe3 MPU3MY aJIeKBATHOCTH
MoKa3aTesiel, B3BEIIEHHBIX Ha TakoW HHIuKaTop, Kak jgomnap CHIA (B maHHOM ciydae HE TOJNBKO Kak
KpUTEpHI MUPOBBIX JICHET, HO M KaK BHELITHUN MaKkpO(aKTop), O3BOIUIO YBUIETh HECOOTBETCTBHE B TPEHIAX
3HAYEHHH, OTpakaéMbIX B HAI[MOHAIBHOM BaliOTe. DTO BHI3BIBAET 0CO0YI0 00ECTIOKOEHHOCTh OTHOCUTEIHHO
pPe3yJIbTaTUBHOCTH DPEATU3yeMOil B CTpaHe 3KOHOMMYECKOW TOJIMTHKHM B IEJIOM BCEro TrOCyAapcTBa, H
(dhopmupoBaHUs OM3HEC-CPE/IbI B OTJEIBHO B3TONH KOMITAHHUH, OTPACIIU HITH peruoHe. V3yueHne ucciaeioBanuit
M0 JIAHHOHM TpoOJieMaThKe yKa3alo akIeHThl Ha cieAylomue acrnekTbl. CMeHa akIeHTOB B YIPaBICHUHU
9KOHOMHUKON Ha HMHKJIIO3UBHBIA MOJXOJ OOpalfaeT BHUMaHHUE TOCYJapCTBEHHBIX YIIPABJIEHIEB U TOII
MEHE/DKMEHTa B OM3Hece Ha He0OXOIUMOCTh CO3/IaHMsI YCIIOBHI ISl CO3/[aHus cOaNaHCHPOBaHHBIX yCIOBUN
B Pa3BUTHM OTpaciieil ¥ pernoHOB, KIACCOB M OTHEIbHBIX ClI0eB HaceneHui. Ilogaep:xuBas ogHUX — uepe3
3aIlyCK T'OCYJapCTBEHHBIX MPOrpaMM, peaduiuranuio Ou3Heca, peUHAHCHPOBAHHE JOJTOB U NPHU3HAHUE
0aHKPOTCTB, B 9)KOHOMHUKE HAOJIOIaeTCs OTCYTCTBUE CUCTEMHOCTH B ACUCTBHAX. HeT yeTkoro noHnmanusi, Ha
KO0 KOHKPETHO aJ[pecoBaHbl JaHHbIe Mephl. Kak ciencTBue, IpakTHYeCKH eIMHUYHbIN MPON3BOICTBEHHBIN
OM3HeC, HU3KUH YPOBEHb CPeIHETYIIEBBIX JOXOI0B HACETICHUSI M OTCYTCTBHE HHBECTHIIMOHHOTO MOTEHIMATIa
y aTux 10x010B. [Iposenennsiit SWOT aHanu3 mo3BOJIsI€T CHCTEMATU3UPOBATh MOTYyUYEHHBIC HAMU BBIBOIBI,
OTHOCHUTEIIbHO apr'yMEHTHPOBAHHOCTH HEOOXOJANMOCTH KOHIICHTPAIIMH YCHIIMA TOCYJapCTBa B HAIIPABJICHUH
YKpeTIeHHsI ¥ pa3BUTHS MpoTocpennero kiacca (Tabmuma 1).

Tabmnna 1 — SWOT-ananus

S (strengths) — cuIbHBIE CTOPOHBI W (weaknesses) — cj1adble CTOPOHBI

1. Hanmmame cpennero xiracca — OCHOBHOM MPU3HAK Pa3BHTHIX 1. OTcyTcTBHE METOAMKH OLCHKH ITOTEHITHANA IIPOTOCPEIHETO
CTpaH. KJIacca ¥ €€ PaclpoCTpaHeHHs IIPH IPeICTaBISHIN IIPOTrpaMM
2. Pa3BuTHe 4eI0BEYECKOro KaluTala U HaKOIUICHHE (PU3HUIECKOTO | SJKOHOMHUIECKOTO Pa3BUTHSI.

Karurasna. 2. IIpoGieMbl ¢ ”HBECTHPOBAHUEM CPEICTB H3-3a

3. Beicokuii ypoBeHb 00pa30BaHus 1, KaK CIEACTBHE, BBICOKHH OrPaHMYCHHOTO Ha0Opa HHCTPYMEHTOB B CTpaHe.

YPOBEHB JIOXO/IOB, KaK IIPABUIIO, BHIIIIE MEANAHHOTO J0XOa. 3. CnaGble BO3MOXKHOCTH HCTIOIB30BAHMS THOPUIHBIX

4. BpICOKHI ypOBEHb ITOTPEOICHHsI, HAKOIUICHUS 1 (PMHAHCOBBIX HHCTPYMEHTOB IS HHBECTUPOBAHNSL.
HMHBECTHPOBAHUS CPEICTB. 4. Huzkast 3p(heKTUBHOCTE pean3yeMbIX FOCyAapCTBEHHBIX
5. IIpon3BOACTBO JONTOCPOUHBIX YACTHBIX M OOIIECTBEHHBIX OJIar. | IPOrpaMM BBHIY PACCESHHOCTH OKa3bIBAEMOH ITOMOIIN

6. YBennueHne YncIia MpeAnpHHIMATEeNIeH — U yBEJIINUCHUE U peann3yeMbIX Mep, HeT KOHIIEHTPAIH HAa KOHKPETHBIX
KOHKYPEHTHOTO ITOTSHI[HAIa CTPAHEL. aJipecaHTax.

7. IloBbIIeHNe HHBECTHIIOHHOTO KINMAaTa ¥ SKOHOMHUYECKHUH

pOCT.

O (opportunities) — BO3MOKHOCTH T (threats) — yrpo3n1

1. CHI>XeHUe HaJIOTOB JUIsl IPOTOCPEIHETO Kiacca. 1. Murparus npoTocpeHero Kiacca U3 CTPaHbl — CHIDKEHHE
2. CoznaHue MpUBIIEKATENbHBIX YCIOBHHN JUIsl pa3BUTHS OU3HEC- | S)KOHOMHUYECKOTO IMOTEHIIHANA CTPAHEL.

cpeasbl. 2. OTCyTCTBHE CHCTEMHOTO MOJIX0/1a B CO3/IaHNH YCIIOBHUIT

3. Pa3zButne rocynapcTBeHHO-4aCTHOTO MAPTHEPCTBA B pa3BUTHUSA IPOTOCPEAHErO Kiacca.

HAaIpaBJICHUH YBEJIMUYCHUSI IPONU3BOJICTBEHHOTO OTEHIINATIA 3. CHMXeHUE YPOBHS JKH3HU.

CTpaHBI. 4. BercTBo KanuTajia 3 CTPaHsbL.

4. YcueHne BO3MOXKHOCTEH HHBECTHPOBAHYS, BHIXO/] HA 5. ConpasibHbIe KPU3KCHI B CTPAHE.

MEXX/JyHapOAHbIE PhIHKU. 6. Perpecc B skoHOMHYECKOH cperie.

5. Pazpaborka ruOpHIHBIX (PMHAHCOBBIX HHCTPYMEHTOB.

IIpumeuanue — cocTaBIeHO aBTOpaMu Ha ocHOBe [15], [16]
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B kauecTBe BbLIBMraembIX K JaibHEiIIeMy OOCYXJIEHHIO BOIPOCOB, HaMHU MpeularaeTrcs H3ydeHHe
9KOHOMHMYECKHX, C aKIEHTOM Ha ()MHAHCOBBIE, YCIOBHUH, CTUMYJIHMPYIOIIMX pa3BUTHE IPOTOCPEIHETO
Kiacca. B wactHoCcTH, peanu3yemMast TocyJapcTBOM IIPOrpaMMa O 0CBOOOXKICHUIO OT HAJIOr000I0KEHHs Ha
TPEXJICTHUH NIEpUOJI, TAK Ha3bIBAEMbIC HAJIOTOBBIE KAHUKYJIBI, UIsl MAJIOTO U CPEHEro OM3Heca, JoJDKHA Oblia
CIIPOBOLIPOBATH POCT MPEANPUHUMATEILCTBA B CTpaHe. HecoMHEHHO, 0cOOBIe MOCIIEACTBUS ONOCPEI0BAIIH
Ha (oHe rI00anbHOW KOPOHOBUPYCHOW MAaHAEMHH, ¥ DKOHOMHKA HE TOIydmia Toro 3QdQexra, KOTOpbIH
oXunaics. B 5ToM KOHTEKCTe clielyeT H3y4YHTh HAKOTUICHHBIH OIIBIT TI0 PEaKIMi IKOHOMHUYECKUX CYObEKTOB
B KapaHTHHHBIX YCIOBUAX U C/ETaTh COOTBETCTBYIOIINE BHIBOJIBI.

Oco0oe BHUMaHKE, Ha HAIII B3TJISL, CIIEAYET yAEIUTh CO3/IaHUI0 MHBECTUIIMOHHBIX YCIOBUH JUTSl pa3BUTHS
IPOTOCPEAHEr0 Ki1acca Kak CBOeo0pa3HOro NpeIIeCTBEHHNKA CpeHero kinacca. Kak yxe ormedanocs paHee, y
IIPOTOCPETHErO KJlacca eCTh JOCTaTOYHBIE YCIOBHS 1711 MHBECTpoBaHM. OTHUM U3 HOBBIX BHJI0B MHBECTHIINN
SIBIISIETCS] MCTIOJIb30BaHNE THOPUIHBIX (PMHAHCOBBIX HHCTPYMEHTOB, PEICTABISIOIINX KOMOWHAIINIO MPOCTHIX
(MHAHCOBBIX WHCTPYMEHTOB W JepUBaTUBOB. CTPYKTypHUpOBaHHBIE (DUHAHCOBBIE HHCTPYMEHTHI [AIOT
BO3MOKHOCTH O0€CTIEUNTh I0XOIHOCTD, 3aIIUTUTh HHBECTUIIUH KIINEHTa U MUHUMH3UPOBATh PUCKHU TTOTEPb.

B kawecTBe KIIOUEBBIX PEKOMEHJIAIMI B paMKax JaHHOTO WCCIEJOBAHHS IpEAJaraeTcsl MOHITHE
«TIPOTOCPEAHMUN KIIACC», UTO SBJSETCA TPaHHULEH MEXAy O€AHBIM M CpPEeIHUM KIJIACCaMH, MHBIMH CIOBaMHU
BhIlIe O€HOr0 M HUXKE cperHero. [IpoBeieHHbI aHanu3 U MOJyuYeHHbIE Ha €0 OCHOBE BBIBOJIbI [TO3BOJIHIIH
J0Ka3aThb apryMEHTHPOBAHHOCTh MHEHHMs, YTO IPH BHICTPAUBAHUM HOBBIX IOJIXOJIOB 3KOHOMHYECKOTO
pocTa B CIIOKHBIX TOCTHAHJEMHBIX YCIOBHSIX, HEOOXOIMMO OPHEHTHPOBATHCS HA KOHIEMIUU «IPOTO»
u (GOpMHUpPOBaHME MPOTOCPENHETO Kiacca. JTO, HA HaIl B3MJIAA, OOOCHOBAHO TEM, YTO JAaHHAs KOHLETIIVS
MIOMOXKET CKOOPAMHHPOBATh M HAIIPAaBUTh YCHIIMS HAa Pa3BUTHE CO3UIAIOIIET0 MOTEHIIMANa Peo0I1aaatoIero
ciost HaceneHus B Kasaxcrane, KOTOPBIN HyK/IaeTCsl B «<MHKIIO3UBHOCTH» YCIOBHUH JUUIsl CBOETO Pa3BUTHS.

17 wens LYP IIPOOOH «llapTHepcTBO B UHTEpecax YyCTOHYMBOTO pPAa3BUTHsD) IMpeIoaraet
CTHUMYJUPOBaHUE H MooIIpeHne 3Q(HEeKTHBHOro MapTHEPCTBA MEXKAY TOCYIapPCTBOM M YaCTHBIM CEKTOPOM.
JocTynHocTh pUHAHCOBBIX YCIIYT B BUJIE ICHIEBLIX KPEIUTOB, CHCTEMbI KPEUTHBIX TapaHTHI OT rocy1apCTBa
npu (GOpMUPOBAHUHN BBICOKOTEXHOJIOTUYHBIX MPOM3BOACTB, pa3paboTka HOBBIX (opM (UHAHCHUPOBAHUS
MO3BOJIMT CIIIAINTh NOCIEACTBUS ((UHAHCOBBIX TOTPSICCHUH 1 HAJIBUTAIOIIEHCS PEIIECCHH, a TAKIKE Pa3BUBATh
KOHKYPCHIIUIO B 9KOHOMHUKE. DKCIIOPTOOPHUEHTUPOBAHHASI MH]Ty CTPUAIN3AIHSI CTPaHbI TpeOyeT AabHEHIIIero
TaMOXEHHO-TapU()HOTO pEeryIupoBaHusl Ul CTUMYJIMPOBaHMs OW3HEC-Cpeabl, (uarMaHoM KOTOpOH B
OyIylieM MOXeT CTaTh IPOTOCPEIHHIA Ki1ace.

D¢ (hexTUBHOCTh peanu3aluy JaHHBIX Mep NpPUBEAET K CO3/JaHUI0 HOBBIX HOBBIX DPa0OYHMX MECT,
MOBBIILICHHIO JIOXO/I0B, PEIIUT MPOOIEeMbl HAMOIHIEMOCTH TOCYIaPCTBEHHOTO OIO/IXKETa CTPaHbI, PEIICHUIO
COLIMAITBHBIX TIPOOJIEM.
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CERTAIN ASPECTS OF THE PROTOMIDDLE CLASS RATIONALE
IN THE CONTEXT OF CURRENT TRENDS IN THE ECONOMY

A. A. Adambekova!, L. Zh. Kudaibergenova'*, M. T. Kulzhabayeva'
"Narxoz University, Almaty, Republic of Kazakhstan

ABSTRACT

The paper considers the basic aspects of providing conditions for the growth of the national economy based
on the efforts concentration of the protomiddle class development.

Purpose of the research: to provide rationale of the identification need of the protomiddle class as a trigger
for the growth of the national economy in the current conditions, aggravated by the consequences of the impact
of the pandemic.

Methodology: in the process of research, methods of logical (comparison of various results of the analysis
with each other, to identify their interconnection); statistical (identification of trends and tendencies that serve
as arguments for the recommendations); qualitative (conducting a critical literature review of basic scientific
and business research); and quantitative methods were used (calculation of absolute and relative deviations,
substantiating the problem of the lack of criteria for the protomiddle class) analysis, as well as graphical
methods for visualizing the results of the study were provided.

Originality / value of the research lies in the systematization of data to substantiate the need of creating
conditions for the protomiddle class development as a trigger for the growth of the national economy. The
paper assesses the average income per capita of the population and compares its findings with data on average
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monthly wages, household expenditures and the subsistence minimum. The findings show a significant gap
between international standards for assessing the middle class and Kazakhstani criteria.

Findings of the research are provided in recommendations on the need of the category of «protomiddle
class» identification, for further economic and financial conditions development as a trigger for the growth of
the national economy.

Keywords: protomiddle class, population incomes, smoothing of non-inclusive income distribution,
investment potential, national economic growth.

KOHOMUKAJIATBI AFBIMJAAYDBI YPAICTEP KOHTEKCIHJE ITPOTOOPTA TAIITHI
HEI'I3AEYAIH KEKEJIETEH ACIHHEKTIJIEPI

A. A. Anamoexona', JI. /K. Kynaiioeprenona'*, M. T. Kyabkataena'
Hapxo3 YHuepcurerti, Anmatsl, Kazakcran PecryOnukacsl

AHJATIIA

JKyMbicTa MpOTOOPTA TAaNThI AAMBITY YIIIH KYIITI IOFBIPIAH/BIPY HET131H/Ie YITTHIK 9KOHOMUKAHBIH OCYyi
YILIiH jKaFaaiaap sl KaMTaMachl3 €Ty IIH Heri3rl acleKTijiepl KapacThIpbLUIabl.

3epmmeyodiy maxcamvl: TAHAEMHUS OCEPIHIH cajjapbIMeH NIMEJICHICKeH Ka3ipri jkarjaija YJITTBIK
9KOHOMHMKAHBIH OCYiHIH TPUITEPi PEeTiHAe MPOTOOPTa TANTHI aHBIKTAY KaXKETTUIITH HeTi3ey.

3epmmeyoiy adicmemeci: 3epTTEy MPOLECIHAC JOTHKAIBIK (PTYpl Tajjay HOTHXKeNIepiH Oip-OipiMeH
CaIIBICTBIPY, OJapJAbIH ©3apa OailllaHBICHIH aHBIKTAY), CTATHCTUKAIBIK (OepiireH YChIHBICTapFa el
peTiHze KbI3MET €TETiH TPEHATEp MEH TEHACHIHMSIAPAbl aHBIKTAY ), CanajblK (ipreiii FEUIBIMHU KOHE iCKEpPIIiK
3epTTeyJiepre ChIHM 9ICOMETTIK IOy XKYPri3y) »KoHe CaHIbIK diicTep (aOCOOTTIK JKOHE CaJBICTHIPMAIbI
ayBITKYyJIap/Ibl €CENTEey, MPOTOOPTA Tall KPUTEPUNIICPIHIH JKOKTBIFbI MOCEIIECIH HETI3IeY) Tajjiay, COHbIMEH
Kartap 3epTTey HOTIKEJICPIH BU3yaau3allisuiay IbiH rpaduKajbK 9JicTepi.

3epmmeyoiy 6Gipecetinici / KyHObLIbIEL! — YATTHIK DKOHOMUKAHBIH OCYIHIH TPHITEPi peTiHIe MPOTOOpTa
TaNThIH IaMYbIHA XKaF/Iai xKacay KaKeTTUIIrH HeTi3ey YILiH AepeKTepi kykeney. JKyMbicTa XalnbIKThIH )KaH
OachlHA MAKKAHIAFbI opTaia TaObICkl OaraiaHa bl JKOHE OHBIH KOPBITHIHABLIAPHI OpTAallla ailJIbIK KaJlaKpl, Yi
[IapyallbUIBIFBIHBIH IIBIFBICTAPBI dKOHE €H TOMEHT1 KYHKOPIC IeHTeli Typajibl JepEeKTEPMEH CabICThIPBLIAIBI.
KopbIThIHIBUTaD OpTa TanThl OaranayblH XalbIKapaJlblK CTAHIAPTTaphl MEH Ka3aKCTaHIBIK KpUTEPHIIep
apachlHJIa AUTaPJIBIKTAl aIIIaKThIKThl KOPCETTI.

3epmmey namudicenepi YATTHIK SKOHOMHKAHBIH ©Cy TPUTTEPl PETiHIIE OHBIH JaMYBIHBIH YKOHOMHUKAIBIK
YKOHE Kap KBUIBIK IAPTTAPbIH OJ[aH 9pi JaMBITY MaKCaThIH/IA «IIPOTOOPTA Tall» CAaHATHIH aHBIKTAY KaXKETTiIIr1
TypaJibl YChIHBICTap/ia KOPCETITEH.

Tyuin ce3dep: MpOTOOpTA Tall, XAIBIKTBIH KipicTepi, WHKIIO3MBTI eMmec Kipicrepai Oenmyni Tericrey,
WHBECTUIMSIIBIK QJICYET, YITTHIK IKOHOMHUKAIIBIK OCY.
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