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ABSTRACT

The purpose of the article was to reveal the concept of positioning in the market and its main components
by identifying the main strategic advantages and properties of this approach. In addition, the article notes
the basic rules for positioning the product and highlights the importance of using the positioning map in
controlling the position of the product. The article considers the history of the concept of positioning, defines
the features of the approaches and definitions of various authors, as well as the analysis of the selection of
its criteria. The authors of the article explain the essence of the positioning process, justify the conditions for
choosing a positioning strategy.

Methodology — The authors used a comparative method of analyzing various positioning strategies and
strategic branding, as well as a structural and functional approach in assessing the versatile risky positions of
products in the market, in presenting individual positioning processes and describing their stages.

Originality / value of the research. The results of the study provide new systematized knowledge that
contributes to the further development of the scientific foundations of strategic positioning, increasing the level
of scientific research, as well as expanding practical application.

Findings — The authors summarize the theoretical and methodological aspects of strategic positioning,
based on the systematization of existing practices, the author's interpretation of the concept of "positioning" is
given, an author's algorithm is proposed for the actions of companies to develop and implement a positioning
strategy based on the need to plan brand development and mandatory analysis of the competitive environment
through the definition of attributes and images of competing companies.

Keywords: marketing, positioning, brand, marketing strategy, repositioning, competing companies.

INTRODUCTION

Positioning is one of the most important and basic principles of marketing and company planning.
How a business or service decides to present itself to the market has a significant impact on its
competitiveness and success. It is very important for the business to determine the way in which it is
possible to distinguish its products from competitors. Otherwise, the consumer will have no reason
to make a purchase from him, and he will turn to alternatives that have the greatest attractiveness: a
lower price with an acceptable level of performance indicators or pay a price premium to get tangible
benefits.

The essence of positioning is the transformation of general aspects of the selected strategy into differences
that are significant for the consumer. The most visible positions allow you to make a direct comparison with
competitors. Positioning consists of all the actions that are taken to achieve the goal of managing market views.
It includes a set of marketing elements, with the help of which people need to instill that it is about a product
created specifically for them so that they identify the proposed product with their ideal. Positioning makes
it easier for customers to find the products they need and choose the best brand among many by providing
important information about the attributes of products and services. Without specific positioning, it is difficult

ISSN 2224 - 5561 Central Asian
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to explain to customers what to expect from a salesperson. In this way, positioning can function as an important
communication mechanism that stimulates search and customer loyalty. A well thought out role for a brand
can significantly increase the demand for a product or service. While the benefits of honing a business's unique
role in the marketplace may seem obvious, brand positioning is easily taken for granted.

In the modern scientific literature about marketing, there are many different definitions of positioning,
reflecting ambiguity in the approach to the presentation of the essence of the definition itself. Accordingly,
the correct selection of an action algorithm for applying positioning capabilities in practice is complicated.
Therefore, as the result of this study, the wording of the author's interpretation of positioning and the definition
of the algorithm for the companies' actions to develop and implement a positioning strategy is expected.

The concept of positioning is aimed at ensuring a certain perception of the product by potential buyers.
M. Etzel, B. Walker and W. Stanton refer to the management of consumer attention to the product and its
differentiation (more advantageous position) from similar products [1].

Positioning entered marketing terminology in 1982 after Al Ries and Jack Trout wrote the “Positioning:
The Battle for Your Mind” book, although prior to that, the word was previously used as “the place of a
product in a store”. However, A. Ries and J. Trout introduced a new understanding of the term: “Positioning is
not what you do with the product. Positioning is something that you do with the mind of potential customers”
[2]. P. Kotler defines positioning as projecting the company's desire for a separate and valuable position in the
minds of target consumers [3].

P. Kotler and G. Armstrong argue that market positioning allows a product to occupy a clear, distinctive
and desirable place in the minds of target consumers compared to competing products [4]. C. Phill argues
that positioning is a natural conclusion about the sequence of actions that form the main part of the marketing
strategy [5].

Some experts argue that positioning goes beyond a simple concept that emphasizes certain advantages of
the product and is an important solution that affects all stages of marketing [6].

A. Ries and J. Trout view positioning mainly as a communication application through which goods should
be presented in the best way to express meaning for a group of customers, otherwise, as a result of a failed
position, it will be poorly remembered. Memory allows you to take a leading position and narrow the circle of
competitors [2].

D. Yankelovich describes positioning as "small, marginal differences applied to different market segments"
[7]. He refers to positioning when describing differences in customer attitudes, motivations, values, usage
patterns, aesthetic preferences, and susceptibility as an alternative to demographic segmentation.

In modern marketing literature, brand positioning is most often defined as the perception of the brand by
consumers [8] and the general perception of customers about the brand, formed in the minds of target customers
by a specific group of consumers [9]. It is system of clients' stereotypes of the regarding the object, which
makes this object understandable, different from others. In other words, brand positioning is the definition of
the desired place in the market. As a rule, the process begins with determining the functional and psychological
advantages of the brand. Each product or service has functional advantages that satisfy the basic need.

The positioning as a term is also used to refer to the decision to place your brand and corporate profile in a
given market, including the type of benefits to be emphasized and the type of segments it should target [10].

Thus, based on a review of existing definitions, it can be argued that positioning is the definition of a
symbolic image of a product/service in the minds of consumers, promoting brand recognition and strengthening
its competitive advantages in the eyes of the target audience.

MAIN PART

Positioning indicates the place of company’s existing or developed goods and services in the market in
relation to the goods of the competitor. The purpose of positioning is to attract the attention of the buyer
to the product and convince him of the choice of the product due to the advantageous difference from

similar products on the market, creating a unique and favorable image in the minds of target customers
[2; 6].
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Market segmentation and targeted marketing are prerequisites for successful positioning. Product
positioning refers to solutions and actions aimed at creating and maintaining a specific concept. Positioning
is the development of a special marketing kit that affects the general consumer perception of a product line
or organization as a whole [11]. Customers make a large number of purchase decisions every day. To avoid
constant revaluation of numerous products, customers usually group their solutions, so in this situation it is
important to influence their decision.

Thus, it is obvious that there is a need to plan a position based on the difference between the company's
goods and competing products and providing the greatest strategic advantage in target markets.

Whether a company operates in the consumer market or in the industrial market, when choosing a specific
market segment, companies must clearly determine what position in the market they want to take.

This approach is based on following assumptions:

- all products and brands have more or less objective and subjective characteristics;

- consumer preferences include one or more characteristics;

- product or brand presentation attributes are evaluated according to their competitor characteristics.

In other words, all this is formed completely in the minds of the consumer.

Examples of such criteria include:

- size: (large - small);

- weight (heavy - light);

- strength (strong - weak);

- fashion (fashionable or old-fashioned);

- reliability (reliable - not reliable) and more.

Consumer perception is very important, since consumers make their choices based on their preferences,
which are most important to them [6].

In the historical development of marketing and communications, some researchers define positioning as
a final concept. The concept of positioning was first identified in the marketing communications program of
Al Ries and Jack Trouts (1972-1978), according to which the market position of the product is defined as its
relative location among the products of competitors, based on the opinion of customers [2]. Positioning may
be formed according to particular features, advantages, or method of using the product. It can be developed
directly against the main competitor or to distinguish it from the competitor.

When competition increases and previously used strategies become irrelevant, selectivity and narrowing of
objectives are needed.

With the increase in the volume of information, consumers begin to take a defensive position, as a result
of which communication becomes ineffective. The consumer mind uses information relevant to previous
experiences. Positioning, as a new approach, completely changes the consumer's thinking since it affects the
consumer's consciousness.

In order to select the positioning strategy correctly, firstly, it is necessary to fully and accurately define the
properties and images of each of the main competitors on the basis of which you can choose a position for
your products, based on a combination of the benefits expected by consumers that the competitors do not have.
In this way, customer needs that are not met will be taken into account, which will justify the choice of those
products that provide great benefits to buyers. In other words, before bringing a product/service to market, it
is necessary to determine what distinctive superiority it will have, on which consumer preference should be
based.

Positioning is a process that determines the search for the best place for a product/service/brand, the model
of using the product in terms of competitive conditions and capabilities of the company through the consumer's
perception of its relationship. Positioning depends on the ratio of the target market, marketing management
according to this ratio, since, as a rule, it is easier and cheaper to change the product than the consumer.
Sometimes the attitude of the market may turn out to be so negative that it is necessary to resort to a change in
the position of the product.

Positioning can be considered as placing the product in the consumer reference system by its category.
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The way in which an integrated offering is created in the target market is better than competitors to attract
potential consumers is defined as a positioning strategy, usually comprising:

a) positioning of targets;

b) positioning of goods/services;

c¢) benchmarking of any chosen benefit for the consumer;

d) understanding the market position.

There are several conditions necessary for choosing the right positioning strategy in the market:

- evaluation and understanding of the real significance of the brand's positions in the buyer's mind;

- knowledge of competing brands' positions of goods;

- substantiation of its own position by linking marketing characteristics of the product with the motives of
its acquisition and the possibilities of their "presentation” in the process of advertising;

- assessment of product brand positional potential, its potential profitability;

- exclusion of orientations on "false market niches" whose demand potential is not confirmed by marketing
research;

- assessment of positioning vulnerability and resources sufficient for the chosen position;

- contract the selected positioning method with other marketing elements.

Positioning tries to get new positions in the minds of consumers and move goods/services to new positions.
Thus, it is aimed at developing superiority over competitors, which is especially important in conditions of
high competition and markets with mobile barriers.

By breaking down the positioning into three components called ABC, or strengths, benefits, and approvals,
M. Lautman [12] tries to "measure" the product or service for the target segment. He emphasizes that an
effective position can be defined as one that allows the brand to occupy the desired and exceptional niche,
compatible with the overall marketing strategy in the consumer's mind.

Positioning becomes important to the consumer only when it is considered to have a positive advantage or to
eliminate the problem. Therefore, positioning can be called a method of defining and creating a separate market
position that determines its own proposal for competitive alternatives through consumer perception [13]. At
the same time, H. Muhlbacher, A. Dreher and A. Gabriel-Ritter draw attention to the value of analyzing the
correspondence between consumers' desires and the business potential needed to satisfy them. They concluded
that the positioning process model should link customer expectations and goals, strengths and constraints
of competitors, as well as the strategic value of internal corporate experience and resources, which defines
positioning as the foundation of relationships based on forms of reciprocity [13].

However, positioning is associated with strengths and limitations, recognizing that it determines the
appeal to different audiences [14]. Since positioning is based on consumer perception, it can only be partially
controlled. Therefore, the desired, transmitted, and perceived location may often differ, with inconsistencies
caused by both internal and external factors [15]. Individual factors explain how consumer interpretation of
positioning elements may differ as a result of personal characteristics, goals, values, consumption patterns and
previous experience [16].

Strategic positioning is the result of related product or brand views. The general representation from the
product forms its image, while its position assumes a reference point in the mind of the consumer, which in the
general case is established in relation to competing products. The strategy is to find one or more characteristics
that can be used to separate their product or brand from the products of competitors [17].

Positioning strategy should include three stages:

- identifying possible competitive advantages for positioning;

- selecting the most significant competitive advantages;

- defining an integrated positioning strategy.

In the future, the company should ensure effective communication and dissemination of information in the
market regarding the selected position [4].

However, positioning cannot be arbitrary. The product must be designed according to the planned position
in the mind. The issue of positioning must be resolved before the start of production. One of the biggest
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mistakes may be the development without a distinctive position and an attempt to position the goods/services
on the market after production.

Some companies prefer to create multiposition instead of one position. However, if a company claims too
many excellent qualities, it may become poorly memorable and not credible.

P. Kotler points out that positioning includes communication actions regarding the development of the
company's brand image. A prerequisite for creating a successful and strong brand is the difference from
competitors, creating the desired image [4].

Michael Tracy and Fred Wiersema divided positioning into three main components: product leadership,
operational superiority and client proximity. Some customers prefer companies that offer the best product in
their class, others - the most productive company, others - companies that offer the best solution to their needs.
They recommend that companies have a leadership position in one of the advantages and have a sufficient level
in the other two, since being the best in all three disciplines for a company can become more difficult and more
expensive.

Fred Crawford and Ryan Matthews offered five possible items: product, price, ease of access, value added
service and customer experience. Based on research on the success of the company, they concluded that a good
company should be a leader in one of the mentioned positions, be above the average for the other and be able
to compete in other positions. If the company is trying to be the best in more than two positions, according to
Crawford and Matthews, it falls below the optimal value [6].

Successful brand positioning is the development of value due to a noticeable difference from a competitor,
which is extremely important for the consumer. The most successful positioning can be seen in companies
that know how to become unique and which are very difficult to imitate. Such companies develop hundreds
of custom business processes. You can simulate their external image, but not their internal functioning. Brand
positioning, being a strategic approach, requires a high degree of organization, because even a great product
with improper positioning can fail.

No positioning is ever lasting, because consumers, competitors, technology, in general, the economy is
subject to constant changes. Therefore, companies should periodically review the positions of their brand.
Perhaps this is required by the desire to change their market share, then this should be done very carefully,
since re-positioning the brand can not only not attract new customers, but also lead to the loss of current
customers using its old style.

The positioning strategy of A. Ries and D. Trout is based on the fact that in the context of the rapid
development of technologies, especially in advertising, various commercial promises were offered in the
1970s and inadequate brand images were created. The branding strategy is aimed at placing the brand in the
consumer's mind, which is reflected in its five main properties:

1. simplifying marketing functions;

2. marketing at both macro and micro levels;

3. substantiation of the received item of the goods either on its real and physical nature, or on the created
image of the company, which does not have physical realization;

4. customer targeted positioning;

5. justification of positioning on a good research that reveals the relationship and how consumers use the
goods/services and how they respond to the position [2].

Positioning strategy and technology, on one hand, is a frontier area between marketing research and
advertising creativity, since research concepts need to be translated into adequate verbal and visual images, on
the other hand, is closely related to branding. Positioning is a form of expressing how a particular product or
brand is perceived by customers, so brand identification is very important for brand success. In other words,
the positioning strategy is used as a promise passed through the intermediary to the consumer.

The following ten basic positioning rules can be noted:

1. establish the desired market position;

2. simply and easily convey your position to the consumer;

3. determine the required uniqueness of the product/service;
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. identify product/service benefits that meet market needs;
. take a reliable position;

. secure an advantage by getting ahead;

. monitor market dynamics;

. make positioning visible in all messages;

9. quantitatively test alternative positioning options;

10. do not restrict the freedom to declare positioning [18].

There are different approaches to the positioning process. So, the STP (segmentation, targeting and
positioning) model allows you to present the product to those consumers who want and can purchase it. The
first two steps of the STP model are used to find and determine the desired consumer, and positioning is used
to place the product in the desired position in the minds of target consumers [19]. R. Winer clearly defines the
positional decisions regarding the product, emphasizing the importance of the customer's decision, defining the
criteria or categories used by consumers to evaluate product offerings in the industry; the importance of each
of these measurements in the decision-making process; the comparability of these indicators of the company
with the indicators of competitors and, finally, the processes of decision-making by customers [20]. G. Hooley
defines the following stages of the product positioning process: identifying competitors; highlighting decision-
making criteria; evaluation of decision-making criteria; identify competitors' positions relative to the most
significant criteria identification of consumer requests; drawing up a positioning map; selection of desired
positions; selecting a positioning strategy [21]. M.D. Hutt, T.W. Tech highlight the following positioning
steps:

- identification competitive product's set of characteristics;

- identification characteristics' indicators on which the consumer's preference and choice of goods among
existing offers are based;

- collection of information from real and potential consumers regarding the rating of each product according
to performance indicators;

- determination of the current item relative to competitive offers in each segment;

- assessment occupied position's compliance with the desired one;

- selection a positioning or repositioning strategy [22].

Based on the analysis of the existing opinions on positioning strategy, the following positioning algorithm
shown in Figure 1 can be recommended.

00NN L

| Identification and analysis of the most competitive goods/services in the market |

.

Determination of the most significant characteristics of the goods/services and size of their values for
consumers

.

Determination of the current position by the characteristics’ values of the own goods/services relative
to competitors

| Building a Positioning Map

| Defining a desired position

alf=ly=

| Selecting a positioning or repositioning strategy |

.

| Forming a positioning operator |

Figure 1 — Main stages of positioning process
Note — developed by the authors based on source [22]
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The best way to identify and analyze competitive products is to survey consumers, which allows you
to accumulate a large amount of easily systematized and statistically processed data. The next step is to
determine the most relevant characteristics of the product and the level of their values. The determination
of the current position on the indicators of own goods/services relative to competitors is possible based
on conducting a survey of the target segment, its assessment of competing goods by the most significant
characteristics.

A positioning map that can be built on two or more metrics provides significant assistance in managing
a product's position by graphically reflecting the perception of competing products. For example, Figure 2
shows a map based on two indicators of the attractiveness of tourist destinations: the potential of cultural
resources and the level of tour prices, the assessment of which was determined by the experts of the world
rating The Travel & Tourism Competitiveness. Country positions that meet these criterias allow you to identify
target segments of consumers and form a tourist product that can attract more tourists. So, France, Spain and
Italy, due to the high degree of equipping with cultural resources, are more attractive to consumers of tourist
services, for which the value of offering cognitive and cultural tourism is higher and the high cost of tours is
perceived quite loyally. Turkey, Egypt, the UAE are more attractive to segments whose price value are more
significant.

France

Price

(=]

1,0 2.0 3.0 4.0 5.0 6.0 7.0 8.0
Cultural resources

® Spain ®Italy @ Turkey ©France e Egypt ® UAE

Figure 2 — Positioning Map of tourist destinations
Note — developed by the authors based on source [23]

R. Arora notes the following solid reasons why the positioning map is such a strong tool for assessing the
position of the product:

1. its construction gives an explanation as various strengths and weaknesses of the goods are perceived by
the buyer;

2. it shows similarities or differences between competing goods;

3. helps to reposition existing products and position new ones;

4. this technique helps to monitor the perception of buyers of certain products, measure the effectiveness of
communication programs and marketing activities aimed at changing the perception of customers;

5. positioning map is an important tool in promotion policy, allowing you to identify market opportunities
and determine the effect of marketing communications [24].

The ideal point on the map is a place representing a combination of the characteristics of the product with the
desired determinants. This point explains the preference of the item for all other existing items. The company
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should try to take a place as close as possible to the desired position, taking into account the attractiveness of
the segment. According to D. Baker, two decisions need to be taken as a basis for determining the position of
the item: choosing the target segment and determining competitive products, identifying different advantages
[24]. In other words, the most preferred item for a commodity is one that provides an attractive segment and
real or potential opportunities. According to D. Sheinin, companies should avoid segments in which they do
not have any benefits [25].

The key point of the positioning process is to select a positioning or re-positioning strategy. Peter Doyle
explains the positioning strategy as the choice of the market segment, the choice of competitive advantages that
ensure business competitiveness [17]. Many marketing theorists offer a different list of positioning strategies:

- based on product/service functions;

- based on price-quality ratio;

- based on product classification;

- based on users;

- competition-based;

- benefit-based;

- based on cultural or traditional symbols [28].

The most commonly used positioning approach attempts to associate a product with certain properties and
characteristics. The company's own brands can also be positioned based on various properties of the product/
service. The new product can be positioned based on properties that have been ignored by competitors, other
products based on existing properties.

You can gain a competitive advantage by offering products that are perceived as high-quality. Sometimes
the high price serves as a sign of high quality. Apart from that, additional possibilities in terms of service or
other advantages that provide a high price can be offered.

Some products are positioned in relation to specific product classes. Products can be positioned based on
their usage or based on user categories.

Another approach to positioning is to get into an explicit or implicit position in relation to a competitor.
When a competitor has a strong position, you can often exploit a direct reference to it.

Positioning based on product properties is closely related to positioning based on the reasons why the
consumer buys a product/service.

However, the grounds for positioning should be associated not only with consumer, but also with cultural
and status, symbolic properties of goods and services. It is known that each product has a psychological
advantage that meets the basic need and is sometimes a more important component of the brand than consumer
properties. Cultural and symbolic properties of the goods or services are updated depending on the value
orientation of a particular market segment [26].

It should be noted that the aforementioned strategies are not abstract and, as a rule, are part of the complex
hybrid strategies used.

The development of a positioning strategy is highly dependent on market research techniques. The procedure
for determining a suitable position is associated with a series of seven steps, which in recent years has been
greatly enriched and improved.

1. Selection of current product/market. Many products require more than one request or need. As a result,
the product can be positioned in many different markets.

2. Identify competitors. It is important to study the main market players and consumer choice preferences.

3. Determine how consumers evaluate possible choices. When faced with a problem, people usually
evaluate possible solutions to see which one is most likely to satisfy their needs. The standards on which such
an assessment is based are the basis for positioning.

4. Find out how competitors are perceived. It is important to identify positions held by competitors. These
items can be based on product properties, usage situations, or consumer groups.

5. Define gaps in held positions. Competitive position analysis often reveals areas where there are many
competitors. Additional market segment analysis reveals existing gaps.
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6. Planning and implementation of strategic positioning. When the target market is selected and the desired
position is determined, it is necessary to develop a program to ensure that all product or brand information that
is transferred to the market will be created in the minds of the buyer.

7. Position monitoring. It is extremely important to ensure that the proposed position corresponds to the one
that the product or brand actually occupies. You should constantly monitor the actual position and make the
necessary adjustments by changing the marketing program.

Different strategy options can be used:

- strengthening existing positions where the position is acceptable and should be strengthened;

- gradual re-positioning, i.e., gradual adaptation to consumer requirements;

- radical re-positioning, reconstruction of the situation, making significant changes in functional and
emotional properties; capture of a new niche; appeal to new values, etc.;

- ousting competitors from their position.

Sometimes changes in the competitive environment force marketers to reposition the product relative to
the position it occupies in the minds of consumers in accordance with the correlation with the positions of
competing products.

The following options for re-positioning can be used (the first two are real re-positioning strategies, the rest
can be considered psychological impact)

- introduction of a new brand;

- changing an existing brand;

- changing brand beliefs;

- changing beliefs about competitive brands;

- changing the weight of attribute importance;

- introducing new or forgotten attributes;

- finding new market segments [24].

Not only are changes in the market lead to demand for new re-positioning strategies. Very often the item
goes out of circulation due to initial positioning errors.

R. Brooksbank argues that the product may not be adequately positioned for three reasons:

- the segment it targets may become unattractive because it is too small, shrinking, too competitive or for
other disadvantageous reasons;

- positioning may be inadequate because the quality and functions the product offers do not match the
segment it is focused on;

- it may be weak because the costs are so high that it does not allow it to be competitive in price [27].

Every business, if it wants to be recognizable in the market, has to reassess the positioning situation.
The reason for this may be the recognition that the current position as a result of pressure from competitors
loses its attractiveness, that the position for consumers is no longer significant, that the results of functioning
have become unsatisfactory. Finding a new position around which the next generation of strategic action is
coordinated is a four-step process.

The first step is to identify alternative aspects on positioning issues.

The second step is to screen each alternative in terms of: significance to consumers; realisability, taking into
account the competence of the company and the consumer's perception of what, in his opinion, the company
can achieve; Competitive - having the best or unique properties that are difficult for competitors to achieve or
surpass; helping to meet long-term goals on functionality indicators.

Step three: select the position that best meets the selected criteria and generates the greatest employee
engagement.

Step four: design the programs needed to get to the desired position. Compare the costs of these programs
with possible benefits, such as providing a price premium and consumer loyalty [28].

P. Kotler, D. Grancutt, P. Leadley and P. Forsyth point to the four main risk positions of the product in the
market: underestimation, re-positioning, entanglement of positioning, and dubious positioning (Table 1) [5; 19].
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Table 1 — Risk Positions

Potential risks Comments

Underestimation Some companies explain that buyers have a dubious idea of the brand and its functions.
Consumers cannot know all the features of the brand.

Re-positioning Consumers can have very limited insight into the brand and its functions. Therefore, the

consumer may think that a particular company, for example, produces only luxury goods that
are sold at retail at a very high price, at a time when it can produce various cheaper standard
products as well.

Confusion in positioning Consumers may be confused about the position of the product in the market. This may be due to
the fact that the company has many decisions about the brand or too often changes the position
of the brand.

Questionable Customers may find it difficult to believe the company's claims about its brand, given the

positioning peculiarities and advantages of an individual product, the price and name of the manufacturer.

Note — based on source [24]

RESEARCH RESULTS (CONCLUSIONS)

Thus, a company developing a positioning strategy must first accurately define the attributes and images of
rival companies, then select a positioning strategy for its products. The main goal of the positioning strategy
should be a reference point for products that were not produced by rival companies but are desirable by
consumers. Advantages over competitors and reasons for preference of goods/services offered for the target
market should be carefully planned before the start of production.

Positioning plays a key role in achieving the desired place in the minds of potential and existing consumers.
Most marketing scholars define the positioning of a product as a placement with a clear, distinctive and desirable
position in the minds of target consumers compared to competing market products.

As a result, positioning is two interrelated processes: working with the consciousness (i.e., perception,
attitude) of potential consumers and working with the product (its differentiation). The first is a way of
penetrating the consumer's consciousness, which allows you to assess how the consumer really perceives the
product. The second is the actions that must be taken to ensure that this product occupies a certain place among
the competitive goods from which consumers make their choice, i.e., the formation of consumer loyalty,
commitment to this brand, motivated by a firmly rooted habit of buying the same product, or using the same
service.

The position of the goods is formed on the basis of the buyer's preferences regarding the characteristics that
ensure the competitiveness of the products. Clearly, positioning is a complex and lengthy process.

Due to the small market share, the abundance of goods should always be remembered that there is always a
threat of increased competition, therefore, it is necessary to think through a strategic plan for the development
of the brand.
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OHIMJII HAPBIKTA JKAUFACTBIPY TYKBIPBIMJIAMACHI

A. T. Tneyoepaunosal, P. P. Kycynrazuna

'Kazakcran Pecrybnukacs! BiiM %oHe FBITBIM MUHHCTPIIITIHIH
FruibiM koMHUTETIHIH DKOHOMHUKA UHCTUTYThI, AsiMathl, Ka3akctan PecryOnukachl

2On-Dapabu aTeiHaarsl Kazak yiTTeIK yHHBepcuTeTi, Anmatsl, Kasakctan PecryOinkacsr

AHJIATIIA

3epmmey maxcamvl HETI3T1 CTPATETHSUIBIK aPTHIKIIBUIBIKTAPl MEH KACHETTEPiH aHBIKTay apKbLIbl
HAPBIKTHIK JKaHFaCTBIPy TYKBIPHIM/IAMACHIH JKOHE OHBIH HETi3ri KOMIIOHEHTTEPIH allIbIll KOpCeTy OOJIIbI.
CoHbIMEH KaTap, MakKaiajga OHIMJIi JKaWFacTHIPYIbIH HETi3ri epekerepi oHe OHIMJI KalFacThIpy OaphI-
CBhIH Oackapy/a JKalFracThlpy KapTachlH KOJIJaHybIH MaHbI3AbUIBIFBI KOPCETUITeH. Makanaia skalFacTeIpy
TYKBIPBIM/IaMAChIHBIH TAPUXbI KAPACTHIPBUIBII, 9PTYPJIIi aBTOPIAPABIH KO3KapacTapbl MEH aHbIKTaMaJIapbIHBIH
epeKUIETIKTepl aHbIKTAJIbII, COHBIMEH KaTap OHBbIH KpUTECpPHIJIepiH TaHaay TanjanraH. Makaja aBTOpJaphl
JKaMFacTBIPY MPOIIECIHIH MOHIH TYCIHIIpEl KOHE OHBIH CTPATETHACHIH TaHay IIapTTapbIH HET13/1eiIi.

Odicnamacel. ABTOPIAp SPTYPIl KaWFacThIpy CTpaTETUsUIapbl MEH CTPATETHSUIBIK OpPEHIMHITI TangayablH
CaJIBICTBIPMAJIBI 9JTICIH, COHJIal-aK HapBIKTaFbl OHIMJICP/IiH KaH-)KaKThl KAYIIITi KaFIaiapbiH Oarajiay/ia, seKe
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KaWFacThIPy MPOIECTEPiH YChIHY/ A )KOHE OJIap/IbIH Ke3eHEPiH CUIAaTTay1a KYPhUIbIMABIK-(QYHKIIMOHAIBIK
TOCUIAL KOJIAAHBI.

3epmmeyoiy Oipecetiniei / KyHObLIbIbI. 3€PTTCY HOTUKEIIEP] CTPATETHSUIBIK JKaHFACTHIPYIIH FHUTBIMU HE-
Tri3/IepiH OaH 9pi AaMBITYFa, FBUIBIMH 3epTTEYJIEP/IiH ACHI eHiH )KOFapblUIaTyFa, COHBIMEH KaTap MPaKTHKAIIBIK
KOJIIaHyIbI KEHEHTYTE BIKIAJ €TETIH JKaHa KYHeJIeHTeH O1TiM Oeperti.

3epmmey nomuoicenepi. ABTOpIAp KOJIAHBICTAFBl TOKIPUOCHI JKyHelley HETI3iHIe CTpaTeTHsIIbIK
KaWFacThIPYAbIH TEOPHSIIBIK XKOHE 9/1iCHAMAJIBIK aCTIEKTIIEPiH KaJbUIAy apPKbUIbI «OKaHFACTBIPY» YFBIMBIHBIH
aBTOPJIBIK TYCiHIIpMeci Oepingi, OpeHATiH JaMyblH Kocmapiay oHe Oocekelec KOMIAHMsIIapAbIH aTpH-
OyTTapbl MeH OeifHeJepiH aHBIKTAay apKbUIbI O9CEKEeNeCTIK OpTaHbl MIHACTTI TypAe TalAayAbl XKocmap-
Jay KaKETTUIITiHE HETi3JIeNTeH JKaHFacThlpy CTPATETHSCHIH 93ipiiey JKOHE Ky3ere acelpy OOHBIHINIA
KOMITAHHSITAPABIH OPEKETTEPiHIH aBTOPJIBIK aJTOPUTMI YCHIHBIIFAH.

Tyuin co30ep: MapKETUHT, KalFacThIpy, OPEHA, MAPKETHHI CTPATErUsACHl, PEIO3ULIMSIIaHABIPY, Oacekenec
KOMITaHUsIIap.

KOHUIENNUA PBIHOYHOI'O ITIO3ULIMOHUPOBAHUS ITPOAYKTA

A. T. Tneyoepaunosal, P. P. Kycynrazuna?

"MuctuTyT 3KOHOMKKK KomuTeTa Haykn
Munncrepcra oopa3oBanust Pecrryonunku Kazaxcran, Anmatel, Pecrryonmka Kazaxcran

’Kazaxckuii HalMOHAJIBbHBIN YHUBEPCUTET MEHH anb-Dapadu, AnmMatel, Pecniyonuka Kazaxcran

AHHOTALIUSA

Lenvro uccnedosanus SBISIOCH PACKPBITHE MOHITHS TMO3UIMOHUPOBAHHMS Ha PHIHKE M €ro OCHOB-
HBIX COCTaBJIAIOMIUX IOCPCICTBOM I/IIICHTI/I(l)I/IKaIII/H/I OCHOBHBIX CTPATCruidCCKUX NpEeUuMylIieCTB U CBOMCTB
JaHHOTO Tmojxona. Kpome Toro, crarbs OTMEHaeT OCHOBHBIE IpaBHJa IO3MIMOHUPOBAHUS TOBapa M
BBIICIIICT 3HAYMMOCTH HMCIIOJIB30BaHHA KapThbl ITO3UIIMOHHUPOBAHUA B YIIPABJICHUHN HO3HHHeﬁ IpoayK-
Ta. B crarbe paccMoTpeHa HCTOpHS KOHLENLUHM IO3WLIHOHMPOBAHUS, OIpPENeNeHbl 0COOEHHOCTH IOJ-
XOZOB M OIpeleNiCHUH pa3IM4YHbIX aBTOPOB, a TaKXXe aHajIM3 BbIOOpa €ro KpUTEpHEB. ABTOpHI CTa-
TBU JAIOT MOSCHEHHE CYTH Ipolecca MO3UIMOHUPOBAHMS, OOOCHOBBIBAIOT YCJIOBHUS BBIOOpA CTpaTeruu
MO3ULIMOHUPOBAHUS.

Memooonozus. ABTopaMH UCTIONIL30BaH CPABHUTEIBHBIA METO]] aHAIN3a PA3ITMYHBIX CTPATErHi TIO3UIHO-
HUPOBAHUS U CTPATErMYECKOI0 OPEHANHIA, a TAKKE CTPYKTYPHO-(DYHKIIMOHAIBHBIN IOAX0/ B OLIEHKE Pa3Ho-
CTOPOHHUX PUCKOBAHHBIX HO3UIHH IIPOAYKTOB Ha PHIHKE, B IPEICTABICHUN OTAEIbHBIX IPOLIECCOB MO3ULH-
OHUPOBAHHUS U ONMCAHUU HX 3TAIOB.

Opueunanvhocms / yennocms ucciedoganus. Pe3ynpTaTsl HCClle10BaHUS 00ECIEUNBAIOT HOBbIE CHCTEMA-
TU3UPOBAHHBIC 3HAHUS, CHOCO6CTByIOHII/Ie I[aJ'II)HCI‘/'IIHeMy PAa3BUTHUIO HAYYHBIX OCHOB CTPATETNYCCKOr0 Mo3u-
IMUOHUPOBAaHMA, IMOBBIIICHUIO YPOBHA HAYYHBIX HCCJIGI[OBaHHfI, a TaKyKC€ paCHIMPECHUIO MTPAKTUYCCKOT'O IpU-
MEHEHUSI.

Pesynomamor ucciedoéanus. Apropamn 0OOOILEHBI TEOPETHKO-METOJIOJIOIMYECKHUE ACIEKThl CTpaTernye-
CKOTO TO3WIMOHUPOBAHMS, HA OCHOBE CHUCTEMAaTH3aLMU CYIICCTBYIOIIMX MPAKTHK, AaHa aBTOPCKAas TPAKTOBKA
MOHSTHS «TO3ULIHOHUPOBAHUE», TPEIIOKEH aBTOPCKUH alTOpPUTM JICWCTBUH KOMIIAaHWH MO pa3paboTke U pe-
ai3any CTpPAaTeru NO3UIMOHUPOBAHNA, OCHOBAHHOT'O Ha HCO6XOI[I/IMOCTI/I IUIAaHUPOBAaHUA Pa3sBUTUA 6peHzLa
M 00s3aTeNTbHOTO aHaIN3a KOHKYPEHTHOW Cpesibl Yepe3 Oompe/esieHue aTpHOyTOB M 00pa30B KOHKYPHPYIOIINX
KOMITaHHH.

Kniouesvie cnosa: MapKeTHHT, TO3ULMOHUPOBAHNUE, OPEHT, MAPKETHHIOBasi CTPATErys, Perno3UIOHNPOBa-
HHUE, KOMITAHUHU-KOHKYPEHTHI.
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OTJAEJBHBIE ACIIEKTBI TPOSBJIEHUSA «'OJJIAHJICKON BOJE3HN»
B DKOHOMUKE PECITYBJIMKHN KA3AXCTAH

A. T. Aoauxapumona’’, I'. b. AlimaramGeroBa’

'Kaparanaunckuii yausepcutet Kazmorpebcoro3a,
Kaparanma, PecrryOimka Kazaxcran

AHHOTANUS

KapnunanbHble CTpYKTYpHBIE TpaHCHOPMAIMH, TPOU3OIIC/IINE B SKOHOMHUKE CTPAHBI, TIPUBEIU K YXY/I-
IICHUIO Ka4eCTBa YKOHOMUYECKON CUCTEMBI, YCHIICHHIO 3aBUCMOCTH HAIIMOHAILHOW 3KOHOMHUKH OT KOHB-
FOHKTYPBl MUPOBBIX PHIHKOB. Haiu nipeapiyiye uecie0BaHus ObUTH CBSI3aHbI C ONPEIeIEHUEM TOTO, YTO
SIBUJIOCH TPUTTEPOM M3MEHEHHSI CTPYKTYPhI 3KOHOMHUKH, HACKOIBKO d()(EKTUBHBIMH CTAITU MPEOOpa3oBaHuUs
Y K KAaKUM U3MEHEHUSIM B CEKTOPHBIX MPONIOPIIMAX OHU NIPUBENN. B TaHHO cTaThe MBI MOIBITAINCH IPOBECTH
aHaJM3 TOro, BCTPEUAEMCSI JIU MBI C TIOCIIEICTBUSIMHE «TOJUIAH/ICKOHM O0JIe3HN», KOTOpasi MpHBeia K CTPYKTYp-
HBIM TpaHchHopMaIrsIM B SdKOHOMHKE.

Lenvio uccredosans SBISIETCS TIONBITKA TTOATBEPIUTD HAIIle TIPEAMOJIONKEHUE O TOM, YTO DKOHOMHUKA Pe-
cyonmky Kazaxcran nmoaBepKeHa «roJuiaHCcKon O0Je3HI.

Memooonozus — ipu POBEJICHAN UCCIICIOBAHUS aBTOPBI ONMUPAIHCh HA KOMHTETIPAIIMOHHBIN aHaJIH3 Bpe-
MEHHBIX PSZIOB ¢ IPUMEHEHHEM TeCTOB DHIJIa- [ pankepa, aHam3a Ha CTallHOHAPHOCTh MeTOI0B JIuku-Dyi-
Jiepa ¢ 1eNbI0 ONpeIeICHUs] KOMHTETPalliH, JUIS OLIEHKU CTETIeHU B3aHMMOCBSI3aHHOCTH MKy 3HAUYCHUSIMU
00BEMOB TIPOW3BOACTBA TOPHOIOOBIBAONICH W 00padaThIBAIONIEH MTPOMBITINIEHHOCTH Ha Tokaszarenu BBII,
KaK JIOKa3aTelIbCTBA HATMYMS «TOJUTAHICKON OOJIe3HI

Opueunanvnocms / YeHHOCMb UCCAEO06aHUs 3AKITFOUACTCS B TOM, YTO aBTOPBI MOIBITAINCH TPOBECTH aHa-
T3 SKOHOMUKH Ha MPeIMeT MPUCYTCTBHUS TOJUIAHICKOHM 00Ie3HN» B 3KOHOMUKe Ka3axcrana ¢ mpuMeHeHneM
METOJIOB aHAJIN3a BPEMEHHBIX PSJIOB.

Pesynvmamom uccnedosanus sBIsieTCs NPEANONIOKEHNE 0 TOM, dKOHOMEKa KazaxcTana umeer onpeiesié-
HBIC CUMIITOMBI U MPU3HAKK “TOJIAHJCKON OOJIE3HH”, HO OJHO3HAYHO YTBEPHKJAaTh O TOM, YTO HMEHHO OHA
CTaja TJIaBHBIM KaTaIM3aTOPOM CTPYKTYPHBIX M3MEHEHHH, HE TPEJICTABISIETCS BO3MOXKHBIM, BBHJIY TOTO, UTO
JI0Ka3aTh HAJTMYHE OTPUIATEIBHON CBS3M MEXIy TEMIIAMH POCTa TOPHOJI00BIBAIONICH TPOMBINIUIEHHOCTH U
00pabaThIBAOIICH MPOMBITIUICHHOCTH HaM HE YIaJIOCh.

Kniouesvie cnosa: cTpyKTypa SKOHOMHKH, CEKTOPHBIE AUCIPOTIOPIIUY, “TOJIAHJCKas OONe3Hb”, eUH/Ty-
CTpHAM3aIINs SKOHOMUKH, CTPYKTYPHBIE CIIBUTH, BDEMEHHBIE PSJIbI.

BBEJEHUE

Ha ceromusimmHuii IeHh 5KOHOMUYECKAs] TEOPHUsI MPEJCTABISIET OOJIBIIOE KOJIMYECTBO KOHIICTIIUN U Te-
OpHIii, CBSI3aHHBIX C OTPEJCICHUEM MPHUPOJBI U MPUYHH CEKTOPHBIX TPaHCPOPMAIHA, CTPYKTYPHBIX CJIBHU-
roB U npeoOpazoBanuil. CTPYKTYpHBIC CIABHTH, KOTOPBIC MPOUCXOJST B DKOHOMHKE Pa3lIMYHBIX CTPaH U
OITUCHIBAIOTCS PA3IMYHBIMUA YKOHOMHUCTAMH, HMEIOT Pa3IHYHYIO TpUpony u oObsicHeHne. HekoTopbie 3Ko0-
HOMHCTBI PAacCMaTpPHUBAIM CTPYKTYpPHBIC WU3MEHEHUS, KaK pe3ylabTaT HUKIMYHOCTH Pa3BUTHS DKOHOMHUKH
(Konapatee H. JI., Hlymmerep U, Comoy P., fkosenm 1O. B.) [1; 2], npyrue — kak pe3yiabTaT HEpaBHO-
MEpPHOTO Pa3BUTHS 3KOHOMHUKH W CBUJCTEIBCTBYIOT 00 M3MEHEHHH MOTPEOHOCTEH CYyOBEKTOB KOHOMHUKH
(KpacuwnmpamkoB O. 0., Cyxapes O. C.) [3; 4]. AHanu3upys MOJIeTH SKOHOMHUKH, MPEIIOKEHHBIC YIKOHOMH-
cramu C. Ky3nenom, b. Uenepu [5], JI. [lasunertn [6], [kx. bxarBatu, MO>XHO OTMETHTH pa3HbIE (aKTOPHI
CTPYKTYPHOTO Pa3BUTHSI SKOHOMUKH. Bce OHM OOBSICHSIIH CTPYKTYPHBIE TpaHC(HOpPMAIMU TAKKUMHU TPUIHHA-
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MU, KaK TEXHOJIOI'MYECKUE WHHOBAILMHU, 00y4eHue B Xoze pabotsl (learning by doing), HepaBHOMEPHBIM pPo-
CTOM (paKTOPOB MPOM3BOJICTBA B PA3IIMYHBIX OTPACIISIX SKOHOMHUKH U T.JI.

MBI cienanu npearnoyiokeHue 0 TOM, 4To IKOHOMUKa Kazaxcrana rmoBepriach “royiaHicKkoi 0oie3Hu” u
9TO CTAJIO OJIHOW U3 BKHBIX IPUYHH CTPYKTYPHBIX U3MEHEHHI B 2KOHOMHUKE. MBI HEe Oy/ieM OMUCHIBATH BCIO
HUMEIOIYIOCS METOJI0JIOTHIO, TPUHUMAEMYIO ISl XapaKTEPUCTHK CTPYKTYPHBIX CIIBUTOB M THIIOB CTPYKTYP
9KOHOMHMKH. J[JIsl OCTHKEHNUS HAIIeH e OTPEICITNM KaK KIaCCU(PHUIUPYIOTCS IKOHOMUYECKUE CTPYKTYPBI
C TOYKH 3pEHHSI COOTHOLICHHUSI PA3ITUUHBIX CEKTOPOB YKOHOMHKH U BCJICACTBUE YETO MPOUCXOAT TpaHchop-
MaIfy SKOHOMHUYECKUX CTPYKTYP.

Knaccuueckas skoHOMUYECKasi TeOpusi NpecTaBiisuia 3QGEKTHBHOW CTPYKTYPY KOHOMHUKH, B KOTOPOH
CaMbIM ITPOU3BOJUTEIHLHBIM CEKTOPOM SIBIISUIOCH MaTepHaAIbHOE IPOU3BOJICTBO, CEKTOP YCIYT (TOProBIIsi) pac-
CMaTpHUBAJIHCh KaK c(epbl, HEOOXOAMMBIE IJIsi 0OCIYKHBAHUS TPOU3BO/ICTBA. TakuM oOpa3oM, SKOHOMHKA
MIPEJICTaBIISIACh B OCHOBHOM JIBYXCEKTOPHOM MOJIENbBIO C Pa3iIMYHBIM COYETaHHEM MaTepHalbHOTO U HeMa-
TEpUAILHOTO MPOM3BOJCTBA. TpaHchopMmanys SKOHOMHUECKOH MBICIH ClIeJl0Baia 3a TpaHc(OopMalusMu B
9KOHOMHYECKOH CTPYKTYpE, KOT/Ia TEXHOJIOTHYECKHI TPOTpece MPUBOINI K N3BMEHEHHUSIM B TEXHOJIOTHYECKHX
ykianax. CTpyKTypHbIe IPeoOpa30BaHus POU3O0NUIHA 0Jiaroiaps TEXHOJIOTHYSCKUM IIPOPBIBAM, IIPUBEIIIIAM
K MOBBIIICHUIO YPOBHSI JOXOAa U COOTBETCTBEHHOMY M3MEHEHHUIO CTPYKTYPBI IOTPEOJICHHS, YTO HAIILIO CBOE
OTpa)KeHHE B OBICTPOM POCTE Pa3InYHbIX OTpacieil, HalpaBICHHBIX Ha YOBIETBOPEHHUE BO3POCIIIETO CIPOCa.
D¢ ekt MacmTada, MO3BOJUBIINE MOBBICUTH dPPEKTUBHOCTH MPOU3BOJICTBA, COKPATUTH M3JEPIKKH, TIPHU-
BEJIM K TOSIBJIICHUIO HOBBIX CEKTOPOB M c(hep SIKOHOMUKH: YBEIMUYCHHUIO JIOIH YCIYT U Pa3BUTHIO HOBBIX TEO-
pHii, OOBSICHSIIOIINX JTH Mporecchl. TakuM 00pa3oM 3KOHOMHUKA YXKe CTalla pacCMaTPUBAThCS HE TOJILKO Kak
JIBYXCEKTOpHAst MOJIEJIb, HO B HEE CTaJIM BKIIIOYATHCSl MHBIE CEKTOPHI, HMEIONINE 00JIee XapaKkTepHble 4epThl. B
Pa3IMYHBIX MOJCISIX KOHOMUCTBI CTalIM HCKATh MPUYMHY CTPYKTYPHBIX MPE0Opa3oBaHuil, a TaKKe IPUPOLY
CTPYKTYPHBIX CIBHIOB.

Teopernueckue kounenuu J. Todiepa, 0ObIACHIIONMNE CMEHY Pa3IMYHBIX THIIOB O0IIECTBA B PE3yJib-
TaTe CABUTOB, OOBSICHSIIN, KaK CTPYKTYpHBIE CIBUTH O0YCIIOBHIIH MIEPEXO0/1 Ha HOBBIH ATAIl B TUIIOJIOTHU KO-
HOoMUKH. [TepBbIM OBLJT HA3BaH arpapHbIid CJIBUT, BO3HUKIIHMH B PE3yJIbTATE MOSIBICHHUS KYJIbTYPbI 3eMJIISICIHS,
W TpUBEALIMN K MOSIBICHHIO arpapHoro oOmiectBa. HIycTpHanbHbId CABUT ObLI BBI3BaH MPOMBINUICHHON
PEBOJIONMEH U PUBEN K BOHUKHOBEHHIO HHIYCTpUAbHOTO o01iecTBa. M mocneaHuM ObUT Ha3BaH HHPOP-
MAaIMOHHBIH C/IBUT, IPUBEALIHN K Pa3BUTHIO MOCTUH/IYCTPUAIBLHOTO O0IIECTBA.

Oxonomuctel K. Knapk n XK. dypactbe Takke 000CHOBBIBAIIN MOSBICHHE HOBBIX CEKTOPOB YKOHOMHKHU
CTPYKTYPHBIMH CIIBUTAMH, BO3HHKAIOIIMMHU BCJICJCTBUE U3MEHEHHS CTPYKTYpPbI MOTPEOICHUS, MOBBIIICHHS
3 PEKTUBHOCTH MTPOU3BOJICTBA, MACCOBBIM MTOTPEOIIEHHEM H T.1. JJuBepcrduKanus SKOHOMUKH, PaCIIUPEHUE
PBIHKA 110 BEPTUKAIBHBIM M TOPU30HTAILHBIM B3aMMOCBS3SIM, TTOCIIEAYIONIAs HHTCHCU(DHUKALUS pa3/ieieHus
TpyZda, yriIyOJeHHe crelraaIn3aiy MPOU3BOICTBA TTO3BOIMIN UM TO-APYTOMY OI€HUTDH 3BOJIOIHIO SKOHO-
MHUYECKOW CTPYKTYPBI i ¢(HOPMHUPOBATH ““TPEXCEKTOPHYIO MOJIENb SKOHOMHKH . B 1aHHOW MOJeNu cenbcKoe
XO3HCTBO, pa3paboTKa MPUPOJHBIX PECYPCOB MPEACTABISLIN NEPBUYHBIA CEKTOp, 00padaThiBaloIias Mmpo-
MBILIJIEHHOCTh — BTOPUYHBIH CEKTOP IKOHOMHUKH, & T€ OTPACIN SKOHOMHKH, KOTOPBbIE OTHOCSTCS K «HETIPOU3-
BOJUTEIBHOMY» (110 A. CMHUTY) CEKTOPY YKOHOMHUKH, TO €CTh Cepbl, B OCHOBHOM NpeCTaBIsIoNINe chepy
YCIYT — TPETUYHBIN cekTop. JlanHas knaccudukanus Oblia MpesioxKeHa sl 0ObSICHEHUS IPHYNH CTPYKTYP-
HBIX TIpeoOpa3oBaHUH.

OCHOBHASA YACTB UCCJIEJOBAHUS

Omnwmpasick Ha knaccudukamnmio, npeanoxennyto XK. @ypacree, K. Kiapkom, Mbl MOKeM MTpoOBECTH aHa-
T3 CTPYKTYPHBIX TpaHcdopMmanmii B MEepHo/ HE3aBUCHUMOCTH C Y4E€TOM UX TpeHja. To ecTh, MpeicTaBuB
9KOHOMHKY KazaxcraHa Kak CTPYKTYpY, COCTOSIIYIO U3 3 CEKTOPOB: MEPBUYHOTO (FOPHOI00BIBAIONIAS TIPO-
MBILIJIEHHOCTB), BTOPHYHOTO (00padarhiBatolias NPOMBIIUIEHHOCTb), TPETUIHOTO (CEKTOP YCIYT), OLECHHM,
KaK MEHsJIOCh UX COOTHOIIEHHE. DTO YacTh SBIISETCS BAKHOM I HAXOKICHHS TTOATBEPIKIEHUSI HEKOTOPBIX
MOJIOKECHUH, XapaKTePU3YIOIIUX «TOJUIaHICKYIO OOJIE3HbY.

B mepuon ¢ 1991 roga mo 2019 rombl mpocieKUBAeTCs 3HAYUTEIHHOE YBEIUYCHHE JOJIH TEPBUYHO-
IO CEKTOpa dKOHOMHUKH (100br4a yriist, HeTH, YepHBIX M LBETHBIX METAJLIOB), TP STOM MBI HE BKIIOYAIN
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B 9TO CEKTOP CEIhCKOE XO3IMCTBO (pUCYHOK 1). Pe3ko cHM3MIACh JOJSI BTOPUYHOTO CEKTOpPA B DYKOHOMUKE
Pecniyonukm Kazaxcran — noist epepadaThiBaloIed MPOMBIIUIEHHOCTH. (PUCYHOK 2), HaOMIoIaeTcsi pocT
cektopa ycnyr B obmem BBII (pucynok 3). OneHnka THHEHHOTO TpeHaa JUHAMUKA T0JIeH TIePBUYHOTO, BTO-
PUYHOI'0 U TPETUYHOI'0 CEKTOPOB 3KOHOMHUKHU IMOATBCPIKAACT HAIIU Ha6JIIO)IeHI/IH, u I[aHHI:Iﬁ TPEH UMECT
TEHJICHIIMIO K 3aKPEIJICHUIO. 3HauUTeIbHbIe (MIYKTyalu B 00beMaxX MEPBUYHOTO CEKTOPa YIKOHOMHUKH Jie-
MOHCTPHPYIOT BBICOKYIO 3aBUCUMOCTD JaHHBIX 0Tpacne171 OT KOHBIOHKTYPbI BHCIIHUX PBIHKOB U CJIOKUBIINX-
Csl yPOBHEH LIEH Ha UX IIPOLYKLHIO.

JIMHAMMKA /10JI1 IEPBUYHOIO CEKTOPa B 3koHOMHKe Pecriydiaukn Kasaxcran
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Pucynok 1 — /luHamuKa JI0JIM TIEPBUYHOTO CEKTOpa B 3koOHOMUKe Pecryonmku Kazaxcran
[Ipumeyanue — cocTaB/ieHO aBTOPOM Ha OCHOBE JIaHHBIX [7]
JluHaMuka 1014 BTOPUYHOIO ceKTopa B dkoHOMHUKe Pecnybimku Kazaxcran
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Pucynok 2 — JluHamuKa JJ0MM BTOPUYHOTO CeKTopa B 9KoHOMHKe Pecrybnnkn Kazaxcran
[Ipumeyanue — cocTaB/IieHO aBTOPOM Ha OCHOBE JIaHHBIX [7]
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JAnHamuka 10,14 TpeTHIHOro cekTtopa B BBII
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Pucynox 3 — JIluramuka nomm TpeTuaHoro cekropa B BBIT Pecryonuku Kazaxcran

[Tpumeuanue — coCTaBICHO aBTOPOM Ha OCHOBE JAHHBIX [7]

Ecmu yrnyOusathest B M3y4eHUE TEOPHA, OOBICHSIOMNX CTPYKTYPHBbIC U3MEHEHUS M CIBHUTH, HY)KHO OT-
metuth Teopuu C. 0. I'maznera [§8], FO. B. flkoBma, onuceiBaronue pa3aTudHbIe SKOHOMUYICCKUE YKIIAIBI,
KOTOpPbIC XapaKTEepPU3yIOT YPOBEHb Pa3BUTHSI SKOHOMHKH. EciM oxapakTepH3oBaTh CTPYKTYpPY 3KOHOMHUKH
Kazaxcrana B COOTBETCTBHU C TaHHOW KIIacCH(UKAIMEH, TO OHA Mpe/IcTaBiIeHa B oCHOBHOM | — [V ykmamom,
YTO BKJIIOYAET B ce0sl MPOU3BOICTBO C HU3KOM M Cpe/lHEel CTENEeHbI0 TEXHOIOTHUECKOi 00paboTKH, a UMEHHO
TOPHOJ00BIBAIONIAS TIPOMBIIIJICHHOCTH (00BIYa yTiIst, CBIpON He(PTH, MEeTaIoB) (PUCYHOK 4). MBI BUANM,
KaK CTPEMHUTENIbHO U3MEHSIIaCh CTPYKTypa MPOMBIIIIIEHHOTO TTPOU3BOJICTBA 110 CPaBHEHHUIO ¢ HadanoMm 1990
rojia, MpeodaIaroiias MPOMBIIUICHHOCTh 4 yKJIaja TOCTEIEHHO CMEHIIACh Mpeo0IiaaHueM MPOMBIIIICH-
HocTH 3 yknajia. Yepes onvcaHHbIe MOJEITH MOXKHO JIaTh XapaKTEePUCTUKY CTPYKTYPHBIX 0COOEHHOCTEH KO-
HoMuku KazaxcraHa, 1aTh OICHKY CIOKHUBIIMMUCS MTPOTOPIIUSAM U OIICHUTh, HACKOJILKO OHU 3()()EKTUBHBI.
OjHaKo, 3TO HE JaeT HaM BO3MOKHOCTh OLIEHHTh IPUYMHBI, KOTOPBIE TIPUBEIH K CYIIECTBYIOIICH CTPYKTYype
9KOHOMHMKH.

BrIcka3piBasich 0 TOM, YTO CETOJHSIIHUE CTPYKTYpHBbIE TpeoOpazoBaHUsi B dKOHOMHKe PecmyOmuku
Kazaxcran xapakTepu3yrTcsi CHIDKCHHEM BTOPUYHOTO CEKTOpa SKOHOMHUKH, MTPY TOBBIIICHHUH JIOJIU TICPBUY-
HOTO M TPETUYHOT'O CEKTOPOB YKOHOMHKH, & KPOME TOT'O U YIPOIICHUEM KauecTBa MPOMBIIIIICHHOTO MPOU3-
BOJICTBA (PUCYHOK 4), MBI MOKEM yTBEP)KAaTh O HAPACTAIONIMX TEMIaX JIEHIyCTPUAIN3AIIH SKOHOMUKH U
HAJIMYHHU TIPU3HAKOB «TOJUIAHJICKON O0JIE3HIY.

«Tonnanyckas 00Je3HBY WK PECYPCHOE TIPOKIISITHE PACCMATPUBACTCS KaK MPOBAaJl PhIHKA, KOTOPBIH BO3-
HUKACT B PE3yJIbTaTe HATMUYNS B OOJIBIIOM 00BEME JICHIEBOTO pecypca, IPH UMEIOMICHCS BOZMOXHOCTH €0
peanu3anui Ha MHPOBOM PBIHKE, UCXOJl M3 CPAaBHUTEIHHOTO MPEUMYIIECTBA B COOTBETCTBHH C TEOpHEH
. Puxapmo [9; 10]. boree moxpo6HOE onricanne CTPYKTYPHBIX W3MEHEHUH 3KOHOMHKH, BO3HUKAIOIINX O]
BIIMSIHUEM CHIPHEBOH CIICIMAIM3alMU B MEXTYHAPOIHON TOPTrOBIIe, ObIJIO MPE/TIOKEHO PSIIOM DKOHOMHUCTOB,
KOTOpBIE CTAIN M3y4aTh ()eHOMEH, BOSHUKINNHK B I OJuTaHMM ¥ Ha3hIBAEMBIN «TOJUIAHACKON 00Je3HBION [9].
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Kak u3BeCTHO, TaHHBIH TEPMHUH OIUCHIBACT CUTYAIIMIO, TIPU KOTOPOH CTpaHa ¢ HAJIMYKMEM JICIIEBOr0 pecypca,
nMmerouas CpaBHUTCIIBHOC MPEUMYIICCTBO HA MUPOBOM PBLIHKE, aKTUBHO HapallyBa€T IMPOU3BOJACTBO 3TOT'O
MIPOIYKTa, OMUPAsCh HA €r0 OTHOCUTEIBHYIO JICMIEBU3HY, YTO MPUBOAMT K MPeodIalaHuIO JaHHOW OTPaciu B
HallMOHAJIBHOM XO3SIICTBE, CHUYKEHUIO [TPOMBIIUIEHHOI'O IIOTEHLHAJIA IPYTUX OTpaciedl NPOMBIIIIEHHOCTH,
JEHHAYCTPUATH3ANN SKOHOMHKH M O0ILEMY CHIKEHHIO 3P PEeKTUBHOCTH SKOHOMHUKHU. B cTpyKType 3KOHO-
MUKH TPOUCXOANIO YBEIHUSHHUE JIOJIH PECYPCHOTO CEKTOPa, CHIKEHHE JI0JIM TOPTYEMOTo ceKTopa (cekropa
00pabaThIBaOIICH TPOMBILIUICHHOCTH ) TIPU 3HAYUTEIIBHOM POCTE HETOPTYEMOI'0 ceKTopa (cekropa yciyr). Ha
(oHe yBeNMYMBAIOMIUXCS 00BEMOB IKCIIOPTA MPOUCXOIUT YKpEIUIeHHe Kypca HallMOHaIbHOW BamoThl. [lo-
BbIITAIOMIUECA TEMIIbI SJKOHOMHUYECKOT'O pOCTa U pocCTa 6HaFOCOCTOHHI/I$I HACCJICHUS IMMO3BOJIAIOT YBCIIMUYUBATD
00bEMBI IMITOPTA TPOIYKIIMH, 324aCTyI0 KOHKYPHPYIOIIEH ¢ MECTHOH MPOAYKIMEH, YTO IPUBOIUT K CHaxLy
MIPOM3BO/ICTBA U MOCIIEIYIOIIEH CTarHallMi SKOHOMHKH B TICIIOM.

JuHaMHKa CTPYKTYPbI NPOMBILLIEHHOT0 pou3BoAcTBa Pecnydauku

Kazaxcran
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Pucynok 4 — JIlunamuka cTpyKTypsl TPOMBIIITIEHHOTO Tpon3BozicTBa Pecnyonuku Kazaxcran

[Ipumeyanue — cocTaB/ieHO aBTOPOM Ha OCHOBE JIaHHBIX [7]

Y. Kopaen, coBmectHo ¢ Jxx. Hupu [11; 12; 13] onuckiBasin (heHOMEH «TOJUIAHACKOW OOJIE3HM» JABYMS
acriektamu. [IepBbIii acrieKT — 9TO Tak Ha3bIBaeMbli dPGEKT rnepeMeeHus PeCypcoB, KOTOPEIH 00BsICHSET
CUTYaIHIO, KOTJla yBEJIIMYeHHEe 00bEMOB MPOU3BOACTBA B IKCIOPTUPYIOMIEH OTpaciu M AaTbHEHIINH pocT
MpeebHON JOXOAHOCTH PECYPCOB MPOM3BOICTBA, 3aHATHIX B JAHHOM CEKTOPE, MPUBOAMT K MEPETOKYy (u-
HAHCOBBIX M TPYAOBBIX PECYpPCOB U3 OoJiee CIOKHBIX B TEXHOJIOTMYHOM TIaHE OTpaciieil oOpabaThiBaromien
MIPOMBILIUIEHHOCTH B MEHEE TEXHOJIOTMUYHBIN, HO CTPEMUTEIBLHO PA3BUBAIOLINICS SKCIIOPTHBINA cekTop. BTO-
poli acnekT — 3T AP HEKT 3aTpaT, KOTOPBIH 0OBSICHSAETCS TEM, YTO POCT AOXOJOB B pa3BHUBAIOIICHCS OTpa-
CJIM ¥ IOCIIEAYIOLIEE PACIpEeAeIICHUE T0X0A0B, IPUBOJUT K POCTY CIpOca Ha MPOIYKLHUIO CEKTOpa YCIYT,
COOTBETCTBEHHO HAOIIO/IAaETCS POCT [IEH Ha TaK Ha3bIBAEMbIE «HETOPryeMbIe» (Ha MHPOBOM PBIHKE) TOBAPHI
CEKTOpa yCIyT BCIEICTBHE UX HMMOOMIBHOCTH, YKPEIICHHE Kypca HAMOHAILHON BAIIOTHI IO OTHOIICHHIO
K MHOCTPaHHBIM BJIMSICT HAa PeabHbI OOMEHHBIH Kypc, YTO TAKXKE BIIEUET 3a COO0W M3MeHEeHHe 100aBIeHHON
CTOMMOCTH B CEKTOPAX.

OnwuceiBas naHHyo Mozenb, Y. Kopaen u J[x. Hupu 3a ocHOBY pHHUMAIH «MaJyt0» 3KOHOMHKY, OTKPBI-
TYIO0 JUI1 MEXIYHapOAHON KOHKYPEHIIMH (cama CTpaHa HE MOKET OKa3bIBaTh BIMSIHMS HA MUPOBBIC IICHBI, B
TO BpeMsI Kak MHPOBOM PBIHOK OKa3bIBa€T CUJILHOE BIIMSHUE HA COCTOSHUE SKOHOMUKH). B nmanHO# cTpane
CTPYKTypa 3KOHOMHUKH COCTOHUT U3 TPEX OCHOBHBIX CEKTOPOB: OBICTPOPACTYIIETO SKCIIOPTOOPHEHTHPOBAHHO-
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r'0 CEKTOpa, OTHOCSIIErocs K JOOBIBAIOIIEH MPOMBIIIIIEHHOCTH; TOPIYEMOT0 CEKTOpa, K KOTOPOMY OTHOCSATCS
0Tpaciy B OCHOBHOM 00pabaThIBaroIIel MPOMBIIIICHHOCTH, POIYKIIUS KOTOPBIX MOXKET KCIIOPTHPOBATHCS
U UMIIOPTUPOBATHCS; & TAKIKE HETOPTYEeMBIH CEKTOP — CEKTOP YCIYT, MPOAYKIHSI KOTOPOTO HE MOXKET OBITh
9KCIIOPTUPOBAHA HA MUPOBOW PHIHOK.

B pesyiibrare pe3koro pocta MUHEpPaJIbHO-ChIPhEBOI0 IKCIIOPTUPYIOLLEro CeKTopa porcxoaut poct BBII,
poct BBII Ha ayiry HacesneHus 3a cueT NpUTOKa PEHTHBIX IJ1aTeKel. POCT cekTopa yciiyr MpOUCXO/IUT 3a CUET
YBEJIMYEHHS JOXOJIOB U pocTa noTpednenus. OIHAaKO pOCT JOXO0/I0B OKa3bIBaeT HE3HAUNTENIbHOE BIUSHUE HA
00BbEeMBI MMPOU3BOJICTBA 00padaThIBAIOIIEH TPOMBIIIUIEHHOCTH, TOCKOJIBKY 9KOHOMUKA SIBJISIETCSI OTKPBITOH 1
HMIIOPTHpYeMast IPOAYKLUS 3aMEeHsIeT MECTHYI0, KOTOpasl yCTylaeT UMIOPTUPYEMOM Kak Mo Ka4decTBY, Tak
U TIO IIEHE.

COOTBETCTBEHHO INIABHBIMH CUMIITOMaMH «TOJUTAHACKOHN OOJE3HI ISl CTPAHBI SIBIISIFOTCS:

- 3HAYUTEJIBHBII POCT JIOJIM CBIPHEBOrO CEKTOpa B AKcropre u BBIT;

- CHIDKEHHE 00bEMOB MIPOM3BO/ICTBA B MPOMBIIIJICHHOM CEKTOPE;

- TEHJCHIINS YKPEIUICHNS HAIIMOHAIbHOM BaJIIOTHI;

- TIOBBIIIICHHE JI0JIM CEKTOpa YCIyT B 001IeM 00beMe MTPOU3BOJICTBA;

- POCT UMIIOPTA MPOJAYKLIUH 00padaThIBAIONIEH MTPOMBIIIICHHOCTH;

- POCT HHQIISHH.

HyXHO OTMETHTH, UTO aHAJIM30M “‘TOJUIAHACKON 0O0JIe3HN” 3aHUMAJINCh SIKOHOMHUCTBI, KOTOPbIE aHAIN3H-
poBaiii 3KOHOMUKY: A3epOaiijpkana [14], ABctpanuu, Hopeeruu [15], Poccuu [16; 17; 18]. UccnenoBanus
«TOJUTAHCKOM 00JIe3HM» MPENCTaBICHBl B HEKOTOPHIX MCCIeNOBaHUAX [19], oqHAaKO MaHHBIE HCCIEIOBAHUS
TaK)Ke He JIaIM YeTKOr0 OTBETa Ha MOCTaBJIeHHbIE BOIPOCHL. [103TOMY, BBIICHUB OCHOBHBIE CUMIITOMBI «TOJI-
JIAH/ICKON OOJIE3HW», MPOBEJIEM HCCIIEIOBAHNE Ka3aXCTaHCKOM AKOHOMHUKHM Ha HAJU4YWe JAHHBIX CUMIITOMOB
U OIICHUM, HACKOJIBKO «TOJUIaH/ICKasD) O0JIE3HB SBISIETCSl IPUYMHON CTPYKTYPHBIX Je(hopMannii B SKOHOMHUKE
PecnyOnuku Kazaxcran.

CTpyKTypa 3aHATOr0 HaceJeHUs M0 BUIaM JAesITeJbHOCTH (B % K OCHOBHOMY
ynciay) B Pecmyonuke Kazaxcran
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Pucynok 5 — CTpyKTypa 3aHSITOrO HaceJIeHUsl 10 BUJaM ACSITEIbHOCTU
B PecnyOnuke Ka3zaxcran (B % K OCHOBHOMY YHCITY)
[Ipumeuanue — coCTaBIEHO aBTOPOM HA OCHOBE JTaHHBIX [7]
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MBI yxe BBISICHUIIH, uTO 32 niepruos ¢ 1990 roxa mo 2019 roz poct 4011 MEPBUYHOTO CEKTOPAa SKOHOMUKHU
B BBII (MuHepambHO-CBIpHEBOI0 KOMILIEKCA) cocTaBuil ¢ 5 % 10 15 %, ¢ nocTrkeHreM MUKOBOTO 3HAUEHUS
— 19,5 % B 2010 rony (pucyHok 1). Jlons BTOpruHOro cexropa cokparuiachk ¢ 27 % a0 18 %, npu 3Tom B
cBOEH CUCTEMATHU3alluX Mbl BKIITOUYMWJIN OTPACIIb CTPOUTCIILCTBA B O6p363TI>IBaIO]_[Iy10 IIPOMBIIIIJIICHHOCTD, XOTA
o kiaccudukamuu Y. KopaeHa cTpouTeabCTBO OTHOCUTCSI K HETOPryeMoMy CekTopy (pucyHok 2). B ciy-
Yyae UCKJIIOUEHHS OTPacii CTPOUTENHCTBA 0 00pabdaThIBaroIero cekropa cocrasiusier 15,2 % — B8 1990 .,
12,8 % — B 2019 r., mpu MUHMMAaTEHO HU3KOM 3HaYeHNH B 9,1 % B 1997 r. Habmiogaem yBenndeHue 1014 MU-
HEPaIbHO-CBIPHEBOTO CEKTOPA B 3 pasa, MpU COKpaIeHnH 00padaThIBAIOIIEro CeKTopa B 2 pasa. YXyAlleHne
YCIIOBHI PabOThl «TOPTryeMOI'0 CEKTOpPay SIBJSCTCS CUMIITOMOM BO3HMKHOBEHHS «TOJUIAHJICKON» OOJIE3HH.
IToBbIIeHNE J0JIn yCIIyr, UMCIOIHX B Kazaxcrane HU3KOTEXHOJIOTHYHBIN XapaKTep, TAKXKE YKa3bIBalOT HA
HaJIMYUE «TOJUIAHICKON» 0O0JIe3HHU.

[IpoBenem omenky te3uca Y. Kopaena o Bo3HukHOBeHUH 3 (hekTa nepemenieHus pecypcos [15]. Paccmot-
PHYM MIMEJIO JIM MECTO repeMeleHue pecypcos B Pecyonmke Kazaxcran. Ha pucyHke 5 npuBeseHa cTpykrypa
3aHATOTO HACEJICHUS IO BUIaM dYKOHOMHUYECKOU NesTebHoCTH B riepuos ¢ 1998 mo 2019 rr.

MBI BUIMM SIBHYIO TSH/ICHIIUIO TIEpEJINBa 3aHATOTO HaCeIeH!Us N3 00padaThIBaOLIETO CEKTOPA U CEITBCKOT0
XO3SHCTBa B «HETOPTYEMBIil» CEKTOp B yiiepO oOpadarsiBatonieMy. Hy>KHO OTMETHTB, YTO 3aHATOCTh B TOP-
HOJIOOBIBAIOIIEM CEKTOpE, B TOM YHCIIEe HEPTSIHOM CEKTOpE, MPAKTHYECKH HE M3MEHUIIACh U OCTaBalach Mpu-
MEpPHO Ha OJTHOM YPOBHE, YET0 HENb3sl CKa3aTh O MMOKA3aTeNsIX TPOU3BOAUTEIILHOCTH B PA3IMYHBIX OTPACIIIX
9KOHOMUKH (PUCYHOK 6).

BJ/IC Ha ogHoro 3aHsATOro Thic.10/u1. CIIIA 1o HeKOTOpBLIM BHIaM YIKOHOMHYECKOIi
nesitesibHOCTH Pecniydinku Kazaxcran
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Pucynok 6 — BJIC na ongHoro 3ansatoro Teic. 1oy, CIJA mo HEKOTOphIM
BHJIaM SKOHOMHYECKO AestenbHoCcTH Pecyonukn Kazaxcran

[Ipumeyanue — cocTaBIeHO aBTOPOM Ha OCHOBE [7]

I'padmk memoHCTpHpPYET, 9TO MPHU POCTE MPOU3BOTUTEIHFHOCTH IO BCEM CEKTOpaM SKOHOMUKH, HaOIro1a-
€TCsl CYIIECTBEHHBIH pa3phIB 1O MMOKA3ATENSAM IPOU3BOIUTENFHOCTH. bobie mokasaren mpon3BOIUTENb-
HOCTH JIEMOHCTPHUPYIOT ObICTpOpacTyImunii cekrop o kinaccuukanmmu Y. Kopnena. PaccMoTpuM muHamMuKy
MIPSIMBIX MHOCTPAHHBIX WHBECTHIINN (PUCYHOK 7).

OO6pabarpiBaronias IPOMBIIIIEHHOCTH M0 00IIeMy KiIaccu(pHUKaTopy BHIOB IKOHOMHYECKOH AesTeThHOC-
1 (OK3/l) BKitowaeT B ce0si MPOM3BOJICTBO METALUTYPIHUECKOW MPOMBINUIEHHOCTH, OTCIO/Ia HATIPaBJICHUS
MTOCTYIUIEHUS! MHOCTPAHHBIX MHBECTUIIMH TPENICTABICHB HEpaBHOMEPHO, OOIbINasi 4YacTh MHBECTUIMH TO-
CTYIIAaeT B CEKTOP, OTHOCSIIUICS K MMPOMU3BOJCTBY MUHEPAIHHO-CHIPHEBBIX PECYPCOB C HU3KOW JI00aBICHHOMN
CTOMMOCTBIO M HETOPTYEMBII CEKTOp (CEKTOp yCIyT), HAIPAaBJICHHUS MTOCTYIUIEHUI MHBECTUIINH B KOTOPBINA —
OTITOBAs TOPTOBJIS, PEMOHT aBTOMOOMIIEH, (hrHAHCOBEIH cexTop. [locnennuii rpadmk Takke TOBOPHUT B MOJB3Y
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BO3HUKHOBeHH d(deKTa 3aTpar, koTopblie onuckiBan Y. Kopaen [20]. [IpuBenem gokazaTenbcTBa MposiBIie-
HUS TaHHOTO 3¢ eKTa B 93KoHOMUKe Pecnyonmkn Kazaxcras.

BasnoBplii NPUTOK NPSAMBIX HHOCTPAHHBIX HHBECTHIUH, MJIH. 1011.CLIIA
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CexkTop ycayr

Pucynok 7 — BanoBblif IPUTOK NPSIMBIX HHOCTPAHHBIX MHBECTULUI

B PecniyOnmuke Kazaxcran, mis. gon. CIIA
[Ipumeyanne — coCTaBIEHO aBTOPOM HA OCHOBE JTAaHHBIX [7]

Dddekt 3aTpaT BO3HUKAET, KOTa POCT I0X0I0B B TOPHOIOOBIBAIOLIECH OTPACIIN IIPHBOIUT K YBEITHUCHUIO
pa3Mepa WHOCTPAHHOM BaJIIOTHI, TOCTYHAONIEH HAa BHYTPSHHUH PBIHOK M ITOCIEAYIOIEMY YKpPEIUICHHIO Ha-
[IMOHAIBHON BaFOTHL. JlaHHBIN TpoIiecc Mbl HAOIIOAM B Pa3HbIE IEPHO/IBI, B YCIOBHUSX MM HapaIlBaHU
00BEMOB ITPOMU3BOJICTBA, WIIM BEICOKHX IIEH HA HE(Th, TO €CTh B MIEPUO HANOOIBIIETO MTOCTYIUICHHS TOX0/I0B
oT TIpofaxu HepTH (PUCYHOK 8).

JAunaMuKa cpeIHerogoBbIX leH Ha HedTh. lHHAMUKA cpeHero 00MeHHOr 0
Kkypea (101.CLIA) B 3xonomuke Pecnybsiuke Kazaxcran

450

400

Iloka3zarenn
—_ [3= [3%) W w
wn (=3 wn (=3 wn
(=} (=} f=] (=] [=]
-

—_
(=3
(=)

w
(=]

0

> H ONHFO PO
P PO PO OO LD
TIPIII P FS

> &
Q" L
SN

e==@== (CpeIHCTO/I0BbIC IIEHbI Ha He()Th, JoMapoB CIIIA == @== CpenHeronoBoii 00MeHHbIH Kypc noimtapa CIITA

Pucynok 8 — JlnHaMuKa cpeTHETOJOBBIX IICH Ha He(PTh HA MUPOBOM PBIHKE U CPEIHETOI0BOTO
obMenHoro Kypca tenre k noymapy CILIA B sxonomuke Peciyonuku Kazaxcran

[Tpumeuanue — cocTaBICHO aBTOPOM Ha OCHOBE JJAaHHBIX [7]
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[To nanHbIM BrOpo HaLMOHAILHON CTATHCTUKU ATEHTCTBA 0 CTPATErHUECKOMY TUIAHUPOBaHUIO U pedop-
MaM PecryOnmku KazaxcraH, 0TpaskeHHBIX Ha PUCYHKE 8, MbI MOYKEM HaOJII0JaTh MPOIecC YKPEIUIeHUs Hallu-
oHaNIbHOH BamtoThl B iepuoasl 2003-2008 rr., 2009-2013 rr. 31O e1ie oAuH SIPKUil CAMITOM «TOJUTaHICKON
Oosesnn. Pe3koe cHWKeHHME Kypca HAMOHAILHOW BalFOTHI HAOJIOAANIOCH NPU 3HAYMTEILHOM CHUYKCHUH
ueHsl Ha HeTh B 2014-2015 rr. JluHamMuka moTpeOUTENbCKUX IIEeH, IIeH Ha UMIIOPTHPYEMYIO MPOAYKIIUIO
TaK)Ke JEMOHCTPUPYIOT TEHAECHIIUH K POCTY IIeH Ha MPOJIYKIIUIO «TOPTYEMOT0» CEKTOPa, TAaKXkKe, KaK 1 IKCIIOp-
Tupytomero (pucyHok 9). LleHsl Ha UMIOPTHPYEMYIO MIPOAYKIIMIO POCIH Ha MPOTSHKEHUH BCETO Mepro/a, 3a
uckimodenueM nepuona 2012 rona u 2015 roga. iMeno MecTo u MOBBIIIICHUE TEMITOB UHQJIALINH.
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O—MHI€eKC 1IeH KCIIOPTHBIX MOCTABOK TOBAPOB, MPOAYKIMHU (HA KOHEI| IEPUO/Ia, B TIPOLIEHTaX K

JIeKabpIo TIPEIBIIYIIETO TO/Ia)

Pucynok 9 — /lunamuka nnzaekca ueH B Peciiyonuke Kazaxcran
HpHMeanHe — COCTaBJICHO aBTOPOM Ha OCHOBE NaHHBIX [7]

AHanu3 npeacTaBlICHHbBIX JaHHBIX 1aeT HaM MPaBO YTBEPKAATh HA TO, UYTO SKOHOMUKA MOABEPriIach «IroJ-
JIAHJ/ICKO» OO0JIE3HH, IPUCYTCTBYIOT BCE YKa3aHHBIE CUMIITOMBI M CTPYKTYpHAs 1ehopMaIiust SJKOHOMUKH SIBU-
JIaCh CJICICTBUEM YUACTHUS B MEKIYHAPOIHOM pa3/IeJICHUH TPY/1a, OCHOBAHHOM Ha MPUHIUIIE CPABHUTEIbHBIX
npeumyiects. OTKPBITOCTh SKOHOMUKH U €€ Majiblii pa3Mep CTald OCHOBOM TOTO, YTO CTpaHa CTalla OYeHb
YSI3BEUMOM JUTSl BCEX OTPUIATENLHBIX TOCIEICTBUH TII00aTH3aIIH.

[TonpoOyem moATBEPIUTH HAIIIK BHIBOBI Yepe3 aHAIU3 CTATUCTHYECKUX JaHHBIX. [[poTecTupyem Hamuume
3aBUCHMOCTH M3MEHEHUs nHiekca ¢puszndeckoro oobema BBII ot nHaekca ¢pusnieckoro oobemMa MUHEpaIb-
HOTO CEKTOpa U CEeKTOpa 00padaThIBarolIel MPOMBIILICHHOCTH B riepuoa ¢ 1992 mo 2019 rosl mo oTHOIIIE-
Huto k 1991 roxy.

[IpoBeputh HaMMUYUE U CUITY B3aHUMOCBSI3U BO3MOKHO ITyTEM IIPOBEICHUS KOPPEISILIMOHHO-PErPECCUOH-
HOT'O aHaJlh3a, YTO AOCTATOYHO CJIOKHO CHENAaTh MO OTHOIICHHUIO K BPEMEHHBIM psiiaM, TIOCKOJIbKY AaHHBIN
THUI JaHHBIX UMEET TCHJICHIMIO K HAJMUHIO0 aBTOKOPPEIISIIUH, TAKKE BPEMEHHOHN PsiJi MOKET OBITh HECTAIlH-
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OHApHBIM, B TAKOM CJIy4ae CJIO0XKHO ONPEAETUTH CBSI3b MEXy NMO00HBIMHI BpeMEHHBIMU psjiamu. [IpoBepum
Halle NPEeANOI0KEHNE O TOM, YTO MMEETCs 3aBUCHUMOCTh MexJy TeMnaMmu pocta BBII u temnamu pocra
rOpHOI00BIBAIONIEH TPOMBIIIUIEHHOCTH MIIM 00padaThIBaIOIIEH MPOMBIIIIICHHOCTH, TO €CTh OILIGHUM BIIHSIHHUE
KaKOTO M3 3TUX CEKTOPOB DKOHOMHKH, HMEeT OONblIHid BKiIaj B TemIlsl ipupocta BBII. Tlpoenem anamus
aBTokoppessiunonHoi GpyHkiun (ACF) u yactHo# aBTokoppensinuonnoi pynkimu (PACF) npencraBieHHbIX
BpEeMEHHBIX psiioB. PucyHok 10 mpencrasisier coboii KoppenorpaMMmy uHiekca ¢uszndeckoro oobema BBII
METOJIOM ITPOU3BOJCTBA.
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Pucynox 10 — Koppesnorpamma quHaMUKH HHJIEKCa Gu3ndeckoro oobema BBIT

Pecny6nuku Kazaxcran Metomom npou3BonacTsa B repuof ¢ 1992 mo 2019 rr.
IMpumeuanne 1 — GDPst — nnnexc ¢usmueckoro oorema BBIT PK
[Ipumeyanue 2 — cocTaBIEHO aBTOPOM Ha OCHOBE JaHHBIX [7]

OneHuB BH3yallbHO rpaduuecKkoe OTOOpakeHHE BPEMEHHOTO psifia MOXKHO CKa3aTh O HAJIMYHAW aB-
TOKOpEIJIINY MeXay coceauuMmu nokazarensmu pspa (FCF). 3nauenuns PACF He BeIXOIAT 3a mpe-
JieNibl  JIOBEPUTEIIBHOTO HWHTEpBajia, COOTBETCTBEHHO KOA(PQOUIIMEHTHl KOPPENSUH CTaTUCTUYECKH He-
3HAYUMBl U TOBOPSAT O HECTAlMOHAPHOIO JAaHHOTO BpeMEHHOro psna. [lpoBemem anamu3 Koppeso-
rpaMMbl JaHHBIX (U3UUECKOr0 00beMa MPOU3BOJCTBA TOPHOJOOBIBAIOIICH MPOMBIIUIEHHOCTH — Minst
(pucynok 11).

Pucynok 11 takxke JeMOHCTpUPYET aHAJIOTHYHYIO CUTYAIMIO U TO3BOJISIET YTBEPKAATh O HECTalMOHAp-
HOCTH JJAHHOTO BPEMEHHOTO psijia. Ha pucynke 12 oTpakeHa Koppenorpamma nHaeKca GU3HIecKoro oobema
IIPOU3BOJICTBA 0OpabarkiBaroliel npoMeliieHHocTH Ka3zaxcrana B nepuos ¢ 1991 no 2019 rr. (1o 1aHHBIM
Bropo HalmoHanbHON CTAaTUCTHKH ATEHTCTBA MO CTPATErHYeCKOMY IUIAaHUPOBAaHUIO U peopmam PecnyOnuku
Kazaxcran).

BusyansHoe n3yueHue pacrpe/efieHusl JaHHbIX HHIEKCOB JIEMOHCTPHPYET HalMuue TpeHaa pocra ¢usu-
yeckoro oorema BBII u nponsBoacTBa ropHOI00bIBAIOIICH TPOMBIIUIEHHOCTH, YTO KacaeTcst 00beMOB 00-
pabaTbIBaroIeii TPOMBIIIUIEHHOCTH, TPEHI UMEET BOCXO/ISIINI HAKIIOH TOJIBKO JHUIIbL K KOHITY 90-X TO10B U
nmocturaet ypoBHs 1991 1. k 2019 1.
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11 — KoppenorpamMmma JUHaMHUKH HHAEKCA PU3HYECKOT0 00beMa MPOU3BOICTBA TOPHOAOOBIBAIOLICH

npombinuieHHOCTH Pecnyonuku Kazaxcran B mepuon ¢ 1992 mo 2019 rr.
HpI/IMeanI/Ie — COCTAaBJICHO aBTOPOM Ha OCHOBE JaHHbIX [7]
Minst — nHIEKC PU3HIEcKOro 00beMa MPOU3BOICTBA TOPHOIOOBIBAIOIICH POMBIIIICHHOCTH
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Pucynok 12 — Koppenorpamma 1nHaMHUKH HHAEKCA (PU3NUECKOr0 00beMa MPOnu3BOACTBA

oOpabatsIBarorieii mpomsinuieHHocTr Pecnyonuku Kazaxcran B mepuox ¢ 1991 mo 2019 rr.
IIpumeuanne 2 — cOCTaBICHO aBTOPOM Ha OCHOBE JIaHHBIX [7].
tradb — uHIEKC DU3NUECKOTO 00BbEMa MPOU3BOICTBAa TOPHOJOOBIBAIOIIECH TPOMBIIIIICHHOCTH

Amnanu3 pucyHkos 10-12 mo3BonseT HaM yTBep)KIaTh O HECTALMOHAPHOCTH JaHHBIX BPEMEHHBIX PSIOB,
YTO JieflaeT HEBO3MOXHBIM POTHO3UPOBAHNE M HAXO0XKICHUE B3aUMOCBSI3U MEKIY TaHHBIMHU ITyTE€M IIPOCTOTO
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PETPECCHOHHOTO aHAIN3a. DTO YTBEPIKICHUE TTOATBEPIKIACTCS TECTUPOBAHNEM C TIPUMEHEHHEM TecTa JIUKu-
Odyuiepa (Tabmnuma 1).

Tabnuna 1 — Pesynbsratel Tecta Juku-Oymiepa no BpemerHbiM psgam GDPst, Minst, tradb

Augmented Dickey-Fuller Test

data: GDPst

Dickey-Fuller = -2.9453, Lag order = 3, p-value = 0.2102
alternative hypothesis: stationary

Augmented Dickey-Fuller Test

data: ,

Dickey-Fuller = -2.0581, Lag order = 3, p-value = 0.5504
alternative hypothesis: stationary

Augmented Dickey-Fuller Test

data: tradb

Dickey-Fuller = -2.5048, Lag order = 3, p-value = 0.3791
alternative hypothesis: stationary

[Ipumeyanue — cocTaBiIeHO aBTOPaMHU Ha OCHOBE UCTOUHUKA [3]

Pe3ynpraTh TecTa IO3BOJISIOT HAM C OOJIBIIEH YBEPEHHOCTHIO MPEIIoaraTh, YT0 HAIK PsIIbI HECTAITHNO-
HapHBL. Y MBI HE MOYKEM IPUMEHSITh METO/IbI KOPPEISIIMOHHO-PETPECCHOHHOTO aHAIN3a, UCTIONh3yEeMbIX TIPH
aHaIlM3e MaHeNbHBIX TaHHBIX.

s Gonee 4eTKOW KapTHUHBI TIOMBITAEMCS! IPUBECTH HAIll HECTAIIMOHAPHBINA psAl (MHIEKC (PU3NIECKOTO
MIPOM3BOICTBA TOPHOIOOBIBAIOIICH MPOMBIIINIEHHOCTH) B CTAllMOHAPHBIN Yepe3 HaXOXKJeHHE Pa3HOCTH Tep-
BOTO MopsAaKa. Tenepb Mbl MOKEM BU3YalIbHO OIPENEIHTh, YTO BPEMEHHOU Al MPeo0pa3oBajcs B CTAINO-
HapHBIH, 9TO IEMOHCTPUPYIOT 3HAYSHHS €r0 aBTOKOPPEISIIIMOHHON W YaCTHON aBTOKOPPEIAIMOHHONW PyHK-
i (pucyHok 13).
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Pucynok 13 — KoppenorpamMmma BpeMEHHOTO psiia Pa3HOCTH IIEPBOTO MOPSAKA
(o mHIEKCYy (hU3MYECKOro 00beMa TOPHOAOOBIBAIOIIEH MTPOMBIIINIEHHOCTH
Pecrry6mmkn Kazaxcran)
[Ipumeuanne — coCTaBIEHO aBTOPOM HA OCHOBE JTaHHBIX [3]
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[IpoTecTrpoBas 1Mo 100HBIM 00pa30M BpeMEHHBIE PsIBI M TPeoOpa30BaB UX BO BPEMEHHBIE PSJIbl BTOPOTO
nopsiJika, IpuBeeM Koppeiorpammel 3Hauennii BBIT u nnaekca ¢pusndeckoro oobemMa nmponu3BoIcTBa 00pa-
6aTI)IBa}OHIGI7I IMPOMBIIIIJIIEHHOCTH, TOCKOJIBKY Pa3HOCTH MEPBOI0 NMOpsJKa TaK U HE YCTpaHUIIU HECTAllMOHAp-
HOCTb psiioB. Pe3ynbTaThl ipeoOpa3oBaHuii MpeacTaBiIeHbl HA pUCYHKE 14.
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Pucynok 14 — KoppenorpaMMbl BpeMEHHOTO psifia pa3HOCTH BTOPOTO MOPSAKA
(mo nnaekcy pusnueckoro oobema BBII n nnaexcy ¢pusndeckoro oobema o0padaTsiBaromeit
npombinuieHHocTH PecnyOnuku Kazaxcran)

[Ipumeuanue — cOCTaBICHO aBTOPOM HA OCHOBE JJaHHBIX [7]

HCCMOTpSI Ha TO, YTO IMPU BU3YAJIbHOM OCMOTPC pAAbI HaM KaXXKYyTCs CTAllMOHAPHBIMU, €CTh PUCK B OIIHO0Y-
HOM INOCTPOCHUHN MOJICJIN U BBISIBJICHUU B3aUMOCBS3U MCKAY JaHHBIMU pSIIaMU. Hama TECTUpYyEMas rurnoTe3a
3aK/IIOYa€TCd B TOM, YTO POCT 00BEMOB IMpOU3BOJACTBA B FOpHO,E[O6I:IBaIOH.[eI>'I MPOMBIIIIJICHHOCTU PUBOAUT
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K pocty 00bemoB BBII, HO cHIKEeHHIO 00beMOB 00padaThIBaIOIIEH MPOMBIIIEHHOCTH, YTO OYJET yKa3bl-
BaTh Ha HAJIMYME «TOJUIaHJCKOI» O6one3nu. Tak kak Mbl He MoxxeM co 100 % yBepeHHOCThIO yTBEPKAaTh TO,
YTO HAIIM PABI CTAIIMOHAPHBI M MPUBEJCHUE K PA3HOCTH JJISl yCTPAHEHUS aBTOKOPPEAUN HE 1aCT YeTKOU
HHPOPMAIUH O TOJATOCPOYHBIX H3MEHEHHSX, & TOJBKO JIUIIb OOBSICHUT KPATKOCPOYHBIE N3MEHEHUS, IPHOeT-
HEM K JIpyTrOMY TMOJIXOAY, MO3BOJISAIOLIEMY ONPEITUTh B3aUMOCBSI3b MEXKAY PslaMi — KOMHTETPAllMOHHOMY
aHaIn3y.

TecTupoBanne KOMHTETpallMU MO MeToxy OHria-I'pamkepa mokasano HaJlIWYMe KOWHTETPAMA MEXIY
psiIaMu pa3HOCTH TEPBOTO MOPSIKA MHACKCa (PU3MUECKOro 00beMa TOPHOI00BIBAIONICH MPOMBINLICHHOCTH
1 00pabaThIBAIOIICH MPOMBINUICHHOCTU. (pUCYHOK 15). [loa komHTerpamueil mOHUMAeTCs 3aBUCHMOCTh B
YPOBHSIX JIByX (MK OoJiee) BPEMEHHBIX PSZ0B, KOTOpPask BBIPAYKACTCSl B COBIAJICHUU WIIM TIPOTHBOIIOIOKHON
HAIPaBJICHHOCTH MX TCHICHIMHA U Cily4aiiHo¥ kojebnaemoctu [21]. HecranuonapHbsie BpeMeHHbIE psibl Xt
1 Yt Ha3bIBaIOTCS KOMHTETPUPOBAHHBIMH, €CIIH CYIIECTBYET JIMHEHHAs KOMOMHALMS 3TUX PAJOB, PEACTaB-
nsttolasi coboil cTalMoHapHbIi BpeMeHHOH psf. B Hamiem citydae 3a BpeMeHHOM psit Xt MBI IPUHSUIA UHIEKC
(usnyeckoro o0bemMa ropHOI00BIBAOIIEH TIPOMBIIIEHHOCTH, Yt — MHICKC (PU3NIECKOro o0bema 00padaThi-
BAIOLIEN MTPOMBIILIIEHHOCTH.
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rOPHOA0OBIBAIONIECH MPOMBILUIEHHOCTH U 0OpabarbiBaroleil npoMelnuieHHOCTH Pecyonuku Kazaxcran
HpI/IMC‘IaHHS — COCTaBJICHO aBTOPOM Ha OCHOBEC JaHHBIX [7]
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R 5 =4.4595 (t=0.834)
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X, — MHICKC pu3HIecKoro 0obemMa ropHo00bIBaromeii npomsiuieHHoctd PK B onpesieneHtblii rox
R, - OeJIbIil IIyM OCTaTKOB
eps ~ N — ciryuaiinas ommOka HaOMoAeHus pacrpeneneHus N
i—rox, u3 nepuon 1990-2019

t —tTecT perpeccun

Ne 2 (137) Volume 2 No. 137

35



YJITTBIK SKOHOMUKA: TAMY BAT'BITTAPBI
NATIONAL ECONOMY: DEVELOPMENT VECTORS

Pe3yJIBTaTI)I KOUMHTCTPAaUMOHHOI'0 aHaJIM3a IMOKa3bIBAOT HAJINYUC MOJI0KUTEILHON 3aBUCUMOCTH (KOI/IH-
TErpanun) My Jo0bIBaroIeil u oOpabaTeIBaroIeil oTpacisiMi. DTO MPUBOIUT HAC K MPEANOTIOKECHUIO O
TOM, 4TO )IO6BIB3IOHI3H IMPOMBIIIIJICHHOCTh OKa3bIBACT BJIMAHWUE U HA POCT 06pa6aTI)IBaIOHleI71 IMPOMBITIIJICH-
HOCTH ¥ OTBEpraeT TUIOTE3y O TOM, YTO OYPHBIH POCT J0OBIBAOIICH TPOMBIIIJICHHOCTH TPUBEN K MaJCHUIO
00BbEMOB TIPOU3BOJICTBA B 0OpabaTeiBaroleil. Ho qaHHBIN pe3ynbTaT MOXKET CBUACTEILCTBOBATH TAKKE O TOM,
YTO HECMOTPSI Ha TE3HChI O TOM, YTO ChIPHEBOI CEKTOP HE CBsI3aH ¢ 00padaTHIBAIOLIMM CEKTOPOM, SIBISICTCSI
M30JIUPOBAHHBIM, peann3yemblie [IpaBurenscTBoM PK Mepsl Mo MOBBIIIEHUIO Ka3aXCTAaHCKOTO COJIEPIKaHUS B
MPOIYKIIMH KCIIOPTEPOB, OKA3bIBACT CBOE MOJIOKUTEIILHOE BIIHSHHE.

Tabnuna 2 — Pe3ynbraTsl TECTUPOBAaHUS KOMHTETPAMOHHOTO aHAIIN3a TMHAMUKH HHIEKCOB (PH3MYECKOTO
o0beMa ropHOA0OBIBAIOIICH IPOMBILINIEHHOCTH U 00padarkiBatoliell IpOMBIIIICHHOCTH PecmyOnnku
Kazaxcran

Unit Root Tests of Residuals

Statistic p-value
Augmented Dickey Fuller (ADF) -2.518 0.21088
Phillips-Perron (PP) -18.632 0.02566
Pantula, Gonzales-Farias and Fuller (PGFF) 0.311 0.03854
Elliott, Rothenberg and Stock DF-GLS (ERSD) -0.072 0.95823
Johansen's Trace Test (JOT) -17.536 0.20953
Schmidt and Phillips Rho (SPR) 19.172 0.99375
Variances
SD(diff(X)) = 10.099395
SD(diff(Y)) = 5.13133
SD(diff(residuals)) = 6.070999
SD(residuals) = 5.346504
SD(innovations) = 4.590961
Halflife = 0.712085
R[last] = 4.459506 (t=0.83)

[Ipumeyanue — coCTaBI€HO aBTOPOM Ha OCHOBE JIaHHBIX [7]

Pesynbpratel Tecta [uku-@yinepa N03BOJISIFOT OTBEPTHYTh TMIIOTE3Y O HECTALMOHAPHOCTH MTOJIYYEHHOIO
BPEMEHHOTO PsiJia, 9TO TAK)KE MOATBEPKIAeT HAIIH MPEATIONI0KEHNS 0 HATMYUN 3aBHCUMOCTH MEXIY dTHUMU
BpEMEHHBIMHU psiiaMu. TakuM 00pa3oM, HECMOTPSI Ha YETKUE CUMITTOMBI «TOJUTaH/ICKOI» OO0JIe3HH MpecTaB-
JICHHbIE HAMM BBILIE, PE3YJIbTaThl KOMHTEIPALIMOHHOTO aHAJIM3a HE MO3BOJISIOT HaM € IIOJIHOM YBEPEHHOCTBIO
TOBOPUTH O HAJIMYMU «TOJUIAHJICKON 00JI€3HUY, IOCKOJIbKY, HCXOMsl U3 PE3YJIbTATOB TECTA, IPEACTaBIEHHOIO
BBIIIIe, MBI MOKEM yTBEP)KJIaTh O TOM, YTO CYIIECTBYET MOJIOKUTEIbHAs CBSI3b MEXKAY POCTOM TOPHOIOOBI-
Balollell MPOMBIIUIEHHOCTH U POCTOM 0OpabaThIBaroleil MpoMbIIeHHOCTH. D10 He jaeT HaM 100 % mpaBo
YTBEPXKAaTh TO, YTO CTPYKTYpPHBIE TpaHC(HOPMAIH B SKOHOMHKE CTAJIM CIEACTBUEM TOJIBKO «TOJUIAHACKON
60xe3Hm». [IpUCYTCTBYIOT HHBIE MAKPOOKOHOMHYECKHE (PaKTOPHI, KOTOPHIE MBI HE MO’KEM BBISIBHTH B paMKax
JaHHOTO HCCIEIOBAHMUA.

K mpumepy, npu npoBeIeHHN KOMHTETPAIMOHHOTO aHAIN3a MEXKAy BPEMEHHBIMHU pslaMu WHJeKca (u-
3MYECKOT0 00beMa ropHOI00kIBatolIel mpoMblieHHoCcTH 1 BBIT MbI monmyuniy cienyronye pe3yibTaThl
(pucyHok 16, hbopmyna 2, Tabnuna 3). Psiibl HGKOMHTETPUPOBAHBI, YTO O3HAYAET OTCYTCTBHE MPSIMOH CBSI3H
MEXIy 3THMH BPEMEHHBIMH psiiaMu. YTO 3TO O03HAuYaeT s HAIIETO HCCIeNOBaHUA? DTO TOBOPUT O TOM,
YTO HE TOJBKO TOPHOMOOBIBAIONIAS MPOMBIIUICHHOCTh OKAa3bIBaeT BIMSHUE HA POCT (PU3NYECKOro oObema
BBII. [IpucytctBytor npyrue (HakTopbl, KOTOPbIE MBI HE MOXEM OIIEHHUTh BBUIY OTPAaHHYEHHOCTH JaHHBIX.
K atuMm dakropam, UCXolisi U3 MHOTHX HMCCIEAOBAHHN, MOXKET OTHOCHUTCS U YPOBEHb KOPPYIIIHH, U pas-
Mep TEHEBOH IKOHOMHKH, a TaKkKe psAJ Mep, MPUHUMAEMBIX TOCYJapCTBOM IO CTUMYJIHUPOBAHUIO JETOBON
AKTUBHOCTH.
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Pucynok 16 — Pe3yabsTarbl KOMHTETPAIIHOHHOTO aHaIH3a THHAMUKH HHACKCOB (DU3UIECKOTO
o0bema ropHoI00bIBatoIIeH npoMbiiuieHHOCTH U BBII Pecniyonuku Kazaxcran

[Ipumeyanue — cocTaBiieHO aBTOPOM Ha OCHOBE JIaHHBIX [7]

Y[i]= 0.4464 X[i] + 2.5339 + R[],

R[i]= 0.7908 R[i-1] + eps[i], eps ~ N(0, 4.4518"2)

(0.1051)  (2.5357)
R[28] = 4.4747 (t = 0.844)

(0.1591)

2

Tabnwna 3 — Pe3ynsTaThl TECTUPOBAHUS KOMHTETPAIMOHHOTO aHATN3a THHAMUKN HHICKCOB (PH3HUECKOTO
o0beMa ropHo100bIBatoIel npoMeinuieHHOCTH U BBIT Pecnyonuku Kazaxcran

Unit Root Tests of Residuals

Statistic p-value

Augmented Dickey Fuller (ADF) -1.893 0.49684
Phillips-Perron (PP) -10.722 0.28514
Pantula, Gonzales-Farias and Fuller (PGFF) 0.580 0.23598
Elliott, Rothenberg and Stock DF-GLS (ERSD) -1.117 0.63376
Johansen's Trace Test (JOT) -16.960 0.24486
Schmidt and Phillips Rho (SPR) -2.934 0.62765
Variances

SD(diff(X)) = 10.099395

SD(diff(Y)) = 4.012569

SD(diff(residuals)) = 4.844814

SD(residuals) = 5.304146

SD(innovations) = 4.451757
Halflife = 2.953701
R[last] = 4.474707 (t=0.84)

[Ipumeyanne — coOCTaBIEHO aBTOPOM HA OCHOBE aHHBIX [3]
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BbIBO/IbI

Oxonomuka Pecybnmkn Kazaxcran mperepriena 3HaYHTEIbHBIE CTPYKTYpHBIE TpaHChHOpMaIiu, TOCIe -
CTBUS KOTOPBIX OYE€Hb TPYJIHO MpeooneTb. OCHOBHOM MPUYHHON TpaHC(hOpPMAIINH CTAI0 y9acTHE B MEXKIY-
HapOIHOM Pa3/IeJIeHHH TPpyZa MPU MaJbIX 00beMax SKOHOMUKH U YPE3MEPHON OTKPHITOCTH SKOHOMHKH. JTa
MTOJIMTHKA TOCYIapCTBA MPUBENA K MPOSBIECHHUIO «TOJUTAHACKOHN 60ne3am». OaHaKo Halle UcCle0BaHue Mo-
Ka3aJio, 9YTO He TOJIBKO «TOJUIAHACKast 00JIE3HB) CTaa OCHOBHOW MPUYMHOMN CYIIECTBYIOIIEH CTPYKTYPHI IKO-
HOMWKH, €€ JeHHIycTprann3anuu. EcTe psan (pakTopoB, olleHKa KOTOPBIX OCTANach 3a MpeaesaMu TaHHOU
CTaThbH, 3TO ¥ BO3MOXKHBIE TIPOSBICHUS KOPPYIIIMH, OTPOMHBIN CerMeHT He(hopMaIhbHONH SKOHOMHUKH, TTOJH-
THKa TOCYIapcTBa B OOJACTH aKTHBH3AIMH JIEIOBOM aKTHBHOCTH, (DMHAHCOBO-KPEIUTHAS IMOJIMTHKA U €Il
MHO’KECTBO (DAaKTOPOB, OIEHKY BIUSHUS KOTOPBIX €Ille HY»KHO MPOU3BECTH.
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SOME ASPECTS OF THE "DUTCH DISEASE" IN THE ECONOMY
OF THE REPUBLIC OF KAZAKHSTAN

A. T. Abdikarimova'’, G. B. Aimagambetova'

'Karaganda University of Kazpotrebsoyuz
Karaganda, Republic of Kazakhstan

ABSTRACT

The fundamental structural transformations that have taken place in the country's economy have led to a
deterioration in the quality of the economic system and increased dependence of the national economy on
the conjuncture of world markets. Our previous research was concerned with determining what triggered the
change in the structure of the economy, how effective the changes were, and what changes in sector proportions
they led to. In this article, we tried to analyze whether we are facing the consequences of the "Dutch disease",
which led to structural transformations in the economy.

The purpose of the study is to confirm our assumption that the economy of the Republic of Kazakhstan is
subject to the "Dutch disease".

Methodology of the study. The authors relied on the cointegration analysis of time series using the Engle-
Granger tests, the analysis of the stationarity of the Dickey-Fuller methods in order to determine cointegration,
to assess the degree of interrelation between the values of mining and manufacturing production volumes on
GDP indicators, as evidence of the presence of "Dutch disease".

Originality / value of the research. The originality and value of the study lies on the fact that the authors
tried to analyze the economy for the presence of "Dutch disease" in the economy of Kazakhstan using time
series analysis methods.

Findings. There is an assumption that the economy of Kazakhstan has certain symptoms and signs of the
"Dutch disease", but it is not possible to say unequivocally that it was the main catalyst for structural changes,
due to the fact that we could not prove the existence of a negative relationship between the growth rates of the
mining industry and the manufacturing industry.

Keywords: economic structure, sectoral imbalances, "Dutch disease", economic deindustrialization,
structural shifts, time series.
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KA3AKCTAH PECIIYBJIMKACBIHBIH 9dKOHOMUKACBIHJAT bI
"TOJVIAH AYPYbBI " KOPIHICIHIH )KEKEJIEI'EH ACIIEKTIJIEPI

O.T.96aikapimoBal’, F. B. Aiimaram6eroBa!

'Kastyreinyoaarsl Kaparauabl yHUBEpCUTETI
Kaparangsr, Kazakcran Pecryomukache

AHIATIIA

Eut sxOHOMHKACKIH/IA OPBIH ajFaH TyOereim KYpbUIBIMIBIK e3repicTep SKOHOMHKAIIBIK KYHe carnachblHbIH
HalapiayblHa, YITTHIK YKOHOMHUKAHBIH OJIEM/IIK HAPBIKTAPIBIH KOHBIOHKTYPAChIHA TOYEIAUTITIHIH KYIICIOiHe
aJBIT KeJmi. bi3miH amaplHFRI 3epTTEyIepiMi3 dIKOHOMHKA KYPBUIBIMBIHBIH ©3repyiHe He ceOerr OOJIFaHbIH,
e3repicTepAiH KaHIIAJBIKTEI THIMII OOJFAHBIH JKOHE CajaJIbIK IPOIOPIFSUIApAAFkl KaHOal esrepicTepre
OKEJNTeHIH aHBIKTayFa OailmaHpIcThl 00ABl. OCHl Makamaga 0i3 SKOHOMHKAIAFBl KYPBUIBIMIBIK ©3repicTepre
AJIBITT KeNTeH "TOJUTaH T aypyBIHBIH" caIapbIMeH Ke3/IeCeTIHIMI3 I TalaayFa ThIPBICTHIK.

3epmmeyoiy maxcamor Kazakctan PecrmyOnmKkachIHBIH SKOHOMHUKACH! "TOJUTaHI aypybiHa' OeifiM mereH
013/11H 00HKaMBIMBI3IBI pacTayFa opeKeT jkacay OOJIBITT TaObLIa b

9oicmeme-3epmme)y KYprizy KesiHIe aBTopiap DHIIT — ['pamkep TecTiIepiH KOJAaHa OTBIPHII, YaKBIT
KatapiapblH KOMHTETPAIUSITBIK TallayFa, KOMHTErpalusIHbI aHbIKTay MaKcaTbiHaa JJuku-dysep oficrepiniy
CTaITMOHAPJIBIFBIHA TANIAY KacayFa, Tay-KeH OHipici MEH OHACY OHEPKICiOl KOJIeMiHIH MOHIEPI apachIHAAFbI
e3apa Oaiimanpic mopexecin JKIO kepceTkimTepine Oaranay YIIiH "TOJUIaHI aypyBIHBIH' 0ap eKEHIITiHIH
TIOJIEITi peTiHae CyHeH .

3epmmeyoiny Oipeceiinici / KyHObLIbI2bL. 3EPTTEYMIH Oipereiiiri MeH KYHIBUIBIFBI aBTOpJIAp YaKbITIIA
Karapiap/bl Tangay oJiCTepiH KoJjaHa OThIphin, KazakcTaH SKOHOMHKACBHIHIA TOJUIAH] aypyBIHBIH 0O0JTybI
TYPFBICBIHAH YKOHOMHUKAFa TAJJIay JKYPri3yre ThIPhICKAHIBIFBIHA OOJBII OTHIP.

3epmmey nomuoiceci — Kazakctan 3KOHOMHUKACBHIHBIH Oenrisii 6ip Oenriiepi MeH "ToJutaHI aypybIHBIH'"
Oenrinepi 6ap meren 60mkaM OOJBIT TaOBLTAEI, OipaK KYPBUIBIMIBIK ©3TepicTepIiH 0aCThl KaTaaTu3aTophIHA
alfHaTFaHBIH HAKTHI aUTy MYMKIH eéMec, OUTKeHI Tay-KeH OHEPKICiOl MEH OHIIEY OHEPKICIOIHIH 6CY KapKBIHbI
apachIHa Tepic OailIaHBICTHIH Oap eKeHIH IOJIeNIeH aaMabIK.

Tytiin co30ep: SdKOHOMHKA KYPBUIBIMBI, CEKTOPIIBIK COMKECCI3MIKTEp, "TO/IaH aypyhl'', SKOHOMHUKAHBIH
JICHHY CTPHATM3AINSCH], KYPBUIBIMIBIK )KBUDKYJIAP, YAKBIT KaTapliaphbl.
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AdoauxapumoBa Anust TosreyraeBHA — KaHTUAAT YKOHOMUYICCKUX HayK, KaparananHCKui 2KOHOMHYEC-
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F. A. ITazuaos"”, b. C. Ky16aii?, A. H. AliTbiMOeTOBA>

'On-®apabu areiHaarsl Kaszak yATTHIK yHEBEepCenuTeTi, AnMmatsl, KazakcTan PecryOnukacs
2M.OyesoB areiHgarsl OHTyCTik Kasakcran yauBepeuteri, IlIsivkent, Kazakcran PecryOmukacst

AHIATIIA

3epmmeyoiy makcamvl — OHEPKICITT KOCITOPHIHIAPBIHBIH, WHHOBAITMSUIBIK OCIICEHIUTITIH Oackapyma Iie-
TeJTIK ToXKipuOenep i, FIIBIMA €HOSKTEep i 3ePTTeH OTHIPHIT KOHE OTAaHIBIK TOKBIMA KOCITTOPHIHIAPBIHBIH
epeKIIeNTKTepiH eckepin KazakcTaHmarsl TOKbIMAa ©HEPKICiOl KOCIMOPHIHIAPBIHBIH HHHOBAIMSITBIK OEICeH-
TTITiH 0acKapy MOJENIH 93ipiiey O0BIT TaObIIa b

9oichamacel — TaIgay MEH CHUHTE3ICYIiH KBl FRUIBIMHU OICTEpPi, CATBICTHIPY, FHUIBIMHU 3€PTTEYIIECp
HOTIDKEJIEPIH KabUIAY, capanTaMalblK Oaranay omictepi KomnaHsuiasl. CoHgai-aK, KoFaMIarsl QIeyMETTIiK-
SKOHOMUKAJIBIK VAepicTepAl Oackapy skKoHE JaMBITY MOCETIeNIEePiH 3ePTTEYAIH KYHeli )KoHe KeIeH1 Tociiaepi
KOJITAHBUIIBI.

3epmmeyoin Gipecetinici / Kynovliviebl — Kazakctan PecmmyOmukachIHIaFEl TOKBIMA KOCITIOPBIHIAPBIHBIH
OaceIM O6JIriH MAaFBIH KOCIMOPBIHAAP KYpaiapl, COHBIMEH KaTap OJapIblH OapibIFBl JKEKe CEKTOpFa TH-
eciii Oomelm TaObUTamEl. MeMIIeKeT TapamblHAH TYPJI KOJIAAy IMapanapbl OOIFaHBIMEH OTAHIBIK TOKBIMa
KOCIMOPBIHAAPBIHBIH O0ocekere KaOiIeTTUTIr ol KYHTe AeHiH ToMeH IeHreiae Kaubm oTelp. COHABIKTAH 1a
TOKbIMa KOCIMOPBIHAAPBIHEIH Oocekere KaOiMeTTUTUTITIH apTThIPy YIIH OJapIblH WHHOBAIMSIBIK OCIICEH-
TUTITiH apTTRIPY KakeT. OTaHABIK TOKBIMA KOCITTOPBIHIAPBIHBIH MHHOBAITMSIIBIK OCIICEHIUTITIH THIM T OacKapy
YIIIiH OHBI 6acKapyAbIH MOAEIIH KYPY KaKETTITiH KOpCceTe/Ii.

3epmmey Homuoicenepi — 3epTTEy HOTIDKECIHJIE TOKbIMA KOCIMOPHIHIAPHIHBIH WHHOBAIMSUIBIK OeI-
CEHIUTITIH 0acKapyIblH MOJEN YCHIHBUIABL. ABTOpJap YCBIHFAH MOJETBIC TOKBIMA KOCIMTOPBIHIAPBIHIA
WHHOBAIMSIIBIK OCTICEHAUTIKTI 6acKapy OPTAIBIFBIH KYPY JKOHE WHHOBAITUSHBI ICKE aChIPaThIH KOMaHIaIapabl
KaJIBIITACTBIPYIAFbl KpOCC-QYHKIIMOHAIIBI KOMaH/a d/IICiH KOJIaHy KapacThIpblUTFaH. ByJl oTaHIbIK TOKbIMA
KOCIMOPBIHAAPABIH OoceKere KaOUIeTTIIITIH apTTRIPyFa OH BIKITANl €TETiH O0Iab.

Tytiin co30ep. WHHOBAIWS, TOKbIMA OHEPKOCiOl, MHHOBAITMSUIBIK OCICEHAUTIK, 0ackapy MOIem, Kpocc-
(YHKIMOHAIHI KOMaH 13, THHOBAIMSIIBIK HHPPAKYPHUTBIM.

KIPICITE

Kazipri xarmaiima OTaHABIK TOKBIMA KOCITOPBIHIAPBIHBIH OoCeKere KaOUISTTUTITIH apTTHIpyAa oOJiapra
WHHOBAIIMSIIBIK TYPFBIIAH OCJICeHIITIK KeTicrel Typ. Cebedi emiMi3Ie aTaaMBbIII cajJaHbl TaMBITYFa OapiIbIK
JKaFIai yKacaJbIHBI OThIP. bipak TOKbIMa KOCIOPBIHAAPH! OCHI MYMKIHIIKTEPIEH TOJBIK Maiianana anMai
keneni. COHIBIKTAH a eTiMi3Ieri TOKbIMa KOCITOPBIHIaPBIHBIH HHHOBAMSUTBIK OSICEHIUTITIH apTThIPy MiH-
JIETi epekine MaHbI3Fa He. IHHOBAaMSITBIK OeNCeHAUTIK OYJT KOCITOPBIHHBIH HHHOBAIIMSIIBIK KBI3METIHIH Ke-
MIEH I CUIATTaMachl, OHBIH IMTiHIe HWHHOBAIMSIIBIK ©3TepiCTepAiH KaPKBIHIBUIBIK TOpeKeci KOHE OJIapablH
YaKBITBUTBIFBI, PECYPCTap bl KAKETTI MOJIIIIEPIe )KOHE KKETTI carmaia >KYMBUIIBIPY Kabis1eTi, HHHOBAITHSITBIK
YIEPiCTiH KOJNIAHBUTATHIH OMICTePi MEH TEXHOJIOTHUSACHIHBIH THIMIUTITH, TTepiIeyITUTITiH )KOHE YTHIMIBUTBIFBIH
KamMTaMmach3 €Ty MyMKiHAiri [1]. Ockl MyMKIHIIKTEpAiH OapiBIFBIH OHTAIIBI TalalaHy YIIH OTaHIBIK
TOKBIMa KOCITIOPBIHIAPBIH/IA MHHOBAITMSIIBIK OCIICEHIUTIKTI 0acKapyIbIH OipBIHFAl MOJETIH KYPy KaKeT Jel
ecenTeiMiz.bys1 MosieNb TOKbIMa KOCITIOPBIHIAPhIHA WHHOBAIMSIIAP/IbI SHTI3Y IIH NaialbIIbIFGl MEH cajjia-
PBIH €CKepe OTBIPHII, HAKTHI KOCIIOPBIH YIIIiH HHHOBAIHMSIIAP bl TAHJIAY IbIH OPBIHIBUTBIFBI TYPAJIBI IICHIIMICD
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KaObUIay, HAKTBI JKaFIalIbIH PEKIICIIKTEPiH, KaHAIBIKTAPIbIH CUIIAThIH, KOCITIOPBIHHBIH PECYPCTHIK )KOHE
FBUIBIMU-TEXHUKAJIBIK QJIeyeTiHEe, HAPBIK TalanTapblHa, OHIM OHAIPY TEXHOJOTHSICHIHBIH OMIPIIK IUKIiHIH
caTblUIapbIHA, KOCITOPBIHHBIH CalajIblK THECUTIITIHIH epeKIleNlikTepiHe COUKECTIrH eckepyre MyMKiHAIK Oe-
peTiH OoIyHI THIC.

3eprreyain Herisri omictepi. TokbiMa ©HEPKICIOlI KOCINOPBIHIAAPHIHBIH HHHOBAIVMSUIBIK O€JICEeH-
JUTIriH 0acKapy MOJIEIIH 93ipJiey OTaHIBIK YKOHE IIETEIIIK FaJIbIMIAP/IbIH FRIIBIMA €HOCKTEpIHE, FhUIBIMU
o3ipyieMeNiepiHe, FhUIBIMH YCBIHBICTApblHA KOHE TOKbIMA KOCIHOPBIHAAPBIHIAFEI MEHEDKEpIIep MEH
KbI3METKEepJIeP apachIH/Ia )KYPri3iIreH cayajiHama HOTHKEIePIHE HET131e/TeH. 3epTTey OaphIChIH A TCOPHUSITBIK
ojlicTep, aTal aTKaHJla, TaJjjay MEH CUHTE3JICY IiH JKaJIbl FRUIBIMU SJIICTEpPI, CANBICTBIPY, FHUIBIMHU 3€PTTE-
yJIep HOTHXKEJISPiH JKaIblUIay, capantaMalblK Oaranay, cyx0aTTacy )oHe 3epTTeyAiH 0acKa Jia JKajIbl )KOHE
apHalbl FRUIBIMU JIICTEPI KOJIAHBLIJIbI.

BEPTTEYIH HET'I3I'l BOJIMI

Byriari Tanma eniMi3iH 3KOHOMHMKACBIH Y3aK Mep3iMIi Ke3eHJe opTapanTaHabIpyabl KaMTaMachl3 €Ty
JKoHE 0oceKere KaOIeTTUIIrH apTThIPY MaKCAThIHIA UHY CTPUSIIBIK-UHHOBALUSIIBIK TAMBITYIbIH MEMJICKET-
TiK OaFaapiamManapbl Ke3eH-Ke3eHIMEH JKY3ere achIPbUIbIN KEJIS/I.

2020 KBUIBI WHIYCTPUSUIAHABIPYIBIH ajiaFbl  YIIHIN  OeC)KBULIBIFbIHA —apHanFaH KazakcraHn
PecnyOsvKachlH MHLy CTPUSUIBIK-MHHOBAIIMSUIBIK JaMbITyAbiH 2020-2025 Kbljgapra apHajafraH MEMIICKETTIK
OarmapiaMachlH iCKe achlpy OacTaibl.

Anyiarpl yakpITTa OChl OarjapiaMara colkec YKIMET TapallblHaH JKOFapbl TEXHOJOTHSIIBIK OHIMIEP MEH
KOPCETUIETIH KBI3METTEP/l IKCIOPTTAyIIbl KOCIMOPBIHIAPABl BIHTANAHIBIPYFa Oaca Hazap ayaapbLiajbl.
MeMJIeKeTTIK BIHTAJIAHABIPY TETIT KOCIMOPBIHAAPABIH JKCIOPTKA OaFfapiiaHFaH JiaMy MOJISNIIHE KOIlyiH
BIHTAJIAHIBIPAThIHAAN eTin Kypbuiaabl. OChl TETIK COH/al-aK ChIPTKbI MHBECTHIIMSIIAP/IbI TAPTy MEH YCTall
KaJlyFa Jla OarbITTajaThiH 00a/ibl. OHJCYII OHEPKACIIITErT TEXHOJOTHUIAP MEH WHHOBALUSIAP/IbI J1aMbI-
Ty JKOHIHJIETI IIapayiap Ka3aKCTaHJbIK Tayapjap MEH KOPCETUICTIH KbI3METTEP/IIH CTPATETHsUIBIK 09CEKeiK
ApTHIKIIBUIBIKTAPBIH JAMBITY IBIH TYWIH/I (JaKkTOpbIHA aiiHaIaabl [2].

MemiiekeT TaparnbIHaH OHEPKACIIT CAJIAChIH JIAMBITYFa apHaJIFaH TYpJIi KOJI/1ay [apaiapbl aschiHa eTiMi3ae-
'l ©HEPKACIIT callaChIHJIAFbI €H MPOOJIeMabl CEKTOPBI OOJIBIN Ta0bUIATHIH TOKBIMA OHEPKACiOl calachlH 1aMbl-
Ty KakeT. CebeOi Oyt casa Kell yakbIT OOIbI Ha3apaH ThIC KabI Keyijli. TOKbIMa OHEPKaCiOl IKOHOMHUKAHBI
oprapanrtaHabIpyaa, acipece, Maiaaibl Kazdaiap KOPhIHBIH a3aiibill, MyHall OarachbIHbIH TOMEHJICTCH KE31H/Ie
JIaFIapbIC TOJIKBIHBIHA KAPChl TYPY MYMKIHJITiHIH Oipi OOJBIN caHaabl.

TokbiMa eHepkaciOi casiackl Ka3akcTaH yilliH 3KOHOMHUKAHBIH CTPATETUSIIBIK MaHBI3]IbI CalajlapbIHbIH Oipi
00J1bIT1 TaOBLIa b1, CallaHbIH CePITIH/L ITaMYbI €J1 OHIPJICPIHIH SKOHOMUKAChIHA, SKOHOMHUKAJIBIK KayICI3MiKTI
KaMTaMachl3 €Tyre, KOCBIMIIIA YKYMBIC OPBIHJAPBIH KYPYFa, XaJbIKThIH 9JI-ayKaThIH YKaKCapTyFa, COHIai-
aK IIIaFbIH JKOHE OpTa OM3HECTIH JlaMybIHa OH BIKIAJ €Te/l. Ocipece aTtajaraH Maceselep/Ii My eaiMi3aiH
OHTYCTIK ©HIpJIepl YIIIiH 6Te MaHbI3/Ibl, OUTKEHI OJIap/IbIH ayMaFrbIH/la MaKTa eCipijie/ll )oHe TOKbIMA KiiacTepi
KaJIBIIITACHIIT KeJIe/I1, COHBIMEH KaTap eHIpJIe KaiiTa OHIeyre apHaIFaH TOKbIMAa KOCIITOPBIHAAPHI IIOFbIPJIaHFaH
[3].

ByriHri TaHz1a OTaHIBIK TOKBIMA KOCITOPBIHIAPHI OapIIbIK MYMKIHIIKTEP/Ii Maiganana OThIPbII, ©3/1epiHiH
Oocekere KaOUISTTUIITIH apTThIpyFa TOJBIK MYMKiHairi 0ap. Ce0e0i KazakcTaHHBIH TOKbIMAa ©HEPKICIOi
OHIM/II OHJIIPY MIBIFbIHIAPBIHBIH TOMEHJIIT, KAKETT]1 IIUKI3aTThIH 0achIM 06JIiri ejjie OHIPUICTIHIIr KIHE
IIBIFAPBUIFAH OHIMJII CaTyFa apHaJIFaH dJICYETTI HAPBIKTAPAbIH OO0JIYbI, €JIJCTT WHBECTUIMSIIBIK KIMMATThIH
TapTHIMBUIBIFBI, JITAMBIFaH KOJIKTIK MHOPaKYphUIBIMAAPIBIH OONYbIH eCKepeTiH Ooisicak Oy caja JaMybl
YILiH YJIKCH OJIEyeTKe He.

OTaHIIbIK TOKbIMA KOCIOPBIHIAPBIHBIH OdCeKere KaOULIeTTUIIrH KaMTaMachl3 eTyIiH OipAeH-01p >KOJIbI
OyJ1 TYTBIHYIIBUTIAPIBIH CYPaHBIChIHA Call, OHIIPIC yAepICiHIe 3aMaHayH TeXHOJIOTHsUIAP bl KOJIJIaHa OTHIPHII
)KaHa HeMece alTapibIKTai KeTUNIPUITeH OHIM TYPJIEPiH OHJIpPY, SFHH TOKbIMA KOCITOPBIHAAPbIHA HHHOBA-
LUSHBI €HI'13Y KaXKET.

TyTeIHYIBUIAP/IBIH JKOFApPhl TAIFAMBIH KaHAFAaTTAHABIPY YIIiH KOCIIOPBIHAAD epeKIle jKaHa OHIM TYpPIiH
HmbIFapyra Myzeli. byl kocinmopbeiHaapasl €3 OeTiHIne i31eHyre MaxOypieiai. JKeke 3eprreyiep Kyprizy
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ApKBUIBI KOCIMOPBIHAAP HAPBIKKA jKaHa OHIM TYpJEpiH WIbIFapy KoiuapbiH i3aeini. Kaszipri yakeitta o
WHHOBAIMSJIAD apKBUIBI JKYy3€Te achIPBUIBII, KOCITOPBIHABI MOJ TaOBICKAa JKETKi3edl KoHEe O9CEKEIeCTiK
APTHIKIIBUIBIFBIHBIH HETI3T1 ecy GakTopsl 0onaabl. KocimopbiH TaObICKa KETYIe HHHOBAIMSUIBIK OCJICCHTUTIK
MAaHBI3IbI 00BN TAOBIITAIEL.

FoutbiMu  eHOEKTep MEH OKYJBIKTapJa HWHHOBAIUSHBIH TYPJICPIH aBTOpIAp OPTYpPJi CHUMATTAWIBL.
DOKOHOMUKAITBIK BIHTBIMAKTACTHIK XoHe nqamy yilbiMbl (DbIIY) men Eypocrar Gipnecin ycbraran 2005 sKbUTFbI
OcI10 HYCKAYJBIFBIH/IA TOPT TUIITETT MHHOBAIUSUIIAP/IBI OO KapacThIpaibl: OHIMIIK HHHOBAIUS, MTPOIECTIK
WHHOBAIIMS, MAPKETUHTJIIK MHHOBAIIUS YKOHE YHBIMIACTHIPY WHHOBALIUSACHI [4].

OchI JKOFaphbIIa aTajqFaH WHHOBANWS TYPJIEPIH iCKE achlpy WHHOBAITUSIIBIK KBI3MET OOJIBIIT TaOBLIAIEI.
KocinopbIHHBIH HHHOBAIVSUTBIK OCJICEH LTI et — 0ap MYMKIHIIKTEep/Ii MaijaiaHa OThIPBIT HHHOBAIUSITBIK
KBI3METTI KaPKBIH/IBI )KOHE YKOHOMHKAJIBIK TYPFBIAAH THIMII ICKE aCBIPYBI TYCIHEMI3.

TokpIMa ©HEPKaCiOi KOCIMTOPBIHAAPBIHBIH MHHOBAIIMSLIIBIK OSIICEH TIITIT1 AeTI )KaHa OHIMIep MeH YIepicTep/ii,
OHIMIEP/i HApBIKKa IIBIFAPY MEH CaTy/bIH *KaHa dJICTEPiH d3ipiey MEH SHTi3yre KoHE OHbl YHBIMAACTHIPY
TOXKiprOeci MEH KYPBUIBIMBIHIIAFEI ©3repicTepre OarbITTaIFaH HHHOBAIIMSIIAPIBI KAPKBIHIBI JKOHE THIM/IIiCKe
achIPY/Ibl aliTAMBI3.

Kaszipri xxenen xahannany Ke3eHiH/1e ”HHOBAITUSUTBIK TYPFBIIaH OCIICEH/II KOCITOPBIHAAp FaHa 00CEKEeCTIK
ApTHIKIIBUIBIKKA 1€ OOJIBIN, ©3 KhI3METIH OJaH opi JaMbITa ajajabl. ByJ OTaHABIK TOKbIMA CaJaChIHJIAFbI
KOCIIMOPBIHIAP IbIH HHHOBALUSIIBIK OCJICEHAUTITTH THIMAI OacKapy KaXKETTIrH KopceTe/l.

Byriari TaHma SKOHOMHUKAJBIK FRUIBIMIA WHHOBAIMIIAD TaOUFATBIH 3€pPTTEYIe JKOHE HHHOBAIHSIIBIK
yJepicTi 6ackapy Tociaepine ken KeHuI Oetinyie. JlereHMeH, HHHOBAIMSUIBIK YIePic HET131HEH KOCITOPBIHHBIH
Oacka Oackapy yaepicTepiHeH OKIIayJIaHFaH TYpAe KapacThIpbuTanbl. KenTereH mpakTHKAIBIK i3ACHICTep HH-
HOBAIVSUIAP/IbI KYPY MEH KOMMEPIMUIAHABIPYFa MYMKIHJIK ajlFaH KOCIOPBIHAAP/ABI 3epTTeyre apHallFaH,
Oipak OyJI KoCIMOPBIHIAP/IBIH, 1IIIKI HHCTHUTYIIHOHAIBIK (DaKTOpIapbIHBIH KETICTIKTEpl KaHAal JIEreH Cypak
MIPAKTUKAIBIK TYPFBIJIAH J1a, COHBIMEH KaTap TEOPHSUIBIK KO3KapacTap TYPFBICBIHAH TePEeH 3epTTeNIMereH [5].

KacinopbiHia MHHOBALUSIIBIK OCICEHIUTIKTI apTThIPYIBIH HETi3Ti (akTopiapbiHbIH Oipi OHBI Oackapy
YAepiciH THIMII YUBIMIACTRIPY OOJIBIT Ta0bTa . Ka3ipri yakeITTa KeiOip KOCITOPBIHIAPpIBIH HHHOBAITHSITBIK
aneyeti 0oJia Typa, HapbIKTa OSJICIHIUIIK TAHBITA aMaiiibl. ByJl KoCINOphIHHBIH MHHOBAIUSIIBIK OCIICeH LTI H
OacKapyIbIH QJICI3ITiH KOPCETEI.

VHHOBanMsiHBI YHBIMIACTBHIPY (pupmanap apachlHIa aiTtapibikTail epekmieneHeni. Keibip dupmanap
©3/ICpiHIH WHHOBAIUSJIBIK KbI3METTEPIH HAKTHI OCJITIICHICH HHHOBAIMSUIBIK yK00anap HeMece apHalbl OrjI-
JKeTTepi 6ap Oarmapiaamanap apKeUTbl OacKapassl, 0Jiap YIIiH HHHOBAITUS apalibIK HEMECEe COHFBI Ke3eH/I O1J1-
nipeni. backa pupmanap, HeriziHeH, 37epiHiH HHHOBALUSUIBIK KbI3METIH XKYHeli KOCIMKepIiK onepanusuiapra
OipikTipeni koHe 03 eHIMAepi MeH OWM3HEC-yAepiCTepiH YHEeMI >KeTUIIIPIN OTBIPY YIIIiH KYMBIC iCTEHIl, a
Oacka upmaliap apHaiibl HeTi3/le HHHOBAIVSUIBIK KbI3METIICH aifHaIbICaIbl [6].

Byridri TaHma KoCIMOPBIHAAPIBIH WHHOBAIUSUIBIK OCJICEHIUTINIH OacKapyblH OipblHFal MOJEII KOK.
ConpbIKTaH/1a KOCIMOPBIHAAFl MHHOBANIMSIIBIK, OSIICEHIUTIKTI OacKapy — OYJ1 KOCIMOpBIH OacIIbuIaphl YIIiH
Kypaeni yaepic. JKypri3iireHn 3eprrey HOTHXKeNepiHe CYHeHE OTBIPBII, Ka3ipri Ke3[e KONTereH KOMIaHHUs-
Jap e3MepiHiH WHHOBAIFSUIBIK KBI3METI MEH YHIEpiCTEepiH WHTYHTHBTI OacKapyFa THIpBICYIa JEN anTyFra
0omxaner [7].

CraTucTHKaIIBIK MaTiMeTTep OoibIHIIIa Ka3akcTaHa TYpaKThl )KYMBIC 1CTEI TYPFaH TOKbIMa OVHbIMIapPbIH
OH/IIpeTiH KacimopeiHaap canbl 2012 xbutbl 206 KacimopbiH 0oinca, 2019 Kbkl oMapIbIH caHbl 322-Te KeTin
OTBIP, OJIAPABIH KOCIMOPBIH ejmeMi OOHBbIHIIA KapacThIpaThlH OO0JICaK, HIAFBIH KOCIIOPBIHAAPIBIH Yiiec
baceiMabikka ue (Cyper 1).

I-cypet MmanimeTTepi OOMBIHILA JKYMBIC iCTETI TYPFaH TOKbIMA OYHbIMIapbIH OHAIPETIH KOCIOPBIH AP iMIiH-
JIe IIaFbIH KCIMOPBIHAAP CaHbl KoOeHreHIMeH, opTa KoHE ipi KaCIMOphIHAAp CaHbI ©3Trepill, Oipiiama a3airaH.
2012 >xpuTBl OpTa KocimopslHAap caHbl 24 Gosca, 2019 xbUTbl OJapAbIH caHbl 4 ecere a3aifbll 6 KOCIMOPBIH
KaJlFaH, COHJIaii-aK ipi kacinmopbinaap canbl 2012 sxpuibl 11 6osica, 2019 sxbuibl 8 kacinmopbiH KanraH. Kasipri
TaHIa eNiMi3Ae KYMBIC iCTEI TYPFaH TOKbIMA KOCITIOPBIHIAPBIHBIH OapIIBIFBl JKEKE CEKTOpPFa THECii OOJIBIT
TaObUIAIBL.
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Cyper 1 — XymbIc icTen TypraH TOKbIMa OHEPKACiOi KOCIMOPBIHAAPBIHBIH CaHbl (KE3€H COHBIHA)
Eckepry — [8] mepexke3si HeTi3iHIe aBTOpIApMEH KYpacThIPBUIFaH

ToxpIMa KOCIMOPHIHIAPBIHBIH WHHOBAIMSIBIK OCNCEHAUTINH OacKapyaa OJapiblH KYpPBUIBIMBIH, SFHU
eJmIeMi OOWBIHINA IIAFbIH, OpPTa OHE ipi KOCIMOPBIHAAPABIH EPEeKIICTIKTEPiH €CKepy KaKeT, COHbIMEH
KaTtap WHHOBAIMSUIBIK OEJCEeHIUTIKTI KaMTaMachl3 €TeTiH WHHOBAIMS TYPJEPiH aHBIKTam amy KaxeT. On
YIIIiH eTiMi3JeTi CTaTHCTUKAJIBIK OpTaH/IapIblH HHHOBAIIHS CTATUCTHKACH OOMBIHIIIA HET13T1 KOPCETKIIITEPiH
KapacThIpaThIH O0Jicak, Ka3ipri yakpirta Kazakcran PecrryOnukacer CTpaTerHsuIbIK XKocapiiay xoHe pedopma-
JIap areHTTIrHiH ¥JITTHIK CTAaTUCTUKA OI0POCHI TaparblHaH HHHOBAIIMS CTaTHCTHKACH OOMBIHIIIA 3epTTEyIepre
colikec OHIMJIIK MHHOBAIMS, MPOIIECTIK WHHOBAIMS, MAPKETHHITIK HMHHOBAIIMS JKOHE YIBIMIACTBIPYIIBUTBIK
WHHOBAIIUACKH TYpJiepi OOMBIHIIIA KYpri3isimn kenemi [9].

Kazipri yakbeITTa OTaHIBIK TOKbIMa ©HEPKOCiOI KOCIMOPBIHIAPHIHBIH WHHOBAIMSIBIK OCICEHIITIT oTe
TeMeH aeHreiae Oonbim oTeip. Kazakcran PecmyOnmukacsl CTpaTerusuiblk sxocmapiay koHe pedopmanap
areHTTITiHIH ¥ITTHIK cTaTUCTHKA Oropockl TapanbiHaH 2012-2019 xputiap apanbIFbIHIIA KYPTi31UITeH 3epTTeY-
JIep HOTHMKECIHJIe TOKbIMA OHEPKACIOl KOCITOPHIHIAPBIHBIH OHIMIIK JKOHE MPOIECTIK NHHOBANUSIAp OOMBIH-
I11a THHOBAIIMSITBIK OSJICEHIITIK IeHTeliH 1-KecTene KapacThIpaMbi3.

Kecre 1 — OHiMAIK jXoHE TIPOIIECTIK HHHOBAIMSIIAP OOWBIHIIA TOKBIMA KOCIMOPBIHAAPHIHBIH HHHOBAIIUSIIBIK,
OeJceHIiIir

. OHbIY in1iHae MunoBanus
KocinopbInaapsIy MHHOBauus calachIHIaFbI
Keuzap caHbl, OipIiK WHHOBA. GeJsiceH K fAeHreiti, %o CAlACLIHIATE! CIDKAPITBIK
> LUSICHI VIHHOBAIMSCHI > Aenreiii, %
Oap JKOK,
2012 79 8 71 10,1 89,9
2013 60 8 52 13,3 86,7
2014 83 8 75 9,6 90,4
2015 91 9 82 9,9 90,1
2016 91 9 32 9,9 90,1
2017 93 7 86 7,5 92,5
2018 92 3 89 3,3 96,7
2019 92 4 88 4,3 95,7
Eckepry — [8] nepexkesi HeriziHae aBTopiapMeH KypacTbIpbUIFaH
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1-kecTe MamiMeTTepi OOWBIHIIA TOKbIMA KocinopbIHIapbiHaa 2012 sKbuTbl 79 KOCIMOPBIHHBIH TEK 8-iHJE
OHIM/IIK JKOHE MPOLIECTIK MHHOBALUSIAPIBbIH 0ap eKeHIIr1 Oeriyii OoJFaH, SFHH MHHOBAIMSUIBIK OCJICeHIITIK
kepcetkimi 10,1 %-ne1 Kyparan, 2013 kbl Oy kepeetkim — 13,3 %, 2014 xputel Oipmiama TOMEHIE —
9,6 %, 2015 xbuabt xoHEe 2016 xbuTBI — 9,9 %, 2017 *b1IBI — 7,5 %, 2018 )bUTHI KYPT TOoMeHAen — 3,3 %
0os1ca, 2019 Uikl amMalsl irepiiey oaiikanaasl — 4,3 %-1bl KyparaH.

OcJi0 HyCKayJIbIFbIHA COMKeC OapJsiblK MHHOBAIIMSIAP aHbIKTaMa OOWBIHINA IKAHAJIBIKTBIH KaHIah na Oip
yJieciH KaMTybI Thic. Toxipubene MHHOBAIMsIIAPAAFbl )KaHABIKTHIH YII TY>KBIPBIMIaMAachl KapacThIPbLIAIbL:
«YHBIM YIIiH», «Tayap (KbI3MET) HapbIFbl YIIIH» KoHE «OYKUT oJleM YIIiH» jkaHa OoJbIn TaOblIaThIH jKaHa
HEMECe eJIayip KETULIIpUIreH Tayapiap (kpismerTep) [4].

OTaHABIK TOKbIMa KOCIMOPBIHAAD TapanblHAH OHIIPUIreH WHHOBAIMSIIBIK OHIMIEPIiH (TayapiaplibiH,
KOPCETUIETIH KbI3METTEP/IiH) OachbiM OOJIiTiH YIHbBIM YIIIiH )KaHa 00BN Ta0bUIATHIH )KaHa HEMEeCe eJleyip JKeTiJI-
JipuireH Tayapiap (Kei3merrep) Kypait otoip (Kecte 2).

Kecte 2 — TokpIMa KoCIOPBIHIAPBIHBIH OTKI3TeH HHHOBALMSUIBIK OHIMIIED (Tayapliap, KepceTijaeTiH
KBI3METTEp) KOJIeMi, MJTH. TEHI'e

No KepceTkimTep araysr 2012 2013 2015 2017 2018 2019

1 ¥iipIM yIIiH jkaHa 00BN TaObUIATHIH JKaHa
HEMece edyip IKeTUIIpinreH Tayapriap - 1 810,7 14653 1582,0 6,0 6,2
(KBI3METTED)

2 Tayap (KbI3MET) HapBIFbI YIIiH jkaHa OOJbIIT
Ta0BUIATBIH JKaHA HEMece edyip IKeTii- - 1292,6 2218,8 14,3 - -
Jipiiren Tayapiap (KeI3MeTTep)

3 Bykin onem (KbI3MET) HapbIFBI YIIIH JKaHA
OoJbill  TaOBUTATBIH KaHA HEMeEce enadyip - - - - - -
JKETULIIpUIreH Tayapiap (KbI3MeTTep)

bapnbirst 2019,9 31034 36842 1596,3 6,0 6,2

Eckepry — [8] nepekkesi HeriziHae aBTopiapMeH KypacThIpbUIFaH

2-kecte OOMBIHIIIA OTAHIBIK TOKBIMA KOCITOPBIH APl TapaIlbIHAH OHIPIJITeH HHHOBAIMSUIBIK OHIM (Tayap-
nap, kepceTineTin KpizMeTTep) Kostemi 2012 sxputbl 2019,9 MITH. TeHreHi KyparaH, 0J1 Ke3/ie CTaTUCTHKAIIBIK Op-
raHjap TaparblHaH OHIpiJIreH HHHOBAIMSUIBIK OHIMAECD (Tayapiap, KOPCETiJIeTiH KbI3METTEp) «YHbIM YILIiHY,
«rayap (KbI3MET) HapbIFbl YLIIH» jKOHE «OYKiJ oyieM YIIiH» kaHa Oonbin OeninOeiTiH, Kasakcranma 2013
JKBUIJIaH OacTar WHHOBAIIUS CTATUCTUKACHI OOMBIHINA 3ePTTEY XaIbIKAPAJIBIK YChIHBIMIIAPFa COMKEC KYprizisie
Oacrazpl [8]. 2013 xbLIbl OHAIPIITEH HHHOBAIMSUIBIK 6HIM Kesemi 3 103,4 MiTH. TeHreHi KyparaH OoJica, 2015
KBLIBI OYJ1 KepceTkimn 3 684,2 mitH. TeHrere xetkeH. 2017 xKpliian 6acTarn eHIipUIreH HHHOBAIMSUTBIK OHIM
KeusieMi azaiiraH, ai 2018-2019 xpuiapbl OyJ1 KOPCETKINI KYPT TOMEHen HeOopi 6 MITH. TeHI'eHi Kyparn OThIp.
OTaHABIK TOKbIMAa KCINOPBIHIAPBIHBIH HHHOBALMSUIBIK OHIMICP] TEK «YHBIM YIIIH» JKOHE «Tayap (KbI3MET)
HapBIFBI YIIiH» jKaHa OOJIBIN TaObUIATHIH j)KaHa HEeMece e/19yip KeTUIIipireH Tayapiap (Kpl3MeTTep) OoJbI
TaObLabl, an OyJI canazia Kasipri yakpITKa AeiiH OyKil ojeM (KbI3MET) HapbIFbl YIIiH KaHa OOJIbIN Ta0blia-
TBIH aHa HEMECE eQYip KEeTUIIIPUIreH Tayapiap (KbI3METTep) OHIIPUITeH KOK.

JKanmer 1-11i xoHe 2-1111 KecTe MaJliMETTepiHeH Oeriii OoJFaH/1all OTaH IbIK TOKbIMA KOCITOPBIHIaPIHBIH
MHHOBAIUSJIBIK OCJICCHUIITHIH TOMEH/ICYi, OJapblH OHJIPETIH WHHOBALMSIIBIK OHIMJICPIHIH JIe KeJIeMiHe
TIKeJICH acep eTill, TUICIHIIIE TOMEHIET OThIP. ByJT 0TaHBIK TOKBIMA KOCITOPBIHIAPBIH/Ia HHHOBAIUSUIBIK OeJi-
CEHJILTIKTI OacKapyIbIH JICI3/IiriH KOpCeTin OThIP. TOKbIMa KOCITOPBIHAAPHI MHHOBAIUSIIBIK KBI3METIH Y3]1IKCi3
JKaIFaCTBIPBII, OHbI YaKbIT OTKEH CalibIH KEeTIAIPIN OThIpY KaxeT. COHbIMEH Katap 1-cypeT ManimMeTi OOWbIH-
1m1a OapJIbIK OTAH/IBIK TOKbIMA KOCIOPBIHAAPBIHBIH 96 %-bI 11aFbiH, 2 %-bl OpTa, a1 2 %-bI ipi KOCIIOPBIHAAP.

AKI-na TeXHUKaNIBIK MPOTPECTiH HETi3ri KO3FayIIbLIapBIHBIH Oipi MIaFbIH JKOHE OpTa KOCIKEpIIiK
(IIOK) ceKTOpbIHBIH KOCIMOPBIHAAPHI OOJBIN Ta0BUIAJBI, OJApP/bIH HHHOBAIUSUIBIK OeJCeHiiri Oip
FBUIBIMH KBI3METKEpre KeJNeTiH MHHOBaLUsUIap CaHbl ipi yibIMaapra KaparaHaa 4 ece >KOFapbl eKeHIIri-
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MeH pactaianasl. byn perre ILIOK cekropblHAarsl FEUIBIMU-3EPTTEY JKOHE TXKIPUOETIK-KOHCTPYKTOPIIBIK
xymbicTapra (F3TKXK) skymcanaTelH WLIFBIHAAPABIH | A0oMIapbiHa HHHOBAIUSIIAP CAHbI — 1pi KOCIMOPBIHAAD
YIIH yKcac KepcerTkimTeH 24 ece apThik. COHbIMEH Kartap, IIarblH OW3HEC CaJlaChIHIA JKYMBIC ICTEHTIH
MaMaH1ap/IblH WHHOBALUSJIBIK OCJICCHILIIr Oip KbI3MeTKepre OeplireH MaTeHTTEP/IiH CalbICThIPMAaJIbl Ca-
HBIMEH KepiHelli, OyJ1 ipi KocimophIHIAp YIINiH yKcac kepcetkimTen 16 ece ken [10]. Kenreren capariibi-
Jap ipi KOCIMOpBIHAAPMEH CajbICTBIPFaHAa IIAFbIH JKOHE OpTa KOCIIOPBIHAAPIBIH MYMKIHIIKTEPi IIEKTe-
yIli, MBICAJIbl MaTEPUANIBIK, KAPKBUIBIK, aKIMapaTThIK, alaMH JKoHe 0acKapyIIbUIBIK pecypcTap/blH LIeKTe-
YIIiT1, KeNicCo3/ep KYPridy MYMKIHAITIHIH a3/bIFbl, MalbI3IbIK MOJIIEpIeMeNep/IiH KOFapbUIBIFbl KOHE
T.0. OaliJIaHBICTBINIAFBIH KOCIMOPBIHApFa MHHOBAIMSIIAP/BI €HTI3y eTe Kypaenigen ecenteiai [11], Oipak
AKII toxiprbeciHe colikec IMaFbIH KOCIMOPBIHAAP MIEKTEYIl PECYPCTHIK MYMKIHAIKTEpre ue 00Jia OTHIPHIII,
YJIKeH ToyeKeliepMeH OalslaHBICThI MHHOBAIMSIIBIK KbI3MET CajlachlHIa JKOFaphl OEICEHMAITIK TaHBITHII
OTBIP.

OH1ipic KOCIOPBIHIAPbIHIAFEl WHHOBAILIMSIIBIK OCJICEHAUIIKTI Oackapy TEOPHSICBI MEH MOJEIbICpiH,
COH/Iali-aK TOKbIMa OHEpPKACiOl callaChIHBIH EpeKIIeNiKTepiH KeUIeHl 3epPTTEereHHEeH KeHiH camallaFbl
KOCIIOPBIHIAPIbIH MHHOBAIMSUIBIK OCJICeHIUTIrH OacKapyabiH Oelimaenren mouenin a3ipienik (Cyper 2).
TokbIMa KOCITOPBIHIAPbIHIaFbl MTHHOBAIMSIIBIK OCJICCH IIIIKTI OacKapy MOJIENi OHbIH OaceKere KaOlIeTTUIiriH
apTThIpyFa MYMKIHIIK OSpeTiH MHHOBALMSIIBIK MCsIap bl THIMII ICKe achIpy YIIiH OapiiblK KaXKeTTi ic-Ina-
pasiap/ipl KaMTybl THIC.

2-cyper OoiibIHIIA 013 YCBIHBIN OTHIPFAH TOKbIMA KOCIMOPBIHAAPBIHBIH WHHOBAIUSIIBIK OCJICCHIITINH
Oackapy MoJiei YIII KYpbUIBIMHAH TYPaJIbl:

* HHOBAIMSJIBIK MHPPaKYPBUILIMIBI OacKapy;

* HHHOBAIMSIIBIK YepicTepi Oackapy;

* MHHOBAIMSJIBIK OCJICEHAUTIK KOPCETKIIITEPiHIH YIEeCiH apTThIpY.

AJJIBIMEH OCBI YIII KYPBUIBIMHBIH KbI3METIHE TIKEJIeH JKayarThl TOKbIMA KOCITOPHIHBIH/IA HHHOBAIMSIIBIK
OesiceHUTIKTI 0ackapy OpTajbiFblH Kypy Kaxker. Ce0eOi MHHOBAILMSHBI KOCIMOPBIHHBIH 9p OeJimineci ©3
OETiHIIE YKYy3ere achIpa aiMaiibl, OYJI TepeH 3epTTeyiepal KakeT eTeTiH yaepic. COHABIKTaHIa KOCITOPhIHIA
WHHOBAILUSJIBIK HJICSHBI JKUHAYJaH OacTam OHBbI TOJIBIK ICKE achIpFaHFa JICHIHTT Ke3eHIe IKayarThbl
WHHOBAIMSIIBIK OCICEHAUTIKTI OacKapy OpTajbIFbl OOIYBI THIC.

Byt opTanblk TOKbIMa KOCINOPBIHBIHBIH MHHOBAIMSUIBIK KBI3METIHE IOy, WHHOBALUSUIBIK HICsUIapbl
€HTi3y KOHE oJlap bl MHHOBAIMSAFa alfHANIBIPY, MHHOBALMSUIBIK YIEPICTEri OPbIH ajFaH MoceJeNep/i Ienry
XKOHE T.0. KbI3METTepi aTKapaThiH 001a6l. OpTaiblKTa JKaHa OHIM/I d3ipiieyae 93ipiey KOMaHAalapbiH Kypy
kaxeT. CeOe0i MHHOBAIMSIHBI €HI'13Y KapKbIHABUIBIFBI OCBI KYPBUIFaH KOMaHJaNap/IblH KbI3METIHE TiKeIen
OaiinmanbicThl. bipak, OyJl OpTaIBIKTBIH KYPBUTYBI JKOHE OJ JKepJle KYMBIC iCTeTHIH MaMaHJapAbl ChIPTTaH
TapTy KOCIMOPBIHFA aTAPJIBIKTal KOCHIMILIA HIBIFBIH aJIbIIT KeJIMEY1 THiC. OUTKEHI KOChIMIIIA IIbIFbIHIAP/IbIH
Ke0er01 OHIMHIH HEMeCe KbI3METTIH ©31H/1IK KYHBIHBIH JKOFapbUIaybIHA aJIbII KEJICII.

CoHJIBIKTaH Jia )KaHa eHIM/I1 93ipJiey KOMaH/IaJ apbiH KYPY/ia dJIEMJIIK TOKIpHOe e KeHIHEH KOJIIaHbLIaThIH
Kpocc-(hyHKITMOHAT KOMaHIalapAbl KYpy OMICiHeH maijanany KaxkeT. Kpocc-(yHKIMOHAJIIBI KOMaH-
Jna — OyJl FBUIBIMHU 3€pTTeyJiep, MapKETHHT, KapiKbl, aJaMd pecypcTapibl JaMbITy *OHE Olepaisuiapiabl
0ackapy CHUSKTBI KOCIIOPBIHHBIH dpTYpIi (QyHKIIMOHAIBI OeiMICpiHIH KbI3METKepiiep TOObI, oiap Oenriii
0ip MocesieHI miemyre OaFbITTAIFaH XOHE OOJMIMICPAIH JKYMBICHIH YHIECTIpyaAi JKakcapTy, *KyHenmiK WH-
HOBaLIUSUIAP KYPY, *KaJlbl MoceJeNepl IIenry XoHe OM3HeCTe CHHEPrHsl Kypy YUIIH TON PEeTIHIE KYMbIC
icTenml.

Ochl  KpocC-PYHKIIMOHAN KOMaHAAJap/bl KYPYJbl aMepUKaIbIK (upmanapasiH 77 %-bl, €yponabiK
(dbupmanapasie 67 %-bl, )KaroH GpupMaiapeiHbiy 54 %-bl mavigananansl [12]. Kpocc-hyHKIMOHAI B KOMaH-
Jla OpTaK MakcaTKa »eTy YIIiH op TypJi KociOu Taxipubeci 6ap mamanmapsl Oipikripeni. OFaH YHBIMHBIH
OpTYpJIl JCHreMIIepiHiH OKUIIepl Kipei, Oipak TeK KaKeT OOJIFaH KaF/aiia FaHa KOCIOPhIH/A KOK MaMaH-
JapJbl CBHIPTTaH TapTy KapacThipbulaThiH Oouiajpl. Kasipri skarmaiija Kpocc-(QpyHKIMOHAIABI KOMaHaaaap
HapBIKTBIH T€3 ©3repeTiH KKETTUTIKTepiHe jKayar OepydiH eH THIMII )KoHe TyphIC MeXaHu3Mi OOJIBIN TaObI-
TaJIbI.
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- TokbIMa KoCINOPHBIH/Ia HHHOBAIMSUIIBIK OSJICEHILTIKTI OacKapy OpTalbIFbIH KYpPY - -

«3eptreynep xoHe o3ipaemenepre (R&D)» apuanran 6eniM Kypy HeMece TOKbIMA
caachlH/1a FBUIBIMH 3€PTTEYNIEP KYPri3eTiH yHUBEPCUTETTEPMEH, FHIIBIMU - 3€PTTEY
MHCTUTYTTAPBIMEH, LICTEI/IIK 36PTTEY OPTaIbIKTAPbIMEH BIHTHIMAKTACTBIK OPHATY
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Bi3nin jkaHa eHIMJI HeMece KbhI3METTI 93ipjiey KOMaHAalapblH KypyJaa Kpocc-(QyHKIMOHAIIbI KOMaH I
O/IICIH YCBIHYBIMbI3 OTAH/IBIK TOKbIMA KOCITOPBIH/IAPIH/IA )KOFaphI/a aTalFaH MHHOBALMSHBIH 4 TYPiHJIE ICKe
aceIpyna aca Kaxet jgen ecenrteiimiz. Ce0edi TOKbIMa KOCITOPHBIHA MHHOBAIMSIHBIH 9pOip TYPiH €HTi3Y/iH
©31HJIIK epeKIIeIiKTepl Oap. ATam aiTcak, OHIMJIIK MHHOBAIMSHBI €HII3Y YIIIH TOKbIMA CAJaChIHBIH OUIIK-
TI MaMaHJapbl KaxeT 0o0Jica, MPOIECTIK WHHOBALMSHBI €HTI3y YIIIH TEK TOKbIMA CaJlaChlHJa FaHa eMec
TEXHOJIOTUSJIBIK ©3repicTep/li, 3aMaHayd OHJIPICTIK jKaObIKTap/bl KOJJIaHA ajaThlH, COHBIMEH KaTap
OarapiaMaiblk KaMTaMachl3 eTyJIerT e3repicTepii TYCIHeTIH MaMaHAap KaXeT, ajl MApKETHHITIK HHHOBA-
[USIHBI €HTI3y YIIIH TOXKIpHOei, calaHblH epeKIICTIKTePIiH KeTIK MEHrepreH MapKeToJIor MaMaHIap KaxerT,
COHBIMEH KaTap YWBIMIACTHIPYIIBUIBIK WHHOBAIMSHBI €HTI3y YIIIH KOCIMOPBIHHBIH ICKEPIiK TIXipuOeciH,
YKYMBIC OPBIHJIApbl MEH CHIPTKBI OaiiiaHbIcTap bl YHBIMAACTHIPYAA )KaHa YIUBIMIACTBIPYIIBUIBIK 9JIICTI €HTi3y
YILIiH MBIKTBI MEHEJDKepJiep KaxeT O0Jabl.

Y CBIHBUIBIT OTBIPFAH MOJZEJBAETT OipiHII KYPBUIBIMHBIH (DYHKIMOHAIIBIK MIiHACTTEPIH KapacThIPaThiH
0oJicak, TOKbIMa KOCIMOPBIHAAPBIH/IA MHHOBALMSUIBIK HH(PAKYPBUTBIMABIOACKAPY OYJ1 MHHOBAIMSIIAPbI iCKe
achIpyFa KOJIalIbl JKaraai xacaiiapl. Kazipri oTaHIbIK TOKbIMA KOCITOPBIHAAPHI KaFIaliblH/1a HHHOBAIUSIIBIK
UHQPaKYpBUIBIMIIBL OacKapy/a Keyeciiepre KoHia 06y KakeT: OipiHIIiIeH, TOKbIMa OH/IIpiCiHe KAKETT 3a-
MaHayH Kypaj-KaOJbIKTapMEH KaMTaMachl3 €Ty, OMTKeHI eCKi Kypasl->kaOIbIKIIeH HHHOBAILIUSHBI iCKE achIpy
KYpJIeli MaceJie, eKIHIIIIeH MHHOBAIMSUIBIK YIEPICKe KaThICAThIH KapJiap bl Jaspiiay/ibl, KaiTa gaspiayabl
YKOHE OJIAp/IbIH OUTIKTLNITIH apTTHIPY bl YHBIMAACTBIPY, OYJT KOCIMOPBIH OACHIBUTBIFBI TApalbIHAH KAMTAaMAachl3
eTUTYl KaKeT, YIIIHIIeHHHHOBAMsIIapAbl d3ipiey OolbiHIIA «3epTreynep koHe dzipinemenepre (R&D)»
apHasiFaH OeiiM Kypy. MyHa ecKepileTiH karaai ipi >KoHe KONTereH opTa TOKbIMa KOCIOPBIHIAPhI YIIiH
«3eprreynep xone a3ipiaemenepre (R&D)» apuanran 6esiM Kypy Kaxer, ce0eOi ojlap/IblH aTajaraH 0eimMIi
alryFa aJNieyeTi JKeTe/ i, all KeHOip opTa KoHe MIaFbIH KOCIMOPBIHAAD YIIiH OHJIal 06JIiM alryFa MyMKiHIJIIT1 )KOK
00J1ybl MYMKIiH, ce0€01 OFaH KOCBIMIIIA KapaskaT KaKeT, 9CIpece OTaH/IbIK IaFbIH TOKbIMA KCIIOPBIHIAPbIH/IA
OHJail MyMKiHIIK *OK. COHIBIKTaH Ja «3eprreynep xkoHe d3ipiemenepre (R&D)» apHanran 6exiMm Kypyra
MYMKIHZIT JKOK KeHOip opTa »oHE IIAFbIH KOCIMOPBIHIAp YUIIH apHaiibl 3epTTeyliep OeniMiH amman-ak,
TOKbIMa CajlaChbIHJa 3ePTTeyJIep JKYPri3eTiH YHHBEPCUTETTEPMEH, FHUIBIMH 3€PTTCY MHCTUTYTTapPHIMEH He-
Mece IIETENIiK 3epTTey OPTAIBIKTAPBIMEH BIHTHIMAKTACTHIK OpPHATY YCHIHBUIABL. «3epTTeysiep JKoHE
asipsiemenepre (R&D)» apHanraH OesiMHIH HETi3ri KbI3METIHE JKaHAa HEMECE alTapJIbIKTal KEeTULIIpiiIreH
OHIM TYpIIEpiH 33ipiiey, OHIM OHJIpY, JIOTHCTUKAHBIH JKaHAa OJMICTEepiH EHri3y, OHIMHIH AW3aliHbIHAA He-
Mece KalTaMachlHJla, OHbl KOHMaliay, HapbIKKa IIbIFapy HeMece cary OarachlH Oenrijeyie eneyil Typie
e3repTyJiepMeH Koca, MapKeTUHITIH KaHa 9JICIH eHri3y, KOMIAHHUSHBIH iCKepIiK TOKIpHOEeCiHIe, KYMBIC
OpBIH/IAPBIH YHBIMJACTHIPYJAa HEMECe CHIPTKbI KaThIHACTapAa jKaHa YHBIMAACTBIPYIIBUIBIK O[ICTiI €HTi3y
OolibIHIIIA 3epTTeyIIep KYPri3y )KYMBICTaphl Kipei.

Kenrteren 3eprreynepne WHHOBAUMSHBIH 4 TYpiH ekire OeJil: TEXHOJIOTHSUIBIK (OHIM JXOHE Mpolle-
CTIK) WHHOBAIMSl JKOHE TEXHOJOTHMSIIBIK eMec (MapKeTHHTUIIK »KOHE YHBIMAACTHIPYIIbUIBIK) WHHOBA-
s Jien Kapacteipansl [13; 14]. KocinopsiHaap kel »karjaiijla MHHOBAIMSUIBIK OCJICEHIUIIKTI apTThIpy/ia
TEXHOJIOTUSIBIK MHHOBAIUSIFA KOOIPEK KOHIJI 06JIiIl, TEXHOJOTHSIIBIK eMeC HHHOBALIMSIAPIbl €JIeMEH yKaTalbl.

ConjibikTania 013/iH OHBIMBI3IIAKICIIIOPBIHHBIH WHHOBAIUSUIBIK OCJICCHILIITH OacKkapyua Korapblia
aTarl OTUINeH MHHOBALMSUIAP.IbIH 4 TYpiH Jie Oiplieit KapacTeIpy KaxeT Jen ecenteiimMiz. Cebedi TokpIMa caa-
Chl OOMBIHIIIA CTATHCTHKAIBIK KopceTKimTepae (1-kecTe) Tek OHIMAIK JKOHE MPOIECTIK MHHOBALMS OOMBIHIIA
MoJliMeTTep FaHa 0ap. byJt ic JKy3iHe TOKbIMa KOCIMOPBIHAAPBIH/Ia MAPKETHHITIK KOHE YHBIMIACTHIPYIIBUIBIK
WHHOBAIIMSUIAPIBIH JKOKTBIFBIH Kopcereai. OTaHABIK TOKbIMAa KOCIMOPBIHAAPBIHIA WHHOBAIMSJIBIK OelceH-
JTiKTI OacKapy OpTaJbIFbl MAPKETHHITIK JKOHE YHBIMIACTHIPYIIBLUIBIK MHHOBALIMSUIAP/IBI €HTI3yTe Jie KoOipek
MoH Oepyi Kaxer.

Y CBIHBUIBIN OTBIPFAH MOJIEJBJCT] EKiHINI KYPBUILIMHBIH (DYHKIIMOHATABIK MiHAETTEPIH KapacThIPaMbI3.
TokbpIMa KOCIMOPBIHAAPBIHAA WHHOBALMSJIBIK OCJICEHAUIIKTI 0acKapyna Herisri acmnektuiepiy Oipi
WHHOBALIMSUIBIK WJAGSUTapbl XKYHeNi Typle ecenke aimy OoJbll Ta0butafbl. SIFHH, KOCIMOPBIHHBIH JpOip
KBI3METKEPIHIH WHHOBAIUSUIBIK HJCSIaphl SCKEPUTYl KaKET MKOHE KbI3METKEPJICp/iH 63 HIesIapbhlH iCKe
aceIpyra MYMKIHAIri Oomysl THic. Mpicansl, Google KOMMaHWSCHIHBIH OapiblKk WHXKEHEpJepl KYMbIC
yakbIThIHBIH 20 %-bIH 03 HESICHIH KY3€Te achIpyFa JKyMcaii anajpl exeH [ 12]. OUTKeHi ”HHOBAIMSHBI CHIPTTaH
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OKEJIII EHI'13TeHHEH Iopi, KOCIMOPBIHHBIH 63 1IIIHEH IIbIFaThIH 00JICa, 0JI AJIJIC Kai1a TUIM/II, 9p1 KOCIITOPhIHFa
y3aK Kbuigap 0oiibl TaObIc okeneTiHi co3ci3. COHABIKTaHa KOCIOPBIH 63 KbI3METKepIIepiHiH OiniM AeHreliH
YHEMI apTThIPBIN OTHIPYbI MaHBI3/bI, Ce0e0l MHHOBAIMSUIBIK HJISSUTAP/IbIH HET131 - Ka3ipri 3aMaHFbl YpicTep i
YKOHE OCBI CaJIaIaFbl COHFBI KAaHAIBIKTAp/Abl Oy OoJbIl TabbuIaabl. KocinopbiHaap YIiH Tarbl Oip MaHBI3AbI
MIHJIET — KbI3METKEpJIepAl Karjalira coiikec nadbiHnay [15]. SIFHM KoCIMOpPBIH KbI3METKEpJIepl cajiajarbl
e3repicrepre OeiiM 0OJTYbI KaKeT.

Tarbl Oip MaHBI3/IbI ACIIEKT — TOKbIMA KACIIOPBIHBIHBIH KbI3METKEPJIepiH bIHTAAHABIPY. KbI3MeTkepep
MHHOBAILUSJIBIK HICsIap bl Oiyian TaOdyra bIHTAIbI 00Jybl THIC. bIHTaBI KbI3METKEpJIEpl 0ap KACIOphIHIAp
e3repicrepre jxakchl Oeitimzene anapl. Kpl3MeTKepIepiH bIHTAChIH apTTHIPY — KYLITEpi Oemicy 1iH eH rnai-
JaJIbl TocuTl. byl amamuapibiH ©31H-631 OaranaybiHa, KOCBIMIIA KYII-)KIrepiHe, MIHACTTUIIN MeH ©3iHe-031
CEHIMJIUTITIHEe, KAThICY CE3IMIH JKOFapbLIaTyFa JKOHE HOTIIKECIH/IC MHHOBAIMSIHBI apTThIPYFa YKOHE JKYMbBIC
HOTHKeIepiH xKakcapTyra okeneni [16]. Kocimopblnaa HHHOBAIMSIIBIK UesuIapra 0aca Hazap ayAapbulaThiH
BIHTAJIAHABIPYIIB PECMU JKOHE OeHpecMHTETIri 0OTybl KaKeT. Y31iK WHHOBAIMSIIBIK HIEs uerepiepi Mapa-
naTTanysl Thic. O yIIiH KOCIMOPbIHIA KBI3METKEPIIEP/IiH UACSCHIH OaralaiiThIH OeNrin KpuTepuisiep 60ybl
KEpek.

Y31k Jen TaHbUIFAaH WHHOBALMSUIBIK MJEsUTapFa jKaH-KaKThl TaJ[ay KYpri3il, oiapibl KOCIMOPBIHHBIH
IIIKI JKOHE CHIPTKbI OpTachl OOMBIHINIA dCEpiHE caparTama KYprizy KaxeT.ITHHOBAIIUSIIBIK KbI3MET opKalllaH
TOyeKeJIJIepMEH OaiiaHbICThI OOJIFAH/IBIKTAH, OHIIPICTI MOJIEPHU3ALIMSAIAYFa YMTHLUTY HEMECe OHIMHIH KaHa
TYPiH HTepyre YMTBUTYJaH OYpbIH, aIbIMEH TEPEH TajJay KYprizy kepek. IHHOBAIMSIIBIK HAesIapabl ipik-
Teyi 6acTamac OypbIH HHHOBAIMSJIBIK HAPBIKTAFbI XKaFIaiiFa 10Ny jkacay KaxeT. AJIZBIH ala TeXHUKaJIbIK-
9KOHOMHKAJIBIK Oara Oepe OTBHIPBIIL, )KaHa OHIMJII iICKe achIpy IIBIHIBIFBIH XXOHE OHBIH OPBIH/IBUIBIFBIH HAKTHI
Taljay KaxeT, aJl KOJIalChl3 HOTIHKeNep OONIFaH XKaFaaiaa ocbl MHHOBAIMSIIBIK KOOAHBI iCKe achlpynan 6ac
TapTy Kepek. Erep MHHOBALMSUIBIK HIIESTHBI ICKE achblpy MYMKIH 00Jica, KOCIOPBIHHBIH IIIKi OPTACHI, dJIeyeTi
caif kejeriH Ooica, OHAA CBIPTKBI OpTa OOWBIHIIA, ANJABIMEH OJCEKEeNECTEep/iH JKarJaiblH Oaranay, jkaHa
OHIM/II HApPBbIKKA IIBIFAPY/IBIH SJICTePI MEH TOCUIIEPIH aHBIKTAy, COHAW-aK QJICYeTTI TYTBIHYIIBLIAPIABIH
KaXKETTUTIKTEpi MEH MYMKIHJIKTEPiH 3epTTey KaxeT.

CoHbIMEH KaTap MHHOBAIMSUIBIK UICSHBI ICKE achIpyIaToyeKeiep i Oaraiay ®oHe Ou3Hec-)xocnap Kypy
KYMBICTapBIH KYPrizy KaxeT. Toxipubenik yiri kacay, TeCTiIey KYPridy, TYThIHYIIBUIAPIBIH aiTKaH KeM-
LIUTIKTEPi MEH TIJIEKTEPiH aHBIKTAY, OHAIPICTIK MYMKIHIIKTEP/Ii €CKePY, KAPKbIIBIK erKeH-Ter ke On3Hec-
Taljay Kyprizy, MHHOBAIMSIHBIH SKOHOMHKAIIBIK THIMIUTITIH Oaranay, COHbIHa HHHOBAIMSIIAPIbl KOMMEp-
LUUSUIAHABIPY Typalbl HIenTiM KaObuIay,01aH KeHiH TOJIBIK KeJIEM/Ii OHAIPICTI iCKe KOCY apKbIIbl Tayapiapbl
(KpI3METTEpli) HApbIKKA IIBIFApyFa OOabl.

Y CHIHBUIBIN OTHIPFAH MOJEJBICT] YIIHII KYPBUIBIMHBIH (DYHKIIMOHAIJIBIK MIHICTIHE KOCIIOPBIHIAFbI
WHHOBAIMSJIBIK OCICEHITIK KOPCETKIIITEPiHIH YIeCiH apTThIPBIN OTHIPY *KaTaabl. TOKbIMa KOCIOPBIHBIHA
WHHOBAIIMS €HT1311iM, OJI iICKe achIpbliia OacTaFraHHAH KEHiH OHbI YHEMI KaJaraliall, >KeTUIIPIN OThIPY KaXkKeT.
Cebe61 MHHOBANMSUTBIK KbI3MET OYJI TeK YaKbITIIA ic-IIapa emec, y3AiKci3 yaepic 00iybl THiC, COHABIKTaHa
KocinopbIHHBIH kanmbl KbizmeTinae F3TKK ynecin apTTeipy, )KOHENTUINCH OHIMHIH KOJIEMiH/1e HHHOBAIUSIIBIK
OHIMHIH YJIECIH apTThIPY, OHJIpiC YIEPICiH KEeTUAIpyre OarbITTaaFaH >KYMBICTapbl )KYPTri3y, MApKETUHI TiH,
KBI3METTI YHBIMIACTBIPYIBIH JKaHa 9JIICTEPIH SHI131M OTHIPY KaXkeT.

TokbIMa KOCIMOPBIHAAPBIHAA OacTalKbl WHHOBAIMSUIBIK W] OChIHIAN YICpICTepJCH OTKCHHEH KeHiH,
HMHHOBaIUSJIAP/Ibl KAPKBIHJIBI 1CKEe achipyFa MYMKIHAIK Oepeai. Ochl aTanraH yAepiCTiH OapJibIFbIH TOKbIMA
KOCIOPBIHBIH/IA KYPBIIFAaH MHHOBALMSUIBIK OEJICEHAUTIKTI 0acKapy OpTajbIFbl 03 JKayalKepUIIiriHe alblll,
OakpuIan, 0aCKaphIl OTHIPYbI KaXKeT.

MyHBIH 09pi KOIT YaKbITThI KXKET eTe/li, Ke3-KeJTeH KaTeliK YIKeH MBbIFbIHIapFa dKelyl MyYMKiH. OpHHE,
WHHOBAIMSTIAPAbI TaOBICTBI iCKE achlpy KOCIOPBIHIAP YINiH KaHa MYMKIHIIKTep amaibl, Oipak KenrereH
KOCIMKepJiep MHHOBALMSUIBIK KBI3METTI iCKE achIpyJlaFbl KHBIHIBIKTAD MEH TOYEKEeNJepAl eCKepe OTBHIPHII
OHBI XKY3€ere achlpyra TanmnbiHOai1bl. COHIBIKTaHIa OTAHIBIK TOKBIMa KOCITOPBIHAPBIHAa HMHHOBAIIHSIIAP b
YKOFapblJ1a YChIHBUIFaH MOJIEIb aPKBLIBI ICKE aChIPY, OJIap IbIH MHHOBAIMSUIBIK OCICEHAIITIH THIMI1 OacKapyFa
OH CEMNTITrIH TUTI3€eal Aell eCelTenMis.
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KOPBITBIHbI

Enimizaeri TokpIMa KocimoOpbIHAAPHI IOCTYPITl OHIIPICIH e3repTil OapbIHIa 63 OHAIpiCiHe, KBI3METiHE HH-
HOBAIIMSIHBI €HT13yli 0acThl MaKcar eTyi KaxkeT. OWTKeHi OYTiHTi TaH/a 09CEKEeNeCTIKTe apThIKIIBLUTBIKKA Ue
00y I6IH OipAeH-01p YKOITBI OYIT KOCITOPBIHFA MHHOBAIUSIIAP,IHI €HT'13Y OOJIBIT TA0BLIATHIHBI TYPAITBI AKOFAPHIIA
aiTei oTTiK. COHBIMEH KaTap MHHOBAIMSUIAPBI CHIPTTAH OKEIIN CHTI3TCHHEH TOpPi KOCITTOPBIHHBIH 63 iITiHeH
IIBIKKAH Y3/1K WHHOBALMSIIBIK MJISSIapAbl SHI13yIiH THIMAUIIT KeOipek. O yIIiH TOKbIMa KOCIMOPBIHIAPHI
©3 KbI3METKEPJICPIH BIHTATAHJBIPY TETITIH KaJBINITACTHIPYbI KaxeT. VIHHOBAIMSUIBIK HJSSHBI 1C KY3iHJE
WHHOBAIIHUSAFa alHANJBIPY OYJI KOI YaKbITTHI JKOHE KOMAaKThl PecypcTapibl KaKeT eTeTiHl OeNriii, COHPIMEH
KaTap KYTLJIT€H HOTIIKETe KOJI JKETKi3y VIIiH OJI Yepic KOFaphl KayaIrKepIIJIiKIIeH jKy3ere achbIpblTy KaXeT.
Ce0e0i mHHOBANMS OYJI KOCIMOPHIH YIIH KaHAIBIK OOTFaHIBIKTAH OHBIH TOYEKENl Je KOFaphl OO Ke-
neni. 3epTrey OapbIChiHa OYTiHTI TaHIa OTAHIBIK TOKbIMA KOCIMOPBIHAAPIa WHHOBALIUSIIBIK OCJICEHIUTIKTI
OackapyIbIH HAKThI MOJIEI JKOK eKeHiri Oenrim 0oimbl. COHBIKTaHAa TOKBIMA KOCITOPHIHIaphIHA HHHOBA-
LUSHBI €HTI3y/Ie KOHE OH HOTIDKE KOPCETKeH WHHHOBANWSIAPIBl KAPKBIHIIBI iCKE achIpyla KOCIMOPHIHHBIH
WHHOBAIMSIIBIK OCJICCHAUTITIH OacKapyIblH MOACIIH 931pJiey KaKETTUIITT aHBIKTAIABI. 3epTTEyMiH MaHbI3IbI
HOTH)KECI YCHIHBUIFAH MOJIEJbJC TOKbIMA KOCIIOPBIHJIAPBIHIA WHHOBAIUSUIBIK OCJICEHIUTIKTI Oackapy
OPTAJIBIFBIH KYPY YKOHE MHHOBAIIMSIHBI ICKE aChIpaThlH KOMaHJANap bl KalIbIITaCThIPYIaFbl Kpocc-(yHKIIH-
OHAJ/IBI KOMaH/1a dJIiCiH KoJaHy OO TaOblIaabl. KocimopslHAaFsl MEHEDKMEHT WHHOBAIIUSIIBIK, OCJICeH-
TTIKTI OacKapy caylachiHaa MaHbI3IbI. MIHHOBAIMSIIAP BT TAOBICTHI iICKE aCHIPYABIH HET13T1 IMapThl HHHOBAIIN-
sUIApJIbl KYPY YIIIH JKayanKepIIuIiKTi OpTaHbIH 00JIybIMEH CHITATTAIAIbI.

OJEBUETTEP TI3IMI

1. Tumepes A. B. PazuTre MeTo10B ynpaBiieHUs] HHHOBAIIMOHHON aKTUBHOCTBIO npennpusituii // Tpanc-
noptHoe Aeno Poccun. —2009. — Ne 7. — C. 22-24.

2. «Kazakcran PecrmyOnuKkachlH WHIYCTPHUSUTBIK-MHHOBAIMSUTBIK AaMbITyAbiH 2020 — 2025 xpuimapra
apHaJFaH MeMJICKeTTik 6araapiaamackly Kazakcran PecryOmmkacs Y kiMeTiHiH 2019 x)bUTFSI 3 1 )keNTOKCaHIaFbI
Ne 1050 xayunwicel / Opinet [web-noptai]. — 2019. — URL: http://adilet.zan.kz/kaz/docs/P1900001050 (kapay
yakbIThl: 04.01.2021).

3. Pazilov G.A., Ivashchenko N.P., Bimendiyeva L.A., Aitymbetova A.N. Textile industry: issues of
managing the growth of innovative activity in enterprises // Polish journal of management studies. — 2020. —
Vol.21. — Nel. — P. 297-315. — DOI: 10.17512/pjms.2020.21.1.22

4. Oslo Manual Guidelines for colltcting and interpreting innovation data. Thirdedition.OECD 2005. — 163 p.

5. CoraukoBa K. 1. B3aumocBsi3b Mexy HHHOBAILIMOHHOM CPeloi U cucteMoil ynpasieHus // BecTHuk
MockoBckoro ynusepcutera. JkoHoMuka. — Cepust 6. —2013. — Ne5. — C. 21-32.

6. Oslo Manual Guidelines for colltcting, reporting and using data on innovation 4 th edition. — OECD,
2018. - 254 p.

7.Lendel V., Hittma S., Siantova E. Management of Innovation Processes in Company. Procedia Economics
and Finance. —2015. — Ne 23. — P. 861-866. — DOI: 10.1016/S2212-5671(15)00382-2.

8. KazakcTaHHBIH FBUTBIM JKOHE HHHOBAIMSUTBIK KBI3METI [ DIeKTpoHIBIK pecypc] // Kasakcran PecmryOim-
kacel CTpaTerusiblK jKocmapiay koHe pedopmaiap areHTTITiHIH ¥JITTBIK CTaTHCTHKA Oropockl [web-caifr].
—2012-2019. — URL: https://stat.gov.kz/edition/publication/collection (kapay yaxsiTsl: 10.01.2021).

9. Kazakcran PecnyOnukacs!l ¥ITTBIK SKOHOMHUKA MUHUACTPIIriHiH CTaTHCTUKA KOMUTETI TOPaFachbIHbIH
2016 xputrst 6 Kazanmars! Ne 232 Oyitpsirs! // Opinet [web-mopran]. — 2016. — URL: http://adilet.zan.kz/kaz/
docs/V1600014404/history (kapay yakseiter: 08.01.2021).

10. 3apyOexKHbIi ONBIT TOCYAAPCTBEHHON MOJACPKKM WHHOBAIIMOHHBIX MAJIBIX U CPEIHUX TPEANIPUATHH
[Onexrponnslii pecypc] // KO®IIIT [web-caiit]. — 2016. — URL: https://https://kfpp.ru/analytics/material/
innovation.php (mata o6pamenus: 18.01.2021).

11. Tudor L. Change in Textile and Clothing Industry // Industria textila. —2018. — Vol. 69. — Ne 1. — P. 37-
43. - DOI: 10.35530/IT.069.01.1449.

12. ummuar M. A. TeXHOJOTHSUIBIK WHHOBALUSJIAp/IaFbl CTPATETUSIIBIK MEHEPKMEHT. beciHii Oachl-
abeM. — A.: ¥ATTBIK aygapma Oropocsl, 2019. — 378 6.

Ne 2 (137) Volume 2 No. 137

51



YJITTBIK SKOHOMUKA: TAMY BAT'BITTAPBI
NATIONAL ECONOMY: DEVELOPMENT VECTORS

13. Oluwaseun O. M., Opeyemi A. Yu., Oluwaseun A. A. Harnessing Technological and Non-technological
Innovations for SMEs Profitability in the Nigerian Manufacturing Sector / American Journal of Business,
Economics and Management. —2016. — Ne 4 (4). — P. 75-88.

14. Ab Rahman Z. N., Ismail N., Rajiani I. Challenges for managing non-technological innovation: a case
from Malaysian public sector // Polish journal of management studies. — 2018. — Vol. 17. — Ne 1. — P. 7-16.
—DOI: 10.17512/pjms.2018.17.1.01.

15. Slusarczyk B., Haque, A.U. Public services for business environment: Challenges for implementing
industry 4.0 in polish and canadian logistic enterprises / Administratiesi Management Public. — 2019. — Ne 33.
—P. 57-76. — DOI: 10.24818/amp/2019.33-04.

16. Yazdanifar M. Effect of Social Capital on Innovation: A Mediating Role of Employee Motivation //
Engineering, Technology & Applied Science Research. — 2018. — Vol. 8. — Ne 4. — P. 3098-3102. — DOI:
10.48084/etasr.1730.

REFERENCES

1. Timerev A. V. (2009), «Razvitie metodov upravlenija innovacionnoj aktivnostju predprijatij»,
Transportnoe delo Rossii,. No 7, P. 22-24 (in Russian)

2. “Kazakstan Respublikasyn industrijalyk-innovacijalyk damytudyn 2020 — 2025 zhyldarga arnalgan
memlekettik bagdarlamasy. Kazakstan Respublikasy Ukimetinin 2019 zhylgy 31 zheltoksandagy Ne 1050
kaulysy” (2019), available at: http://adilet.zan.kz/kaz/docs/P1900001050 (accessed: January, 04, 2021) (in
Kazakh).

3. Pazilov G. A., Ivashchenko N. P., Bimendiyeva L. A., Aitymbetova A. N. (2020), “Textile industry:
issues of managing the growth of innovative activity in enterprises”, Polish journal of management studies,
Vol. 21, No. 1, P. 297-315, DOI: 10.17512/pjms.2020.21.1.22.

4. Oslo Manual (2005), “Guidelines for collecting and interpreting innovation data”, 3" edition, OECD, 163 p.

5. Sotnikova K. 1. (2013), “Vzaimosvjaz' mezhdu innovacionnoj sredoj i sistemoj upravlenija”, Vestnik
Moskovskogo universiteta, 6" edition, No. 5, P. 21-32. (in Russian).

6. Oslo Manual (2018), “Guidelines for colltcting, reporting and using data on innovation”, 4th edition,
OECD, 254 p.

7. Lendel V., Hittma S. & Siantova E. (2015), “Management of Innovation Processes in Company”,
Procedia Economics and Finance, No. 23, P. 861-866, DOI: 10.1016/S2212-5671(15)00382-2.

8. “Kazakstannyngy'ly'm zhane innovacziyaly 'kky'zmeti'” (2012-2019), Bureau of national statistics of
the Agency for strategic planning and reforms of the Republic of Kazakhstan, available at: https://stat.gov.kz/
edition/publication/collection (accessed: January 5, 2021) (in Kazakh).

9. “Kazakstan Respublikasy Ulttyk jekonomika ministrliginin Statistika komiteti toragasynyn 2016 zhylgy 6
kazandagy Ne 232 bujrygy” (2016), available at: http://adilet.zan.kz/kaz/docs/V1600014404/history (accessed:
January 8, 2021) (in Kazakh).

10. “Zarubezhny'j opy't gosudarstvennoj podderzhki innovaczionny'kh maly kh i srednikh predpriyatij”
(2016), available at: https://kfpp.ru/analytics/material/innovation.php (accessed: January 18, 2021) (in
Russian).

11. Tudor L. (2018), “Change in Textile and Clothing Industry”, Industria textile, Vol. 69, No.1, P. 37-43,
DOI: 10.35530/IT.069.01.1449.

12. Melisa A. (2019), “Tekhnologiyaly 'k innovacziyalardagy' strategiyaly'’k menedzhment”, 5™ edition,
Ultty 'k audarma byurosy’, Astana, 378 p. (in Kazakh).

13. Oluwaseun O. M., Opeyemi A. Yu. & Oluwaseun A. A. (2016), “Harnessing Technological and Non-
technological Innovations for SMEs Profitability in the Nigerian Manufacturing Sector”, American Journal of
Business, Economics and Management, No. 4(4), P. 75-88.

14. Ab Rahman Z. N., Ismail N. & Rajiani 1. (2018), “Challenges for managing non-technological
innovation: a case from Malaysian public sector”, Polish journal of management studies, Vol. 17, No. 1,
P.7-16, DOI: 10.17512/pjms.2018.17.1.01.

ISSN 2224 - 5561 Central Asian
52 Economic Review




HAIMOHAJIbHA A1 DKOHOMUMKA: BEKTOPBI PA3BBUTUS
NATIONAL ECONOMY: DEVELOPMENT VECTORS

15. Slusarczyk B. & Haque A. U. (2019), “Public services for business environment: Challenges for
implementing industry 4.0 in polish and canadian logistic enterprises”, Administratiesi Management Public,
No. 33, P. 57-76, DOI: 10.24818/amp/2019.33-04.

16. Yazdanifar M. (2018), “Effect of Social Capital on Innovation: A Mediating Role of Employee
Motivation”, Engineering, Technology & Applied Science Research, Vol. 8, No. 4, P. 3098-3102, DOI:
10.48084/etasr.1730.

MODEL OF MANAGEMENT OF INNOVATION
ACTIVITY OF TEXTILE INDUSTRY ENTERPRISES

G. A. Pazilov", B. S. Kulbay?, A. N. Aitymbetova?

'Al-Farabi Kazakh National University, Almaty, Republic of Kazakhstan
M. Auezov South Kazakhstan University, Shymkent, Republic of Kazakhstan

ABSTRACT

The purpose of the research is to develop a model for managing the innovative activity of textile enterprises
in Kazakhstan, taking into account the study of foreign experience, scientific works in the field of managing
innovative activity, and also taking into account the peculiarities of the functioning of domestic textile
enterprises.

Methodology — the article uses generally accepted scientific methods of analysis and synthesis, methods
of comparison, generalization of research results, methods of expert assessment. We also used a systemic and
integrated approach to the study of management problems and the development of socio-economic processes
in society.

Originality / value of the research. Most of the textile enterprises in the Republic of Kazakhstan are small
and all of them belong to the private sector. Despite various measures of state support, the competitiveness
of domestic textile enterprises remains at a low level. Therefore, in order to increase the competitiveness of
textile enterprises, it is necessary to stimulate their innovative activity. The article examines the need to create
a management model for effective management of innovative activities of domestic textile enterprises.

Findings. A model for managing innovative activities of textile enterprises has been developed. The model
proposed by the authors provides for the creation of a center for the management of innovative activities of
textile enterprises and the use of a cross-functional integrated method when forming a team of employees
implementing innovations. According to the authors, this will have a positive impact on increasing the
competitiveness of domestic textile enterprises.

Keywords: innovation, textile industry, innovation activity, management model, cross-functional team,
innovation infrastructure.

Ne 2 (137) Volume 2 No. 137

53



YJITTBIK SKOHOMUKA: TAMY BAT'BITTAPBI
NATIONAL ECONOMY: DEVELOPMENT VECTORS

MOJEJb YIIPABJEHUS NHHOBAIIMOHHON AKTUBHOCTBIO
NPEJANPUATAN TEKCTUJIbHOM MPOMBINIJIEHHOCTH

I'. A. ITazuaos", b. C. Kya6aii?, A. H. AliTbiM0eTOBA>

'Kazaxckuit HallMOHABHBINA YHUBEPCUTET UMeHH anb-Dapabu, Anmarsl, Pecriyonuka Kazaxcran
10sxkuHo0-Kazaxcranckuii yauepcureT uMenn M. Ayesosa, [lIeimkent, Pecry6nnka Kasaxcran

AHHOTALNUSA

Lenvio uccnedosanus siBisieTcs: pa3paboTKa MOJCTH YIPABICHUS HHHOBAIIMOHHOM JIEATELHOCTHIO TEKC-
TUIILHBIX Tpeanpuatuii Kazaxcrana, ¢ ydeToM U3ydeHHUs 3apyOeKHOTO ONbITa, HAYYHBIX TPYJIOB B 00JIacTH
YIpaBJICHHUs] HHHOBAIIMOHHOMN JEATEIILHOCTHIO, 4 TAKXKE YUUTHIBAsI 0COOCHHOCTH (DYHKIIMOHUPOBAHHS OTEUE-
CTBEHHBIX TEKCTHIIBHBIX TPEANPUSTHA.

Memooonozcus — B cTaThe UCIOIB30BAHbI OOIIETPUHSATHIC HAYYHBIE METOJIbI aHAIHM3a M CHHTE32, METO/IbI
COTOCTABIICHHSI, 0000IIECHHSI PE3yTbTATOB HCCIICAOBAHMS, METOJIbI KCIIEPTHOM OleHKH. TaKke UCIOIb30Ba-
JIUCh CUCTEMHBIN M KOMILICKCHBIH MOJIXO/IbI K HCCIICAOBAHMIO MTPOOIIEM yIIPaBICHHS U PA3BUTHSI COIIMATBHO-
9KOHOMHYECKHX MPOIIECCOB B OOIIIECTBE.

Opueunanvriocms / YeHHOCMb UCCIe008aHUs. — OOJBIMTUHCTBO TEKCTHIIBHBIX TIPEANPUATHI B PecmyOmmke
KazaxcraH sBISIOTCS MAIBIMU, U BCE OHU OTHOCSTCS K YaCTHOMY CeKTOpy. HecMoTpst Ha pa3iindaHbie Mephbl I'o-
CYJIapCTBEHHOM MOJIICPIKKH, KOHKYPEHTOCITOCOOHOCTh OTEYECTBEHHBIX TEKCTHIIBHBIX MPEIPUSITHIA OCTACTCS
Ha HU3KOM ypoBHe. [103TOMy JUIsl MOBBIIIEHHUS] KOHKYPEHTOCIIOCOOHOCTH TEKCTHIILHBIX MPEINPUATHI HE0O-
XOJMMO CTUMYJIMPOBATh UX HHHOBAIMOHHYIO aKTHBHOCTb. B cTaThe McciemyeTcst He0OX0AMMOCTh CO3aHuUs
MOJIENIN yIipaBJieHus s 23Q(HEeKTHBHOTO YIIpaBIeHNs MHHOBAIIMOHHOW JICSATEIbHOCTHIO OTEUECTBEHHBIX TEK-
CTHJIBHBIX TPEIPUATHH.

Pesynomamul uccaedosanus. Pazpaborana Mojeib YIpaBlIeHUsT WHHOBAIIMOHHOM JEATENLHOCTHIO TEKC-
TWIBHBIX Tipeanpustuii. [IpenmaraemMas aBropamMu MOJIENb TPEyCMaTPUBACT CO3JaHUE [IEHTPA YIPaBICHUS
WHHOBAIIMOHHOH JIEATENbHOCThIO TEKCTHIIBHBIX NPEANPHATHN W HMCIOIh30BaHUE KPOCC-PYHKIIMOHATHLHOTO
KOMILJICKCHOTO MeTO/1a IPH (hOPMHUPOBAHUH KOMAH/IBI COTPYAHUKOB, PEANTU3YIOINX HHHOBANWH. [10 MHEHUIO
ABTOPOB, 3TO OKaXET MMO3UTUBHOE BIMSIHUAE HA TIOBBIIICHUH KOHKYPEHTOCIIOCOOHOCTH OTEYECTBEHHBIX TEKC-
THJIBHBIX IPEIIPUSITUH.

Kniouesvie cnosa: WHHOBAIMH, TEKCTWIIbHAS MPOMBIIUICHHOCTh, WHHOBAIIMOHHASI aKTUBHOCTH, MOJIENh
yIpaBieHusl, Kpocc-QyHKIIMOHATBHAS KOMaH 1, MHHOBAIIMOHHAsT HHQpacTpyKTypa.
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SOCIALLY RESPONSIBLE BEHAVIOUR OF KAZAKHSTANI CONSUMERS
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ABSTRACT

Purpose—This study aims to investigate the environmentally and socially-conscious behavior of Kazakhstani
consumers in the sector of hospitality and tourism.

Methodology — This empirical research is based on the quantitative research method and applies a survey
data collection technique. The self-administered questionnaires were distributed among potential consumers
relying on a convenience sampling technique. The attitudes of consumers towards responsible business
practices of hospitality and tourism firms have been examined by the application of the Pearson Correlation
Analysis.

Originality / value — The study contributes to the theory building in the field of consumer behavior by
responding to a contextual gap in the literature on environmentally and socially-conscious behavior of
Kazakhstani consumers focusing on their attitudes towards sustainable business practices in hospitality and
tourism and offers practical implications for domestic tourism and hospitality service providers.

Findings — The findings show that consumers with higher levels of awareness about sustainable business
practices and principles tend to pay higher pricesfor environmental and socially friendly hospitality and tourism
offerings corresponding to sustainability standards and such kind of behavior does not depend on income or
education level of individuals.

Keywords: consumer behavior, environmentally and socially-conscious behavior, consumer attitudes,
responsible business practices, tourism and hospitality.

INTRODUCTION

The value of work. This study addresses theoretical as well as practical gaps and investigates
environmentally and socially-conscious behavior of Kazakhstani consumers focusing on their attitudes
towards sustainable business practices in hospitality and tourism. The paper extensively reviews the literature
in the realms of corporate sustainability practices and consumer attitudes and provides up-to-date empirical
data exploring under researched aspects of the behavior of local consumers. The scope of the research covers
the hospitality and tourism sector of Almaty, particularly focusing on 5* and 4* hotel guests as the potential
respondents.

The importance of study. The hospitality industry is one of those business sectors which have been
deeply affected by social changes and global consumption trends such as growing environmental concerns
worldwide and the broader movement toward greater corporate social responsibility across different economic
sectors along with the increasing popularity of green lifestyle and responsible consumption. These increasing
concerns are rooted in global issues such as diminishing natural resources, world population growth, effects
of urbanization and worsened environmental problems [1]. Furthermore, there is a general agreement that the
market of environmentally and socially-conscious consumers is constantly growing [2] as a result of which
a greater number of hospitality firms is trying to exploit new opportunities in the niche market emerged due
to the green consumerism trend [3]. On the other hand, majority of business entities operating particularly
in hospitality related sectors follow the socially responsible trend on the way of sustaining a competitive
advantage, since the sustainable business practices are considered as a strategy of differentiation that helps to
build positive image with stakeholders and general public [4].
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In fact this trend is dictated by socially-conscious “ethical consumers” mainly motivated by self and public
responsibility awareness, which are defined as two important dimensions of socially responsible behavior [5; 6].
Socially responsible consumers are willing to buy and pay a premium for products and services that are ethical
(fair traded products, actions associated with donations, services contributing to community developments).
Socially-conscious behavior depends on cultural values of individuals and the nature of moral consciousness.
For instance, prior research conducted in 12 European countries indicated that 70% of respondents were
highly concerned about socially responsible practices of companies when consuming products or services,
while 40 % were ready to pay extra for socially responsible and environmentally-friendly products or services
[7]. Moreover, female consumers are considered more socially-conscious than their male counterparts [8].
An increasing power of socially-conscious consumers in service-oriented industries requires new practical
marketing approaches and detailed consumer research.

The forms of socially responsible consumption are very diverse. They range from rational consumption,
ethical business models, social support actions, to nature-friendly practices [9]. Foreign scholars and experts
made a special emphasis on a growing importance of an environmentally-friendly business concept defined
nowadays as one of the major a trend, which has emerged as a response to the rapidly increased demand of
environmentally-conscious consumers. It is argued that environmentally-friendly offerings are perceived by
customers more attractive and safer; hence consumers tend to evaluate such kind of products and services
higher than other alternatives.These trends are also emerging in Kazakhstani markets, especially in the food
sector, in restaurant business and hospitality and tourism industry. Therefore, it is significantly important to
understand local consumers’ behavior and how domestic hospitality and tourism firms will respond to modern
trends.

The relevance of the issue.Kazakhstani consumers began to consume more eco-friendly products and
services. The number of eco-accommodations and nature-friendly lodgings has been also significantly increased
during the last decades [10]. However, domestic companies operating in hospitality and tourism sectors of
Kazakhstan still do not provide the full spectrum of environmentally and socially-friendly services meeting
the standards of sustainability practices. The majority of offerings are limited to eco-friendly location, healthy
menu and the nature-friendly business concept. In fact, sustainable practices such as energy and water saving,
using recyclable packing and environmentally-friendly furnishing are not implemented and promoted as an
integral part of services and products offered by tourism and hospitality firms. Only international chain-branded
5% and 4* star hotels operating in Kazakhstan are able to promote such kind of practices. Domestic consumers
and even service providers usually associate sustainable business practices with the eco-friendly business
concept and have limited understanding of functional principles of the corporate sustainability practices.

MAIN PART

Corporate sustainability practices. Global changes and increased environmental concerns forced modern
hospitality firms to rebuild traditional strategies and business practices by seeking alternative models of doing
business with a shift to corporate sustainability integrating economic, social and environmental efforts of
companies. Under the prevailing circumstances hospitality business entities are increasingly demonstrating
public commitment via implementation of effective management systems ensuring sustainable entrepreneurial
orientations. On the one hand, the hospitality sector responds to sustainability trends throughout the
implementation of responsible production and consumption practices due to the impact of social and
governmental forces. Prior research also indicated that sustainability practices improve a company’s corporate
image, has a positive impact on brand awareness, job satisfaction as well as customer loyalty, and enhances
market competitiveness while improving cost-effectiveness [1]. Moreover, the previous study in the field of
tourism revealed that responsible practices positively affect visit intentions of both local and international
tourists [11].

Lager and more luxurious hospitality industry brands tend more frequently incorporateresponsiblepractices
into their operations. Gonzalez-Rodriguez et.al [12] analyzed responsible initiatives of the top ten US hotels
and revealed that 80 percent of hotels were primarily engaged in charity activities, 60 percent of hotels
developed and implemented a diversity policy and 40 percent of companies considered responsible practices as
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an integral part of their corporate missions. In fact, experience has shown that corporate social responsibility
(CSR) practices of leading hospitality companies are structured around multiple sustainability commitments
integrating simultaneously economic, environmental and social values. For instance, Marriott International
within the framework of its CSR strategy launched the “Serve 360: Doing Good in Every Direction”
sustainable business initiative aimed at promoting benefits for customers, partners, employees, government,
the environment and society at large through four priority directions such as “Nurture Our World”, “Sustain
Responsible Operations”, “Empower Through Opportunity” and “Welcome All & Advance Human Rights”
[13]. Within these responsible development directions positive sustainable changes are becoming a core value
of Marriott’s strategic vision set by 2025 [14]. Accor Hotels Group adopts the “Planet 21” programme which
focuses on key areas defined by the company as “Our People”, “Out Guests”, “Our Partners”, “Communities”,
“Food” and “Our Building”. Hilton Worldwide uses “LightStay” system implemented to manage waste and
carbon outputs as well as water and energy consumption. Moreover, the company initiated different sustainable
projects and campaigns such as “Global Volunteering”, “Disaster Response” and “Human Trafficking
Awareness” while developing a human rights policy, employee assistance and strengthening communities
programs [15]. A commitment of Intercontinental Hotel Group to operating business in a sustainable way
complements the company’s corporate culture and its entire strategy. Nowadays sustainable contributions of
Intercontinental hotels to environmental protection and community improvement are ensured by “IHG Green
Engage™ system” and “THG Academy” programs on a global scale. According to Boston Hospitality Review
[16] Marriott International, Kimpton Hotels, Hyatt Hotels, Hilton Worldwide, and Wyndham Worldwide
distinguished by a strong ethical commitment and have been ranked as the best companies to work for.

Consumer attitudes towards sustainability. Previous studies have examined consumer willingness to pay
for sustainability oriented services. For example, it has been found that modern tourists are willing to pay
higher prices for tourism destinations with sustainability orientations. This is due to the contemporary tourist
behavior demanding personalized experiential services. Agarwal and Kasliwal [17] investigated the factors
influencing consumer attitudes and behavior towards green practices in hospitality industry and in contrast
reviled that although consumers preferred accommodations with green practices, they were not willing to
pay more for environmentally-friendly services. In addition, the study reflects that only those consumers who
are more sensitive to environmental issues and rely on a conscious choice during buyer decision making are
usually ready to pay extra for the desired value. Moreover, Karavasilis et. al. [18] argued that technologically
savvy Generation Y demonstrated negative willingness to pay for environmentally sustainable services of
hotels, moreover this segment requires specific transformational communication strategies.

Cross-cultural studies conducted on consumer attitudes found out that Greek consumers expressed stronger
concerns about environmentally responsible practices than American consumers and were greater affected by
sustainable practices when selecting an accommodation. Another realm of cross-cultural studies, conducted
among US, British and Australian tourists gives an insight into economic dimensions of sustainability and
emphasized commitment to hotels that support local communities and treat employees fairly by developing an
effective code of conduct. Additionally, research found that spirituality has no significant impact on attitudes
towards CSR. However, Craafland [19] revealed that Christian religiosity except the Orthodox Protestant
raises positive attitude towards socially responsible offerings. Jeseviciute-Ufartiene [20] divides responsible
consumers into two categories:

1. Responsible to environment — consumers avoiding purchase from firms that negatively affects the
environment.

2. Responsible to society — consumers avoiding purchase from firms causing harmful social effects.

Both consumers are motivated by willingness to associate themselves with hospitality firms having a good
reputation, since such companies are often perceived as socially-oriented, reliable and responsible in their daily
operations, and demographic parameters determine customer attitudes towards CSR practices, suggesting that
a socially conscious guest tend to have greater purchasing power and a strong educational background [21].
Similarly, previous studies revealed that consumers with higher income and education level demonstrated
higher willingness to support corporate sustainability practices of hospitality firms. Based on an extensive
literature review the research hypotheses have been formulated as:
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H1: There is a correlation between the level of consumer’s awareness about sustainable business practices
and intention to stay, satisfaction, positive perception and willingness to pay.

H2: Kazakhstani consumers with higher education level are more willing to support sustainability practices.

H3: Kazakhstani consumers with higher income are more willing to support sustainability practices.

Applied research methods.This study adopts a survey data-based approach relying on a questionnaire
data collection technique, since it is considered as a suitable method for investigation of consumer behavior
including preferences and perceptions. In particular, the empirical study was based on quantitative research
method and applied the self-administered survey instrument to data collection process. The survey was
conducted in Almaty between 5* and 4* star hotel guests relying on a convenience sampling technique. Each
respondent was personally guided and instructed about the completion of questionnaires. For the purpose
of primary approbation of the research instrument a pilot study was conducted by inviting 15 loyal clients
of selected hotels. In total 310 respondents were directly and online approached with an overall response
rate of 71 % representing 220 received questionnaires. After the control check two invalid questionnaires
were excluded and finally 218 valid responses were analyzed. The initial data has been tested for reliability.
The Cronbach alpha (a) correlation coefficient was above recommended level of 0.70, providing satisfactory
evidence for reliability of the measures. Questions indicating consumer attitudes were measured by 5-points
Likert scale ranged from 1 — “strongly disagree” to 5 — “strongly agree”. The demographic profile of the
respondents is given in Table 1.

Table 1 — The demographic profile of the respondents

Gender

N Y%
Male 73 33.49
Female 145 66.51
Income Level ($/month)

N %
Below 1000 34 15.60
1001-2000 136 62.39
2001-4000 27 12.39
4001-5000 16 7.34
Above 5000 5 2.29
Education Level

N Y%
Diploma and below 24 11.00
College degree 10 4.60
Bachelor 122 56.00
Master 58 26.60
PhD 4 1.80
Note — developed by the author based on survey results

RESEARCH RESULTS

Research results and discussion. Correlation analysis has been conducted to test the research hypotheses.
According to the results there is a strong positive correlation between “consumer’s awareness” and “willingness
to pay” indicated by the Pearson Correlation coefficient amouted to 0.186™ (Table 2). It means that the first
research hypothesis was partially supported showing that consumers with higher levels of awareness about
sustainable business practices and principles tend to pay more for hospitality and tourism offerings corresponding
to sustainability standards. However, the results of the test showed that there was no any correlation between
the level of “awareness” and other hypothesized variable such as “perception”, “satisfaction” and “intention
to stay”.

On the other hand, the analysis revealed a strong correlation between “perception” and other variables
such as “satisfaction” (Pearson Correlation = 0. 532™), “intention to stay” (Pearson Correlation = 0.523")
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and “willingness to pay” (Pearson Correlation = 0.165%). These findings indicate that personal interest in
sustainable business practices and positive perception towards environmentally and socially friendly services
significantly increases customer satisfaction, intention to stay and willingness to pay.

Table 2 — The results of Pearson Correlation Analysis between awareness, perception, statisfaction, intention
to stay and willingess to pay

Correlations
AWARE-
NESS PETI?(():EP_ SA?%};?C' INTENTION TO WILLING-
[ am familiar . . STAY NESS TO PAY
. I am interested | I will be very .
with hotels and | ~. . . . If available, [ I am happy to pay
. .| instayingat |satisfiedifahotel | . :
their suppliers . . intend to stay at | more to stay at this
sustainabilit this type of | can provide such this type of hotel type of hotel
N hotel level of service P P
practices
AWARE- Pearson -
NESS Correlation 1 110 018 -.066 .186
I am familiar Sig
with hotels and (2-t.ailed) 105 791 334 .006
their suppliers’
sustainability | 218 218 218 218 218
practices
PERCEP- Pearson - o «
TION Correlation .110 1 .532 523 165
I am interested Sig
in staying at this (2-t.ailed) 105 .000 .000 .015
type of hotel
N 218 218 218 218 218
SATISFAC- Pearson - e -
TION Correlation .018 .532 1 304 179
I will be very Sig
satisfied if a hotel (2-t.ailed) 791 .000 .000 .008
can provide such
level of service |N 218 218 218 218 218
INTENTION TO | Pearson o - o
STAY Correlation -.066 .523 304 1 211
If available, 1 Sig.
intend to stay at (2-tailed) 334 .000 .000 .002
this type of hotel 218 218 218 218 218
WILLING- Pearson - . - -
NESS TO PAY Correlation 186 165 A79 211 !
I am happy to pay Sig.
more to stay at (2-tailed) .006 .015 .008 .002
this type of hotel
218 218 218 218 218

**_Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).

Note — developed by the author based on results of statistical analyses

According to the findings of previous studies consumers with higher income and education levels are
more willing to support environmentally and socially responsible business practices of hospitality and tourism
companies, however in case of Kazakhstani consumers we have received the controversial results opposite to
this fact. The second and third hypotheses of the study were not confirmed and the results of the test revealed
that there was no correlation between the motivation to support responsible business practices and income as
well as education level of respondents (Table 3 & Table 4).
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Table 3 — The results of Pearson Correlation Analysis between motivation to support responsible business
practices and income level

Motivation to
Variables support responsible Below Income Income Income Above
PpOrt fespons 10008 | 1001$-2000$ | 2001$-40008 | 40018-5000$ |  5000%
business practices
o Pearson. 1 -.005 .000 072 -.026 -014
Motivation to | Correlation
support responsible | Sig.
business practices | (2-tailed) 943 1.000 287 706 838
N 218 218 218 218 218 218
Note — developed by the author based on results of statistical analyses

Table 4 — The results of Pearson Correlation Analysis between motivation to support responsible business
practices and income level

Motivation . Post-graduate | Doctorate
to support Any Diploma College & Degree
Variables upp Level and & Bachelor s &
responsible Below Degree Master’s &
business practices Degree Higher
. Pearson
Motivation Correlation 1 -.129 -.087 -.013 .015 .090
to support Si
responsible & .058 .199 .844 .826 .188
. . (2-tailed)
business practices
N 218 218 218 218 218 218
Note — developed by the author based on results of statistical analyses

Willingness to be involved in sustainable consumption and responsible practices depends on individual’s
awareness about corporate social responsibility initiatives of hospitality firms [20]. As it has been shown by
study results Kazakhstani consumers are willing to pay higher prices for environmental and socially friendly
products and services as a result of personal level of sustainability awareness and such kind of behavior
does not depend on income or education level of individuals. In this respect, prior research indicated that
consumers’ awareness of responsible practices may enhance customer engagement in environmentally
responsible practices of hotels. Moreover, hospitality firms are suggested to pay more attention to customer
education to raise awareness about responsible practices, which consequently enhances trust and facilitates the
consumers’ participation [21].

Practical suggestions and recommendations. This study provides industrial recommendations to
hospitality and tourism service providers operating in Kazakhstan as it represents the knowledge on modern
consumers’ behavior. Constantly changing customer behavior and emerging tourism and hospitality trends
require an innovative approach in delivering recreational services. In order to ensure constant economic
growth domestic tourism and hotel businesses need to correspond to increased consumer expectations for
sustainability. In this respect domestic hospitality and tourism firms should redesign traditional operations by
implementing eco-friendly or green initiatives in a form of different offerings and actions such as biological
food, organic products, ecological cleaning products, energy saving, recycling and alternative green energy
policies, water saving strategies and the use of fair-trade products.

Conclusion. This research paper addresses important gaps in the literature on environmentally and socially-
conscious consumer behavior in terms of geographical scope and scale, as it considers Kazakhstani consumers’
attitudes towards sustainable business practices in hospitality and tourism and offers practical implications for
domestic tourism and hospitality service providers, destination planners and service marketing managers to
develop efficient customer-oriented strategies adapted to modern consumer needs. The empirical study showed
that Kazakhstani consumers have social awareness about responsible business practices of hospitality and
tourism firms. In general hospitality and tourism service consumers demonstrate positive attitude towards
environmentally and socially friendly offerings. Local consumers understand the value and importance of
sustainable products and services which is reflected in their environmentally and socially-conscious behavior.
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KA3AKCTAHABIK TYTBIHYIBIJIAPJABIH 9JIEYMETTIK
KAYANKEPIIIJIIKKE HET'T3JAEJII'EH MIHE3-KYJIKbI

A. C. KenebaeBa
OJICYMETTIK JKOHE TeHCPIIIK 3epTTeyJiep HHCTUTYThI, AnMatbl, Kazakcran PecryOsukacsl

AHIATIHA

3epmmey maxcamvl — KOHAKKAWIBIK TEH TYpU3M CallaChIHIAFbl Ka3aKCTaHJIBIK TYTHIHYIIBUIAPIBIH
IKOJIOTHSITBIK JKOHE 9JICYMETTIK CaHalbl MiHE3-KYJIKbIHA TaJjay jKacay.

O0icHamacel. DMITUPHUKAIIBIK 3€PTTEY CaHIBIK OICKE HEri3elreH, OacTankbl MOJIMETTEep cayajiHama
HOTWKeCiH/Ie KuHakTanraH. CayanHamanap «bIHFaJbl ipiKTey» oJici OOMBIHIIA SNeyeTTi TYTHIHYIIbLIAP
apacelHa TapaTbulAbl. TYTHIHYIIBUIAPABIH QJIEYMETTIK JKayalKepIIUIKKe HEri3IeNreH TYypU3M JKOHE
KOHAKKAMIBUIBIK KOCIMOPBIHAAPBIHBIH CascaThiHA KAThICThI MiHE3-KYJIKbI [[HPCOHHBIH KOPPENSLIUSIIBIK Tall-
Jlay 91iCi HEeri3iHAe 3epTTEIIl.

3epmmeyoiy Oipeceiiniei / KyHOLLIbIZbL. 3EPTTEY Ka3aKCTAHIBIK TYTHIHYIIBUIAPIBIH KOJOTHSIIBIK KOHE
QJIEYMETTIK CaHAJIbI MiHE3-KYJIKBI TYPaJIbI IIEKTEYITi TEOPHSIIBIK O1TiMI1 KEHEHUTe 1, 9JIey €TTi TY THIHY IIbLIap ABIH
KOHAKKAWJIBLIBIK KOHE TYPHU3M CajlachIHIarbl QJICYMETTIK jKayalKepIIUIKKe Heri3aelred ousHec Gopmaa-
pBIHA KaTBICTHI KO3KApachlH 3ePTTEUl jKOHE IIIKI HAPBIKTAaFbl KbI3MET MpoBaiaepiepl YIIiH MPaKTHKAIBIK
HIeHIM/Iep YChIHAIBL.

3epmmey nomuorcenepi OU3HECTIH TYPAKThl MOJICIIB/IEPI JKOHIHIE Xabapaap TYThIHYIIBUIAP YKOJOTHUSIIBIK
Kayilci3 eHiMAep MEH TYPaKThUIBIK JKOHE OJIEYMETTIK jKayalKepIIUlK CTaHAapTTapblHa COWKEC KeJeTiH
YCBIHBICTAPFa JKOFaphl Oara TeJieyre JaibiH jkoHe OyJI MiHE3-KYJIBIK aJaMIapblH KipiciHe HeMece OiniMiHe
TOYeJJIi eMeC eKEeH/IIrH KOPCeTTi.

Tytiin coe30ep: TYTHIHYUIBIHBIH MIHE3-KYJIKbI, SKOJIOTHSIJIBIK JKOHE QJICYMETTIK CaHallbl MIiHE3-KYJIBIK,
TYTBIHYIIIBI KO3KAPACHI, dJIEYMETTIK JKayalKepUIUTIKKe HeTi3e]reH Ou3Hec, TypU3M jKoHEe KOHAKKAMITBIK.

COIIMAJIBHO OTBETCTBEHHOE MMOBEJEHUE KASAXCTAHCKHUX NOTPEGUTEJIEN

A. C. KenedaeBa
HUU «ConualibHbIX ¥ FeHACPHBIX UCCIIeIOBaHU», AnMatsl, Pecniyonuka Kazaxcran

AHHOTALNUSA
Lenv uccredosanus — n3y4eHne KOJOTHUYECKHA U COIMAIFHO CO3HATEIHHOI'O MOBEECHHS Ka3aXCTaHCKUX
noTpeduTeNel B CEKTOpe rOCTEIPUUMCTBA U TypU3Ma.
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Memooonoeus. IMIUPUUECKOE UCCIIEIOBAHUE OCHOBAHO Ha KOJIMYECTBEHHOM METOJE C UCIOIb30BaHUEM
orpoca B KauecTBe MHCTPYMEHTa cOopa MepBUYHBIX JaHHBIX. AHKETHI, ObUTH pacipeesIeHbl CPeIu MOTeHIIN-
IBHBIX TOTPEOUTENICH MTPU TIOMOIIN METOJIa «YAOOHOH BBIOOPKI». OTHOIIEHHE TOTPEOUTENEeH KacaTelbHO
COLIMAITBHO OTBETCTBEHHBIX CTPATETHI U MPAKTUK MPEINPUSTHIA TYpHU3Ma U TOCTEIIPUIMCTBA OBLIO N3YyUEHO C
IIOMOLIbIO KOPPEJIIUOHHOI0 aHau3a [lupcona.

Opuzunanvrnocms / yennocmo ucciredosanus. VccnenoBanue paciupsieT OrpaHHUCHHBIC TEOPETUIECKUE
3HaHUSA 00 IKOJIOTHYECKH U COLMAIBHO CO3HATEILHOM ITOBEICHNH Ka3aXCTaHCKUX MOTpeOHUTeNe, n3ydas oT-
HOIIICHNE TTOTEHIIMAIBLHBIX TIOTpeOUTENeH K yCTOHYMBBIM (hopMaM BeJieHUs1 OM3Heca B chepe rocTenpruuMcTBa
U TypHU3Ma, U TIpeJularaeT IpakTUYecKue peKOMEH IAINH [T TPOBaiIepOB YCIIYT.

Pesynomamul ucciredosanus MOKa3bIBAIOT, YTO IOTPEOUTENH C 00JIee BBICOKUM YPOBHEM OCBEIOMIIEHHO-
CTH 00 yCTOMYMBBIX MOJENSIX BeJCHHSA OM3Heca, KaKk MpaBWJIO, TOTOBBI 3aIUIATUThH Oosiee BBICOKHE IICHBI 3a
9KOJIOTHYECKH OTBETCTBEHHBIE MMPOJLYKTHI M COLIMATBHO OPUEHTHPOBAHHBIE MTPEII0AKEHHSI, COOTBETCTBYIOIINE
CTaHJapTaM YCTOHYUBOCTH, U TAKOE [IOBEJCHUE HE 3aBUCUT OT YPOBHs J0X0/a WU 00pa30BaHUsl JIr0ei.

Knioueswie cnosa — noTpeOUTENbCKOE IOBEACHHUE, SKOJOIMYECKHU U COLUAJIBHO CO3HATENIbHOE IIOBEICHUE,
MOTPEOUTEIHCKOE OTHOIIIEHHE, COIMATbHO OTBETCTBEHHBINON3HEC, TYPU3M U TOCTETIPUUMCTBO.
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ANALYSIS OF KEY STEPS TO OVERCOME THE CRISIS
IN TOURISM DURING A PANDEMIC:
THE EXPERIENCE OF KAZAKHSTAN AND THE UNITED KINGDOM

A. Nurpeissova'’, D. Md. Z. Islam!
'KIMEP University, Almaty, Republic of Kazakhstan

ABSTRACT

Purpose of research. The coronavirus (COVID-19) pandemic lockdown has created a significant threat to
the global economy as well as the life of each of us. This paper examines the effect of coronavirus on tourism
and proposes a framework of how Kazakhstan can adopt strategies from the international experience (e.g., the
UK, Italy, Spain) in order to support tourism sector.

Methodology. To achieve the above-mentioned purpose, the study applies qualitative research meth-
od that includes in-depth literature reviews of secondary data including research publications (books,
peer reviewed journal, reports, government portals, conference papers, online news/article sources
etc.).

Originality / value. The study includes the analysis of the secondary data concerning the consequences of
COVID-19 on economy through comparative analysis between the actions concerning the recovery process of
two governments: Kazakhstan and the UK. Based on that the most appropriate recovery steps were presented
that would be helpful for tourism support.
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Findings. This study finds that in the short- term, it might be more appropriate for national economies to
prioritize domestic rather than international tourism. Also, in terms of medium to long terms plans, it is impor-
tant for Kazakhstan learning lessons from international experiences to take actions for the tourism recovery
plan, e.g., the support scheme for heritage places and organizations.

The article recognizes the practical impact of this review that it can be consulted as an action plan (or hand-
book) on which steps could be adopted to support tourism. The limitation is that this research is based on the
secondary data which is scarce and that the COVID-19 is still happening and the recovery process is an ongo-
ing event, there are not many reliable academic literatures published yet. The findings of the study are expected
to aid the academics to conduct future in-depth research.

Keywords: national branding, investments, digitalization, tourism, strategic marketing.

INTRODUCTION

Nowadays the whole world faces challenging and uncertain times due to COVID-19 pandemic that has
caused a global lockdown resulting in a major negative impact on global, national and regional economies as
well as the life of each of global citizen whether for work, study or living. The first sign of COVID-19 appeared
in late 2019 in Chinese city of Wuhan and slowly it spread all over the world. To prevent the spread of the
disease, the World Health Organization and national governments took many steps such as scale down of in-
ternational travel by air; social distancing requirements (maintenance of social distance i.e., 2 meters); sanitary
rules (washing hands) and covering face with medical mask. Despite these preventative measures, the spread
of the disease continued and many people lost their lives all over the world. At the beginning of 2020 the conse-
quences of this pandemic resulted in first national and, subsequently, global lockdown. Different nations (e.g.,
Germany, Italy, the UK) tried to ease the lockdown process multiple times to lessen the difficulties of economic
and social life. The direct impact of COVID-19 includes the closure of many companies and activities at global
and national level. Many people lost employments. It is strongly believed that its impact would further have
a major influence on world’s economy and health. Under these circumstances, all nations are in the process
of planning, reflection, re-thinking and re-planning their economic sectors such as tourism and development
actions, and marketing strategies in order to maintain, attract foreign direct investment flow (hereafter FDI).
It is now the fact of livelihood that countries, businesses, enterprises are striving to survive, and as one might
argue how to adapt in this pandemic situation so that we can achieve rapid recovery. At the end of the day, the
society need to understand and adapt to this situation by making further developments.

Due to coronavirus (COVID-19) crisis the global gross domestic product (hereafter GDP) decreased by
5,2 %, particularly Kazakhstan’s GDP was forecasted around -3 % in 2020 [1]. According to OECD analysis
as of April 2020 it was estimated that around 300,000 small-medium enterprises (hereafter SME) have stopped
their businesses in Kazakhstan; to exemplify there is a decrease of factory-workers only in Almaty by 266 000
people and 80 % of entrepreneurs have suspended their activities in Almaty [2]. This leads to increase of un-
employment rate, which reached the indicator of 5 % in 2020 [3].

After the ease of lockdown governments started the recovery process, which led to the fact that there is a
trend of steady growth in Kazakhstan (please refer to figure 1 below). The region's economy is noted to be
open to trade and financial flows but remain vulnerable (the same as all other nations) to the long-term nega-
tive effects of continuation of global shocks. In addition, it is expected that the growth rates of the economies
in the region of the energy-exporting countries, including Kazakhstan will be affected by the continued low
oil prices [4].

2017 2018 2019 2020f 2021f 2022f

GDP at market prices 2010 USS$
Kazakhstan 4.1 4.1 4.0 3.7 3.9 3.7

Figure 1 — Kazakhstan’s GDP Forecast

Note — compiled by the authors based on source [4]
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In order to get an in-depth understanding of a country specific consequences of COVID-19 lockdown, it
would be useful to observe on how developed country such as the UK was hit by this pandemic. We can learn
lesson from tourism-based countries such as the UK, Italy, Spain that have applied steps and actions to lessen
the impact COVID-19 on this sector. Based on these international experiences, it would be more convenient to
decide which tourism recovery actions are more appropriate for Kazakhstan’s case.

Experts fear that it would take the UK economy until 2024 to recover from coronavirus quarantine [5].
The global lockdown has resulted that unemployment rate in the UK “rose to 2.7 million in July, up by 117 %
since March” [6]. More to the point the decline of GDP was by 22.1 % only covering the first half of 2020
but among European countries the UK was not hit the most by global lockdown, as can be seen from figure
2 below, Spain's indicators were higher and hits 22.7 % point with France being at the position of third-worst
resulting in indicators of 18.9 % [7].

Spain UK France

-10

-15

-20

-25

Spain UK France

Figure 2 — GDP of Spain, UK, France in the first half of 2020

Note — compiled by the authors based on source [7]

At this stage the main question is what shall the national policy be and decision makers or industry lead-
ers can do to minimize the negative consequences on the economies, particularly tourism and businesses after
COVID-19 global quarantine?

Referring to the UK, most of 2019 the UK’s economic growth was significantly affected by the uncertainty
and complications that were caused by Brexit. On top of this, the effect of COVID-19 outbreak that put a seri-
ous pressure on the UK’s economic growth. For example, the “government consumption fell in the first half of
2020 and “business investment fell by nearly a third in Q2” in 2020 [8]. Thus, the UK government interven-
tion took steps to support businesses and entrepreneurs. In line with this need, the UK government cut taxes
(particularly tourism sector to 5 %), support wages (Job Retention and Furlough Schemes) and offer incentives
(Eat Out To Help Out scheme, stopped in August 2020) to keep the economy going and encourage consumers
to spend [5]. Interestingly, there are some industries that were increasing their profit such as digital technology
(e.g., Zoom), groceries, sanitary goods companies. However, the rest of the businesses were and is still strug-
gling to survive and the office employees had to be relocated to a distance working mode.

As a part of intervention strategy, the UK government has announced the job retention scheme. The main
idea of the scheme is that “a greater responsibility [was put] on the employer to fund employment costs” [9].
In this scheme, the employers need to pay 20 % of the salaries of their employees who cannot work because
of COVID-19 [10]. The job retention bonus “allows businesses to claim a wage subsidy for each furloughed
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worker that remains continuously employed until the end of January 2021 [8]. Also, the UK government of-
fers the Coronavirus Business Interruption Loan (CBILS) to support businesses including SMEs that are losing
their earnings and profits. The CBILS is based on the so-called ‘pay as you grow’ model, which is focused on
the loan re-payments that would be prolonged from 6 -10 years and would also allow the users to spread the
payments over FY2021/2022 [8].

Following such examples from the developed nations, in the short, medium and long-term scenarios, the
intervention of the government such as subsidies, and support schemes would be vital for the economy in
Kazakhstan as in other states. Majority of the businesses and enterprises are under major economic pressure;
therefore, the government grants, incentives and subsidies would be important. Specifically, the crisis has
engulfed all sectors including logistics, tourism, investments etc. So, the financial relief programs would, defi-
nitely, support businesses [11]. Also, the continuation of the social protection would be a must to slower the
spread of the COVID-19 through the use of health requirements, sanitary norms and social distancing.

Therefore, as part of the short to medium-term planning scenarios, the government intervention, support and
cooperation are essential. From the long-term scenario, the Kazakhstan government needs to focus on diversify-
ing its economy and in fact, the government has been applying the diversification of its economy strategy for
some time. To exemplify, introducing Astana International Center that is focused on the planning and setting up
of the strategic development direction for the country. The further diversification strategies may include stages
such as “increased regional integration, education and training programs in targeted economic sectors to boost
resilience and mitigate the cost of shocks” [12]. The fact that Kazakhstan is the oil exporting country, but the
current weakness in this sector resulting in the situation that the government does not have much influence on
the global oil prices apart from adjusting the production volume to respond to the global oil pricing [13]. The
crude oil prices declined to “levels not seen since 2002” due to the pandemic that has negatively influenced Ka-
zakhstan’s economy [14]. Even before the pandemic, the oil price was on declining stage. It can be suggested
that Kazakhstan’s economy is also vulnerable due to volatile oil price. To overcome such economic volatility and
support the economy after the ease of lockdown, Kazakhstan’s government announced a support plan and state
programs for individual enterprises, for example, put more attention and support to the agriculture business as it
is one of the priorities of the country [13]. This is expected to create a positive impact on the national economy
and, particularly, positively influence the national brand image and FDI flow into the country.

In regards to the support schemes for the employees Kazakhstan’s government offered a support of 42,500
tenge for those who lost their jobs due to COVID-19 crisis. Furthermore, as of April 2020, the government al-
located around ‘“237,5 billion tenge to state wholesale distribution centers to avoid overpricing” [13].

Despite all negative effects that coronavirus have caused, the Minister of National Economy of the Repub-
lic of Kazakhstan announced that there is a “positive dynamics in Kazakhstan’s GDP growth observed in the
first nine months of 2020” and this, definitely, shows the “signs of revival of [Kazakhstan’s] economy” [15].
Furthermore, it was also announced that there is a growth in the following sectors:

* “The manufacturing industry provided growth by 3.3 %.

* Including the automotive industry — by 51.6 %.

* Paper products — by 15.1 %.

o Light industry — by 14.1 %.

* Construction volumes increased — by 10.5 %.

* Housing commissioning — by 9 %, or about 9.6 million square meters” [16].

Moreover, it is also stated by the Minister of National Economy of the Republic of Kazakhstan that there
is an “increase in investment [particularly] in healthcare (85.7 %), communications (62.4 %), water supply
(27.4 %), housing construction (25.2 %), agro-industrial complex (15.1 %), and transport (5.7 %)” [15].

There is a positive sign of renewal and increase of economy not only in Kazakhstan but globally. However,
there is still a global fear that there would be a negative scenario of the recovery scheme, which may be pro-
voked by the rise of more waves of coronavirus. This may lead to even harder consequences if countries would
not be prepared. It is already detected as of October 1 2020 the rise of COVID-19 cases has been increasing in
Europe, to exemplify “Germany, Italy, Portugal and the UK have all recently recorded their highest number of
infections since the start of the pandemic” [17].
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Due to the increase of COVID-19 cases some countries had to make stricter restrictions and even announce
the second lockdown at the mostly affected regions. Nevertheless, experts forecast that “further outbreak sce-
narios” resulting in further quarantine would be less disruptive to the global economy in comparison with the
first lockdown in spring 2020 [8]. In particular, it is less possible that there would be a total global or national
quarantine as it may lead to even more complicated and long-lasting global crisis. Therefore, it is predicted that
fewer economic sectors would be hit further. On a positive note, most businesses, enterprises, will learn from
the past experience and continue operation, which would positively affect the recovery process. At this stage,
majority of the businesses have already developed their own process of working (e.g., distance working mode
with minimum disruptions). Due to the nature of operations, the only sectors that might get further restrictions
are entertainment, hotels and restaurants.

The current research framework (figure 3 below) facilitates us to learn lessons from the past COVID-19
related national and international experiences, and understand what is the best option that can be implemented
in Kazakhstan in order to maintain the national brand image, consequently the tourism sector at this stage. It is
significant to minimize the adaption time for new reality. To be specific, if we cannot develop further, at least
we have an action plan for maintaining the nation brand image, tourism and continue attracting FDI.

International
experience from
developed countries
Perception and e.g. UK
attitude
National brand strategy
support steps under
pandemic
Technology
application

Figure 3 — Proposed conceptual framework of National brand strategy support steps under pandemic.
Note — developed for this article [18]

The authors believe that it is necessary to review and implement the experience of other countries in order
to overcome the crisis in tourism sector. Therefore, this article would be based on the review of main steps that
two governments Kazakhstan and the UK have implemented. Therefore, the main objective of this research
is to review the set of actions that Kazakhstan and the UK have implemented to overcome crisis caused by
pandemic and recommend Kazakhstan which appropriate actions can be used in regards to supporting tourism
sector.

MAIN PART

Methodology. This is a conceptual paper and the writing is mainly based upon the qualitative research
that includes in-depth literature reviews of secondary research publications (books, peer reviewed journal
and conference papers etc.). The COVID- 19 pandemic is an unprecedented situation that has overwhelmed
all countries. Different governments are trying to tackle the economic and social aspects in varying ways. It
is an ongoing event and thus, there are not many academic literatures published in peer reviewed journals or
books. Keeping this fact in mind, the government portals, news and online reports were consulted in order to
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obtain reliable and up-to-date materials and data. This research used ongoing news or bulletins published daily,
weekly, monthly for example, daily newspaper (e.g., Kaz.Inform, Financial times, The Guardian), government
websites (e.g., the UK Government, Ministry of industry, trade and tourism in Spain), electronic news re-
sources (e.g., BBC, OECD, United Nations, CNBC, Sky News websites), databases, articles and reports were
consulted in order to get up to date and reliable materials.

Considering the objective of this research, the paper adopts the technique of analyzing international experi-
ences and learning lesson from the tourism-based countries in order to get wider perspective on which steps
would be appropriate to Kazakhstan adopt and implement to support tourism sector.

Perception and attitude. The global atmosphere of uncertainty that is happening all around the world
pushes businesses and people to re-think the way they live, do business and travel. It is essential to realize that
this pandemic is causing severe changes on tourists’ and businesses’ behaviour. The phenomenal transforma-
tions that are happening now allow people to have an opportunity to think and reflect and appreciate every
possibility. Specifically, in regards to the business world to be able to continue their work under different cir-
cumstances to be resilient and use various possible channels to maintain business activity. People in general
and each individual in particular would have to re-think, adapt or change their perceptions and attitude towards
the lifestyle and travelling habits.

Referring to the travel habits, it can be argued that travel would not be cheap and affordable anymore. Many
airlines have shut their routes and job cuts due to the pandemic. This situation suggests us to foresee that cheap
airlines, affordable hotels would very much struggle under pandemic reality, as a result some of them would
go bankrupt. During this extreme weak situation, an alternative can be that there could be a development of
domestic tourism in Kazakhstan. The domestic tourists are expected to prioritize the domestic travel and visit
the beauties of their home countries. However, as one might suggests this might create a struggle for national
brand image promotion and increasing FDI flow into the country. This is due to the fact that less international
visitors can travel to Kazakhstan, which may decrease the awareness of available opportunities offered by the
country.

As can be noted that now the major issue for the travel sector besides the total lockdown is the self- isola-
tion requirement, which is mandatory by the majority of countries. This is challenging for both: businesses
and travelers. Considering the negative consequences, it can be seen that countries are changing the travel
requirements and restrictions along the negative and positive progress due to COVID-19. Of course, some
important rules remain the same all around the World i.e., following sanitation norms, maintaining social
distance.

Scenario 2 Scenario 3

“Scenario 1  (revised):

International tourist arrivals

(revised):

tourist

(new):

International International tourist

start to recover in July, and
strengthen progressively in
the second half of the year,
but at a slower rate than

previously foreseen (-60%).

arrivals start to recover in

September, and then
strengthen progressively in
the final quarter of the year,
but at a slower rate than

previously foreseen (-75%).

arrivals start to recover in
December, based on limited
recovery in international

tourism before the end of
the year (-80%)".

Figure 4 — Three scenarios by OECD as the recovery forecast from COVID-19

Note — compiled by the authors based on source [19]
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Three scenarios (please to refer figure 4 below) of recovery forecast of tourism sector were presented by
Organization for Economic Cooperation and Development (hereafter OECD). The forecasts depict the de-
crease of international tourism economy in 2020 by 60-80 % [19]. Severe disruption of global economy, which
led to the crisis have caused a long-term effect that may allow economies as well as tourism sector to extend
the recovery process even into 2021 globally. It is predicted that there may be more waves of the pandemic,
which creates even more vulnerable atmosphere and make the crisis more complicated to recover from. In this
situation the domestic tourism would compensate international travelling and would help tourism sector and
countries to rapidly recover from the crisis. Furthermore, this will also support the economy as people may
find employment in domestic travelling. These all affect they perception and attitude of people. In other words,
overall customers became very safety-conscious, nervous and uncertain.

The process of recovery for international tourism is expected to be very slow after the global quarantine.
This suggests that different countries will slowly re-open their borders in accordance with the progress of
epidemic and health situation in each particular country. Before opening the international borders, each coun-
try will consider their own condition how to re-open the border. Majority of the countries have announced
mandatory self-isolation requirement when visitor arrives at the particular country. Specifically, each state
announced the list of countries and the travelers who arrive from those areas are required to be either isolated
for a certain period of time depending on their port of departure (it is mostly period of 14 days lockdown), or
there are not direct flights to certain states, or there are no limitations. Also, there is a condition of providing
the negative COVID-19 test results (valid for certain period of time) on their arrival for some travelers from
certain countries. To exemplify, Kazakhstan announced three categories of countries, so the visitors who arrive
from the first category list are required to check the body temperature on their arrival. The second category list
states are required to be isolated for 14 days if they fail to provide the negative coronavirus (COVID-19) test
results that is only valid for a certain period of time [20]. Countries that are in the third category cannot travel
to Kazakhstan at this stage due to the fact that regular flights are not permitted yet.

In the case of European countries, the UK government provided the travel corridors with certain countries
that do not need to self- isolate on arrival to the UK. Other countries that are not on the list of the travel corri-
dor need to self-isolate on arrival for 14 days this applies to both general visitors and residents [20]. If a traveler
is not from a country on the travel corridor list but arriving to the UK from a country on the travel corridor list
in this case the visitor would need to stay 14 days in the country that is in the travel corridor list, after his arrival
to the UK this certain visitor would need to spend 10 days on self-isolation [21].

Also, Italian government divided countries into the categories from A to F where A is the category that in-
cludes regions without any limitations for the visitors on their arrival. F is the category where banned countries
to visit Italy are located [22]. Briefly, the countries which are in the category B need to provide the negative
coronavirus (COVID-19) test results, the left categories of countries would need to self-isolate in accordance
with the regulations for particular countries that these visitors are arrived from.

From the above-mentioned examples under pandemic reality, there are three options of new global travel-
ing procedure on the arrival depending on the countries:

1. No limitation;

2. Availability of negative coronavirus (COVID-19) test results (valid for certain time period depending on
the countries);

3. Self-isolation (vary by port of last departure and country that the traveler arrived to).

All of the above experiences depict the fact that it is a very challenging times for international travel
industry and every single state is trying to support this sector by offering incentives and government recov-
ery schemes. In particular, Kazakhstan implementing policies and government support schemes in order to
stimulate the rapid recovery. The Minister of National Economy of the Republic of Kazakhstan noted that the
tourism sector will be provided with tax preferences for the implementation of tourism investment projects in
priority tourist zones as part of the plan for economic recovery by the end of 2020. Particularly, the benefits for
corporate income tax (CIT), property tax and land tax are planned to be announced [23]. Specifically, it was
stated that the recovery stimulation steps for the tourism industry and the related businesses are on the agenda
of the state. The government incentives include following steps:
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* “Reimburse [of] 25 % of the costs of business entities for the construction of roadside service facilities in
accordance with national standards;

o Subsidizing the costs of maintaining sanitary facilities [at the certain amount];

* Reimbursement of 25 % of the cost of purchasing ski equipment;

* Reimbursement of 25 % of the costs of tour operators and travel agencies for the purchase of tourist class
vehicles;

o Subsidizing the costs of tour operators for each foreign tourist;

* Reimbursement to airlines of 100 % of the carriage charge for children on domestic flights” [24].

Furthermore, Kazakh Tourism in cooperation with regional authorities (akimats) organized various edu-
cational events such online conferences, webinars concerning tourism industry in order to support businesses
[23]. Also, the tourism sector representatives developed the marketing related action plan in order to maintain
the Kazakhstan’s promotional strategy. In particular, the action plan consists of:

1. Organization of stands representing the Republic of Kazakhstan on the major tourism exhibitions sched-
uled for 2020-2021;

2. Road shows abroad (in Russian Federation, Europe (Frankfurt, Paris, London, Vienna), the Middle East
(Dubai, Riyadh, Doha, Muscat, etc.) scheduled for 2020-2021;

3. Information for foreign tour operators, travel agencies, journalists, bloggers, media and for domestic
travel companies;

4. Online exhibitions and B2B webinars in the Russian and Chinese markets” [25].

In addition, the domestic travel was prioritized in 2020. To exemplify, the auto-tourism is experiencing
rapid growth [26]. Particularly, visitors re-discover domestic travel places such as lake Kobeytuz near Nur-
Sultan; Burabay lake in Akmola region; Kolsai Lake in Almaty region.

The European countries that are mainly focused on tourism sector were hit very seriously by this pandemic.
Particularly, European countries are expected to reach the “decline between 30-40 % in 2020, compared to
20197 [27]. To exemplify, it is estimated that the loss in spending in Italy from “overseas visitors [would reach]
€24.6 billion and domestic traveler [would be around] €43.6 billion” [28]. In Barcelona, Spain, it is predicted
that “at least 15 % of business and one in four restaurants will close permanently” as a consequence of the
COVID- 19 crisis [29]. There is a severe effect of coronavirus on European tourism sector, it is noted that
“70 % of hotels in cities like Rome and Florence and 20% in coastal areas never reopened after the lockdown”
[28]. The largest decline in arrivals in 2020 was in France, it reached a decline by -38 %, the UK is at the de-
creasing stage as well it reached -14 % fall in the arrivals in 2020 (please refer to figure 5 below).
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Figure 5 — Inbound arrivals: largest decline in arrivals, 2020
Note — compiled by the authors based on [30]
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As a part of government intervention and support plan in tourism sector, the UK government have appoint-
ed the Tourism Industry Emergency Response Group that works as a bridge between the state and the tourism
business representatives. The UK government as a part of the recovery scheme have announced the “Kick-start
the tourism package” in July 2020 [31]. Specifically, according to this support scheme the state will provide
about £10 million funding in order to help and recover the tourism sector in the UK. More to the point small
business as a support and as a part of the COVID-19 recovery plan will get of up to £5,000; in addition, the
“New Deal” was also announced that allows additional £5 billion to support economic recovery [31].

Following the support plan provided by the UK government it would be useful to add that in order to re-
cover and renew the cultural objects the Culture Recovery Fund is aimed to support and maintain the heritage
organizations in the UK, so the support of £1.57 billion within the Culture Recovery Fund is provided by the
government [32].

As of 9 October 2020, the UK government have announced an update on the government support incen-
tives. In particular, it was decided that the “Job Support scheme will be expanded” [33]. The Job Support
scheme would be expanded in the following structure:

- “Pay two thirds of employees’ salaries to protect [their] jobs [or] up to a maximum of £2,100 a month”

- Grants for businesses [that were] required to close in local lockdowns also increased to up to £3,000 per
month

- Under the expansion, firms whose premises are legally required to shut for some period over winter as
part of local or national restrictions will receive grants to pay the wages of staff who cannot work - protecting
jobs and enabling businesses to reopen quickly once restrictions are lifted” [34].

In addition, as an example, Italian government has introduced the economic stimulus measures that concern
tourism, logistics and transportation [35]. Spanish government has offered the government grants for up to
€485,000 for the support of tourism industry [36].

All of the above examples indicates that it is important to continually evaluate, re-consider and re-adjust the
existing support schemes in order to maintain the rapid economic recovery and even reach before crisis steady
growth. It shows that international experience is essential in terms of learning a new perspective of expanding
the existing recovery plan. To exemplify, for the country such as Kazakhstan it can be suggested that the tour-
ism sector support plan would be more beneficial if it would be planned and implemented in cooperation with
the support scheme for state heritage places, and organizations. In other words, potential investors, travelers
when visiting a certain place put most attention to the heritage of this particular area. In other words, in order
to be unique and interesting for general visitors, tourists, and potential investors it is important to attract them
by unique selling point that the country has to offer from natural beauties to available projects.

The World Tourism Organization (hereafter UNWTO) has launched a new Tourism Recovery Tracker to
support global tourism [37]. The tracker facilitates up-to-date information on global tourism sector and the
steps for further recovery, and renewal. The statistics on international tourism sector illustrates the major drop
“by 60-80 % worldwide [of number of tourists] in 2020 this is due to the COVID-19 led crisis [38].

Despite all the above the experts’ forecasts are mainly positive, it is estimated that in 2021 the sum of visits
to all destinations in the world is at a positive trend in compare with 2020. Particularly, indicators depict that
the visits of all destination in the world reached -40,1 % in 2020 in compare with the experts’ forecasts for 2021
when the visits of all destinations in the World recover and estimated to reach 34,9 % [39].

The recovery and renewal actions for tourism sector are based on 5 priority tasks according to the experts:

* “To mitigate the socio-economic impacts of the crisis;

* To build resilience across the entire tourism value chain;

* 70 maximize the use of technology in the tourism sector;,

* To promote sustainability and green growth;

* 10 foster partnerships to enable tourism to further support the Sustainable Development Goals” [38].

It is suggested that the main concern in tourism sector recovery plan should be the focus upon the availabil-
ity of jobs, stable income and support of heritage places, and organizations in every single country all around
the world.
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RESEARCH RESULTS

Technology application. Referring to the conceptual framework of this paper (figure 3 above) the appli-
cation of digital technology might be one of the appropriate steps to maintain and support tourists’ attraction
steps as well as the national brand image and, consequently, increase FDI flow into the country. The authors
argue that the online integration into national branding strategy could be a very positive and cost-effective
strategy. Particularly, integrating digital technology tools and social networks such as live videos and lives-
treaming. This would be very beneficial for national branding by allowing their target audience to view the
videos of various tourist destinations with availability of 24/7/365 basis. More to the point the video clips re-
garding a particular tourist destination such as Shymbulak, Charyn Canyon would also be available. In regards
to the businesses the videos or livestreaming by experts explaining the project itself and the advantages of
each of special economic zones’ projects (hereafter SEZ) (please refer to all SEZ projects that operate in Ka-
zakhstan below). All of these might be presented to potential investors on request or demand. Furthermore, the
explanatory videos about each of SEZ project, discussions, conference calls with experts would also positively
affect the national brand strategy promotion. In addition, the digital events e.g., meetings with each of SEZ
consultants would be very convenient and time conscious for potential investors. The cooperation between
government and businesses is a priority for the integration of the digital technologies, and platforms into the
further development of national branding.

SEZ projects that are established in Kazakhstan [40].

* 'Astana, the New City'" in Nur-Sultan (the expiry date 2027).

* 'Aktau Sea Port'in Aktau (the expiry date 1 January 2028).

* 'Ontustik’ in Sairam district of South-Kazakhstan region (the expiry date 1 July 2030).

* 'National Industrial Petrochemical Park' in Atyrau region (the expiry date 31 December 2032).

* 'Park of Innovative Technologies' (the expiry date 1 January 2028).

» ‘Saryarka’in Karaganda region (the expiry date 1 December 2036).

* ‘Horgos - the eastern gates’in Almaty region (the expiry date 2035).

* ‘Paviodar’in Pavilodar (the expiry date 1 December 2036).

* 'Chemical Park Taraz’in Taraz (the expiry date 1 January 2037).

* ‘International Center for Cross-Border Cooperation Horgos'in Almaty region (the expiry date 1 January
2041).

* 'Turkestan' in Turkestan region (the expiry date 1 January 2043).

The educational institutions, organizations, businesses as well as entertainment industry are trying to em-
brace the e-platforms (such as Zoom, Google meet) in order to follow the health regulations and avoid face-to-
face meetings. The livestreaming sessions would be beneficial as a part of the national branding strategy. The
livestreaming sessions could be divided into various sectors. For example, enterprises introducing the short
videos of their business activities and SEZ projects are being introduced by a series of videos regarding each
economic zone. The idea of virtual consultation with appropriate experts could be very useful for national
brand image as well. So, the potential investors initially may get all needed support avoiding the travelling.
These all would benefit the action plan for maintaining the tourism and national brand image, consequently,
increasing FDI attraction under pandemic.

In addition, the digital application could also be in a video chat call or video conference calls format, espe-
cially adding the guide lectures that could be posted on a special designed website. These steps would further
be supported by Instagram, YouTube and Telegram channels in order to receive up-to-date information in one
place. These steps would allow representatives of national image promotional team, businesses to be connect-
ed with the target market and make sure potential investors as well as travellers still get all needed information
even under pandemic restrictions.

Conclusion. A key to a rapid recovery and sustainable growth is the constant adjustment to the current eco-
nomic, political and health related aspects all around the world. We learned the lesson that it is significant not
only to rely on own experience but to consult other nations’ experience and work in cooperation with industry
in order to overcome challenges such as COVID-19. The government interventions and support are vital for
businesses. There are some incentives or support steps that can be adopted and adjusted from international
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experience concerning tourism and cultural sectors. To exemplify, the schemes such as the Kick-Start tour-
ism package that focuses on supporting tourism sector and Cultural Recovery fund that focuses on helping to
maintain the heritage places and organizations to overcome the crisis. The authors recommend these schemes
for the tourism sector in Kazakhstan to analyse and develop their own strategy in this direction. Particular-
ly, for the state that is not mainly dependent upon the tourism sector, the international experience such as
above-mentioned ones would be vital. National brand image that is linked with attraction of FDIs is heavily
rely upon the visitors both general visitors as well as potential investors. Thus, it is significant to make sure
that the tourism sector would rapidly recover from COVID-19 led crisis. The encouragement and support for
GDP growth and rapid economic recovery is crucial. In other words, the number of general visitors, poten-
tial investors arrival to Kazakhstan positively influences the growth of GDP of the certain state (making sure
every single traveller follows all sanitary, health rules provided by government, health and border regulatory
organizations).

Also, the digital and technological transformation is essential step especially under pandemic. The digital
application allows the use of social networks and media in order to build and maintain a perfect foundation
for the leading brand image. The social media platforms are the perfect tools (e.g. YouTube, Tiktok, Telegram,
Zoom) that let us reach the target audience on a 24/7/365 basis all around the World. It is crucial to maintain
the confident and strong national brand that would support Kazakhstan under any uncertainties and challenges.

The practical implications of this study are that it provides action plan for both state and businesses based
on the analysis of international experience on the recovery process schemes in Kazakhstan. Particularly, the
helping maintaining the heritage places as a part of the tourism support scheme would have a long-term pos-
itive impact. The main limitation of this paper is that it based on the secondary data collection method due to
the fact that COVID-19 research is an ongoing event and thus, there are not many reliable academic literatures
(peer reviewed journal papers or books) published yet. Therefore, the paper consulted other government por-
tals and reports in order to get a reliable and updated information.

REFERENCES

1. MynbrMe tnitHbIi nHPOpMaMOHHO-aHauTHYe cKuid mopTtant Inform Buro. Criag sxonomuku Kazaxcrana
Ha 3% B 2020 roxy cnporHozupoBai Beemupnbiii 6ank [Electronic resource] // Informbropo [web-portal]. —
2020. — URL: https://informburo.kz/novosti/spad-ekonomiki-kazahstana-na-3-v-2020-godu-sprognoziroval-
vsemirnyy-bank-107382.html (accessed: 12 .10.2020).

2. Competitiveness programme. COVID-19 crisis in Kazakhstan [Electronic resource] / OECD [web-por-
tal]. —2020. — URL: https://www.oecd.org/eurasia/ competitiveness-programme/central-asia/COVID-19-CRI-
SIS-IN-KAZAKHSTAN.pdf (accessed: 09.07.2020).

3. bropo HaumoHanbHOW CTaTUCTUKH ATEHTCTBA IO CTPATErHYECKOMY IUIAHMPOBaHHIO M pedopmam
Pecniyonuku Kazaxcran [Electronic resource] // Stat.gov.kz. [web-portal]. — 2021. — URL: https://stat.gov.kz
(accessed: 19.01.2021).

4. Global Economic Prospects. Regional Overview Report [Electronic resource] // World bank [web-por-
tal]. — 2020. — URL: http://pubdocs.worldbank.org/ en/446621574887968929/Global-Economic-Prospects-
January-2020-Regional-Overview-ECA.pdf (accessed: 12.10.2020).

5. Coronavirus: UK economy 'might not recover until 2024 [Electronic resource] / BBC web-portal]. —
2020. — URL: https://www.bbc.com/news/business-53552494 (accessed: 29.09.2020).

6. Boris Johnson warns 'long, long way to go' for UK economy [Electronic resource] / BBC [web-portal].
—2020. — URL: https://www.bbc.com/news/business-53733440 (accessed: 29. 09. 2020).

7. Coronavirus recession the 7 stats revealing how badly the economy is hurting [Electronic resource] // Sky
news [web-portal]. — 2020. — URL: https://news.sky.com/ story/coronavirus-recession-the-7-stats-revealing-
how-badly-the-economy-is-hurting-12047580 (accessed: 05.10.2020).

8. UK Economic update. September 2020 issue [Electronic resource] // PWC [web-portal]. — 2020. — URL:
https://www.pwc.co.uk/premium/covid-19/uk-economic-update-covid-19.pdf (accessed: 02.10.2020).

9. How the new Job Support Scheme will work [Electronic resource] // FT adviser [web-portal]. — 2020. —

ISSN 2224 - 5561 Central Asian
74 Economic Review




BU3HEC U YITIPABJIEHUE: [IPOBJIEMbI 11 PELLIEHU A
BUSINESS AND MANAGEMENT: PROBLEMS AND SOLUTIONS

URL: https://www.ftadviser.com/investments/ 2020/09/30/how-the-new-job-support-scheme-will-work/ (ac-
cessed: 02.10.2020).

10. Lawrie E. Job Support Scheme: What is changing after furlough? [Electronic resource] / BBC [web-
portal]. —2020. — URL: https://www.bbc.com/ news/explainers-52135342 (accessed: 05.10.2020).

11. COVID-19 and Tourism [Electronic resource] / UNCTAD [web-portal]. —2020. — URL: https://unctad.
org/en/pages/PublicationWebflyer.aspx? publicationid=2810 (accessed: 07.08.2020).

12. World Investment Report [Electronic resource] / UNCTAD [web-portal]. — 2020. — URL: https://
unctad.org/en/Pages/DIAE/World%20Investment%20Report/  World Investment Report.aspx (accessed:
07.08.2020).

13. How Will the Economy of Kazakhstan Recover from the Coronavirus? [Electronic resource] / CABAR
Asia [web-portal]. — 2020. — URL: https://cabar.asia/en/how-will-the-economy-of-kazakhstan-recover-from-
the-coronavirus/ (accessed: 10.09.2020).

14. Coronavirus: Oil price collapses to lowest level for 18 years. [Electronic resource] / BBC [web-portal].
—2020. —URL.: https://www.bbc.com/news/business-52089127 (accessed: 02.10.2020).

15. National Economy Minister praises recent GDP growth in Kazakhstan. [Electronic resource] // Kazin-
form [web-portal]. — 2020. —URL: https://www.inform.kz/en/national-economy-minister-praises-recent-gdp-
growth-in-kazakhstan a3705545 (accessed: 12.10.2020).

16. DOxonomuka Kazaxcrana pacret, HECMOTps Ha MMaHAEMHUIO U SKOHOMHUYecKuil kpu3uc — Mamun [Elec-
tronic resource] // Zakon.kz [web-portal]. — 2020. — URL: https://www.zakon.kz/5043700-ekonomika-kazah-
stana-rastet-nesmotrya.html (accessed: 13.10.2020).

17. Covid-19 pandemic: Tracking the global coronavirus outbreak [Electronic resource] / BBC [web-
portal]. —2020. — URL: https://www.bbc.com/news/world-51235105 (accessed: 02.10.2020).

18. Nurpeissova A. New proposed conceptual framework of National brand strategy support steps under
pandemic. —2020. Developed for this article.

19. Tourism policy responses to the coronavirus (COVID-19) [Electronic resource] // OECD [web-portal].
—2020. — URL: https://www.oecd.org/coronavirus/ policy-responses/tourism-policy-responses-to-the-corona-
virus-covid-19-6466aa20/ (accessed: 04.08.2020).

20. Kazaxcraniipl, npuosiBaromnue u3 Typuun u OAD, MoryT nonacth Ha kapanTuH [ Electronic resource] //
Forbes Kazakhstan [web-portal]. —2020. — URL: https://forbes.kz//travels/kazahstantsyi pribyivayuschie iz _
turtsii_i_oae _mogut popast na karantin (accessed: 02.10.2020).

21. Coronavirus (COVID-19): travel corridors [Electronic resource] // Government UK [Official site]. —
2020. — URL: https://www.gov.uk/guidance/ coronavirus-covid-19-travel-corridors (accessed: 13.10.2020).

22. How have Italy's travel rules changed under the latest emergency decree? [Electronic resource] // The
local Italy [web-portal]. — 2020. — URL: https://www.thelocal.it/20200910/how-have-italys-travel-rules-
changed-under-the-new-emergency-decree (accessed: 13.10.2020).

23. Typusm nocne nangemud [Electronic resource] // Bnacts [web-portal]. —2020. — URL: https://vlast.kz/
biznes/39828-turizm-posle-pandemii.html (accessed: 14.10.2020).

24. Typuctnueckuit 6uznec Kazaxcrana norepsier 10 80% B 2020 roxny [Electronic resource] // Kursiv
[web-portal]. — 2020. — URL: https://kursiv.kz/news/otraslevye-temy/2020-05/turisticheskiy-biznes-kazakh-
stana-poteryaet-do-80-v-2020-godu (accessed: 14.10.2020).

25. Typucrckas accormarmsi Kasaxcrana npecraBuiia IiiaH 1o OXKHUBJICHUIO HHAyCTpun otabixa [Electronic re-
source] // Jlutep [web-portal]. — 2020. — URL: https://liter.kz/turisticheskoe-soobshhestvo-kazahstana-podgo-
tovilo-plan-po-ozhivleniyu-industrii-turizma/ (accessed: 14.10.2020).

26. KopoHnaBupyc moBnusi1 Ha pazButre aBrotypu3ma B Kazaxcrane [Electronic resource] // Zakon.kz
[web-portal]. — 2020. — URL: https://www.zakon.kz/5043601-koronavirus-povliyal-na-razvitie.html (ac-
cessed: 14.10.2020).

27. Europe under threat from other tourist destinations as the region reopens for the summer, experts warn
[Electronic resource] // Consumer News and Business Channel CNBC [web-portal]. — 2020. — URL: https://
www.cnbc.com/2020/05/28/  european-tourism-at-risk-of-shrinking-on-the-back-of-coronavirus.html  (ac-
cessed 12.10.2020).

Ne 2 (137) 75 Volume 2 No. 137




BU3HEC )KOHE BACKAPY: MOCEJIEJIEP MEH IIEHIIM/IEP
BUSINESS AND MANAGEMENT: PROBLEMS AND SOLUTIONS

28. The tourists are leaving Italy. Now catastrophe looms [Electronic resource] // CNN [web-portal]. —
2020. — URL: https://edition.cnn.com/travel/article/ italy-tourism-economy-catastrophe-covid/index.html (ac-
cessed: 05.10.2020).

29. How coronavirus is reshaping Europe’s tourism hotspots [Electronic resource] / The Guardian [web-
portal]. — 2020. — URL: https://www.theguardian.com/world/2020/jul/20/how-coronavirus-is-reshaping-eu-
ropes-tourism-hotspots (accessed: 05.10.2020).

30. ETC PUBLISHES QUARTERLY REPORT 1/2020 [Electronic resource] // Tourism economics cited
in European Travel Commission [web-portal]. — 2020. — URL: https://etc-corporate.org/news/tourism-in-
europe-amidst-unprecedented-crisis-most-european-destinations-expect-30-40-decline-in-2020/  (accessed:
13.10.2020).

31. Government announces £10 million for small businesses to kickstart tourism [Electronic resource] //
Government UK [Official site]. — 2020. — URL: https://www.gov.uk/government/news/government-announc-
es-10-million-for-small-businesses-to-kickstart-tourism (accessed: 12.10.2020).

32. 445 heritage organizations saved by £103 million investment from Government [Electronic resource] //
Government UK [Official site]. — 2020. — URL: https://www.gov.uk/government/news/445-heritage-organisa-
tions-saved-by-103-million-investment-from-government (accessed 12.10.2020).

33. Support tourism and event businesses during Covid-19 [Electronic website] // Visit Britain [web-portal].
—2020. — URL: https://www.visitbritain.org/business-advice/support-tourism-and-event-businesses-during-co-
vid-19 (accessed: 12.10.2020).

34. Job Support Scheme expanded to firms required to close due to Covid Restrictions [Electronic resource]
/I Government UK [Official site]. — 2020. —URL: https://www.gov.uk/government/news/job-support-scheme-
expanded-to-firms-required-to-close-due-to-covid-restrictions (accessed: 12.10.2020).

35. Country profile. Italy [Electronic resource] / KPMG [web-portal]. — 2020. — URL: https://home.kpmg/
xx/en/home/insights/2020/04/italy-government-and-institution-measures-in-response-to-covid.html (ac-
cessed: 14.10.2020).

36. The government grants € 485,000 to various agencies and entities of the tourism sector [Electronic
resource] // The Spain Journal [Official site]. — 2020. — URL: https://thespainjournal.com/the-government-
grants-e-485000-to-various-agencies-and-entities-of-the-tourism-sector/ (accessed: 25.01.2021).

37. UNWTO launches Tourism Recovery Tracker [Electronic resource] // Kaz.inform [web-portal]. —
2020. — URL: https://www.inform.kz/en/unwto-launches-tourism-recovery-tracker a3698979 (accessed:
12.10.2020).

38. Tourism: Europe is one of the hardest hit regions by COVID-19 [Electronic resource] // United Na-
tions [Official site]. — 2020. — URL: https://unric.org/en/tourism-europe-is-one-of-the-hardest-hit-regions-by-
covid-19/ (accessed: 12.10.2020).

39. ETC PUBLISHES QUARTERLY REPORT 1/2020 [Electronic resource] // European Travel Commis-
sion [web-portal]. — 2020. — URL: https://etc-corporate.org/news/tourism-in-europe-amidst-unprecedented-
crisis-most-european-destinations-expect-30-40-decline-in-2020/ (accessed: 13.10.2020).

40. PWC. Kazakhstan. Corporate — Tax credits and incentives [Electronic resource] // Worldwide Tax Sum-
maries [web-portal]. — 2019. — URL: http://taxsummaries.pwc.com/ID/Kazakhstan-Corporate-Tax-credits-
and-incentives (accessed: 06.03.2020).

REFERENCES

1. “Decrease in economy would be the hardest for the last decade” (2020), available at: https://informbu-
ro.kz/novosti/spad-ekonomiki-kazahstana-na-3-v-2020-godu-sprognoziroval-vsemirnyy-bank-107382.html
(Accessed: October 12, 2020) (In Russian)

2. “COVID-19 crisis in Kazakhstan” (2020), OECD. Competitiveness programme, available at: https://
www.oecd.org/eurasia/competitiveness-programme/central-asia/COVID-19-CRISIS-IN-KAZAKHSTAN.pdf
(Accessed: July 9, 2020).

3. Bureau of National Statistics, the Agency of the Strategic Planning and Reforms of the Republic of Ka-
zakhstan, available at: https://stat.gov.kz/ (Accessed: January 19, 2021).

ISSN 2224 - 5561 Central Asian
76 Economic Review




BU3HEC U YITIPABJIEHUE: [IPOBJIEMbI 11 PELLIEHU A
BUSINESS AND MANAGEMENT: PROBLEMS AND SOLUTIONS

4. “Global Economic Prospects. Regional Overview Report” (2020), available at: http://pubdocs.world-
bank.org/en/446621574887968929/Global-Economic-Prospects-January-2020-Regional-Overview-ECA.pdf
(Accessed: October 12, 2020).

5. “Coronavirus: UK economy 'might not recover until 2024 (2020), available at: https://www.bbc.com/
news/business-53552494 (Accessed: September 29, 2020).

6. “Boris Johnson warns 'long, long way to go' for UK economy” (2020), available at: https://www.bbc.
com/news/business-53733440 (Accessed: September 29, 2020).

7. “Coronavirus recession the 7 stats revealing how badly the economy is hurting” (2020), available at:
https://news.sky.com/story/coronavirus-recession-the-7-stats-revealing-how-badly-the-economy-is-hurt-
ing-12047580 (Accessed: October 5, 2020).

8. “UK Economic update. September 2020 issue” (2020), available at: https://www.pwc.co.uk/premium/
covid-19/uk-economic-update-covid-19.pdf (Accessed: October 2, 2020).

9. “How the new Job Support Scheme will work™ (2020), available at: https://www.ftadviser.com/invest-
ments/2020/09/30/how-the-new-job-support-scheme-will-work/ (Accessed: October 2, 2020).

10. Lawrie, E. (2020), “Job Support Scheme: What is changing after furlough?”, available at: https://www.
bbc.com/news/explainers-52135342 (Accessed: October 5, 2020).

11. “COVID-19 and Tourism™ (2020), available at: https://unctad.org/en/pages/PublicationWebflyer.
aspx?publicationid=2810 (Accessed: October 7, 2020).

12. “World Investment Report” (2020), available at: https://unctad.org/en/Pages/DIAE/World%20Invest-
ment%20Report/World_Investment Report.aspx (Accessed: August 7, 2020).

13. “How Will the Economy of Kazakhstan Recover from the Coronavirus?” (2020), available at: https://
cabar.asia/en/how-will-the-economy-of-kazakhstan-recover-from-the-coronavirus/ (Accessed: September 10,
2020).

14. “Coronavirus: Oil price collapses to lowest level for 18 years” (2020), available at: https://www.bbc.
com/news/business-52089127 (Accessed: October 2, 2020).

15. “National Economy Minister praises recent GDP growth in Kazakhstan” (2020), available at: https://
www.inform.kz/en/national-economy-minister-praises-recent-gdp-growth-in-kazakhstan a3705545 (Ac-
cessed: October 12, 2020).

16. “Kazakhstan's economy is growing despite the pandemic and economic crisis — Mamin” (2020), avail-
able at: https://www.zakon.kz/5043700-ckonomika-kazahstana-rastet-nesmotrya.html (Accessed: October 13,
2020) (In Russian)

17. “COVID-19 pandemic: Tracking the global coronavirus outbreak” (2020), available at: https://www.bbc.
com/news/world-51235105 (Accessed: October 2, 2020).

18. Nurpeissova, A. (2020), “New proposed conceptual framework of National brand strategy support steps
under pandemic”, Developed for this article.

19. OECD (2020), “Tourism policy responses to the coronavirus (COVID-19)”, available at: https://www.
oecd.org/coronavirus/policy-responses/tourism-policy-responses-to-the-coronavirus-covid-19-6466aa20/
(Accessed: August 4, 2020).

20. Forbes Kazakhstan (2020), “Kazakhstanis arriving from Turkey and the UAE may be quarantined”,
available at: https://forbes.kz//travels/kazahstantsyi  pribyivayuschie iz turtsii i oae mogut popast na
karantin (Accessed: October 2, 2020) (In Russian).

21. Government UK (2020), “Coronavirus (COVID-19): travel corridors”, available at: https://www.gov.
uk/guidance/coronavirus-covid-19-travel-corridors (Accessed: October 13, 2020).

22. The local Italy (2020), “How have Italy's travel rules changed under the latest emergency decree?”,
available at: https://www.thelocal.it/20200910/how-have-italys-travel-rules-changed-under-the-new-emer-
gency-decree (Accessed: October 13, 2020).

23. Vlast (2020), “Tourism after pandemic”, available at: https://vlast.kz/biznes/39828-turizm-posle-pan-
demii.html (Accessed: October 14, 2020) (In Russian).

24. Kursiv (2020), “Tourism business in Kazakhstan will lose up to 80% in 20207, available at: https://kur-
siv.kz/news/otraslevye-temy/2020-05/turisticheskiy-biznes-kazakhstana-poteryaet-do-80-v-2020-godu  (Ac-
cessed: October 14, 2020) (In Russian).

Ne 2 (137) 77 Volume 2 No. 137




BU3HEC )KOHE BACKAPY: MOCEJIEJIEP MEH IIEHIIM/IEP
BUSINESS AND MANAGEMENT: PROBLEMS AND SOLUTIONS

25. Liter (2020), “Tourism Association of Kazakhstan presented a plan to revitalize the leisure industry”,
available at: https://liter.kz/turisticheskoe-soobshhestvo-kazahstana-podgotovilo-plan-po-ozhivleniyu-indust-
rii-turizma/ (Accessed: October 14, 2020) (In Russian).

26. Zakon (2020), “Coronavirus affected the development of auto tourism in Kazakhstan”, available at:
https://www.zakon.kz/5043601-koronavirus-povliyal-na-razvitie.html (Accessed: October 14, 2020) (In Rus-
sian).

27. CNBC (2020), “Europe under threat from other tourist destinations as the region reopens for the sum-
mer, experts warn”, available at: https://www.cnbc.com/2020/05/28/european-tourism-at-risk-of-shrinking-
on-the-back-of-coronavirus.html (Accessed October 12, 2020).

28. CNN (2020), “The tourists are leaving Italy. Now catastrophe looms”, available at: https://edition.cnn.
com/travel/article/italy-tourism-economy-catastrophe-covid/index.html (Accessed: October 5, 2020).

29. The Guardian (2020), “How coronavirus is reshaping Europe’s tourism hotspots”, available at: https://
www.theguardian.com/world/2020/jul/20/how-coronavirus-is-reshaping-europes-tourism-hotspots (Ac-
cessed: October 5, 2020).

30. “ETC PUBLISHES QUARTERLY REPORT 1/2020” (2020), available at: https://etc-corporate.org/
news/tourism-in-europe-amidst-unprecedented-crisis-most-european-destinations-expect-30-40-decline-
in-2020/ (Accessed: October 13, 2020).

31. Government UK (2020), “Government announces £10 million for small businesses to kickstart tour-
ism”, available at: https://www.gov.uk/government/news/government-announces-10-million-for-small-busi-
nesses-to-kickstart-tourism (Accessed: October 12, 2020).

32. Government UK (2020), “445 heritage organizations saved by £103 million investment from Govern-
ment”, available at: https://www.gov.uk/government/news/445-heritage-organisations-saved-by-103-million-
investment-from-government (Accessed: October 12, 2020).

33. Visit Britain (2020), “Support tourism and event businesses during Covid-19”, available at: https://
www.visitbritain.org/business-advice/support-tourism-and-event-businesses-during-covid-19 (Accessed Oc-
tober 12, 2020).

34. Government UK (2020), “Job Support Scheme expanded to firms required to close due to Covid Re-
strictions”, available at: https://www.gov.uk/government/news/job-support-scheme-expanded-to-firms-re-
quired-to-close-due-to-covid-restrictions (Accessed: October 12, 2020).

35. “Italy” KPMG (2020), available at: https://home.kpmg/xx/en/home/insights/2020/04/italy-government-
and-institution-measures-in-response-to-covid.html (Accessed: October 14, 2020).

36. “The government grants € 485,000 to various agencies and entities of the tourism sector” (2020), avail-
able at: https://thespainjournal.com/the-government-grants-e-485000-to-various-agencies-and-entities-of-the-
tourism-sector/> (Accessed: January 25, 2021).

37. “UNWTO launches Tourism Recovery Tracker” (2020), available at: https://www.inform.kz/en/unwto-
launches-tourism-recovery-tracker a3698979 (Accessed October 12, 2020).

38. “Tourism: Europe is one of the hardest hit regions by COVID-19” (2020), available at: https://unric.org/
en/tourism-europe-is-one-of-the-hardest-hit-regions-by-covid-19/ (Accessed: October 12, 2020).

39. “ETC PUBLISHES QUARTERLY REPORT 1/2020” (2020), available at: https://etc-corporate.org/
news/tourism-in-europe-amidst-unprecedented-crisis-most-european-destinations-expect-30-40-decline-
in-2020/ (Accessed: October 13, 2020).

40. “Kazakhstan. Corporate - Tax credits and incentives” (2019), available at: http://taxsummaries.pwc.
com/ID/Kazakhstan-Corporate-Tax-credits-and-incentives (Accessed: September 29, 2020).

ISSN 2224 - 5561 Central Asian
78 Economic Review




BU3HEC U YITIPABJIEHUE: [IPOBJIEMbI 11 PELLIEHU A
BUSINESS AND MANAGEMENT: PROBLEMS AND SOLUTIONS

HAHJIEMUAA KAFIAUBIHIAFBI TYPU3MJIETT JAF JAPBICTAH IIIBIFY
ITAPAJIAPBIH TAJIJAY: KASAKCTAH MEH YJIBIBPUTAHUSHBIH TOKIPUBECI

9. Hypmeiiicoa'", /1. Ma. 3. Hciam!
'KMMDII Yuusepcurerti, AnMarsl, Kazakcran Pecryonukacsr

AHJIATIIA
3epmmey maxcamor — xopoHaBupyc (COVID-19) manmeMuschl omeMIiK SKOHOMHKara, COHAai-ak
OPKaNCHIMBI3NBIH OMipiMi3re alTapibIKTail Karep TYFBI3OBI. byl FBUIBIMH Makaiana KOPOHABHUPYCTHIH
TypusMmre acepi KapacTteipburraH. Ochl 3epTTey apKplIbl KazakCTaHHBIH TypHCTIK CEKTOPBIH XaJbIKapaJIbIK
Toxipube (Mpicanbl, ¥ eioputanus, Mtanws, Vicmanus) Heri3iHe )kacaiFaH KOJIIay CXeMachl YChIHBLTA b

Ooicnamacul. JKorapbiza aTajaFaH MaKcaTKa KETY YIITiH 3epTTeye SKiHII ISHI eIl TepeKTep i, COHBIH ITTiH/Ie
FBUTBIMH KapHsUTaHBIMAAPB! (pelleH3NsIIaHFaH KypHAIAAp, ecenTep, YKIMETTIK mopTanaap, KoHpepeHusap,
YKaHATBIKTap / MaKaJIadapAablH IePEKKO3Iepi) TepeH Talaaynbl KAMTUTHIH Calallbl 3ePTTEY diCi KOITaHbIIa Ik,

3epmmeyoiy bipezetiniei / KyHObLIbI2bl. BYIT 3epTTEYMiH MPAKTHKAIBIK MAHBI3BI 30p, SFHA OHBIH HOTWKEIEpi
Kazakcran xarmalibIH/1a TYPUCTIK CEKTOP/IBI KOJIAAY YIITiH )KOHE MaHAeMHUS Ke31HAE YITTHIK OpeH/ ] CTPaTeTUsChIH
JKacayra apHaJIFaH iC-KHUMBLT YKOCTIAphIH KypyFa maigansl 00ysl MYMKiH. 3epTTeyre eki en: Kazakcran meH
Y neI0pUTaHUSHBIH KaJIITBIHA KENTIPYy YAEpICiHe KAaThICTHI OpEeKEeTTePi CaTbICTRIpMaNhl Tanaay apKeutel CO-
VID-19 inaeridiH >KOHOMHKaFa dcepi Typalibl KaiiTamama nepexTepai Tanaay Kipemi. OChl JepeKTepai Tannay
HETi31HIe TYpU3M/Ii KaJIbIHA KeNTIPYIiH €H KOJTaiIbl KagaMaaphl YCHIHBUIIEL.

3epmmey Homuoicenepi kepcemxenoeti, KbICKa Mep3iMJIe YITTHIK AKOHOMHUKAajap YIIiH XaJbIKapasbIK
TYpU3MHEH Topi iKi Typu3Mre 0achIMIOBIK Oepy OpBIHILI 00iysl MyMKiH. COHBIMEH Karap, opTa Mep3iMIi
JKOHE Y3aK Mep3iMJIi JKocTiapiiap TYPFRICEIHAH aFaHaa, Ka3zakcTaH yiniH Typu3M/Ii KaabIHA KEATIpY, MbICAITBI
MOJIEH! Mypa 00BEKTINIEPI MEH YHBIMIAPBIH KOy CXeMaChl CUAKTHI XKOCIap OOUBIHINA ic-KIMBLIIAp Kacay
VIIIiH XaJabIKapaliblK TOKIpUOeneH cabak ajdFaH MaHbI3IbI.

FrumeiMu s)KYMBICTBIH TYPU3M CEKTOPBIH KOJIAY JKOHIHACT] 1C-KHUMBIT KO CITaphl (HEMece aHBIKTaMAaJIbIFhI)
peTiHE Ka3bUIYbl OHBIH ITPAKTHKAIBIK MaHBI3BI O0MBITT TaObUTanbI. LIlexTey Mocenecine Kencek, Ka3ipri ke3me
aKaJeMHUSIIBIK ONeOneTTepAc KapUsulaHFaH CEHIMIII MOJIIMETTep JKETKIJIKCI3 OOJFaHIBIKTaH, OYJI Makaja
KOCBIMITIA JEPEKTepre HeT13AeNTeH. 3epTTey HOTIKEIIePi FaIbIMIapFa KeJIeIeKTe TePEH 3epTTEYIIep Kyprizyre
KOMEKTECe/l IeT KYTiTye.

Tytiin co30ep: YATTHIK OpEHANHT, HHBECTUIHMSIIAD, TUPPIAHIBIPY, TYPU3M, CTPATETHUSIIBIK MAPKETHHT.

AHAJIN3 MEPOIIPUSITHI IO TPEOJOJEHUAIO KPU3HCA B TYPU3ME
B YCJIOBUAX ITAHAEMUAU: OIIBIT KABAXCTAHA U BEJIMKOBPUTAHUU

A. Hypmeucosa'", JI. Ma. 3. Hcinam’
"'Vuusepcurer KUMDII, Anmarsl, Peciyonmka Kazaxcran

AHHOTAIUSA

L]env uccnedosanus — mangemun koponasupyca (COVID-19) co3mano 3HAYUTETEHYIO YTPO3Y IJIT MUPOBOI
9KOHOMHUKH, 8 TAKKE JUIST JKU3HH KaXKI0TO U3 Hac. B JaHHOW HayYHOM CTaThe MccieyeTcs BIHsIHAE KOPOHABHpYCca
Ha TypusM. Ha oCHOBe JaHHOTO HCCIIeOBaHHS MpeJiaracTcs cXxeMa MOIICPIKKA TYPHCTHUECKOTO CeKTopa
Kazaxcrana, pazpaboTaHHasi Ha OCHOBE CTPaTerHil MEXIyHApPOIHOTO OIbiTa (Hanmpumep, BeraukoOpuTanuy,
Wramun, Ucnanum).

Memodonoeus.. JIns NOCTWKEHHS BBINICYTIOMSHYTOH TIeTM B HWCCIEIOBAHUHM TNPHUMEHSETCS METOJ
KaueCTBEHHOTO UCCIICIOBAHHS, KOTOPBIH BKITIOUAET B ce0sl yITyOIeHHBIN aHa M3 BTOPHYHBIX JJAHHBIX, BKITIOUAs
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HCCIIeIOBATENbCKUE MyOMUKAaMU (TaKUX Kak peleH3UpyeMble >KypHallbl, OTUETHI, MPAaBUTEIbCTBEHHBIE
MOPTabl, TOKYMEHTHI KOH(EPEHIINI, HCTOYHUKH HOBOCTEH / cTareil) .

Opueunanvrnocms / yennocms ucciedoganus IlpakTuueckoe 3HaYeHUE ITOTO UCCICIOBAHHS COCTOUT B
TOM, YTO €r0 Pe3ylbTaThl MOTYT OBITH TIOJIE3HBI Juisi KazaxcraHa JUist MOAJIEPKKU TypUCTHYECKOTO CEKTopa
W CO3/laHMs TUIaHa JEHCTBUH JUIs CO3JaHMsl CTpaTerud HAIMOHAIBHOTO OpeHJa B YCIOBHSX NaHJEMHUH.
HccnenoBanue BKIIOYAET B ce0sl aHAIM3 BTOPUYHBIX JaHHBIX 0 nocieactBusx COVID-19 mist s3koHOMUKH
IIOCPENICTBOM CPABHUTEJIBHOIO aHaIM3a ACUCTBUH, KacarolUXcs IPOLECCa BOCCTAHOBIICHHUS, JBYX CTpaH:
Kazaxcrana u BenukoOpuranun. Ha ocHOBaHMM JaHHOTO aHaNW3a AaHHBIX OBUIM MpEACTaBIICHBI HanOoee
MOAXOSIIIKE HIary 110 BOCCTAHOBIICHUIO TypU3MA.

Pesynemamul  uccnedosanus TOKa3bIBAIOT, YTO B KPAaTKOCPOYHOM MEpPCHEKTHBE JJIs HAIlMOHAJIbHBIX
9KOHOMHK MOXKET OBITH OoJiee 1enecoo0pa3HbIM OTAaBaTh MPHOPUTET BHYTPEHHEMY, & HE MEKAYHAPOAHOMY
Typu3My. Kpome Toro, ¢ TOYKH 3peHHUs] CPEAHECPOUHBIX M JIOJITOCPOYHBIX TNIAHOB, BaKHO, 4TOOBI Kazaxcran
M3BJIEK YPOKHU U3 MEXTyHAPOIAHOTO OIBITA, JJISl TOTO YTOOBI TPEITPUHATH ASMCTBYUS IO MJIaHy BOCCTAHOBJICHUS
TypU3Ma, HallpUMeEpP, CXEMY MOAJEPKKUA MECT U OpraHU3aLUi KyJIbTYyPHOIO HACJIE U

IIpakTryeckoe 3HaUCHNUE JAaHHOW HAy4YHON PabOTHI COCTOUT B TOM, YTO OHA HAIlMCaHAa KaK IUIaH IeHCTBUMA
(MM CIIpaBOYHUK) JUISL TIOJJIEPXKKH TYpPHCTHYECKOro cekropa. OrpaHHuYeHHe 3aKII04aeTcs B TOM, YTO
JAHHAS CTaThsi OCHOBAHA HA BTOPUYHBIX JAHHBIX, TAK KaK HEIOCTaTOYHO HAJICKHBIX JAHHBIX OITyOIMKOBAHO
B aKaJEeMHYECKON JINTEpaType Ha JAaHHBIM MOMEHT. OKHMIaeTcs, YTO pe3yibTaThl MCCIETO0BaHMS TOMOTYT
YUEHBIM B MIPOBEICHUU OYIYIINX YIIIyOJICHHBIX HCCIICAOBAHNH.

Kniouesvle cnosa: HauMOHAIBHBIA OpPEHIMHI, WHBECTUIMH, IH(POBU3AIMS, TYpH3M, CTpaTernyecKuil
MapKETHUHT.
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KA3AKCTAHJAT'BI KOPIIOPATUBTI SJIEYMETTIK KAYAINKEPIIIJIIKTIH JAMY bl

K. K. Aaraiicaesa’, III. III. Xam3una®', A. K. Banra6aesa’

'TopaiireipoB yHuBepcuteTi, [1aBnonap, Kazakcran PecryGnmkachr
MunoBanusiibik Eypasus yausepcureti, [TaBnonap, Kazakcran PecryGinkach
3Typan Yuusepcureti, Anmatsl, Kazakcran PecryGinkachr

AHIATIIA
3epmmey maxcamul — KazakcTanaarbl KOPIOPATUBTIK JIEYMETTIK KayanKepliliK MOACTIH alKbIHAY,
COHJIali-aK OHBIH WJICSJIApbIH IITeplIeTy i Talaay HeTi3iH/e 1aMy Macenenepi MeH OOoJallarblH aHBIKTAY.
Adichamacel — KazakcTaHIa KOPIIOPATHUBTIK SJIEYMETTIK JKayalKepIIUTIKTIH JlaMy YpHICiH aHBIKTay
YIIiH: XYHeIiK, TUaeKTUKAJBIK, CaJbICTBIPMAIIbI, ayMaKThIK-0aranay Tocuiaepi KOMMaHBUIABI. OMiCTepIiH
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OpTYpIINIri TomTapra OIpIKTIPUITeH: CHIATTay, CalbICTBIPY, 3KOHOMHUKAIBIK-CTATUCTHKAIBIK OJiCTED,
KOPPEJSIIUSIIBIK TajIay, Kallbliay, 0acka oicTep MEeH amasijap.

3epmmeyoiy Oipeeceiiniei / Kynowiivlzbl. Maxkanaga Kaszakcran Pecry0OiiMka-ChIHIaFbl KOPIIOPATUBTIK
QJIEYMETTIK JKayankepuIiik (0ynan opi — KOX) karuaarrapbis inrepinety1iH epeKienikrepi KapacThIpbLUIFaH.
Kazakcrannaret KOX karupatrapbid inrepijetynin OapiblK KypamIacTapbl TYKbIPBIMIAMAIBIK HeETi3aep,
KOX npamyblHBIH MYyIenl TapanTapbl, COHAal-aK OHBIH eJJIeri AaMybIH KYKBIKTBIK KaMTaMachl3 €Ty
afiKpIHIAJIFaH OlIpbIHFAl JKyie peTiHae KapacThIpbLiabl. ABTOpiap ipi OusHecTiH KOX ka3akcTaHIbIK MO-
JICJIiHe cuIaTTamMa Oepl OHE OHBIH KaFWJaTTapblH Ka3ipri Ke3eHJe MPaKTUKAJbIK ICKe achlpy MbICaliia-
pul kenripinai. [laBnogap oOsbICKIHAA Kep KOWHAYBIH MaiJalaHylIbuiap KOMITaHMSUTAPBIHBIH KaThICYbIMEH
OJIApABIH JJIEYMETTIK MHBECTHLMSUIAPbIHA TaJjiay JKacaiabsl. KapacThIppUIFaH 9J€yMETTIK MHBECTHIHUSIIAP
KEPTUTIKTI aTKapylibl OpraHjapMeH e3apa BIHTBIMAKTACTBHIK Typalbl MEMOpaHIyMIAp asiChIHIA JXy3ere
ACBIPBUIJIBL.

3epmmey Homuoicenepi — JKypriziireH seprrey Herizinue apropiap Kaszakcrangarst KOX namy xarmaiisi
TypaJibl KOPBITBIHABUIAP/Ib KATBINTACTHIPABI.

Tyuin co30ep: KOPIIOPATHUBTIK 9JICYMETTIK KayaIrKepIIIiK, OpINTECTIK, TYPaKThI JaMy, OU3HEeC, CTeHKXOJI-
aepiep.

KIPICIIE

Kazakcrannarbl ipi OM3HECTIH OJIEYMETTIK >KayalKepUIUIiri KOFaMHBIH aJjaMi QJICYeTiH 1CKe achlpyAarbl
QJIEYMETTIK-9KOHOMHKAJIBIK KOHE DKOJIOTHSUIBIK JKaFJaijiapblH JKaKcapTyFa apHajfaH Kasipri 3aMaHFbI
CYpaHbICTapbIHA JKETKUIIKTI Jopexkee xayan OepMmeiiii. AJaMHBIH €pKiH, Kayilci3 eHOEKKe, eHOCK aKbl
TeJieyre, JeMalyFa *KoHe eHOCK JlayapblHa KYKbIKTaphl, connai-ak Kazakcran PecnyOnukaceiabiy Konctu-
TYHUSCHIH/AA KEMUIK OepiireH KyKbIKTapbl OM3HECTIH KbI3METKEpJIep allABIHIIAFbl OPTAK JKayarKepIIiIiria
Kapacteipasl [1, 1,24-0am].

ABTOpnapapH miKipi OoibiHma, KoprmopaTHBTIK oleyMETTIK jKayarmKeplIulikTi MyIIeni TapantapMeH
epIiKTi JKOHE KeJCUIreH KOMIIAaHHMSHBIH 63 KapaKaTbl eceOiHeH MaHBI3/bl IIIKI )KOHE CHIPTKBI QJIEYMETTiK
OarmapiaManapibl JKy3ere achblpy MiHAETTeMeci peTiHAe KapacThlpy KaxkeT. KoMmaHMsiapAblH Kopropa-
TUBTIK OpTaK jKayarKepIIUIiriH iCKe achlpybl KOMITAHUSHBIH OOJalIaKTarbl JaMyblHa, OCeIiH KaKcapTyFa,
MEMJIEKETIICH, iICKEPIIiK CepPIKTECTEPMEH KOHE JKEPriliKTI KOFaMaCThIKTapMEH JpINTeCTiK OaiaHbICTapabl
KeHelTyre xopaemaecei [2; 3]. KoprnopaTuBTik a1eyMeTTiK xKayanKepIIiTiK IIbIH MOHIHE TYPAKThI 1aMy bl
KaMTaMachl3 €TETIH KOFaMFa acep €Ty KypaJibl 00JIbI TaObuIa b [4].

Bipikken ¥nrrap ¥ibimbiabiH XKahau ik kemiciMinapteiaaa Oasuaanran KOXK karunaTrapbia KaObLUiaay
ipi Ou3HeCTiH OapIbIK cyObekTUIepiHiH Ka3akcTaHHBIH OPHBIKTHI IaMy CTPATETUSChIH TOJBIKKAH/IBI ICKE aChI-
PYBI YIIiH OaFbITTayIIbI XKOHE YHBIMAACTHIPYILBI HETi3 O0IyFa THiC.

KopoHoBupyc maHaeMUsIChIMEH OalIaHBICTBl QJIEMIIIK OKUrallapiblH caijapbiHaHn KOJXK icke aceipy
Mocenenepi Kazakcran yiniH jge eTe MaHbI3Abl 00iabl. Kazakcranma aypyAblH TapalyblH KbICKApTy YIIiH
KOITEereH KOCIOPhIHIAP IbIH ICKEPIIiK OSJICeH I alTapIbIKTall HIEKTEIIl, IEMEK, MEMJICKET ITeH XaJIbIKThIH
OrojpKeTiHe KipicTep KbicKapbl. Ka3akcTaHIbIK KOFaMIaFbl QJICYMETTIK IIMEJICHICTI TOMEHSTY YIIIH MEM-
JISKET azaMaTTapra dJICyMETTIK Tejemaepal Oepyi sky3ere acbip/pl. KocimophlHIap MEH XaJIBIKThI KOJIay
JKOHIHJIETT MEMJICKETTIK IIapaiap/ibl )KETKIIIKTI Jier atayra 0osmaiiiel. KocinopslHaap MEH a3aMarTap/IbiH
Oip OeJIiri oJeyMETTIK KayalKepIIiTiK TaHbITa OTBIPBII, MEJIULIMHAIBIK KYPaaJIapMEH JKOHE MYKTaXIapabl
KOpFay KypajJapbIMEeH KaMTaMachl3 eTyre KoMeK KopceTTi. busHec menepi MEH KOCIMOPBIH KbI3METKepIepi
XaJBIKTBIH QJICI3 TONTAaphI VIIiH BOJOHTEPINIK KoMeK kopcerTi. Ka3ipri yakbITTa KapaHTHH Ke3iHJe OoiFaH
9KOHOMHMKAJIBIK )KOHE 9JICYMETTIK WILIFBIHAAPIBI Oaranay KubIH. JlereHMeH jKyMbIC OpBIHAAPBIHBIH Oip Oemiri
JKOFaJIJIbl, OpTa JKOHE IIaFbIH OM3HEC alTaplIbIKTail 3apjan IIeKTi Jen aiTyra 0ojajbl. Ocipece KbI3MET
KOPCETY cajachlH/a )KYMBIC ICTEHTIH IIaFbIH OM3HEC 3ap/all IIEeKTi.

SEPTTEYAIH HEI'I3I'T BOJIIMI

Ounnsuaus, Hsenus, [epmanus, Jlanus sxxoHe T.0. cuskThl enepain kenmiitiringae bY Y -upiH YKahauibik
KeJiCiM MIapThlHA €HETiH Ke3 KeJreH JeHreieri KOMIaHusuIapaa oJIEyMETTIK jKayarKepIIuliKTiH KepiHici

Ne 2 (137) 81 Volume 2 No. 137




BU3HEC )KOHE BACKAPY: MOCEJIEJIEP MEH IIEHIIM/IEP
BUSINESS AND MANAGEMENT: PROBLEMS AND SOLUTIONS

KBI3METTI JKY3ere achIpy YIIIH CTaHAAPTThI Tajar O0JIbII TaObUIa IbI, IETeHMEH ochI ennepaeri KOXK moerns-
Jepi apTypai [5].

Kazakcranna naMbiraH enjiepMeH calbICThIPFaH/1a KOPIIOPATHBTIK dJISYMETTIK jKayarKepIilik Toxipuodeci
JaMYJIbIH OacTarkbl caThiChiHAa Typ. 2019 KbU1abIiH O0ackiHla Ka3aKCTaHbIK 15 kommanus bipikken ¥irrap
YiibivmbiabiH (Oyaan opi —bYY) XKahanabik kemiciM mapThiHa KaThICYIIBI OOJBIN TaOBLIAABI, Oipak TizimIe
178 xoMmnaHus calbIK ayIapbIMIapbiH KYPri3eTiH jkep KOWHAYBIH Maiaaianymbuiapsl rana 6ap. Kazakcran
PecryOsMKachIHBIH IHUKI3ATTHIK OarbIThl Oap xoHe oHbIH JKIO 30 %-maH actambl jxep KOHHAYbIH Taiiana-
HYIIBUTAP KOCIMOPBIHIAPKI eceOiHeH Kanblnracasl [6].

JKahaumwik kemiciMiapTka Karbicyiubuiap apacbkinga Kazakcrannan «kKEGOC» AK, «Kasakcran Tewmip
Kone» AK, «KazMymnaiil'az» AK ¥nrTeik kommanusacel, «Omumn Menukan ['pynm» XKIIC, «Anvaz Me-
mukan [pynmy JKIIC sxoHe T.0. TaHbIMa KoMITaHUsuIapsl 0ap [7]. XahaHaplk KemiciMIIapTThIH IIITHACTT OH
Oec KazaKCTaHJBIK KAaThICYIIbl KOMITAHUSIIAP/BIH TOPTEYl MEIUIMHANBIK calaHbl KaMTUAbl. Ka3akcTaHHBIH
MYHali-ra3 ceKTopblHaH oKl perinae «KasmyHnaiiraz» AK ¥JITTIK KOMIaHUSICH KaTbicaasl. Mbicanra, 2019
KbUIIbIH Oackinaa Kazakcran PecriyOnukachiia MyHait xkoHe TaOuFu ra3 oHaipy OolibiHia 104 kacinopsiHaap
TipkenreH 0osaThiH [8].

OJeyMeTTIK-KayalKepUIIiK KbI3METTI 3 CTPaTeTUsICBIHBIH 0OJIiTi peTiHae Ky3ere acslpy, 03 dlIeyMeTTIK
KayarnKeplIilri MeH MYMKIHIIUTKTEPiH TYCiHyre OaiaHbICTBI, KOCIMOPBIHAAPMEH OPTYPIi >KOJAapMeH
JKy3ere achIpbliajibl. bysl OM3HECTIH ayKbIMbl MEH SKOHOMHUKAJIBIK TYPAKThUIBIFBIH OULaipeni. Kazakcran
PecniyOnukacel 3aHHamachl OOWBIHIIA KaXXETTi, OFaH KOCBIMIIIA epekesIep/li JaMbITy CTPaTeTHsIChIH Heri3re
asa OTBIPBIT, ipi KocimopeiHaap KOX sxyiieni xoHe TYpaKThl Heri3ae xysere acsipaasl. OpTa KocimopbsiHaap
KebiHece Kei0ip KalbIphIMIIBLIBIK aKIMSUIAPBIH )KOHE CaJIbIK TOJICY MCH €HOCKAKbI ToJIey OOWbIHIIIA 3aHHAMA 1A
OeNriJIeHreH TajanTtap/bl JKy3ere achlpajbl, SKOJOTHIBIK 3aHHAMAaHBI CaKTalpl. Ipi, opTa *KoHE IIaFbIH
omsnectiH KOX tanantapel MeH Tocinaepi opTypii. Meicansl: «Camypbik-Ka3biHa» YITTHIK d1-ayKaT KOpbI
AK memiiekeTTiK XOJIMHIT ipi Ou3Hec cyObekTici Oosia oThipbin, KOX-HbI opTak cTparerusra OIpiKTipi.
Xonauurtig 2012-2022 xpuigapra apHanrad Jlamy cTpaTervsichlHIa TONTaFbl QJIEYMETTIK KayanKepIIiTiK
CTaHAAPTTAPbIH KOFAPBUIATY bl KApacThIPaibl, OHBIH 1IIiH/E:

- QJIEYMETTIK OPINTECTIK KaFUIAChl HET131H/Ie dNIeyMETTiK-eHOSKTIK KapbIM-KaTBIHACTHI PETTEY;

- OHJIIPICTET] YKOJOTHUSUIIBIK TYPAKTHLIBIK MIEH KaYIICI3IIKTI KAMTaMachl3 €Ty,

- QJIeyMETTIK jx00anap bl iCKe achlpy ayMarblHAaFbl OipTyTac cascaTThl aHBIKTAY.

TaOuru pecypcrap/ibl OHIIPY MEH OHJCY CajachIHIarbl JKETEKII opTapanTaHIbIPbUIFaH KOMIAHUS —
Eurasian Resources Group (Oynan opi — ERG) koprnopaTuBTik aJIeyMETTIK JKayanKepIiliK KaFuIaTTapbiH
TAOBICTBl CHTI3YAIH MbICaJbl 00BN TaObLIaabl. ERG TOOBI ©3 KbI3METIH TOPT KYpPJBIKTarbl OH Oec ejjie
XKY3€re achlpajibl, MHTETpalUsUIaHFaH Tay-KeH METaJTyprusi, OHJAey, dHEpreThka, JOTHCTHKa JKOHE Map-
KEeTUHT KocinopbiHaapbiHa ue. ERG ToObI KbI3MeTiHIH ayKbIMBI OYKiJ €1 3KOHOMHUKACHIHBIH JAaMybl YIIiH
CTPATETUsJIBIK MaHbI3bI Oap OHE KOIITEreH ajaMIap/IblH MyIaeiepine acep erei. Kommnanus e3 Ou3HeciHiH
TYPaKTHl JaMYybIH KAMTaMachl3 €Tyre YMTBUIA/IbI )KOHE 031 OpeKeT €TeTiH oHipiepe KbI3METIHIH oJIeyMEeTTiK
Kypampac OestiriHe »orapbl KeHin Oeneni. KommaHus jkaHa »KYMBIC OpPBIHAAPBIH KYpPY, KbI3METKepiepre
apHaJIFaH oJIEYMETTIK Oaraapiiamanap, JeMEYIILTIK jKoHe KalbIPBIMIIBIIBIK, SKOJIOTHSUIBIK JKoHE OuTiM Oepy
aKIsUIAPbIH OTKI3Y apKbUIbI 9JICYMETTIK jKayarKepIIilik KaFuJaTTapbiH jKy3ere achIpaibl.

Eypazusnbik TonteiH (ERG) crefikxonaepriepinin €H MaHbI3/Ibl KaThICYIIBICH ENJepAiH yKiMeTTepi 0o-
JIBIT TaOBLIAABI. ByJT 0Jap/IbIH MEMIIEKETTIK casicaT, 3aHHaMa, pETTey KoHE JKaHa JIMLEH3MsIIap Oepy apKbLibl
KbI3METKE 9JICYeTTI bIKNaJibiHa OainmanbicThl. Kazakcran PecnyOsukachiabiH Ykimerine ERG-meri yiectin
40 % Tuecini, OHBIH OKiUepl TonThIH MeHemkepiep KeHeciHiH KypambiHa Kipeni. Kazakcran PecryOnu-
Kackl YKIMETIMEH ©3apa KapbIM-KaTblHAC KOPIOPATHBTIK MIiHE3-KWIBIK KOJEKCiHE CoWKec >Kyprisijeni,
oran coiikec ERG ToOBI Tikesnell Hemece aHama Typje, MeHelbkepiep KeHeci anmubiH ana MakyijgaraH
epeKILe JKarmaiiapabl KOoclaraH/a, casCu KbI3METTI Kosijgai anmaiinel. 2016 xbeuigan 6actann ERG ToOBI
KazakcTaHHBIH JlacTaybIITAPABIH IIBIFAPBIHABLIAPEI MEH TaChIMAJIapPBIHBIH MEMJICKETTIK TipKeIiMiHJe Ka-
pusiiay YIIiH KOpIIaraH opTa KaFaaidbl MOHUTOPHHTIHIH HOTHXKEJIepiH YCBhIHBIN Keneni. byaan Oacka, Ton
KOCIMOPBIHIAPEI OpHAIACKAH OHIpJIEp/Ie OJNap/blH KbI3METiHIH KOpIIaraH opTara dcepiH Oaranay OOMbIHIIA
JKEPriUTKTI KOFaMJIACTHIKTAPMEH KOHCYJIbTallUsIap OTKI3Ie .
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[aBnonap 0ONBICHIHBIH Kep KOMHAYBIH MaiiianaHylbuIapabslH KeiOip ipi KOMIaHHUSIapBIHBIH KOPIOpa-
TUBTIK 9JICYMETTIK JKayalKepIIUITriHiH KepiHici 1- kecreze [9-19] kentipuiren. MyH/1a 0Cbl KOMIIAHUSLIAPTbIH
YII JKbUIIAFBl QJIEYMETTIK WHBECTUIMSUIAPBI JKOHIHJETI JiepekTep Oepiieni. OJIEyMETTIK WHBECTUIHSIAY
Kazakcran PecnyOnukachbiHbIH 3aHHAMAChIHA COMKEC CallbIK MiHAETTEMENepl JKoHe MEMIICKET OIo/KeTiHe
TeJICHETIH 0acKa Jla MIHJCTTI TejieMiep OOMbIHIIA OFOPKETKE TOJIETEH KapakaTTaH ThIC, KOMITAHUSIIAPIbIH 63
KapakaTbl eceOiHEeH KY3ere achIpbLIIbL.

[TaBnonap oOMBICHIHAA Kep KOHHAYBIH NalJalaHyllbIapAblH 9JEYyMETTIK MHBECTUIUSIIAPBIHBIH JKall-
el comacel 2016-2018 xbutnaper 2 400,2 miH. TeHreneH 4826,2 MJIH. TEHrere JeiiH €Ki eceleH acTtam
wiraiiael. Erep xoMnanusiiap OesmiHICIHIE oleyMETTIK WHBECTHUIHSUIAP CEpIIiHIH KapacThIpaThlH OOJICak,
onga tek «kERGy»raHa yirarora HaKThI YPJIICTI KOPCETIN OTHIPFaHbIH atan oTyre 6oiaasl. 2018 xpuibl «KAZ
MINERALS» sxone 2017 xbuibl «borareipsy XKILC aneymeTTiKk HHBECTHLUSUIAPBIHBIH 6CY KAPKbIHBI THICiH-
e -18,8 xone -16,1 Tepic MoHIe He OOJIJIbI.

KapacTpIpbulblll  OTBIpFaH >Kep KOWHAYBIH MailalaHylIbuIap KbI3METI ayKBIMBIHBIH MAaHbI3IbLTBIFBI
OJIAPJIBIH KAJIIbI TYCIMIH CaJIBICTBIPYIbI pacTaiijibl, oi 2018 »bUibl coiikec ke3eH yiuiH 2 746 652,10 muH.
TEHI'e COMACBIH/IAFbI KAl OHIPIIK oHiIMMeH (JKOO) 943 959,2 miH. TeHreHi Kypaasl. KommaHusiap sy yin
JKBLIJIAFbl KIPICTEPIHIH 6CY KaPKbIHBI OH MOHI'€ M€, OHBIH 1IIIHC OHIPIIreH IHUKi3aT OarachIHBIH 6CYy1 )KOHE
oJIapJIbl CaTy KeJIEMIiHIH apTybl Oap.

OJIeyMeTTIK WHBECTUIMSIAPAbIH OacklM OOJriH >Kep KOHHAayblH TNalijalaHyllbliap CHOpT cana-
ceiHa OarpiTTaiinel. [laBmomap oONBICHIHIA XaNBIKTBIH TIPIIUTIK €Ty cajajapbl OOHBIHIIA OJIEYMETTiK
WHBECTUIMSIIAPABIH KYPBUIBIMBI 2-KECTEE KEeNTiPUITeH.

Kecte 2 — [1aBnogap o0IbICEIHIAFEI Kep KOWHAYBIH NakjalaHy IIbUTapAbIH QJICYMETTIK HHBECTUIHSLIIAp
KYPBUIbIMBI

2016 . 2017 %. 2018 x.
OJIeyMETTIK WHBECTHIHSIAD Comma, MJIH. Yoeci, % Comma, MJIH. Yeci, % Comma, MITH. Yeci, %
caJjrachbl TCHI'C TCHI'C TCHI'C

OIIEYMETTIK KOpFay 33 1,37 120 2,86 - -
JleHcaynbIK cakray - - - - - -
Binim 6epy 382 15,92 0,3 0,01 - -
Cropr 1185 4937 4020 95,71 3378,2 70,00
JiH JkoHE MOJIEHUET 0,8 0,03 - - 300 6,22
Backachl 799,4 33,31 60 1,43 1148 23,79
KOMHaHI/IﬂHI:IH SJ'ICyMCTTiK

A ae— 2400,2 100 4200,3 100 4826,2 100
Eckepry — 1-kectezeri MmaniMerTep OOWbIHIIIA aBTOPIAPMEH KYPaCThIPbUIFaH

2016 xxputet [laBmogap 0OIBICEIHIAFHI XKep KOHHAYBIH MaiiTamaHyIIbUTapIbIH QJIEYMETTIK HHBECTUIUSIIAPHI
mamameH 16 % Oimimre, cioptka 49,37 % OarbITTaFaH.

2016 xw1s1 [1aB01ap OOTBICEIHIAFEI )KEp KOMHAYBIH MailAalaHy IIbLTAPABIH SJIEYyMETTIK HHBECTUIUSIIAPHI
mamameH 16 % Oimimre, cioptka 49,37 % OarsITTaIFaH.

2017 >KBUTBI QJIEYMETTIK HHBECTHIFSUIAPABIH 96 % criopTka OarpiTTanraH. COHFBI €Ki KbUIIAa HHBECTHUITHU-
smap OimiMre OarbITTaIFaH KOK.

2018 >xputer 2017 KBUIMEH CalbICTHIPFAHIA JKep KOWHAYBIH TMMaiaaiaHy-IIbIIapIblH HHBECTHIIHS YIIeci
crioptka 70% KpicKapasl. [laBmogap oOIBICEIHAAFEI KapacThIphUTaTEIH KoMmanusmiap 2016-2018 xwuigapb
JIEHCAYJBIK CaKTay CaJIaChIHA QJIEyMETTIK MHBECTHUIIMSIIAD KYPTi31IMEreHi KbI3bIKTHI (DaKT OOJBIT TaObLIa Ibl.

MozeHuneT meH AiHre 9JIeyMEeTTIK MHBECTUIMSIIAp COMAchHBIH 6 %-bI, Oacka camamapra 24 %-b1 THECT
001 B

Kep xoitHaywH manigananymsiapasiH [laBmogap oOsbICEIHA QI€yMETTIK WHBECTHIIMSIAPHI OJlap ajiFaH
MaiIaMeH calbICThIPFaH/a MapABIMCHI3. byt 1-cypeTTe aiikpiH Kopineai. by yp/iic KapacThIPBIIBIT OTHIPFaH
VI JKBUT imiHae 6aiKamabl.
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Kommanusinap sl oieyMeTTiK MHBECTUIMSIIApFa OOJIETIH cOMachl OJNapJblH MaigachkiHa OaiaHbICTHI.
Ocbl KepceTKIITep apachlHAaFbl OalIaHBICTBIH JOpeXeci MEH CHMaThl l-KecTeleri JepeKTepil KojaaHa
OTBIPBINI aHBIKTAyFa OONATBIH KOPPEJSIUS MEH JUCIEpCUsHBI Kopcereli: «KoMIaHWSHBIH olleyMeTTiK
WHBECTUIMSIIAPBIHBIH JKUBIHTBIFbI», « KOMIaHHsFa CallbIK CAJIbIHFaHFa ACHIHT1 maigay.

Bi3nin ecenteyiepimia OoiibIHIIA Kep KOWHAYBIH NakiaananybuiapabiH [1aBinoaap o0IbIChIHA 9JIEYMETTIK
WHBECTUIMSIIAPBI MEH OJIap/bIH Naiackl apacklHAarbl OaiilaHbIc Koppensus Kod(hGUIEeHTIMEH KopiHei
® 0,9875 moniHe TeH. By fereHimis, atanraH KOPCETKIIITEP apachlHIarbl OaiJIaHBIC KYIITI )KOHE OH, Oipak
KOMITaHUSUIAP/IbIH Mali1aChIMEH CAIBICTBIPFAH/IA OJIAP/IbIH KAThICY ayMaFbIHIaFbl 9JICyMETTIK HHBECTHIIUSIIA-
PBI IIAMAIIBI.
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Cyper | —IlaBnomap oOiBICEIHAAFRI QJIEYMETTIK MHBECTHLMSIAP, CANIBIK ayJapbIMAapbl

MeH JXKep KOWHaybIH MaiaNaHyIbUIapIbIH TaOBICHIH CABICTHIPY
Eckepry — 1-kecteneri MmoniMeTTep OOMBIHIIA aBTOPIAPMEH KYPaCTHIPBUIFaH

XKep xoitHayslH maiimamanymeuiapabie [laBmomap OONBICBIHAAFEI ONAPABIH KATBICY ayMarbIH/Iarbl

QNIEYMETTIK MHBECTHLMSIIAPHI MEH OJIap/bIH ajiFaH MaliJachkl apachIHIAFbl KOPPEISIHSIIBIK OainaHbic 2-Cy-
peTTe KepceTiireH.
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OJIap/IbIH KaTbICy alMaKTapbIHAAFbI JKep KOWHAYBIH MaiJalaHy IIbUIApAbIH SJIeyMETTIK HWHBECTULHSIIAD
0aliIaHBICBIHBIH KOPPEISIHSIBIK opici

Eckepty — 1-kecTeneri MaiMeTTep OOMBIHIIA aBTOPIapMEH KYPACTHIPBUIFaH
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KommaHusiHbIH anbplHFaH TaOBICBIHBIH IIaMAachlHAH OJICYMETTIK HMHBECTHUIMSUIIAPIBIH JKOFaphbl JEHIeHi
mucriepcust kepcerkimiMedr R = 0,97518478 pacranaapl. XKep KoiHayblH MaiijalaHyIIbLIAPbIH KaThICY
ayMarbIHJIaFbl QJICYMETTIK MHBECTUIMSIIAPbIHBIH KOJIEMI OJIapIblH maigackiHa 97,5 %-ra OalIaHbICThI eKeHI
AHBIKTAJIbI.

XKep koltHaybIH NalijanaHyIbIIApAbIH SJICyMETTIK HHBECTUIIMSIIAPBIH OI0KETTIH HIBIFBIC OOJIIriMeH ca-
JIBICTBIPY OHIP YIIiH OChI MHBECTULIMSIAP IaMAaChIHBIH MaHbI3AbUIBIFBIH KopceTedl. 2016-2018 sxpuimap imriH-
JIe QJISYMETTIK WHBECTHIIUSIAP/IbIH OaliKaJiFaH ©CyiHe KapaMacTaH, OJIapJIbIH I1aMachl OOJIBICTHIK OFOJIKET-
TeH OipHene ece a3. bys1 koMmaHusIapIbIH JKaIbl naiaackl 00bIc OIOKETIHEH dMjieKaiiaa a3 ooiamaca 1a,
OJIapABIH KipiCiH aJmbl alMakThIK oHIMMeH (JKA©O) canbicThipyFa Oonaibl.

Kazakcrania 0M3Hec-KypbUIbIMIap MEH MEMJICKETTIK OMITIKTIH TYPAKThI JaMYy/Ibl KAMTaMaChI3 €TY XKOHIH/ICT1
e3apa opeKeTTeCy KeHIHEeH Tapaiyaa. by e3apa opekeTrecy aJieyMeTTIK KayalKepIIiIiK TYPFbICBIHAH KOPIIO-
paTUBTI cTpaTerusuiapia ipi KOMIaHUsIIAP YCBIHATBIH OPTYPIIi HhICaHAap MeH dfictepae kepineai [20].

KoramubiH KaTbiHachkoHe KOXK OM3HECiHIH KaObL1/1ay bl OHBIH MOHIH TYCiHYTe OaiimaHbIcThl. KazakcTaH IbIK
koramna KOX Typanbl OipelHFall HBICAHIAHABIPBUIFAH TYCIHIK JKOK. bipeynep OHBI KOMITaHHSIIApABIH
KOFaM/JIbl JKaKCapTyFa oHe KOpIlaFraH OPTaHbl KOPFayFa KaThICYFa epiKTi HISITIMiHIH TYKbIPhIMIaMachl peTiH-
ne Kapactbipaabl. KOXK-HbI agamrepiniiik KYHABUIBIKTApbl CaKkTay, ajaMaapra, KOFaMmra jKoHe KopIlaraH
opTara KYpMeT KOpCeTy apKbUIbI JKETICTIKKE XKeTyliH KypaJibl peTinje KaObunaiiteiagap 6ap. Kocinkepnepain
Oip Oemiri OpHBIKTHI jJaMy Mocenenepi skeHingeri Jynuexysimik Ickepmik kenectin (WBCSD) mikipin
ycranaapl, KOX — Oyi1 3 Kpl3aMeTKepiIepiMeH, oJapAblH 0TOAChUIAPBIMEH, )KEPTiTIKTI XaIBIKIICH )KOHE JKa-
bl KOFAMMEH JKYMBIC iCTeyJle OJIapAbIH OMip CYPYy CalachlH KaKcapTy YIIiH TYPAaKThl IKOHOMHUKAIBIK AaMy
TYXKBIpbIMJIaMachiHa OM3HECTIH ananabiFel. KeiOipeynep yIiH oleyMeTTIK jKayarnKepIIinKTiH MoHI — Oy
JKaJIIIbl KOFaMFa Maiia oKelleTiH OM3HECTIH caHalbl KbI3BIFYIIBIIBIFEL. Byl oleyMeTTiK MIOFBIpIaHABIPY YIIiH
Eypomnaibik Kacimkepiiep KO3ralbIChIHBIH aHbIKTaMachiHa cotikec kenei. ISO 26000:2010 crannapThl OOWbIH-
ma o3 crpaterusicblHbiH KOYK-1H 0acuibuiblkKa anaTbiH ipi OM3HeC «OIEYMETTIK jKayanKepUIIiK KoHIHAer
HYCKAyJIBIK» HICIIIM/CP MEH 63 KbI3METIHIH KOFaMfa JKoHE KOpILaraH opTara ocepl YIIIH kKayarKepiiTiKTi
TYCIHE/Ii, KOFAaMHBIH 9JI-ayKaThl MEH aMaH/IbIFbIH KOCA aJiFaH/Ia, TYPAaKThl JaMyFa bIKmaji erel [21].

Kazakcrannsik Koram bipikkeH ¥nrrap ¥HBIMBIHBIH QJI€yMETTIK KOPIOPATHBTIK KayarKepIIuliK Ty-
panbl JKahauabik mapThinaa TyKbipbiMaairad KOX karunatrapbiH KaObUlgay YIIIH KUBIH JKOJJAAH OTY/E.
BaFbITTBIH KMBIHIBIFBI OTKEH KEHECTIK TOXIpHOeae KaJIbIITaCKaH 9JICyMETTIK KayarnKepIIiTiKTiH CTePeOTHII-
TIK K&3KapacTapbIMEH, COHJIai-aK eJIiH 6TKEH FACBIPJBIH COHFbI OHXbULIBIFbIHIaFbI ColuanucTik Gopma-
[USIIaH HAPBIKTBIK KaThIHACTAPFA KOIYl Ke31H/Ie XaJIbIK IapyallbUIbIFbIHBIH KYJLIbIPAYBIMEH TYCIHAIPLICII.
Ocpbl yakpITTa )KYPri3UIill )KaTKaH MEMJICKETTIK MEHIIIKT] ayKbIMJIbI JKeKelIeJICH Py Ka3ipri 3aMaHfbl Ou3Hec
— KOFaMJIaCTBIKTHIH KaJIbINITACYbIHA YJIKEH MYMKIHJIIK O€p/i KoHE COHBIMEH Oipre KOFaMHBIH MaTePHUAJIIBIK
QJ-ayKaT JICHreli, oJIeyMETTIK jKaf1alibl OOMbIHINA TePeH cTPaTU(UKALUACHIHA BIKIAJ eTTi. Eiijie ajeyMeTTik
KayarnKepIIilK MocelieliepiHe TOCTKEHECTIK Ke3eHHIH OachlHna a3 MoH Oepiini, eHTKeHI jkeke OH3Hec
eHJli FaHa maiia OOJIJIbl )KOHE OHBIH MIHIETTEpl HapBIKTa OMIp Cypyre, HIOFBIPIaHABIPYFa JKOHEe KEHEUTyre
neitin Kpickap/bl. bipak 90-xbuinap/siy coHpinaa Kasakcranusie TyHFbI npe3uaenti H. ©. HazapOaer o3
ce3jiepinie OM3HECTIH €1 aJJIbIH/aFbl AJICYMETTIK KayallKepIIiIriHe IreH KOFaMJIbIK CYPaHbICThI aiiTa 0a-
CTaJIbl )KOHE QNIEYMETTIK OaraapiiaHFaH OM3HECTi YATTBHIK HJes IOpekKeciHe KoTepy KaKeTTLNIriH artan oTTi
[22].

Enneri KOX nmamyblH KYKBIKTBIK KaMTamachl3 €Ty YIIiH OipKkarap HOpMAaTHUBTIK-3aHHAMAJIBIK aKTijep
KaObuTHanabl. Typai dopymmap MeH neHrenek ycrenaepae KOX karupmanapbiH KaObUinay yIIiH Ou3-
Hec — KOFaMJIaCTBIKTap, XKYMbIC Oepymriiep, OWIK eKiIaepi )KoHe YKIMETTIK eMec YHbIMIap apachlHia KeH
TYCIHAIPY KyMbIcTapbl Kyprizimai. 2008 xbutbl «Ilapb3» KoHKYpcbiH 0TKi3y KOX nambiTyra kocinkepiepai
BIHTAJIAHJIBIPYFA BIKMAJT eTTi. XalblKapalblK OaiinaneicTap, OipiHIIi Ke3ekTe bipikkeH ¥nrtap ¥WBIMBIHBIH
Hamy Garnapnamanapsl 6oiibiHIna Kazakcranga KOX karunaTrapbis inrepiiaery OOHBIHIIA O3bIK TOXIpHOEH]
KYMBULIBIPYFa MyMKiHITiK Oepai. KOXK icke achpyIbIH TYKBIPBIMIAMAaITBIK HET13/1epi-apHaiibl CTaHAaPTTaPIbIH
soHe BY Y -HbIH Ou3Hec oKiiepiMeH xahaHIbIK MIAPTHIHBIH KaFUIaTTaphl MEH epeKesiepi OB Ta0bLIa b,
2013 xbutel «Opransik A3usHbiH Eypasus Kope» (OAEK) Kazakcranna Kopriopatustik Oneymertik XKay-
ATNKEePUITIKTI IaMBITY 3epTTeyiH OacTama yacajbl: )KarIaiibl, Moceenep KoHe JaMmy OoJaniarsl )ko0achl as-
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ceigzia «Kazakcranna KOpropaTHBTIK 9JI€YMETTIK JKayalKepIIUIiKTi inrepinery/e OipbIHFall TOCIII o3ipiey»
3eprTeyine OacTamambLIbK eTTi [23]. Ockl 3epTTey HoTHXKeNepi Herisine Ka3zakcTaniarbl OU3HECTIH KOPIIO-
PaTUBTIK 9JIEYMETTIK KayanKepIIUTriHiH YATTHIK TYKbIPBIMIAMAChIH 93ipiiey OOWbIHIIA YChIHBICTAp Oepiiii.

Kazakcranna KOX Tikenell peTTeiiTiH jKeke 3aHaap KOK. AJaiiia, OHBIH OpTYpJi acmekTiyiepi Oenrimi
0ip HOPMATHBTIK-KYKBIKTBIK akKTiiepMeH perreneni. Meicanbl, KoHctutynusaa xone EHOEk KojaekciHge
OCKITUINeH epKiH JKOHE Kayilci3 eHOSKKe ajlaM KYKBIFbI, IeMallbIC.

Kacinkepik sxone CalbIK KOJSKCTEPIHIE MYMKIHJIIT MISKTEYJI alaMaap bl jKajiay JKoHe oJIeyMETTIK ca-
JIaHbI, KAWBIPBIMIBUIBIKTHI JAMBITYFa OM3HECTE KATBICY YIIIiH YKOHOMHUKAJIBIK bIHTAJIAH BIPYJIap alKbIHJAJIFaH.
Taburu pecypcrap/pl Maiaanany >KoHe KOCINOPBIHIAP/BIH KOPIIaFraH OpTara 9cepiH DKOJOTHSUIBIK KOJEKC
perreiini. MeMJIeKeTIIeH 9JIeyMETTIiK 9pINTECTiK KaTbIHACTapbl MEMIIEKETTIK JKeKe oIl TeCTiK Typaibl 3aHMEH
peTTenesi, an KyYMbIC Oepylriyiep MeH KbI3METKepiep apachblHla YKBIMBIK IIApTTap, canajblK KeiiciMaep
xacacy EHOeK KojekciHae KepiHic TanTel. Ipi OM3HECTIH KOPHOPAaTHUBTIK SJEYMETTIK jKayarKepIIilirineH
KazakcTaHHBIH TypakThl JaMyblHa alTapibIKTail OH 9CEPiH MEMIICKETIICH a3aMaTThIK KOFaMJacThIKTapMEH
OpINTECTIT Ke3iH/Ie FaHa KyTyre 0oJiabl.

¥Yarreik Kocinkepnep nanatacel Mmen «Optanblk A3usHblH Eypasusi» kopsl yceinFan busnectiy KOX
VITTHIK TYKBIPBIMJIaMAChIHbIH jK00achl oyli OeKiTUIreH XOK. Bipkarap rajbiMuap OYJI TYKbIpbIMjaMaja
MoceJIeNiepl ecKepy Kepek Jiel CaHaubl:

- KOFaMJIarbl aliKbIH QJIEYMETTIK JU(depeHInaIUsIHbI TETICTEY;

- MHHOBAIMSJIAPAbI JKeJIeJl €HT13y YIIiH HHPPaKYPhUIbIM KYPY;

- 9KOJIOTHSJIBIK TETe-TeHIIKTI CaKTay JKOHE «IKaChLD» IKOHOMHKA KaFUIaTTapblH CHII3Y;

- OYpBIH LIeTeNre MIBIFAPbUIFaH KalmuTaIIapAbl eI SKOHOMHKAIBIK KaHFBIPThUTYbIHA KaliTa HHBECTHU-
usiay;

- KOJICHKEJII YKOHOMHUKA MEH Chl0aiiiac )eMKOPJIbIKKA Kapchl Kypec [24].

KOPBITBIHbI

Kazakcrannpik KOX wmomeni omi Tonmblk  KanbinTacmarad. O QeyMETTIK-DKOHOMHKAJBIK IKOHE
IKOJIOTHSUIBIK CasICATTHI )KY3ere achlpaThlH MEMJICKETTIH OeJICEH]Ii KaThICYBIHBIH OHE KOPHOPALUSIIAPIbIH
apHaibl OENTIJICHIeH BIHTAJIAH/BIPY MEH KEHUIIIKTEP JKYHeci apKbUIbl PeTTeHTIH MEMIICKETTIH apaacyblH-
ChI3 OM3HEC KYpPBUIBIMAAP/IBIH KOFAMMEH 03apa 9peKeTTeCYiHIH yillieciMiMeH cunarranazpl. by perre Oumik
nieH OM3HECTIH 03apa ic-KUMbUIBIHBIH MbIHA/Ial OaFbITTapbIH 06N KepceTyre 0omabl:

— KOCIIKEpJIEp/IeH aJbIHATBIH MOJIIIIEPJICHOCTeH JXKoHEe OaKbUIAHOAWTBHIH abIMAap OOJIbIT TaObUIATHIH
«EPIKTI-MOKOYPIIi KAMBIPBIMABUIBIK) YHBIMBL;

— QNIEYMETTIK HHBECTUIHSIIAPABI KApaCcThIPAThIH KEPTITIKTI OMIIIK OpraHAapbIMEH BIHTBIMAKTACTBIK Typa-
JIbl MEMOPaHIyMJIap il XxKacacy. byt 0arbIT aJIeyMeTTIK-3KOHOMHUKAJIBIK KaFaibl )KePriTiKTI KOFaMIaCThIKTa
KOPIOPATUBTIK MYAJENepl irepijiery yiliH o3 OefeliH caKTayFa MYAJeli Kajla KYpyUIbl KocimopbiHAapFa
TOyeJIl Kajlajapra ToH;

— OapIIbIK aTayiFaH TapanTap MyIesi )Ko0anap bl iCKe aChIPaThIH MEMJICKETTIH, OM3HECTIH KOHE XaJIBIKThIH
QJIEYMETTIK OpINTECTIri.

Kazakcrannarbl oleyMeTTIK MHBECTHLMSUIAPBIH €I0yip O6iri Kbl cailblH OHIpIIK OWIIIK opraHja-
PBIMEH JKacallaThIH CTPATETHSUIBIK OPINTECTIK Typaslbl KelicimMiep (BIHTBIMAKTACTBIK Typallbl MEMOpaH-
JyMJiap) IeHOepiH/Ie Ky3ere achIpbluiabl. BYJ1 cepikTecTiKTep )KEePrulikTi KOFaMIaCThIKTap IbIH dJICyMETTIK-
9KOHOMHMKAJIBIK IaMYbIH KaMTaMachl3 eTye MaHbI3bl Pl aTkapaabl. MHOpakypbUTbIMABI JaMbBITYFa, O151iM
Oepyre, jkacTapibl JaMbITyFa, CIIOPTTHI JaMBITyFa, JEHCAYJIBIK CaKTay MEH 9JICYMETTiK OipJliKKe epeKIie
KOHLI OeiHe].

XKeprinikTi aTkapysl OHITIK OpraHJapbIMeH )KacalFaH MeMOopaHayMiap IeHOepiHae )Ky3ere achbIpblIaThIH,
[TaBnonap OONBICHIHBIH ayMaFbIHJA Kep KOWHAYBIH MaiaiaHylIbUIaplIblH dJIEYMETTIK WHBECTUIHSIAPHIH
TaJjiay, OJapIblH KeJieMi allbIHAThIH MMaiaMeH calbICThIpFaH/Ia iaMaibl 0oJica [, oJIap/IblH YIIFA0 YpAiciH
KyonanpIpaasl. by kommanusiapasiy KOXK OoiibiHIna MiHAETTEMENEp Il apTThIPY dJieyeTi OapIIbUIBIK.

KOX >xahanaplk mapTbiHa KaThICYLIBUIAD apachlHAa Ka3aKCTAHJBIK KOMIIAHHSJIAP CAHBIHBIH a3JIbIFbIH
JKOHE OJIAp/IbIH AJIEYMETTIK JKayaIrKepIIUIIriH iCKe achIpy Typallbl aKIapaTThl calalibl KOPCETETIiH KapKBUIbIK
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eMeC eCeNTUTIKTI YChIHFBICH KeMMEeHTiHIH aramn eTemi3. Kenreren kocinkepiep KOX kareicynan TyceTiH Ta-
OBIC TYTBIHYIIBUIAPJIBIH MYMKIHAIKTEPiH iICKE achlpy YIIiH YKOHOMHKAIIBIK, dJIEYMETTIK KOHE IKOJIOTHSIIBIK
KaFaalmapibl JKaKcapTyIbIH apKachlH/Ia )KbUIAAp OTKeH COH FaHa OaliKanaThIHbIHA pu3a emec. by HeriziHeH
KOX komnaHusiapbIHbIH KaObU1Iay OSJICEHAUTITIHIH TOMEH/ITIMEH TYCIHAIpiIe .

busnectin KOX-iH mambiTy MocenesnepiH IIenryre OHBIH JKEprilikTi OWIIIK oOpraHgapbiMeH KoHE
KOFaM/IaCTHIKTApPMEH OpINTECTITiH KeHEHTY, YITTHIK TaOBICTBIH OCYIHEH OHE eNJiH TaOuFu pecypcTapbiH
naijanaHy/jaH TYCETiH NaijaHbl o1 Oejiyre JereH KOraMJIbIK CYPaHBICTBIH KyIIeri, coHmai-ak KOXX
TYXKBIPBIMJIAMACHIH TOJIBIKKAH/IbI KA0bUIAY BIKIAN €TETiH 00Ia bl
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DEVELOPMENT OF CORPORATE SOCIAL RESPONSIBILITY IN KAZAKHSTAN
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ABSTRACT

The purpose of the study is to determine the model of corporate social responsibility in Kazakhstan, as well
as to identify problems and development prospects based on the analysis of the promotion of its ideas.

Methodology. To determine trends in the development of corporate social responsibility in Kazakhstan, the
following approaches have been applied: systemic, dialectical, comparative, territorial-evaluative. The variety
of methods is combined into groups: description, comparison, economic and statistical methods, correlation
analysis, generalization, other methods and techniques.

Originality / value of the research. The article discusses the features of promoting the principles of
corporate social responsibility (hereinafter - CSR) in the Republic of Kazakhstan. All components of promoting
CSR principles in Kazakhstan are considered as a single system, which defines the conceptual framework,
stakeholders in the development of CSR, as well as legal support for its development in the country. The
authors characterize the Kazakhstani CSR model of large business and provide examples of the practical
implementation of its principles at the present stage. Social investment of subsoil user companies in the territory
of their presence in Pavlodar region is analyzed. The considered social investment was carried out within the
framework of memorandums of mutual cooperation with local executive authorities.

Findings. Based on the study, the authors formulated conclusions about the state of development of CSR
business in Kazakhstan.

Keywords: corporate social responsibility, partnership, sustainable development, business, stakeholders.

PA3BUTHUE KOPIIOPATUBHOM COIIUAJIbHON OTBETCTBEHHOCTH B KA3AXCTAHE

K. K. Anraii6aesa’, I11. ITI. Xam3una®', A. K. Baara6aesa’

'TopaiireipoB YuuBepcurer, [TaBioaap, Pecyonuka Kazaxcran
’MunoBaironnsiii EBpasuiickuit Yausepcurer, [TaBnonap, Pecriy6nnka Kazaxcran
3Vuusepcurer Typan, Anamatsl, Pecrry6nmka Kasaxcran

AHHOTALIMUA

L]env uccnedosanuss — onpeneIIeHne MOJISTH KOPIIOPATUBHOM COMMAIEHON OTBETCTBEHHOCTH B Kasaxcra-
HeE, a TAaK)Ke BBISBIICHHE MTPOOJIEM U ITEPCTIEKTHB Pa3BUTHS Ha OCHOBE aHAJN3a TPOIBIKEHHUS €€ UIeH.

Memooonoeus. JIns onpenencHuss TSHASCHITNN Pa3BUTHS KOPIIOPATHBHONW COIMATBLHOW OTBETCTBECHHOCTH
B Kazaxcrane mpuMeHEeHbI MOJX0/Ibl: CUCTEMHBIN, THAIEKTUYECKUM, CPAaBHUTENIbHBINA, TEPPUTOPUATHLHO-OL1E-
HOYHBIA. MHOT0OOpa3re METO0B 00hETMHEHO B TPYIIIBI: OMTMCAHNE, COMTOCTABICHNE, SKOHOMUKO—CTaTUCTH-
YEeCKHE METOJIbI, KOPPEIAINOHHBIN aHaIu3, 00001IeHNe, IPyTHe METOABI H TPHEMBEI.

Opuzunansnocms / yeHHoCmb ucciedo8anus. B crarbe paccMOTpeHbI 0COOEHHOCTH MPOIBMKEHUS PUH-
IIATIOB KOPITIOPATHBHON conmanbHOM oTBeTcTBeHHOCTH (manmee — KCO) B PecyOonmke Kazaxcran. Bee co-
crassronue mpoasmkenus npuHIunoB KCO B KazaxcTane paccMOTpeHBI Kak eiHas CHCTeMa, B KOTOPOi
OTIpe/ieTIeHbl KOHIIETITyaJbHbIE OCHOBBI, 3aWHTEpecoBaHHbIE CTOpoHB pa3BuTHs KCO, a Tarke mpaBoBoe
o0ecrieueHue ee pa3BUTHS B CTpaHe. ABTOpaMH JaHa XapaKTepucTruKa Kazaxcranckoil monenn KCO kpymHOTO
Om3Heca U MPUBEICHBI TPUMEPHI IPAKTUIECKON peann3alny ee MPUHIINIIOB Ha COBPEeMEeHHOM JTare. [Ipoana-
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JU3UPOBAHO COLMAIILHOE MHBECTHPOBAHUE KOMITAHUI HEAPOIIOIb30BaTeNeii Ha TEPPUTOPUHN HX TPUCYTCTBUS
B [laBnomapckoii obnactu. PaccMoTpeHHOE colmanbHOE HHBECTHPOBAHUE OCYIIECTBIAIOCH B pAMKaxX MEMO-
PpaHaAyMOB O B3aUMHOM COTPYAHUUYCCTBE C MCCTHBIMU HUCIIOJTHUTCIIbHBIMU OpraHaMi BJIACTH.

Pesynomamul uccneooséanus. Ha oCHOBaHMM, IPOBEIEHHOTO HCCIIE0BAHHS aBTOPAMHU CHOPMYITHPOBAHBI
BBIBOAIBI 0 coctostanu pa3zutus KCO 6usneca B Kazaxcrane.

Kniouesvie cnosa: KopnopaTHBHasl cOLUalbHAs OTBETCTBEHHOCTb, IIAPTHEPCTBO, YCTOMYUBOE Pa3BUTHE,
OM3HeC, CTEHKXOJIEPHI.
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KOPIIOPATUBHAS COMAJIBHAA OTBETCTBEHHOCTD
KBA3BUT'OCYJAPCTBEHHOI'O CEKTOPA: IPUHIMIIBI U TPOLECCHI

H. O. Bekenos!", C. H. JlocoBa'
'Satbayev University, Anmarsl, PecriyOnuka Kazaxcran

AHHOTALUSA

Lenv uccnedosanus — cucTeMaTU3alysi COBDEMEHHBIX MIPEACTABICHUI O IPUHLIMIIAX U MPOLEccax KOpIo-
paTuBHOM coruaiibHOM oTBeTcTBeHHOCTH (KCO) B KBa3UTOCYIapCTBEHHOM CEKTOPE.

Memooonozus — hopMann30BaHHbIC METO/IbI AHATHN3A TUTEPATYPHBIX HCTOYHUKOB — KOHTEKCTHBIN aHAIN3,
JEeNyKIHs, METOJ| alllepUUIUPOBAHHS.

Opueunanvnocmy / YyeHHoCmb UCCAe008aHUs — UCCIICA0BAaHNE TPEICTABIISIET LEHHOCTD JUII KOMIIAaHUN KBa-
3UrOCYJapCTBEHHOr0 cekropa PecryOinkn Kazaxcran, moCKoIbKyY MO3BOJISIET YCTPAHUTD CYLIECTBYIOIIME Ha
CeroJiHs pa3pbIBbl 3HaHMH (research gaps) B METOOJIOTHH YIIPABICHHUS KOPIIOPATUBHON COLIMAIBHON OTBETCT-
BEeHHOCTHIO0. J{71s1 0600menus kauectBa u apdexrunBHoctd KCO chopmynuposansl npuniuns KCO u npus-
bl 3¢ ¢extuBHoro ynpasienus KCO B KBa3UroCyJapCTBEHHOM CEKTOPE SKOHOMHKH. BbInonHeHne 3Tux
MPUHIMIIOB Ha MPAKTHKE OCYIIECTBIsIETCs yepes3 npouecchl 1 npoektsl KCO.

Peszynomamul uccnedosanus — npenyoxena mozaenb d¢p¢exrusHoro ynpasienuss KCO, cps3biBaromas
uuka PDCA (Plan-Do-Check-Act), nponeccst KCO u npunnumnsl 3dpdexruBroro ynpasinenus KCO. [Ipen-
JIOKEHHYIO MOJIEJIb MOKHO NPUHATH 3a OOLIYIO CTPYKTYpPHYIO paMKy cuctembl ynpasienuss KCO B kBa3uro-
CyJapCTBEHHOW KOMIIAHUH M JlaJiee IEKOMIIO3UPOBATh AAHHYIO CUCTEMY Ha yPOBEHb KOHKPETHBIX MPOLEIYP
u npoexToB KCO.

Knrouesvie crosa: coupanbHO OTBETCTBEHHBIN OM3HEC, KBA3UTOCYIAPCTBEHHBIN CEKTOP, KOPIIOPATHBHASL COLIU-
aNbHAst OTBETCTBEHHOCTD, YIPABJICHNUE KOPIOPATUBHOW COLMAIILHON OTBETCTBEHHOCTHIO, IPHHIIMIIBI KOPIIOPATHB-
HOH COMaIbHOM OTBETCTBEHHOCTH, IPOLIECCHI KOPIOPAaTUBHON COLMANTLHON OTBETCTBEHHOCTH, LMK PDCA.
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BBEJEHUE

OOuiecTBeHHAs 3HAUMMOCTH OM3HECa B COIUANILHOM cepe BhIpakaeTcsi B COUATBLHON OTBETCTBEHHOCTH.
Hecmotps Ha TOBOJILHO OOJIBIIYIO UCTOPHIO, TIOHSATHE «COIMAIbHASI OTBETCTBEHHOCTh» HE UMEET OJIHO3HAY-
HOTO ompezaeneHus. Ha oCHOBaHWM KOHTEKCTHOTO aHallM3a 3apyOeKHBIX U Ka3aXCTAHCKUX MCTOYHUKOB, W3-
YYEHHBIX MTPH MOATOTOBKE HACTOSIIETO MCCIIEIOBAHNS, KIACCH(PUIIMPOBAHBI TOAXO/bI K TPAKTOBKE TEPMHUHA
«colralibHasi OTBETCTBEHHOCTHY (aHII. social responsibility) (CO):

- MPaKTHUKA WIN JeATENbHOCTS [1; 2; 3; 4];

- mapajgurMa, MoJUTUKa UK KoHuenuus [5; 6; 71;

- cucrema [8];

- CITIOCOOHOCTH OpPraHU3aIuK WK MOTeHIHaI [9];

- HabOp HOPM, IIEHHOCTEH, 00s13aTenbeTB [10];

- o0s13aHHOCTH [11].

KoHTekcTHBI aHanu3 BBISIBUI CIOKHYIO U KOHOMUYECKYIO M IpaBoByro mnpupony CO, codeTarolryro
BCe TepednciIeHnble noaxoasl. [loaTromy aBTop momaraer, Hanbosee mpueMseM KOMOWHUPOBAHHBIN ITOAXOT
K TPaKTOBKE COIMAIbHOM OTBeTCTBeHHOCTH. Hampumep, onpenenenne Jonna Byna (CILIA): «OTBercTBeH-
HOCTh CyOBEKTa mepej 00IIeCTBOM depe3 coOII0IeHne Habopa KOPITOPATUBHBIX COIMATBHO-OTBETCTBEHHBIX
TIPUHIIATIOB, TTOJIUTHK, IIPOTPAMM U, KaK CIIeZICTBHE, NX PE3yIhTaTOB B OTHOIIIEHUN o0mIecTBay [12].

MoskHO BBIIETHTH CyOBeKTH CO: MHANBUAYYMBI, KOMMEPUYECKHE U HEKOMMEPUECKHE OpTaHu3aIuu, Om3-
HeC, MyHUIUIAIbHOE 00pa3oBaHKe, pErHOH, OTPACIIb, TOCYIAPCTBO B IeloM. A Takxke 00beKThl CO: HOpMBI,
MIPUHIIUIIBL, TTOJTUTUKY, KOHIICTIIIUN, MOJICITH, & TAK)KE caMa JISATeIbHOCTh U MOTCHIINA OpraHU3alliy, Peau-
3yeMbIe He TOJILKO B HHTEpecaX WHAWBH/IOB WM OpTaHHU3alNid, HO B HHTEPeCcaX HIMPOKUX COLUATBHBIX TPYIII
1 00IIeCcTBa B IIEITOM.

BBuay Hajguuusi pa3HbIX CyOBEKTOB KaTEropus «COIHMaIbHAsi OTBETCTBEHHOCThY» MOXHO KIJIACCHU(PUIIMPO-
BaTh N0 YPOBHIO MaciiTada:

- YPOBEHb MaKpPOIKOHOMHKH — JIJISl TOCYIapCTBa, COOOIIECTBA TOCYJaPCTB, OOIIECTBA B IIEJIOM;

- YPOBEHBb ME309KOHOMUKH — YPOBEHb MYHHUITUITAILHOTO 00pPa30BaHNs, pETHOHA, OTPACIIH;

- YPOBEHb MUKPOIKOHOMUKH — YPOBEHB OTJEITHHONU KOMITAHUU, OPTaHU3AIUH.

Ha ypoBHe oTAeNnbHO B3STOM KOMITAHUH COIUAIBHYIO OTBETCTBEHHOCTh YaCTO HA3bIBAIOT KOPIIOPATUBHOM
COLIMAIBHON OTBETCTBEHHOCTBIO (aHTII. corporate social responsibility) (KCO, CSR).

CootBercTBeHHO, cyObekT ympaBieHuss KCO — opranmmsamms. B paMkax HAcTOSIIEro HMCCIETOBaHUS
noJ; cyobekrom MeHemkmeHTa KCO OyzeM mMeTh B BHJLy KOMIIAHHIO KBa3HUTOCYIAPCTBEHHOTO CEKTOpa
Pecnyonuku Kazaxcran.

Oo6bektom ynpasienus KCO sBIsitoTCs CTEHKXOIePHI — JIMIIA, UIT KOTOPBIX, COOCTBEHHO, U PEATU3YIOTCS
KCO-nmpoexrsi [13; 14; 15]:

1) Tom-menemxepsl. Tom-MeHeKEphl 3aMHTEPECOBAaHbI B 3PPEKTUBHOCTH U PE3YIBTATUBHOCTH JESTEINb-
HOCTU CBOCH KOMITAaHUH: POCTE MPOU3BOAUTEIBHOCTH TPy, BBIPYUYKH, TPUObLTH. DOPMHUpPOBAHHUE 3TUX TIO-
KazaTenell HampsMyo 3aBUCUT OT JIOSUIbHOCTU KJIMEHTOB U MEPCOHANA, TOTO, HACKOJIbKO KaYECTBEHHO U BO-
BIICYEHO COTPYIHHKH KOMIIAHHU BBITIONHSIOTCS CBOM TPYIOBBIC 00sI3aHHOCTH. B CBOIO 0Yepenb JOsTbHOCTh
KJIMEHTOB, BOBJIEYCHHOCTH ITEPCOHAIA HATIPSMYTO OIPEIEISIOTCS OTHOIIEHHEM KOMITAaHUU K CBOMM PabOTHH-
KaM U BHEIIIHEH cpesie, OT e€ permyTaliH.

2) Ilepconan opranuzanuu. lHTEpec nepcoHana K ColuaibHO OPHEHTUPOBAHHOMY TIOBEJICHUEO CBOCH KOM-
MIaHUM MPOSBISIETCS B TOM, YTO Yepe3 TPYJOBhIE OTHOIICHUS paOOTHUK MOXKET Peajr30BaTh PsJl CBOUX IO-
TpeOHOCTEH: B pa3BUTHH, MaTepHABHBIX OJarax, NpU3HaHWU U Ap. Peann3oBars 3Tv moTpeOHOCTH KOMITaHUS
MOeT uepe3 cobmoenue npuHuuno KCO.

3) CoOCTBEHHUKH, aKIIMOHEPHl U MHBECTOPHI. 3aMHTEPECOBAHBI B POCTE KAITUTAIU3AIUH, Ty IBUILIA, IET0-
BOH perryTanuy KOMIaHuu. J[aHHbIe TOKa3aTeN! 3aBUCAT OT TOTO, KaK B KOMIIAHUH PEATU3YIOTCS IPUHITUTIBI
COIIMAIbHO OTBETCTBEHHOTO OM3HECA.

4) KnuenTsl koMnanuu. KilmeHThl 3aMHTEpecOBaHbl B KAYECTBE TOBAPOB / YCIIYT, COOIOCHUH BCEX YCIIO-
BUI JOroBOpAa.

5) Oprasbsl TOCyAapCTBEHHON W MyHHUIIMNAIbHON BiaacTH. OpraHbl rocyJapCTBEHHON BIACTH PACCUUTHI-
BalOT, YTO OM3HEC MOXET B3STh Ha ce0sl 4acTh COLMAJbHBIX 3a]au: CHI)KEHHE 0e3paOOoTHIIbI, YIydlleHHE

Ne 2 (137) 93 Volume 2 No. 137




BU3HEC )KOHE BACKAPY: MOCEJIEJIEP MEH IIEHIIM/IEP
BUSINESS AND MANAGEMENT: PROBLEMS AND SOLUTIONS

9KOJIOTHH, pa3BUTHE QU3KYIBTYPHI U CHIOpTa U Ap. Takke OM3HEC MEepeurcisieT TOCYAapcTByY U B MyHHIIU-
NaJbHbIE OIO/HKETH HAJIOTH, KOTOPbIE UCTIONB3YIOTCS ISl PELICHUS] COIMAIbHBIX 33/1a4 Ha TOCYAapCTBEHHOM
Y UHCTUTYIIMOHAJIEHOM YPOBHSX.

6) Hacenenue, OI0/KeTHbIE OpraHU3allM PETHOHA MPUCYTCTBUSI KOMIIAHWH. BIOJDKETHBIE OpraHu3aliu
(urkoITbl, OOJILHUIIBI, CIIOPTHBHBIC U KYJIBTYPHBIC YUPEKACHUS ), a TAK)KE HACEJICHUE, POKHUBAIOLIee Ha Tep-
PHUTOPUH MPUCYTCTBUSI KOMITAHHH, OKHJIAIOT OT OM3HECa COIMAaIbHOM aKTUBHOCTH: CO3/IaHUe pabouuX MecT,
CIIOHCOPCKYIO MOMOIIlb, PUHAHCOBYIO MOJIEPIKKY MECTHBIM CIIOPTUBHBIM KITy0aM U IoMaM KyJIbTYpbI, 00Jia-
ropa’krBaHue TEPPUTOPHUH U JP.

7) Hdpyrue OuzHec-CTPYKTYphI B PErHOHE NMPUCYTCTBUSI KOMITAaHUU. MaciTaOHble COIHaibHbIe POCKTHI
PETMOHAILHOTO YPOBHSI MOTYT OBITh peain30BaHbl TOJIBKO B KOOIepalun Ou3Heca u, rocyaapcrsa. [loatomy
JUISL pEICHHsI TAKUX TIPOEKTOB HEOOXOIUMO 00BEIUHATHCS.

WHuTepeck! pa3HbIX CTEHKXOI1EPOB, ECTECTBEHHO, HE BCETAa COBMaAaoT. [loaTomy npu peanusanuu npo-
extoB KCO 3avacTyio crout 3aja4ya ontUMH3aluuu BeiOopa. [Ipomeccsl, npouenypsl, periaMeHThl, TaKk HiTH
nHaue umeroue orHouenue Kk KCO, nomKHbI ObITh TPUBEICHBI B COOTBETCTBUE C OKUIaHUSIMU 3aHHTEPECO-
BaHHBIX YYACTHUKOB COITMAIbHBIX OTHOIIEHHH.

AKTyaJIbHOCTb M3Y4YEeHHsI pa3Nu4HbIX acnekToB npossieHns KCO B kBa3urocyaapcTBeHHOM cektope Pe-
cnyOnuku Kazaxcran 00ycCIIOBICHO PsZIOM OOCTOSTENIBCTB:

Bo-mepBeIX, akTyaabHOCTh ONPEACNIICTCS 3HAYMMOCTBIO CaMOTo KBazurocyaapctBeHHoro cexkropa (KI'C)
B PecniyOnuke Kazaxcran. B Kazaxcrane k KI'C oTHOCHTCS psii KpYITHBIX KOMITAHUI SHEPreTUYECKOTO KOM-
miexkca. BBuay cBoeil crparernueckoil BaXXHOCTH KBa3UTOCYJapCTBEHHBIE KOMITAHIH OKa3bIBAIOT CYIIIECTBEH-
Hoe Bo3eiicTBue Ha popmupoBanue npuHnunos KCO B Kazaxcrane.

Ha xomnen aBrycra 2020 roga B Kazaxcrane, coriacHo mpenocTaBiIeHHBIM JaHHBIM KoMuTeTa rocyaapert-
BEHHOTO MMYIIECTBA U NMpuBaTU3anuu MuHucrepcTBa puHancos Pecrybnuku Kazaxcran, 3aperucTpupoBaHo
10 BHJIaM COOCTBEHHOCTH 6 253 cyOBEKTOB NMPEANPHUATHIA C TOCYapCTBEHHBIM y4yacTueM [16].

st yeroitunBoro pazsutust komnanusm KI'C HeoOxoanmMo cOaaHCHpOBaTh CBOM COIMAIbHBIEC 00s3aTelb-
CTBa M OCTaBasICh IIPHU ITOM KOHKYPEHTOCIIOCOOHBIMU. HecriocoOHOCTh TOCTHYB TaKOro OanaHca MpUBEIET K
3aMe/UIEHNI0 YKOHOMHYECKHX ITOKa3aTesei pa3BUTHs U K POCTYy COLMaIbHOMN HanpspkeHHoctH [17].

Bo-BTOpsIX, akTyansHOCTh ucciaenoBanuii KCO oOwsicusiercs nmomynsapusanueii KCO B Guznece. ABTOPHI
[18] oTMeuaroT 3HaUYUTENBHBIH POCT KoNndyecTBa Myonukanmii, nocssmenasix KCO, naunnas ¢ 2010 r. 3o
TFOBOPHUT O BceoOIeM npusHanuu u pocte nonyssipuoctu KCO B Ousnece. KoMmanuu, CHCTEMHO HE 3aHMMa-
rorruecst KCO, puckyroT oTcTaTh OT MUPOBBIX TPEHJIOB.

B-tpetpux, KCO ompenensier ycroiiunBoe pa3BUTHE U KOHKYPEHTOCIIOCOOHOCTh Om3Heca. OnHaKO cam
MeXaHH3M TaKOTO BJIMSHUSI OCTAaeTCsl IO KOHIAa He M3Y4YEeHHBIM. B HacTosiIee BpeMs UMEIOTCs TONBKO (par-
MEHTapHBIE NCCIEIOBAHNS BIUSHU, HAIPUMEp, JI€JI0BOM penyTalui 1 UMU/Ka KOMIIAHUH Ha €€ CTOUMOCTh
[19; 20], yAOBIETBOPEHHOCTH KIMEHTOB [21], yI0BIETBOPEHHOCTH TIepcoHaia [22]. B mienom Takoit MexaHu3m
MOKa He MPEeJUIOKEH, UTO SBISIETCS MPOOETIOM COBPEeMEHHOTo 3HaHusl (research gap).

OcHoBo# (hOpMHUPOBAHUS TAKOTO MEXaHM3Ma MOXKET OBITh MOJICITh B3aUMO/ICHCTBHSI IPHHITUIIOB U MTPOIIec-
coB KCO. Ecnu npunnmner KCO onpeneneHsl cranaapraMu, TO MpUHIHIEI d3QdekTuBHoro ynpasienus KCO
u camu nporeccel KCO cucreMHO He m3ydeHbl. Hanmume Takoro npobena u o0yclaBiInBaeT akTyalbHOCTh
HCCIIEIOBAHNS.

B-uetBepThIX, cyas 1Mo pe3ynbTraTaM HeKoTophlx uccienoBanuil [2], KCO moxer paccMarpuBaThbes Kak
3G GEKTUBHBIN HHCTPYMEHT YIPABICHUST PUCKAMH, YTO MOXKET ObITh aKTYaJIbHBIM JJISl KOMIIAHUK KBa3UTOCY-
JIapcTBeHHOro cekTopa Kazaxcrana, HCIIBITHIBAIOIINX PUCKH, CBA3aHHBIE C TOCY/IAPCTBEHHBIM PETYJIHMPOBAHU-
eM (OrpaHuYeHUsI B ONEPAlMOHHON, HHBECTUIIMOHHON U (PMHAHCOBOM JIESITEIbHOCTH, HAKIIaIbIBAEMbIE 3aKO-
HoparenbcTBOM). OnHako Mexanu3M BiausHUS KCO Ha prUCKU KBa3UTOCYIaPCTBEHHBIX KOMITAHHUH OCTAETCS 10
KOHIIa HE M3yUYEHHBIM, 4TO TaKke popMupyet npoben 3HaHui (research gap).

B-nsThIX, BO3MOKHOCTH TOCYIapCcTBa peliaTh BCe COLUalbHBIE MpoOsieMbl orpaHuueHbl. OcobeHHO 3a-
METHO 3TO MPOSBIISIETCS HA (JOHE HAPACTAIOIINX KPU3UCHBIX SIBJICHUI B MHUPOBOI SKOHOMUKE, 3aTPOHYBIIHX
Kazaxcran, n BeIylux K pocTy COLMATBbHON HaNpsHKEHHOCTH B oOmiecTBe. B ycinoBuUsX Kpusuca MoBbIIIe-
HHUE HaJIOTOBBIX CTaBOK MOYKET CEPbE3HO YIIEMHUTh HHTEpEChl HaceleHus. [I[puodpeTaeT 3HaunMOCTh BKJIaa
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OM3Heca B pelleHue COlMalbHbBIX pobieM obmiecTBa. B ¢Bs3u ¢ 9THM BO3pacTaeT akTyalbHOCTh MPOOIEMBI
BiustHMA KCO Ha pa3HBIX CTEWKXOJIZIEpOB OPraHM3alliH, BKIIOYas TOCYJapCTBO, MyHHUIIUITAIUTEThI, Haceme-
Hue, Ou3Hec. Ha ceroHsmHMUN JIeHb OTCYTCTBYET OOINENPU3HAHHOE MPEJICTABICHHE O MEXaHU3ME TaKOro
BIMSHUS. MEXIy TeM yueT crielinuuecKux MoTpeOHOCTel pa3HbIX CTEHKXOJEPOB HEOOXOIUM ISl Ka4ecT-
BeHHOTO ¥ Y dexTuBHOTO yripasieHus: npoekramu KCO. JlaHHOE 00CTOSTENBCTBO SBISETCSI TPOOEIOM COB-
peMeHHoro 3HaHus (research gap) u 0OpasyeT MoBo AN CIIEIHATBHOTO UCCIIEIOBAHUSI.

B-mrectpix, rnobanuzanys W 1udpoBU3anisl cO3Aal0T HOBOE KauyecTBO MaKPOIKOHOMHYECKOTO YIpPaB-
JIEHUs, B KOTOPOM TOCYAAapCTBY CTAaHOBHUTCS 3aTPYAHUTENBHO BBIMOIHITH CBOU COIHAJIbHBIE 00s3aTENbCT-
Ba. OHO W3 HampaBlieHHH peuieHus] NpoOIeMbl BUAUTCS B TIEPEHOCE YaCTH COLMANBHBIX (YHKIUH OT TO-
cynapcrBa k 6usHecy. B ycnoBusx Kazaxctana ¢ ero orpoMHBIMM yJIaI€HHBIMHA U MaJIOHACEJIEHHBIMH paii-
OHaMH 3TO IMPEJCTaBISIETCS BeChbMa BOCTPEOOBAaHHBIM — OHM3HEC 3a4acTyro Jy4lle OCBEAOMIICH O HYXKAax
B peroHax M HANpsMYIO 3aWHTEPECOBAH B OJIAaroMoJydYdd MECTHOTO COOOIIECTBA, YeM OpPTaHbl MECTHOTO
yHpaBICHHUS.

B-ceapmbix, orcyreTBue 3¢ dhexruBHoM Mojenu BinsHus KCO Ha ycTOHYMBOE pa3BUTHE KOMIIAHHI KBa3H-
rOCy/IapCTBEHHOT'0 CEKTOPa, aalTHPOBAHHONW K COBPEMEHHBIM Ka3aXxCTaHCKUM peanusiM. C y4eToMm CyIiecT-
BOBaHUS OOIIMPHOW OTEUECTBEHHOW U 3apy0OexkHoM HapaboTanHOU npakTuku npuMmeHenus KCO otcyTcTBue
TaKOW MOJIENIM TIOPOXKIAET CUTYAIMIO pa3pbiBa TEOpHU W NpakTHkH ynpaienus KCO (curyanus research
gap).

B-BoChMBIX, HHTEpEC MPENCTABISIET OLIEHKa COBPEMEHHOTO BOCIIPUATHS COLMAIBHOM OTBETCTBEHHOCTH CO
CTOPOHBI pa3nuuHbIX creiikxonaepoB komnanuu KI'C. B 2016 r. ¢ponmom Copoc-KazaxcTan npoBeieHo co-
nuonorunaeckoe uccnenoBanue COb Kazaxcrana ¢ mpuBiedeHreM METOI0B OTpoca MpeACTaBUTeNel On3Heca
1 9KCcrepToB. McciieoBanue nmoxkasano, 4To rpaxaaHcKoe 00IIecTBO He HMEIOT MTPEJICTABICHUS O TOM, TIOCTY-
TAIOT JIM COIMAJIbHbIE MHBECTHUIIMH OT MPEANPHUATHIA, B KAKOM pa3Mepe, Ha YTO OHHM PACXOIYIOTCS, ONPaBIaHbI
JIM pacxo/ibl Ha OIPE/ICNICHHYIO COIMANBHYIO cepy B TUIaHe MPHOPUTETHOCTH HY K HaceleHus. Henpo3spau-
HOCTBH ATHX TPOIECCOB BEJET K CUTYalMsIM JABJICHHSI CO CTOPOHBI akuMaToB [23]. OmHAKO HCCIIeTOBAHUS
®onna Copoc-Kazaxcran He oxBarbiBaio crenuaibHo KI'C. TToaTromy aHanu3 oOIeCTBEHHOTO MHEHUS O
KCO B pazpese xomnanuit KI'C npencrasisieTcs akTyaabHBIM.

OpueHTUpysCh Ha BhILIECKa3aHHOE, MOXKHO ToJ1arath, 4to pazsutiue KCO B MeHeKMEHTe KBa3Urocyaap-
CTBEHHOTO CEKTOPA SBJISECTCS CI0KHOM, HEOJHO3HAYHON, HO BEChMa aKTyalbHON M BOCTPEOOBAHHOM 3a1aueit
st PecryOnmku Kazaxcras.

B 27011 cBsI31 BOIIPOCH pa3pabOTKK 1 000OCHOBAHHUSI METOOJIOTUYECKUX PEIICHHI B 00JIACTH METO/I0IOTUI
yIpaBieHUs KOPIOPATUBHON COIMATIBLHON OTBETCTBEHHOCTHIO /111 KOMIIAHHUI KBa3UTOCY1apCTBEHHOTO CEKTO-
pa B HacTosIIee BpeMs SABJISAIOTCS BECbMa aKTyallbHBIMU.

Perienne 3TUX BOIPOCOB HEBO3MOXKHO 0€3 mpejcTaBiicHus o npuHiunax u npoieccax KCO. [Tostomy
LIeJIb HACTOSIIIETO UCCIIEA0BAaHUS: CUCTEMAaTH3allsI COBPEMEHHBIX MIPECTABIEHUI O MPUHILIMIIAX U ITpoLieccax
KCO B kBazurocymapcTBEeHHOM CEKTOPE.

OOBEKT HCCIIeA0BAHMS: IPUHIIMITBL U TIPOLIECCH KOPIIOPATHBHOM COLMAIBHOW OTBETCTBEHHOCTH B KOMITa-
HUSAX KBa3UTOCYJapCTBEHHOT'O CEKTOpa.

[Ipenmer rccnenoBaHus: MOJICIIMPOBAHNE BBITIOIHEHHSI TPUHIMIIOB dpdexTrBHOrO yrnpasienus KCO de-
pe3 mporecchl KCO B KOMIaHUAX KBa3UTOCYIaPCTBEHHOTO CEKTOPA.

OCHOBHASA YACTB UCCJIEJOBAHUS

B coBpemennom menemxmente KCO npunnumnet KCO sBIsI0TCS KOHIENTYaIbHBIMU MOJI0KEHUSIMH, OTIpe-
nemstrorumu noautuky KCO B oprarmsaruu. CyIiecTByeT Jake MHEHUE, 9To:

- COIMaJIbHAs OTBETCTBEHHOCTH — 3TO «IOJUTHKA U peau3allus CTpATeruy YCTOWYMBOIO Pa3BUTHS, OCHO-
BaHHbIE Ha NMPUHIIUIIAX KOPTIIOPATUBHOM COIMAILHONW OTBETCTBEHHOCTH [5];

- COLIMAILHO OTBETCTBEHHBIHN OM3HEC — OM3HEC, COOIOAAIONIHI PUHIIAITBI COIMATBLHON OTBETCTBEHHOCTH
[24];

- COLIMAIILHO OTBETCTBEHHOE MOBEJICHUE OPTaHU3aIllH — TIOBEICHUE OpTaHU3allii, OCHOBAHHOE Ha COOJIIO-
JICHUU TIPUHIIAIIOB COITMAIBHON OTBETCTBEHHOCTH [24].
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OnHaKO coepkaHKe dTUX MPHHIUIIOB ¢(hOPMHUPOBAIOCH B HAYYHOM coolIiecTBe He cpazy. [lepoHauais-
HYIO TIONBITKY cucTeMatu3upoBaTh npuHiubel KCO cnenana 1. Bya (1991 r.), koTopas BeIIeIuIa TP aCIeK-
ta KCO:

1) npununsl KCO, KoTOpble BKIIIOYAIOT JISTUTUMHOCTD (MHCTUTYLIMOHAJIBHBIN YPOBEHB), OOIIIECTBEHHYIO
OTBETCTBEHHOCTH (OpraHU3aIMOHHBINA YPOBEHb) U YIPABIEHYECKOE YCMOTpEeHNE (MHIMBUIYaIbHbBIN YPOBEHb);

2) npoueccel KCO: sxonornyeckas oleHKa, ynpapieHHe 3aHHTEPECOBAHHBIMU CTOPOHAMH U yIpPaBJICHHE
npobaemMamu;

3) pesyabTarel KCO: Kak conuaibHbIE MOCIEICTBHS, COLMAIbHBIE TPOTPAMMBI M COLIMATIBHYIO MOJTUTHKY.

XOTsl SIBHO CaMH NIPHHIUITBI HE BBIJIEJISIOTCS, HO 110 CMBICITY UCCIIEIOBaHUSI OHU MPUCYTCTBYIOT B ITyOIu-
Kalusx:

- H. C. Cmur (2001 1.), xoTopsie onpeaenin ocHoBHOH npuHun KCO — o0si3aTenbcTBO GUpMBI Niepes
BCEMH €€ 3aMHTepECOBAaHHBIMU cTOpoHaMHu. [Ipudem 3TH 00s13aTebcTBA BBIXOIAT 32 PAMKH TPeOOBaHUI 3a-
KOHa ¥ 00s13aHHOCTE! QUPMBI IIepe] CBOMMH aKI[MOHepaMH. BrInoiHeHne 3THX 00s13aTeIbCTB HAIIPABJICHO HA
MUHHMH3AIHIO JII000T0 Bpe/ia U MaKCUMH3ALHUIO TOJATOCPOYHOTO TTOJIOKUTEIBLHOTO BO3ICHCTBUS (PUPMBI Ha
obmiecTBo [25];

- M. E. Iloprep u M. P. Kpamep (2006), o0ocHoBaBIIHe BaskHbIN npuHIu HesoctHocTH KCO. dakTtuyeckwy,
[oprep u Kpamep yrBepkaan, uro, ecian KCO ncnons3yercst 6e3 menocTHOTo MoIXo/1a ¥ COCPEA0TOUCHA TOb-
KO Ha Y3KUX [eJIsIX (HallpuMmep, B KauecTBE MHCTPYMEHTA JUIS MMONYYEHHs COLMATBHON JIMIIEH3UN Ha JIesSTeNb-
HOCTb, MJIM JUTS IOCTHIKCHUS U MOJUICPKaHMsI PEIyTalliOHHOTO CTaTyca, W IS yI0BJIETBOPEHHS TPEOOBaHNI
3aWHTEPECOBAHHBIX CTOPOH), OHA OTPAaHUYMBAET TOTEHIIMA KOMIIAHUN B CBOEM YCTOHYMBOM Pa3BUTHH [26].

[punnuner KCO pernaMeHTHPYIOTCS B JOKYMEHTAX MEXIyHAPOAHOTO YPOBHSI: TII00aNbHAS MHUIIUATHBA
no otuérHoctH (Global Reporting Initiative); mesxxayHapoausiii crangapt ISO 26000:2010 «PykoBoacTBo mo
coumanbHoi orBercTBeHHOCTH» (ISO 26000:2010 «Guidance on social responsibility») [1]; MesxayHapogHbIH
crarnapt SA8000 «Social Accountability International» (SA8000 «Social Accountability International») [9];
MexayHaponabie crannaptel AA 1000 (Institute of Social and Ethical Accountabilit) [27] u ap. (Tabmuna 1).

Hannune HeCKOIbKUX PErJIaMEHTUPYIOIIUX JOKYMEHTOB TIOATBEPKAAET OTMEUCHHOE BBILIE MOJI0KEHUE O
HeoiHo3HauHOCTH 110,1X010B K KCO 1 00 oTcyTCcTBHHU einHOro mnoaxoja K ympasienuto KCO.

Tabmuna 1 — [Mpuanuner KCO B Mex1yHapOJHBIX CTaHAApTaX

CraHpapt [punimmne!

«ITo0TYETHOCTD, MPO3PAYHOCTD, STUYHOE MMOBEACHUE, YBAKCHHUSI HHTEPECOB 3aMHTEPECOBAHHBIX
CTOPOH, COOJIIOICHHE BEPXOBEHCTBA 3aKOHA, COOMIOACHIE MK TyHAPOAHBIX HOPM HOBECHUS, CO-
OirozieHne npaB venoBekay [1].

ISO 26000:2010, IQNet SR10 —
2015

AA 1000 «CyIIecTBEeHHOCTB, MTOJTHOTA, pearnpoBanue» [27].

«bazoBble PUHIHMIBI COOTIONEHNUS MTPaB YeJOBeKa U PaOOTHHUKOB, ornpeieéHHble MexyHapo-
SA8000 HOI1 opranu3auueii Tpyna, kouseniueit OOH mo npaBam pe6énka, BcemupHoit nekiaparumeii mpas
yenoBeka» [9].

IIpumMeuyaHue — cOCTaBICHO aBTOpAaMU Ha OCHOBE MCTOYHUKOB [1; 9; 27]

VYupaenenune KCO nomxkHO ObITh 3PGEKTUBHBIM. JIJIs 3TOrO JIOJHKHBI COOJIFOATHCS MPUHIUIIBI 3D heK-
tuBHOrO ynpasienus KCO. JlaHHbIe TPUHINIBL HE CTAaHAPTU3UPOBAHBI, TIO3TOMY JJISl UX CHCTEMAaTH3aIuu
ABTOPOM IIPOBEJICH aHAIU3 JTUTEpaTyphl [3; 12], 3 KOTOPOI 000OIIEHBI CIIEIYOIINE TPUHITUIIBL:

1) CooTBETCTBUS MHUCCUHU, CTPATETHH M MOJUTHUKE KOMMaHuu. To ecTs nesrenpbHocTh KCO He moipkHa
OBITh B OTPBIBE OT (PYHIAMEHTAJIBHBIX CTPATEIMYSCKUX JOKYMEHTOB KOMIIAHHH.

2) BoBneuenHnoctu MeHexMenTa B porecchl ynpasienus KCO. bes BosneuennocTu npoueccsl KCO He
OyJyT peasr30BbIBaTHCS ¢ HEOOXOAMMOH 3D (PEKTUBHOCTHIO.

3) Yuera uHTEpeCcoOB CTEHKXOI1epOB. BaKHO HAXOIUTH KOMIIPOMHUCC, €CITM MHTEPECHI Pa3HBIX CTEUKXOJI-
JIEpPOB HE COBIMAJIAIOT.

4) Yyera pernoHalIbHON crielin()UKH, HHTEPECOB KIFOUEBBIX COIUABHO-YKOHOMHUYECKHUX MPOOJIeM peru-
OHa.
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5) Yuera oTpacieBoii crieru(uku.

6) Pacrnipenenenus OTBETCTBEHHOCTH (B OpraHM3alldy JOKHBI OBITH ONpe/eeHbl KOHKPETHBIE OTBETCT-
BeHHkbIe 3a mporeccel KCO).

7) OG0CHOBAaHHOCTH ACATEIBHOCTH U IIPpoekToB B 001actu KCO. O6ocHOBaHNE MOKET ObITh (PMHAHCOBBIM,
COLMAIIBHBIM MJIH CTPATETHYECKHM.

8) N3mepumocTu pe3yibTaToB U d3ddexToB aestensHocTH KCO.

9) Kontpous 3a nearensaoctsio KCO.

10) CBOEBpeMEHHOCTH BCEX YIPABIEHUYECKUX pelIeHni oTHocuTenbHO jestenbHoctr KCO.

11) ConocraBieHus: ¢ KOHKYPEHTaMH C LIeJIbl0 OEHUMapKHHTa U aHAIN3a KOHKYPEHTHBIX PUCKOB.

12) ®opmanmuzanuu npoieccoB KCO (yTBepkaeHNE IEPEUHS MPOIIECCOB U MPOSKTOB CO BCEH COMMyTCTBY-
IOIIEH JOKYMEHTAIIHEH ).

JlaHHBIE IPUHIUITBEI MOTYT OBITh 3aJI03KEHBI B MOZIeTh olleHKH MeHepkMeHTa KCO kommanuu. Peannzanus
YyKa3aHHBIX MPUHIUIIOB 3P dekTuBHOTO yrpasieHus KCO ocyiecTBIsIeTcs uepe3 COOTBETCTBYIOLIUE METOIbI
(Tabnuua 2).

Tabnuua 2 — Peanu3zanus npuHimnos d¢dexruBHoro ynpasnenus KCO uepe3 metonsl ynpasnenus KCO

Peanusyemble npuH-
Merogn, rpynna METOL0B Kommenrapuu
IHITBI

MeTtozb! GUHAHCOBOTO MEHEKMEHTA 7,8,9 Mertonsl (pUHAHCOBOTO MEHEIKMEHTa HEOOXOAMUMEI ISl TOTO,
4T00BI 000cHOBaTh MPoekThl KCO, n3meputs ux 3G heKTHBHOCTH
1 TIPOBOJIUTH PETYJISIPHBIN KOHTPOJIB.

MeTo/b! CTUMYITHPOBAHUS IEpCOHANA 1,2,3 Uepe3 000CHOBaHHOE CTUMYIHPOBAHWE MEpCOHANa OCYIIECTB-
JISIeTCSI YIpaBIeHHE IO [EeNsIM B 00€CTIeIHBACTCs €T0 BOBIICUCH-
HOCTb.

Mertozb!l pa3BUTHS IEPCOHATA 2,6,11 Uepe3 olOydeHHe INepcoHaa peaau3yeTcs YIOBICTBOPEHHE IO
HOTPeOHOCTEH B Pa3BUTHHU U 00SCIIEUMBACTCSI PEryJIIpHAsI aKTya-
JIU3alKs KOMIETEHIIUH B COOTBETCTBUHM C TIOTPEOHOCTIMU KOHKY-
peHTHOrO pbIHKA. KOMIIETEeHTHBIH NepcoHall CriocoOeH peaan3o-
BbIBaTh Bee mpoueccsl KCO.

PenyTannoHHBI MEHEIKMEHT U UMMIK- |4, 5 Uepe3s penyTalOHHBII MCHEUKMEHT M HMHIKMEHKHHT obecre-

MEHKHHT YHMBACTCSI yUeT pernoHambHON U oTpacieBoil cnenudukun KCO.
VY creiikxonaepoB GOopMUPYETCsl XOPOILIee MHCHHE O KOMITAHHH.

MapkeTuHIr KOMMYHHMKaLUH 10 PeryssipHblii Auanor co BceMH CTEHKXoiaepaMu oOecrednBacT
CBOEBPEMEHHOCTb M LIEHHOCTb JUIsl CTEHKXOJAEPOB yIpaBlIeHYe-
ckux peurenuit B KCO.

YnpasiieHuEe Ka4ecTBOM 12 MeTto/ib! yIIpaBlIeHUs Ka4€CTBOM HEOOXOMMBI JUIs PalliOHAIIM3a-
n 1 popmanmzamu npoueccos KCO.

[Ipumeyanue: cocTaBiIeHO aBTOPaMU Ha OCHOBE MCTOYHUKOB [10; 28; 29]

Taxum 00pazom, yepe3 Metosl ynpasieHus KCO peanu3yrorcst Bce MpUHIHIEL 9P (EKTHBHOTO YIIpaBiie-
Hus KCO. [Ipruem BakKHO BBINIOJHATH 3TH METOJbI B KOMIUIeKce. DdparMeHTapHble BHEJIPEHUS OTIENIbHBIX
METO/I0B He o0ecIievaT BBIIIOJHEHHSI BCEeX PUHIIMIIOB U HE TIPUHECYT HEOOXOAMMOT0 pe3yibTara.

Koneuno, nepeuncieHHbIii HHCTpYMEHTapu SIBJIIETCS COKpalleHHbIM, Tak kak KCO — MHOrorpanHoe no-
HsATHE. MOKHO OTMETUTB, 4T0 MHOroMepHocTh KCO 00yciioBimBaeT HEOOXOAMMOCTh MPUBIICUYECHHSI METOI0B
yhpaBlieHHS U3 CMEKHBIX 00JlacTell MEeHePKMeHTa: (PUHAHCOBOTO MEHEKMEHTA, YIPaBICHHS IEPCOHAIIOM,
yHpaBiIeHUs KaueCTBOM M JIp. BHYTpH Kax10# rpyIbsl METOI0B MOKHO BBIJIENIUThH OT/ENIbHBIE MeTO/Ibl. Ha-
MpUMep, B METO/IaX CTUMYJIMPOBaHUS IIEpCOHaNa 11ejecoodpa3Ho ucnoiab3oBats KPI, mo3Bossttonue cuaxpo-
HU3UPOBATH 1IETM KOMITAHUH C HHTEpecaMu pabOTHHUKOB.

VYCIIOBHO B KBa3UT0OCyIapCTBEHHBIX CTPYKTYPaX BBIACISAIOT HECKOJIBKO MOIX010B yiipasienus [30]: pyHk-
LUUOHAIBHBIN, MPOrpaMMHO-1IeNIeBON (MIPOEKTHBIH), TpolieccHbli. 110 MHEHHIO aBTOpa, 0A30BBIM MOAXOIOM
SIBIISIETCSI TIPOLIECCHBIM, TTOCKOIBKY (PYHKLIUH U POEKTHI OCYIIECTBISIFOTCS TIOCPEACTBOM TPOLIECCOB.

Bce coBpeMeHHbBIE MOJICIIM MEHE/KMEHTA B TOH WJIM MHOM CTENeHHU 0a3upyIOTCs Ha MPOIECCHOM TOXO0/Ie
K YNpaBJIEHUIO KOMITAHUSAMHU. DTOT MOAXO0J BBIPAKAETCs B MPEACTABICHUHN JIEATEIIbHOCTH KOMITAHUH B BHUJIE
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UKJIa YIIPaBJICHUYCCKUX I[CI‘/'ICTBI/II‘/'I 10 MJIAHUPOBAHUIO, OCYIICCTBJICHUIO IJIaHa, KOHTPOJIA U KOPPEKUUU OT-
KJIOHEHUH — Tak Ha3biBaeMoro 1ukia [lyxapra — JlemuHra, uiau yrnpaBieHYeCKOro MpoLECCHOI0 alropuTMa
PDCA [31], mpeacTaBieHHOTO Ha pUcCyHKe 1.

Plan Do

Act Check

-

Pucynok 1 — Hukn Hlyxapra—/demunra

[Ipumeuanue — uctounuk [31]

Huxn PDCA, uTo 03HavyaeT «IJIaHupyH — UCIIONMHSIH — MPOBEPS — ASHCTBYI», IpeACTaBIsIeT co00i mpo-
CTEHIINM alITOPUTM JEUCTBUM MEHEKEPA 110 YIIPABICHUIO IIPOLECCOM U JOCTUKEHHIO €T0 LIEIIEH.

Hukn PDCA 3anoxen u B MexayHapogHoM crangapre IQNet SR10 «CucteMbl MeHeKMEHTa COLUab-
HO¥ oTBeTcTBeHHOCTU. TpeboBanus» [32] (Pucynok 2).

IMomuTHEa
e obnactn KCO

TN

AHAIN3 CO CTOPOHB! | Henpeprieusie Henpephigxeie TMnanuposanue
PYKOBOIACTER VIyHLIEHHA YOy HIIEHHA

Brenpenue
Hporepxka H HCIIONTHEHHE

Pucynok 2 — IIporieccHbIi moaxo K CUCTEME MEHEKMEHTA COIIMAIbHON OTBETCTBEHHOCTH
[IpumeyaHue — cocTaBIeHO aBTOPaMU Ha OCHOBE MCTOYHUKA [32]

VYkazannblil crapaapt 6aszupyercs Ha npuniunax MCO 26000 n metoauke crangaaptos cepun MCO 9000.
JlaHHBIN LMK ABJISIETCS OCHOBOM KOHILIENMIMI YIIPaBIECHHUS, IPEANOJarallinX HEMPepbIBHOE COBEPILIEHCTBO-
BaHUE, M MOKET OBITh B3SIT 32 OCHOBY KoHIernuii yrpasneans KCO.

J1114 OBBITIIEHNS TPAKTUYECKOM 1IEHHOCTH JTaHHBIN UK JOJDKEH OBITh IEKOMIIO3UPOBAH JI0 KOHKPETHBIX
mporieccoB. B nutepatype BcTpedaroTcs pparMeHTapHbie cBeieHus 00 otaenbHbIX npoueccax KCO. Ioato-
My cuctema nporeccoB KCO MoxeT ObITh cOpMyIIMpOBaHa TOJIHKO HA OCHOBE aHAIN3a Psia CrieIHaTbHbBIX
uccnenoBannii. Ha ocHOBe pe3ynbTaToB aHanmm3a UCTOUYHUKOB [11; 33; 34] aBTOpOM IIpENIOKEH CISAYIOMINH
cncok nporneccoB KCO:

1) CucremaTtuszamus 1 GpopMaIn3alns WHCTUTYIIMOHAIBHON CTPYKTYpBl 0053aTeIbCTB KOMITAHUU TEpe]
KITIOUEBBIMU cTeikxomaepaMu. OCHOBBIBASICH HA MHCCUH M CTPATETHYECKHX IEIISIX, KOMITAHUU HEOOXOIMMO
chOpMyJIUPOBATh KOJEKC KOPIOPATUBHOTO yNpaBleHHs (KOPIOPATUBHBINA KOJIEKC STHKH) M TOJIUTHKY B 00-
JIACTH COIMATIbHOM OTBETCTBEHHOCTH. JIaHHBIN CTpaTernyeckuii 3Tal BHICTyNaeT 0a3MCOM COIUAIbHO OTBET-
CTBEHHOT'O MOBE/ICHUSI KOMITAaHUH, IEMOHCTPUPYET MPUBEPKEHHOCTh PYKOBOJCTBA KOMITAHUU CTaHIaPTHBIM
npunnunam KCO.
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2) IlocranoBka 1enu, miaHoB B oosactu KCO u popmupoBanue 1iesieBbIX Mokazareieit. Llenu u miaHbl
KCO MoryT OBbITh Ha CTPAaTETHYECKOM U TAKTUYECKOM YpPOBHsIX. JIJIs mOCIe Ny olei OIleHKN X BBITOJTHEHUS
HEOOXOIMMO YTBEPAUTH COOTBETCTBYIOIINE METPUKH.

3) ®opMupoBaHUE OPr. CTPYKTYPbI U (PYHKIIMOHAJIA [0 pa3aeeHui 1 peanusainuu uenerd KCO. s pe-
anumzanuu neneit u 3aaau KCO MeHepkMeHT GOopMHPYET CTPYKTYPY YIPaBICHHs B 3aBUCHMOCTH OT CJIOXKHO-
CTH OM3HEC-TIPOIIECCOB KOMIIAHWH, JETIETUPYsI TOJTHOMOYHS 10 pa3paboTKe MPorpaMM U IPOEKTOB B 001aCTH
KCO cooTBeTCTBYIOIIMM KOMIETEHTHBIM PYKOBOAUTEINSIM CTPYKTYPHBIX MOJIPA3JICIICHUH U COTPYAHUKAM.
besycnoBHo, opranm3armonnas ctpykrypa KCO koMmaHu# MOCTOSTHHO pa3BUBASTCS U COBEPIIICHCTBYETCS, a
TaKKe MOJBEepPraeTcs PeCTPYKTYPU3allH B 3aBUCHMOCTH OT Pa3JIMYHbIX (PMHAHCOBO-DKOHOMUYECKUX U COLIU-
IBHBIX (DaKTOPOB.

4) Unentnduranus kiroueBbix creiikxonaepos KCO komnanuu (BHYTPEHHHMX M BHEIIHUX). Kommnanuu
MOTYT CTaBUTh Iiepes] cO00i pa3Hble CTpaTerHuecKue [eli: YBeJINYeHUe MPUObUIH, CTOMMOCTH, PACIINPEHUE
phIHKA cOBITa U Ap. BhIMmoTHEHNE ATUX 11eei BO3MOXKHO MIPH YCIOBUU yueTa HHTepecoB crerikxonaepoB KCO
kommaHuu. [103ToMy Bce CTEHKXOIephl JOKHBI ObITh HICHTU(HUIIMPOBAHBI (COCTABICHBI TIEpeUeHb U KapTa
cTerkxomnepoB). st Kaka0Tro cTedkxonaepa uesnecoodpasHo pa3paboTaTh NacmopT, B KOTOPOM OTPaXKEHBI
3HAaYMMOCTB, TPOOJIEMBI U KITIOYEBbIE HHTEPECHI KaXKI0TO.

5) BrisBnenue Tpe6oBaHU U OXKUAAHUHN cTeHKXxo0aepoB 1o BonpocaM CO. AHaN3 UX YJOBIETBOPEHHO-
CTU. AHAJTUTHUYECKHH MpoLiece, MPEANoIararoii KOMMYyHUKAIIUN ¢ 00paTHOM CBS3BIO CO BCEMH CTEHKXOJIIe-
pamu KCO. OcHoBHBIE TpeOOBaHUSI — CBOEBPEMEHHOCTh ¥ TOYHOCTD aHATTUTUYECKOH HHPOPMAIIHH.

6) IIpoBeneHne neperoBOpoOB 3aMHTEPECOBAHHBIMU CTOPOHAMH U 3aKIJIIOUEHHE COIMAIBHOTO KOHTpAaKTa
10 BBITTOJIHEHUIO MPUHATHIX 00s3aTenbcTB. CTEHKXOMAEphl 0KUIAI0T OT OM3HEca MpeXk/ie BCEro BBIMOIHE-
HUS yCTAHOBJIEHHOT'O 3aKOHOM MHUHUMYMa OTBETCTBEHHOCTH, 3TH OKUIaHMsI IPUHSITO HA3bIBATh «3aKOHHBIMHU
OXKHUIaHUAMIY. HO BO MHOTHX CITy4asix 9TOTO OKa3bIBAETCS MAJIO — CTEHKXOJIEPbl OKUAAIOT OT KOMITAHUH
y4acTHsl B PEIICHUH COLUAIBHBIX W HKOJOTMYECKHX MpoOJeM B BHJC HANpaBJICHUS NMPUOBLTH HA yIIydllle-
HUE CYIIECTBYIOIIEH cuTyauu. B naeane kommnanus, HCX0/1 U3 CBOUX II€JIEi U MHTEPECOB, CAMOCTOSITEIHLHO
OIIpe/IeIIsieT YPOBEHb CBOCTO YUYaCTHsl B pellieHHMH 0003HAYCHHBIX MPOOJIEM — 3TO U OTIPEJIeIIsieT 30Hy ee Kop-
MIOPaTUBHOM COIMAIbHON 0TBeTCTBeHHOCTH. Ynpasienne KCO npenmnonaraeT, 4To KOMIIAHUH 3aKJII0YAIOT CO
CBOMMHU CTEHKXOJJIEpaMH KOHTPAKThI, KaK ()OpMaJibHbIC — B THICBMEHHOM (opMe, Tak U HeopMabHbBIC — B
yCTHOU ()OpME HITH B BUJIE CIOKHBILEHCS TIPAKTHKH AEJI0BOTO 000pOTa (Tpajuiim), KOTOPhIe TPEAIoNaraoT
JIOTIOJTHUTEINIbHBIE, HE TPETyCMOTPEHHBIE 3aKOHOM 0053aTeNIbCTBA KOMITAHUK. JTO MOTYT OBITh Kak A00po-
BOJILHO MIPUHSTHIEC 10 UTOTaM MEPErOBOPOB CO CTEHKXOIAepaMu 0053aTeNIbCTBA, TAK U BBIHYKICHHBIE YCIIO-
BUSI, HABsSI3aHHBIC TIO]T TaBJICHUEM 0O0JIee CHIILHOTO CTEHKXO0JIepa (Jalie BCero rocy1apcTna). DTH KOHTPAKThI
HE TOJILKO OTOBapHUBAIOT B3aUMHBIE 00513aTEIbCTBA CTOPOH, HO M BKIIFOUAIOT B ce0sl CAHKIMH, TAPAHTUPYOIIUE
BBINTOJTHEHUE JIAHHBIX 0053aTEILCTB H (POPMUPYIOIINX 00OCHOBAHHBIE OXKHIAaHHS 3aHHTEPECOBAHHBIX CTOPOH.

7) Peanuzanusi 1eJeBbIX COMUATBHBIX M KOJOTHUYECKUX MPOrPaMM MIPOCKTOB Uepe3 MeXaHU3MbI COIUAIIb-
HBIX WHBECTHIIMN U OJaroTBOPHUTEIBHOCTH. BhINONHEHHE HAMEUEHHOrO IiaHa jaedcTBuilt B odmactu KCO.
[epcnexTuBHOI Popmoii peanuzamun wiaHoB KCO siBistirorest mpoektsl. [Toatomy anst menemxkmenta KCO
1eNIecO00pa3HO MPUMEHSTh POCKTHBIE TEXHOJIOTHH U HHCTPYMEHTHI YIIPaBJICHUs: TPOSKTHBIN oduc, Scrum,
Kanban, BSC u np., a Taxxe nHGOpMaIIMOHHBIE TEXHOJIOTHH MPOSKTHOTO MEHEKMEHTA.

8) Benenue u packpeitue HeuuancoBoi otuerHoctu. Cocrarienue otuetoB KCO, obecrieueHne 10CTyI-
HocTH oTueToB KCO st creiikxonnepoB. MHbopManmoHHas OTKPBITOCTh CIIOCOOCTBYET pemyTalui KOMIIa-
HUH. PermyTanus kak HeMaTepHalbHBIM aKTUB KOMITAHHU TIO3BOJISIET i JIOTOBapHBATLCS C KOHTparcHTaMH,
HEe 0QOPMIISISL JOTIOTHUTENBHBIX (POPMAaTbHBIX KOHTPAKTOB, YTO 0COOEHHO d()D(HEKTUBHO LIS Pa3BUTHUS JI0JI-
TOCPOUYHBIX OTHOIICHHUH. B CBOIO ouepeb, OCHOBBIBAsCh HA PEMyTAl[M KOMIIAHHUH, €€ KOHTPAreHThl HMEIOT
000CHOBaHHbBIE O’KUAAHUS B OTHOIIICHUY JICHCTBUI KOMIIAHWY B OyAyIIeM.

9) Onenka 3dhextuBHOCTH. J{JIs1 OJTHOIIEHHOTO YIPaBICHHUS PYKOBOJICTBY HEOOXOUMO CUCTEMHO (hUK-
CHpOBAaTh, aHAIIM3UPOBATh U aJICKBATHO PEarkpoOBaTh Ha CUTHAJIBI, TOCTYMAIONINE U3 BHELIIHEH 1 BHYTPCHHEH
cpensl opranuzanun. [pexne Bcero peub UAET O B3aUMOJECHCTBUN CO CTEHKXOIIEpaMy KOMITAHUH C LIETbI0
COTOCTABIICHHS TPEOOBAHMI U OKHJAHUN CTEHKXOJIJIEPOB C PE3yJIbTaTaMH UX YIOBJIETBOPEHHOCTH JEHCTBU-
SIMA KOMIIAHWY 110 UCTIOJTHEHUIO IIPUHATHIX €10 0053aTENILCTB 0 YJI0BJIETBOPEHHIO 3TUX TpeboBaHuil. Tonbko
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€cJI KOMIIaHHUs CUCTEMHO M3y4yaeT 3TH JIBa aclekTa (TpeOoBaHMA, OKUIAAHUSA U YJOBIETBOPEHHOCTH), pac-
cMaTpuBas MX Kak BXoJ M BbIxoJ ymnpaieHns KCO, MOXXHO TOBOPHUTH O TOM, YTO OHA YIIpaBJISeT CBOEH
COLIMAITLHON OTBETCTBEHHOCTHIO M IMEET BO3MOXKHOCTH JIeNIaTh BBIBOJIBI O CBOUX JIOCTH)KEHUSIX W OIMOKAX,
IUTAHUPOBATH CBOIO JICSATENLHOCTD Ha OY/yllIee W BHICTPauBaTh CTPATETHIO yCTOWYMBOTO Pa3BUTHSI.

10) KoppekTupoBKa mpoieccoB u npoueayp. B cooTBeTCTBUY ¢ IPUHIIUIIOM CBOCBPEMEHHOCTH Y PEKTUB-
Horo ynpasienust KCO mponeccet KCO nomkHBI OBITh akTyaln30BaHbl. VI3MeHEeHUs BOZMOXKHBI HA OCHOBA-
HUU O0PaTHOMU CBS3M CO CTECHKXOJIEPAMHU U PE3YJIbTATOB OIICHKH 3()D(HEKTUBHOCTH.

BuaHo, 4TO Bee Mmporiecchl MPeaCcTaBisiFoT cO0O0M Tarbl B3aUMOACHCTBHS CO CTEHKXOJepaMH M HaIlpaB-
JICHBI Ha yJIOBJIETBOPEHHE UX MOTPEOHOCTEH. 3aMETUM, YTO peallu3aliy TUX MPOLECCOB JOKHBI MTPE/IIIECT-
BOBaTh pa3paboTKa (aKTyaJu3alus) MUCCUH, CTPATETUH PAa3BUTHS, CTPATETUYECKUX HIeIel U 3a]ad KBa3HuIro-
CyJlapCTBEHHOW KOMMaHuU. [lepeunciennbie mpoIiecchl MOTYT peau30BaThCs KAk CaMOCTOSITENIFHO B paMKax
o0I1Ieli CHCTEeMBI YIIPABICHUSI OPraHU3alNeH, TaK U B paMKax OTAeNbHBIX mpoekToB KCO.

ABTOpoM TipoBejieHo coroctapiieHue npoieccoB KCO u npuniunos a¢dexruroro ynpasieaus KCO —
tabnuua 3. [IpeioxkeHHast MaTpUIla HATJISTHO IEMOHCTPUPYET BBITOJHUMOCTD BCEX MPUHLIMUIIOB YPQeKTHB-
noro ynpasnenust KCO.

Tabnuna 3 — Marpuia cooTBeTCTBHI NPOLIECCOB U MPUHIUIOB dddekTrBHOTO yripapnenus KCO

IIpouecc

[Ipunuun

10 X

11 X X

12 X

[Ipumeuanue — npeUI0kKEHO aBTOpaMu

B pa3Butue uien cornocTaBieHus aBTOPOM TIpesioKeHa MoJielb dpdextuBHoro ynpasierus KCO, ocHo-
BaHHas Ha nukie PDCA u matpuiie COOTBETCTBHUH MPOIECCOB U MPUHIHIIOB 3 hekTuBHOTO yrpanienus KCO
— PUCYHOK 3.
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I TTponeccst KCO

| Tpaemams sdexmueroro
| ympasneruz KCO

Pucynok 3 — mpemnoxeHo aBTopaMu

Takum o0pa3zoM, nocpencTBoM peannsanuu npoieccoB KCO obecrneunBacTcs BBIIIOJHEHHE TPUHIIUIIOBR
s dexTuBHoro ynpasneans KCO.

MNOJYYEHHBIE PE3YJbTATHBI (BbIBOAbI)

®oxkyc coBpemennoi Teopun KCO HamnpaBieH Ha MOWCK pallMOHATIBHBIX U 3P(EKTUBHBIX MEXaHU3MOB
peammzanyy KCO B KOHKPETHBIX TUTIAX OPTaHU3AINNA, ¥ B YACTHOCTH, B KBA3UTOCYTAPCTBEHHBIX KOMITAHUSX.
Hust 0600menus kauectBa u d3pdexrnBHocTH KCO chopmynuposansl npuanmnbsl KCO u npunimns! 3¢ dex-
tuBHOTO ynpasienns KCO B KBa3UToCy1apCcTBEHHOM CEKTOPE SKOHOMUKH. BhIMoHeHNe 3THX MPUHIIMIIOB HA
MPaKTHUKE OCYIIECTBISICTCS Yepe3 mporiecchl U mpoekTsl KCO.

000061mas pe3ynbTaThl HOPMaTM30BAHHOTO HCCIICI0BAHMS, MOYKHO CKa3aTh, YTO BCE IPUHIIUIIBI U MPOLIEC-
cel KCO HampaBiieHbI Ha YZOBJIETBOPEHHE MOTPEOHOCTEN CTEHKXOIEPOB KOMITAHUH.

[pennoxena moaens 3ddexrusHoro ynpasnenus KCO, cesssiBatomas mukin PDCA, nporeccst KCO u
npuHiubl dddexrruBaoro ynpasieHus KCO. [penioxkeHHy0 MOJIENb MOYKHO TPUHSTH 32 OOIIYIO CTPYK-
TypHYIO paMKy cuctembl ynpasieHuss KCO B KBa3urocy1apcTBEHHOW KOMITAHWH U Jjajiee IEKOMITO3UPOBATh
JMAHHYIO CUCTEMY Ha yPOBEHb KOHKPETHBIX Mporeayp u npoexto KCO.
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CORPORATE SOCIAL RESPONSIBILITY OF THE QUASI-PUBLIC SECTOR:
PRINCIPLES AND PROCESSES

N. Bekenov'’, S. Dossova'
!Satbayev University, Almaty, Republic of Kazakhstan

ABSTRACT

The purpose of the study is to systematize modern ideas about the principles and processes of corporate
social responsibility (CSR) in the quasi-public sector.

Methodology — formalized methods for the analysis of literary sources — contextual analysis, deduction,
adaptation method.

Originality / value of the research. Research represents the value for companies of the quasi-public sector
of the Republic of Kazakhstan, since it allows to eliminate existing gaps of knowledge (research gaps) in the
methodology of corporate social responsibility management. To summarize the quality and effectiveness of
CSR, the principles of CSR and the principles of effective management of CSR in the quasi-public sector of the
economy are formulated. These principles are implemented in practice through CSR processes and projects.

Findings — the model of effective CSR management is proposed, linking the PDCA cycle (Plan-Do-
Check-Act), CSR processes and principles of effective CSR management. The proposed model can be taken
as a general structural framework of the CSR management system in a quasi-public company and further
decompose this system to the level of specific CSR procedures and projects.

Keywords: socially responsible business, quasi-public sector, corporate social responsibility, management
of corporate social responsibility, principles of corporate social responsibility, processes of corporate social
responsibility, cycle PDCA.

KBABUMEMJIEKETTIK CEKTOPABIH KOPIIOPATUBTIK 9JIEYMETTIK
KAYANKEPIILIITT: KAFUJATTAPBI MEH ITPOLHECTEPI

H. O. Bekenon', C. H. TocoBa!
ISatbayev University, Anmarsr, Kazakctan Pecry0nukacs

AHIATIHA
3epmmey maxcamvi — KBA3UMEMJICKETTIK CEKTOPAAFbl KOPIOPATHBTIK OJIEYMETTIK »KayanKepIIiTiKTiH
(KOX) karumaTTapbl MEH MpOLECTEPi Typajibl Ka3ipri 3aMaHFbl TYCIHIKTEpl KyHeney.
QodicHamacel — 911edu JIePEKKe3Iep/ Il TaAayAbIH HbICAHIaHIBIPBUIFaH ICTEPl — KOHTEHT Tajjiay, AeIyK-
LMs1, aMMepIeNius dici.
3epmmeyoiy Oipeeetiniei / Kynowviivizbl — 3eprrey Kazakcran PecrnyOiinka-ChIHBIH KBa3UMEMIICKETTIK
CEKTOPBIHBIH KOMIAHMSIAPHI YIIiH KYHJIIBI OOJNBIN KeJelli, OUTKEeHI KOPIOPATUBTIK JIEYMETTIK KayarKep-
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HIUTiKTI 0ackapy ojicHaMachIHAAFbl Kasipri Oap OUIiM anmiakTeIKTapbiH (research gaps) skoroFa MYMKIHAIK
oepeni. KOX canacel MeH TriMIiIITiH xanmbuiay yuiH KOX karumaTTapsl >koHe SJKOHOMUKAHBIH KBa3HMEM-
JiekeTTiK cekropbinaa KOX tuimai 6ackapy KaruaaTTapbl TYXKbIpbIMIAIFaH. bysn KarugaTTapibl ic Ky3iHe
opsigay KOX npornecrepi MeH xo0axapbl apKbLIbl )KY3€Te achIpbUIabl.

3epmmey nomuoicenepi — PDCA (Plan-Do-Check-Act) nuxibia, KOX npouecrepin xone KOX tuimui
Oackapy Karuaarrapbid OaitianbicThipaThid KOX THiMl Gackapy Moieli YChIHBUIBL. ¥ ChIHBIIFAH MOJICIIbI1
KBasuMeMiiekeTTik kommnanusia KOX 6ackapy syieciHiH jKajbl KYPhLUIBIMIBIK IEHOEPI peTiHe KaOblIIayFa
JKOHE 0J1aH opi ochl xKyieHi KOXK HaKThl paciMiepi MeH jk00aaphl JeHreline IeKOMIIO3UIUsIayFa 00oJiaibl.

Tyuin co30ep: aNEyMETTIK KayanTbl OU3HEC, KBA3UMEMJICKETTIK CEKTOP, KOPIIOPATUBTIK JIEYMETTIK *Ka-
yarKepIIiliK, KOPIOPaTUBTIK dJIEYMETTIK JKayalKepUIUTiKTI 0acKapy, KOPIOPATUBTIK dJIEYMETTIK JKayarkep-
LIUTIK KaFUAaTTapbl, KOPIIOPATHBTIK QJIEYMETTIK JKayankepuriik npouecrepi, PDCA mukibl.
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KA3AKCTAHJIAFBI JKACTAP/IBI )KYMBICIIEH KAMTY
JKYWECIHIH KA3IPTT JKATTAMBIH BAFAJIAY

I'. K. dockeeBa
Hapxo3 Yuausepcurerti, Anmarsl, Kazakcran Pecrrybmmkach

AHIATIIA

3epmmey maxcamol — Ka3akCTaHHBIH JKacTap €HOCK HAPBIFBIHBIH OYTIiHTI KYHT1 JKaFqaiibIHa, OHBIH HET13-
Tl KepCeTKImTepiHe Taaaay jkacay >KOHE jKacTapAbl )KYMBICTICH KaMTYIbI MEMJICKETTIK KOJaay >KyHeciHIH
JKYMBIC ICTEY MEXaHU3MIiH KapacThIpbil, ofaH Oara Oepy; COVID-19 manmaeMusCBIHBIH ocepiHeH OeneH
QJIFaH JKYMBICCHI3/IBIKIICH, COHBIH 1IITHJIE JKACTap MKYMBICCHI3JIBIFBIMEH KYpecyre OarbITTalFaH MEMIICKETTIK
OarmapiramMaapIblH MYMKIHIIKTEepiHe MOy XkKacay.

9oicHamacsl — FRUIBIMA MaKaJaHBl Ka3y OapbhIChIHIA KOJIAHBUIFAH OMICTEP PETIHAE CTATHCTUKAIIBIK-
9KOHOMHUKAJIBIK, TUATICKTHKAIIBIK KOHE CaTBICTRIPMAIIbl 9JIICTEeP Il aTayra 00Jabl.

CTaTHCTUKAIBIK-DKOHOMHUKAIBIK ~ OMICTEp CTATUCTUKAIBIK JCPEKTepIiH KoMeriMeH Oenrimi  Oip
SKOHOMUKAJIBIK JKyHemae OOJaThIH YKOHOMUKAIBIK YPIICTEPIiH AaMy CepIliHiHe JKaH-)KaKThl Tajmay jkacay
Ke31H/Ie KOJITAaHBIIATRIH aMajiaap MEH TOCUTAEPTiH YKUBIHTHIFBI OOJIFaHABIKTaH, OYJI MaKaTaaa aTaIMBITIT OJTICTIH
KeMeriMeH KazakcTanmarbl jKacTap/ibl )KYMBICTIEH KaMTy KOPCETKIIITepl TONTACTBIPHUIBII, CTATHCTUKAIIBIK
aKImapaT eHICIIIII, Talaay Kacalabl )kKoHe TpadUKTEepIiH, THarpaMMaiapablH KOMETIMEH Tallay IbIH HOTHXKEC]
IIBIFAPBUIBII, JKacTap €HOCK HAPBIFBIHBIH XKaFmalibiHa Oara Oepinmi. Al THATEKTUKAIBIK OMICTiH KOMETiMeH
€HOCK HaPBIFBIHIAFbI PKOHOMHUKAIBIK YPAICTEPIIH TaMyBbl, aTal alTKaHIa MEMJIEKETTIK KOJIIay MEXaHU3MIiHIH
AJIEMEHTTEPIIH apachIHAAFEl ©3apa BIKMAI €Ty MEH OaliIaHBICThl AaKBIHAAY JKY3€Te achIPBUIABL. 3epTTCYIIH
CaJIBICTRIPMAITBI OMICiH KOJTaHa OTHIPHIM, KacTap JKYMBICCBHI3IBIFBI KOPCETKIMTEPIHIH XKOHE KacTap eHOCK
HapBIFEIH MEMJICKETTIK PETTeY MEXaHU3MIHIH XYMBIC iCTey TOKipuOeciHe, Ka3ipri yaKbITTaFbl yKaFmaaibiHa
CaITBICTBIPMANbI Taniay xacanisl. CoHlai-ak, canblcThipMaibl dfic KazakCcTaHHBIH KacTap/bl KYMBICIICH
KaMTy KOPCETKIMTEPiHIH COHFBI OCCKBUIIBIKTAFRI JaMy CEepIIiHiH OaFrajmayFa MYMKIHIIK Oepi.

3epmmeyoiy bipeeetiniei / Kynovinvizol petinge 2015-2019 xxpurmap apabFpIHAaFb KazakcTaH )acTapbIHBIH
JKYMBICOACTBITBIK KOPCETKIIITEepiHe KemieHAl Typae Tanmay jkacayasl sxoHe COVID-19 mammeMwusich
JKaFIalbIHAAFbl )KacTap eHOCK HAPBIFBIH KOJJIayFa OarbITTallFaH MEMJICKETTIK OaFianaManap/ibiH )KOHE MEeM-
JIEKETTIK peTTey JKyHeciHiH 6acKa J1a dJIeMEHTTEePiHIH )KYMBIC iCTey MeXaHU3MiHe Oara 6epyi aTayra 00JIabl.

3epmmey nomudcenepi — 3epTrey HOTIKeciHIe KazakcTaHHBIH JKacTap €HOEK HapBIFBIHBIH HETi3Ti
KOPCETKIMTEPiHE TaIAay JKacaIbIll, OHBI MEMJICKETTIK PETTEY KYHECIH KETUIMipyTe OaFbITTaIFaH dJICYMETTIK
CasiCaTThIH HETri3Ti 0achIMABIKTAPHI AHBIKTAJIIBI.

Tyuiin co30ep: )KYMBICCHI3/IBIK JICHTeH1, )KacTap KYMBICCBHI3JIBIFBI, eHOCK HAPBIFbI, }KYMBICCHI3IBIKTHl MEM-
JIEKETTIK peTTey, MEMJICKETTIK OaFmapiamMaap.

KIPICIIE

Byrinri KyHi jkactap jKYMBICCBI3IbIFBI TEK KaHA JKEKEJICTeH eJIep/e FaHa eMeC, JIEMIIK JKYPTIIBUIBIKTHI
aJaHmaTaTBIH KYpAeTdi OJEYMETTIK MoceleNepdin OipiHe aWHambI OTBIp. 3aMaHayHh oOJMeMIiK CEHOEK
HapBIFBIHIAFbl JKBUITAH-)KBIJIFA ©CII KeJie JKaTKaH JKacTap >KYMBICCBHI3JBIFBI JCHIeHl >KOHE jKacTapra
YCBIHBUIATBIH JKYMBIC OPBIHIAPBIHBIH CallaChIHbIH TOMEHIII KONTereH eNACpIiH MEMJICKETTIK >KYMBICIICH
KaMTY cascaThIHAAFbI HET13T1 MIeTTiIMETeH Macele 00T OThIp. COHFBI OHXKBUIABIKTA QJIEMHIH KOTITETEH MEM-
nekerTepine 15 men 29 kac apajblFbIHIAFbl )KYMBICCHI3 XKACTAPIbIH CAHBIHBIH TYPAKThl TYPAE apThIN Keje
JKaTKaHbl Oaiikanaael. Byl MemilekeTTepre OHTYCTIK JKOHE IIBIFBIC €YPOAIbIK aiMaKTarbl MEMIIEKETTEPMEH
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Katap MOCTKEHECTIK eJIJIep/IiH 0achiM KOIIIUIIrH )KaTKpI3yFa 0ojanbl. ApMmenus, [ py3usi, YKparHa CHUSIKThI
MOCTKEHECTIK MEMJICKETTEPAC JKaCTap KYMBICCBHI3IBIFBIHBIH JACHIeli apUKaIbIK KOHE JTaThIHAMEPUKAHIBIK
KelOip MeMJIeKeTTepIiH AeHrerinae neyre 0oxaasl. by yaepicti ocipece KYMbIC KYIIiHIH eqayip Oeirin
Kactap KypalThIH MeMJIeKeTTep/IeH OalikayFra 00JaIbl.

JKacTap »KYMBICCBI3JIBIFBIHBIH JICHI'CHIHIH 6Cyl TEeK KaHa QJICYMETTIK JKOHE SKOHOMHUKAJBIK YPAICTEPIiH
HOTHIKECIHJIC FaHa maijaa OoJibll KoWMaiabl. By coHbIMeH Katap ajemjieri, acipece MOCTKEHECTIK MeMiie-
KeTTeperi OutiM Oepy KyHeciHueri TOKbIpayMeH je OainanbicThl. JKactapplH OLIiM JACHICHIHIH KaXeTTi
JIeHrer1e 00IMaybl, KoCiOU JaFblIapbIHBIH TOMEH/IIT )KOHE 0JIAPIbIH )KYMBIC OepyIIUIep/IiH KociOn MaMaHFa
JIeTeH KaKETTUTIrH KaHaFaTTaHpIpa aIMaybl CHUSKTBI (haKkTopiap Ja )KacTap >KYMBICCHI3/IBIFBI MOCEIIECiHIH
LIMEJICHICYIHE allbIl KeMil OThIp. JKacTap )KyMBICCHI3/IBIFBI JCHIeHiHIH KOTEPUTyiHEe 9cep €Till OTBIPFaH TaFbl
0ip daxTop- oyemjIeri KoNTereH MeMIIEKETTEePIe XaJIbIKThIH 3€HHET jKachlHBIH YJIFaio yaepici. XKymeic Oe-
pyuIiep YUIiH ToxiprOeci3 skacTapbsl OKBITHIN, YHPETyre KaparaHaa, Kocion TaxipuOeci Mo 3eHHeTall bl
HEMeCe 3eMHET XKaChIHAaFbl alaMIapbl YCTay dijieKaiiia TuiMIl 0obin kenei. Ochl MacesenepiiH OapiIbiFbl
JKHUBUIBII, JKacTap YKYMBICCHI3IBIFBI MOCEIECIH YIIKEH dJIeyMETTiK-OKOHOMHUKAIIBIK YKOHE CasCH Maceliere au-
HaJIBIPbIT OThIp. COHABIKTAH Oy MOceJeHI HIenly YIIiH MEMIJICKETTIK peTTey JKyHheciHjae »aHa, OHTaWIbl
MEXaHM3MJIEPJIl SHTI3iM, MpoOJieMaHbl KeIIeH I TypJe 3epieiiereH ad3an. Ochl opaiijia eniMi3iH JxacTap
HapPBIFBIHBIH Ka3ipri yKarJaiblH 3epieliell, OHbl MEMJICKETTIK peTTey XKyheciHe Oara Oepyre apHaiFaH Oyl
MaKaJlaHbIH ©3€KTUIIr KYMOH TYFbI30aiiIbl.

OnedueTKe MOTY. OJSM/IIK MPAKTUKAJA KYMBICCHI3BIK MOCEIIeNIepi 3epTTEeYIIiJiep TapanblHaH opAalibIM
YJIKeH KBI3BIFYIIBUIBIK TYABIPATBIH, ©3€KTUIIr JKOMBUIMAWTBIH MpoOJeMaiap/iblH KaTapblHaH caHajalbl.
JKYMBICCBI3IIBIK MACENECiH 3epTTeyre apHajfaH FBUIBIMU KYMBICTApFa LIONY KacayJblH HOTHXKeCiHAe Oy
MOCEJICHIH TeK IKOHOMHUKAIIBIK JaMybl MEIICy KaJIFaH, dJICyMETTIK IIHeJIeHiCTepre TOJIbl MEMJICKETTepe FaHa
eMec, COHJIali-aK JlaMy JICHI el )KOFaphbl, ©pKCHUETTI MEMJICKETTEP/IC JIe ©3€KTi EKeHIH Oalikayra 00saibl.

Atitanbik, Eypoonmak enmepinzeri jkacTap/AblH KYMbBICCHI3ABIFBIHA KATBICTBI MOceJelepal 3eprrey-
re apHasiran Mona Mourshed, Jigar Patel, Katrin Suder rbuibiMu eHOETIHJIE €YPOIIAIBIK MEMIICKETTEPJIC
KCHIHEGH €TEeK aJlFaH acTapJblH YKYMBICCHI3JIBIFBIHBIH CEOCTITEpiHe TaJlay Kacajajbl. ABTOpIApIbIH aii-
tybiHIIa 2014 KbUIJBIH CTATHCTUKACBIHA COWKEC €BPOIAJIBIK OJaKThIH MEMJICKETTEPIHJIET1 )KYMBICCHI3 Ka-
cTap caHbl 5,6 MJIH. aJjlaMFa KETKeH. AJI MyJiJie OKbIMaFaH jKOHE KYMBIC iICTEMEreH jKacTap CaHbl 7,5 MIIH.
azamibl Kypaiasl. By nmpoOiemaHbl menry/ii FhUIBIME JKYMBIC aBTOpJiapbl OimiM Oepy yieciHeH Oactay-
JIbl YCBIHA/IBL. JKYMBICCBI3BIKTBIH ce0e01 KYMBICTBIH KOKTHIFBIH/IA Ma, KacTapAarbl )KYMBIC iCTeyTre KaXeTTi
JaFabUIAp/IbIH )KOKTHIFBIHIA Ma, QJIZIC JKacTap MEH JKYMbIC OepyIIiiep i apacblHIaFkl VilliecTipy KyHeciHiH
JIYPBIC JKYMBIC iCTeMeyiHeH Oe JiereH cypakrapfa jkayall ajly MakcaThlHAa 8 eypornajblKk MeMJIEKEeTTeperi
JKYMBICCBHI3 KaCTapAbIH, KYMbIC OCpyIIUIEP/IiH KOHE KYMBICTICH KAMTY OpTaJIbIKTAPbIHBIH KATHICYBIMEH Cay-
alHaMa XYpriziiares. JKypriziireH TainnayplH HOTHKECIHIE aBTOpPIIap ey PONaIbIK XKacTapIblH )KYMbBICCHI3JIBIK
JICHI'eiH peTTey iH JKOJIapbIH, aTan alTKaH A JKacTap bl aKmapaTTaHaslpy 0a3achiH KETUAIPY, JKacTapIblH
MOOWJIBJUIITIH KOJI/Iay, OJIAP/AbIH TIKIPUOEIIK JAaFAbUIapblH KaJIbIITACTHIPYFa MYMKIHJIIK KacalThIH MeXa-
HU3MJICP/Ii IaMBITY CHSKTHI ic-Iapanap/ sl YChiHFaH [1].

Conjaii-ak, Eyporna MeMiekeTTepiHaeri )kacTap )YMbICCHI3IbIFBI IPoOieManiapbiH Tajakpuiayra Eichhorst
Werner; Rinne Ulf, Clemens Noelke cuskThl eypomaiblk 3epTreyuriiepiaid eHOekTepi apHairan. Erep
Eichhorst Werner, Rinne Ulf Eyponanarsr skacTapibl )KyMBICTIEH KaMTy JKYHECIHIH 3aHHAMallblK 0a3achlH
KETUIIIPY Macenelepine TokraiatbiH 6osica, Clemens Noelke jxyMBICCBI3IIBIK JICHI €I MEH OFaH oCep ETETiH
KepceTKiTepAiH koMeriMmeH skacanran FE xone DD ynrinepin Koigany apKbUIbl )KYMBICCBI3ABIK YpAicTEpiHe
Tanmay >kacainael [2; 3].

Conbimen Karap, Hunepnanap! raneiMaapsl Andrea G. Forster, Thijs Bol, Herman G. van de Werfhorst
FBUIBIMHA €HOeTiHAe Jie KociOm OumiM Oepy KyHeciHiH KOpPCeTKIIUTEepiHIH KacTap >KYMBICCHI3IbIFBIHBIH
JICHrefiHe ocepiHiH MaTeMaTHKAJIBIK MOJIebAepi Eypona MeMiekeTTepiHiH MbIcalibIH/Ia Kapasiaisl [4].

Asctpanusuiblk Fanbiviaap Jenny Chesters, Hernan Cuervo eHOeKkTepiH/e KacTap apachlHIarbl KYMOHII
KYMBICOACTBUIBIK Macelenepi ketepinesi. OnapIbiH MalbIMIaybIHIIA KYMOH/II dKYMBICOACTBUIBIK KaTerOpHsi-
ChIHA KeIl Xkar/aiiia 28 xacka JACHiHT1 )KacTap UTiHe i eKeH. ABTOPJIapIbIH ATy bIHIIIA OYJI MOCEIIe KacTapAblH
TOJIBIK OUIIM aJblll YJArepMEreHIiriMeH, TKIpUOEIepiHiH a3/bIFbIMEH JKOHE MAaTEPUAIJIBIK TYPFbIIa
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TOYeJICI3IIKKE KOJI )KeTKize anmaybiMeH OaitnanpicTbl. CoHmai-ak, aBTOpIapAbIH JKYPTi3reH 3epTTeyliepine
coiikec ep ajlamiapra KaparaHa ofelt aaMap biH KyMOH/I1 )KYMbICOACThI KaTapbiHa U1iHY1 8 %-Fa apThIK €KEH.
MamaHABIK TYpJIepiHe KATBICTBI XKYPri3reH 3epTTeyre COMKec KYMOH/Ii dKYMBICOACTBUTAPIBIH €H KO MOJIIIepi,
sFHE 25 %-bl cay/a *KoHe KbI3MET KOpCeTy canachlHa Ke3aeceai ekeH. O/iaH KeiiH KeMy KapKbIHbIHA Kapai
kocion MeHekepiep (21 %), okimuinik Kei3merkepiepi (17 %), mamunanbk onepatopiap (17 %) kymonmi
JKYMbIcOAcThIIap KatapbiHa uriHeni ekeH. Jenny Chesters, Hernan Cuervo 3epTTey MakajiachiHIa KyMOHII
JKYMBICOACTBIIBIK MOCEJISCIH SNy IiH 2 YIITiCl emkel-Terkeii kapanrad. OyapiblH KOPhITIH/IbUIAYbIHIIIA
KYMOH[I KYMBICOACTBUIBIK JKacTapJblH ©3 JKYMBICTapblHA, KOCINTEpiHE KaHaraTTaHOayblHAaH Oosa-
JIbI, COHJIBIKTAH YMBICOACTBUIBIK, KOCIOM OarbIT MoceseliepiHe Kapay TOCUIIH KeUIeHII TYpAe e3repTy
Kepek [5].

Uranesuneik ransivaap Andrea Albanese, Lorenzo Cappellari, Marco Leonardi reiibiMu eHOeTiHAE Ka-
cTap eHOEK HaphiFbiH pedopMmaniay Macenesepi KeTepiiefi. ATalMBbIIl aBTOpJap FhUIBIMUA CHOEKTEpPiHJIe
UTANBSHIBIK OiiM Oepy KyHeciHae ayalablK OiliM Oepy >KYHEeciHiH JKYMbIC icTey MYMKiHIIKTepiHe Oara
oepeni. Connaii-ak, enmeri 2003-2015 sxpuiaparbl €HOCK HAPBIFBIHIA KYPri3uireH peopMaiapiblH epeK-
LIETIKTEepiHe KOHE OJIapIbIH HOTHKEIEepiHe TOKTaIaIb! [6].

I'epmanusiiarel eHOCK HApBIFBIHBIH Ka3ipri xKarFaiibiH Oaranayra apHairas Jennifer Shore and Jale Tosun
FBUIBIMH €HOETiH/Ie jKacTap MEH MEMIIEKETTIK KyMbIclieH KamTy Kbiamertepi (PES) apaceinmarbsl KapbiM-
KaTbIHACKa, MEMJICKETTIH jKacTap »YMbICOACTBUIBIFBIH KAMTaMaChI3 €Ty cascaThiHa Oara Oepineai [7].

JaMymisl MeMIIeKeTTep/Ieri )KacTap/AblH JKYMBICOACTBUIBIK MAceenepl oHe oJap/bl MICITYAiH MYMKIH
YKOJIJIAPBIH KAPaCTHIPY 9JIEM FAIIBIMIAPBIHBIH KbI3BIFYIIBIIBIFBIH Ty IBIPATBIH MOcesIe eKeHi co3ci3. Ochl opaiiga
Seife Ayele, Samir Khan, James Sumberg 3eprreyurinepniy Adprka MemiiekeTTepineri eHOeK axyasbIHbIH,
COHBIH imriHae DPUonus MEMIICKETIHACTI KaCTap/IblH KYMbBICCHI3/IbIFbIHA OalIaHBICTHI MEMJICKETTIH casica-
ThIHA Oara Oepy TeHiperiHjae Kypri3red eHOerl epekiie Ha3ap ayapajisl. Makainaaa apropiap IQUOINUs MEM-
nexetinge 2004-2015 xpu1aapsl OpbIH alFaH e19yip SKoHOMHKaIBIK ociM (10,9 %) men 2015 xpuinan 6acran
JKY3€ere achIpBUIBII JKaTKaH casicd pedopmaiap skacTapiblH €HOCK HapbIFbIHBIH JKaF[aiibIHA )KOHE JKaCTapIbIH
QJIEYMETTIK MO3UIHSACHIHBIH 03TepyiHe Kajlai ocep eTill JKaTKaHbl Typalibl aHATUTHKAJIBIK TAJIAAYJIap KYprizeai
[8].

Université Paris Dauphine yHUBEpCUTETIHIH FalbIMAAPhl KYPri3reH FBUIBIMU €HOEKTe >KacTapIiblH Oeli-
pecMU JKYMBICOACTBUTBIFBI MAceleNnepl 3epaeiene/1i. ABTOpIapAblH NaibIM/IaybIHIIA KacTapAblH OelipecMu
KYMBICOACTBUIBIFBI QJIEM/Ie KeH €TEK YKaMbIl KeJie )KaTKaH Mocese, OHbI aTalMbIII FEUIBIMU )KYMBICTa Taliay
xacanrad 20 gaMymibl MEMIIEKETTIH JepeKkTepi monenaeiai. XKyprizinreHn tangayra coiikec 3eprrenreH 20
MeMJICKETTiH 15-29 jxac apaJibIFbIHIAFbl KaCTAPBIHBIH 75,4 %-bl OelipecMHu KyMbICOACThUIAP KaTapblHA Ka-
TaJbl eKeH. byl KepceTKilTiH 03iH aBTopiap OelipecMu canaza KYMbIC ICTEUTIHIED KOHE PECMU TiIKEITeH
CeKTOpJapAarsl OelipecMu KYMBICIIBIIAP e €Ki KaTeropusra O0esreH. Mbicansl, Makenonusi, FOrocnasus,
Peceii, BeetHam, SIMaiika CHSIKTBI MeMJICKETTEp Ie OSHpecMHU CeKTOp/1a dKYMBIC ICTEHTIH KacTapblH yiieci 40-
50 %-1b1 KypaiThiH Oosica, Ykpauna, Mopnanus, Eruner, ApmeHus CUsiKThI enjepae o0yi1 kepcerkim 20-30 %
momuepinae. An Jlubepus, Toro, Yranma cusikTel MEMIIEKETTEpE OelpecMu CeKTOpIiapAarbl KacTapIblH
yueci 90 %-ra neliin xereni. Conmaii-ak aBTopiiap pecMH TYpJie TipKeIreH KocimopeIHaapaa oedpecMu Typlie
JKYMBIC ICTCHTIH jKacTap/(bIH CaHbIHA JIa TaJjiay KacaraH. byJl kepceTkiin OOMBIHIIA )KOFaphI Yiiecke ue 0o-
Jielll TypFaH emepre Ykpauna (80 %), Mopnanus (78 %), Eruner (63 %), Apmenus (62 %), [lepy (62 %),
Bpaszunus (52 %) MeMIIeKeTTepiH KaTKbI3yFa 00Ja bl

3epTTeylIUiepiiH alTybIHIIA, OEWpecMH IKYMBICOACTBUIBIK MpOoOJeMachl TEK KaHa JKEKeJIereH
MEMIIEKETTep/IiH JIeHreliHae FaHa eMec, dJIeMJIIK JeHIelie 16 HeFYPJIbIM YThIMJIBI PETTeY MeXaHU3MepiH
Tajan ereTin macene [9].

3epTTeNin OThIpFaH TAaKBIPBINTHIH EIIIMI3JIErl 3epJelieHy JeHreiiHne keneTiH Oosicak, Ka3zakcranmarbi
eHOeK HapbIFBIHBIH OYTiHI KYHT1 JKarAalblH TaljiayFa skoHe Oara Oepyre, »KYMBICCBHI3IBIK MpoOieManapbiH
JKOHE OJIap/ibl PETTEYAIH OHTaWIbI MEXaHWU3MICPIH 3epTTeyre OarbITTalFaH FBUIBIMH JKYMBICTApD pETiHIe
Kynekees XK. A. [10], Kycymosa A. [11], Konmacksi3st 3. [12], Hockeesa I'. K., baiitamacosa K. A. [13; 14]
CHUSIKTBI aBTOPJIAPbIH CHOCKTEPiH aTayra 00Jiaibl.
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3EPTTEYAIH HET'I3I'l OJIIMI

Kazakcranmarsl kacTap JKYMBICCBI3IBIFBI MOCeIeciHe KeleTiH Ooncak, Oyrinri kyHi, acipece COVID-19
QJIEM/TIK TTAHJIEMUSICBIHBIH dCePiHEH OOJIFaH YKOHOMHUKAIBIK XKOHE dJIeyMETTIK JaFIaphIC )KaFIaiibIH 1 3aMaHay |
Ka3aKCTaHJIbIK KOFaM/Ia XaJILIKThI )KYMBICIICH KAMTY MOCEIIECl, COHBIH 1ITIHJIE )KaCTap IbIH KYMbICOACTHUIBIFBIH
KaJIBIITHI eHreine yeray Kasakcran PecrryOonukacs! YKIMETIHIH anapiHa KOWFaH HET13T1 MIHASTTEepiHiH Oipi
00T TaOBUTAMBI. SIFHH JKacTap YKYMBICCHI3IBIFEI MOCEIIECIH a3alTynbIH OacBIMIBIKTAPBIHEIH Oipi peTiHe
QJIEYMETTIK KYHeHIH MaHBI3IbI DJIEMEHTTEPiHIH Oipi OOJIBIT TaOBIIATHIH JKacTap €HOCK HAPBIFBIH PETTEY Me-
XaHU3MIH 3epJiesiey OOJBIT TaOblUTa b,

Kazakcranmarel eHOSK HApBIFBIHBIH Ka3ipri JKarmaiblHa Taimay >KacaWTeiH Ooscak, 2019 KeUIasrH
CTaTUCTUKAJIBIK JEPEeKTepi KOpCEeTKeHAeH OyTiHTi KyHi emimizmeri 14-29 jkac apaimbIFbIHAAFBl SKYMBICTICH
KaMTBUIFaH JKacTapIblH caHbl 2322,8 MBIH amaMIsl Kypaiapl ekeH. by emimizmeri 0apiibIK KYMBICOACTHI
XaNBIKTHIH 26,4 %-bIHa TeH. JKekelereH skac TONTapbIHBIH JKYMBICOACTRUTHIK AeHTeiiHiH 2015-2019 xbuiaap-
Ila Kajait e3reprenin 1-kecreaeH Oalikayra O601ambl.

Kecte 1 — Kazakcran PecmyOnmukacbiaeiH 15-29 »xac apanmbsIFbIHAArel KacTapblHbIH 2015-2019 sxwimmap
apaJbIFbIH/IAFbI )KYMBICIIEH KAMTY KOPCETKIIITepi

2015 2016 2017 2018 2019
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£ = £ £ £
15 1,2 0,8 0,5 0,3 0,5 0,4 0,3 0,2 0,3 0,2
16-19 116,9 14,2 106,2 13,3 91,1 11,7 76,6 10,7 70,8 10,1
20-24 1117,9 71,2 999,8 69,5 891,0 66,6 892,9 70,1 984,5 70,8
25-29 1311,7 89,7 1374,1 89,7 13549 89,4 1332,7 90,3 1267,2 89,6
Eckepry — [15] nepekkesi Heri3iHae aBTOPMEH KYpacThIPBUIFaH

I-kecreneHn kepim oTbIpraHbiMbi3nail, 2015-2019 apanbiFbiHIa KacTapIblH JKEKENEreH TOITapbIHBIH
apachlHIIa >KYMBICOACTBUTBIKTHIH a3aiiFaHbIH Oaifkayra Oomampl. byn yaepic ocipece 15 men 16-19 »xac
apaJIbIFBIHAAFBI JKacTapra TOH. ATan ailtkanga, erep 2015 xbuibl 16-19 xac apanbIFbIHIAFbl KacTapIblH
KYMBbICKa apanacysl 116,9 MbIH agamMMen OailaHbICTBIPBUIATEIH Oosica, 2017 sxbutbl Oyt kepeeTkim 22 %-ra
KbICKaphIT, 91,1 MbetH amamabl Kyparad. Ax 2019 sxputel 6yt kepcetkim 2015 xpitMeH canbicThiprana 39,4
%-ra KkpIicKapbIn 70,8 MBIH amamabl Kyparad. An 25-29 sxac apajbIFBIHAAFbl KaCTapAbIH KYMBICOACTBLUTBIK
NeHreliHIH e3repy AMHaMUKachl ToMeHzaeriaei: 2015 bt 25-29 sxac apanbIFbIHIAFR )KacTapabH 89,7 %o-bl
YKYMBIC KYIITi KaTapblHa CaHAJIBII, )KYMBICTIEH KaMThITFaHAapAbH canbl 1311,7 MbrH anamas! kyparad. 2016-
2017 pimaapsl Oy KOpCceTKImTiH coiikecinme 4,7 xone 3,3 %-Fa ockeHiH Oaiikayra Oomaael. Anaiina 2018
KBIIIaH Oactan 25-29 jxac apaibIFbIHIaFbI KacTapIbIH KYMBICOACTBITBIFB TOMEHAEH OacTaraH. 2019 Kbib
25-29 xac apabIFbIHIAFbl AKYMBICIICH KaMTBUIFaH >kacTap canblHbIH 2015 sxpuiMeH canbicThiprania 3,4 %-ra
TOMEHJIeTeHiH Oalikayra 0omasr [15].

JKanmer pecmu craTucTHkara cyieHeTiH 0oncak, emimizae 2015-2019 sxpurmapbl )KYMBICCHI3IBIK, JISHT e
TYpaKTaIbI, €HOCKKE JXapaMIbl XaNBIKTBIH KeHOip TOmTaphl VIIiH Oy KOpPCETKIMTIH Tyce OacTaraHbIH
Oaifkayra 6omansl (Cyper 1).
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Kazaxcranmars 2015-2019 K. AKYMBICCBI3BIK JCHICHiHIH ©3repy
CEpIiHi, )KYMBIC KyIlliHe %-0€H IIaKKaHIa
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Cyper 1 — Kazakcrannarst 2015-2019 %ok, 5KYMBICCHI3IIBIK JICHI€HiHIH

e3repy CeplliHi, )KYMbIC KyIliHe %-0eH makkKaHaa
Eckepry — [15] nepekkesi HeriziHae aBTOPMEH KYPaCTBIPBUIFaH

I-cyperteri nmarpaMMaHbIH KOPCETKIIUTEpiHEH Kepim oTeIpraHbIMbI3gaid, 2015-2019  sxeuimap
apanbIFbIHAA €JIMI3/Ieri KYMBICCHI3IBIK AeHreii 5,1-4,8 % apanbireinaa OoJFaH, sSIFHU 3€PTTENIN OTBIPFaH
5 KBIJT apaJIbIFBIHAA CTIMI3JIET] JKaJIbl KYMBICCBHI3ABIK AeHreri 0,3 myHkTke Hemece 5,9 %-Fa KbICKapFaHbIH
Oaiikayra Oomasbpl. AJl HAKTBIPAK >KacTap >KYMBICCHI3IBIFBIHBIH JICHIeiliHe TOKTaNaThIH 00JICaK, qruarpammaia
KOPCETUITeH KacTapAblH OapibIK TONTaphl OOWBIHIIA KYMBICCBHI3IBIK JEHICHIHIH KbICKApFaHbl OalKanasbl.
Conply imiHge 16-19 sxac apaibIFbIHIAFBl KacTapAblH >KYMBICCHI3ABIK KepceTkimi 2015-2019 sxeuimap
apanbireinaa 4,5-4,2 % apamiblFbIHAA ©3Tepill OTBIPFaH, SIFHK OCHI 5 KbUI 1MIIHJE YMBIC KYIIl KaTapblHa
caHanraH 16-19 xac apalbIFbIHIAFbI )KACTAPABIH KYMBICCBI3JIBIK JIeHTeli 6,6 Y%-Fa KbicKkapraH. A 20-24 xac
apaNbIFBIHAAFBl JKACTAPIBIH JKYMBICCHI3/BIK JICHICHiHIH ©3repy JUHAMHUKAachlHAa KeJNeTiH 0oJcak, Kapabl
OTBIpFaH yakbIT iminae, sk 2015-2019 >xpuinap apaibiFbIHIA JKacTapAbIH Oy TOOBIHBIH >KYMBICCHI3IIBIK
neHredi 4,2-3,5 % apneiFbiHAa 00k, 5 kbl imiage 0,7 myHkTKe Hemece 16,7 %-fa a3aitraHbIH Oalikayra
Oomazpl. 25-29 sxac apanbIFBIHIAFE] )KacTap TOOBI )KacTapAbIH OyFaH JIeHiHT1 KapaiFaH eKki ToObIHa KaparaHaa
QJICYMETTIK TYPFBIIaH HEFYPIIbIM KOPFaJIFaH XalbIK TOOBIHA jKaTa lbl 1ece 00aabl. OUTKEH1 Oy )KacTarbl a3a-
MaTTap 9eTTe OiIiM ajbl, Oenriii 6ip MaMaHABIKKa KOJI JKETKI3TeH HEMece KYMBIC iCTeTl, TOKIpHOe KUHAFaH
xKacTapblH KaTapblHaH Oosianbl. COHIBIKTaH, OJNAPIBIH KYMBICICH KaMTbUTybl 16-24 >xac apayibIFbIHAAFbI
KacTapra KaparaHla CaJbICTBIpMalbl TYpJe JKeHiN Aen caHanansl. EHAl ockl 25-29 jxac apasibIFbIHAAFbI
KacTapbIH )KYMBICCBI3/IBIK KOPCETKILITEpiHE TOKTANaThIH Oosicak, 2015-2019 xpinnap iminge Oy KaTapaarsl
KacTapblH KYMBICCBI3IBIK eHrei 5,4 Y%-nan 4,8 %-ra neiiin TyckeH. SIFHH 3epTTeNin OThIPFaH yaKbIT illiH-
ne 25-29 xac apanbIFbIHAAFB] AKYMBICCHI3 kacTapiblH canbl 11,1 %-fa azaitran [15].

JKactapapiH KyYMBICCBI3IBIK ICHICH1 KOPCETKILIIHIH 03repy TUHAMUKACHIH TeHAEPIIIK TYPFbIIaH KapalThiH
Ooscak, 2-cypeTTeri [uarpaMMaHblH CTaTUCTHKAJIBIK JACPEKTEPIHE cail KYMBICCBHI3ABIK ACHICHiHIH a3aiobl
HeTi3iHeH 25-29 acTaFbl )KYMBICIICH KaMTbUIMaraH oien aJamIap/blH CaHBIHBIH KbICKapybIHBIH eceOiHeH
0oJIFaHBIH OaliKayFa 0OJabl.

CraTucTHKaNBIK JepeKTepre caid eTiMi3/iH KacTapbIHbIH IITHAE KYMBICCBI3BIK KOPCETKIIN OOHbIHIIA
eJIeyJIi e3repicKe YIIbIparaH TOI peTiHe 25-29 xac apanbIFbIHAAFbI 9lien afaMaapabl atayra Oonansl. OnapabH
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2015-2019 xpuinap iIiHACTI KYMBICCBI3IBIK JCHIeH KepceTkinn 6,5 %-man 5,3 %-fa JIeiliH TOMEHIereH.
SrHu S kbt imiHge 25-29 jxac apabIFbIHIAFB )KYMbIC KYII KaTapblHA CaHAJAThIH KYMBICCHI3 dHenaep iy
canbl 18,5 %-Fa KpICKapFaHbIH Oalikayra 0oajbl.

JKyMBICCBI3NBIK JICHIell KepceTKilll OOWBIHIIIA OH HOTHIXKEre YKETKeH jKacTapJIblH Keyieci ToObr — 20-24
)Kac apalibIFBIHIAFBI ep agamjap. 3epTTeill OThIpFaH yaksIT iminge, sFHu 2015-2019 xpuinap apaibiFbiHIA
aTaJIMBIII TOITAFbl JKACTapJIbIH KYMBICCHI3ABIK neHredi 3,6 %-man 3,1 %-ra neliiH TOMEHIEreH, SFHU
JKYMBICCBI3/IBIK JICHIeHiHIH TOMeH 1ey KapKbiHbl 13,8 %-1b1 KyparaH [15].

Kanmer 2015-2019 sxpuimap apaibiFbIHIAFbl XaJBIKTBIH, COHBIH immiHAe 16-29 jxac apajblFbIHIarbl
JKACTAP/IbIH JKYMBICCBI3JIBIK JCHICHIHIH KbICKApYybIHA ocep €TKeH (akTopJiapiblH Oipi peTiHjae eimiszeri
€HOCK HApBIFBIH PETTEYTe JKOHE KYMBICCHI3/IBIKIICH Kypecyre OarbITTaiFaH MEMJICKETTIK )KOHE aliMaKThIK
OarapiaMaiap/blH OHTAMIIBI XKYMBIC icTeyiH aiiTyra Oomnanbl. ConapisiH immiHe «KYMBICTICH KaMTy KOJ
kaptachl — 2020» xoHe «HoTnxerni )KyMBICIICH KaMTY/IbI )KOHE JKaIlai KoCIKepJikTi AaMbITy b 2017-2021
XKbutaapra apHanrad « EHOex» MemIieKeTTik OariapiaMachiHbIH allap OPHbI epeKIIe.

Ka3zaxcranmarsl ’KacTapAbIH TeHACPIIIK CUIIAThIHA Kapail ’KYMBICCHI3IBIK
neHreiii kepcetkiminig 2015-2019 xok. e3repy cepmiHi
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Cyper 2 — KazakcTanaarsl xacTapAblH TeHACPIIiK CUIIATbIHA Kapai
JKYMBICCBI3IBIK AeHreli kepcetkiminin 2015-2019 xok. e3repy cepmiHi

Eckepry — [15] nepekke3i HeriziHIe aBTOPMEH KYPACTBIPbUIFaH

Heri3ri MakcaThl XaJIbIKThl HOTUYKEITI )KYMBICIICH KAMTYFa )KOPISMIECYTe )KOHE a3aMaTTap bl KOCIMKEPITIKKE
KYMBULIBIPYFa OaFbITTallFaH OYJ1 MEMJICKETTIK OaraapiiaManapblH aschblHIa eHOSK HApBIFBIHAAFBI KYMBIC
OepyLIiIepAiH CYpaHbIChIHA Call KeJISTIH TEXHUKAJIBIK JKOHE KOCINTIK O11iMi Oap MaMaH1apIbl Aasipiay, KaKeTTi
JKYMBICIIIBI MAMaH/IBIKTAPbIH KBICKA MEP31M IIIIH/IE KOCINTIK OKBITHII IIBIFAPY, MEMJICKETTIK HH/YCTPHAJIIBIK
xoHe «Ceprin» >xo0aNapbIHBIH asChIHAA MaMaHap Aasplial IIbIFapy, KYPBUIBIMIBIK >KYMBICCHI3IIBIKKA
YIIbIparaH, SIFHU HapbIKTa CYpaHbICKa Me OOJMal KallFaH >KYMBICIIBI MaMaHJBIKTApBIHBIH HeJIepiH 0acka
MaMaH/IbIKKa KaliTa naspnay, «busnec bacray» jx00achIHBIH asChIH/Ia )KYMBICCHI3 XaIIBIKTBIH KOCITKEPITiKIIeH
aifHaJBICy JaFIbUIapbIH KAJBINTACTHIPY YIIIH KOCIMKEPIiK HETi3/IepiH OKBITY JKoHE OM3Hec-HIesiapbl YIIiH
MHUKpOHECHENIEp MEH TrpaHTTap Oepy, aybUIABIK JKepliepJeri KOCIMKEPIKTI JAaMBITy YIIH aliMaKTapaarbl
JKYMBICCHI3 XaJIBIKThI KOCIKEPIIKTIH KBICKA KypCTapblHa KYMBUIIBIPHIT, MUKPOHECHEIEP allybIHa MYMKIH/IIK
TYFBI3Y CHUSIKTBI iC-1Iapaliap Ky3ere achbIpbUIIbL.
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JKanmbl XanbIKThIH, COHBIH IIIIHJIE KacTapAblH €HOCK HAPBIFBIHIAFbl CYPaHbICKa cail OLIIM aliblll, Kociou
MaMaH ueci OONlyblHAa aT calibiCy MEMJICKETTIH OYTiHIT KYHT1 JKYMBICIIEH KaMTy CasicaThIHBIH OeJCeH-
JIi OarbITBIHBIH HEri3ri TapMakTapbIHbIH Oipi OoJibin TaObuIabl. COHABIKTAH, YKAcTapjblH OYTIHIT KYHHIH
eHOCK HapbIFbIHBIH TaJIallTapblHA Cail KEJIEeTIH MaMaHbIK aJIbIll, COJI MaMaHJIbIKKa COHKeC KeJIETIH KociOu
JAFbIIAPbIH KaJIBIITACTBIPYBl MaHbBI3bI APT 00k TaObuIaabl. Ochl Typrbina Ka3akcTan acTapblHBIH
9KOHOMHMKAHBIH CajlallapbIHAaFbl )KYMBICOACTBUIBIK JKaFIaiibiHa Tanaay xkacar kepeiiik (Kecre 2).

Kecre 2 — 16-24 xac apanbirbiHAarsl Ka3akcTaH »KacTapbIHBIH AKOHOMHKA CajlalapbIHIAFbl KYMBICTIEH
KaMTbUTy Kepcetkimrepinid 2015-2019 xpuigapnarst e3repyi

KepcertkimTep / xKpuiaap 2015 2016 2017 2018 2019
JKyMBICIIeH KaMTBUTFaH XaJIBIK—0apiIbIFb, %o 100 100 100 100 100
CoHbIH imminze:

Aybl1, OpMaH jkoHE OaJIbIK IaPyaIIblIbIFbI 17,9 18,0 17,9 15,2 13,7
OHepkacin 9,5 9,7 9,5 10,2 10,4
Kyppuisic 8,6 8,2 7,2 7.4 6,7

17,5 18,0 17,1 18,1 19,2

KeTtepme xoHe Oemniek cayna; aBTOMOOHIbACPAL
YKOHE MOTOLIMKJIJIEPAI KOHICY

Binim 6epy 8,7 10,0 9,7 10,2 10,6
JleHcaynbIK cakTay )KOHE QJIEYMETTIK KbI3METTEP 39 39 4.5 4,9 5,5
Kapkbl joHe CakTaHIbIPY KbI3METI 3.4 2,2 32 2,5 2.8

Eckepry — [15] nepexke3i Herizinie aBTOPMEH KYPaCTHIPBUIFaH

2-KeCTeHIH KOPCETKIIMTepine ca, emmizain 16-24 xac apaabIFbIHIAFEI KACTAPBIHBIH 0AChIM KOTIIILIIT,
srau 33 %-maH actaMm 0eJIiri caya )KoHe KOTIKTEp/i )KOHACY, aybll, OpMaH kKoHe OaJbIK IIapyanbUTBIFBIHIA
JKYMBIC icTeiii ekeH. 2019 KbUTBI KOTepMe KoHE OeIIIeK cay/a, KoJiK )KOH/Iey cajJachlHa )KYMBIC ICTeHTIH
16-24 >xac apaibIFBIHAFbI KAcTap OCHI )KaCTaFbl OapJIbIK KYMBICTIEH KaMThUTFaHAapAbiH 19,2 %-bIH KyparaH.
By xepcetkim 2015 XbIIAbIH CoiKec KOPCETKINTIMEH calbICThIpranaa 8,8 %-Fa eckeHiH Oaiikayra Ooma-
IIbI. 3€PTTENIN OTBIPFaH JKAaCTaFbl KACTAP IbIH KYMBICOACTBUIBIFBI JKOFAPHI OOJIBINT CaHAIATHIH YKOHOMHKAHBIH
Tarbl Oip cajachl — aybll, OpMaH >koHe OajbIK mapyambuisiFsl. 2015-2019 xputnap apaisiFpiHaa Oyl cana-
I1a JKYMBIC icTelTiH 16-24 xac apaibIFbIHIAFB KacTapAbly yieci 17,9-13,7 % apanbiFbiHaa €3repred, SFHN
5 KbUT IIIiHAE ayblUl, OPMaH JkKoHE OajbIK MIapyanIbUIBIFBIHAAFb )KYMBICOACTHI KacTapAblH yiueci 23,5 %-ra
a3zaifFaHbIH aHFapyFa OoJapl.

16-24 >xac apanbIFbIHIAFB Ka3aKCTaHIBIKTAPABIH KYMBICTIEH KAMTBUIFaH KeJeci cajajiapbl @HEepKaCim
JKOHE KYPBUTBIC cajlayiapbiMeH OaiylaHBICTBI OOJBINT OTHIP. Erep eHepkacin camackiHa TapThUIFaH jKacTap/IbIH
yiieci COHFBI KbUIAApH! yiFaransH (9,5 %-man 10,4 %-ra geiiin) aHrapaTbiH 00JICaK, KYpbUIbIC cajachIH-
Jla KEepIiCIHIIIe aTaJMBIII JKac apajbIFBIHIAFRI JKacTapAbIH YieC CalIMarbIiHBIH 8,6 %-man 6,7 %-fa meiin
TOMEHICTEHIH Oaiikayra Oonazsl. by yaepicti Oip »arbiHaH 16-24 jxac apallbIFBIHAAFEI )KacTap/IbIH YICCIHIH
SKOHOMHUKAHBIH 0acka caiajapblHAa ©CKEHIMEH OalaHBICTHIPATHIH OOJICaK, CKIHIIM JXarblHAH, JJCMIIIK
KapKBUTBIK JaFIapbICTaH KEHiHT1 KBUIIAPHI eTiMi3Ieri KYPhUTHIC CATaChIHBIH 6Cy KapKbIHBIHBIH CcasObIpIia-
yBIMEH JIe TyCiHaipyre 6omaasl. XKanmbl cCTaTHCTHKANBIK JepeKTep KOPCETIN OThIpFaHAali, Kapalblll OThIPFaH
JKac apalbIFbIHIAFBl )KYMBIC ICTEHTIH JKacTapblH YJIeci aleyMeTTIK caiaja apTKaHbl Oaikananel. Ocipece,
OiniM Gepy JKoHe JAEHCAYIBIK CaKTay CalaChIHIAFbl )KYMBICTIEH KaMThITFaH xkactap canbl 2015-2019 xeimap
apanbeIFeIHAa colikecinte 21,8 %-ra xone 41 %-ra apTkanbiH Oaiikayra 6omamsl [15].

Kammer, emimizain 2015-2019 xwsmgapaarsl skactap €HOGK HAPBIFBIHBIH CTATHCTHKANBIK JIEPEKTEPiHE
JKYPTI3UITeH cabICTRIPMAITbI TANAYIBIH HOTIKEIepl KOPCETKEH/IEH, aTa MBI YaKbIT iIIiHIe YKOHOMUKAHBIH
cajalapbIHBIH 0achIM KOTIITITIHAE KYMBICTICH KaMTBUIFaH >KACTapHIbIH YJIeCl apThII, >KaJIIbl KacTapIbIH
JKYMBICCHI3IBIK KOPCETKITIIHIH KbICKAPFAHBIH aHFApaMbI3.

Amnatina 2019 xeuiasH aseeraaa 6acranran COVID-19 onemaik KOpOHOBUPYC MAHIEMHUSCH TEK KaHa )KeKe-
JIETeH MEMJICKETTEePIIH eMeC, OIEMTiK SJKOHOMUKAHBIH JaMybIHA Kepi 9CEPiH TUTI3TeH1 0TI, DKOHOMHUKAHBIH
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KONTEreH canajlapblHbIH TYpajarn KalyblHa OaillaHBICTBI oJIEMJIIK €HOCK HApPBIFBIH/IA KYMBIC OPBIHIAAPBIHBIH
TaNIIBUIBIFBI OAaCTaIIBII, JKYMBICCHI3JIBIK JEHICHiHIH YJIKCH KapKbIHMEH OeJIeH asiblll jKaTKaHbl aliflaH aHbIK.
2020 >KbUIIBIK COyip adbIHJAaFbl CTAaTUCTHUKA OOWMBIHINA diemzae 3,3 MIPHA. ajaam, SFHU JIYHHE JKy3iHIeri
KYMBIC KYIIiHIH 81 %-bl )KYMBIC OpPBIHIAPBIHBIH TOJIBIK HEMECE illliHapa KbICKapybIHAH 3apAall MIeKKeH. by
yaepic KazakcraHHbIH €HOSK HApBIFBIH Ja alHalbll 6TKeH KOK. 2020 >KbULIBIH HaypbI3-Coyip aiiapbiHaa
KapaHTHH/IIK Iapajiap/IblH CHIi311yiHe OailylaHbICThI 4,2 MITH. Ka3aKCTaHJIBIKTAP YaKbITIIIA )KYMBICCHI3/IBIKKA
yiibipagel. COVID-19 nanmeMusichiHbIH 29 kacKa JCHIHIT Ka3aKCTaHIBIKTAPABIH KYMbICOACTHUIBIFBIHA
KaJail ocep €TKeHiH capaiaiTeiH Ooiicak, Kasakcran PecryOnukachiHbIH ¥JTTHIK CTaTHCTUKA OIOPOCHIHBIH
aJIJIbIH-aJIa XKapusIaFaH PeCMHU CTaTUCTHKAChIHA CyHeHe OThIphIi, 2020 sKbUIIBIH 2 TOKCAHBIH/A, SFHU COYip-
MayChIM aillapbIHJa eTiMi3/Ieri JKacTap KYMBICCBI3IBIFBI 3,8 %-nan 4 %-Fa neiiiH KeTepiireHin OaiKaiiMbI3.
An 2020 xbUiablH 3-TOKCaHBIHIA, SFHH IIUIIC-KbIPKYHEK alIapbhIHbIH CTATHCTUKAChIHA COMKEC jKacTtap
JKYMBICCBI3IBIFBI KopceTKin 3,9 %-ra neliin kaiita Tyce 0acraran. OcCbl opaiijia MaHACMHUs KarIaibIHIarbl
QJIEYMETTIK-9KOHOMHKAJIBIK KYH3EJIICTeH HEFYpJIbIM Te3ipeK LIBbIFY YUIIH MEMJICKET TapamblHaH JKYPri3iIin
JKaTKaH JafjiapbhiCKa Kapchl Oarjapiiamanapibl atan eTkeHiMmi3 ab3an. Con OarmapriaManap/biH - ilIiHe
YKYMBICCBI3IBIKIICH KYPECY YKOHE KYMBICOACTBUIBLIKTBI KAMTAMAChI3 €Ty ic-Iapanapsl Ja KaObuiganran. Atamn
aiircak, «KyMpIicnieH KaMTy o0J KapTrackl». bys OarmaprnamaHbiH ascbiHIa 6,5 MBIH jKOOaHBI )Ky3ere achl-
PBIIL, XaJBIKTBI 225 MbIH KOCBIMIIIA )KYMBIC OPHBIMEH KaMTaMachl3 €Ty skocrnapianra. 2020 sKbUIAbIH HIUIIAC
afbIHBIH KOPBITHIHJIBICHI OOMBIHIIIA aTAIMBIII OaFiapiiamMa aschiH/a aiMakrapaa 6295 jx00a OOMbIHIIIA )KYMBIC
Oacranbin, 148 MBIHHAH aca >KYMBIC OPBIHIAPHI AIIBUIFAH JKOHE OJapIbIH 77 MBIH )KYMBIC OPHBI XaJIBIKTHI
JKYMBICTIEH KaMTy OpTaJIbIKTaphbl apKbUIbI XKYy3ere acbipbuirat [16].

2020 KBpUIIBIH CTATUCTUKANBIK AEPEKTEPIHE CyHeHeTiH Oocak, « KyMBICTIeH KaMTY JKOJI KapTachly) MeMJIe-
KeTTiK OaraapiiaMachiHbIH asichiHa 2020 KbLIbl KOPOHOBUPYC MAHAEMHUSChIHBIH CaJIJapbIHAH )KYMBICCHI3/IBIKKA
yuisiparad 91 MBIH afgaM )KYMBIC OpbIHAAPbIMEH KamTaMachl3 eTuireH. Onapasiy 35 %-bl, sFHU 32 MbBIHFa
KYBIK ajiaM — 29 jxacka Jeiinri sxacrap 0osbin Tadbutaasl [17].

JKanmel eniMi3 OOMBIHINA JKYy3€re achIPBUIBII OTHIPFAH MEMJICKETTIK Oarnapiiamainap/siH asckiaga 2020
KBTI 1miHAe 1,2 MIIH. alaMbl )KYMBICIICH KaMTy ke3jeiareH. CoJap/IblH IIIH/IE JKOCIapJIaHFaH KYMBICCHI3
XaJIBIKTBIH OachiM OeJtirit, ssiHr 600 MbIH agaM bl « HOTHKE1 )KYMBICTICH KaMTY/IbI )KOHE YKarlai KOCIITKEPIIiKTi
nambITyIeiH 2017-2021 xbiigapra apHanrad « EHOCK» MEMJICKETTIK OariapiaMachiHbIH asChliHAa, 225 MbIH
ajaMibl «KYMBICTIEH KaMTy 7KO0JI KapTachDy )oHE 364 MbIH ajgamjibl 0acka MEMJICKETTIK OafraapiiaMaiapiably
(«Hypier xom», «Hypasl sxep», «buzHectiH xon kaprackl 2020-2025» T.0.) asicblHIA JKYMBICIIEH KamTy
kes3emin oteIp [18; 19; 20; 21].

16-29 sxac apalbIFBIHIAFBI KacTap bl )KYMBICIICH KaMTy YIIIH MEMJIEKET TaparblHaH JKacallblll OThIPFaH
nrapanapra KeHipeK TOKTaJaThiH 00JIcaK, )KOFapblia aTabill oTKeH « EHOeK» MeMIIeKeTTiK OariapiaMachlHbIH
asiceiHna «MoHrTiK e skactapbl - uHayctpusFay («Cepriny) Ko00achl Ky3ere achlpbUIBIT OTHIP. by
xobara colikec eHOeK Ky O6ackiM eHipaepaiH — Typkicran, AnMatsl, XKamObin, ManrsicTay, Kpi3piiopaa
oOubicTapbIHbIH JkoHe LIIBIMKEeHT KanachiHbIH 9 skoHe 11 ChIHBIN OITIpreH jKacTapblHa TEXHHUKAJBIK JKOHE
KociOm OitiM Oepir, JKYMBIC KYIII JKETIIEHTIH OHIpepre KOHBIC ayAaphlIll, )KYMbIC OPBIHAAPBIMEH KaMTaMach3
€Ty MakcaThIHJIa MEMIICKET K00ara KaThICYIIbUIApbl TETiH OKBITBII, HIOKIPTAKBI TaFalbIHAAI, KOJI JKOHE
TaMaKKa KeTETiH MIBIFIHAAP/IbI TOJBIFBIMEH Kap KbUIAHIBIPBII OTHI.

Conpaii-ak, «EHOex» MeMIiIeKeTTiK OaFapiamMachIHbIH YIITHII OaFbITBIHBIH («XalbIKThI )KYMBICTICH KAMTY
KOHE eHOCK pecypCTapbIHBbIH YTKBIPJIBIFBIH apTTHIPY apKbUIbI €eHOCK HAPBIFBIH JaMBITY») asChIHAA JKacTapra
apHajiraH «OKactap ToxipuOeciH yHbIMAACTHIPY» K00aChl JKy3ere achipbuiyna. by xoba 29 sxacka jeiiH-
I'l )KOFapFbl HEMECE TEXHHUKAJIBIK KOHE KOCciOM opTa OuIiMi Oap »KYMBICCHI3 JKacTap bl KOJIJIay MaKCaThIMEH
onapabl 6 aif imrHae KociOM TIHKiprOe KMHAY YIIIH KYMBIC OPBIHIAPbIMEH KaMTaMachl3 €Till OThIp. ATal-
MBIII K002 yaKbITIIA )KYMBIC OPHBIMEH KamMTaMachl3 €TKeHIMEH, ToKipuOeci3, JUIIOMbI 0ap kactap yIIiH
apbl Kapaii eHOeK HapbIFbIH/Ia 0dceKere KaOiuneTTi, ToKipuOen MaMaHap peTiHJe cypaHbICKa ue OOoIyblHa
MYMKIHJIK Oepei.

AranraH MEMJICKETTIK OaFjapiaMaHbIH VIIHII OaFbIThIHBIH asChiHAa jkacTap YiuiH «KorambiK
KYMBICTap/Ibl YHBIMIACTBIPY» JIeTeH K00a a KapacThIpbUraH. byn xo0aHbiH aschiHaa 29 xacka Jeiinri
JKYMBICCBI3 JKacTapfa, CTyJIEHTTED MEH OpTa MEKTENTEePiH >KOFapFbl CHIHBIITAPBIHBIH OKYIIBUIAPBIHA OKY
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YPIICIHEH THIC YaKbITTa €HOCKKE apajacyblHa MYMKIHIIK Oepineai. ATaaMblin k00a KacTapibl )KYMBICIICH
KaMTYJIbIH yaKbITIIA CHITaThIHA Ue OOJIFaHBIMEH, OJlapFa KociON ToKipruOe )KHHAYFa, dJIeyMEeTTIK-TTal/1albUIbIK
YFBIMBIH ce3iHyTe bIKman etexi [18].

Kazakcran PecnyOnukachiHBIH €HOEK KoHE 9JIeyMETTiK Kopray MUHHUCTPIIriHIH AepeKkTepl OOHbIHIIA,
«EHOex» OarmapiiaMachIHbIH JKOFapblJa aTajiFaH OarbITTapbiH XKy3ere aceipyra Tek 2020 »xbul imringe 176
MJIpJ. TeHre Kapaxat OoesinreH. byn COVID-19 xarnaiibiaaarsl XajablKThl, OHBIH inmiHae 29 xacka JeHiHri
KacTap/bl MEMIICKET TapallblHaH KapKbUTai KoJIAay IapaiapbiHbiH OipaeH-01p aliFarsl Aer aiiTa anambi3 [17].

JKauiel, soFapbljia aTaliblll OTKEH MEMIICKETTIK OarapiaManapiad 0eliek eniMi3/IiH eHOCK HaphIFbIH MEM-
JICKETTIK PETTeY MEXaHU3MIHJIE KOIITEIeH 9/IiCTep, TICUIIEP MEH Kypayap KoaHbuiapl. EiliMizaiH 3amMaHayu
eHOEK HapbIFBIH MEMJICKETTIK PETTEY/IiH *KaJIlbl YITICIH TOMEHJIETi cXeMa TypiHe KepceTyre 6onasl (3-cyper):
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EHOex HapbIFbIH JKOHE J>KYMBICCHI3IBIKTEI MEMIICKETTIK PpETTey JKYMeCiHIH >KOFapblla KepCeTUIreH
KYPBUIBIMIAPBIH YTHIMJIBI 9p1 THIMJI MalijajlaHy MEMJICKETTIH aTaJIMbIIII cajiajia )KYPri3in OThIpFaH OeJICeH I
casicaThIHBIH HET13T1 MiHJIeTTepiMeH OaiilaHbICTHI.

MemnekeTTiH eHOeK HapbIFbIH/IaFbl aKTHBTI CasICATBIHBIH HETI3T OAaFBITTAphl JKalaid KOCIMKEPIIIKTI 1aMbl-
Ty apKbLJIbl )KEKEe MEHIIIIK CEKTOP/a KYMbIC OPBIHIAPbIH KYPYMEH OaiIaHbICThl OOJBIN TaObIIaIbl. OIEMIIK
TOXKIPHOCHIH OH HOTHIKENepi KOPCETKEHICH KOCHIMINA KYMBIC OPBIHJAPBIH allly MaKCaThIHAA KOCITKEPIiKTI
KOJIJIay JKOHE OHBIH THIMJLIITIH KOTepy YIIiH MHUKpOHecHeney, CyOcHausiay IapaiapblH KeHEHTY, eHOeK
pecypcTapbiH KociOn AaspibIKTaH OTKi3y, €HOEK HapbIFbIHAAFBI OPTYPIi HHCTUTYTTAP/bIH KbI3METIH JIAMBITY
JKOHE aKIapaTThIK KAMTaMachl3 €Ty CHSIKTBI iC-IIapaiap/bl MEMJICKETTIK JCHICI/Ie JKy3ere achlpy ©3iHiH OH
oCepiH TUTi3eTiHI co3Ci3.

3EPTTEY HOTUXEJIEP (KOPBITBIH/bI)

KazakcranHbIH xkacTap eHOEK HapBIFBIHBIH JKOHE KaCTap/Abl )KYMBICIICH KaMTy KYHeciHiH OyriHri KyHri
KaraaibplHa TalJay jKkacay Kellecl HOTHKeNepre KOJI )KeTKi3yre MyMKIHIIK Oepi:

1) Enimi3ain eHOek HapbIFbIHAAFb! 29 jKacKa JeHiHT a3aMaTTapbliH KyMbicOacThUIbIFbI 2015-2019 xbLi-
Jlap apalibIFbIHIA OH KOPCETKIITepre ue OOJIbIN, kKacTapAblH OapIbIK caHATTapbl OONBIHINA JKYMBICCHI3IIBIK
JICHTeHIHIH TYPaKThl TYPJIe TYCIll OThIpFaHbIH OalikaiimMbi3. KOpOHOBHpYC MaHAEMUSCHl OacTaliFaH yaKbITKa
neitin Kazakcranmarsl 29 jxacka JEWIHTT jKacTap/IbIH dKYMBICCHI3IBIK JeHreni 3,8 %-1bl KyparaH. OJNeMIiK
naHjeMusra OaiyIaHbICThI Mk 1a 00JIFaH eHOCK HAPBIFBIHIAFbl KUBIHBIKTAP 2020 :KbULIBIH 2-1111 TOKCAHBIH/Ia
JKacTap JKYMBICCBI3JIBIFBIHBIH 4 %-Fa JICHiH KeTepiayiHe alibill Kejli. EHOeK HapbIFbIHIAFbI JaFIapbICIICH
Kypecyre OarbITTallFaH MEMJICKETTIK miapaiap/siH HoTwxkecinae 2020 KbUiblH 3-111 TOKCaHBIH/A JKacTap
KYMBICCBI3IBIFDI 3,9 %-Fa Tyce OacTaibl.

2) MeMIleKeTTiH XalbIKThIH JKYMBICCBI3JIBIFBIMEH KYpecyre OarbITTajlfaH IapaiapblHbIH aschIHIA Kac-
Tap KYMBICOACTBUIBIFBIH KaMTaMachl3 eTy yuriH «EHOex» MemiiekeTTik OarmapiaMbIChl ayKbIMbIHAA Oip-
Hemie kobaynap ky3ere aceipbutyaa. CoslapIblH IIIHIE €NIMI3MIH JKaCTapbIHBIH JKYMbICOACTHUIBIFBIH
kongayra Oarbirtanran «Cepmin», «XKacrap ToxipuOeciH yHWbIMAAcThipy», «KoramabIK >KyMbICTapbl
yiBIMAACTBIpY» jk00anapbit atayra 6osanasl. KopoHoBUpYC KaFnaiibiH/1a XalbIKThIH, OHBIH 1I1H]IE )KacTap,IbIH
JKYMBICOACTBLIBIFBIH KOJ11ay YiliH 2020 KbUTbl MEMJICKETTIK O0pKeTTeH 176 MIIp/. TeHre Kapaxkat OeJIiHIeH.

3) Anparsl yakeitta Ka3zakcTaHHBIH €HOSK HApBIFbIH, COHBIH 1IITHIE JKAaCTap KYMbICOACTBUIBIFBIH MEMJIC-
KETTIK peTTey KYHEeCIH KeTINipy MaKcaThlHAa TOMEHJIET] ic-1apanap/sl )Ky3ere achlpy aTalMbIII CallaIarbl
QJIEYMETTIK CasCaTThIH HETI3r 0aChIM/IBIKTAPhI OOJIBII CAHAIIA/IbI:

- eHOeK HapBIFBIHBIH 3aMaHayH TallalTapblHa cail KeJIeTiH yKoHEe JKYMbIC OepyuIiiepiiH Kocion eHOek pe-
CypcTapblHa JIereH KOKeTTITIKTepiH KaHaFaTTaHAbIpaThIH MaMaHIap bl Aaspiian WbFy. by MiHAETTI Ky3ere
aceIpy YIIiH OipiHIIi Ke3ekTe OuLTIM Oepy, ocipece MaMaHAap AaspiIalThIH >KOFAphl YKOHE KOCINTIK opTa
OltiM Oepy *kylecingeri Ou1iM Oepy OaraapiaManapbl MEH YPAICTEPiHIH 9JEMJIIK CTaHIapTTapra cail KeinyiH
KaMTaMachI3 eTy;

- 3aMaH Tana0blHa cail HapbIKTa OenTiii Oip calaHbIH MaMaHIbIKTApbIHA CYPaHBICTBIH a3al0blHa OaiiaHbl-
CTBI KYPBUIBIMJIBIK )KYMBICCHI3/IBIKKA YIIbIpaFraH yKacTap/blH eHOCK HapbIFbIH/IA CYPAHBICKaA Me OOJIBIN TYpFaH
KociNTep MEH MaMaH/IbIKTapFa Ka)KeTTi AafAblIapbl MEH OLTIKTUTIKTEpiH KAJIBINTACTHIPY YIIiH KbICKa Mep-
3IMJII KOCINTIK OU1iM Oepy koballapblHa TapTy JKOHE OJIap/Ibl JKaHA MaMaHJIBIKTAPMEH KaMTaMachl3 eTYJIiH
eceOIHeH KYPBhUIBIM/IBIK KYMBICCBI3JIBIK JICHI€HiH a3anTy;

- «Cepmin», «buzHec 6actay» >xo0allapbIHBIH asiChIHIA HHIYCTPUAIABIK-HHHOBAIUSIIBIK OaFBITTAFbI 5K00a-
JIapbl )KY3€ere achIpa anaThlH )KOHE KOCIKEPIIiKIIeH alHaJIbICYFa KQKETT1 OUTIKTUIIK HeTi3epi MeH JaFAbLiap bl
Kactap/plH OOWbIHA CIHIPY JKOHE COJI MakcaTIleH >KYMbIC KYIII KaTapblHa CaHaJaThiH, Oipak >KYMBICTICH
KaMTBUIMaFaH jKacTap/ibl eHOEK pecypcTapblHa KaKETTUIIT 0ap alMakTap MEH canajapra JKYMBULIBIPY;

- aliMaKTapAarbl JKYMbICOACTBIIBIKTHIH OCICEH/IIITIH apTTHIPY KOHE KOCIIKEPIIKTI JAMBITY YIIIiH aybIIIbIK
JKepJIepJIeTi, IaFbIH Kajanap MEH MOHOKaatapAaFrbl MUKpOHECHENIeY MEH CyOCcHIusIIay JKYHeCiH KeTuaipy
JKOHE KEPrUIIKTI KepiepAeri XalbIKThIH aTaJMBII MEMJICKETTIK KOJJIay KypaljapblHa KOJDKSTIMILIITIH
apTTHIPYIBIH OHTAMIIBI MEXaHU3MIEPIH jKacay KOHE €Hri3y; OM3Hec-uiessIap/Abl )KOHE WHHOBALUSUIBIK KO-
Oanapabl MeMJIEKEeT TapallblHaH KOJIay MaKcaThIMEH OJiap/bl jKy3ere achlpy YIIiH MEMJICKETTiK IpaHTTap

ISSN 2224 - 5561 1 Central Asian
16 Economic Review




I'OCYAAPCTBO U BU3HEC: TEOPUSA U ITPAKTUKA YITPABJIEHUS
STATE AND BUSINESS: THEORY AND GOVERNANCE PRACTICE

Oepy *KoHe MUKpOHECHelep alyFa KenuIIiK 0epy ’KyHeciH KeTUIIipy; )KYMbICChI3IapMEH dJISyMETTIK KociOu
Oarmap Oepy KYMBICTAPbIH JKETULIIPY;

- eHOEK pecypcTapbIHbIH YTKBIPJIBIFBIH apTThIpy. «HoTrokem jKyMBICIIEH KaMTy/bl OHE JKarai
KocinkepmikTi gambITyieiH 2017-2021 sxpuigapra apHainrad «EHOek» MeMIJICKETTIK OargapiamMachiHbIH as-
CBIH/Ia KYMBICCBI3APAbIH aliMaKapaiblK MOOMIBAUIITIH apTThIPy, SIFHH JKYMbIC KYIII apThIK aliMakTapIaH
JKYMBIC KYIIII TaIllllbl alMaKTapFa acTapIbl )KYMBICIICH KAMTaMachl3 €Ty apKbUIbl KOHBIC ay/iapy HiapaiapbiH
KymeiTy. 2KyMbic Ky apThIK aiiMakrap perinae Anmarsl, XKamobu1, Manreictay, Typkicran, Kei3sutopaa 00-
JsipicTapbl sxkoHe [IBIMKEHT KaJlachl KapaslaThiH 00JIca, )KYMBIC KYIII TaIlIIbUIBIFBI OOJIBIIT OTHIPFaH aliMaKTapra
Conrycrik-Ka3zakcran, [TaBnonap, Kocranaii xone Ll birbic-Kazakcran o0sbictapsl skataabl. CoHjiaii-ak, atai-
MBIIII MEMJICKETTIK OarjapiaMaHblH asChlHIa aliMaKIIIUIK KOHBIC ayJapy Macenesepi Je KapacThIpbLiaibl.
Byn MemiiekeTTik OarmapiiamMa asChIH/Ia Kap)KblUIal KaMTaMachl3 €Ty OOJIFaH JKariaia SKOHOMUKAJIBIK [aMy
MYMKIHZITT TOMEH aybuiaapJaH oOJBICTHIK HEMECE ayJaHJ/IbIK MaHbI3bl 0ap Kajlajiapra, SKOHOMHKAJIBIK 6CY
OpTaJIBIKTapbIHA KYMBICCHI3 JKaCTap bl KOHBIC ayJapy apKbUIbI XKY3€Te achbIpbLUIaIbl;

- )KYMBICIICH KaMTYIbl KAMTaMacChI3 €TeTiH OipblHFal HUQPIIBIK alaH/ bl qamMbITy. byrinri kyHi Kasakcranma
50-71eH aca JKYMBICIIEH KaMTy areHTTIKTepi, MHTEPHET CaNTTaphl ®YMBbIC kacaiibl. OJap/blH apachIHaFbl
0ailJIaHBICTBI KYIICHTY YIIIH KoHE OIpbIHFal 3JICKTPOH/IBIK 0a3aHbl KaJIbIITACTRIPY MaKcaThiMeH «HoTmxkei
JKYMBICIICH KaMTYJIbl JKOHE JKammai KocimkepiikTi aambityabiy 2017-2021 xbuinapra apHanrad «EHOek»
MEMJICKETTIK OariapjiaMachlHbIH asiChIHA AJICKTPOH/IBIK €HOCK OMPIKAChIHBIH KYMBICHI KapacThIpbLUIFaH. by
eHOEK OMPKACBIHBIH JKYMBICBIHBIH JaMybI O1pIHII K€3EKTE KYMBICCHI3Aap bl aKITAPaTThIK KAMTaMachI3 €Ty i,
OJIaH KeHiH KYMBIC OPHBIMEH KaMTaMachI3 eTy/li OipbIHFail xKylee )Ky3ere acblpyFa MyMKIHAIK Oepei.
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ASSESSMENT OF THE CURRENT STATUS OF YOUTH EMPLOYMENT
IN KAZAKHSTAN AND THE SYSTEM OF ITS STATE SUPPORT

G. Zh. Doskeyeva
Narxoz University, Almaty, Republic of Kazakhstan

ABSTRACT

The purpose of the study is to analyze the current state of the youth labor market in Kazakhstan and its
main indicators, consider and assess the mechanism of functioning of the system of state support for youth
employment; also in reviewing the possibilities of government programs aimed at combating unemployment,
including youth unemployment resulting from the COVID-19 pandemic.

The research methodology includes statistical and economic, dialectical and comparative methods that
were used in writing this scientific article. Since statistical and economic methods are a set of methods used in
a comprehensive analysis of the dynamics of the development of certain economic processes, in this article,
using the method under consideration, indicators of youth employment in Kazakhstan were grouped, statistical
information was developed and analyzed, and also with the help of graphs and diagrams, the analysis results
are displayed and assessed the state of the youth labor market. And with the help of the dialectical method, the
state of development of economic processes in the labor market, in particular the relationship and interaction
between the elements of the mechanism of state support was revealed. Using the comparative method, a
comparative analysis of the indicators of the youth labor market and the experience of the functioning of the
mechanism of state regulation, as well as the dynamics of changes in the indicators of youth unemployment
over a five-year period was carried out.
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The originality / value of the study lies in a comprehensive analysis of youth employment indicators in
Kazakhstan for 2015-2019 and an assessment of the mechanism for the functioning of state programs and
other elements of the state regulation system aimed at supporting the youth labor market in the context of the
COVID-19 coronavirus pandemic.

Findings — main focus and findings of the article. The research results are related to the analysis of the main
indicators of the youth labor market in Kazakhstan and the identification of the main priorities of social policy
aimed at improving the system of state support for youth employment.

Keywords: unemployment rate, youth unemployment, labor market, state regulation of unemployment,
state programs.

OIEHKA COBPEMEHHOI'O COCTOAHUSA 3AHATOCTH MOJIOJAEXKHN
KA3AXCTAHA M CUCTEMBI EE TOCYJAPCTBEHHOM MOJIAEPXKHA

I'. K. JockeeBa
Yuusepcurer Hapxos, Anmmartsl, Pecrryonuka Kazaxcran

AHHOTALIMUSA

Llenv uccnedosanus 3aKIFOYAETCS B MPOBECHIH aHAJIN3a COBPEMEHHOTO COCTOSIHUS MOJIOZICKHOTO PHIHKA
Tpyaa Kazaxcrana u ero oCHOBHBIX IOKa3aTeJieid, pACCMOTPEHHH M OIICHKE MeXaHu3Ma (yHKIIMOHUPOBAHUS
CHCTEMBI TOCYAaPCTBEHHOHN MOAJICPKKH 3aHITOCTH MOJIOAEKH; TAKKE B POBEJCHUN 0030pa BO3MOKHOCTEH
roCyJapCTBEHHBIX IIPOrpaMM, HalpaBJICHHbBIX Ha 00pbrOy ¢ 0e3paboTHLeH, B TOM YUCIIe MOJIOACKHON Oe3pa-
Oorurieit, BO3HUKIIIEH B pe3ynprare nmangemun COVID-19.

Memooonozus uccre0osanus BKIFOUAET CTATUCTUKO-DKOHOMUYECKUH, TNANIEKTUUECKUI ¥ CPAaBHUTEIbHBIN
METO/bI, KOTOPbIE OBLTN MCIIOIb30BaHbI IPH HANIMCAHUH JAHHOM Hay4yHOH cTaThU. Tak Kak cTaTHCTHKO-3KO-
HOMUYECKHUE METOJBI SIBISIOTCS COBOKYHMHOCTBIO METOJIOB U CHOCOOOB, MCIOJIB3YEMbIX MPHU KOMIUIEKCHOM
aHaJIM3€ IUHAMUKU Pa3BUTHUS ONPEACICHHBIX 3KOHOMHUYECKUX IPOLIECCOB, B JAHHOW CTaThe C IOMOIIBIO
paccMaTpuBaeMOro MeToJia ObUIH CrpYIITUPOBAHbI TIOKA3aTENIn MOJIOJIC)KHON 3aHATOCTH B Kazaxcrane, pas-
paboTaHa M MpOaHATU3UPOBAHA CTATUCTUYECKas WHPOPMAIUs, TAKKE C MOMOIIBIO IPpaUKOB M JTUArpaMMm
BBIBEJICHBI PE3YJIbTAThl aHAJIM3a U OLIEHEHO COCTOSIHUE MOJIOAEKHOTO PhIHKA TPYya. A C IOMOIIBIO JUAJICKTU-
YECKOT'0 METO/1a BBISIBJICHBI COCTOSIHUE PAa3BUTHsI 5KOHOMUYECKUX MIPOLIECCOB Ha PhIHKE TPYAA, B YACTHOCTH
B3aMMOCBSI3b U B3aUMO/ICHCTBUE MEXKIy DJIEMEHTaMH MEXaHHW3Ma TOCyIapCTBEHHOM moanepxkku. Vcmonb3ys
CPaBHHUTENBHBIA METOJ ObLII IPOBE/ICH CPABHUTENBHBIN aHAU3 MOKa3aTelel MOJIOACKHOTO PhIHKA TPpyAa U
OIBIT (DYHKIMOHUPOBAHMSI MEXaHH3Ma TrOCYJapCTBEHHOTO PETYJIMPOBAHUS, a TAKKe JUHAMUKH M3MECHEHHS
TToKasaTeieid MOJIOACIKHOH 0e3pa0oTHIIBI 32 MATHIICTHUH TIEPHUOI.

Opueunansnocms / yenHoCmy Uccied08anys 3aKII0YAETCs B KOMIUIEKCHOM aHaIM3e IMOKa3aTenel 3aHATO-
ctu Monoaexu Kazaxcrana 3a 2015-2019 ronsr u orieHke MexaHn3Ma (YHKIIHOHHPOBAHUSI TOCYJapCTBEHHBIX
MPOTrpaMM M IPYTUX 3JIEMEHTOB CUCTEMBI TOCYAaPCTBEHHOTO PEryJIMPOBaHMs, HAIIPABICHHON Ha MOJACPKKY
MOJIOJEKHOIO PhIHKA TPYAA B YCIOBUSIX KOpoHOBUpYcHOU nanaemuun COVID-19.

Peszynomamur uccnedosanus CBSI3aHbl C NPOBEICHUEM AHAINM3a OCHOBHBIX IIOKa3aTeslell MOJIOLEKHOIO
priHKa Tpyaa Kazaxcrana u BBISIBJICHHEM OCHOBHBIX PHOPUTETOB COLMANBHOW TOJUTHKY, HAPABICHHOH Ha
COBEPILECHCTBOBAHNE CUCTEMBI TOCYAaPCTBEHHOM MOIICPIKKH 3aHATOCTH MOJIOACKH.

Kniouesvie cnosa: ypoBenb 6e3paboTulibl, MoJIoeKHas Oe3padoTuLia, phIHOK TPYAa, FOCYJapCTBEHHOE pe-
rynupoBaHue 06e3padoTulbl, FOCYJapCTBEHHBIE IPOrPaMMBI.
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OIIEHKA BJIMSTHUS JIOPOKHOM KAPTHI 3AHSTOCTH HA YPOBEHDb
BE3PABOTHUIIBI PECITYBJIIMKH KABAXCTAH: METOJA CUHTETUYECKOI'O
KOHTPOJIA

T. C. Coxupal, 3. T. Mblméaena'”

'Kazaxckuit HarmoHaIpHbIN YHHBEPCUTET NMEHH aib-Dapadu,
Anmarsl, PecrryOnnka Kazaxcran

AHHOTALOUSA

Lenv uccnedosanus — OUEHKA BIUSHHSA IJIaHA MepONpHITUH J[OpOXKHOIN KapThl 3aHSTOCTH HAa YPOBECHb
0e3padoruisl B Kazaxcrane.

Memooonozus. B mpoliecce JaHHOTO UCCIIeI0BaHUS ObIIT HCIOJIB30BaH METOJ] CHHTETUYECKOTO KOHTPOJISL.
Mertoa MO3BOJISIET CPaBHUBATH HECKOJIBKO PETHOHOB WMJIM CTPaH, MOJBEPIIIMXCS BO3IEHCTBUIO COOBITHS U
OIpeseNisieT, YTo Obl OBUIO €CIM PEerHOH WM CTpaHa He MOJBEprajuch BMEIIATeNbCTBY. MHBIMH cloBamu
JAHHBIA METOJI CO3/aeT B3BEIICHHYI0 KOMOMHAIIMIO KOHTPOJIBHBIX COCTOSIHUH JUIsl CO3JJaHUsI €IMHON «CHH-
TETHYECKOI» KOHTPOJILHON TPYIIIBI, YTOOBI TPUOIM3UTHCA K KOHTPPAaKTHIEeCKO# TeHneHnmy B Kazaxcrane B
OTCYTCTBUU IUIaHA MEPONPUATHNA [IOPOKHON KapThl.

Opueunanvrnocms / yennocmsv ucciedoganus. Ha ocHOBe aHanm3a Jjisi MOJICIIMPOBAHUS PE3yIbTaTOB HC-
clleIoBaHUs OBbUIM B3STHI MaHebHbBIE naHHble Kazaxcrana u 13 crpan-ngoHopos 3a nepuoa 2000-2019 romer.

Pesynvmamut uccnedosanus. B pesynprare uccienoBaHus ObUIO BBISIBICHO, YTO YPOBEHb 0e3paboTHIIbI
obutH Obl B 2019 roay Ha 2 % Ooubiiie, eciu 0b1 Kazaxcran He npussia B 2009 roay miaH aedcTBuil B hopme
J1OpOKHOM KapThl 3aHATOCTH.

Knioueswvie cnosa: JJopoxHast kapTa 3aHATOCTH, 0e3pab0THIIA, CHHTECTUYECKUH METOJl KOHTPOJIS, ITyJ JI0-
HOpOB, JieueHNe, KOHTp(aKTHUECKas eIMHUTIA.

BBEJAEHUE

Bespaboruna Biusier Ha CyObEKTHOE BOCTIPHSTHE COIMATIBHON MHTETPAllUK TPa)aH, OTPEACIIeTCS X
yIIOBIETBOPEHHOCTBIO YKU3HBIO M BO3MOKHOCTBIO JIOCTYIIA K DKOHOMUYECKUM pecypcam. Kak mpasuio 6e3pa-
00THIIa UMEET JJOITOCPOYHBIC MTOCIEIICTBHS, KOTOPBIE COXPAHSIOTCS Ja)e IMOciie IOBTOPHOTO TPYI0yCTPOI-
cTBa HacesieHust [ 1]. Boicokuit ypoBeHb 0€3pabOTHIIbI BIICYET 32 COOON HEraTUBHBIC ITOCIICACTBHS HE TOJBKO
JUIsL CAaMOTO WH/MBUAA HO W JUIS TOCYJapcTBa B 1eloM. [103TOMy 3aHATOCTh HACENICHHS SIBJISIETCS] BaYKHBIM
HaTpaBJIEHHEM COIUAIbHO-YKOHOMHUECKOTO Pa3BUTHsI TOCYAPCTBa, a TAaKXKe [MO0Ka3aTeieM, MO3BOJISIOIINM
CYJHTB O OJIATOCOCTOSTHHM CTPaHBL. B CBOIO 04Yepe/ib aKTHBHBIE MEPHI M0 MPOIBIKEHHIO 3aHATOCTH SIBIISTIOTCS
Ba)KHOU 3aj1aueil ToCyJapCTBEHHON TOJIUTHUKH 3aHATOCTH [2].

[Ipobnema 3aHATOCTH 3aHUMAET BayKHOE MECTO HE TOJIbKO Ha HAIIMOHAJIBHOM YpPOBHE, HO M HA MHUPOBOK
apeHe, MMOCKOJIbKY OXBaThIBaeT HecKobko obnacrei Lleneit Opranuzammun OO0beauHeHHbIX Harmii (nanee —
OOH) B 00nacTH yCTOWYMBOTO PA3BUTHUS, CPEIIU KOTOPBIX OOPH0A ¢ HUILETON SIBJISETCS IEIbIO HOMEP OJIUH
[3]. [ToaToMy MakpOIKOHOMUYECKHE HHCTPYMEHTBI B BUJIE MEP U MPOrpaMM NPU3HAHBI 0COOCHHO HEOOXO/IH-
MBIMH JUISL CHIDKEHHSI YPOBHS 0€3paOoTHIIbL.

B pamkax peanuzanuu lleneit OOH, [locranosnenuem [IpaButennctBa PecnyOiinku Kazaxcran ot 6
mapta 2009 roxa Obut yTBepkaeH [lnan neficTBuil mo peanusanuu [locnanus nepsoro npesujeHra «Uepes
KpHU3UC K OOHOBJICHHIO W pa3BuTHIO». OCHOBHOH Lenbio [lnana peficTBuil ObLIO oOecrieueHHe 3aHATOCTH
U CHIDKEHHE pOcTa YpPOBHSI 0e3paboTHIlbI, a TaKkKe, CO3JJaHue YCIOBUH JUIS YCTOMYMBOTO TOCTKPU3UCHOTO
pasButus [4].
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Hauee, ITocranosnenuem IlpaBurenbcrBa Pecniyonuku Kazaxcran ot 12 uronst 2013 roga, Oblia yTBEp-
KaeHa nporpamma «JloposkHas kapta 3aHstoct — 2020y, peanu3aius KOTOpOH mpeaycMaTprBaia ABa dTara.
[epssiit aTan oxBarun 2013-2015 roxel, Bropoii atam — 2016-2020 roasl. «/lopokHas kapTa 3aHATOCTH —
2020» npearnonaraia pemeHne psaa 3a1ad, Cpeid KOTOPBIX: BOBJICUEHNE M aKTHUBHBIE MEpPBI COACHCTBUS 3a-
HSATOCTH CAMOCTOSTEJIHO 3aHATHIX, 0€3pa00THBIX M JINILI, BXOJAIINX B LIEJIEBbIE TPYIIIBI HACEICHNUS; pa3BUTHE
KaJpOBOTO MOTEHITaNa u T.1. [5].

Pacniopsokennem [lpembep Munnctpa Pecrnybnuku Kazaxcran ot 27 wmapra 2020 roma yrtBepikjie-
Ha Jlopoxnas kapra 3ansitoctm Ha 2020-2021 ronpl, menblo KOTOpOW sBisieTCs: oOecriedeHue 3aHsi-
TOCTH HacelieHWs W HEJOMYUICHHE pOocTa YpPOBHS 0e3pabOTHIBI, CO3JIaHHe JONOIHUTENBHBIX pPado-
YUX MECT M OOecledyeHHe JO0XOJIOB; CO3JaHHE YCIOBHU JUIS Pa3BUTHs WH(PACTPYKTYpbl HACEICHHBIX
IIyHKTOB [6].

Kaxxnas rocygapcTBeHHast mporpaMma mojipa3yMeBaeT aHaJIN3 €€ UCIIOHEHMsSI U ee pe3ybTaToB. JlaHHas
CTaThs HaIlpaBJIeHA Ha OLEHKY BJIMSAHUS IUIaHa Meponpusatuil JloposkHas KapTa Ha ypoBeHb 0€3paOOoTHIbI.
OreHKa TOCyIapCTBEHHBIX MPOTPaMM YYUTBIBAETCS OpraHaMU TOCYAapCTBEHHOH BIAacTH MpH pa3paboTke
JTAIbHENIINX MeHCTBUI Ha PBIHKE TPYJla, a TAK)KE OKa3bIBAET BIMSHUE HA paclpesiefieHHe BbIIEIIeMbIX pe-
CYPCOB Ha JIpyTHE TOCYAapCTBEHHBIE IPOrPaMMBbI B Oy TyIIIEM.

ITo nanHBIM MHUHHCTEPCTBO TPYAA U COLMAIBHOM 3aIMUTHI, B paMKax «J{Op0okKHOWU KapThl 3aHATOCTUY, pe-
anmusytorcss 6 Teicsun 400 MPOEKTOB, B KOTOPHIX 3a/IeHiCTBOBAaHbI 154 THICSYM YeNOBEK, BKIIOYas TpakJaH
CEJIbCKMX HACEJICHHBIX MYHKTOB, 0€3pa0OTHOM MOJIOJIEKH, IPaXKIaH, 3aHUMAIOLIUXCs HeQopMalibHOW pabo-
TOW M Manoo0ecIieueHHbIe CeMbH. bbITN MOTpayeHbl 75 MIIpI. Tr. Ha oriaty TpyAa 154 ThicsS4n YenoBek, oX-
BaYCHBIX MEPaMH 3aHATOCTH. B 001Ieli CI0)KHOCTH OBLTH 00eCIeYeHbI, BKIIIOUas WIeHOB ceMeid, 600 ThicsTan
yesoBek [7].

I. A. CmarynoBa u A. Tamkapukoa (2017) Ha ocHOBe aHanu3a pbiHKa Tpyna Pecny6nuku Kazaxcran u
psana ctpan Coapyxecta HezaBucumsix ['ocynapers (CHIY) 3a 2011-2015 rozst, yctanoBunu, uto Ilporpam-
Ma «/lopokHas kapra 3aHsTocTd 2020» ycmnemHo peanusyetcs [8].

H. C. Hypkamuesa u 3. Il. AiinpiHoB (2018) B pesynbrate OIEHKH SKOHOMHYECKOH 3¢ddekruBHO-
ctu nporpammbl «JlopokHas kapra 3aHstoct — 2020» Ha 2013-2015 rogpr ormerniaun 3(dekTHBHOCTD
MIPOTPaMMBI 3a CUET JOCTHIXKEHHs YpPOBHSI 0e3paboTuubl — 5 % (Ipu 5TOM TIaHOBOE 3HAYeHHE OBUIO He
bonee 5 %), ypoBeHns OeqnocT — 2,5 % (mpH 3TOM IIAaHOBOE 3HAueHHeE ObUIO He Ooinee 6 %), moCTHKe-
HHUE JIOJISl 3aHATBIX B OOIIEH YMCICHHOCTH CaMO3aHATHIX Ha 77,6 % (Mpu 3TOM ILJIAHOBOE 3HAYEHHUE OBLIO
64,5 %) [9].

A. K. Jlxxycubanuera u apyrue (2019) npuiiniu K BEIBOY, YTO, Oarojiaps peajnu3alii rocyaapcTBeHHbBIX
[IporpamMmm, 3HAUYMUTENILHO BBIPOCIIa KOMIIETEHIUS epcoHana [2].

I'. H. HiocymnoBa u npyrue (2019) B pe3ynbraTe aHaian3a ypoBHS 3aHATOCTH U 0e3pabOTHUIIBI B pa3pese pe-
THOHOB PECITyOJIMKH BBISIBIIIM COKpaIlleHHe YpOBHs Oe3paboruiisl Oonee yem B 2,5 paza B 2016 roxy. Tounee
6e3pabdoruna camzmnack ¢ 13,5 % mo 4,9 % no cpaBuenuro ¢ 1991 rogom. Takke 3a 3TOT MEpHOA YPOBEHb
aKTHBHOCTU I'paxiaH 1o peciryouuke Boipoc ¢ 55,01 % 1o 71,2 %, a 4uCiIeHHOCTh SKOHOMUYECKU aKTUBHOI'O
HAaCEJICHUS TTOBBICUJIOCTh C 7 MHJIJTMOHOB 710 9 MUJIITHOHOB desioBek [10].

3a nocnenuuii rog nangemuss COVID 19 monsepriia HauGoIblIeMy PUCKY CYObEKTBI MAJIOTO M CPEIHETO
OusHeca B chepax TOPTOBIM, TYpH3Ma M OOLISCTBEHHOI'O MHUTAHUS, B KOTOPBIX CErOJHS 3aHATO CBbIlIe 1,6
MWIIHOHOB paOOTHUKOB. JIOKJayH He B JIydIIyIO CTOPOHY TMOBIHSUT HAa 3aHATOCTh HaceleHMs. Tak u3-3a
BBEJICHUSI KAPAHTUHHBIX MEP B HEKOTOPBIX PETHOHAX PECITYOIMKH MOSBHIICS «U30BITOK TPYJOCIOCOOHBIX I'pa-
xkaan» [11]. B cBs3u ¢ ueM, ceroaHs, Kak HUKOT/Ia, MOBBICHIIACH aKTYalIbHOCTh [ 0CyJapCTBEHHBIX MPOTPaMM
3aHSITOCTH, KOTOPbIC BaYKHBI CETOJ/IHS, H, 0COOCHHO OyIyT BaKHBI B MIEPUO/] TIOCTIIAHAEMHH, JJISI TIOBBILICHUS
YPOBHSI 3aHATOCTH HACEJICHMUSI, &, 3HAUUT, U JUISI YIYUIICHHS €r0 0JIArOCOCTOSHHS.

OCHOBHAS YACTb UCCJIEJOBAHUSA

st ananm3a HaMu OBLT UCIIOJIB30BAaH METOJI CHHTETUYECKOTO KOHTPOJIS, KOTOPHIN HAIIPaBJICH HA OIICHKY
3¢ dekToB Bo3neHCTBUS JIOpOKHOM KapThl, C TIOMOIIBIO HEOOJIBIIIOIO KOJINYECTBO KEHCOB, KaK MPUMEpP MO-
JICJIMPOBAHUS UX KOJIMYECTBEHHBIX MHIUKATOPOB B TMIIOTCTUYCCKONW CUTYaIlMM B TO BPEeMs, KOrJa He ObLIO
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BiusiHUS. OTOMpAIOTCs OAMHAKOBBIE JJIst 00CIIeI0BAHMS KaHIUAaThl, KOTOPbIe O0BbEANHSIOTCS B OJIHY TPYIIILY.
B nannO# rpymnmne oauH U3 pErHOHOB 0XBATHIBACTCS IPOTPAMMON 3aHATOCTH (IIOJTy4YaeT JIeUeHHue), a Ipyrue —
HET (He MOJIy4aroT JISYEHHUE).

Meton 6bu1 u3o0peren B 2003 roay yuenbimu A. Abadie u J. Gardeazabal [12] u cran momyJsip-
HeiM B 2010 romy, korma yweneie A. Abadie, A. Diamond, J. Hainmueller cMmornm mnoka3zate mpeu-
MyIlecTBa KpPYIHOMACIITaOHOW TporpaMMbl TpOTHUB Tabaka Proposition 99, xoropas (yHKIHOHU-
poBana B Kamudopuun B 1988 romy. Bollie nepeuncieHHble ydeHbIE CMOTIH A0KazaTh, uto K 2000
oy TpOJaXW CHrapeT Ha AYIly HaceJIeHUs ObUIM Obl Ha 26 MayeKk MEHbBIIE B OTCYTCBUHU IPOTPAMMBbI
Proposition 99 [13].

B Hacrosmiee BpeMsi METOI CHHTETHYECKOTO KOHTPOJIS MCIIONB3yeTcsl BO MHOTHX obmacTsx. Tak, orede-
crBeHHbIe yueHble b. Myxamenues, XK. TemepOynaros u I'. MnsiiieBa ¢ moMoIbi0 JaHHOTO METO/1a TIPOBEIH
OLICHKY BIHSHUSI EBpa3suiickoro S5KOHOMHUYECKOTO COI03a Ha JIBYCTOPOHHIOIO TOPTOBIO Mexay Kazaxcranom
W IPYTHMU YWICHAMH UHTETPAIIMOHHOTO OJIOKA U BBISIBUIIN, YTO JIBYyCTOPOHHHE TOProBhle MoTokn Kazaxcrana
co crpanamu EBpasuiickoro skoHoMuueckoro coto3a B 2018 roay 6butn Obl Ha 18,5 % Mensie, ecnu Ob1 Ka-
3aXCTaH HE MPUCOSAUHIICS K EBpa3uiickoMy SKOHOMUYECKOTO coro3y [14].

MeTos CHHTETHYECKOT0 KOHTPOJISl ObLII IPUMEHEH HaMH JIJIsl OTIpE/IeSICHHS BIUSTHHS TOCYIapCTBEHHOM 0~
JUTHKY Ha OTpe/IeIeHHYI0 001acTh (B HAIlleM cily4ae Ha 00JacTh 3aHATOCTH). MeTo 1 O3BOJIMI OTIPE/ICIIUTh
BJIMSIHUE TOCYJAPCTBEHHOMN TOJIMTHKH 3aHSATOCTH Ha PE3YJIbTaT 3aHATOCTH B PETHOHE.

Tak kak OCHOBHOU 11eJIbt0 JIOPOXKHOMN KapThl SIBIISETCS MOBBIIICHNE 0JIATOCOCTOSIHUSI TPaK/IaH, COKpaIie-
HUe 0e3pa0oTHIIbI, MOBBIIICHHE YPOBHS 3aHATOCTH HACEICHUS CTPAHBI JUIsl OLIEHKU MBI B3SUIM B Ka4eCTBE I1e-
peMeHHOH pe3yibTarta (outcome variable) — 0e3paboTHIly, B MPOILEHTaX OT OOIICH YHMCICHHOCTH pabodveit
cuibl (emonenupoBanHast otienka MOT) (Ipumeuanust — MOT — mexxnyHapoHast OpraHu3alis Tpyaa (nanee
—MOT)).

ITokazaTenb )’% SIBJISIETCS TIEPEMEHHOM Pe3yIbTaToB — O6e3padoTuIla, Bcero B % OT oOIIeii YHCICHHOCTH
paboueii cuel (CmonenupoBanHas orieHka MOT), koTopsrii OyaeT HabmogaThes A crpansl / (Kazaxcran) B
MOMEHT BPEMEHH t IPU OTCYTCTBUU BMeMIATeNbCTBA (JoposkHas kapTa) muist cTpaH (units).

i—1,..,j| 1 nnepuon Bpemenu ¢t — 1, ..., T.

T — 3TO UHTEPBA KOJUIECTBA MMEPUOIOB, T1ie 1 < T <T..

y — 3TO pe3yJIbTaT, KOTOPKIN OyIeT HAOII0AATHCSI JIJIsl CTPAHBI § BO BPEMsI £ €CITU CTpaHa Oy/IeT IoJIBepraTh-
cA BMeIHaTeJIBCTBy B niepuoanl T [ 1to T.

YroObl HAWTH BIMSIHAE BMELIATENbCTBA YIIOTPEOIsIeTCS J’ (popmymsr 1, 2).

yg =8 + 20, + Ay + &5 )
e =0 +Tj + 2,6, + Ay - 2)

rue:

0, — 5TO HEM3BECTHBIN 00U KOOPOHUIEHT C MOCTOSHHBIMU (PAKTOPHBIMH HATPY3KaMH HA €JMHHMIIBI;

Z,— 9TO BEKTOP COOTBETCTBYIOIIMX HAOIIOIAEMBIX KOBApHAT;

6, — BEKTOP HEU3BECTHBIX IaPAMETPOB;

)\, — Heu3BeCcTeH o0mui pakTop;

M, — 3TO CTpaHa — KOHKPETHBIE HEHAOIIOIAEMBIE;

2 — IPEXOJISIINI IIOK C HyJIEBBIM CPEHUM;

3HaveHue MEPEMEHHON pe3yJibTaTa sl KayKJI0T0 CHHTETHUECKOTO KOHTPOJIS, UHACKCUPOBAHHOTO W.

Crpana (Kazaxcran) i — | momyuaer nedenue ([lopokHash KapTta), JApyrHe OCTaBIIMECS j CTpaHbl,
i— ,-.yJ | 1 HE TIONMy4atoT neueHus. Jlannbiii nogxox, OCHOBaHHBIN Ha JJAHHBIX, 3aKIFOUACTCS B TPHOJIMIKEHUH
y— SIBJISIETCS. CPEAHEB3BELICHBIM 3HAUCHUEM y— C YYEeTOM KOoBapuaTa Z Ha MEepHOJ IO BMEIIATENbCTBA, t <
TO, 6yzner (popmyst 3, 4):
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)
ZY:Z Wi1 = Y11 3)
j*1
Zj:z wy 2 =2z 4)

s—j+1
['zie Beca yI0BIETBOPSIOT yCiioBui0 LWI_i_5 . DTu JBa IOMYIIEHHS /Ui BECOB TAPAHTUPYIOT OTCYTCTBUE
9KCTPAINOJIALNHN PE3yIbTaTOB MOJEIH.
Haxonen, 3¢ ¢exT geueHns MOKHO OIICHUTbH € IIOMOIIBIO (POPMYJIBI 5:

- FFL s
it =yt — 2 WVt )

Oute€{lp+1,..T}

Jist onTuMansHOro Beioopa Wk paccMOTpUM:

- X1 =(Zu311.nT0) - xax BEKTOP XapaKTEPUCTHK MPEIOTBPAICHNS BMEIIATEIbCTBA IJIst CTPaHbl i = 1;

- X = (2, Yje. "--ijo) — KaK MaTpUILy OJIMHAKOBBIX XapaKTEPMCTHK [T 6J0KOB ynpasnenus | € [2,) + 1]..

3areM BEKTOP |/ - BHIOMpAETCst Tak, 4TOObI MUHUMHU3UPOBAThH PacCTOsIHUE Mexkay X1 XoW | crienyronmm
o0pazoM (popmyasl 6, 7):

min

minlX1 - X0Wlv =
w w(v)

\/(xl —xoW)'v(x; — X, W) (6)
stwi>0 fori=2,... J+1land Y wi=1,J+1i=2 (7

Mer1 B3siu maHenbHbIe gaHHbIe 14 ctpan 3a mepuon 2000-2019 roasl ¢ eKerogHoil MepuoIuYHOCTHIO.
Tax, nepruos BpeMeHH A0 U mociie NpUHATUSA «JlopOoiKHON KapThD» UMEET TOCTaTOUHBIA OXBAT JUIs aHAIU3a.
«/lopoxxHast kapray o¢unHManbHO BeTynmia B cuity ¢ 2009 rona u BKirouaet nporpamMmy «JloposkHast kapTta
3anstocta 2020» pacuntanHas Ha 7 jeT. Mbl OepeM Ui Habopa MaHelbHbIe AaHHBIE 14 cTpaH 3a mepuoj
2000-2019 roapl ¢ exerofAHbBIMH AaHHBIMH. Tak, mepuoJl BpeMeHH 110 U mociie NpUHIATHA J[0poKHOM KapThl
HMMeeT JOCTaTOYHBIN OXBAT AJISl AIMIIMPUYECKOro aHain3a. Mel BeiOpanu 14 ctpan yyacTHUKOB OpraHu3zanus
o Ge3onacHocTu U cotpyauudectBy B EBponie (OBCE) 3anumaromeiicsi Bopocamu 6€30MacHOCTH KOTOPBIT
oObenuHsieT 57 cTpaH, pacnoioxkeHHbIXx B CeBepHoit AMepuke, EBpornie u LlenTpanbHoii A3um.

[Ipu BBIOOpE HAOOpa MOTEHIMATBHBIX KOHTPOJIMPYIOMIMX CTpaH My 10HOpoB (13 cTpaH) MBI OCHOBBIBA-
JIMCh B TAKUX KPUTEPHUAX KaK:

- CTpaHbI KOTOpbIe HaxoAATcs B EBpasuiickoM KOHTUHEHTE;

- ctpansl uwieHsl OBCE;

- ZOCTYIHOCTh JaHHBIX TI0 YPOBHIO 0e3pabOoTHIIbI, 3aHATOCTh B CEIILCKOM X03siiicTBe (%0 OT 001ero uu-
cia), HaeMHble pabOTHUKH, Bcero (% oT oliel 3ausaTocty), (cMonenupoBannas onenka MOT), 3aHATOCTD B
cdepe yeayr (% ot o01wei 3ansitocTr), (cMoenupoBanHas orenka MOT), camo3ansteie, Bcero (% oT o0mei
YHCJICHHOCTH 3aHATHIX), POCT BaJIOBOI'O BHyTpeHHero npoaykra (zainee — BBII) (% ronoBbix), 3aHSITOCTH B
npombIieHHOCTH (% OT 00wIel 3aHsTocTH), (cMoaenrpoBanHas oueHka MOT), ypoBeHb SKOHOMHYECKOH
aKTHUBHOCTH, Bcero (% oT oO0Ieli YUCIEHHOCTH HacesleHHs B Bo3pacTax 15-64) (cMonmenupoBaHHas OLEHKA
MOT), ys3BuMas 3aHTOCTbh, Bcero (% ot ooOmieit 3anstoctr) (onenka MOT).

['moGanpHBIl HAOOP JAHHBIX CTPaH AAET JAOCTATOYHYIO OCHOBY AJsl (POPMHUPOBAHMSA IyJia JOHOPOB AJIS
MpoLeaypsl BEIOOpa Beca B CHHTETUYECKOW KOHTPOJIBHOH OLEHKE. 3aBUCHMOW MEPEMEHHON B MOZEIH SIBJISI-
I0TCSL YpOBeHb Oe3paboTwuiibl, Bcero (% OT 00mIei YMCICHHOCTH padoUeii CUitbl) (CMOICTUPOBAaHHAS OLICHKA
MOT), He3aBUCHMBIMU TTEPEMEHHBIMH SIBIISIOTCSI:

- 3aHATOCTH B CENILCKOM X03s1iicTBe (% OT 001Iero yucia);
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- HaeMHbIe pa0OTHHKH, Bcero (% oT oO1eit 3ansaToctH) (cMoenupoBanHas orieaka MOT);

- 3aHTOCTh B chepe yciyr (%o oT ob1uel 3ausTocT) (cMoenupoBanHas orieHka MOT);

- caMo3aHsAThIe, Bcero (% oT o0IIel YMCIeHHOCTH 3aHATHIX);

- poct BBII (% romnossix);

- 3aHSITOCTh B MPOMBINUICHHOCTH (%0 OT 0011el 3aHsaTOCTH) (cMoIeMpoBanHas oteHka MOT);

- 10J1s1 y4acTusi B paboueii cuiie, Bcero (% ot o0Iield YMCIICHHOCTH HaceIeHHs B Bo3pacTe oT 15 1o 64 ser)
(cmonenupoBanHas orienka MOT);

- ysI3BUMasl 3aHATOCTh, Bcero (% ot oOieit 3auaroctu) (orieaka MOT).

Bce JAaHHBIC HE3aBUCUMBIX IMEPEMECHHBIX B3ATbl HAMU W3 MHAUKATOPOB MUPOBOT'O pa3BUTHUA BCGMI/IpHOFO
Oanka [15].

JopoxHas kapra Obuta npunsata B 2009 rogy U, COOTBETCTBEHHO, B Ka4eCTBE IMepuojaa 00paboTKU ObLI
BbIOpaH 2009 roa. Msl onieHWwIM Bo3jeicTBUs JlOpOXKHON KapThl K ypoBHIO Oe3pabotuiibl B Kazaxcrane ¢
HCTIOJIb30BaHHEM METOJIa CHHTETHUECKOT0 KOHTpOJIsL. J[Js OlleHKH MBI HCTIOBb30Bay KoMaHay synth B Stata.
CBO/IHBIE CTATUCTHYECKHUE JIAHHBIC MbI TIpe/IcTaBuiIn B Tadure 1.

Tao6muna 1 — OnucarenbHast CTAaTUCTHUKA

Ilepemennbie Hab 3HaueHne CraHgapTHOE OTKIOHEHUE Mun Maxkc

(Variables) (Obs) (Mean) (Standard deviation) (Min) (Max)
YpoBeHb 6e3padOoTHIIBI 280 7.028 2.070 1.805 12.75
3aHATOCTh B CEJILCKOM XO3SHCTBE 280 17.334 13.790 1.007 53.075
HaemHbIe paOOTHHUKH, BCETO 280 75.494 18.073 31.282 95.943
3aunsTocTh B chepe yciayr 280 57.606 14.459 29.002 87.848
CaMo3aHsTEIe, BCETO 280 24.499 18.075 4.057 68.718
Poct BBII (% ronoseix) 280 4324 4795 -14.759 34.466

Jlons yuactus B paboueit cuite, Bcero (%
0T 00IIeH YHCIICHHOCTH HACEJICHHUS B BO3-

280 70.698 4.835 47.67 83.315
pacte ot 15 o 64 ner) (cMonenupoBaH-
Has orienka MOT)
3aHATOCTH B IPOMBIIIICHHOCTH 280 25.093 7.848 10.35 42.399
o "
Vs3BuMast 3aHATOCTH, Beero (% oT obmiei 280 31302 27155 3259 94.527

3ansTocTH) (oneHka MOT)

HpI/IMe‘IaHHe — COCTAaBJICHO aBTOpaMHu

Crenyromias tabiuia 2 peCTaBIsIeT CPeJHHE Beca MOTSHINAIBHBIX eMHUI] (Units), MOJYYEHHBIX € TO-
MOIIBIO0 cuHTeTHYecKoro anroputma Kazaxcrana. 3a nepuoa 2000-2008 rozas! cieayronue cTpaHbl MOKa3bl-
BalOT JIy4IlIee COOTBETCTBHIE XapaKTEPUCTUK B KOMOMHAIMH cO cTpaHamu AzepOaiimkan, @pannus, benapycs.
JlaHHBIE Beca pacuMTaHbl B PE3yJIbTaTe MUHUMH3AIINH 32124, OTIMCAHHEBIE B ypaBHEHUsX ((popmymsl 6 u 7).

Tabnuna 2 — Becsl ctpan B cunTeTnyeckoM Kazaxcrane

Ne | Crpanst Bec
1 YkpauHa 0.524
2 AzepOaiikan 0.279
3 TypxmeHnucran 0.074
4 Kuprusckas PecriyOnmka 0.124
[Tpumedyanue — cocTaBIEHO aBTOPAMHU

W3 nanHol TabnuIel 3 MOKHO YBHICTh Pa3pbiB MEKAY PaKTHYECKUMHU H CHHTETHUYECKUMH Pe3yJIbTaTaMu
1 XapaKTEPUCTUKAMU IIEPEMEHHBIMU CXOXKECTH.
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Tabmnuma 3 — bananc nmpenukropa

IlepemenHble DaKTHUECKUH CHHTETHYECKUH
3aHATOCTb B CEJILCKOM XO3SUCTBE 33.519 30.360
HaemHbIe paOOTHHUKH, BCETO 62.821 62.897
3aunsiTocTh B chepe yeiayr 49.006 47.983
CaMo3aHsTEIC, BCETO 37.178 39.202
Poct BBII (% 0T ronoBbIx) 9.4 9.403
3aHATOCTb B IPOMBIIIICHHOCTH 17.473 21.756
Jonst yyactust B paboueii cuie, Bcero (% or 0OIiel YMCICHHOCTH HACENICHUS B

Bo3pacte oT 15 1o 64 net) (cmopenupoBanHas oneHka MOT) 76515 67.373
Va3Bumas 3aHATOCTb, BCETO

(% ort o0eii 3ansTocTn) (onerHka MOT) 36.001 36.044

HpI/IMe‘laHI/Ie — COCTAaBJICHO aBTOpaMu

Ha pucynke 1 npencrabisiHa JUHAMHKA W3MEHEHHS IIPOIECHTA YPOBHs 0€3pa0OTHIbI HACEICHHS B
Kazaxcrane u cuaTeTHYeCKUX arperatos 3a rmepuoa 2000-2019 roxsr.

Sy

T T T T
2000 2005 2010 2015 2020

Kazakhstan ———-—- synthetic Kazakhstan ‘

Pucynok 1 — OrieHKa CHHTETHYECKOTO KOHTPOJIS s JlOpOKHOM KapThl
IIpumeuanue — cocTaBlIEHO aBTOPAMHU

CrutonrHast THHHSI OTOOpakaeT MPOICHT ypOBHS Oe3paboTursl HacemeHus PecmyOmukn Kaszaxcran, a
ITyHKTHPHAS JIMHUS TTOKa3bIBAET Cpe/lHee 3HAaUeHNE YPOBHS 0e3paboTHIIbI, TOTYYeHHBIE U3 4 CHHTETUYECKIX
TUIOTE3, BRIOPaHHBIX U3 15 cTpaH-moHOpOB. BepTukanbHas MyHKTHpHAS JTMHUS 0003HAYAET IO/l JICUEHUS T.€
2009 rox. CuHTeTHYECKASI JTMHIS TTOKA3bIBACT MOX0KYI0 TMHAMHUKY JI0 BMemIaTeascTBa. [locie meprosa gede-
HUS «CHHTeTHYeCKni Kazaxcram» mokaspiBaeT, KakKOBBI OTICHOUHBIC TToKa3aTenn Ka3zaxcrana. YpoBeHs 6e3pa-
00THIIBI OBLT OBI BEICOKHM, €CITH ObI HEe ObITa puHsITa JJoposkHas kapTa.

JlaHHBII PUCYHOK MOKa3bIBAET, UTO PEaTbHBIN YyPOBEHb 0€3pabO0THIIF HHYKE CHHTETHYECKOTO MOKa3aTes
1 TIPOJIOJDKACT CHIDKATCS. DTOT Pe3yJbTaT JOKA3bIBACT, UTO YPOBEHb Oe3pabotuibl ObIT OBl B Kazaxcrane
BhIIe 6€3 npuasTHA JopokHOo# KapThl. Mcxons u3 npeanonoxeHns cpeTHeKBapaTHIHAs OMIHNOKa MPOrHO3a
(RMSPRE) paBra 0.790, pe3ynbTaThl HaJCKHBIC i CTATUCTUICCKU CYIIECTBCHHEIE.

Jarnee, MBI OlIeHWBaeM 3HAYMMOCTH HAIINX OIIEHOK M MPOBOIUM IIANE00-TECTHI IPUMEHSS METO]T CHHTE-
THYECKOTO KOHTPOJIS, UCIIOIB3YEMBIN IS OLIEHKH BIUSHUS puHATHSA [lopokHoi kapTel B Kazaxcrane ams
BCEX OCTAJIBHBIX CTPAH-JOHOPOB.
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tr_effect_1

o
N

T T T T T
2000 2005 2010 2015 2020
years

Pucynok 2 — Cunretnyeckuil KOHTpaakTUIECKOW pe3yabTar
HpI/IMe‘IaHI/Ie — COCTaBJICHO aBTOpaMu

Ha nannoil pucyHke npeacTtaBieHbl pe3yibTaThl Manedo Tecta, B KOTOPOM Cepble JTMHUU MOKa3bIBAIOT
poOebl U pa3HUIly B YPOBHIX 0€3pabOTHIIBI U1l KaXKIOW CTpaHbI B IyJI JOHOPOB, a TAK)KE CHHTETUYECKYIO
Bepcuio. B cBOI0 ouepens uepHas JIMHUS MOKa3bIBaeT paspbiB A Kazaxcrana. M3 naHHOTO pUCYHKA MOXHO
C/IeNaTh BBIBOJ YTO, PE3yIbTAThl HAJCKHBI.

MHNOJYUYEHHBIE PE3YJIBTATHBI (BBIBO/IbI)

B uccnenoanuu Ob1a gana oneHka rana aelcteuil Kazaxcrana «JloposkHast kKapTa» Ha ypoBeHb Oe3pa-
0OTHLIBI B cpaBHEHUH ¢ Ipyrumu ctpanaMu wieHamMu OBCE Ha ocHOBe IpUMEHEHUsI METO1a CHHTETHYECKOTO
KOHTpOJs. Ha ocHOBe Mcmonb30BaHus MaHENbHBIX JaHHBIX A1 Kazaxcrana m 13 crpaH-10HOpOB, Iyja 3a
2000-2019 rozsl, Hamu ObLTa cO37aHa KOHTp(aKTHUECKas TPYTIa, UCCIIEJOBAHNE U OI[CHKa KOTOPOI T03BO-
JIMJIO HaM TIOJTY4UTh YPOBEHb Oe3paboTuilbl, KoTophlii Obu1 Ob1 B Kasaxcrane, ecim Ob1 Kasaxcran He yTBepaui
1aH MeponpusTiil «J{opoxxnas kapra» B 2009 roay. Hamm pe3ynbraTsl UCCie0BaHUS TOKA3BIBAIOT YTO, 0€3
yTBepxIeHnss KazaxcTaHoMm mtaHa MeponpusTii «JlopokHas kapTa» ypoBeHb 0e3paboTuiibl Obu1 061 B 2019
roJy NpuMepHO Ha 2 % BBILIE.

[Tonmy4ensie pe3ynpTaThl HOATBEPIMIN JOCTIKEHHE 1IETIEBOT0 HHANKATOPA, MocTaBieHHoro B [IporpamMme
B XOJI¢ peaii3alny 3a1a4, KacaTeJIbHO COXPaHEHHs YpOBHs Oe3paboTuisl B npeaeiax 5,0 %. B To Bpems kak
ypoBeHb Oe3paboTtuiibl B peciiyonuke B 2019 roxy coctaBmi, COTJIacHO CTaTHCTHKE, 1O dakTy — 4,8 %.

PesynpTarhl MO3BOJSIOT HAM CHENATh BBIBOJ, YTO TOCYAAPCTBEHHBIC IIAHBI MEPOIIPUATHI U IPOrPaMMBbI
Hy>KHBI. OHH CITOCOOCTBYIOT CHM)KEHHUIO 0€3pa00THIIbI, PELIalOT IPOOIEMBbI 3aHSITOCTH HACEICHUS U SIBIISIOT-
cs1 53 PEeKTUBHBIM IarOM TOCYAapCTBa AJIS TPasKAaH CTPaHbI, PACIIUPSIOT UX BO3MOXHOCTHU ISl yIOBJIETBO-
PEeHHUSI TOTPEOHOCTH B MIPOAYKTUBHOM 3aHATOCTH.
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ASSESSMENT OF THE IMPACT OF THE EMPLOYMENT ROADMAP
ON THE UNEMPLOYMENT RATE OF THE REPUBLIC OF KAZAKHSTAN:
SYNTHETIC CONTROL METHOD

T. S. Sokira!, Z. T. Myshbayeva'
'Al-Farabi Kazakh National University, Almaty, Republic of Kazakhstan

ABSTRACT

The purpose of the research is to assess the impact of the action plan of the Employment Roadmap on the
unemployment rate in Kazakhstan.

Methodology. Synthetic Control Method was used in this paper. The method, which compares one or more
units exposed to the event and determines what would have happened if the unit had not been treated. In other
words, this method creates a weighted combination of control states to create a single «synthetic» control
group, in order to approach the counterfactual unit in Kazakhstan in the absence of a plan or Roadmap.

The originality / value of the research based on the analysis, panel data from Kazakhstan and 13 donor pool
countries for the period 2000-2019 were taken for modeling.
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Findings: As a result of the study, it was revealed that the unemployment rate would have been 2% higher
in 2019 if Kazakhstan had not adopted an action plan in the form of an Employment Roadmap in 2009.

Keywords: Employment Road map, unemployment, synthetic control method, donor pool, treatment,
counterfactual unit.

KYMBICIIEH KAMTY KOJI KAPTACBIHBIH
KA3AKCTAH PECITYBJIMKACBIHBIH KYMbBICCBI3JIBIK
JIEHTEMIHE 9CEPIH BAFAJIAY: CHHTETUKAJIBIK BAKBIJIAY 9IICI

T. C. Cokupa', 3. T. Mpimoaena'”

'On-Dapabu atbiaarsl Ka3ak YATTBIK YHUBEPCUTETI,
Anwmarsl, Kazakcran PecrryOmmkacs

AHJATIIA

3epmmey maxcamol. JKyMBICIICH KaMTy >KOJI KapTachbIHbIH iC-KMMBII JXOCHAapbIHBIH Ka3zakcranmarbl
YKYMBICCBI3IIBIK JICHTeiTiHe acepiH Oaraay

9dicrhamacwl. Ochl 3epTTey OapBICHIHIIA CHHTETUKAIBIK OakplIay ofici KOJmaHBUIABI. byn omic ocepre
yislparan Oip HeMece OipHelle aliMakTapbl HEMece eNJepAl CajbICThIpaabl COHBIMEH Kartap, erep aimax
HEMece eI acepre yllblpaMaraH Karaalaa He OONaThIHBIH aHbIKTalabpl. backama aiTkanaa, Oy ofic »koi
KapTachl iC-KUMbUI Kocmapbl OonmaraH ke3ne Kasakcrannarbl KOHTP(hAKTHKAIBIK TEHACHIMAFA KaKbIHAAY
YIIiH OipbIHFall «CHHTETHKANIBIKY) OaKbUIay TOOBIH KYPY VIIH OaKbllay TONTAPBIHBIH CAJIMAaKThl YHAJIECIMiH
Kypaiasl.

3epmmeyoiy bipezetiniei / KynovLivievl. Tanpay Herizinne monenbaey yiria 2000-2019 xeimgap ke3eHiHaeT1
Kazakcran MeH 13 10HOp-eNnAeH NaHENbIIK AePEKTEP] AJIBIHIBI.

3epmmey namuowcenepi. 3eptrey HoTHXKeciHAe, erep Kasakcran PecrryOmmkacer 2009 KbUTBI AKYMBICTICH
KaMTYJbIH KO0JI KapTachl OOMbIHIIA iC-IIapaiap sKOCTapblH KaObliaamarad 0osca, 2019 sKbUTbl JKYMBICCHI3IBIK
neHreii 2% -Fa )Korapbl OOJATHIH/IBIFBI aHBIKTAIIIBL.

Tyuin co30ep: JKyMbICIIeH KaMTyIbIH JKOJI KapTachbl, *KYMBICCBI3AbIK, CHHTETHUKAJIBIK OakbLIay oici,
JIOHOPJIBIK ITyJI, 9Cep €Ty, KOHTP(aKIHSITBIK OipITiK.
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PUBLIC-PRIVATE PARTNERSHIP IN GAINING SUSTAINABLE
DEVELOPMENT GOALS IN KAZAKHSTAN

Sh. Uzakova', A. Nurlanov'
!Satbayev University, Almaty, Republic of Kazakhstan

ABSTRACT

Purpose of research. In recent years, the mechanism of public-private-partnership (PPP) has advanced as
an effective approach in developing social and infrastructural projects. Improving sustainability performance
in PPP projects is an important strategy for pursuing not only the mission of sustainable development but also
economic goals of developing countries. This paper aims to review and combine what we know about PPP
projects in Kazakhstan and to present future directions for research and practice.

Methodology. This article has been composed using descriptive methodology. An explorative and
unstructured literature review was performed, later was subsequently paired with a structured literature review.
This article joins several research areas on literature relating to problems, perspectives of PPP projects and
their role in gaining SDG.

Originality / value of the research. The research focus was concentrated on the study and analysis of public-
private partnership projects in Kazakhstan and their role in achieving sustainable development goals.

Findings. PPPs in Kazakhstan require comprehensive consideration to improve the legislative aspects and
approach the forms of PPPs common in Western countries, improve conditions for the private sector and
public involvement.

Keywords: public-private-partnership (PPP), project management, sustainable development goals (SDG).

INTRODUCTION

Historically, Public-Private Partnerships (PPP) were used as a mechanism to realize infrastructure projects.
Since the introduction of PPP under the term private finance initiative (PFI) by the Conservative Government
in the UK in 1992, the scheme has been adopted by many other countries including France, China, India,
Singapore, Thailand and also Malaysia [1]. PPs are a unique type of collaboration between the public and
private sectors intended at accomplishing long-term investment projects in the social and infrastructure fields
with the setup of “value for money”.

Starting from 2016 PPP has been implemented by the UN as an important tool to achieve the 17 SDGs and
therefore new models of PPPs are declared as "value for people" or People-first PPP model [2].

Despite the increasing adoption of PPPs, the experiences of many countries are not always positive due
to controversies, failures, delays, and revocation of concessions agreement that characterized its successful
implementation, particularly in developing countries [3]. This statement is also true for Kazakhstan where
the number of PPP projects has increased rapidly since 2005. The aim of this paper is to take stock of what
we know about the field of PPP projects in Kazakhstan, to provide a comprehensive overview of the main
problems and perspectives, to present directions for future research to stimulate enhancing of this kind of
projects efficiency, and provide implications for practice. We thus formulated the following research questions:
(1) What are the main topics and debates in the literature on PPP projects in Kazakhstan? (2) How does this
affect the achievement of the sustainability goals? (3) How can future studies expand this field of research?

This paper is organized as follows: Section 2 describes the theoretical background for this paper, which
is followed by the research approach in Section 3. We present the results of the literature analysis in Section
4 followed by the directions for future research and the implication for practice making up Section 5, while
Section 6 presents the conclusion.
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Literature review. The first PPPs in Kazakhstan were implemented in 2005 as pilot concession projects
(railway Shar — Ust-Kamenogorsk, power transmission line North Kazakhstan — Aktobe region) based on Civil
Code. One year later The Law of Kazakhstan Republic "On Concessions" was created and it was amended
in 2008, 2010 based on concession projects’ execution experience [4]. According to A. Soltangazinov [5] the
evolution of PPP organizations in Kazakhstan is at the forming phase and a lot of work in policy, conceptual
provisions, environment has been done, however there are still different unsolved issues that require further
legislation improvements. The successful implementation of public investment projects through the PPP
mechanism requires an effective legal and institutional framework and highly skilled staff. In this case Report
3 of the World Bank Group [6] observes that in spite of significant progress founding friendly environment
for the implementation of public infrastructure comparable responsible public institutions to support PPPs,
particularly Kazakhstan Public Private Partnership Center (PPPC) and Public-Private Partnership Advisory
Centre (PPPAC), Roadmap for PPP Projects and services through public-private partnerships (PPPs), actions
were finite. While there are more than 100 projects in the government’s Master PPP Pipeline, implementation
has been very limited.

The critical examination of PPPs in Russia and Kazakhstan by N. Mouraviev [7] has highlighted
discrepancies between the Western literature and government approaches in Russia and Kazakhstan. Hence, In
OECD countries, it is sharing of some elements (namely, resources, responsibilities, risks, and costs), by both
government and a private party, that transforms their collaboration in a partnership type of an arrangement.
Many PPP features are missing in practical approaches employed by Russia and Kazakhstan, and the academic
discussion in these countries is silent about key partnership features such as shared resources and responsibilities.
This leads to substantial growth of risks and costs involved with PPPs may be substantially higher than they
appear. Current approaches may undermine the overall goal of PPPs, including concessions. Ye. B. Domalatov
[8] proposes that unequal power relations between the members of the partnership can also be attributed to the
significant problems of PPP development tools in Kazakhstan. This trend is contrary to the basic principles of
PPP formation. The essence of the principle of equal rights and economic responsibility concludes in identical
rights as well as responsibilities and reaching scope and aims of such collaboration among all participants. One
of the typical arguments in favor of PPPs is possible improvements in the delivery of public services but there
are no public discussions in Russia and Kazakhstan of standards for these services.

MAIN PART

As of the beginning of 2021 there are 1355 projects recorded by Kazakhstan PPP center. Graph of sector
distribution shows (Figure 1) that more than half of all recorded projects are in the education sector, 716 out of
1355. It might be connected to the fact that this sector is still largely government run. Second probable reason
is the high level of dissatisfaction with the education system among citizens (total investment can’t be counted
since most of the projects didn't have data) and the aim of the government to avoid «resource curse». Report
3 of the World Bank Group [6] notes that last year’s public-private partnership helped to improve access to
pre-primary education, although Kazakhstan still couldn’t reach the OECD average: 73 percent in comparison
to 90 percent in OECD members.

Healthcare and social service, energy, the housing and utilities sectors account for 459 projects. Probable
explanation for that is that they are also mostly publicly run sectors. So, investments in these sectors are mostly
politically motivated. Another possible reason can be the awareness of government “that the 2030 Global
Agenda for Sustainable Development and its 17 SDGs are an excellent instrument that can help Kazakhstan to
effectively achieve its development aspirations as articulated in Strategy 2050 [9] and the subsequent reform
agenda”.

As it is shown in Figure 2, PPP projects in Kazakhstan are not evenly distributed. Collected data reveals
that two regions with the greatest number of projects are East Kazakhstan region and Turkestan region, while
West Kazakhstan region has 17 projects, Nur-Sultan, capital of Kazakhstan has 42. Probable explanation is the
periodization of the least-developed regions with highest population growth. Turkestan in the context of other
regions of Kazakhstan has big problems with UN Sustainable Development Goals: gender inequality, low
quality of education, poverty, low level of infrastructure. Number of projects also correlates with income levels
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in different regions. West Kazakhstan region and Aktobe region see the least number of projects. Probably
the reason is that these regions have a high amount of well-paid jobs in the oil industry aligned with this
assessment. N. Mouraviev [11] argues that national budget of Kazakhstan is heavily dependent on oil sales
and its price in the world market. When the revenue side of the national budget grows because of the higher
than forecasted price of oil, expenses for social programs also increase. When oil revenues fall, all kinds of
government expenses, including those for PPP projects, should contract. Oil revenue creates an optimism that
encourages the government to launch partnerships; however, oil revenue will not make the power struggle
between regions for national funds easier.

® Transport and communications @ Energy, the housing and utilities sector
@ Information and communication © Education
® Healthcare and social service ® Financial and insurance activities
® Agriculture, forestry and fisheries @ Culture and sport
® Manufacturing industry

Figure 1 — PPP sectors in Kazakhstan.
Note — Developed by authors based on the source [10]
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Figure 2 — Distribution of PPP in Kazakhstan.
Note — Developed by authors based on the source [10]
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According to A. Legostaeva [ 12] private investments in PPP projects of Kazakhstan are equivalent to 64 % of
all attracted investments, while state obligations contain 36 % of all investments. N. Mouraviev [13] notes that
in Kazakhstan PPP development is high on the government agenda and the governments are actively pushing
for accelerated PPP formation because it is significant for the interplay between sustainability, entrepreneurship
and innovation which increasingly becomes the driver of society's development and growth. Specifically,
the governments deploy PPPs for solving certain environmental tasks, such as using private investment and
technological innovation for building effective urban water treatment and water supply facilities or solid
waste utilization plants. Hence, PPPs are increasingly substituting the government in its activities aimed at
environmental sustainability. A. Abdymanapov [14] argues while establishing approaches for PPP, one should
consider the features of social sphere PPP i.e. adding qualitative indicators in quantitative assessment of them.

The outcomes or their research demonstrated that there is a substantial difference in the ways of assessment
of PPP projects. Both the state agenda and the financial interests of private sector are to be considered. Now,
the general implementation issue is connected to the fact that there are only two types of information about
the efficiency available: financial and economic efficiency. The former one provides information necessary
for private project participants, while the latter one generally considers the outcomes of the project from
the societal perspective. The social impact of the PPP project can be viewed as a beneficial outcome of the
implementation for the public. This can include the expansion of supply of goods and services, increase in their
availability and regularity.

The absence of integrated approach to national projects is one the main issues restraining local PPP project
implementation opportunities, according to A. Oinarov [15]. Other contributing factors include: (1) inadequate
professional skills of human resources handling the project (2) inadequate management skills.

Legostaeva [12] came to the conclusion that the basis of the control mechanism of PPP projects in
Kazakhstan is based on common principles and phases of project management. However, management of
integrated, complex projects with a high level of uncertainty and rapidity of technological, political and other
changes, which includes the PPP require significant changes and improvement of processes of traditional
project management, as well as the evaluation of the results and consequences of its implementation for all
potential beneficiaries. In this case, authors observe the following gaps in the implementation and management
of PPP projects:

— Limitations in the application of legislation and insufficient legal regulation, lack of a formed legal
scheme for interaction in the framework of PPP;

— Shortage of mechanisms aimed at increasing the quantity of PPP projects;

— The presence of administrative barriers and corruption risks;

— The lack of competence in managing the execution of PPP projects;

— Lack of experience and specialization of partners in project management;

— Lack of qualified management personnel;

— The absence of a regulatory framework for project management based on PPP principles, including in
part:

— Planning of a project;

— Financial analysis of efficiency of project implementation;

— High expectations of the amount of state support;

— Unity of approaches in project preparation;

— Management tools for project implementation;

— Management of the potential risks and threats to projects;

- Lack of quality guarantees for all stages and phases of project implementation.

In this study, we see the project management approach in assessment of PPP, which aligns with trends in
worldwide management. Unfortunately, Kazakhstan PPP literature does not cover stakeholder management,
social value and risk management between public and private partners as well as the value of different
stakeholders and the contribution of stakeholders to project efficiency.

Data analysis shows that despite the low degree of development of PPP in Kazakhstan, they have more
social rather than infrastructural focus, corresponding to the People-first PPP model (Table 1). These data
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may indicate a clear link between PPP projects and their role in achieving sustainable development goals.
N. Mouraviev also argues that [13] PPP social value, created by partnerships’ engagement in sustainable
entrepreneurship, may effectively serve as the core of a new set of PPP assessment criteria at the time of
deployment and also at the time of performance evaluation.

Table 1 — Examples of “People first PPPs” realized in Kazakhstan

Goal 2: Agro blank production shops in Almaty region
Zero Hunger Construction, transmission and operation of an integrated network of 7 wholesale distribution centers.
Goal 3 Construction of clinics in rural areas
oal 3: - X .
Construction and operation of feldsher-obstetric points
Good Health and Well- [ construction and operation of multidisciplinary hospital in Aktau, Mangistau region.
being

Construction and operation of children’s city hospital in Semey, East Kazakhstan

Construction and operation of kindergartens
Goal 4: Quality u P E

Education

Construction of a student hostels

Digitalization of education projects

Goal 6: Clean water and | "Ak-bulack" project

Sanitation “Drinking Water” program
Goal 7- Solar PV Power Plants
Zhanatas Wind Power Plant
Affordable and Clean - -
Big Almaty Ring Road
energy

Almaty waste sorting and recycling plant
Construction of residential buildings
Construction and operation of bridge across Bukhtarma reservoir in Kurchum district of East

Goal 11: Sustainable Kazakhstan region

Cities and Communities | Construction of a bypass railway line pass railway junction of Almaty station Project description
Construction and operation of a bypass road in Shymkent

Construction and operation of light rail line in Almaty

Goal 5: Gender quality Construction and operation of feldsher-obstetric points

Goal 12: Responsible Removal, processing, disposal of decommissioned office equipment and furniture of a state institution
consumption and of the Karaganda region
production Construction of waste-free processing of hazardous waste facilities in the city of Nur-Sultan

Note — Developed by the authors based on the source [16]

Regarding sustainable development goals (SDGs) assessment in Kazakhstan Y. Huan [17] indicated that
during the years 2000-2016, the SDG scores for Kazakhstan in all dimensions presented an upward trend,
among which the performance of social SDGs grew the most, increasing by 1.61703, followed by economic
SDGs, whose score increased by 1.33987. During the years 2016-2017, the SDG scores in all three dimensions
exhibited an evident downward trend, among which the environmental trend fell the most (decreasing by
1.73977), followed by social SDGs (decreasing by 0.86695). During 2000-2017, among the SDGs in all three
dimensions for Kazakhstan, the environmental SDGs performed the best overall, followed by the economic
SDGs, with the social SDGs performing the worst overall among the three divisional SDGs.

S. Chikanayev [18] notes that besides the problems detailed above in PPP, in 2020 Kazakhstan faced major
economic and social challenges due to the impact of the COVID-19 pandemic and drop in the price of oil
to a 20-year low, which has resulted in decreased economic activity, reduced foreign direct investment, and
shrinking state budget. This makes the need to attract investment in deteriorating public infrastructure even
more acute, and the government is now under even greater pressure to find answers to hard questions about
maintaining the volume and quality of public services. Therefore, Kazakhstan’s government needs to take
action in the near future to recalibrate the PPP policy and the way it is implemented.

Ne 2 (137) 135 Volume 2 No. 137




MEMJIEKET XXOHE BU3HEC: BACKAPY TEOPUSCHI MEH TOXIPUBECI
STATE AND BUSINESS: THEORY AND GOVERNANCE PRACTICE

Research approach. In preparing the paper, the descriptive methodology has been used. The study
analyzed the data provided in public resources, including government portals. In the course of the study the
EBRD report, legal acts and regulations related to the Laws on PPP projects, on PPP, public sector, private
sector, concessions, corporate legislation were also reviewed.

RESEARCH RESULTS

Discussion. A review of PPPs in Kazakhstan has shown this sector is in its infancy and is characterized by
low efficiency associated with unequal relationships and risks between the public and private sectors, with a
discrepancy in the understanding of PPPs in comparison with the Western literature. A. Oinarov states [19]
that in terms of the PPP project performance, Kazakhstan’s public—private sector now attributes to a modest
15 % share of GDP.

Despite the implementation of the national standard ST RK ISO 21500-2014 — Project Management Guide
the level of project management is low. This may be due to the lack of transparent PPP frameworks as well as
the lack-of experienced project managers.

It is encouraging that the government is trying to address sustainability issues through PPPs and understands
the general trends needed to do so. The improvement of transparency, the extension of work to eliminate the
shadow sides of PPP projects can help improving the sector in Kazakhstan.

Proposed measures to improve management procedures in the conditions of the Kazakhstan PPP projects at
key stages of the project are as follows:

- objective evaluation and selection of projects for business and society, equal terms for private sector
including risks,

- open and regular communication between the government and a private partner to minimize the risks and
valuing of each stage of management,

- create effective management teams and use efficient tools and methods of project management including
stakeholder and value management.

Conclusion. PPP projects development is essential for developing countries like Kazakhstan. This study
examined the current situation of PPP in Kazakhstan and aimed to highlight problems and its role and
alignment with sustainable development goals. The study findings are as follows: PPPs in Kazakhstan require
comprehensive consideration to improve the legislative aspects and approach the forms of PPPs common in
Western countries, improve conditions for the private sector and public involvement. As Sadran notes [20]
not every contract between a public authority and a private sector service-provider constitutes a PPP, because
this implies a triangular relationship binding the public authority, the private sector partner and the members
of the public concerned with the service (users, customers, citizens). Future research in PPP projects should
cover project management and value management approach to increase efficiency and sustainability of them.

Limitations of the Study. In order to In order to have deep analyze of Kazakhstan’s PPP projects, it should
be sampled based their types, scope and execution across the country. However, ownership rights of the PPP
projects parties and external parties, to the nationally scaled public projects, limited access to relevant data.
Therefore, the study mainly relied on the publicly accessible documentation and data.
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KA3AKCTAHHBIH TYPAKTBI JAMY MAKCATBIHA KOJI
"KETKI3VJET'T MEMJKETTIK-)KEKEIIEJIK OPINTECTIK

III. Y3akora'", A. HypJianos!

!Satbayev University, E. Typke6aeB aTsIHaarsI )K00amapIas! 6acKapy WHCTHTYTHI,
Anmmatsl, Kazakcran PecryOmmkacsr

AHIATIHA

Conrbl Ke3Jepi MeMJIEKeTTiK-)KeKelenik opinrectirinig (MJXKO) wMexaHn3Mi oJleyMeTTIK JKoHE
WHOPPaKYPBUIBIMIBL KOOanapAbl JalblHAAYIbIH HOTHXKETl Tocim perinae Aamyna. MXKO sxobanapbiHga
TYPaKThl JaMyJblH THIMJIUITIH apTThIpyAarbl MaHbBI3Abl CTpAaTErus FaHa eMec, COHbIMEH KaTap JaMyIIbl
eJIJIep/IiH KOHOMUKAIIBIK MaKcaTTapbIHA arapap >KoJl.

3epmmey maxcamer — Kazakcrannarst MXKO jxo0anapbl skailiibl MoNIiMETTEp/Il KapacThIpy JKoHE OipiKTIpy
JKOHE COHBIMEH Katap OoJialllaK 3epTTeyJsiep MEH TOXKIpUOe YIliH OarbIT Oepy.

Oodicnamacel. MakanaHbl JaiibiHIay OapbIChIH/A CHIIATTAY dICHAMACKHI KOJIAHBUIABI. AJIJIBIMEH FHUIBIMH
KOHE KYphUIbIMIaHOaFaH 9e0MeTKe IOy JKacalbl, apbl Kapall KypbUIbIM/IBI 9/1e01 MIOTyMeH OipiKTipiii.
Oneouerreri MIKC xobanapbIHBIH Macenenepi, Ooaliarsl )KoHE OJIap IbIH TYPaKThl JaMy MaKcaTTapbIHa jKe-
TYJeTi MaHbI3bI CBIH/IbI 3€PTTEYJIEPre KOCHUIIBIK.

3epmmeyoiy Oipeeetiniei / KynOwuLivizbl. 3eprrey KazakcTaHIarbl MEMJICKET-)KEKEIIeNiK K00anapbiH
TaNayFa )KoHe OJIap/IbIH TYPAKTHI IaMy MaKcaTTapblHa KETYAerT MaHbI3bIHA HET13/IeNIeH.

3epmmey nomuocenepi. Kazakcranna MemiekeT-kekemenik apinrectiri (MXKO) 3aHHaManbIK TYpFBIIaH
XKoHe 0aThic MemIleKeTTepine OeseH anran MXKO Typiiepine KaTbICThI TOCUIIEPI, )KeKe MEHIITIK YIIiH [apTTa-
PBIH JKaKcapTy jKOHE KOFaMIbl KATBICTHIPY OOMBIHIIA KaH-)KAKThI KAPACTHIPBLUTYbI KaXeT.

Tyuin co30ep. MeMJeKeTTiK-)Kekememk opintectik (MXKO), sxobamapasl Oackapy, TYpakThl aamy
makcattapsl (TAM).
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IrOCYJAPCTBEHHO-YACTHOE ITAPTHEPCTBO B JOCTUXEHUU
HEJENA YCTONYNUBOI' O PAZBUTHUSA KA3SAXCTAHA

III. Y3akoBa'*, A. HypJ/ianos!

'Satbayev University, UacTutyT ynpasnenus npoekramu umenn E. TypkeGaesa,
Anmartsl, Pecniybnmka Kasaxcran

AHHOTALIMUA

B mocnegame roapl MexaHU3M TocydapcTBeHHO-dacTHOTO mapTHeperBa ([TUII) passuBaercs kak s dex-
THUBHBIN TOIXOJ K pa3pad0TKe COMUANBHBIX U HHPPACTPYKTYPHBIX TPOeKTOB. [loBbimenne 3 pekTuBHOCTH
ycroiuuBoro pa3sputus B mpoektax ['UII siBiseTcst BaxkHOUM cTpaTerueit 1jisi TOCTUKEHUS HE TOJIbKO MUCCHUU
YCTOHYHMBOTO Pa3BUTHA, HO M SKOHOMHYECKHUX IeJIel Pa3BUBAIOIINXCS CTPaH.

L]env uccnedosanus — pacCMOTPETh U 00beTUHUTE 3HaHUA 0 TipoekTax [ 'UIl B Kazaxcrane, a Takxke mpe/-
CTaBUTH OyTyIMe HAITPABIICHUS CCIETOBAHNHI U IPAKTHUKH.

Memooonozus uccredosanus. Ilpu moAroTOBKE TOKyMEHTA MCIIONB30BAIACch OMICATEIbHAS METOOIOTHSI.
Brimomaer 0030p MCCIeI0BaTEILCKONH M HECTPYKTYPUPOBAHHOM JTUTEPATYPHI, KOTOPBIA BIIOCIECICTBHH OBLIT
0o0BeIMHEH CO CTPYKTYpHUPOBAaHHBIM 0030poM suTeparypbl. CTaThsi OTHOCHTCA K HECKOJIBKHUM HCCIIE0BA-
TEITLCKUM 00JIACTSM II0 JINTEepaType, Kacaromeics mpooiem, mepcrektus mpoekToB Ul u ux ponu B 1ocTH-
JKeHUH 11eJIe YCTOWYHNBOTO pa3BUTHSL.

Opuzunansnocms / yeHHocms ucciedoganus. VlccaenoBanue ObUIO COCPETOTOUCHO HA H3YUEHUH 1 aHAJH-
3€ MMPOEKTOB rOCYIapCTBEHHO-YAaCTHOTO MapTHepcTBa B Kazaxcrane M WX posid B TOCTIKEHUH IIETIeH yCTOM-
YUBOTO Pa3BUTHSL.

Pesynomamuor uccaieoosanus. 'l B Kazaxcrane TpedyeT BCECTOPOHHETO pacCMOTPEHHSI C TIETBI0 COBEp-
IIEHCTBOBAHMS 3aKOHOMATENBHBIX aclekToB W moaxona K ¢opmam ['UIl, pacnpocTpaHeHHBIM B 3amaJHbIX
CTpaHax, YAy4IIeH!s YCIOBHU JJIS YaCTHOTO CEKTOpA M YJaCTHs OOIIECTBEHHOCTH.

Krrouesvle crosa: rocynapcTBeHHO-9acTHOE maptHepcTBo (I'UIT), ynpasienne mpoekTaMu, e YCTOHIN-
Boro pazsurtus (LIYP).
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METHODS FOR ASSESSING THE PERFORMANCE OF REGIONAL PROGRAMS

S. E. Rymbekov!', M. P. Loginov?
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2Ural State Economic University, Yekaterinburg, Russian Federation

ABSTRACT

The purpose of the research is study and define methods for evaluating the effectiveness of regional
programs

Methodology — in the course of the study, methods of comparative analysis, analogies, generalizations, clas-
sification, systemic and structural approaches, as well as the theory of strategic management at the city level
were used. The research information base includes data from the Bureau of National statistics of Agency for
Strategic planning and reforms of the Republic of Kazakhstan, the Ministry of Regional Development of the
Republic of Kazakhstan, as well as information published in foreign publications.

Originality / value of the research. The study carried out a comprehensive multilateral assessment of the
effectiveness of regional programs, which is a system of indicators characterizing regional programs in differ-
ent aspects.

Findings — the ways of increasing the efficiency of regional programs by means of their separation and
periods of implementation are proposed, ensuring their continuity in achieving a comprehensive effect. Re-
commendations are given to regional authorities and administrations to improve the effectiveness of the main
regional programs in the short and long term.

Keywords: region, regional management, strategic planning, regional programs, the effectiveness of re-
gional programs.

INTRODUCTION

Currently, the Republic of Kazakhstan is faced with the tasks of increasing the well-being of the po-
pulation and modernizing the economy, the solution of which depends on the quality of regional manage-
ment of budgetary funds. Over the past few years, the programmatic method of regional management has
received significant development. The main goal of introducing this mechanism is to ensure an increase in
the efficiency of spending and managing budget funds at all levels of government. In this connection, it be-
comes necessary to analyze the existing methods for assessing the effective spending of each tenge with-
in the framework of regional programs, to identify their shortcomings, as well as to develop a methodo-
logy for assessing the spending of budgetary funds that most fully takes into account the criteria of their
effectiveness [1].

In the context of regional programs, the views of economists on the effectiveness of their implementation
differ so, L. Padilla Sarosa and M.E. Chichelov define efficiency as the ratio of budgetary costs for the imple-
mentation of activities and the effect of the result obtained.

T. Silvestrova understands efficiency as “the achievement of the set goals and objectives within the frame-
work of the implementation of regional programs by correlating the results obtained and the costs incurred”.

K. O. Tarkhanovsky believes that the effective use of budgetary funds can be considered the preparation
and execution of budgets in conjunction with the allocated resources and assigned tasks.

In addition, using the results of previous author's studies of criteria and indicators for assessing the ef-
fectiveness of program expenditures used by the subjects of the Republic of Kazakhstan, all methods can be
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divided into two groups. The first group includes regions that use methodological recommendations developed
by the Ministry of National Economy of the Republic of Kazakhstan.

The second group is made up of regions that use their own unique indicators and assessment criteria, such as:

» compliance of the goals of the regional development strategy with the priorities of state policy;

* quality of management;

» attraction of funds from extrabudgetary sources;

* budgetary and economic efficiency;

* achievement of target indicators;

* community participation;

* description of risks and external factors;

» completeness of use of funds;

» the degree of implementation of the activities;

* openness and publicity of data

As a result of the analysis, the best practices for assessing the effectiveness of regional programs of the
subjects of the Republic of Kazakhstan were selected.

The effectiveness of the application of the target-oriented method is determined by its ability to mobilize
resources to solve such problems that go beyond the current or strategic planning of the development of a re-
gion or a municipality. Distinctive features of this method are: concentration of resources on solving specific
problems; precise definition of the timing of achieving the goals; measurability of expected results; concentra-
tion of responsibility of the main executors of the programs before the regional authorities [2].

The main advantages of the program-targeted method of regional and municipal management of regions
can be manifested in such areas as regional social policy, territorial development, environmental policy, deve-
lopment and support of entrepreneurship, etc.

MAIN PART

Implementation of regional programs requires a dedicated programmatic assessment tool.

Evaluation of the effectiveness of regional programs in the Republic of Kazakhstan is a relatively new
instrument of regional policy implementation. In the period 2015-2020 the subjects of the Republic of
Kazakhstan, relying on state guidelines, have developed their own methods for assessing the effectiveness of
regional programs. To identify the most objective, transparent and high-quality methodology, an analysis of
the approaches of the subjects of the Republic of Kazakhstan to the assessment of regional programs was car-
ried out, which made it possible to identify the parameters by which they differ:

- the authority that approved the methodology and is responsible for evaluating the programs;

- qualitative indicators of program evaluation;

- quantitative indicators for evaluating programs; evaluating the implementation of major activities;

- assessment of the financial support of programs;

- efficiency of program implementation;

- assessment of the quality of program management;

- information transparency, publicity of information about the implementation of programs;

- ranking according to the degree of implementation

- risks, consequences, external factors and others.

The approaches are united by the general principle of assessment, which consists in the ratio of the actual
budget expenditures and the achieved targets to the planned values. The methodologies differ in that some
regions calculate the level of achievement of the target indicators of programs, while others calculate the
dynamics of changes in target indicators over the years. The analysis of the dynamics characterizes the gene-
ral trend in the implementation of the regional program, which is of great importance in the field of regional
management [3].

Indicators in the assessment are applied both qualitative and quantitative. However, only 22 % of all regions use
qualitative criteria, which is due to the complexity of their formalization when calculating the level of efficiency
and the fact that they are mainly used at the stage of program development (compliance of the goal with strategies,
priorities of state policy; level of elaboration of indicators, elaboration of indicators, etc.) [4].
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When evaluating regional programs, special attention is paid to the main measures for their implementation
(53 %), including the assessment of the correctness of their formulations, the degree of timeliness of imple-
mentation, as well as comparing their effectiveness with the previous year.

Methods for assessing the effectiveness of the implementation of regional programs 13 % of all subjects
take into account the amount of funds raised from the budgets of other levels, as well as extra-budgetary funds,
their structure and dynamics compared to the previous year [5].

Indicators of the quality of program management are used in 18 % of regions, which consist in assessing
the activities of administrators, taking into account the number of changes, and a timely performance report.
However, these indicators are characterized by a low degree of objectivity.

The criteria used, in most cases, make it possible to report on the use of budget funds with a sufficiently high
degree of efficiency of the existing programs, which actualizes the task of developing an objective assessment
methodology [6].

Methods for assessing the effectiveness of regional programs of the subjects of the Republic of Kazakhstan
can be grouped, taking into account some of their features. A number of methods of subjects, which are used
by more than 65 % of regions of Kazakhstan, imply the calculation of an integrated indicator, using either a
point assessment or taking into account the significance of specific indicators of achieving goals, as a result of
which they are distributed into groups according to the degree of their effectiveness [7]. Usually, a three-tier
system is used, for example, in the Karaganda region, the regions of the program are divided into effective,
insufficiently effective and ineffective; in the Almaty region — a high level of efficiency, satisfactory and un-
satisfactory levels. The city of Nursultan applies a five-level ranking — highly effective, efficient, insufficiently
effective, and ineffective [8].

All techniques can be divided into two groups. The first group includes regions that use methodological
recommendations developed by the Ministry of Economic Development of the Republic of Kazakhstan. The
second group consists of regions that use, along with regional recommendations, their own unique indicators
and assessment criteria, which are presented in Table 1 [9].

Table 1 — Criteria for assessing the effectiveness of regional programs of the subjects of the Republic of
Kazakhstan
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Akmola region + + - + _ + T
Aktobe region + — — + _ T T
Alma-Ata's region + + + + - + T
Atyrau region + — + + - + +
The East Kazakhstan |+ + + + - + +
region
Jambyl Region + — _ + _ T _
West-Kazakhstan + + _ + _ +
region
Karaganda region + + + - + T
Kostanay region + + - + _ T T
Kyzyl-Orda region — — - + _ + _
Mangistau region + + - + _ I _
Pavlodar region + + + + - + T
North-Kazakhstan + + + + - + T
region
South Kazakhstan - - - + _ T _
region
Note — Compiled by the authors based on the source [3]
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As a result of the study of regulatory legal acts to assess the effectiveness of regional programs in the
subjects of the Republic of Kazakhstan, it is possible to highlight the disadvantages and advantages of the
methods. It is worth noting the methods of Almaty, Atyrau and other regions that use indicators of budgetary
efficiency. Akmola region, as well as other regions — indicators of the quality of management of programs and

subprograms [10].

At the same time, today there are already a number of approaches to assess the effectiveness of the
implementation of regional target programs. In particular, most often the assessment is carried out on the basis
of comparing the planned indicators of achievement of the goals declared in the program with the actual ones.
A possible scale for assessing the effectiveness of targeted programs may look as follows (see Table 2) [11].

Table 2 — Scale of qualitative assessment of the effectiveness of regional target programs

The rank of the program's Degree of .
contribution to the strategy of | achievement of Evaluation of the Possible management decisions
. . results
the region key indicators,%
Tall 80-100 High Recommend full funding for the target program.
Completion of initiated activities is required
60-79 Good Recommend to keep the same level of funding
30-59 Satisfactory Funding justification needed
0-29 Unsatisfactory The need to complete the initiated activities when
a high degree of validity of the requested amounts of
budget funds
Middle 80-100 High Recommend full funding of the target program with the
possibility of revising some of the targets
60-79 Good Recommend to maintain the previous level of funding,
subject to its revision
30-59 Satisfactory Finalize the target program with a temporary suspension
of financing costs
0-29 Unsatisfactory Termination of funding
Low 80-100 High Recommend full funding of the target program with the
possibility of revising some of the targets
60-79 Good Recommend full funding of the target program with the
possibility of revising some of the targets
30-59 Satisfactory A high degree of justification for the continuation of the
financing of the targeted program
0-29 Unsatisfactory Early termination of the target program

Note — Compiled by the authors

Therefore, in our opinion, to assess regional target programs, it is necessary to equally use both performance
indicators and performance indicators, with the subsequent determination of the integral indicator (Figure 1)

[12].

performance (R)

the level of actually achieved
goals of the program (value

of the target indicator)

Efficiency (E)

the ratio of the received
social and economic effects
to the cost of resources

v

Integral indicator of effectiveness
and efficiency (I)

Figure 1 — The system of criteria for assessing the effectiveness and efficiency of regional target programs
Note — Compiled by the authors
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Within the framework of the proposed methodology, these criteria should be integrated into an integral in-
dicator of efficiency and effectiveness for subsequent comparative analysis of programs in areas and priorities
of implementation, which can be calculated by the formula:

AI =K1 AR + K2 AE, (1)

Where, Al — is an integral indicator (index) of effectiveness and efficiency;

AR, AE — actual indicators of the effectiveness and efficiency and adaptability of the implemented programs
(in full or in part) for the studied period of time;

K1, K2 — correlation coefficients reflecting the weight value of each indicator in the structure of the integral
indicator (index) [13].

RESEARCH RESULTS AND CONCLUSIONS

Thus, program-targeted management is one of the effective methods of strategic management both at the
regional and municipal levels. Regional and municipal target programs today solve important development
problems in the social sphere, in the field of housing and road construction, education, health care, etc. high
motivation of the main performers to achieve goals, it has been possible to achieve serious results recently.
An important advantage of this approach is the possibility of using it to implement the main priorities of
sustainable development of the territory in the long term [14].

However, great attention should be paid to the issues of the effectiveness of the implementation of regional
and municipal target programs. In this regard, an integrated approach is needed to assess the effectiveness, the
development of criteria that would take into account all the features of the implementation of a specific program.
The system of criteria should take into account, on the one hand, the direction of the program (economy, social
sphere, infrastructure development, etc.), and on the other hand, the period of the program implementation (long-
term, medium-term and short-term). It is advisable to assess the level of implementation of regional and municipal
target programs according to criteria such as efficiency and effectiveness. An integral indicator of efficiency and
effectiveness can serve as optimal for this, which allows, on the one hand, to assess the degree of achievement
of the goals set in the programs, and on the other hand, the level of budgetary costs for their achievement [15].

In conclusion, it should be noted that the degree of sustainability of the region will increase with the transition
to program-targeted methods of management of the region and the municipality, as well as performance-based
budgeting. At the same time, it is necessary to promote the development of adequate criteria for assessing the
effectiveness of regional and municipal target programs.
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ANMAKTBIK BAFJIAPJIAMAJIAPABIH TUIMJILIITTH BAFAJIAY OIICTEPI

C. E. Peim6exos', M. II. Jlorunos?

1Ka3T¥TLIHy0ﬂafLI Kaparanas!l yHuBepcHuTeTi, Kaparauel, Kasakcran Pecnybnukacer
2Ypasl MeMJIEKeTTiK SKOHOMUKAIIBIK YHUBEpcuTeTi, EkarepunOypr, Peceit @eneparusico

AHJATIIA

3epmmey makcamvl — alMaKTBIK OaraapjamMaliapJblH THIMIUICIH Oaranay oICTepiH 3epTTey KOHE
AHBIKTAY.

OdicHamacsl — 3epTTey OaphICHIHIA CANBICTBHIPMAIIBI TAJIAYy dAICTEPi, YKCACTHIFBI, KaNIbLIIAYbI, XKIKTEIY1,
JKYHEITIK OHE KYPBUIBIMJIBIK TOCUIIEPi, COHBIMEH KaTap KalaJblK JICHI'eUJIeri CTPAaTerusiIblK 0acKapy Teo-
pUSICBI KOJAAHBIIIBL. 3epTTeyIiH aknapaTTelK OasacbiHa Kazakcran PecyOnukackl CTpaTerusuibiK sKocmap-
Jlay JxkoHe pedopmanap areHTTIriHIH ¥JITTHIK cTaTUCTHKa Oropockl, Kazakcran PecryOsukacsl OHIpIIiK gamy
MUHUCTPJIITIHIH MAJIIMETTEpl, COHIali-aK IIeTeNIIK OachUIbIMIAP/Ia )KapUsUIaHFaH aKiaparrap Kipei.

3epmmeyoiy bipezeiiniei / KyHObLIbIEbI — 3ePTTEY OApbIChIHIA alMaKTHIK OarnapiamMaliapIblH THIMILTITIH
KEUICH/II KOIDKAKThI Oaranay »ypri3ini, Oy allMakThIK OaFaapiaMaiapibl SpTYpIli acleKTijiepe curaTTan-
TBIH KOPCETKIIITEp KYyHeci OO TaObLIa bl

3epmmey Homuoicenepi — alMakTBIK Oaraapiamaiap/blH THIMJIUIITIH OJIapJbIH OeJiHyiHe KOHE ICKe
achIpbULy KE3CHJIECPIHE Kapall apTThIPy MKOJJIapbl YCHIHBLIAJbI, OJIAPJBIH KEIICHI HOTHUXKEre KeTyje-
ri y3mikci3miri kaMramachis eTiieal. Kbicka XoHE y3aK Mep3iMil MepCleKTHBaja HEri3ri alMaKThIK
OarmapiaManapAblH THIMIUIMH apTThIpy YLIH aWMakThIK OWIIK IeH OKIMIIUIIKTEpre YCHIHBICTAp
Oepiseni.
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Tytiin co30ep: aiiMak, aiMaKTBIK MEHEDKMEHT, CTPATETHsIIBIK KOCHapiay, aliMakThIK Oarmapiamaiap,
aliMaKTBIK OaraapiamMaiap/IbH THIMIUIITI.

METO/bI OHEHKHA 2OP®EKTUBHOCTHU PEI'MOHAJIBHBIX ITPOI'PAMM

C. E. Peimoexos!”, M. II. Jlorunos?

'Kaparanmuackuii yausepcureT Kasmorpebdeorosa, Kaparanma, Pecrry6nuka Kaszaxcran

2Vpansckuii I'ocymapCcTBEHHBI DKOHOMUYECKHH Y HUBEPCHUTET,
ExarepunOypr, Poccuniickas ®enepanus

AHHOTALOUSA

Lenv uccredosanis — U3y4UTh U ONIPEACTUTH METO/IbI OIICHKH 3(p(PEeKTHBHOCTH PErHOHAIBHBIX IPOIPAMM.

Memooonozus — B poliecce UCCIIEAOBAHUS UCIIONL30BAUCH METO/IBI CPABHUTEILHOTO aHANIN3a, aHaJo-
ruii, 00001IeHNH, KlTacCU(UKAIMN, CHCTEMHOTO U CTPYKTYPHOTO MOJIXOJIOB, & TAKXKE TEOPHS CTPATerHUeCcKO-
r'o YIpaBJieHHUsI Ha ypoBHE TopoioB. MH(opMarronHas 6a3a uccienoBaHus BKIOYaeT JaHHble bropo Hamo-
HAJILHOW CTaTUCTUKU ATEHTCTBA IO CTpATETHUECKOMY TUTaHUpoBaHuio u peopmam Pecnyonuku Kazaxcraw,
MuHHCTEpCTBAa perHOHANBHOTO pa3BuTHs PecryOnukn KazaxcraH, a Taxke CBEJICHUS, OMyOJIMKOBaHHBIC B
3apyOCIKHBIX U3TAHUSX.

Opuzunanvrhocms / yeHHoCmb uccie008anus — B UCCIECIOBAHUY TIPOBE/ICHA KOMIIJIEKCHAsE MHOTOCTOPOH-
Hsist OTIeHKa (P (PEeKTHBHOCTH PErHOHATIBHBIX MPOTPaMM, KOTOpast MPEACTaBISICT cO00W CHCTEMY MoKa3aTeeH,
XapaKkTepU3YIOIIUX PETHOHAIBHBIX IPOTPaMM B Pa3HBIX acleKTax.

Pesynomamul uccnedosanus — mpeiaraloTcsi MyTH MOBBIIICHUST d()(HEKTHBHOCTH PETHOHAIBHBIX MPO-
rpamMM TIOCPEACTBOM KX SIICTIOHUPOBAHUS U IEPUOJIAM PeaIM3aIiH, 00CCTICUMBAIOIIIM X TPEEMCTBEHHOCTh
B JIOCTHXKCHUH KOMIUIEKCHOTO 3 dekra. JaroTcs pekoMeHIaum opraiaM peruoHaibHOM BIAaCTH U yIpaBiie-
HUS TI0 MTOBBIIIECHHIO 3()()EKTUBHOCTH OCHOBHBIX PETMOHANBHBIX TPOIPaMM B KPaTKOCPOYHOM U JOJITOCPOY-
HOM TIEpHO/IaX.

Kniouesvie cro6a — pernoH, permoHaILHOE YIpPaBJICHUE, CTPATErnYecKOe TUIAHMPOBAaHUE, PETHOHAIBHBIC
porpaMMsl, 3G (HEKTUBHOCT PETHOHATIBHBIX TIPOTPAMM.
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AHHOTALNUSA

L]env uccnedosanus — Ha OCHOBE aHAM3a COBPEMEHHBIX TEHJICHIIMHA B OOJACTH PAa3BHUTHUS KHUIIHMITHOTO
CTPOUTENILCTBA U OLIEHKHU POIIU TOCYIAPCTBA B 3TOM IPOIIECCE, BRISIBUTH CYNIECTBYIOIIME TPOOIEMBI H ITPe/I-
JIOXHTH TIEPCIICKTUBHBIC HATIpaBJICHUsI UX penieHus B Pecnyonuke Kazaxcran.

Memodonocus. B ctaTbe HCIONB30BaHbI TAKHE METOJIbI UCCIIEIOBAHUS KaK CpaBHEHHE, 0000IIeHNe, aHa-
JIU3, CHHTE3 ¥ MOJICIMPOBaHKE (COCTABICHHE TPEHIOBOTO MPOTHO34).

Opueunanvuocms / yennocms pabomovl. Pe3ynbTaTbl OIIEHKU Pa3BUTHS pPBHIHKA XHIbs B PecryOnnke
Kazaxcran 3a mocnennue 18 et MO3BOJIMIIM BBISIBUTH COBPEMEHHBIC OTPaHUUEHHS U TIPOOJIEMBI B €r0 pa3Bu-
THH, B TOM YHCJIC HA OCHOBE ITPOTHO3a Pa3BUTHS PHIHKA IIHITHOTO CTPOUTENLCTBA 10 2025 roja ¢ mnenpo
BBIPA0OTKH COOTBETCTBYIOIIMX PEKOMEH AN B 00JIaCTH UX PEIICHUSI.

Pezynvmamul uccieoosanus. Kak nokaszanu pe3yybTaTbl IPOBEIEHHOTO UCCIICIOBAHUS, TIPOIIECC PA3BUTHUS
kumumHoTo ctpouTtenberBa ¢ 2003 mo 2020 roaer B KazaxcTane ocyIecTBIUICS IPEUMYIIIECTBEHHO OJ1aroa-
Pl TOCYyTapCTBEHHOM (PMHAHCOBOW TOAIEpKKe. Pe3ynmpTaThl TpeHIOBOTO aHam3a Ha repuon ¢ 2020 mo 2025
TOoJI, TTOKa3aJl, 9YTO MUK BBOJA BBEACHHBIX B AKCILIYaTAIIUIO KIJIBIX 3MaHUN OymeT HaOmomxatees B 2023 rony,
a [IEHBI Ha XXUITbe OYAyT yBETHUUBATHCS. B 3TOM CBsI3H, aBTOpaMK NPEITIONKESHBI PEKOMEHIAINH JJIsl PEIICHHUS
TaKUX MPOOJIeM, KaK CHIDKCHHE YPOBHS KOPPYIIUKM B CUCTEME PACIPE/ICIICHUS] TCHICPHBIX 3aKYyIOK, B MPO-
recce MPUHATHS U BBOJIA B JICHCTBHUE KUIOTO (DOHJA, a TAKXKE MPH PACTIPEACTICHUHN KIIIbs, HEIOCTATOYHOE
Ka4eCTBO XKUJIbsSI, U JIPyTHE.

Kniouesvle cro6a: KUIUITHOE CTPOUTENBCTBO, FTOCYIAPCTBEHHAS MTOIJICPIKKA, JKUITbE, CTPOUTEIBCTRO.

BBEJIEHUE

Pa3BuTHE XMIHMITHOTO CTPOUTENHCTBA ABISETCS OJHUM U3 MPUOPUTETHBIX HampasieHnid CTpaTeruu pas-
BuTHA-2050. Pecrrybnmka Kazaxctan cTpeMHUTCS BOHTH B TPUAIATKY CaMbIX Pa3BUTBIX CTpPaH MHpA IMyTeM
TIOBBIMICHUST CBOCH KOHKYPEHTOCIIOCOOHOCTH M Pa3BUTOM cormanbHON monuTuku [1]. Bee cdepsr pazButus
TOCy/apCcTBa B3aWMOCBS3aHBI, U 00ECIIEYeHNE HACEIEeHNS KAa4eCTBEHHBIM U JIOCTYITHBIM KHIIbEM SBISETCS
BAXKHOM COCTABJISIIOIIEH COIMANIBHOTO Pa3BUTHS CTPAHBI.

Hecmotps Ha pocT mpeayioskeHusT Ha PHIHKE Kb M YCKOPEHHE CPOKOB CIadd B DKCILTyaTalldio HOBO-
CTPOEK, TEKYyIIHe TEMITbI CTPOUTENIHCTBA SBIAIOTCS HEIOCTATOUYHBIMHA JIJIS TTOTIEPKAHHS COIMANBHBIX CTaH-
nmaptoB OOH [2], ¢ ogHOW CTOPOHBI; C APYTOi CTOPOHBI, K COKAJICHHIO, HE Y BCEX KaTETOPHHA Ka3axCTaH-
1[eB JOCTAaTOYHO (PMHAHCOBBIX BO3MOYKHOCTEH, UTOOBI MPHOOPECTH JKUJIhE 1O TEKYIITUM IIeHaM U UTIOTEYHBIM
MIPOIIEHTHBIM CTaBKaM (PMHAHCOBO-KPEIUTHBIX yupekaeHnid Kazaxcrana. B uacTHOCTH, COOTBETCTBUH C CO-
nmuanpbHeIME cTanmapTamu OOH mokasarens 00ecTieueHHOCTH JTOKEH COOTBETCTBOBATH 30 KB. METpaM Ha
omHoro xwurtens. Jlanaoro yposus gocturiim KHP (32 kB. M.), I'epmanmst (39 kB. m.), CIIA (69,7 xB. M.) &
BemuxobOputanus (70 kB. M). s Toro, 9T00BI IOTTACTh B pedTHHT «30 pa3BUTHIX CTpaH MuUpa», Kazaxcran
00s13aH IpUAEPKUBATHCS ITOTO Kputepus. 1o manHbIM nccnenoBannii 3apy0eKHBIX HHCTUTYTOB MOPOT J0-
CTYITHOCTH KHJIbS JUISI TOPOJIOB HACTYTIAET TPH CIEAYIOMNX YCIOBUAX pactpeaeneHus noxonaa: 30-40 % mo-
X0J1a TpaTuTcs Ha xmibe, 60-70 % moxona — Ha MPOAYKTHI MUTAHUS, 3ApaBooxpaHenne u ap. [3]. Kazaxcran
B 2020 roxy Bomren B 10-Ky cTpaH ¢ BRICOKMMH pacxoiaMH Ha TpOoAyKTHI (96 mecto u3 104 cTpaH) Tak Kak
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pacxosl Ha MPOAYKTHI cocTaBuin 54,2 % [4]. [Ipu sToM pacxoisl Ha KWIbe COCTaBIAIOT 43 % OT pasmepa
cpenHel 3apaboTHOM TUIATHl HACEJICHHS, YTO COCTABIISIET JIbBUHYIO YaCTh JJOX0/a Ha (hOHE CYIIECTBEHHOU CO-
IUATBFHON AUCTAHIIMK TPAXK/IaH B pa3pese Kak TePPUTOPHIL, TaK M OTpacieid, U cep NesiTebHOCTH (Hanpumep,
pasmep cpeaHel 3apaboTHOH TUIaThl B He()TEra30BOM CEKTOPE U KBa3UIOCYJAPCTBEHHOM CEKTOPE KOJICOIMIOTCS
B quana3oHe oT 500 Teic. Tenre 10 1500 THIC. TEHTe U BBIIIE, a B CUCTEME 3/IPABOOXPAHCHUS U 00pa30BaHUS —
o1 120 Teic. Tenre 10 250 ThIC. TEHTE).

Kpome Toro, monmoxurenpHash AUHAMHKA YUCICHHOCTH HaceneHws (mo uroram 2020 romga mpeBBICHIIO
18 mutH. 877 ThIC. YETOBEK [5]) MPUBOIUT K POCTY CIIPOCa Ha )KHUJIbe U 00YCIIaBIMBAET OCTPYIO MOTPEOHOCTh
B TIOMOJHEHUH KUIUIIHOTO (hoHIa rocyaapcTBa. OdecrieueHne KOM(POPTHBIX YCIOBUH MPOKUBAHHS MOXKET
CIOCOOCTBOBATH MPHUBIICYEHHUIO TPYIOBBIX MHUTPAHTOB, IOBIHSTH Ha MX BEIOOP MECTa IIOCTOSTHHOTO MTPOKUBA-
HUs [6], @ TaK)Ke MOXKET ChITPaTh PEUIAIOIIYIO POJIb B BBIXOJIE MOJIOJICKH U3 POAUTEILCKOTO JloMa 1 00pa3o-
BaHUH HOBBIX CAMOCTOSITENILHBIX CEMEH.

B PecnyOnuke Kazaxcran cyniecTByeT MHOTOJIETHSIS PAKTHKA TOCYAaPCTBEHHOH MOAEPIKKH KIITHIITHO-
I'0 CTPOUTENILCTBA, KOTOPAsI pEryJIUPYETCsl B COOTBETCTBHH € JICHCTBYIOLIMM 3aKOHOJATEILCTBOM U TEHJICHIIN-
SIMU pa3BUTHs rocyaapeTa. Co3qaroTcest roCcy1apCTBEHHBIE HHCTUTYTHI, OIITHCHIBAIOTCS 3aKOHBI U TPUHUMA-
1oTcs ['ocynapcTBeHHbIE IPOTpaMMBbl Pa3BUTHS KIIMIITHOTO cTpouTenbeTBa. Tak, B 2000 roay rocymaapcTBo
MOJIOXKHJIIO HAYaI0 BHEIPEHUIO CUCTEMbI KHIIHIHBIX CTPOUTENBHBIX COEpeKEeHUH, KOTOpbIe Obl CTUMYJIHPO-
BAJIM NOKYTATEIBCKYIO CIIOCOOHOCTh TPaXKAaH JJIsl TIOKYIIKK uJbsi. B 9TOT Ton Obul mognucan 3akoH «O
KIJTUIHBIX CTPOUTENBHBIX cOepekeHmsix B PecryOnuke Kazaxcran» u Obuio opranuzosano 3A0 «Kazax-
ctaHckas unorednas kommnanus» (ganee — KHK). Iloanucanne 3akoHa Mocmy’KuiIo HayajaoM Ba)KHOTO 3Tara
rOCYJapCTBEHHOM MOIICPKKH PAa3BUTHSI YKIIHITHOTO CTPOUTENLCTBA B CTPaHE, KOTOpasi UMEET MPOA0IDKEHUE
1 B HacTostiee Bpems. Tak, Hanpumep, Ha ocHoBaHuu [locnanus npe3unenta Hapoay Kazaxcrana ot 19 mapra
2004 roma «K koHKypeHTOCHOCOOHOMY KazaxcraHy, KOHKYpEHTOCIIOCOOHOH IKOHOMHKE, KOHKYPEHTOCIIO-
coOHo Hanmmy Oblia pazpaboraHa ["ocynapcTBeHHAs IPOrpaMMa Pa3BUTHUS KHITUIIHOTO CTPOUTENbCTBA HA
nepuog 2005-2007 roxbl. Mepsl peanu3ainuy rocnporpaMMbl ObUTH HAaNPaBiIeHBl Ha CTPOUTEIBCTBO JIOCTYII-
HOTO KHJIbsI JUIsl CPEIHETO KJIAcCa U MPHOPUTETHBIX KATErOpril rpaxaaH (K MPUOPUTETHBIM KaTeropusiM rpa-
JKJIaH OTHOCSITCS: MOJIOJIbIC CEMbH (BO3PACT WICHOB CeMbH 10 29 JieT), paOOTHUKU rOCOPraHOB, PAOOTHUKU
couuanbHoi cdepsl). CTOMMOCTh peaNn3aliy KUIbs JJIsl IEPEUNCICHHBIX KaTerOpHi TpakaaH COCTaBHIIA
56,5 ThIC. TeHre 3a 1 KB. M., UTO CYIICCTBEHHO OBLJIO HHMXKE CPEIHEPBHIHOYHOMN 1eHbl — 159,6 ThIC. TeHTe IS
HOBOTO XIJIbs U 138 TBIC. TEHTe I 01aroyCTPOCHHOTO Kbl HA BTOPHYHOM PBIHKE.

OnHako, mocneAcTBIsI MUPOBOTO (huHaHCOBOTO Kpu3uca 2008 roja okaszaiu cepbe3Hoe BIMSHUE HA COCTO-
SIHUE JKWIIMIIHOTO pbiHKa KazaxcTaHa, 4To IPUBEIIO K MOSBICHUIO 1 000CTpEeHUIO TpodIieM B 1aHHOH cdepe,
OCHOBHBIMHU M3 KOTOPBIX MOXXHO BBIICIIHUTH CIIEIYIOIIHE:

* NIPUOCTAHOBKA CTPOMUTEILCTBA — eciid B 4-M kBaptayie 2007 rofa B pecnyOJIMKe CTPOMIIOCH MOpsIKa
450 KHIIBIX KOMITJIEKCOB, TO UX CTPOUTENHCTBO OBIJIO MPHOCTAHOBIICHO B CBSI3H C KPU3UCOM;

* TpoOJIEeMBI TOJIBIIMKOB — Ipak/laHe, MHBECTUPOBABILIKE CPEJICTBA B J0jeBoe cTpouTesbeTBo U 100 %
BBIIUTATUBILINE €€ CTOMMOCTh HE CMOTJIM MOJYYUTh CBOM KBAapTHUPHI B CPOK, TAKKE TOBJIHsIA HA CUTYAIHIO
HEe00POCOBECTHOCTh 3aCTPONIIIMKOB, TPUCBOUBIINX JICHBI'H BKIIQTYHKOB;

* CHW)XCHHE IUIATEeKECIIOCOOHOCTH HACEICHUS] — HACEICHUE CTaj0 HE CIIOCOOHO IIATUTH KPEIHTHI, BbI-
JaHHBIE B Aoiuiapax, no npuunne 20 %-Hol neBajbBalliM TEHTe, a MOTEepSABIINe PadOTy JIOAN BBIHYXIEHBI
ObUIH OT/IaBaTh OaHKaM CBOE 3aJI0IOBOE UMYIIIECTBO.

Jiist penieHus 5TUX MpobieM rocyjapcTBoM Oblia pazpaboTana HoBast ['ocygapcTBeHHas IporpaMMa K-
JIMIIHOTO cTpouTeibeTBa Ha niepuos 2008-2010 T, B cooTBeTcTBUU ¢ KOoTOpoi B 2008 roay Obul co3nan GoH
«Campyxk-Kazpia», a B 2009 rogy — ero nouepnsst komnanus «®oun neasmxnmoctu «Campyk-KasbiHay.
HecmoTpst Ha TocTHKEHHE OITPEIeNICHHBIX Pe3yIbTaTOB, 3alJIAHNPOBAHHBIX TOCYIAPCTBEHHBIMHU MPOrpaMMa-
MH, TS OCHOBHOW MAacChl HACEJICHHS )KIIIbE BCE €IIe OCTABAIOCh HEAOCTynHBIM. B wactHocTH, B 2010-2014
rogax u3 8,4 MIH. 4elOBEK SKOHOMUYECKH aKTHBHOI'O HACEJIEHHUS, YTO COCTABJIAIO Oojiee 6 MIIH. YEJIOBEK
(71 %), He Moryu PUOOPECTH JKUIIbE HA PHIHOYHBIX ycioBusix [7]. [locTenenHo crana Bo3pacTaTh ouepeib
IO [IPOTpaMMaM rocyIapCTBEHHOM MOJICPKKH, YTO B IIEJIOM CHU3HMJIO YPOBEHb M TEMITbI 0OeCTieUeH s Hace-
JICHHsI KQYEeCTBEHHBIM JKHIIbEM. B 3THUX YCIOBHSIX rOCyIapCTBOM JIOTIOJHHUTENBHO OBUTM pa3paboTaHbl U yT-
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BepxkaeHsl [Iporpamma «Jloctymroe xunbe — 2020» [8] u [IporpaMma >KUIUIITHOTO CTpOUTenbeTBa «Hypiibt
XKepy» [9]. JlaHHbIe IpOrpaMMbl, HAIIPaBJIEeHbI HA 00ECIICYEHNUE HOBBIM, JIOCTYITHBIM U KOM(OPTHBIM JKUIIbEM
Ka3aXCTaHIIEB, YYaCTHUKOB HaKoNMHUTeNIbHBIX mporpamMMm AO «Orbachl-0aHK» U OUYEpPETHUKOB MECTHBIX HC-
MOJTHUTENILHBIX OpraHoB. B pamkax nporpammsl «JloctynHoe XXunbe2020» B ctpaHe ObUIO TOCTPOEHO Ooliee
69 050 ThIC. KB.M. *)mibg 3a 2012-2020 roasr. 3a 2017-2020 roga B cTpaHe caaHo B skcIutyatanuio 303,6 Thic.
€MHUI KBapTHUP, B TOM uuncie B pamkax [Iporpammerl sxunuimnHoro crpoutensctsa «Hypmbsr XKep» 3a 2017-
2018 roap! OBLIO TOCTPOEHO CBBITIE 49 THIC. €IUHUIL KWIbSI APEHIHOTO U KPESTUTHOTO THIIA.

Onnaxko, Ha (hoOHE MUPOBOH NAHJIEMHH U €€ COIUATILHO — SKOHOMHUECKHUX MOCIECTBUH (3aKPhITHE TPaHHII,
orpaHrueHHe padOoThl MPEANPUATHH W TepeABMKECHUSI pabodell CHIIbI), CTpaHa BHOBb CTOJIKHYJIACh C IPO-
OnemMaMu B 00JIaCTH KHIJIUITHOTO CTPOUTENLCTBA. C IEeNbI0 MOICPKKU CTPOUTEILHONW OTpacii B YCIOBHUSX
Ype3BBIYAIHOTO MOJIOKEHUS TOCYIaPCTBOM OBLIO BBIJIENIEHO | TPJIH. TEHTE JJIs pean3alny IPOSeKTOB B paM-
kax J{op0o>kHOM KapThl 3aHATOCTH U MPOTPaMMbI « DKOHOMHKH TPOCTHIX BEIIEH», MaJble M CpeIHUE POU3BO-
JUTEITU TTOTYYHIIU JIBIOTHI [0 CPOKY YIIJIaThl HAJIOroB. [lomoiHuTensHO ObITH BhIAENeHbl 390 MIIpI. TeHTe Ha
peannzanuio muwioTHoOro npoekta «laxsipaky, n3 KoTopbix 180 Mip/. TeHTre HanpaBiIeHbl HA CTPOUTEIHCTBO
COLMAITBHOTO KPEIUTHOTO *UiIbst ¥ 210 MIp/1. TEHTe — Ha IbIOTHOE KpeanToBaHue uepes JXKuncrpoiicoepoank
10 YCIOBHUSAM UNOTEeKH «5-10-20» [10].

Ha cerogusmnuii g1eHb, roCy1apcTBO peaqu3yeT MOJUTUKY MOJepKaHHUA CIIPOca Ha KUIbE, MO3BOJIUB
rpax<JiaHaM CHSTh 4YacTb NMEHCHOHHBIX HAaKOIUIEHHWH co cueToB. Tak, B cooTBeTcTBUM C [locTaHoBieHuem
[IpaButenscrBa PecriyOnuku Kazaxcran ot 6 suBaps 2021 rona Ne 1 «OO6 onpesneneHu# yrmoJTHOMOYEHHBIX
OTIepaToOpPOB IO IEJIEBOMY HCTIOIH30BAHUIO €JMHOBPEMEHHBIX TIEHCHOHHBIX BBIIIAT U3 €JUHOTO HAKOIIHUTENb-
HOTO TIEHCHOHHOTO (hOHJA B LENAX yIyUIIeHHS KWIANIHBIX YCIOBUN M (WIJIM) OIJIATHI JICYEHUS] U BHECCHUHU
W3MEHEHUH U JOTIONHEHUH B HEKOTOpbIe pemenus [IpaBurenscrBa PecriyOnukn Kazaxcran» rpaxiane, nMe-
IOII[E€ HA CBOMX MEHCHOHHBIX CYETaX CYMMY, MPEBBIIIAIONIYIO IIOPOT MUHUMAJIBHON JOCTaTOYHOCTH MEHCH-
OoHHBIX HakorieHui (o1 1 710 Teic. Tr. 70 5 560 THIC. Tr. B 3aBUCUMOCTH OT BO3pacTa Ipak/laHuHa), MOTYT
CHSITh pPa3HHILy MEXKIAY CyMMOM (haKTHYECKH BHECEHHBIX 00513aTeNIbHBIX IIEHCHOHHBIX B3HOCOB, 00513aTEIILHBIX
po¢eCCHOHANBHBIX IEHCHOHHBIX B3HOCOB C YYE€TOM YPOBHSI HHQIISIIMHA 1 CYMMOH ITEHCHOHHBIX HAKOTIJICHUH
[11]. ITocne moanucanwust nanHOTO [loCcTaHOBIEHNUS IICHBI HA KBAPTUPHI HAYAId HEOOOCHOBAHHO MTOTHUMATHCS
— 10 12,1 % na nepBuunoM u 7,1 % Ha BTOpUYHOM pBIHKE kUiIbs [12]. B cnokuBmnxcs ycinoBusx, rocyaapeT-
BO, B II€JISX 3aLUTHI MHTEPECOB IPAXKAAH U MOAAEPKAHHS KauecTBa UX KHU3HU B HEIPOCTOI IIepHO BPEMEHH,
MIPOBEJIO Pa3bSICHUTENLHBIE Oecebl ¢ MOKYNATeSIMA M 3aCTPOHIIMKAMH, 3a)KCHPOBAJIO [IEHbI Ha )KUJIbE B
pamMKax COIMaJIbHBIX ITPOrPaMM.

Taxkum 00pa3om, SIKOHOMHUECKAsI H COIMANbHAS 3HAUUMOCTh OTPACIH KWJINIIHOTO CTPOUTENBCTBA B COB-
PEMEHHBIX YCIIOBHAX pa3BuTHs Kazaxcrana, Haps1y ¢ HaTMYMEM HepelIeHHBIX TPO0OJIeM, a TaKKe CO3HIaTeNb-
Has poJib TOCYJ]apCTBa B 3TOM IIpoIiecce, MOAUEPKUBAIOT aKTyalIbHOCTh JaHHOM TeMBI UcciiefioBanus. B cBoio
ouepe/ib, BIMSIHAE LENOTo psaa (akTOpOB HE TOJILKO HIIOTEHHOrO Xapakrepa (JeMorpaduaeckuil mpupocT
HaCeJICHUs, YPOBEHb JOXO0JI0B I'Pax/iaH, YPOBEHb 3aHATOCTH U 0e3paboTHIlbl, MHOISAIUS U UHOISIIMOHHBIC
OKUJIaHHS, KOPPYIIIUOHHBIE PUCKU H JIP.), HO ¥ SK30TE€HHBIX (PaKTOPOB (BUpYCHAas MaHIEMHS U €€ MOocie-
CTBHS, IIMKIINYECKOE PA3BUTHE MUPOBON SKOHOMHKH, IEPUOAMYECKHE KPH3HUCHI HA CHIPHEBBIX U (PUHAHCOBBIX
PBIHKAX U JIp.), TPEOYIOT OT TOCYJJapCTBEHHBIX OPTaHOB BJIACTH OTIEPATUBHOTO M aIeKBATHOT'O TIOTPEOHOCTSIM
HaCeJICHUsI pelIeHHsI TPOoOJIeM, CBSI3aHHBIX ¢ BAKHOW COCTABISIIOIIEH KauecTBa MX JKU3HU — 00ecTrieueHHEM
KWIbA. DTO 03HAYAET, UTO JJIS MOJJIepKaHHUS BBICOKOTO YPOBHS KadyecTBa CTPOUTEIHCTBA U JOCTYITHOCTH
JKHJITbSI TPEOYIOTCSI HOBBIE METO/IBI M JIOPA00TKa yKe CYIIECTBYIOUINX, B TOM YHCIIE Ha OCHOBE: 3aKOHOAATEIb-
HOTO 3aKperyIeHHUsI OTBETCTBEHHOCTH 3aCTPOMIINKOB B YaCTH KayeCcTBa BO3BOAMMOIO JKUJIbs; COBEPIIIEHCTBO-
BaHMS FOCYJAPCTBEHHBIX MEXaHW3MOB (DYHKIIMOHMPOBAHHS PHIHKA JKWJIbS B YaCTH JIOCTYITHOCTH OOBEKTOB
JKUJIOW HEJIBUYKHMMOCTH JJIsl HACEJICHUS C HEBBICOKUM YPOBHEM JIOXOJIOB; CTUMYJIMPOBAHHUSI pa3BUTHS cepbl
IIPOM3BOICTBA CTPOUTENBHBIX MATEPHAIIOB U CTPOMHMHIYCTPHUH B LIEJIOM.

OCHOBHASA YACTB UCCJIEJOBAHUS
Jlia mpoBenieHHs UCCIeIOBaHNS MCIOIb30BAIMCH JaHHbIE bIopo HalMOHANBFHOW CTATUCTUKHA ATEHTCTBA
0 CTpaTernueckoMy IIaHUpoBaHUIo U peopmam Pecrrybnmku Kazaxcran. PaccMoTpeHsl Takie oKazaTeln
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Kak 001Iast IoMa/ b BBEICHHBIX B OKCIUTyaTaIMIO KUIIBIX 3aHUH, IEH MPOJJaKi HOBOTO JKHUIIbSI U TIEPETPO-
naxu OsaroycrpoeHHoro xuibs ¢ 2003 mo 2020 roj. [IpoBeneHo cpaBHEHHE WHACKCOB U3MEHEHMsI 1IEH Ha
KUJIhE M U3MEHEHUS CPEAHEMYIICBBIX HOMUHAIBHBIX EHEKHBIX H0X0m0B HaceneHus ¢ 2010 mo 2020 rog.
Jyis mporuo3a nokasatediei 70 2025 roaa ObUT HCII0JIb30BaH TPEHIOBBIN aHau3. TpeH10BbIi aHATN3 OCHOBaH
Ha U3y4YeHUH 3aKOHOMEPHOCTH U3MEHEHHS SKOHOMUYECKOTO MTOKa3aTelIsd B MPOILJIOM U IPOTHO3UPOBAHUH Ha
OCHOBAHHHM 3THX JAHHBIX BEJIMYMHBI TOKA3aTeNs B Oy IyLIeM.

PaccmoTpum TpeHI0BbII TPOrHO3 Ha ocHOBe AaHHBIX 3a 2003-2020 rr., IpecTaBIeHHbIN Ha pUCYHKE 1.
OmmnbKa anmpokcuMaIuy B JaHHOM cirydae paBHa (0,984, moaToMy MporHO3 SIBISIETCS JOCTOBEPHBIM.

18000 . : :
i y=-0,3382%° +7556,2iC - 2E407x° + 3E+10x - 2E413
16000 R*=0,984
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Pucynoxk 1 — OO1as rionia/ib BBEJACHHBIX B 3KCILTyaTaIMIO )WIbIX 30anuii 3a 2003-2020 roabr
[Ipumeyanue — cocTaBiIeHO aBTOpaMU Ha OCHOBE UCTOUHMKA [4]

Tpenp cnenan Ha 5 JIeT BHEpe] C YYETOM IPEIbIAYIIEeH OO0Iel IO BBEACHHBIX B JKCILTyaTalHi0
3nanuii. [Iporuo3 mokaseiBaeT, 4To0 KOJIMYECTBO MOCTPOSHHOIO XKIIIbsl OyieT yBenuuuBathes 1o 2023 rona, u
coctaBut 0koj0 17 000 TeICc. KB.M., Hajee HaOMrogaeTcsa cHKeHue 10 3Hayennii 2019 roma. Ha nonmxkenne
YPOBHS CTPOUTENILCTBA MOTYT MOBIIUATh MTOCIEACTBUS TaHIEMUH (IKCIEPTHI MPOTHO3UPYIOT 10 2025 rona),
YYaCTHUBIIHUECS OTPACIEBBIC KPU3UCHI U LIMKINYECKOE PA3BUTHE SKOHOMUKHU. Tak e 3Ta TEeHCHIUS COOTBET-
CTByeT Iu1aHy o0bema pruHaHcupoBaHwus porpammsbl «Hypisr XKepy, ykazanHoro B Tabmnuie 1. [loctenennoe
CHIDKEHHUE o0beMa (hrHaHcupoBanus rianupyercs ¢ 2023 rona. CHUKEHHUE 3aTPaT TUIAHUPYETCS 32 CUET Me-
XaHM3M BBIKyIa OOJUTalMH MECTHBIX MCIIOJIHUTEIBHBIX OPTaHOB. DTOT MEXaHHM3M I03BOJIIET 000pavYnBaTh
CPENICTBA MO «PEBOJIBBEPHOMY» MPUHIUIY KaKble 2 TOAa U MOBTOPHO HANPABIATH HA HOBOE CTPOUTEIHCTBO
cpexacTa 0e3 IOMOIIHUTEIBHOTO BhlesIeH st pecypcos [13].

C 2023 roa MOXKET BOBHUKHYTh CUTYaIlUsl, KOT/Ia KIJIbsl OyI€T XBAaTaTh JUJISl [IOKPBITHUS KUIAITHBIX HYXK]]
HACEJICHUS!, UMCIOIIIET0 BO3MOXKHOCTD IMPUOOPECTH KUIIbE WU B3SITh MIIOTEKY, U YMEHBIICHHE TEMIIOB CTPO-
WTEJIbCTBA MIPEIOTBPATHUT TOSBICHHUE IyCTYIONINX KBAPTUP, BRICTABICHHBIX Ha Mpoaxy, HO K 2025 roay Ha
PBIHKE MOXKET BO3HUKHYTH JACQUIIUT KWIbsl. ITO TIOBIUSET HA BO3MOXKHBIM Q)KHOTaX HA PBIHKE U CIICKYJIs-
TUBHOMY MOBBIIICHUIO IICH.

B ycnoBusix kpusuca u neuiuTa Kb BO3PaCcTacT U CTENEHb KOPPYIIUUA. DTO MOATBEPKIAET UCCIIC-
JIOBaHWE OPHUTAHCKUX YUYEHBIX, Pe3yJIbTaThl KOTOPOro Iokasanu, urto B EBpore mocne kpusuca 2008 romaa
YPOBEHb KOPPYILUHU B CTPOUTENBHOM oTpaciu Beipoc ¢ 24 % B 2009 roxy no 31 % B 2011 roxy [15]. Bo Bcem
MHUpPE B MAIIMHOCTPOSHUH M CTPOUTEIHCTBE HAOJIFOIACTCSI CaMbIil BRLICOKUH YPOBEHD B3ITOUHUYECTBA U KOP-
PYIILIKU CPEI BCEX OTpaciiel MPOMBINUICHHOCTHA BO BceM Mupe (49 % HEe3aKOHHOTO MPUCBOSHUS aKTUBOB).
[To maHHBIM AHTUKOPPYIIIMOHHOM ciy:k0bl PecriyOnuku KazaxcraH B KOMUTETE 10 JieJlaM CTPOUTENIbCTBA
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1 KWINIIHO-KOMMYHAJIBHOTO XO3SHCTBA OTCYTCTBYIOT BHYTPEHHHE aKThl U METOJUKHU IO OCYIIECTBICHHUIO
[IPOBEPOYHBIX JICHCTBUH, a/IMUHICTPATUBHOTO MTPOU3BO/ICTBA M 0O(hopMIIeHHIO Tipeanucanuii [ 16]. B nesrens-
Hoctu PI'TI «I'ocynapcTBeHHas BHEBEJOMCTBEHHAS HKCIIEPTH3A ITPOEKTOBY OCHOBHOM MPOOIEMON ABISIOTCS
IIpaBoBbIe MPOOETBl BO BHYTPEHHUX aKTaX, PErYJIHPYIOMINX Pa3IUYHbIe 3Talbl SKCIEPTHU3HI MPOEKTOB, YTO
[I03BOJISIET ONIEPUPOBATH 3aKOHOM B MHTEpECax 3aMHTEPECOBAHHBIX JIMI. V3-32 OTCYTCTBUS NMPO3PAYHOCTH B
paboTe MECTHBIX UCTIOTHUTEIBHBIX OPTaHOB MHOTHE HOPMBI 3aKOHOB HE BBITIOJHSIOTCS - B YaCTHOCTH, HOPMBI
0 MIPO3PaYHOCTH BBIICICHHUS YYaCTKOB MO/ MHANBUAYAILHOE JKWIIMIIHOE CTPOUTEIHCTBO U COOIIOICHUE OUe-
penHOCTH Ha OeCTIaTHOE Kb ISl OUePETHUKOB MECTHBIX UCTIOTHUTEIBHBIX OPIaHOB.

Tabnuna 1 — O6bemsl puHaHcUpoBanus [ocynapcTBeHHO porpamMmbl «Hypier XKep» mo 2025 rona, mipa.
TEHTe

VCTOUHNIKY (UHAHCHPOBAHNS 2020 2021 2022 2023 2024 2025 Bceero
Pecnybnukanckuit GromxeT 652,6 637,2 592,5 505,6 394,2 3883 31704
MecTHblii 610mKeT 32,6 32,6 32,2 28,9 29,1 28,9 184,3
BreOromkeTHBIE CpencTBa 704,5 3229 280,9 2004 200,2 202,0 1910,9
Beero 1389,7 992,7 905,6 7349 623,5 619,2 5265,6
[Ipumeyanue — cocTaBiieHO aBTOpaMU Ha OCHOBE UCTOUHUKA [14]

Ycyrybmasier 1aHHYIO CUTYalMIO TO, YTO B MpOLecce MIaHUPOBAHUU CTPOUTENILCTBA TOPOJIOB M HACEJICH-
HBIX ITYHKTOB, 3a4aCTYI0 HE YUUTBIBACTCA FeHEPAJIbHBIN MJIaH 3aCTPOUKH U €ro OCOOCHHOCTH, YTO MPUBOIUT
K XaOTHYHOMU 3aCTPOHKE KPYITHBIX >KHIIBIX KOMIUIEKCOB, HAPYIIAIOIINX YCTaHOBJIEHHBIE HOPMBI TPalOCTPOH-
TEJILCTBA U OTPAHUYUBAIOIINX KOM(OPT NPOKUBAHUS JIIOJCH ¢ OIH3IeKamx 1oMoB. Takue pakTel oTMeue-
HBI BO BCEX KPYMHBIX METaroJIicax CTPAaHbl, YTO CBUAETEILCTBYET O KOPPYNLMOHHON COCTaBIIAIONIEH, BBIPA-
YKAIOIIENCsl B PEBBIIIEHUN TOJTHOMOYNH FOCYy/JapCTBEHHBIX CIYyXKaIlUX MPU BblAAUE pa3pelieHHs Ha CTPOU-
TEJILCTBO JKHJIOTO 00BEKTa, HE MPELyCMOTPEHHOI'O YTBEP)KICHHBIM I'€HEPAIbHBIM TUIAHOM CTPOHUTENbCTBA U
00IINM apXUTEKTYPHBIM 00pa30M HACEJIEHHOT'O IMyHKTA.

Kpome Toro, Tak Ha3bIBacMblil 4eI0BeUeCKUI (pakToOp BAUSIET M Ha CyLIECTBEHHbIC HEIOPaOOTKH B MpPO-
€KTHO-CMETHOM JTOKYMEHTAIINH, Ha MPOLIECC €r0 YTBEPHKAECHUSA U, B KOHEYHOM HUTOre — Ha KA4e€CTBO KHIIbS.
JlelicTBUTENBbHO, OTCYTCTBUE YETKUX TPEOOBAHUH K KAYECTBY JKUJIbS, UCIIOIb3YEMbIM CTPOUTEIHLHBIM MaTepu-
anaM, ucnonb3oBaHue ctapelx 'OCToB, HE yUNTHIBAIOIUX COBPEMEHHBIE MaTEPUAJIBI, & TAKKE DKOHOMHUS Ha
CTPOUTENBHBIX MaTepuanax (Ipexxae BCero, Mpu CTPOUTEILCTBE COLMATIBHOTO KHJIIbs) IPUBOIUT K TOMY, UTO
JIOMa 4epe3 HECKOJIBKO JIET HAUMHAIOT HYKAaThbes B peMoHTe. [Ipu cocraBiaeHnn cMeT [uid oJlaud Ha TEHJep
CTPOUTEIbHBIE KOMIIAHUU YacTO MOATOHSIOT CMETHI TOJ] 3asiBJIEHHBIE CYMMBI, 1 HE YUUTHIBAIOT MOJTHOCTHIO
pacxobl Ha CTPOMTENBCTBO, POCT Kypca BamoT U MH(suuu. B cMeTHOH cTomMocTu 3aknansiBaetcs 8 %
IJJAHOBBIX HAaKOIUIeHUH [17], a IieHa Ha CTPOUTENbHBIE MaTepHalIbl MOXKET BbIpacTH Ha 20-30 % 3a HECKOJIBKO
IUTAaHOBBIX JIET, B KpU3UCcHOE BpeMsi — 110 40 %. BpIBalOT cCUTyanuu, Korna CTpoUTeNIbHast KOMIIaHHs OepeTcs 3a
CTpPOIKY, BHYyTpU KOMIIAHUH NTPOUCXOAUT HELEIEBOE UCIOIb30BAHNE JIEHEKHBIX CPEJCTB, B pe3ysbTaTe, sl
MIPOIOJKEHUS paboT opraHu3anuu TpeOyeTcs TonoJHUTeNnbHoe (puHaHcupoBanue. Kommnanus ctapaercs Bbl-
UTPBIBATH HECKOJIBKO TEHIEPOB, YTOOBI IEPEHECTH 3aTPATh C OJHOI0 00BEKTA HA IPYTOi, TMO0 OAHKPOTHTCSI.

B cBoo ouepenb, HEAOCTATOK JEHEKHBIX CPEACTB IMPUBOJHUT K HEBBIIUIATE 3apa0OTHBIX MJIaT pabouuM U
HapyLEHHUIO TPYAOBOTrO KoJeKca: pabOTHUKU He ohopMileHb! 0OQUIHATIBHO, THO0 YCTpOeHBI 0pUIIHATBEHO Ha
MUHHMMAaJbHBIE 3apIUIaThl, CIEJ0BATENbHO, Y HUX HU3KOOIUIAYMBAaEMbIE OTIIYCKa U HEOOJbILas MEIUIIMHCKAS
CTpaxoBKa, JIIOAN paboTalOT CBEPXYPOUYHO B CTpaxe MOTEPSITh 0OeIIanHbIe AeHbI Y. Takue ycnoBus 3acTaBIsieT
YXOIUTb CIIEHUAIMCTOB U3 OTpaciu. CTpouTeNIbHbIE KOMIAHUHU OepyT JoAe 03 OmbITa, H3-3a Yero CTpajacT
KauecTBO CTPOMUTEILCTBA.

Eme ogHuM orpaHnyrBaiomuyM 0apbepoM MpPU CTPOUTEILCTBE KAaue€CTBEHHOTO JKUIIbS SIBIIsIETCS TpoOIie-
Ma C MPOU3BOACTBOM MAaTepHajOB Ka3aXCTaHCKOIro cojepxkaHusd. Kak mpaBuio, KOMIOHEHTH JJis cMecel
1 KOMIUIEKTYIOIME 3aKynaloTcs 3apy0eskoM, a B KazaxcraHe mporCcXoauT KOHEYHOE CMELIMBaHUE U cOOp-
Ka KoMIuiekTyomux. Kpynusie komnanuu, takue kak TOO BI-Group», TOO «baszuc-A», TOO «Eurasia
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Building» npou3BoasT CTpOUTENLHBIE MAaTEPHAIBI CAMOCTOSTEIBHO (HalIpUMep, CTEHOBBIE OJIOKHM), HO Kax1asi
KOMIIaHHsI UCTIOJIB3YET CBOIO TEXHOJIOTHIO, TaK KaK HOPMAaTHBOB ISl UX M3TOTOBJICHUS HE 3aKperieH Ha 3a-
KOHOJATEeIbHOM ypoOBHE. Eciu B ciaydae ¢ KOMMEPUECKMMH KoMIaHusmu, Takumu, kak TOO «BI-Group»
u TOO «ba3uc-Ay», He BOZHHKAET COMHEHHM B KaueCTBE M3TOTOBJIICHHON MMU MPOIYKIINHU, TaK KaK Kadec-
TBO — OCHOBA IPOJIaXX MOCTPOSHHOW MMHU HEIBIKUMOCTH IO IIeHaM BbIIe cpearux (0T 325 Teic. TT 3a 1
KB.M), TO B CIIy4ae C COIMAJIbHBIM JKHIIbEM Ba)K€H KOHTPOJIb 3a HCIOJIB3yeMBIMU MaTepuanaMu. B gactHoc-
TH, B 3TOW cdepe CyHIeCTBYeT NMpPaKTHKA MOIICHHHYECTBA, CBSI3aHHAS C TMOAJENKON ToKkymeHToB. CTpo-
UTENbHBIE MaTepUalbl JOKYMEHTAIbHO O()OPMIIIOTCS Ha KAUueCTBEHHBIH MaTepHai, a 1mo (axkTy MPHUBO3ST
MaTepuai, He COOTBETCTBYIOIIMHA TOMY, KOTOPBIM NMpeloCcTaBieH B JOKyMEHTaX. DKOHOMHS Ha CTpoiimare-
puasiax OTpUIATENFHO CKa3bIBAETCS HAa Ka4eCcTBE 3[aHHsI, MOYKET NMPUBECTH K €ro MPekIeBPEMEHHOMY pa3-
PYLIEHHIO U MIPEJCTaBIIET YIpo3y ISl *KU3HU HACEJICHHsI, KOTOpPbIe 3acesIAi0TCA B TaKue JIOMa U JKUBYT TaM
JIOJITHE TO/BI.

B monrocpouHoit nepcnekTuBe, CyniecTBEHHOH Mpo0ieMoli MOKET CTaTh ocliabJIeHHas B MEPHOJL MaH Ie-
MUH TTOKYTATENbCKasi CIIOCOOHOCTh TPayKAaH, KOTOpas SIBISIETCS OJHUM M3 IIIaBHBIX (PaKTOPOB JOCTYITHOCTH
JKHJTBbSI, TAK)KE, KaK U IICHbI Ha HEABMXKMUMOCTh. HecMOTpst Ha OOJBIIOE KOJIMYECTBO HOBBIX JIBITOTHBIX MPO-
rpamm, OaHKOBCKas IPOIIEHTHASI CTABKa OCTAETCS BRICOKOH JayKe JIJIsl JIbFOTHBIX KaTeropuid rpaxaan — 10 7 %.
Hamnpumep, unoreunsie nporpaMmmsl EBpoITbl iperycMaTpHUBatOT KPEeIUTHI ISl JOMOXO3SHCTB B CPEIHEM CO
craBkoii 1,4 %, B CILIA — 3,6 %, B ABcTpanuu — 4,9 %, B Sinonuu ona orpunarensuas -0,1 % [18]. Taxxe mis
OOJIBIIIMHCTBA HYKIAIOIINXCSl B MITIOTEYHBIX MPOAYKTaX MPOOJIEMOH SIBIISIETCSI HAKOIUIEHHE TIEpPBOHAYATBHOTO
B3HOca. Ha MHOTHE broTHBIE IporpamMMbl Takue Kak «lllaHbIpak», yCTaHOBIEH JTUMHUT €KEMECSIIYHOTO JJOXO-
na. Ilpu exxemecsuHOM J10X0/1e, HE MPEBBIIIAIOMEM 3,7 TMPOKUTOYHOTO MUHMMYyMa Ha OJHOTO 4I€Ha CEeMbU
Hakoruienue 10 % oT cToMMOoCTH KWIbs 3aiiMeT He MeHee 3-5 JIeT NPU MOCTOSHHOM TOIOJHEHUH JICTIO3UTA.
lNocynapctBennas npemus B 20 % 1o neno3uraM B HACTOSIIEE BpeMsi KOMIIEHCUPYET pOCT IIEH Ha KUIbe, HO
CYIIECTBYET PHCK IIOTEPH COEPEIKESHUH B CBSI3U ¢ HH(IISIIMEH WM BOSHUKHOBEHHSI DKOHOMHUYECKOTO KPH3HCA.

3a mepuon ¢ 2001 mo 2004 roa mpoucXOoAMI POCT IIEH Ha XKUIbe B cpeaHeM Ha 50 % exeronHo. B 3ToT ke
MIEPHOJ TEMIT POCTa HOMHUHAJIBHBIX JE€HEKHBIX 0X0J10B cocTtaBui okoio 20 % B roz [7]. K 2010 rogy poct
[ICH Ha KIIYI0 HEABIKIMOCTD YBETUYMIICS B cpeiHeM Ha 9 %, a cpenueaymeBoit noxoa Ha 14 %. M3menenue
WH/IEKCOB M3MEHEHUS LIeH Ha )KUJIbe U M3MEHEHHS CPeTHEeTYIIeBbIX HOMUHAIBHBIX JIEHEKHBIX JOX00B Hace-
JIEHUSI, IT0 OTHOIICHHUIO K MpebIIyleMy oy IpeacTaByieHo B Tabmuie 2.

Tabnuia 2 — MHIeKCh H3MEHEHUS IIeH Ha KUIhE U M3MEHEHUS CPEeTHEAYIIEBEIX HOMUHAIBHBIX ICHEKHBIX
JIOXOIOB HACEJIEHUS, TI0 OTHOIIECHUIO K MPEABIAYIIEMY Toxy, %o.

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

V3MeHeH e [eH 105 106 114 112 116 115 98 100 103 109 109
Ha JKHIIbE

W3menenue

CpEIHEIYIIEeBBIX

HOMUHAJIbHBIX 114 118 113 109 110 108 114 109 111 112 110

JICHE)KHBIX JI0XO-
JIOB HaceJICHUs

[Ipumeyanue — cocTaBIeHO aBTOpaMU Ha OCHOBE MCTOYHUKA [4]

C 2015 roma 1eHbl Ha KHIIbE HaYaIl pacTH MEJICHHEE, YeM ITOBBIIIAJICS CPEIHEIYIICBO HOMUHAILHBINA
noxoJl. B cpenneM MakcuMaibHbIH pa3pbiB coctaBui 16 % B 2016 rofy, 3aTeM Havyall MOBBIIIATHCS H COCTABHI
1 % B 2020 roxy.

B nenom 3a nepuon ¢ 2003 mo 2020 rox 1ieHa Ha HOBOE JKWJIbe YBeTHMUMIHCh Ha 83,85 %, a 1ieHa Ha Ona-
TOYCTPOCHHOE JKMJIhe BTOPHYHOTO PhIHKA YBETHMUMIHCH Ha 89,96 %, B TO BpeMs Kak CpeaHETyIIeBON JTI0XO0.T
HaceneHus ysenuamics Ha 89,9 %. CuTyalus ¢ BO3MOKHOCTBIO IPHOOPETEHHS] HOBOTO JKUJIbS YITYUIINAIIACh.
Crnenyet oOpaTuTh BHUIMaHHE Ha TaKyIo0 MPOOIIeMy, KaKk HEpaBHOE paclpeiesieHre J0X00B B oomiecTe. Tak,
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42 % 4enoBeK, CHSABIINX CBOM IICHCUOHHBIE HAKOTUIeHUS B stHBape 2021 roma, moTpaTHIN HA MOTAIICHUE YKE
BBIJIAHHBIX 3aiIMOB, OOJIBIIIAS YaCTh OCTAILHBIX YK€ MMella CBOE )KUJIbE M BBICTYINIIA B KAYECTBE HHBECTOPOB
[10].

Ha pucynke 2 nporao3 Ha 2021-2025 roapl moka3slBaeT, 4TO IIEHBI HA JKWIbE OYIYT MOCTEIIEHHO MOBBI-
martkes. Ha HoBocTpoliku nieHa MmoxkeT qocturayTh 390 000 Tr. 3a 1 kB.M, a Ha 0J1aroyCcTpOSHHOE )KUJIbE BTO-
puuHoro perHKa — 250 000 Tr. 32 1kB.M. DTH LIEHBI MOTYT OBITH IPU OTCYTCTBHUHU CIIEKYJISALNUN U MTOTPACEHUM
Ha pbIHKE.
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Pucynok 2 — JIluHamuKa 11eH IpoJaki HOBOTO JKWIIBS M TIEPEIPOIaXKH OJIar0yCTPOSHHOTO
*wuibs B Pecriyonuke Kazaxcran 3a nmepuoa 2003-2020 roasr.
[Ipumeuanue — cocTaBiieHO aBTOpaMHU Ha OCHOBE UCTOYHHKA [4]

Hanmuue nenoro komruiekca npobiaem TpedyeT OT ToCyJapCTBEHHBIX OPraHOB UX OIEPATUBHOTO PEIICHUS
u obecrieueHus HaceneHus: Ka3zaxcraHa KaueCTBEHHBIM JKHIIBEM, UTO MO3BOJWIO HaM CPOPMYIHPOBATH PSIIT
NPEAIOKEHUM U PEKOMEHAALIMM.

Jia mpenoTBpalieHuss KOpPYIIK OOJBIIYIO POJIb UTPAeT MPO3PavyHOCTh JACWCTBUH, OCYIIECTBISEMbIMU
WCTIOJHUTEIIFHBIMI OpTaHaMu ¥ 3acTpoiuiukamu. /s obecrieueHus mpo3pavHOCTH JaHHBIX W MPeCcedeHUs
KOPPYNIIMOHHBIX CXEM PEKOMEHJYeTCsl CO3/IaTh OPraHU3aI[UI0 MEKBEJOMCTBEHHOTO B3aMMOCHCTBUS IO-
CPEICTBOM HCIIOJIB30BAHUS €IMHOM 0a3bl JaHHBIX. B Takoil 0a3e maHHBIX OyJeT BUIHA OTYETHOCTH IO pea-
JIN3AIUU PErHOHAIIBHBIX TIPOTPaMM, B PaMKaX KOTOPBIX MTPOBOAUTCS paboTta 1o ['ocymapcTBEHHBIM IPOTpam-
mamM, Hanpumep, «Hypasi-XKep». [lpeanaraercs pa3paborars MOHATHYIO, IMO3TAITHYIO W MPO3PAYHYIO IMPO-
rpaMMy A€WCTBUH YIOJTHOMOUYEHHBIX OPTaHOB, U OPUAMUYECKUX JIUI, YTBEPKICHHYIO 3aKOHOJIATEIILHO, TAKKE
YCOBEPILIEHCTBOBATh METOAMKY U JIOKYMEHTAIIMIO JUIsl OCYIIECTBICHHUS aMHHUACTPATUBHOTO MPOU3BOJICTBA,
IIPOBEJICHHSI IPOBEPOUYHBIX JIEHCTBUM U 0POPMIICHUIO TIpeAnrcanuii. /s pemeHus 3Toi 3a1a4u MOTYT OBITh
npuBIIedYeHbl MUHUCTEPCTBO MHIYCTPUH M UHPpACTPyKTypHOTO pa3Butus PecnyOnmku Kazaxcran u AHTH-
KOppyniuoHHas cinyx0a Pecniyonmku Kazaxcras.

[Ipencrasnsiercs 1enecooOpa3HbIM MOBBIIICHHE MTEPCOHAILHOW OTBETCTBEHHOCTH T'OCYAaPCTBEHHBIX CITY-
JKAIUX TIPU BbIIadye pa3pelieHus] Ha CTPOUTEIhCTBO KUIOTO 00beKTa. Pa3perieHne q0mKHO ObITh OCHOBAHO
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Ha JOKYMEHTE, B KOTOPOM TIOATBEPIKACHO, YTO CTPOUTEIHCTBO OCYILECTBIISIETCsl 0€3 HapyIIeHUH yTBEePKICH-
HOT'0 F€HEepaJIbHOTO IJIaHa TOPOJia WM HACeJIEHHOTO IIYHKTa, HE HapyIlIaeT CAaHUTAPHBIX HOPM U HE UCKa)XKaeT
ApPXUTEKTYPHBIN CTHUIIb HACEIEHHOTO NMyHKTa. PeKoMeHayeTcs cocTaBlieHNe reHepalbHbIX TUIAHOB B HACEIEH-
HBIX MYHKTaxX, B KOTOPHIX HX €Ile HeT, MOCPEJACTBOM MECTHBIX HCIOJIHHUTEIBHBIX OPraHOB I10J KOHTPOJIEM
00JIACTHOTO YTIPaBJICHUIO aPXUTEKTYPBI U IPaIOCTPOUTEIHCTBRA.

VYiydmieHue KayecTBa >KMIIbS BOZMOXKHO C CO3JaHHeM M JopaboTkoi yxe cymecTtBytomux 'OCToB u
CHMUIIoB cTpouTenbcTBa ISl SKIIIBIX 3[IaHUN C UCIIOJIB30BAHINEM COBPEMEHHBIX TEXHOJOTUH, a TAKKE BBEIE-
HUE KOHTPOJIS 3a UX cobmoaeHneM. Jiist perenns 3Toi 3a7jadyu MOTYT ObITh IIPHUBIICYEHBI Y IIpaBJICHUE apXU-
TEKTYPBI M TPaJIOCTPOUTENBCTBA 001aCTH, MPOCKTHBIE MHCTUTYTHI 1 Coro3 cTpouteneli Kazaxcrana.

[ToBbIIeHHE OTBETCTBEHHOCTH 3aCTPOMINMKA BO3MOKHO Yepe3 CTPaXxOBaHUE CTPOHUTENbHBIX pador. Tak,
HaImpuMep, OIBIT ABCTPAIMK CBHUJETENBCTBYET O JEHCTBUM 3aKOHA O MOAPSAAYMKAX CTPOUTEIBHBIX PadoT,
npuHATHIA B 1995 roay [19], cormacHo kotopomy TpeOGyercs, 4TOObI INIEH3UPOBAHHBIE TTOJPSIIINKH CTPOU-
TEJILHBIX pabOT MOJTyYalld CTPaX0BOE BO3MELICHHUE 110 BCEM BHYTPEHHHM KOHTpPAKTaM Ha CTPOUTENIbHBIE pado-
TbI cTouMocThio 12 000 momutapoB CHIA num Gostee U OKPBITHS HE3aBEPIICHHBIX CTPOUTEILHBIX PadoT 1/
WJIM HECTIOCOOHOCTHU UCTIPaBUTh HEUCTIPABHBIE pabO0ThI, €CIIH MOJIPITINK YMHUPACT, UCUE3AET HITH O0BSBISIETCS
OankportoM. [Toapsitauk 00s3aH HampaBUTh COOCTBEHHHKY 37aHUSI CBHJICTEIBCTBO O CTPAXOBAaHUH CTPaXo-
BOro Bo3MeleHus. Eciin BEIOOp MPOMCXOAUT NOAPSAYUKOB JI0 TIOAa4YH JJOKYMEHTOB Ha OLEHKY B COBET HJIH
YacTHBIN CepTUPHUIMPYIOMINI OpraH, cepTU(HUKATHI CTPaXOBaHHS BO3MEIICHUS JIOJKHBI OBITh TIPE/ICTaBIICHB
BMECTE C JJOKYMEHTaMH BO BpeMs MI0JIa4l JOKYMEHTOB. DTOT METOJ] MOKET IPUBECTHU K YIOPOKAHUIO JKUIIbS
1 TOTpeOyeT AOTOIHUTEIBHBIX PErJaMeHTHPYIOIIHNX TOKYMEHTOB.

Coznanne mporpaMMbl OTCIEKUBAHNS AHTUKOHKYPEHTHOTO TTIOBEACHNSI KOMITAHUH Ha PBIHKE YKUJIbSI TOMO-
XKET MPeOTBPATUTh HEOOOCHOBAHHBIA POCT IIEH M CIEKYJSILUKN Ha PhIHKE XWibs. C OJJHOI CTOPOHBI, Ipe-
JlaraeTcsl yCTaHOBUTH MpefiesibHbIe IIEHbl Ha KBaJAPATHBIN METpP JKWIJIbS 110 BCEM I'OCYIapCTBEHHBIM HIIOTEY-
HBIM NPOTpaMMaM H TP HEOOXOJMUMOCTH YBEIHYHUTh BIIOKEHHS B JKUIIMIIHOE CTPOUTEIHCTBO, IPOBEJCHUE
MECTHBIMHU NCTIOJTHUTEIHHBIMU OpPraHaMH €KEeKBapTaJIbHOIO MOHUTOPHHTA I[IEH Ha CTPOUTENIbHBIE MaTEPHAIIBI,
BBISIBIICHHE TOPIOBBIX MaxHHAIUH, 1 CBOEBPEMEHHAs KOPPEKTUPOBKA CMET 0OBEKTOB CTPOUTEIBCTBA; C JIPY-
rOi CTOPOHBI, PEKOMEH/TyeTCSsl COMIOCTABJICHHE IIEH C TeKYIINMH JI0X0/1aMU HACeJIeHHUs, U BO3MOYKHAsI KOPpPEeK-
TUPOBKA MIIOTEUHBIX Iporpamm rnocpeactBoM AO «Otbackl banky. Jlns pemieHus 3Toi 3aj1auu MOTYT OBITh
MIpHUBJI€YeHB] AHTUMOHOMNIOJIBHBIN KoMHuTeT Pecrybnukn KazaxcTaHn, MecTHbIE HCIIOTHUTEIbHBIE OPTaHBbl.

[IpennoxeHHbIe MEPONIPUATHS, HA HAII B3TJIS1, IOMOTYT IOCIIEI0BATEILHO OPraHN30BaTh POIIECC CTPOU-
TEeNbCTBA )KUJIbS OT MPOEKTA JI0 CAAYHU B HKCILTyaTallHIo, CIeIaTh MPOIlecC CTPOUTEIHCTBA Ooiee IPO3pavyHbIM
W TIOHSTHBIM JIJISl OOLIECTBEHHOCTH, UCKIIFOUNTh HEraTHBHBIE MOMEHTHI, CBSI3aHHbBIE C HEI0OOPOCOBECTHBIMU
3aCTPOUILIMKAMH.

MHNOJIYYEHHBIE PE3YJIbTATHBI (BBIBO/IbI)

[IpoBenéunoe aBTOpaMu HCCIEIOBAHUE MTOKA3AJI0, YTO PHIHOK KUJIUIIIHOTO CTpouTenbeTBa A0 2020 roga
pa3BuUBaJICS cTaOMILHO. ["0CYy1apCTBO BBIMOJHSET POJIb peryiisitopa chepbl PyHKIMOHUPOBAHUS PhIHKA YKH-
JIOW HEJBMKMMOCTH. TPEHIOBBIN aHaA/IM3 OOIIEH IUIOIIA M BBEACHHBIX B SKCILIYaTAI[UIO KHIJIBIX 3JaHUH U
[IEH Ha TIEPBUYHOE ¥ BTOPUIHOE OJIArOYCTPOCHHOE JKIIIBE TTOKa3all, uTo nocie 2023 roga MOXKET BO3HUKHYTh
CHIKCHHUE TEMIIOB U 00BEMOB CIa4H JKUJIOW HEIABIKMMOCTH B DKCIUTyaTaIUIo, B TO BpeMs, KaK IIEHbI Ha HEe
OyJlyT MOCTEIEHHO IMOBBIIAThCS. B KpaTKOCPOUYHOMN MEPCIIEKTUBE TaKas CUTYallUs MOXKET IPUBECTH K Je-
(UIUTY Ha KAYECTBEHHOE JKUJIbE, IIOCTPOCHHOE OJIarOHAICKHBIMH 3aCTPOUIIMKAMHU, U O0YCIOBUT MPOJIAXKY
MEHEe KaueCTBEHHOI'O JKWIIbsl. ['0Cy1apCTBY BaXXHO OyJIET HE JIONYCTUTh BOZHUKHOBEHUSI JCPUIIMTA HA HKH-
JIbe, B IPOTUBHOM CITydae, MPUPOCT IIEH MOXKET IPEBBICUTh MPUPOCT HAKOTUICHUA HACEIICHUS U KOJTUIECTBO
HYKTAIOIIHUXCS B KUJIbE TIOBLICUTCS.

[Tosaraem, uTo ciielyeT oOpaTUTh BHUMAaHHE HAa OPTraHU3ALMIO MPOIECCa CTPOUTEIILCTBA B IEJIOM, CO-
BEPIICHCTBOBAHIE HOPMATHBHO-IIPABOBOM 0a3bl M TOCYJAapCTBEHHBIX CTaHIAPTOB U HOPMATHUBOB B 00JACTH
CTPOUTEILCTBA, HAIIPABJICHHBIX HA TIPUMEHEHHE COBPEMEHHBIX TEXHOJOTHH C IeJIbI0 00ECIICUCHHS KaueCcTBa
CTpOUTENLCTBA. TpedyeT CBOCH peann3auy ConranabHas MOTUTHKA, MOHUTOPUHT IIEH CTPOUTEIHHBIX MaTePH-
aJI0B, COIIOCTABJICHHE MIPEAIaraéMbIX 1IeH HEIBIDKUMOCTH € T0X0oJaMu HaceneHus. Kpaline BaxkHa MOAIEPIKKa
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COLIMAJIBHO YSI3BUMBIX CIIOEB HACEJICHHS, K KOTOPBIM OTHOCSTCS JIMIA C OTPAaHUYEHHBIMU BO3MOKHOCTSMH,
MHOTOJICTHBIE M HETIOJIHbIE CEMbH, CEMbH, TIOTEPSBIINE KOPMUIIBLIA, YTO 00YCIaBINBAET HEOOXOJUMOCTD TI0-
BBIIIEHUS POJIM TOCYAapCTBa B MOJIEPKKE CTpOUTEIbHON oTpacinu Ka3zaxcraHa.
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STATE SUPPORT FOR HOUSING CONSTRUCTION IN THE REPUBLIC
OF KAZAKHSTAN: PROBLEMS AND PROSPECTS

Yu. V. Fedyarova'", A. M. Rakhmetova!
'Karaganda University of Kazpotrebsoyuz, Karaganda, Republic of Kazakhstan

ABSTRACT

The purpose of the study based on the analysis of current trends in the development of housing construction
and the assessment of the role of the state in this process, to identify existing problems and propose promising
ways to solve them in the Republic of Kazakhstan.

Methodology. The article uses such research methods as comparison, generalization, analysis and synthesis,
modeling (making a trend forecast).

Originality / value of the research. The results of the assessment of the development of the housing market
in the Republic of Kazakhstan over the past 18 years allowed us to identify current limitations and problems
in its development, including on the basis of the forecast of the development of the housing market until 2025
in order to develop appropriate recommendations for their solution.

Findings. According to the results of the study, the process of housing construction development from
2003 to 2020 in Kazakhstan was carried out mainly thanks to state financial support. The results of the trend
analysis for the period from 2020 to 2025 showed that the peak of commissioning of residential buildings
put into operation will be observed in 2023, and housing prices will increase. In this regard, the authors have
proposed recommendations for solving such problems as reducing the level of corruption in the system of
distribution of tender purchases, in the process of adoption and commissioning of the housing stock, as well
as in the distribution of housing, the closedness of general plans of settlements to the population, insufficient
quality of housing and others.

Keywords: housing construction, state support, housing, construction.
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KA3AKCTAH PECIIYBJIUKACBIHJIAFBI TYPFBIH YI KYPBLIBICHIH
MEMJIEKETTIK KOJIJAY: MOCEJIEJIEPI MEH IEPCIIEKTUBACbI

TO. B. ®easiponal”, A. M. PaxmeroBa!
'Kastyreiyonarsr Kaparanms! yausepcureti, Kaparamnsl, Kazakcran Pecry0amkacer

AHJATIIA

3epmmey maxcamol — TYPFBIH Y KYPBUIBICHIH JTaMBITy CaJIaChIHAAFEI Ka3ipri 3aMaHFbl YPAICTEPI Tanmay
JKOHE OCHI yIepicTeri MEMJICKETTIH PoJIiH Oaranay HETi3iHae Ka3ipri mpoldiieManapabl aHBIKTAY KOHE OJIapabl
Kazakcran PecrryOnmkacsiHaa menry 1iH IepCueKTHBAIBIK OaFbITTapbIH YCHIHY.

9oichamacel: Makajiaga CaNBICTRIPY, JKAIIBLUIAY, TAAAY JKOHE CHHTE3ICY, MOACIbILY (TPEHATIK O0InKaM
)Kacay) CHAKTBI 3epTTEY 9ICTEPi KOMTaHBIIFAH.

3epmmeyoin bipezetiniei / Kynowiivizol. Kazakctan PecmyOmukachIHAAFbl TYPFBIH Y HAPBIFBIHBIH COHFBI
18 *KbpUTHaFEl TaMybIH Oarayiay HOTFDKeJIepi OHBI TaMBITYIaFbl Ka3ipTi 3aMaHFbI MIEKTEeYIIep MEH Mocemeepi,
OHBIH iMTiHAE, OJapabl MISNTy CalachlHAA THICTI YCHIHBIMAAP 93ipJiey MaKCAThIHIA TYPFBIH YA KYPBIIBICHI
HapwIFRIHBIH 2025 KbUTFa TEeHiHT1 JaMy OOJKaMBbl HETI31H/Ie aHBIKTayFa MYMKIHIIK OepIi.

3epmmey nomuoicenepi. JXyprizinren 3epTTey HOTHXKenepi kepceTkeHnel, Kazakcranma 2003 xpuinaH
Oactanm 2020 XpUTFa JCHIH TYPFBIH YW KYPBUIBICHIH JaMBITy TPOIECi HETi3iHEH MEMIICKETTIK KapiKBIIBIK
KOJIAYIBIH apKachlHaa xy3ere achipeuiabl. 2020 xeutman 6actam 2025 KbpUTFa AeHiHTI KE3€HIET1 TCHICHIIN-
STHBI TaJIIayIbIH HOTIKEIEepl KOPCETKEHIeH, malnananyra OepiireH TYPFBIH YiJiepai maigananyra OepymaiH
mrerHBI 2023 SKBITRI OaiiKamampl, all TYPFBIH Y Oarackl keTepineni. OcbiFad 0aiIaHbBICTRI aBTOPJIAp TCHACPITIK
CaTBIIT aTyI6I 061y JKYHEeCiHAeT], TYPFBIH Y KOPBIH KaObITIAY XKoHE MainananyFra Oepy mporecinae, CoOHIak-
aK TYPFBIH Yiai Oeiry Ke3iHjaeri chibaiiac >KeMKOPIBIK MEHTCHiH TOMEHIETY CHUAKTHI MOCEIIEIepal MenTyTre
YCBHIHBICTap Oep/Ii, TYPFRIHIAPFA apHATIFaH eIJll MeKEHAESPIiH 0ac )KocrapiapbIHbIH KaOBIK O0TYbI, TYPFBIH Vi
CaIachIHBIH JKETKITIKCI3Ir %KoHe OacKalapsl.

Tytiin co30ep. TYPFBIH VI KYPBUTBICHI, MEMJIEKETTIK KOJIZIAY, TYPFBIH Vi, KYPBUIBIC.
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noaxoJAbl K UBSMEHEHUIO BU3HEC-MOJEJIN ITYTEM
MPUMEHEHUSA IA®POBBIX TEXHOJIOT UH

T. Baiirapun
Anmatel MeremxmenT YauBepeuteT, Hyp-Cynran, Pecrryonuka Kazaxcran

AHHOTALIMA

Llenv uccneooganus — pacKphITHE CYINTHOCTHBIX CTUMYJIOB IH(POBOW TpaHCHOpPMAIMH TPaIHIIHOHHBIX
Om3Hec-MoieNell B COBPEMEHHBIX YCIOBHUSAX Pa3BUTHS MUPOBOI AIKOHOMHUKHU M (hOpMHUpPOBaHWE MOJIENH H(D-
pOBO¥ TpaHC(hHOPMAIIMH TOPTOBOH JIEATEIHFHOCTH KOMITAHUH.

Memooonozus uccredooganus. B ocHOBe HaydHOU pabOTHI JIEKHAT METOJ TEOPETHUECKOTO aHaJN3a MCCIIe-
JIOBAaHUH COBPEMECHHBIX aBTOPOB OTHOCHTEIHLHO 0COOCHHOCTEH B cdepe MudpoBoii TpanchopManuu OU3Hec-
MoOZeJIel KOMITaHU.

Opueunanvnocms / yeHHocms ucciedosanus. OTpeneneHbl IIeHHOCTHBIE OPHEHTHPBI U MPEINOCHUTKA K
nudpoBoit TpanchopManuu OU3HEC-MOJIENEH TOPTOBBIX OpraHW3anwii. BBIACTEHB MPEUMYIIEeCTBA JaHHON
TparcpopManry B CHCTEME JTOJITOCPOYHOTO TUIAHUPOBAHUS U YIIPABICHNS OPTaHU3aINEH.

Pezynomamur uccredosanus. OnpenencHa 1 yrouHeHa 0a3oBas Ou3Hec-Moenb U(poBoit TpaHnchopma-
nuu. Omnpesenena cnenupuKanus KI0YeBbIX KOMIOHEHT OU3HEC-MOJIEIA OPTaHU3aIliN B YCIOBUAX ITUDPO-
BOH TpaHC(HOPMAITUU OTIEPAITHOHHON JIeATEITHHOCTH.

Krrouesvle crnosa: nudposuzanus, nudposas TpanchopMmalius, Ou3Hec-Mo1eIhb, ON3HEeC-TIPOoIIece.

BBEJEHUE

3HaYCHHE HAYYHOW CTAThH SIBIISETCS BKHBIM B CUCTEME ONpPENIEIICHHs IPUOPUTETOB Pa3BUTHS MANbBIX U
cpenHuX npeanpuatuii Kazaxcrana B COBpeMEHHbBIX YCIOBUSIX Pa3BUTHSI MUPOBOW SKOHOMUKH.

BakHOCTH MaHHOW HAYIHOU pabOTHI MPOSBIISETCS B paMKaX HEOOX0AMMOCTH TU(pOBOH TpaHchHopMaITiu
OM3Hec-MoJieNel 0TeYeCTBEHHBIX MPEIPUSTHI B LIEJIAX MOBBIIICHHUS KOHKYPEHTOCIIOCOOHOCTH X03SHCTBYIO-
mHX cyOBEKTOB B YACTHOCTH M SKOHOMUKH Ka3zaxcTaHa B IEIOM.

OxugaeMpIM pe3yIbTaTOM pabOTH ABIISIETCS POPMUPOBAHKE MOJIETH ITUGPOBOH TpaHC(HOPMAITHHA TOPTO-
BOM JIATEIEHOCTH KOMITAHUH.

Hudposas TpanchopManus MHPOBOTO SKOHOMHUYECKOTO IPOCTPAHCTBA TEHEPUPYET HEOOXOIUMOCTH
aJIATHBHOCTH OTEYECTBEHHOTO OM3HECa K peaHsM IPOIECCHOTO Pa3BHTHUS MUPOBOM dKOHOMUKH [1] ¢ 1e-
JIBI0 00ECTICUEeHHMSI TOJDKHOTO YPOBHS KOHKYPEHTOCTIOCOOHOCTH [2] 1 3 (HEeKTUBHOCTH (GUHAHCOBO-DKOHOMH-
YECKOH JeSITeNbHOCTH [3], 4TO M 00yCITaBIMBACT aKTYaTbHOCTh TEMATHKH TaHHOTO HAyYHOTO MCCIICIOBAHUS.

HNudopmarmonHyro 6a3y paboThl COCTABISIFOT HAYYHBIE TPYIbl COBPEMEHHBIX YUEHBIX-OKOHOMHUCTOB. Tak
BOIpOcaM TpaHchopMaIuy OM3Heca MOJI BIUSHUEM IH(QPOBU3AIMH MHUPOBOTO SKOHOMHYECKOTO MPOCTPaH-
CTBa TOCBSAIIEHBI HaydHBIe paboTel ['apudymimHa b. M., 3a6pukosoit B. B., Kynouera I11. O., ITanduno-
Boii E. E., ITormosa U. B., Cre6miox U. 1O.

Bormpocs! tudpoBoii TpanchopMaIiyu Ou3HEC-MOIEIEeH X03IHCTBYIONETO CyOheKTa B CBOMX HAYYHBIX pa-
0oTax OCBeIaJId TaKue yaeHble, kak Mpoukosckuit H. C., JIsanay 1O. B., [Tymxun U. C., ®enocumona M. A.,
Omudupos A. B., Makosetiuyk K. A., [Terpenko C. A.

3apyOekHBIH OMBIT IUGPOBOK TpaHchopMauu OM3HEC-MOJETIEH pacKphIBacTCS B HAYYHBIX TPYIax
Takux ydeHbx, kak Cemepamaa C. A., Commuaa WM. B., Ismail H., Urbach N., Schwertner K., Nwaiwu F.,
Bordi L.
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OCHOBHASA YACTH UCCJIEAOBAHUS

Hudposas Tpanchopmanus Or3Heca SBISIETCS HEOTHEMIIEMBIM DIIEMEHTOM JBOJOIIMOHHBIX MPOIECCOB B
CHUCTEME MEXTyHApOIHOTO SKOHOMHYECKOTO TIpocTpaHcTBa [4-6]. CTpeMuTeIpHOE Pa3BUTHE TEXHOJIOTHH, a
TaK)Xe €MKOCTHBIE MpoIiecchl B cepe riodanu3aiuy MEPOBOH SKOHOMHUKH CTUMYJIHPYIOT TPEICTaBHTENCH
TPaJNIIMOHHOTO OM3HECa TpaHCHOPMHUPOBATH CBOIO JESITEILHOCTh B COOTBETCTBHH C COBPEMEHHBIMHU (TTH(-
POBBIMH) peaTHsIMHU phIHKA [7-8].

Ko Bcemy mpouemy cieyer mOHUMATh, 4To IUGPOBU3aIHs OU3HEC-TIPOIIECCOB B COBPEMEHHBIX PEaTHSIX
SIBJIIETCSI HEOTHEMIIEMBIM DJIEMEHTOB KOHKYPEHTHBIX TpenMyIecTB koMmmanun [9-10]. B paMkax mudpoBoit
TpaHcHOpPMaIUH KOMIIAHHS MOXKET PACIIUPUTH CTETIEHh CBOETO BIIMSHUS, COKPATHUTh TPAIUIIMOHHBIC H3JIEP-
JKKH W/WITH YBEIMYUTH COBOKYITHYIO BRIPYUKY M YHCTYIO TIPUOBLTH OT OCHOBHOM aesitensHOCTH [11-12].

B paMkax npeIMeTHOro pacKphITHS TEMATUKU TAHHOTO HAYYHOTO MCCIIEI0BAHNS TPOU3BENAEM PACKPHITHE
W aHaJIM3 WHCTPYMEHTAPHS TIOJXO0/I0B ITUPPOBOI TpaHChHOopMaLIUU OU3HEC-MOJICTTH HA MAKPOIKOHOMHYECKOM
yposHe (Tabmmma 1).

Tabmnmma 1 — [Moxxoxs! udpoBoit TpaHchopMaIuyl OM3HEC-MOIETH Ha MAKPOIKOHOMUIECKOM YPOBHE

TTonxon IIpoueccHsrii OtpacneBoit Texnomornueckum
1. Tpaucdep texuomnoruit | 1.CucTeMbl MPOU3BOACTBA U JOCTABKH 1.UnTepHeT-Bemiei
2.Koonepanust  orpacineit | 2. YMHBIE CUCTEMBI 100BIYH PECYPCOB 2.1{udpoBoe mpoekTHpoBaHHE
= 9KOHOMMKH 3.1udpossie Gpadbpuku, yMHOE MPOU3BOJCTBO 3.KBaHTOBBIE TEXHOJIOTUH
=3 3.udposoii Tpancmopt | 4.becMUIOTHBII TPaHCTIOPT 4.bonblye 1aHHbIC
& o o
z 4. YMHBI Mara3ut 5.udposoit ropox 5.PoGororexHuka
=3 WnTepHer-Benei 6.1 udpoBbie HUHAHCOBBIC TEXHOIOTHU 6.CeHcopbl, TaTYUKU
oy 7.9-Toprosist 7.AanTUBHBIE TEXHOJIOTHH
Qo
é- 8.2-o6pa3oBanue 8.00nayHble TEXHOJIOTHH
9.CynepKOMITBIOTEPHI
[Ipumeyanne — cocTaBIeHO aBTOPOM Ha OCHOBE HCTOYHHKA [13]

Kak MOXHO yBHIET U3 BHILICTIPUBEICHHON Ta0IHUIIBI, B COBPEMEHHBIX PEANUAX BBIICISIOT TPU KIFOUEBBIX
mojxona B pamkax 1udposoii Tpanchopmanyn OU3HEC-MOAETH Ha MaKpOIKOHOMHUYECKOM YpoBHE. B To ke
BpeMsi He00X0IMMO TIOHMMATh, YTO JaHHas KilacCu(UKAIM 1 MHCTPYMEHTapUi B OOJIbIIIeH CTENIeH! aJanTu-
POBaHBI MO OU3HEC-MOAECIL OTPACH (Chepbl IKOHOMHUKH).

[poneccHpiit mogxon B chepe mudporoii TpanchopMaiuu OU3HEC-MOJIEH paccMaTpuBaeT UGPOBU3a-
LU0, KAK COBOKYITHOCTH OT/ICIBHO B3SITBIX BBICOKOTEXHOJOTHYECKUX MPOIECCOB, KOTOPBIE OMOCPEIOBAHHO
WA B KOMIUIEKCE MOTYT OBITh UCIIOJIb30BaHbI B IPOIIECCE OCHOBHOM JESTEIBHOCTH KOMIIAHNH.

B TO ke BpeMs TEXHOJNOTMYECKHH TIOAXOJ IpearoiaraeT OU(POBU3AINI0 OWU3HEC-MOJNENIN HC-
KIIOYHTENIFHO B paMKaxX BHEAPEHHs HOBBIX HU(MPOBBIX TEXHOJNOTH. B CcBOIO ovepens oTpacieBoi
MOJX0M paccMmarpuBaeT IHMQpoBU3anKMi0 OW3HEC-MOJENH, KaK COBOKYIHOCTb WHCTPYMEHTOB, 3Ha-
HUI u yMeHHMH 1HM(POBOA SKOHOMHKH B paMKaX OONIHOCTH CYOBEKTOB 3KOHOMHYECKOW JesATelNlb-
HOCTH. PaccMoTpuM KiIroueBble TOAXONBI LU(PPOBOH TpaHcopManmu OW3HEC-MOAETH KOMIIaHUU
(Tabnuua 2).

Kak MOXHO yBUIIETh U3 BBIIICTIPUBEICHHON TaOIUIBI B COBPEMEHHBIX peallusiX pa3BUTHI MHPOBOH KO-
HOMUKH BBIICIISIFOT TPH KITFOUEBBIX 1Mox0a B cdepe mudpoBoii Tpancopmaryin OU3HeC-MOJIeN I KOMIIAHUH:

- MPOU3BOJCTBEHHBIN — MpenonaracT HuppoBU3ALNI0 OU3HEC-TIPOLIECCOB B chepe MPOU3BOACTBA U J0-
CTaBKHM TOBAPHOW NMPOIYKIIUH TPOU3BOAUMON KOMITAHUEH;

- KOMMEpPYECKUH — Ipeanoaraet udpoBu3aIui OU3HEC-TIPOLIECCOB B chepe peain3aluy TOBApHO mpo-
JlyKITAH;

- yIpaBJIeHYeCKUH — mpernonaraeT udgpoBru3anuo OU3HEC-TIPOIecCcOB B chepe aBTOMaTH3AINN B3aUMO-
JICUCTBUS MEXKIY MOJUMHEHHBIMU M MEHEIDKEPaMH, & TAKIKE MOBBIIICHHSI CKOPOCTH MPUHSATHS PEIICHUH.
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Ta6nua 2 — KitroueBble moaxo/s! U poBoii TpaHchopMalinu On3HeCc-MOoJIeNIi KOMITaHUH

[oaxon busnec-monens [loncuctems! 6uzHEC-MO- Ludposblie TeXHONOTHH
Jenu

= 1. OTka3 oT NoCpeIHUKOB 1. duzaitn 1. JlononHeHHast peajbHOCTh
E 2. [ipoGnenne 2. Coipbe u komiutekTyromue | 2. Tonorpaduueckue naTepdeics
§ 3. ®panmmuza TIPOJTYKThI 3. 3D-neuars
5 4. JInzunr 3. [Ipouecc npousBoacTaa 4. PegaktupoBanue reHoma
§ 5. Kacromusanus 5. dpanmuza o1HOro IHLa
2 6. MckyccTBEHHBIA MHTEILIEKT
o
="
=

1. Xomakparus 1. OpranuzaunoHHas cTpyk- | 1. TeXHOIOrHH COBMECTHOTO IOJIb30BaHUS U yIPaB-
= 2. [NapTununaropHoe OIOIKETH- | Typa KOMIIAHUN JIeHUs (LIEPUHT 9KOHOMHKA)
g poBaHue 2. ®uHaHCHpOBaHUE 2. BBezeHue ropr30HTANIBHOM CTPYKTYpBI KpayadaH-
] 3. Kpayncopcunr 3. Cnocob pacnpenenenust | AMHT Wik GaHgpai3uHr
E 4. [TapTHepckue OromKeTa 1 yyera 3. MexaHu3Mbl NapTULUIATOPHOTO OIOKETHPOBA-
E 5. IIporpammsl HuUs
E 6. Low-touch 4. briok4eiiH
)

1. MapkeTmeiic 1. Pexitama 1. UnaTepeHt

2. Omara no ¢akty ucmonn3o- | 2. IlpenocraBnenne ymoO- | 2. ConnanbHbIE CETH
= BaHHS HBIX CEPBHCOB 3. OnnaiH-1aTPOPMBI
g 3. «bpursa u ne3Bue» 3. IlpuBneuenue kaueHTOB |4. CHCTEMBI HABUTAIIUN
o 4. opmucka Ha OCHOBE M3yUYCHHS UX TCHU- | 5. TexHomoruu MoOMIEHOH paboTh
§‘ 5. OOpaTHBIi ayKIIHOH XOTHUTIA 6. OHJalH-TIIaTeKU
z 7. Big Data
> 8. MexaHU3MBI yaneHHOH nAeHTH()UKAIN

[IpumeuaHnue — coCTaBIEHO aBTOPOM HA OCHOBE UCTOUHMKA [14]

Taxoke Hapsdy ¢ JaHHBIMU MTOJXOAaMHU MOXHO BBIICJIMTH YETBEPTHIH Moaxol B cdepe nudpoBoii TpaHc-
(opmanmu OnuzHEC-MOJIENIN KOMIIAHIH — KOMIUIEKCHBIN OAX01. JJaHHBIH MOAX0A MpeanoiaraeT KOMIJIEKCHOE
HCTIONBb30BaHKE BHILICTIPUBECHHBIX TOAX00B B paMKax BceoOmel nndpoBu3auy OM3HEC-POLECCOB KOM-
nannd. Heo0xoaumMo NoHUMATh, YTO MOTOOHBIE TOAXO0ABI HCHONB3YIOT BEHICOKOTEXHOJIIOTHUECKUE KOMITAHUH.

Ha ceronusmnmii neHs HanOosee HIMPOKOe PacHpOCTPaHEHHE MOTYUHII MOAX01 LM(PPOBOH KOMMEPLHAIH-
3alUH TPAJULUOHHBIX OM3HEC-MOAEIel TOPrOBbIX KOMIAHUH (IPEATPHATHI).

Pa3Butne npoueccos B cpeze Internet, a Takke monmymsipru3anys COUUANBHBIX ceTel M KoHUenuy Interneta
BEIIEH, BEICTYIWIIN CTUMYJIOM Pa3BUTHs OHJIAIH TOPrOBIIH, TEMIIBI POCTa KOTOPOU Ha CETOAHALIHUN JEHb HE
TOJIBKO BBIIIE TEMIIOB POCTa TPAAULMOHHOIN TOPTOBIIM, HO U Ha JOJIO OHJIAMH MPOAaX MPUXOAUTCS OOJbILas
J0JIsI B CTPaHax ¢ pa3BUTON SKOHOMHUKOW M OOJBIIMHCTBE CTPaH C Pa3BUBAIOLICHCS SKOHOMHUKOM.

PaccmoTpum 6a3oByto 6u3Hec-Monens HUQPoBoil TpaHCchHOpMAaLIMU KOMIIAHUU B PaMKaxX B3aUMOJCHCTBUS
C KIIFOUEBBIMHU CTEUKXOJIepaMu (KIMEHTHI, TapTHEPHL, TOAPSITYNKH, TOCTABILIUKH, (PMHAHCOBBIE IOCPEIHUKH,
IUTaTEKHBIE arperaTopsl), AJIsl 4eT0 BOCIIONbB3yEeMCsl HIXKeTIpUBeIeHHON cxeMol (PucyHok 2).

Brunenpusenennas basoBas 6usHec-monens nupoBol TpaHCPOPMALMM KOMIAHWU B paMKax B3auMO-
JIEHCTBHS C KIIOYEBBIMU CTEMKXOJIIEpaMU Ha OCHOBE KOMMEPUYECKOTO MOAXO0/a MPEANONaraeT ciaeayromne
HU3MEHEHUS! 1 0COOEHHOCTH OM3HEC-TIPOIIECCOB OTHOCUTENIBHO TPaIUIIMOHHON MOJETN KOMIIaHUH:

— CHHDKAeTCs! YUCICHHOCTh TIEPCOHANIa U KaK UTOT YMEHBILIAIOTCS U3AEPKKU Ha (OHA OIJIaThl TPYAa;

— COKpalaeTcs MIouaas> OCHOBHBIX (DOHIIOB, YTO CHIKAET YPOBEHb U3AEPIKEK Ha UX COJCpIKaHUE;

— YBEJMYHUBAIOTCS 3aTPaThl HA HHTEPHET-MapKETHHT Ha IIEPBOHAYAIEHOM 3TaIle;

— YBEJIMYMBAETCS 0XBAT MOTpeOUTENCH 3a CUET EMKOW BOBJICUCHHOCTH MOTpeOuTeNei B cpeny Internet;

— YBEJIMYHMBAETCS CKOPOCTh IEHEKHOTO MPUTOKA, 33 CYET UCTIONIB30BAHUS IU(POBBIX IUTATEKHBIX CUCTEM;

— YBEJIMYHMBAETCS yPOBEHB YAOBJIETBOPEHHOCTH KIMEHTOB 3a c4eT Au(PepeHINaH METOIOB PACYETOB U
METOJIOB IOCTaBKH;

— YIpoIIaeTcs MeXaHU3M BEACHUS! KOHKYPEHTHOW OOPHOBI.
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Bak-opuc komnanun — ITocTraBmukn
byxranrep
OnaiiH KOHCYJIBTAaHT N Cknabl
Menemkep 1o npogaxam
AMHUHHCTpATOP
N WHTepHeT-MapkeTosior
Cayx0a 10cTaBKu
CVYBJl kommaHum
A A
\ 4
[oxymarens 1
\4
Cpejia INTERNET Hokynarens 2
A 4

Iloxynarens N

A 4 A 4 A 4

DpoHT-0(prCc KOMIAHUT

y A 4

Bank KiueHT
Karainor ToBapos a JIACHTa

Burpuna ToBapos I

Ornucanue TOBapoOB

IInarexHas cucrema

MexaHn3M aBTOMaTHYECKOM

TTOKYTIKH
MexaHu3M pe3epBUPOBAHUS
MexaHu3M JOCTaBKH BaHK KOMIAHHU

Pucynok 1 — bazoBas 6u3Hec-Mozens HupoBoil TpanchopMaluy KOMIaHUU

B paMKax B3aMMOJICUCTBUA C KJIIFOUEBBIMU CTEUKXOJIJIEPAMHU
[Ipumeuanue — cocTaBiIeHO aBTOPOM Ha OCHOBE UCTOUHMKA [15]

B 10 ke Bpemst Hapsay ¢ OJaronpusATHEIMH (aKTOPaMH CIIEAYET M BBIACIUTE ONPEIEIEHHYIO Mpobaema-
TUKY JaHHBIX IIPOLIECCOB!

— JIOCTYIHOCTH MH(OpMAIHH 715l KOHKYPEHTOB B paMKaX I[eHbI U TOBAPHOT'O aCCOPTHMEHTA;

— HEO0OXOMMOCTh MPUBJICUCHHUSI CIICIIUAIMCTOB B cepe mudpoBU3aluy OU3HECA;

— JIOTIOJTHUTEBHBIE CTAPTOBBIE U3AEPKKY B paMKax IU(POBU3AIMH OM3HEC-TIPOIIECCOB.

B xoHTEKCTE MPEAMETHOI'O paCKPBLITHUA TEMATUKU JAHHOI'0 HAYYHOT'O UCCIICJOBAHUA OCYIIECTBUM PACKPLI-
THE U aHAJTU3 KJIFOUEBHIX KOMIIOHCHT OM3HEC-MO/ICIN 3JICKTPOHHON TOPTOBJIH B paMKax nu(poBoi Tpancdop-
Maluy TOProBO-KOMMEPYECKUX ITPOLCCCOB COBpeMeHHOﬁ KOMIIaHWH, OJId 4€TO BOCIIOJIB3yEeMCs HUKCTIPUBEC-
JeHHOM cxeMoit (PucyHok 2).
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I/I311ep>mm HCHHOCTHOC npeajiokeHue

3arpatel Ha peKIaMy [Ty6nuaaOCTD

3aTpathl Ha IEPCOHAT Huskas cebGecronmMocTb

Caiit Bo3MoxkHOCTE CpaBHEHHUS C
aHajoram# (110 TICHE,
CpOKaM JIOCTaBKH)

KoMMmyHUKalmoHHbIE
3aTpaThl

[Iupoxkuil oxBaT peIHKa
(ipu ycioBuu
3 PEeKTUBHOM peKIamMbl)

3arpatsl Ha
a/IMUHUCTPUPOBAHUE

busnec-moaenan undposoii
TpaHncdopmManuu TOProBoi
JAesiTeJIbHOCTH KOMIIAHUU

IMoToku
MOCTYILIEHUsI

Jloxom MmoxkeT
obecreynBaThCs
MHOKECTBOM
UCTOYHUKOB
MOHETHU3ALIH

B3aumooTHo1IEeHUE ¢
KJIMCHTAMH

B BuptyasbHOii cetu BcTpeya
MIPOUCXOUT MEXKTY
aBaTapaMH, YTO MOJKET
MOPOXKJATh ONpe/Ie/ICHHbIC
poOJIeMBI B YacTh
CHOCOOHOCTH MOJICPIKUBATD

Kanansl cObITa

CerMeHThI
[IeJICBOI
ayIUTOPUH B
COIMAIBHBIX
CeTsIX U Ha
ANIEKTPOHHBIX
TUTOIIAKaX

JA0BEpuec

Pucynok 2 — KoMnoHeHTHI OM3HEC-MOIETH JIEKTPOHHON TOPTOBIH B BUPTYaIbHBIX
coo01IecTBax C BbIIEIEHUEM CIEHU(PUKH KOMIOHEHT

IIpumeyanue — cocTaBIE€HO aBTOPOM HA OCHOBE UCTOUHMKA [15]

B nenom Heo0X0AMMO MOHMMATh, YTO KIFOUEBBIMU TPaHCPOPMAMOHHBIMHA U3MEeHEHHs B cdepe mmdpo-
BH3alMK OM3HEC-MO/IEIH KOMIIAHIH B paMKaX KOMMEPUYECKOT0 MOIX0Aa KOMIIAHHUH SIBIISIOTCS CIIETYOIIHE:

— TpaHcGopManus KaHaua Npojax. B paMkax TpaauLMOHHON MOJENIH UCIOIb3yeTCsl CUCTEMa pealn3a-
UM TOBApOB B PaMKax CTAllMOHAPHBIX MPEACTABUTENBCTB KOMITAHUH B TO K€ BPEMs B YCIOBHIX HUPPOBOH
TpaHCOPMAaMK KIIOUYEBBHIMU KaHaJaM{ TPOJAXK SBIAIOTCS OHJIAHH IMPEJCTaBUTEIhCTBA KOMIIAHHU (CalT
KOMITaHUH, TIPEACTABUTEIbCTBA B COLIMATIBHBIX CETAX, JOCKH MPOAAXK, CETeBbIe HHTEPHE-Mara3uHbl U Mpovne
puTeiinepsr);

— Tpanchopmanus u auddepeHnranus METOAO0B MOMYyYeHHs OIUIaThl. B paMkax TpaaWIMOHHON Moaenu
3a4acTyl0 MCIONB3YIOTCS HAIUYHBIA METOJ OIUIATHl B TO BPEMs, KaK B paMKax HU(POBOH TpaHchopManuu
OM3HEC-MOJIENN HCIIONB3YIOTCSl OECKOHTAKTHBIE METO/IBI OTUIATHI, YTO CHU)KAET PUCKU M BPEMS TepeMeIeHHsI
CPENCTB U3 KAaCChl HA PACUETHBIIN CUET.
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HeoGxomumo otMeTHTh, 4To 1dpoBas TpaHchopMals OU3HEC-MOJIENIN B paMKaX KOMMEPUECKOTO IO
X0J1a TMO3BOJIIET AOCTHYB ONPENEICHHBIX KOHKYPEHTHBIX IPEUMYILECTB, KOTOPBIE MTPOSABIISIOTCS B paMKax:

— CHM)KEHHUS YPOBHSI U3/IEp’KEK KOMIIaHWH;

— YBEJIMYCHHS YPOBHS BBIPYUKHY;

— YBEJIMYEHHUS YPOBHS YUCTOH NPUOBLIH;

— YCKOPEHHSI TOPTOBBIX MIPOIIECCOB;

— HOBBILICHUS YPOBHS PEHTA0EIbHOCTHU AESTEILHOCTH;

— YBEJINYEHHS YPOBHS JIUKBUIHOCTH.

B 10 xe BpeMs nonHOLEHHas peann3anys nudpoBoi TpaHCHOpMay OU3HEC-MOAETH KOMIIAHUU B PaM-
Kax KOMIUIEKCHOTO MOJAX0/1a He SIBIISIETCS JOCTYIMHOM AJisi OONBIIMHCTBAa KOMITAHUI Majoro M cperHero Ous-
Heca B CBSI3M CO 3HAYUTEIHHBIMH 3aTPaTaMu C OJTHOW CTOPOHBI M OTPAHUYEHHOCTHIO CIIEIIHAIMCTOB Ha PHIHKE,
C IpYroi CTOPOHBI.

MHNOJYUYEHHBIE PE3YJIbTATHBI (BBIBO/IbI)

Kak uror qaHHOro Hay4HOTO MCCIEI0BaHMsI MOKHO CIIENaTh CIEAYIOIIUE BHIBOBIL:

1. Hudposas Tpanchopmaius IBiIseTCs] HEOTHEMIIEMBIM 3JIEMEHTOM KOHKYPEHTHBIX MPEUMYIIECTB KOM-
MaHUI Ha COBPEMEHHOM 3Tare Pa3BUTHI MUPOBOTO 3KOHOMHUYECKOTO IIpocTpaHcTBa. HeoboxomumocTts nudpo-
BOIi TparchopManyu OU3HEC-TPOLIECCOB KOMIIAHUU 00YCIIOBJICHA CTPEMUTEIbHBIM Pa3BUTHEM TEXHOJIOTHH, a
TaK)Ke EeMKOCTHBIMH TIpOIIeccaMy B cepe TIo0an3aiii MEPOBOH IKOHOMHKH.

2. B paMkax Makpo3KOHOMHYECKOW CpeAbl BBIIENSAIOT TP KIIOUEBBIX MOAX0Aa B cepe HuppoBH3aLUU
OM3HEC-MOJIETH: TIPOIIECCHBIN, TEXHOJIOTHYECKII U OTPacIeBOr. B To ke BpeMs Ha YpOBHE KOMITAHUH MOKHO
BBIJICJIUTH YETHIPE KIIFOUEBBIX NoAxoa B cdepe mudpoBuzaniy OU3HeC-MOAETN: KOMMEPUYECKUH, YIIpaBJeH-
YECKUH, TPOU3BOJICTBEHHBIN U KOMITJIEKCHBIM.

3. Cpenu KITFOYEBBIX MTPEUMYIECTB NU(POBOI TpaHchopMaIuy OM3HEC-MOIeTTH KOMIIAHUY CIIEAYET BhIIe-
JIMTh: CHUKEHUE U3JIEPKEK /WK TIOBBILICHUE YPOBHS COBOKYITHOW BBIPYYKH U YUCTOW MPUOBUIA KOMIIAHUH,
yIIydIlleHHe CUTyalnnd B chepe YpOBHS KOHKYPEHTOCIIOCOOHOCTH KOMITAaHWH, a TAaK)Ke TIOBHIIICHNE YPOBHSA
9KOHOMHYECKOH 3 (HEKTUBHOCTHU AEATEIBHOCTH IKOHOMUYECKOT0 CyObeKTa.

4. YTO4HEHHAas1 B paMKaxX JaHHOW paboThl Mojenb nuppoBoll TpaHchopMalMyd TOProBOH JEsITETBHOCTH
KOMITaHUH, MOXKET OBITh UCIOJIb30BaHa B c()epe MPaKTUIECKOH TpaHC(HOpMAINH IEATEITPHOCTH Ka3aXCKUX U
3apyOCKHBIX KOMITAHHH.

5. Ilpu 5TOM cnexyeT MOHUMATh, 9TO B YCIOBUSAX OTPaHUYCHHOCTH (PMHAHCOBBIX PECYPCOB U POCTa KOH-
KypeHIMH OOJIBIIMHCTBO KOMITAaHUK HE MOTY OCYIIECTBUTH MOJIHBIN Mepexo]] Ha U(POBYIO MOJENb BEACHUS
Om3Heca B CBSI3W CO 3HAYMTENILHBIMH 3aTpaTaMH C OJHOM CTOPOHBI M OTPAHMYEHHOCTHIO CIEIMAINCTOB Ha
PBIHKE, C IPYrOil CTOPOHBI.
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APPROACHES TO CHANGES IN BUSINESS-MODEL
BY APPLYING DIGITAL TECHNOLOGIES

T. Baigarin
Almaty Management University
Nur-Sultan, Republic of Kazakhstan

ABSTRACT

The purpose of the study is to disclosure of the essential incentives for digital transformation of traditional
business models in the modern conditions of the world economy development and to form a model of digital
transformation of the company's trading activities.

Methodology. The scientific work is based on the method of theoretical analysis of research by modern
authors regarding the features in the field of digital transformation of business models of companies.

Originality / value of the research. Values and prerequisites for digital transformation of business models
of trade organizations have been determined. The advantages of this transformation in the system of long-term
planning and management of the organization are highlighted.

Findings. The basic business model of digital transformation has been identified and refined. The
specification of the organization’s business model key components in the context of digital transformation of
operating activities has been determined.

Keywords: digitalization, digital transformation, business model, business process.

OUPPJIBIK TEXHOJOI'UAJIAPABI KOJIJIAHY APKbBILJIBI
BU3HEC-MOJEJIBAI O3T'EPTY TOCUIAEPI

T. Baiirapun
AnmMaTbel MeHeKMEHT Y HUBEpCHTETI,
Hyp-Cynran, Kazakcran PecriyOnukacht

AHIATIIA

3epmmey maxcamol — deMIIK SKOHOMHUKAHBIH Ka3ipri Jamy KaraalblHIa ASCTYPJi OM3HEC-MOJenbaep-
1 nudpIbIK TpaHCHOpMaIHsIaYIbIH MaHbBI3/bl bIHTAIAHABIPYJIAPHIH AHBIKTAY JKOHE KOMITAHUSHBIH cayja
KBI3METIHIH CaHJIbIK TPaHC(HOPMALIUACHIHBIH MOJCIIH KAJIBIITACTHIPY.

O0icHamacwl. FpUIBIMH )KYMBICTBHIH HET131H/1e KOMITaHMsUIapAbIH OM3HEC-MOIENbICPiH CaHIbIK TYPIICHAIPY
callaChIHJIAFbl ePEeKIIeTIKTepre KAaThICThI Ka3ipri aBTOPIIap/IbIH 3epTTEyJIepiH TEOPHSIIBIK TaIIay dJIiCi XKaThIp.

3epmmeyoiy  6Gipeeeiinici /  Kywovliwizvl. Cayna yHBIMIApPBIHBIH —OW3HEC-MOJENBICPIH  IH(PIIBIK
TpaHchopManUsIayIblH KYHIBUIBIK OaFaapiiapbl MEH alIFbIIIAPTTAPhl alKbIHIAIIbI. ¥ HBIMIIBI Y3aK MEp3iMIi
J)Kocrapiay xoHe 0acKapy JKyHeciHIe oChl TpaHC(HOPMAITUSHBIH apTHIKIIBUIBIKTAPBI aTar OTUIII.

3epmmey nomuocenepi. 1ludpnbik TpaHchOpMAalMAHBIH HETI3ri OM3HEC-MOJEI aHBIKTAIAbI JKOHE
HakThUIaHAbl. OnepanusiblK KbI3METTI HUQPIBIK TpaHchopMalusiiay JKargaiblHAa YHUBIMHBIH OHM3HEC-
MOJICJIIHIH HEri3ri KOMIIOHEHTTEPIHIH SPEKIIEIIIrT aHBIKTaJI/IBL.

Tytiin co30ep: 1MPprIaHIBIPpy, HUPPIBLIK TpaHcHopMalus, OU3HeC-MO/Ielb, OU3HEC-TPOoIIecC.
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AHAJIN3 IU®POBLIX IIJVIAT®OPM OBYUEHUSA YHUBEPCUTETOB:
OTEYECTBEHHBIN U 3APYBEKHBIIN ONBIT

A. CeiiToaTrkanosa', C. Mykan®’, C. TamenoBa'

"'Vuusepcuret Typan, Anmartsl, Pecriybnuka Kaszaxcran,
2 VuuBepcuret Hapxo3, Anmarsl, Pecniyonmka Kasaxcran

AHHOTALMSA

Lenv uccreoosanus. Ouenka Bo3zaerictus nangemuu COVID-19 Ha kadecTBo 00pa3oBaHUsl HA OCHOBE
HCCIICIOBAHUS BHEPEHHUSI TEXHOJOTHUH 3JIEKTPOHHOIO OOYYEHHUsS C MCIOJb30BaHHEM HU(POBBIX MIaTdopm
KaK B 3apyOeXHBIX, TaK U Ka3aXCTAaHCKUX YHUBEPCUTETAX.

Memooonozus. TlpobemMsbl, CBS3aHHBIE C OHJANHH-OOyYEeHHEM, U BO3MOXKHBIE PeIllIeHUs ObLTH BBISBIIC-
HbI HA OCHOBE PETPOCIEKTUBHOTO U CPABHUTEIHHOTO aHAIIM3a 3apyOCKHBIX M Ka3aXCTAHCKUX HAYYHBIX UC-
cienoBannii. [lonck Hay4HO# JIuTepaTyphl MPOBEJCH B KPYyHHbIX 0Oa3ax maHHbIX: ResearchGate, Springer,
ScienceDirect. B nporiecce nmoucka Obiia HaiizieHa 481 Hay4dHast CTaThsl, COOTBETCTBYIOIIAsl BBESJCHHBIM Iapa-
MeTpaM ITOUCKA. YUNUTHIBAsI KPUTECPUH BKITIOUCHIS W UCKITIOUCHMSI, OBLIIO OTcessHO 465 paboT, a ocTaBmInecs
16 HanpaByIeHBI HA AaHAJIU3.

Opuzunansrocms / yeHHocms ucciedosanus. Hapsamy c BeIsiBIeHHEM 0aphepOB BHEPEHUS JICKTPOHHO-
ro o0y4eHHsl, OIpeJIeIeHbl OCHOBHBIC —(akTopsl Bo BpeMs nangemun COVID-19, kotopbie Biusu Ha 3¢-
(beKTUBHOCTH 00pa30BaTEILHOrO IMpoliecca. B Xoje ucciaeoBaHus BISBICHO, YTO IUGPOBBIC IATPOPMBI
CO3/Ial0T YCTOMUYNBBIC KOHKYPEHTHBIC MPESUMYIIICCTBA U SIBJISSFOTCS OCHOBHBIM HHCTPYMEHTOM MOJICPHU3ALIUN
rporiecca 00ydIeHUsI.

Pesynomamer uccnedosanus. B pesynbprare UCCIENOBaHUS ONpeelieHbl Hanbosee 3HaunMbIe (PaKToOpEI,
CBSI3aHHBIC C YIIPABICHUEM TEXHOJIOTHUYECKUMU 3HAHUSIMU, & TAK)KE C YPOBHEM TOTOBHOCTH YHUBEPCUTETOB,
MPEeroAaBaTescii U CTYJCHTOB K BHEIPCHHIO SJICKTPOHHOTO O0YUYCHHS.

Kmouesvie crosa: COVID-19, nuudpoBoit MEHEDKMEHT, YHUBEPCUTETHI, JIMCTAHIIMOHHOE 00pa30BaHue.

BBEJEHUE

B snoxy rmobanm3anuu ¥ nupoBU3annd, MPOOIEMBI ¢ paCIPOCTPAHEHHEM U JIOCTYIIOM K 3HAHHSIM BCe
elIe COXPaHAIOTCS. AKTYyalIbHOCTh 3TOI'0 BOIIPOCA BO BpeMsl MaHAESMUHU MPOSIBUIIACH CILIE OCTPEE, UeM 0XKHIa-
J10¢h. D(PPeKTHUBHBIN OOMEH OIBITOM U HABBIKAMH HE FapaHTUPYETCsS OTPOMHBIM ITOTCHIIMATIOM MEXKCETEBBIX
CHCTEM U yCTPOUCTB. TEXHOIOTHH 3IIEKTPOHHOTO O0YYEHUs MPEACTABIAIOT COO0H XOPOIIYI0 BO3MOKHOCTh
COKpaTHUTh NU(PPOBON pa3priB U 0OecIeunTh O0JIee OBICTPBIC W BHICOKHE TCHACHITMHU pa3BUTHSI. HexoTopsie
YHUBEPCUTETHI U KOMITAHUU B HACTOSAIIEE BPEMsI HCTIIOIB3YIOT CUCTEMBI DJIEKTPOHHOTO 00Y4eHHs, 9TOOBI TIpe-
JIOCTaBUTh JACWCTBEHHOE PEIIICHUE; HECMOTPS Ha TO, YTO HEKOTOPBIEC MPOOIIEMEBI, CBSI3aHHBIE C AIIEKTPOHHBIM
00y4eHHEM, BCE €IIIe OCTAIOTCS OTKPBITHIMH.
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B nanHHO# YyacTH peAcTaBIIeH aHAIN3 TEXHOIOTUH 2JIEKTPOHHOTO 00yUEHHs, UCTIONIb3YEMbIX B YHHBEPCH-
TeTax pa3IMYHBIX CTpaH. VcciuenoBanbl U MpecTaBiIeHbl Hanboee pacpoCcTpaHEeHHbIE KOMMEPYECKHE CHC-
TEMBI yrpaBiieHHst o0y4deHneM. Takke mpeiaraeTcs npocTtas MoJiellb, KOTOpast UCIONb3yeTCsl Il CpaBHU-
TEJBbHOM OIEHKHU MPUHATHIX CUCTEM B BBICIINX YUYE€OHBIX 3aBEICHUSIX 10 MUPY.

OOMeH 3HaHUMSIMH — OY€Hb CIIOXKHBIW MPOLECC; XOTS MHTEPHET JAeiaeT oOMeH WH(pOopManueid BO3MOX-
HBIM Ha BBICOKHX CKOPOCTSIX, OOMEH M PacIpOCTpaHEHHE 3HAHUI MO-MPEKHEMY OCTAeTCs OTKPBITOW Ipo-
Osiemoii, koTopast TpeOyer nouxojsiero pemeHus [1]. C navana nmangemun COVID-19 nucraHunoHHOE
o0y4yeHHe CTano HeOThEMIIEMOH YacThlo, Kak W Tpolecca 00yueHHs, Tak U ku3Hu oOyuaromuxcs. Cremy-
€T OTMETHUTh, YTO AMCTAHI[MOHHOTO O0y4YeHHe MMeeT O4YeHb 0OraTyio MCTOpHIO, HauaBiryiocs B EBpome c
Havyasla Mpouuioro Beka. DakTHUECKH, OJHA U3 PaHHUX (HOPM JHUCTAHIUOHHOTO OOYYEHHS OCYILECTBIIS-
Jach Yepe3 3a04Hble Kypchl. B 3TOM ciyuyae OymakHble HOKYMEHTHI OBUIM TOATOTOBJIEHBI M OTIpaBIIe-
HBI CTYZICHTaM I10 T0YTe, a y4allluecs MPEeJAOCTaBHIM CBOM OT3bIBHI B BHJIE 3aMOJHEHHBIX aHKET U JIOKY-
MEHTOB YUUTENsIM JUisi ok3ameHa. C MOMEHTa Pa3BUTHS MH(POPMALMOHHBIX TEXHOJIOTUH M aKTyaln3alliu
UQPOBBIX TEXHOJOIWH AMCTAHIIMOHHOE OOy4YeHHsi CTajio Oojiee JOCTYMHBIM, KaK OOYYarolmuMcs, TaK H
oOyuatomum [2].

CoracHo HenaBHeMY oTueTy MexayHapoaHoi accormaruu yausepcutetoB u KOHECKO (2020), ¢ ampe-
ast 2020 roma u3-3a 3akpbiTHs yHEBepcUTeTOB M3-32 COVID-19 Oblia HapyllieHa perysspHas pakTHKa 00-
yaeHus: 6osnee 1,5 mupa cryneHToB By30B B 185 crpanax. TpeTh By30B M3 3THX CTpaH COOOIIAIOT, YTO UM
HEOOXOJMMO MEPEHTH 0T OOYUCHUS B ayIUTOPUH K «IUCTAHIIMOHHOMY» 00yueHmHo [3].

3akpbITHE yu4eOHBIX 3aBE/IEHUI CKa3bIBAETCS HE TOJIBKO Ha YYaIUXCS, YIUTEISIX U CEeMbSIX, HO M UMEeT
JAJIEKO WAYIINEe YDKOHOMUYSCKHUE U COIHaIbHbIC mocienctsus. B orset Ha 3akpeiTre mkoil KOHECKO peko-
MEH/I0BaJIa UCTIOIB30BATh IPOTPaMMBbI AUCTAHIIMOHHOTO 00yUYeHHS U OTKPBIThIe 00pa3oBaTeIbHbIE PUIIOKE-
HUSI, U I1aT(QOPMBI, KOTOPBIE IIKOJIBI M YYUTEISI MOTYT UCIIOJIB30BATh ISl YAAJICHHOTO JOCTYIA K yYalluMCsI
U OrpaHuveHus rnepedoeB B 00yueHuu [4].

METOAOJOTI'UsA NCCJIEAOBAHUS

HccnenoBanre HOCUT ONMHUCATEIbHBIN XapakTep U pacCMaTpUBAIOTCS POOIeMbl OHJIAWH-00Y4YEeHUS 1 BO3-
MOYXHBIE PELICHHUS B IEPHUOJI KPU3KCa U aHJeMUH, Takux kak Covid-19.

[IpoBeneH peTpoCeKTUBHBIN 1 CPAaBHUTENILHBIN aHaIH3 3apy0eKHOM 1 Ka3aXCTaHCKOW HAay4YHBIX ITyOnKa-
14, BBIBOJIBI U PEKOMEHIALINH, TJie ObLTH onrcaHbl nudpoBbie TAaTGOpMbl 00yUeHHs B ccTeMe 00pa3oBa-
HUSI, TAK)KE XapaKTep U YCIOBUS WX BIMSHUS HA CTPYKTYPHBIE MAKPOAIKOHOMUYECKHUE MTPOIIECCHI B PA3TUUHBIX
WHHOBAIIMOHHBIX ITU(POBBIX CHCTEMax, MOCTOSHHO HAaXOJIIUecs B IIEHTPE BHUMAHHUS HAYYHOTO COOOIIe-
crBa. OIEHKa JIy4lIUX MPAaKTHK HA OCHOBE aHaJM3a HOPMATHUBHBIX JOKYMEHTOB, CTATUCTUYECKUX JTaHHBIX,
HAYYHBIX ITyOJIMKaINil, MaTepHaIoB CEMUHAPOB U KOH(pEpEHIINH.

Crpaterusi moucka HayYHbIX JaHHBIX OblIa pa3paboTaHa ISl BBISBICHUS UCCIIEI0OBAHNHN, B KOTOPBIX CO00-
IarTcst 0cO0eHHOCTH (PyKHIIMOHUPOBaHMS IU(POBBIX TIATPopM Bo Bpemst mangaemuun COVID-19. /IBa Hesa-
BUCHMBIX PEIICH3eHTA BBITIOJHWIIY TIOMCK B CIIeAYIOIUX 0a3ax naHHbIX: ResearchGate, Springer, ScienceDirect
u 1p. [Touck mpoBOJUIICS € MCIIONB30BaHUEM To3aroyioBka «O0pa3oBaHue € UCIOIb30BAHHEM TEPMHUHOB
«uudpossie iatpopmbi» (L) u « COVID-19», onyonukosannbix ¢ 1 staBapst 2000 roga o 31 nexadpst 2020
roga. CoryiacHo 3ToMy MeTO[y, ycioBus BBoja it «Lludpossix miatdhopm» Obutd: 1UGPOBOE 00YUCHHUE;
muctanimonnoe o0yuenue; COVID-19; o0pazosanue npu nangemun COVID-19; uudpossie miardopmbl 00-
yueHus; e-learning; nnppoBoli MEHEIKMEHT; YHUBEPCHTETHI.

Kpurtepun BrioyeHus:

1) peTpocnieKTHBHOE UCCIIeI0OBaHUE, TIPOCTIEKTHBHOE UCCIIEIOBAHUE WITM KOHTPOJIUPYEMBbIC HCCIICIOBAHUS
(pangomMusnpoBanHoe KoHTposnnpyemoe uccienosanne (PKN), nccnenoBanue ciay4aif-kOHTPOJIb) C YKa3aHU-
eM (QyHKIIMOHMPOBAHHS UPPOBBIX TATPOPM U UX IPPEKTHBHOCTS;

2) HaIM4Ke AaHHBIX 0 NU(pPoBOil miardopme 00ydeHus, 0 podiIeMax BHEAPCHUS U PYHKIIMOHUPOBAHUS
T,

3) pexomenmanuu u otuetsl BceMupHbIX (opymoB (OOH m OECD (Opranuzainusi 3KOHOMHYECKOTO
COTPYJHHYECTBA U Pa3BUTHS))
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Kputepun nck/jrovyeHus:

1) pedepatuBHBIC TOKTANBI 6€3 YKa3aHUS pPedEepPEHCOB;

2) WccneIOBaHus ¢ HETOCTATOYHON JeTaTH3aIUCH;

3) IOBTOPATOIINECS OTYETHI U3 OJTHOTO U TOTO K€ NCCIIETOBAHMA.

Bb16op ucciaenoBanuii

JIBa HE3aBUCHMBIX HCCIIEIOBATENS OTBEYAH 32 ONPEIETICHHE TOTO, TTOIXOIAT JIU OTYETHI IJIsl BKIFOUESHHUS
B paboty. UToOBI yCTpaHUTH JIFOOBIE HECOOTBETCTBHS, HCCIIEIOBATENN CPABHIIINA CIFICKH ITOCIIE TIPOCMOTpa
BBISIBJICHHBIX JOKYMEHTOB. TpeTuii ncciaenoBaTens yCTpaHsa II00bIe HECOOTBETCTBHS, YTOOBI OKOHYATEIHHO
COCTaBUTH CIIHCOK BKIFOYEHHBIX MCCIIETOBAHMUH.

W3 481 BeIsBIEHHO# MyOnmuKaIuu 16 uccienoBaHnuii COOTBETCTBOBAIN KPUTSPUSAM BKITIOUCHHUS, U3 HUX 7
[5; 6; 7; 8-10; 11] peTpocnieKTUBHBIX, 4 TIpocTIeKTUBHEIX [1; 12; 13; 14], 3 ciry4ait korTpois [15; 16; 17] u 2
CcpaBHUTENBHBIX [18; 19] nccnemoBanmid.

Bce orobpanubie paboThI OBUTH HATIPABJICHBI HA CPABHUTEIBHBIN aHAN3 ¢ Ka3aXCTAHCKOW HAyIHOMN CCBIJI-
KOW. BBIBOIIBI 1 peKOMEHIAITNH, T/1e OBUTH ONMCAaHbI aHATN3 MU(PPOBEIX TIAT(HOPM 00YICHHS B CHCTEME 00-
pa3oBaHus U BX pa3pabOTKH, TAaKKe XapaKTep U YCIOBHUS WX BIUSHUS HA CTPYKTYPHBIE MAaKPOIKOHOMHUYECKHE
MIPOIIECCH] B PA3TMYHBIX MHHOBAIIMOHHBIX IIU(PPOBBIX CUCTEMAaX, TOCTOSTHHO HAXOJSIIUECS B IIEHTPE BHIMA-
HUS HAYTHOT'O COOOITIECTRA.

OCHOBHASA YACTb UCCJIEJOBAHUS

OO0pa3oBaHue — ONWH W3 KIIOYEBHIX (DaKTOPOB MOCTPOCHHS Xopomeid Hanmu [15]. Bembimka Bupyca
COVID-19 nmpuBena x BHE3aTHOW MPUOCTAHOBKE PaOOTHI MIKOJ, KOJIJIEKEH, YHUBEPCUTETOB U JAPYTUX TO-
CYJITapCTBEHHBIX YUpEXKIeHUH. B 3T TpynHbIe BpeMeHa YUUTENs MCIIOJIb30BaIH TIaT(OPMBI AIIEKTPOHHOTO
o0ydeHwMs I TIepenadn 00pa3oBaHUs YUYeHUKAM. DJIEKTPOHHOE 00YICHIE OTHOCUTCS K CUCTEME OOyUICHMUS,
KOTOpasi OCYIIECTBIISIETCS C TIOMOIIBIO 3JIEKTPOHHBIX CPEICTB MaccoBoil nH(opmannu. BriepBrie OH OBLT HC-
motb30BaH B 1999 roxy Ha cemunape mo cucreMam CBT. Ero Taxyke Ha3pIBarOT BUPTYaTbHBIM WMJIH OHJIAWH-
obydernem. OH mpepraraeT crocod oOMeHa MaTepraiaMH sl 9TeHUs depe3 MHaTepHeT depe3 2IeKTpOHHY O
MIOYTY, TOKYMEHTHI, TIpe3eHTaIiu ik Beonnapel. T cranm BaHON 9acThi0 COBPEMEHHOTO 00pa30oBaHMs, U
9TO CBHJIETEILCTBYET 00 orpoMHOM yuactuu KT B HEIHEIIHEM Tpoliecce TpernoiaBanus u ooydeHus [16].

ITemaroru MOTyT IEIUTHCS YU4SOHBIMH MaTepHaaMH | JIeKIUsIMH B ¢opme mokymeHnToB PPT, PDF wmm
Word, 3arpyskas nx Ha BeO-CTpaHHIIB CBOMX YHHUBEPCUTETOB, B WhatsApp Wi 110 DJIEKTPOHHOM 1MOYTe 0O0ITh-
ITUHCTBY CTYISHTOB BO BpeMsI 3Toi OsokupoBku. [1o cioBam Denmkcea, (2020), meKmum Takke MPOBOAMINCEH
yepe3 WeChat, myrem oOMeHa ayInOBH3yalbHBIMH BHICOPOIUKAMH IO AIIEKTPOHHOW MOYTE, C IMTOMOIIBIO
Pa3TYIHBIX OHJIAWH-TIPUIIOKESHUN 711 00ydeHMs, TakuX Kak Voov, Zoom, Superstar, 00JladdbIe BCTPEUn g-
suite u T. 1. [12].

Pa3BuTHe TeXHOIOTHI MPETOCTABIIIO OJIATOMIPHUATHYIO O00JIACTh TSI MTPOIIECCOB MPETIOIaBaHus M 00yde-
Hus. OH mpensiaraeT y9uTelsM U3MEHHTh CBOM IEJarorH4eCcKue MOAX0Abl. JTO YIydIlaeT MpoIeaypsl mpe-
M0/1aBaHus U 00ydeHHs. YUUTEIs MOTYT MOTHBHPOBAThH YYAIINXCS yIy4IIaTh CBOM HaBBIKA O0yYEHHUS HOBA-
TOPCKUMU cItoco0amu [5]. DiIeKTpoHHOEe 00ydeHHE BHECIO OTPOMHBIC H3MEHEHUS B TPATUITHOHHBIC METOIBI
TIpernoaBanms M o0ydeHus. B cBs3u ¢ mpomosmkarommmMcs pacrpoctpaneaneM COVID-19 o6napyxuBaercs,
9TO BCe OOJBIIE CTYACHTOB UCITOJIB3YIOT yaeOHYI0 TIaThopMy U IpIIokeHus. HekoTopeie u3 maTdopM yxe
co3nansl, Takue kak ED-TECH u o6maunbie BEIYUCIICHHS, IOCKOIBKY OHH TOCTYITHEI TIO pa3yMHBIM IIeHAM U
K HUAM JIETKO TTOJTyYUTh TOCTYII.

[Iporecc mpenonaBanus / 00y4eHHs Ype3BbIUANHO CIIOKEH, TOCKOIBKY B HEM yUaCTBYIOT JIFOJTU C Pa3HBIMU
CITOCOOHOCTSIMH, TIOTPEOHOCTAMA W OXHUAaHUIMHU. Kpome Toro, Korja mporiece mpenonaBanms / 00ydIeHHs
OCYIIECTBIISIETCA C MIOMOIIBIO CUCTEM 3JIEKTPOHHOTO 00yUYeHHs, HEOOXOIMMO TIIATETbHO YIUTHIBATD JIOTIOJN-
HUTENbHBIE acleKThl. K 9TUM acmekTam Kak pa3-Takd OTHOCSTCA U IIaT(opMbl 00ydeHHs], 9TO B Pa3TUIHBIX
CTpaHaX OTIWYAIOTCS APYT OT Apyra HE TaK KPUTHUIHO, Kak, Ka3anoch ObI [18].

ITocne Bcmwmmkm Bupyca COVID-19 oOpazoBaTenbHBIE YUPESKIEHHUS BCETO MHUpPA TEPENUId OT Tpau-
IIMOHHBIX METOJOB 00ydeHHSI K 00ydeHHIo depe3 MatepHer. CrcreMa 00pa3oBaHMs BHE3AITHO TEpenuia OT
OOBITHOM KJIACCHOM Cpenbl K 3JICKTPOHHBIM YCTPOHCTBAM M OHJIaH-puioxeHusM [20]. BoapmmHaCTBO YHU-
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BepcuTeToB MHaMK morpocuii npodeccopoB U CTYJIEHTOB BBIOpATh MIaT(HOpPMBbI DIIEKTPOHHOTO 00yUCHHS B
00pa3oBaTeIbHBIX LEISIX © MOTUBHPOBATH CTYJICHTOB YUUTHCS y CBOMX JKHUTENEH [6].

MuHHCTEPCTBO Takxke coTpyaHu4ano ¢ OOmiecTBeHHBIM BemaTenem [ py3un u Hayano o0pa3oBaTeIbHYIO
nporpaMmy moj Hazpanuem «Teneckona» win «lllkomna TeneBuaeHus» It 00eCTICUSHHs TYUIIEro TTOHMMa-
HUS YPOKOB B KJacce. BupTyanbHble Ki1acchl ObIIH CO3/IaHbl HAa PA3IMUHBIX OHJIAHH-TIaTGopMax ass o0yde-
Hus B yacTHBIX mikoiax. EL.GE Takxe siBisiercs iatdhopMoid, mojiep:kuBaeMoit MUHHUCTEPCTBOM 00pa3oBa-
HUS, HAYKH, KyJIbTYPbI U CIIOPTa, U HA HEll pa3MeIlIeHbl BCe BO3MOXKHBIE TEMATHUYECKUE PECYPChl, OCHOBaHHBIE
Ha TPY3UHCKOI HallMOHAIbHON ydeOHOU mporpamMMe. B aTom 06pa3oBaTesbHOM IpoIecce MIMPOKO HCTIONb-
3ytores Be wiathopmer: G-Suite u Edu-Page. Acconmaniys apprukaHCKUX YHUBEPCUTETOB CO3/1ajia CTPAHUILY
OHJIaH-pECYPCOB, YTOOBI TOMOYb 00Pa30BaATEIBHBIM YUPEIKACHUSIM B IPABMIILHOM TNIAHUPOBAHUH YPOKOB H
JIETKO MEepeiTH Ha METO/Ibl AIEKTPOHHOTO 00y4eHus. Bemblika nanaeMuu mody/quiia acCoraluio mpesio-
XKHUTh dPPEKTUBHOE O0YUCHUE B PEIKUME OHJIAMH. ACCOLMAIINS aMEPUKAHCKUX KOJIJIEDKEH 1 YHUBEPCUTETOB
MIPOBOJUT HIMPOKUH CIIEKTP BEOMHAPOB ISl TIOJICPKKY TpeToiaBaTeliel n yyaimuxcs. BuptyanbHbie cemMu-
Hapbl ¥ TUCKYCCHUU TIPOBOJIATCS, YTOOBI TOMOYb CTYJICHTAM MEPEXUTH TskKelble Bpemena [19].

BoJIbIIMHCTBO YHUBEPCUTETOB 3arpysKaroT yuyeOHble MaTepHalibl Ha BeO-CaliThl CBOMX YHUBEPCUTETOB. B
3TOW CUTyallMM MaHJAEMUU U3BECTHbIC KOMITaHWH, Takue kak Google, Microsoft, Zoom u Slack, 6ecriaTHO
MIPEUIOKUIIN YISOHBIM 3aBEJICHUSM MHOKECTBO (DYHKIIMH CBOMX MPOTYKTOB, KOTOPBIE MOTYT OBITH MOJIE3HBI
B 00acti oOpazoBanusi. COrylacCHO 3apEerHCTPUPOBAHHOMY OTYETY, MO COCTOSIHUIO Ha 10 MapTa KOJIMYeCTBO
noJib3oBateliell komanabl Microsoft cocrasisuio 750, HO kK 24 MapTa WX KOJUYECTBO BBIPOCIO 10 138698,
YTO JCHCTBUTEIILHO SBISIETCS 3HAYUTEIFHBIM POCTOM. Z0OM yBEJIHYHUII BPEMEHHbIE OrpaHHYCHUS JJIs1 BUJIC-
03BoHKOB B Utanuu, Snonun, CILIA u Kutae no 3anpocy [7]. Mup no-npexxaemy TpedyeT ropaszo 00JbIIero
JIOCTYIIa K CPeJICTBaM KOMMYHHKAIIMOHHBIX periennid Zoom u Google Meet. Takum o0pa3om, BO BCeM MUpE
MIPOM3OILIN OTPOMHBIE M BHE3AITHbIC N3MEHEHUS B HAYUHBIX KPYTrax ¢ paclpoCTpaHeHHEeM CMEPTEIbHOTO BU-
pyca COVID-19. I[Ipou3oiien rio0aibHbIi epexo K OHIalH-METOAaM MpernojiaBanust U o0yuenus: Tpaau-
nUoHHast atMoc(epa B Kiacce Oblla 3aMeHeHa U(POBBIMU CPEACTBAMH, YTOOBI OCTAHOBHUTH paclpocTpaHe-
HUE BHUpyca U 00ecreuuTh 0e30MacHOCTh MPeroiaBaTelei U yUaInxcs.

Kak noka3aHo B cTaThbe OT HAIIUX WUTAIBIHCKUX KOJUIET, HEKOTOPbIC UTATbSHCKUE YHHBEPCHUTETHI Mepe-
XOAST HA KOMMEpUeCKHe mIaT(opmbl, APYrre UCHOIB3YIOT IUIATQOPMBI C OTKPBITHIM HCXOAHBIM KOJIOM, a B
HEKOTOPBIX CIIydasiX TaKKe pa3padarhIBalOTCs ClielHajibHble penieHus. HexoTopble YHHBEPCUTETHI BOOOIIE
HE BHEJPUIIM KaKy0-I100 ONpeAeTICHHYIO TUIAaTPOPMY JUIs DIIEKTPOHHOTO 00YUYCHUSI.

Cpenu paznunusbix wiatdhopm Moodle sieisiercs HanboJiee pacpoCTpaHeHHOM, 3a Helt cienyroT Blackboard,
IBM u Oracle. B HekoTOpBIX yHUBEpCUTETAX HCIIONB3YeTCs 00JIee OHOH TIaT(OPMbI B COOTBETCTBUU C KOH-
KPETHBIMU TIOTPEOHOCTSIMH U KOHKPETHBIMU TPEOOBAHUSIMH.

B wactHOCTH, 110 TaHIeMUH ~ 48 % y4aCTHUKOB HE MCIIOJIb30BaJIM METO/IbI AJICKTPOHHOTO O0YUYCHHUS, B TO
BpeMs Kak 0Koyio 60 % coOOIMITH, UTO UX YUPEIKICHUS HE MPEAOCTABIISIIN BO3MOKHOCTH UM COOTBETCTBY-
folee MporpaMMHoOe obecrieueHne JUisl AIEKTPOHHOTO 00y4eHus. Bo Bpems maHaeMuu MpoH301IeN Iepexo;]
K TUCTaHIIMOHHOMY OOYYEHHIO, P 3TOM Zoom cTaia HaunboJiee MpearouYTUTEeIbHOM miaTdopMoi A CHH-
XPOHHOTO Teeo0yueHH s, MOAICPKUBasi OOJIBIIOE KOJIMYECTBO YYACTHUKOB M JaBasi BO3MOKHOCTh OOMEHU-
BaThCsS KOHTEHTOM. BbIIO 0OHApYKEHO, YTO HATMUYUE CPEJICTB DIEKTPOHHOI'O OOYUYEHHS W aKaJeMHUYECKUH
XapaxkTep yueOHBIX 3aBE/ICHUH CBSI3aHBI C MCIIOJIb30BAaHMEM JIMCTAaHIIMOHHOTO oOyueHus. OJHAKO cieayeT
OTMETHTBH, YTO, XOTSI OOJILIIMHCTBY yUeOHBIX 3aBEICHUI YAaJI0Ch COXPAaHUTh KOJIMYECTBO YACOB TEOPETHYE-
CKOM IMOJITOTOBKM Ha YJIOBJIETBOPUTEIHHOM YPOBHE, BO BpeMsl IAHJEMUN XUPYPrHUecKasl IOANOTOBKA PE3KO
COKpaTmiIach W3-3a MPUOCTAHOBKH TUIAHOBBIX OIEpaliii B OONBIIMHCTBE cTpaH. OTCYTCTBHE MPAKTUYECKOTO
00y4eHus1, BEPOSITHO, OBbLIO IBMKYILEH CHITOH O0Jiee HeraTUBHBIX B3TJISIJIOB HA KAYECTBO OOYyUEHHSI BO BpeMsI
nanjeMud. Takum o0pa3oM, Mbl IPEATIONIAraeM, YT, €CJIM 3TOT aCleKT OyJeT yaJieH, o0Iiee ya0BIeTBOpe-
HUE OT JIIEKTPOHHOTO O0YYEHHUS KaK y4eOHOTO HHCTPYMEHTa BO BPEeMsl ITAHACMHUH 3aMETHO YITyUIIHTCS.

OmnnaitH-o0y4eHue, onpeaenseMoe Kak HCIOIb30BaHue 1aT(opMbl A 00ydeHus uyepe3 HTepHer, cra-
HOBHTCS Bce 0oJiee MOMyJIipHBIM KOMITIOHEHTOM 00YYEHHS B3POCIBIX YUaAIIHXCsI, 0COOCHHO TTOCTABIIMKOB Me-
JUIWHCKUX YCIIyT. BONBIIMHCTBO BBICIINX Y4eOHBIX EBpOIIBI 3aBeIeHUIT BHEAPHITH AJIEKTPOHHOE 00yUYeHHE B
CBOM yueOHBIC ITPOTPAMMBI, TOCKOJIbKY OHO SIBIISIETCS DKOHOMHYECKH d()D(HEKTUBHBIM, IOCTYITHBIM U THOKUM
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C TOYKH 3peHHUsI BpeMeHH 1 MecTa. CyIIecTBYIOT ABa OCHOBHBIX MOJYJISI DJIEKTPOHHOTO 00Y4EHUsI; CHHXPOH-
HBIW, KOTOPBIH TpeOyeT, 4TOOBI BCe YYaCTHUKU OBUIM JIOCTYIHBI OJHOBPEMEHHO, o0eciieunBasi OOIeHHE U
B3aUMOJICHICTBIE MEXIy NpernoaaBaresieM U 00ydyaeMbIMU, U aCHHXPOHHBIN, KOTJ[d YYaCTHUKH MOTYT TIONY-
YHTH JIOCTYI K y4eOHBIM MaTepuaiaM B J1r000e BpeMsi, rmocemiast yaeOHbIi kype B MaTepHeTte [13].

OyHaKO MHOTHE MEJIUIIMHCKUE y4eOHbIe 3aBE/ICHUS CTOJIKHYJIHCH ¢ IPoOIeMoil TI0 BEIEHHIO MTpaKkTHyie-
CKUX 3aHSITH, XOTh B IIEPBOE BpEMs TEOPETHUYCCKHE BUACOJEKIMH ObUIM B cmpoce. Bce /1eso B TOHKOCTH
MEJIMIITHCKOTO 00y4eHMs, Belb HE BCE MOTYT BU3yaJIH3UPOBATh CTPOCHUE OTACIBHOTO OpraHa, U B COBOKYII-
HOCTH OpTaHbl CUCTEM, JIMIIb Habroas 3a kKapTuHkamMu B HD 1 He TOJbKO KauecTse.

[Tannemust cMecTrIa BHUMaHKE K BO3MOYKHOCTSIM BUPTYaJIbHOTO O0Y4EHUs 1, TPUBEACT K Pa3BUTHIO U pac-
LIMPEHUIO HJIEH DIIEKTPOHHOTO 00Y4eHUs U KOH(PEpEHIINH, TPOrpaMMHOro obecrieueHnst 1 UHPPaCTPYKTYPHI.
[TockosbKy cHUCTEMBI 3l[paBOOXpaHeHus! OyayT eme OoJbllie HarpyeHbl pactyummM opemenem COVID-19,
CpPBIB MEIMIIMHCKOTO 00pa3oBaHMs HEU30€KEH BO BCEM MHUpPE, H HEOOXOJMMO MPUHSITH MEPhI, YTOOBI pe3u-
JCHTBI / CTUIIEHAUATHI MOTJIM MPOJOIDKATh MPpUoOpeTaTh KIMHUYECKHE HABBIKK U 3HaHUS. B 3TOM KOHTEKcTe
Teseo0pazoBaHre MOXKET ObITh U HE HACTOJILKO 3()(DEKTHBHBIM, OJTHAKO MOMOKET PEIINTh 00pa30BaTeIbHYIO
JIWJIEMMY BO BpPeMsI MTAHJIEMHUH, HO M 3aJI0’)KUTh OCHOBY JIJIsl BO3MOXHOCTEH 00yueHus B Oyayiiem [8].

[ToTeHIMaNbHBIM MTOJIOKUTETBHBIM PE3yJIbTATOM HaHJEMUH CTall 00Jiee IMUPOKHIA JOCTYII K OHJIAiH-00pa-
30BaTeJIbHBIM TUIATPOPMaM IS YYACTHUKOB IO BCEMY MUpY, TJ€ €CTh BO3MOXKHOCTH. B odransmonorun B
OOJIBIIIMHCTBE YUPEKACHUH JIEKIH ObITH OBICTPO MPeoOpa3oBaHbl U3 OYHBIX B OHJIAWH-BHICOKOH(EPECHIINH
C MCII0JIb30BAaHUEM HECKOJIbKHUX Iu1aThopM, Harpumep, Zoom®, Skype mis ouzneca® u Cisco Webex®, B To
BpeMsi KaK JIOCTYI K MEXIyHapOJHBIM KOH(QEPEHIIUSIM ObLI NPEIOCTABICH YBEIHMUNIIOCH, YACTO MO CHUXKEH-
HBIM 1I€HaM, MOCKOJIbKY IOYTH BCE OHM NEPENUId B OHJIAMH. Takoi Mmojaxo/ 1nmo3BoJisieT IpernoaaBaTeiasiM U
pe3uieHTaM / CTUIeHANAaTaM MOoCeIaTh 3aHsATHS B OoJiee y100HOE BpeMsl B COOTBETCTBHHU C UX PACIIHCAHUEM.
Kpome Toro, 6a3oBbie BepCHHM MHOTUX M3 DTUX OHJIAWH-IIaT(OPM B HACTOSIIIEE BPeMst OECTIIIATHBI ¥ TIO3BOJISI-
10T Yy4acTBOBATh MPUTIIAIICHHBIM HAIHOHABHBIM U MEX/YHAPOIHBIM JIOKJIa[YMKaM C MEHBIIIUMH 3aTpaTaMHu.
OnHaKO CyIIECTBEHHBIM M HEM30€KHBIM HEJOCTATKOM CMEHBI OHJIAMH SIBISIETCS OrpaHHYeHre npodeccHo-
HAJILHBIX KOHTAKTOB U BO3MOKHOCTEH ISl «JIMYHOTOY» COTPYTHHUYECTBA.

Bo Brername ananoruunbsie nepebou B pabote By30B. [locne mMpogomKUTENbHBIX HOBOTOAHUX KaHUKYIT
YUEHHKH TIO-TIPEKHEMY HE MOTJIM BEPHYThCS B LITKOJIBI M3-3a MPOOJIEM CO 310pOBbeM. MUHHCTEPCTBO 00pa3o0-
BaHus u o0ydenuss (MOET) cnenano oroBopKy O «IIpHOCTAHOBIEHUH 3aHATHI B IIKOJIE, a HE TPEKpaIleHuu
oOyuenus» Ha niepBoM dtarne nmangemMun COVID-19. B pesynbrare 110/240 By30B Bo BreTHame nepenuiu ot
TPaJAUIIMOHHBIX OYHBIX 3aHATHH K TUCTAHIIMOHHOMY 00ydeHuto u o0yuenuto. U3 atux 110 By3oB 70 % sBIs-
I0TCS YaCTHBIMHU By3amu [9]. OHnaifH-ceMUHaphI JUIs yUuTelel ObUIH HEMeJIGHHO MTPEOCTABICHBI YUUTEISIM,
YTOOBI MOATOTOBUTH HX K TIPOBEJCHUIO OHJIalH-Ki1accoB. K HUM OTHOCATCS Takue miaTgopMel, kak Teams u
Google Classroom. [Toxxunble yauTens, He 3HAIOIINE COBPEMEHHBIX TEXHHYECKHX JOCTHIKCHUH, MOTydan
YacTHbIE KOHCYJIBTAIMU JIOMa, B TO BPEMsl KaK YYEHUKH TaKKe 00y4auch JUCTAHIIMOHHO HCIIOJIh30BAHUIO
9THX HOBBIX HHCTPYMEHTOB.

COVID-19 cran GecnpenieIeHTHBIM BBI30BOM IS ASSTEIBHOCTH TI0 TIepeiade u JTUICH3UPOBAHUIO B Y HU-
Bepcuterax Kazaxcrana, 0coO€HHO B IpOrpaMMme CHeNUaIbHOCTEH, T1e TPaKTHYECKHEe 3aHSTHS ObLIIH B IPHO-
purere (MEIUIMHCKUE, BOCHHBIE, TEXHOJIOTHYECKHE U T. I1. CIIEUaIbHOCTH). XOTs IS pa3pab0TKH BaKIIUHBI
notpedyeTcst HEKOTOpoe BpeMsi, 00ydeHrne HeoOX0AUMO MPOIOJDKUATE BO BpEMsl 9TOH MaHAEMUH U TIOCIIe Hee.
3t0 moTpedoBano pa3paObOTKH M BHEJIPEHUS HOBBIX CTPATETHi M HHHOBAIMOHHBIX MeTO0B. CaMbIM JIOTHY-
HBIM U KaK, Ka3aJIoch Obl, IOCTYITHBIM CIIOCOOOM JIJIsl IEJaroroB ObUIO MCIOJIb30BaTh MIHTEPHET-TEXHOIOTHI
B IIpo1iecce 00yueHusl.

VYueOHble 3aHSTHS B Ta0OPATOPHSIX WK Ha paboueM MecTe, KITMHUYECKUE MPUII0KEHUS U TPOSKTHI KIIMHU-
YECKUX MCCIICIOBaHMI ObLUIN CPeIn yUeOHBIX MEPOTIPHUSITHIA, KOTOPBIC ObLIO O0JIee 11eIecO000pa3HO IPOBOJAUTh
¢duznuecku Ha TeppuTopun BY30B. Elle 0JHIM cepbe3HBIM MPETSITCTBUEM SIBIISIETCS TO, YTO HE BCE CTYICHTHI
MOTJIY TI03BOJIUTH ce0e MOAKIIOUUTECS K (PuKcupoBaHHOMY MHTEpHETY, KOTOpBIN 00ecreunBaeT CTa0IbHOE
COEIMHEHHE C HEOTPAaHHMYECHHBIM 00bEMOM JIAaHHBIX, YTO JIEJIAI0 OHJIAIH-YPOKH HEIIPOAYKTHBHBIMU. B 1enom
Ka4ecTBO MOJKIIOUEHHsI K IHTepHeTy B CebCKON MECTHOCTH OBLIO HAMHOTO HIDKE, YEM B TOPOAAx. Y UHUTHI-
Basi, 4To 22 % Ka3aXCTaHIEB MIPOKUBAIOT B CEIBCKOM MECTHOCTH, 3TO OCTAETCs Cephe3HOM nmpodiemoii. Cury-
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alys ycyryomsiiach 0€JHOCTBIO, KOTd HEKOTOPBIM YYaIlIuMCs, B TOM YHCIIE IIKOJIbHUKAM U3 ManooOeciedeH-
HBIX CeMeH, MPUXOUIOCH TOJIAaraThecsl HCKIIIOYUTENLHO Ha TpeioTiaueHHbIe Tapu(HbIe TUIaHBl MOOMIIBHOTO
WuTepHera n 1a)ke COBMECTHO UCTIONIL30BaTh CBOM LU(PPOBBIE ycTpoiicTBa. OJHA CEMbsl MOTJIa UMETh TOJIEKO
OJIMH WJIY JIBa MOOHMJIBHBIX TeJieoHa, KOTOPHIMH IOJIb30BAIUCH MHOTHE YJIeHbI ceMbH. OOBIMHO Takue Oolee
JeleBbIe TUIaHbI UMEIOT Hu3KUe KBOTHI OT 1 10 10 rurabaiit (I'B) B mecsu. [Ipenen B 1 I'B Moxer ObITH ObI-
CTPO HMCUEpIIaH MpHU 3arpy3Ke HECKOJBKUX BHJEO WM IPH MOCEIIEHUH HECKOJIbKUX CHHXPOHHBIX CEaHCOB.
3TH BONPOCHI OBLTH OCHOBHBIMH TIPOOJIEMaMH TIPU BHEAPEHUN TOTAIBHOTO OHJIAWH-00yUeHHS ISl CTYICHTOB
yauBepcuteToB Kazaxcrana. UToObI yCTpaHUTh 3TO OIpaHWYECHUE, MBI MOTIIH ObI M3Y4YHTh Jpyrue miatdop-
MBI [IOTOKOBOT'O BHJICO, KOTOPBIE MpeJyiaraiy pazHble GopMaThl HTOTOKOBOU Mepeiavyr U pa3penieHusi, 4TOObI
yualuiicst MOT BBIOpaTh Oojiee HU3KOE pa3peleHne sl IPOCMOTpa, YTOObI COXPaHUTh CBOU PacIpe/ieieHuUs
JIAHHBIX.

Mpbl 00HApYXHIIH, YTO HA JIEKIUSAX CTYACHTHI MPEINOYUTAIOT KOPOTKHE 3apaHee 3aluCaHHbIC JJOKIIabl.
MBI y3HAIIH, YTO, XOTSI 3aIIMCAHHBIC JICKLIIUH OBUIH CaMbIM ITPOCTHIM METOJIOM IPOBEICHHUS OHJIAIH-00yYeHU S,
BOBJICUEHHE CTYACHTOB 3HAYUTEIbHO OTcTaBasno. CoBpeMeHHast AUJAKTHKA DIIEKTPOHHOTO OOYYCHHUS TAKKe
pEKOMEeH/ I0BaJla COYETaHNEe KOPOTKUX CKATHIX MaTepHaAJIOB (HAIIpUMEp, BUJIE0) C MHTEPAKTUBHBIMU 3aHATHS-
MU, BOBJIEKasl yUaIl[XCsl B aKTUBHOE y4acTHe Win ¢popMmupyomme onenku (Hanpumep, MCQ, BEIYHCIHTEINb-
HBI€ 3a/1a4M, HAaBOIALINE HAa Pa3MBILIUIEHUS BOPOCHI). DTH METObI MO3BOJMWIN YCTAHOBUTH HHTEPAKTUBHYIO
CBSI3b CO CTY/IEHTaMH, YCUJIUTh UX KPATKOCPOUHOE BHUMAHNE M YCHWJINTh IOHUMaHHUE CTyIeHTaMH TeMbl. Oj1-
HAKO CJIelyeT OTMETUTh, YTO ONTUMAaJIbHAS TPOJIOJIKUTEILHOCTD JIFO0OH JIEKIIUK, OYHOW WIIM OHJIalH, OyneT
BapbHpPOBATHCA M BO MHOTOM 3aBHCETh OT HaBBIKOB IpEIojaBaHus mpenojaasarenei. CieaoBaTenbHo, sl
MOBBIIIIEHHS YPPEKTUBHOCTH MPEIBAPUTEIHHO 3aTMCAHHBIX JIEKIUI OBUIO MPEIIOKEHO Pas3IeuTh JITNHHYIO
TE€My Ha HECKOJIBKO KOPOTKHX BHJICOPOJIMKOB BMECTO OJHOTO /UIMHHOTO BUAEOPOJIMKA. DTH 3aHATHS MOXKHO
HCTIONB30BaTh Il OTBETa Ha BOMPOCHI CTYACHTOB M 0ojiee TOAPOOHOTO OOBSICHEHUS! HEKOTOPBIX CIOXKHBIX
KoHuernuii. [ToMrMo JIeKInii, B JOTIOIHEHHE K JICKIIUSIM MOKHO MCIIOJIb30BaTh U JIPyTrUe METOJIbI O0YUYCHUS U
MIperoaaBaHus, TaKiue Kak KOMITbBIOTEPHOE MOJIEIMPOBAHNE, BUKTOPHHBI U BUICOaHUMAIIHIO.

YuuTbiBas Bce BhIlIeyKa3aHHbIE HIOAHCHI, MHOTHE BbIcIINe ydeOHble 3aBe/ieHus B PecrryOnmke Kazaxcran
HCIIOJIB30BaNIU B yueOHOM mnporecce miathopmbl ZOOM, Google class room u WhatsApp.

Takxe BO BpeMsi HCCIIeIOBaHHsI JaHHOM MPOOJIEMbI MBI CTOJKHYJIMCH C BOMPOCOM: «MOTYT JI CTYACHTHI
YUUTBCS caMi?». XOThb U POJIb MPETojaBaTesisi B AUCTAHIIMOHHOM 00Y4EHHH BECOMO, OH HE MOYKET OBITh OHJIaliH
24/7, na v He Ka)Iblii 00YYAIOLINIICS CMOXKET ITOHATh U OCBOMThH MaTepHall OCTABIIKCH OJ[MH Ha OJIUH C COOOM.

Hexoropsie uccnenoBaTeny Ha3bIBalOT HOBBIX CTYACHTOB «IH(QPOBBIMH abOpUTEeHAMMN», «CTYACHTaMU-
MWIJICHUAIAMI». Y YeHUKH OOIIAI0TCS U OOIIAIOTCS ¢ APYTMMHU YYeHUKaMu 24 yaca B CyTKH, 7 JTHEH B Hejle-
JIIO C TIOMOUIBbIO COLMANIBHBIX ceTei. MHOrHMe MOJIOJbIe YUEHUKHU MPEANIOYUTAOT YUUThCs yepe3 MHTepHeT u
HECYT OTBETCTBEHHOCTH 32 CBOIO YUEOHYIO AeATeNbHOCTh. OHM TakkKe MPEANOYUTAIOT UCIIOJIL30BATh JIIeK-
TPOHHBIE YCTPOMCTBA [T O0YUYCHUSI.

MNOJIYYEHHBIE PE3YJIbTATHBI (BBIBO/IbI)

BonsmmuHCTBO cTyneHTOB co Bcero KazaxcTana B Hayaie MaHIEMHUH BBIPA3WIN HEOBOJIHCTBO Pa3INIHbI-
MU KOMIIOHEHTaMH OHJIAWH-00Y4YeHUsI. DTO MOHSATHO, ITOCKOJIBKY OHJIAMH-00yUYeHHE — 3TO MOJCPHUCTCKUN
00pa30BaTeIbHBIN MOIXO0/I, IPUHATHIA CTPAHON B CIENIKE JIJIsi OOPHOBI C HBIHEIIHEH U30JIALUEH, B HAJICK/ IS
Ha TIPOJOKEHUE aKaACMHUYECKUX yCHINNA. XOTs 3HAUUTEIbHBIC YCHIHS OBLTH TPEIPUHATHI IS CO3TaHuUs
3JICKTPOHHBIX IUIAT(POPM Pa3IMYHBIMU YHHUBEPCUTETAMU O] PYKOBOJCTBOM MUHHCTEPCTBA O0pa30BaHUs U
Hayku (MOH) PecnyOnuku Kazaxcran, 3TOT mpoiiecc Bce ellie HaxOIUTCsl B CTaJIMH COBEPIICHCTBOBAHMSL.
[Tepexot OT TPAIUIIMOHHOTO MOAX0JIa K OUHOMY OOYUYCHHIO K MOJHOCTHIO (DYHKIMOHAIBHOHN 3JICKTPOHHOU
00pazoBaTeIbpHON cUcTeMe OTpeOyeT BpEMEHH | OonbITa. KazaxcTaHCKHUEe YHUBEPCHTETHI IOJKHBI OYAyT WH-
BECTUPOBATh B MPOTPAMMBbI TOBBIIICHUS KBAIM(UKAIIMU TIPEI0IaBaTe)ICH U OCTOSIHHO a/IallTUPOBATHCS JIJIS
YIIy4IICHHS COJICPIKAaHUs OHJIAH-00ydeHus. Pe3ynpTaThl HACTOSIIErO OOIICHAIIMOHAIBLHOIO UCCIICIOBAHUS
[IOMOT'YT JIy4III€ TIOHSATh HPEIATCTBHUS, ¢ KOTOPHIMU CTAJIKMBAFOTCS YYaIlIUeCs PH 00yUSHUH OHJIalH. DTO, B
CBOIO OUYEpPE/lb, MOXKET TIOMOYb YHUBEPCUTETAM CO3aTh 3(PPEKTUBHYIO ¥ IPOAYKTUBHYIO OHJIANH-TIIaThopMy
JUIst 00y4YeHUs1, HAITPABJICHHYIO Ha YJIy4llIeHHe Y4eOHOT0 OIbITa CTYICHTOB.
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CrnenyeT OTMETHTh YpPOBEHb TOTOBHOCTH TperojiaBaTesieil YHUBEPCUTETOB K BHEAPEHHUIO JIEKTPOHHOTO
o0yuenus Bo Bpems nmanaemun COVID-19 B Kazaxcrane, a Takke nmpo0iaeMbl, ¢ KOTOPBIMU OHU CTOJIKHYJIHCH.
Jlaxke mpu 10CTaTOYHO BBICOKOM YPOBHE KOMIIBIOTEPHOM rpaMoTHOCTH U U T-nonjep:xkke co CTOPOHBI YHU-
BepcuTeTa OOJBIIMHCTBO MTPEToIaBaTeiell Bee e CTAIKUBAIOTCS C HEKOTOPBIMH TPYAHOCTSIMH, aKTYaIbHBIMH
JUISL UCCIIelyeMOT0 ciy4dasi. Beli onpeiesie sl ciaeayonpe mpodaeMbl: YPOBEeHb KOMIIBIOTEPHOM rPaMOTHO-
CTH, DJIEKTPOHHAS cpeia U MOAJepIKKa YHUBEPCUTETa, TOTOBHOCTH aKaJIeMHUECKOTO ITepCOHalIa M TOTOBHOCTh
CTY/ICHTOB K OHJIAH-00Y4YeHUI0. DTH PE3yJIbTaThl COrTIACYIOTCS C MPEABLIYIIUMH UCCIeJOBaHUSIMU, KOTOPBIE
OMPEICIISIIOT PsIJI IPEIATCTBU Jij1s oHylaiH-00yuenusi. CoracHo Pomkepcy [10], cienyroiiue 6apbepbl, Me-
HIaloNIMe aKaJeMHYeckoMy repcoHany 3 hekTHBHO BHEAPSATH OHJIAH-00pa30BaHuE, — ATO CONUAIBLHO-KYJITb-
TypHBIe (aKTOphI (HApUMep, DKOHOMHKA M MECTOTIOIOKEHHE), INYHOCTHBIE (haKTOPbI (HalpuMep, BO3pacr,
T10J1, OTHOIICHUSI U YOEXKIICHHSI) U CTETICHb BO3JICHCTBUS (BKIIIOUAs! TTOICPKKY U 00yUueHHEe) HOBBIM TEXHOJIO-
rusiM. JlxoHe [21] B cBOMX HMcCIeOBaHUSIX pa3iinyai 0apbepbl HA YPOBHE YUUTENs] U MHCTUTYHOHATBHOTO
ypoBHs. Xbio ¥ bpami [11] B cBoeM uccie[oBaHUM Ha3BaJM HECKOIBKO MPOOIIeM, MPEnsTCTBYIOMmUX dhhek-
TUBHOMY BHEJPEHHUIO OHJIAH-00y4eHHs, BKIIIOYasl PECypChl, TEXHOJIOTHH, BPEMsI U TEXHHUYECKYIO IMOAJEp-
KKY; 3HAaHMS U HABBIKU MIPEII0/IaBaHUs Ha OCHOBE TEXHOJIOTHI; MHCTUTYIIMOHAIbHbBIE 0apbephl; OTHOIIEHUE U
yOexIeHNs TIepcoHala, a TakxKe MpeaMeTHast KyJIbTypa.

Uro kacaercsi 0apbepOB HA YPOBHE KOMITLIOTEPHON IPaMOTHOCTH, YUHUTEIIS cTapiie 55 JeT yIoMsSHYIH He-
KOTOpBIE TIPOOJIEMBI, B TOM YHCIIe HEOOXOAMMOCTH JIOTIOTHUTEIBHOTO 00YUYECHHUS M JONOJIHUTELHOHN MoIep-
KKHU co ctopoHsl U T-crermanucToB. D10 Takke coriacyercs ¢ BeiBogaMu Anb-Paanu [17] n Ans-Cappunn
[14], koTOpBIe PUIILIK K BBIBOAY, 4TO OoJiee 45 mperoiaBaTeneil MeHee OXOTHO MCIIOJIb30BAIM AJIEKTPOHHOE
o0y4eHue B CBOCH MPENoAaBaTeNIbCKON 1 yueOHOM PaKTHKE.

VYuuTens J0IKEH MPaKTHKOBATh aKTUBHBIE METOABI COBMECTHOTO OOyYEHHsI ¥ IIOMOTaTh yueHHKaM (op-
MHUPOBATh CBOM COOCTBEHHBIE CTHIIN 00yUYeHHUsI OHJIAHH; U3yYUTh BO3MOKHOCTH IUTATHOPM OHJIAWH-00ydeHHS
U TIPEOJIONETh TPYIHOCTH U Oaphephl AJIEKTPOHHOTO o0mieHus. UToOb 3(h(heKTHBHO YIIPaBISATh OHIAHH-KYP-
COM, YUHTEJIsl JOJDKHBI 3HATh, KaK MOOYXKIATh CTYJJCHTOB K CAMOCTOSTEIILHOMY OOYy4EHHIO, Pa3BUBATh CAMO-
JUCLUTUTUHY U TUITAHUPOBAHKE, CBOEBPEMEHHO OLIEHUBATH paboTy CTYACHTOB M MPEAOCTABIATH ONEPATHBHYIO
o0OpatHyt0 CBsi3b. B 1inhpoBoii 00pa3oBaTebHON Cpejie YUUTEIb JIOJIKEH CICAUTD 3a TEM, YTOObI yJaluecs
KOHIIEHTPUPOBAJIMCh HA YYEOHBIX 3a/lauaX, Pa3BUBAJIM HABBIKM KPUTHYECKOTO MBIIIICHUS, PA3MBILILUISUIA O
JTOCTHKEHUAX M HeyJadaxX M MOOLIPSAIN yYaIluXCsl IeIUThCS CBOMM OIBITOM CO CBEPCTHUKaMHU B MHTepHeTe
[22].

O0pa3oBaTelbHBIN ITPOIIECC BO BceM MUpe ObLI ipepBaH u3-3a nangemuu COVID-19. DnektpoHHoe o0yue-
HHE CTAaHOBHTCS Bce OoJiee HEOOXOIMMBIM M OYEHb BRXKHBIM B 00pa3zoBanuu. OOpa3oBaTeIbHbBIE YUPEKICHHS
B niepro COVID-19 crankuBaroTcs ¢ yHUKaJIbHBIMU ITPOOJIeMaMu, CBSI3aHHBIMU C IIJIaBHBIM TOJIEp)KaHuEM
npotiecca 00y4eHUs PU COXPAHEHUH ero Nose3HocTH. ClieJoBaTeNbHO, 3TH YUPEkKACHHs T0JKHbBI TOHUMATh,
YTO JIBMKET MPENoIaBaTeNsIMK U YUaIUMHUCS K CHCTEME DJIEKTPOHHOro o0yuenus. OCHOBHOE BHUMaHUE B
9TOM HCCJIEOBaHUH YACISIIOCH KIACCU(PHUKALMU M ONPEACTICHUIO0 PUOPUTETOB CUCTEM DIIEKTPOHHOTO 00-
yaenus Bo Bpems nanaemuu COVID-19, a Taxke npu3HAHUIO MPAKTUYECKUX MOCIEACTBHI. B a3TOM nccie-
JIOBAaHUHU MPHOPUTETHOCTH OTJABANACh PAa3IMYHBIM CHCTEMaM 3JEKTPOHHOTO OOyuYeHHUS C UCIOJIb30BAHUEM
MHOTOKpPUTEPHATBHBIX MOIXO0B.

VYuuteiBas Bce BBIIIEYKa3aHHbIE JAHHbIE Mbl TOIYYHJIM CJIEIyIOIINe MHTEPECHbIE pe3yibTarhl. Paz-
HbI€ CTpaHbl IO BCEMY MHUPY MPEAIOKMIM HECKOJIBKO PEHIeHWH 3TOM MaHAeMHH IJI Pa3BUTHUS CHUCTEMBbI
oOpazoBanusi. TeneBemanue, OHJIAWH-OMOIMOTEKH, pecypchl, PYKOBOJCTBA, OHJIAH-KaHAJbI, BUJICOJICK-
M [IHPOKO PacpOCTpaHEeHbl MPUMEpHO B 96 crtpanax. KadecTBo 25eKTpoHHOTO 00ydeHUs TpeOyeT 3Ha-
YUTEJIHHOIO yIyUlIeHud U 1o ceil neHb. M3-3a BHe3anHo# Bembimiku COVID-19 He XBaTtnino BpeMeHU Aiis
oOecrevyeHus] KauecTBa dIIEKTPOHHOTO 00YYEHHs], TOCKOIBKY OCHOBHOE BHHUMAaHHUE YIENSIIOCh COXPAHEHHIO
U MPOJOJDKEHHI0 yueOHOro mporiecca 000 LEeHOH M BO BCEX BO3MOXKHBIX (hopMmarax BO BpEMsl MUPO-
Boil kpusuc. Ilopran FOHECKO no COVID-19 npenocTtaBuin HEMeIIEHHYIO MOAAEPKKY MHOTUM CTpaHam
10 BCEMY MUY, YTOOBI CIIOCOOCTBOBATH HEMPEPHIBHOCTH OOYYECHUS U MHUHUMH3UPOBATH Nepebon B 0Opa-
30BaHMHU, OCOOCHHO B MHTEpEecax Ys3BHMOIro Kiacca (B paMKaxX HAIlMOHAJIbHBIX y4eOHBIX MmiatdopM M HH-
crpymentoB FOHECKO 2020). Xots ecTb HECKOJIBKO MPOOJIEM, CBSI3aHHBIX C AJIEKTPOHHBIM OOy4YEHHEM,
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Ha CaMOM [IeJIe OHO IIPUHECIIO IO0Jb3Yy ydallluMcs U IpenojaBaresisiM Bo BceM Mupe. ['1o0anbHblil kpu3uc
0COOEHHO IPOJEMOHCTPUPOBAI OIPOMHYIO BaXKHOCTbh JIEKTPOHHOIO 0OydeHHsI B COBpeMeHHOM mupe. bes
CpeACTB TUIATPOPM SIEKTPOHHOTO OOydeHHs] 0O0pa3oBaHUE BHE3AITHO OCTAHOBMIIOCH OBl TMOCJE BCIBIIIKH
BHpYCA.

Mgl 0OHapyKWIH, 4TO HanOojee 3HAYMMbIe (PaKTOPHI, BIUSIOIINE Ha YCHEX IEKTPOHHOTO O0YUYECHHUS BO
Bpems nagaemMun COVID-19, Obln cBsI3aHBI € yIIPaBICHNEM TEXHOJIOTMYECKUMHU 3HAHUSAMH, TTOJIEPKKOH co
CTOPOHBI PYKOBO/ICTBA, ITOBBIILIEHUEM OCBEIOMIICHHOCTH CTYJEHTOB 00 MCIIOJIb30BAHUH CUCTEM 3JIEKTPOHHO-
ro oOyueHus 1 TpeOOBaHNEM BBICOKOTO YPOBHS HH()OPMALMOHHBIX TEXHOIOTUH OT HHCTPYKTOPOB, CTYIEHTOB
1 YHUBEPCUTETOB. DTOT BBIBOJ| CJIEAYET CEPhE3HO PACCMOTPETh, IOCKOJIbKY HE3aBUCHMO OT TOT0, HACKOJIBKO
Ba)KHA TEXHOJIOTHsI, TOTOBHOCTb K BHEIPEHUIO AIEKTPOHHOTO 00YUYEHUS MTO-MIPEKHEMY MIPACT BEAYIIYIO POIIb
B YJIy4IICHHH 00pa30BaTeIbHOrO mporecca. CMemanHoe o0yueHne 0bu10 Hanbosee IpeIodTHTEILHOH CHc-
TEMOH JIEKTPOHHOT0 00YUYEHHUs U3 ISITH METOJI0B, PACCMOTPEHHBIX B 3TOM HCCJIEJOBaHUU. Pe3ynbraTsl 3TOrO0
UCCIIE0BaHUS MPEI0CTABIISIOT MOJIE3HYI0 HH(POPMAIHIO MEHEPKepaM 3JIEKTPOHHOT0 00y4YeHUs yHHBEPCUTE-
TOB B IIPOLIECCE BHEAPEHUSI COBPEMEHHBIX TEXHOJIOTHI B 00pa30BaHUU.
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The purpose of the study. Assessment of the impact the COVID-19 pandemic on the quality of education
based on a study of the implementation of e-learning technologies using digital platforms in both foreign and
Kazakhstani universities.
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Methodology. Problems related to online learning and possible solutions were identified based on a
retrospective and comparative analysis of foreign and Kazakhstan scientific research. Scientific literature
search was carried out in large databases: Researchgate, Springer, ScienceDirect. During the search, 481
scientific articles were found that matched the entered search parameters. Given the inclusion and exclusion
criteria, 465 papers were screened out, and the remaining 16 were sent for analysis.

Originality /value of the research. Along with identifying barriers to the introduction of e-learning, the main
factors during the COVID-19 pandemic were identified that influenced the effectiveness of the educational
process. The study revealed that digital platforms create sustainable competitive advantages and are the main
tool for modernizing the learning process.

Findings. As a result of the study, the most significant factors related to technological knowledge
management, as well as the level of readiness of universities, teachers and students to implement e-learning,
were identified.

Keywords: COVID-19, digital management, universities, distances education.

YHUBEPCUTETTEPIIH HU®PJIBIK OKBITY IIJIAT®OPMAJIAPBIH TAJIIAY:
OTAH/BIK K9HE HHETEJIAIK TOXXIPUBE

A. CeiitoaTkanosa', C. Mykan*, C. TameHoBa'

'Typan ynuBepcuteri, Anmarsl, Kazakcran Pecry0nnkacst
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AHIATIIA

3epmmey maxcamvl — METEIIK KOHE Ka3aKCTAHBIK KOFapbl OKY OPbIHAAPbIHA ITU(PIIBIK TIaThopma-
JIApJIbl KOJIJIAHA OTBIPBIT AJICKTPOH/IBIK OKBITY TEXHOJIOTHSIIAPBIH eHri3ynepai 3eprrey Herizinge COVID-19
MaHIeMUSCHIHBIH OLTIM camachlHA THTI3TeH 9CepiH Oaranay.

Qoicuamacwt. lllerenmik xoHEe Ka3aKCTaHIBIK FBUIBIMU 3EPTTEYJIEPIIi PETPOCTICKTUBTI JKOHE CaJIBICTHIP-
MaJjibl Tajjiay HEri3iHie OHJIAH OKyMEH OailJIaHBICThI MACEJCNICp YKOHE MICHIIMICP aHbIKTaJ/bl. FhUIbIMU
omebueTTepai i31ey YiIKeH ManiMeTTep Oazacwkinaa xyprizinai: Researchgate, Springer, ScienceDirect. [3aey
OapbICBIH/IA CHTI3IIreH 13/1ey mapaMeTpiepine coiikec keneriH 481 FpulbiMu Makaia TaObuLIbl. Kocy skoHe
NI TacTay KPUTEPHUIIIEPIH eCKepe OTHIPHIT, 465 KyKaT ipiKTEiN ajabIHIb, all KaIFaH 16-Chl TaJJaH/Ibl.

3epmmeyoiy Oipecetiniei / KyHObLIbIbl. DIEKTPOHBIK OKYJBIH €HII3Yeri KeAepruiep/i aHbIKTayMeH
karap, COVID-19 nangemusichl ke3inje O0u1iM Oepy MpoIEeCiHIH THIMILTITIHE acep e€TKeH Herisri (hakropiap
aHBIKTAJBL. 3epTTey OaphIChIHA NUGPIBIK TUIaTGopMaap TYPaKThl 09CEKEIIK apTHIKIIBLUIBIKTAD KACAUTHI-
HBI JKOHE OKY MPOIIECiH JKaHAPTY/IbIH HET13T1 KYpallbl eKeH T aHBIKTAJIIbI.

3epmmey momuoicenepi. 3epTTEYy HOTWKECIHAEC TEXHOJIOTHSUIBIK OumiMai  Oackapyma, CoHAai-ak
YHHBEPCUTETTEP/IIH, OKBITYIIBLUIAP MEH CTYACHTTEPIH AJICKTPOHBI OKYJIbIH CHTI3yTe JaibIHIBIK JICHTCHiHe
0aiiIaHBICTHI MaHBI3/IbI (DAKTOpPIIApP AaHBIKTAIJIBL.

Tyuiin ce30ep: COVID-19, udpablk MEHEIKMEHT, YHHBEPCUTETTED, KAIIBIKTHIKTAH OKBITY.
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