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ABSTRACT

Background. Entrepreneurship brings about innovation, economic development, social mobility, and job
creation, therefore almost all governments prioritize it on their agenda [1]. Since the single best predictor of
a business startup is entrepreneurial intention, hence investigating the influencing factors to intention can be
viewed as the critical instrument to promote entrepreneurship [2]. Kazakhstani government has dedicated
to the prosperity of entrepreneurship and SMEs as well, and among Central Asian countries, Kazakhstan
accounts for more than 70% share of all attracted foreign direct investments (FDIs) in this region [3], thus
foreign entrepreneurship in Kazakhstan has great potential to facilitate this country’s economic growth and
well-being.

Objectives. This research aims to suggest a conceptual entrepreneurial intention construct, which holds that
there is positive and significant relationship between factors (entrepreneurial education, personality traits, and
opportunity recognition) and entrepreneurial intentions among foreigners in Kazakhstan, and highlights the
moderating role of government support. With the expected study findings, implications for the policy makers,
academics, and potential foreign entrepreneurs will be recommended.

Methodology. This study further plans, applying quantitative and qualitative research method, to use a
structured questionnaire to collect data from the foreigners who reside currently in major cities of Kazakhstan.

Keywords: entrepreneurship, entrepreneurial intentions, construct, government support, foreigners,
Kazakhstan.

KA3BAKCTAHJATI'BI HIETEJAEPAIH KOCIIIKEPJIIK KbI3METIH )KYPI'I3Y

TOii Tyucunn!, Hagum Xaaun?, {esan Mna 3axypya Hcaam®, Amdax Axmar
LZSKMUMOII Yuausepcureti, Anmarsl, Kazakcran Peciry0amukace
4 Cpar yauBepcureTi, [TokicTan

AHIATIIA

3epmmey ozexminici. Kocinkepnik WHHOBAIMSIAPFa, SKOHOMHKAIIBIK JaMyFa, dJIEYMETTIK YTKBIPJIBIKKA
YKOHE YKYMBIC OPBIHIAPBIH KYPYFa aJIBIIT KeJe i, COHABIKTaH 0apibIK AEpIIiK YKIMETTep KYH TOpTiOiHme OyFaH
OaceMIbIK Oepei [ 1]. KocinTi 0acTaymbIH sKaFbI3 aaablH-aa 00 KAy ITBICH KOCIITKEPITiK HUET OOIFaHIbIKTaH,
HHUETTI KO3FaHTBIH (DAaKTOPIApIBI 3ePTTEY KOCIIKEPIIKTI alifa JKBUDKBITYIBIH MAaHBI3IBI KYpalbl PETiHIE
KapacTeIpbuTybl MyMKiH [2]. Conmaii-ak, Ka3akcTan yKiMeTi KOCIKEpJIiK MeH MIaFbIH JKOHE OpTa OM3HECTIH
OpKEHJIeYiHEe 03 YJIeCiH KOCTHI oHe OpTanblk A3ms enaepi apackiHaa Kasakcran ochl aiftMakKa TapThUIFaH
tikene# merennik naBecTHIsapasH (THHN) 70 % -gan actaMmbrd Kypaias! [3], conasikran Kazakcranmarst
MIETENIIK OM3HEC OCHl eJIIH dKOHOMHKAIBIK MaMyBIH JKOHE OJ-ayKaThIH JXKaKcapTyFa MYMKIHIIK OepeTiH
YJIKEH QJieyeT.
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3epmmeyoiy maxcamoi. byn 3eprrey Kazakcranmarbl IIETENIIKTEP apachiHAa KACIMKep ik (akropiap
(xocimkepitik OiTIM, KEeKe KaCHeTTep MEH MYMKIHJIIKTEp/l TaHy) MEH HHETTEp apachlH/a OH JKOHE MaHbI3/IbI
Oaiimanpic 0ap Jem TYKBIPBIMIANTBIH KOCIIKEPIIK HHUETTEPIiH TYKbIPBIMAAMAIBIK TYKbIPHIMIaMaChIH
YCBIHYFa OaFrbITTANIFaH )KOHE MEMIICKETTIK KOJIAAy IbIH TeXKEHTIH poItiH Oaca kepcerei. 3epTTeyAaiH KYTijIeTiH
HOTHKeIIepiHe CYHeHe OTBIPHII, casicaTKepiiep, FaabIMaap KoHE dJICyeTT] MEeTeNIiK KoCcIKepIiep YIIiH cana-
PB! YCBHIHBIIABL.

3epmmeyoiy adicnamacei. 3epTTey Kazipri yakpiTTa KazakcTaHHBIH ipl KajalapblHaa TYPAThIH ISTEIiK-
TEpJICH JCPEKTEeP/l J)KMHAY YIIIH KYPbUIBIMJIAIFaH cayaJlHaMaHbl KOJIJIaHA OTBIPBII, CAH/IBIK JKOHE CaIlajibIK
3epPTTEY 9MICTEPiH KOJIJIaHyFa HET13/e/TeH.

Tytiin co30ep: KaCIKEPIIiK, KACIIKEPIIIK HUET, KYPBLIbIC, MEMJICKETTIK KOJIay, meTenaikTep, KazakcraH.

OCYHWECTBJIEHUE NPEAITPUHUMATEJIBCKOI'O
HAMEPEHUWSA CPEIN NHOCTPAHILEB B KASAXCTAHE

10ii Tyncunn', Hagum Xaaun?, lesan Ma 3axypya Ucnam®, Amdaxk Axman?
123V auBepceuter KUMDII, Anmarsl, Pecryosmka Kazaxcran
*Yuusepcurer Caar, [lakucran

AHHOTALIMUA

Axmyanonocms ucciredosanus. IlpeinpUHUMATENBCTBO MPUBOANUT K MHHOBAIUSAM, 5KOHOMHUYECKOMY pa3-
BUTHIO, COLIMAIHHON MOOMIBHOCTH M CO3JAaHUIO0 pabOYMX MECT, TOITOMY ITOUYTH BCE NMPaBUTEILCTBA OTAAIOT
MIPUOPUTET ITOMY B cBOei oBecTke H [ 1]. [ToCKOIBbKY €JMHCTBEHHBIM JTYUIIIUM IPEAUKTOPOM 3aITycka Ou3-
Heca sIBISIETCS IPeANPUHIMATENILCKOe HAMEPEHHUE, CIIeI0BATENIbHO, HCCIICAOBaHUE (PaKTOPOB, BIUSIOIINX HA
HaMepeHue, MOKHO PacCMaTpUBaTh KaK BAKHEHIINN MHCTPYMEHT JIJIsl IPOIBHKEHHSI IPEATIPUHUMATEIbCTBA
[2]. IIpaBuTenbcTBO Kazaxcrana Takke MOCBATHIO ceOs MpOIBETaHUIO IpeanpuHuMatensbeta U MCII, u
cpenu crpan Llenrpansaoit A3un Ha oo Kazaxcrana npuxoaurcs 6osee 70 % Bcex MPUBICYCHHBIX TIPSMBIX
nHocTpaHHbIX nHBecTuwii ([TMI) B aTOM peruone [3], Takium 00pa3zoM, HHOCTPAHHOE MPEIIPUHIMATEILCTBO
B Kazaxcrane umeer 0OJIbIION MOTEHITHAI JJIs1 COJCHCTBUS SKOHOMUYECKOMY POCTY U OJIar0COCTOSIHUIO ATOH
CTpaHBI.

Lenv uccnedosanus. JlaHHoe HMCCIIEOBAaHUE HANPABICHO HA TO, YTOOBI MPEIUIOKUTH KOHIENTYATBHYIO
KOHIICTIIHIO MTPEAIPUHUMATEICKIX HAMEPEHH, KOTOpast yTBEPKAAET, UTO MEX Iy (akTopaMu (MIpeAnpHHI-
MaTesIbcKoe 00pazoBaHue, JINYHOCTHBIE Ka4eCcTBa M MPU3HAHNE BO3MOXKHOCTEH) U MpepUHIMATEIbCKUMU
HaMEpeHUs MU cpeair nHocTpaHIeB B KazaxcraHe cymiecTByeT MoJoKUTeNbHasS 1 3HAUUMasi CB3b, U IMOa4Yep-
KHBAeT CJIEP’KUBAIOIIYIO POJIb FOCYAIapCTBEHHOM Mo ep XK. C y4eTOM OXKHIaeMBIX Pe3yJIbTaTOB HCCIEI0-
BaHUS OyayT pEKOMEHIOBAHbI MOCJIECTBHS IS MOJUTHKOB, YUEHBIX U MOTEHIIHAIBHBIX HHOCTPAHHBIX MPEJI-
[IPUHUMATENEH.

Memooonozcus uccredosanus. VccnenoBanns OCHOBBIBAINCH Ha MPUMEHEHUH KOJHMUYECTBEHHOTO M Kaye-
CTBEHHOT'O METO/I0B HCCIIeI0BaHHsI, UCTIOIB30BAHUN CTPYKTYPUPOBAHHOM aHKETHI 7151 cOOpa TaHHBIX OT WHO-
CTpaHIIEB, KOTOPhIE B HACTOSAIIIEE BpeMsl TPOKUBAIOT B KPYIHBIX ropojax Kazaxcrana.

Knrouesvie cnosa: mpeanpuHUMATENBCTBO, NMPEANPHHUMATENBCKIE HAaMEPEHHUs, KOHCTPYKT, TOCYAapcT-
BEHHas MoJJIepKKa, MHOCTpaHIbl, Kazaxcran.

INTRODUCTION

Entrepreneurship brings innovation, creates jobs and improves the country’s economic development [4].
Neace [5] notices that «long-term success in economic development, particularly in developing economies,
depends to a significant degree on a growing network of small entrepreneurial enterprises». Moreover,
theoretical and empirical research has revealed that entrepreneurship is an essential booster to innovation and
technological advancement, and a driving force of high productivity and ultimately of economic growth [6].
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In this study, entrepreneurship is examined as it takes place in small and medium size enterprises (SMEs).
Previous research has indicated that the two concepts- SMEs and entrepreneurship, are found to be closely
interchangeable. As Wennekers and Thurik [7] note: «Small firms are the vehicle in which entrepreneurship
thrives». SMEs and entrepreneurship are considered to be the forces of innovation and development.

It is a common sense that where there is a high birth of new businesses, such a region, or country stands
to gain more. They would have employment generation foundation, expand productivity, explore local
natural and human resources, and stimulate and transform indigenous technology. They would also diversify
economic activities, create and distribute values, reduce poverty, and contribute to government revenues. Also,
they would create capital, mobilize savings, and provide a platform for backward, forward, and inter-industry
linkages [8]. Thus, the levels of entrepreneurial activities among different societies and nations might not
always be the same considering the differences in their politico-economic contexts.

Entrepreneurship in the context of Kazakhstan

State of Entrepreneurship Development. Kazakhstan is one of successfully developing countries since
independence in the post-Soviet era. The country has made great steps forward in the transformation from a
Soviet-command economy into a market-based economy [9]. The development of SMEs and entrepreneurship
has been a vigorous contributor to this progress [9, 10]. As it was stated by the first President of Kazakhstan- N.
A. Nazarbayev, in order to increase the competitiveness of the national economy, the country has to increase
competitiveness of Kazakhstani enterprises. Highly competitive Kazakhstani enterprises are significant to the
success of Kazakhstan [11].

Worldwide statistics show that the contribution of SMEs to gross domestic product (GDP) in high-income
countries accounts for more than 50 %, in middle-income economies the share of SMEs’ output in GDP is
40%, and in low-income countries — more than 15 % [9]. According to the World Bank [12] ranking in 2012,
Kazakhstan is classified as an upper middle-income economy with gross national income (GNI) per capita
equal to USD 7,440.00. However, the share of SMEs in GDP of Kazakhstan is 20.2 % which is similar to the
level of low-income countries. This indicates that there are some loopholes in the entrepreneurial ecosystem
in Kazakhstan. Kazakhstan is still to a large extent dependent on the extraction and sale of natural resources.
Nowadays, the Kazakhstani economy is mostly represented by oil and gas, telecommunication and energy
power sectors [13].

Role of Government Support. During the process of entrepreneurship, the role of government is really
significant with the implementation of such strategies that can foster entrepreneurship capacity and intelligence
among people in the society to lead the economic growth. Governments, irrespective of countries, are
devoted to identify regional and local factors which affect entreprencurship. This is because, in the current
knowledge-based and information-based economy, entreprenecurship has become one of the most important
drivers of sustainable economic development [14]. In recent years, governments have become increasingly
active in designing policies to promote and support entrepreneurial efforts, because entrepreneurship is widely
recognized as a crucial source of employment generation and economic growth [6].

The government of Kazakhstan has executed numerous supporting programs such as «Innovative Industrial
Development Strategy for 2003-2015», long-term «Kazakhstan Strategy 2030» which was later expanded
to «Kazakhstan Strategy 2050», the program «30 corporate leaders of Kazakhstan» and others, where the
perspectives of non-oil and gas sector development, modernization of economy, government and business
sector cooperation and many other important issues are being considered. One of the aims of the government
strategy and solutions in connection with entrepreneurship and SMEs in Kazakhstan is the shaping of a middle
class by establishing of the entrepreneurship toward high-quality and high-technological manufactures in the
industrialization era [15].

Economic Prospects. In the World Bank’s Doing Business rankings, Kazakhstan’s successful economic
reforms allowed it to stay at 36th place in 2017 and up to 28th place in 2018 [12, 16]. In the global ranking of
entrepreneurial conditions, Kazakhstan took the position of 64 out of 137 countries [17]. Kazakhstan occupied
the 74th place in 2018 with regard to the global innovation index (GIE) ranking [18].

Foreign Entrepreneurship. Kazakhstan holds tremendous prospects in its ability to contribute to the
world economy and to eventually benefit its population through financial prosperity and economic stability.

Ne 6 (129) 33 Volume 6 No. 129




MEMJIEKET XX©HE BU3HEC: BACKAPY TEOPUSCHI MEH TOXIPUBECI
STATE AND BUSINESS: THEORY AND PRACTICE OF MANAGEMENT

Kazakhstan with its endowment of advantageous geopolitical location, its vast territory and rich natural
resources, an educated workforce, political and economic stability [19], and strong government support, is
surely drawing increasing attention on foreign investment and multinational entrepreneurs to star up businesses
in Kazakhstan. As Kazakhstan Today [19] stated: «Today, investors are attracted by the country’s investment
potential, low investment risks, stable legal framework, key macroeconomic characteristics (rich natural
resources, workforce, fixed assets, infrastructure, etc.), consumer demand, and other factors. Kazakhstan has
the majority of the above features, which is why investment is growing at a significant pace».

Kazakhstan tops Central Asian countries in terms of attracted investments, accounting for more than 70 %
of all foreign direct investments (FDIs) into the region. The volume of FDIs injected in the Kazakh economy
rose by 15.4 % in six months, Minister for investments and development, Mr. Zhenis Kassymbek reported on
October 23, 2018. The figure is estimated at USD12.3 billion compared to USD10.5 billion during the same
period in 2017 [20].

Thus, this study focuses on potential «foreign entrepreneurs», which are defined by U.S. Department of
Commerce as “minority entrepreneurs” who are not of the majority population.

Problem statement. Based on the above-mentioned background, it is undoubtful that fostering foreign
investment and multinational entrepreneurs is of great importance for economic growth in the socio-political
context of Kazakhstan. Considering that: on the one hand, entrepreneurs create entrepreneurship based on
novel ideas and the new combination of the resources. Intentions play an important role for any individual
to exhibit the behavior of certain type. Similarly, the entrepreneurial actions and behaviors of an individual
are to a large extent inspired by the intentions of the entrepreneur; on the other hand, however, there is little
research on foreign entrepreneurship and affecting factors on entrepreneurial intentions among foreigners in
Kazakhstan to date; the current study hence fills the research gap by investigating the foreign entrepreneurial
intentions in the context of Kazakhstan.

There are numerous prior studies on factors (also termed as determinants, motivators, antecedents,
precursors, and stimulators, etc.) affecting entrepreneurial intentions. This research focuses on three
factors — entrepreneurial education, personality traits, and opportunity recognition, which influence foreign
entrepreneurial intentions in Kazakhstan, and highlights the moderating effect of one more studied factor-
government support, to enhance the rate of foreign entrepreneurship in this country. Research questions are
herein raised based on the four factors:

1) Does the entrepreneurial education have a positive effect on the entreprencurial intentions of foreigners
in Kazakhstan?

2) Does the personality traits influence foreigners to startup a business in Kazakhstan?

3) Does the opportunity recognition attract foreigners to invest and own a business in Kazakhstan?

4)Does the government support of Kazakhstan moderate the relationship between the factors (entrepreneurial
education, personality traits, and opportunity recognition) and entrepreneurial intentions?

Organization of the study. The paper is organized as follows: the next section will present the literature
review of entrepreneurship, entrepreneurship intentions, and affecting factors. Then a proposed entrepreneurial
intention construct and conceptual model among foreigners in Kazakhstan are designed. Subsequently, the
methodology for further research is briefly introduced. Afterwards, the implications of this and further research
are discussed, and finally the whole paper ends with the summary and conclusion.

THE MAIN PART OF THE STUDY

LITERATURE REVIEW

Entrepreneurship. Entrepreneurship is probably one of the most ambiguous terms which is being
discussed not only by economists and sociologists but also by psychologists. Entrepreneurship is the process of
transforming ideas into business opportunities and creating added value to a combination of resources [21]. It
entails time, strong intention, involving both considerable planning and a high degree of cognitive processing
[22]. Similarly, Madrigal et al. [23] state that entrepreneurship requires the discovery of opportunities, the
search of information, the acquisition of resources and the implementation of business strategies. Shane [24]
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proposes a general definition of entrepreneurship which is «an activity that involves the discovery, evaluation,
and exploitation of opportunities to introduce new goods and services, ways of organizing, markets, processes,
and raw materials through organizing efforts that previously had not existed». Though there is not any uniform
definition, all modern entrepreneurship interpretations emphasize invention, innovation, and creativity in the
process of creating something new or better to the society [25].

Entrepreneurs are those who directly conduct the entrepreneurship activities by seeking opportunities and
driving new ventures by doing of new things or the doing of things that are already being done in a new way
which, in turn, is an important development determinant of the economy. They are characterized by having
initiative and the passion to create a venture, making an original use of available resources, and accepting risk
and the possibility of failure [26].

In the era of globalization, entrepreneurship and entrepreneurs have been declared to be highly essential.
No doubt, entrepreneurship is the main catalyst for economic growth and contributes significantly to economy,
society as well as human kind. It is a potential incubator for technological advancement, promoting products,
services, and financial market at large, thus the development and expansion of an economy are dependent on
the prosperity of entrepreneurship and innovation [27].

Similarly, entrepreneurship and small business development are essential in the economic transformation
of Central Asian countries including Kazakhstan, from centrally planned economy to the market-oriented
economy.

Entrepreneurial intention. According to Ajzen [28], intention refers to «the indication of how hard
people are willing to try, of how much an effort they are planning to exert, in order to perform the behavior.
Generally, the stronger the intention, the more likely that a person will perform a behavior. One of the most
cited definitions of intention is that «Intentionality is a state of mind directing a person’s attention (and therefore
experience and action) toward a specific object (goal) or a path in order to achieve something (means)» [29].

Intentions have been found to be the best and unbiased predictor of action, even where time lags exist,
for example in career choices. Existent research shows that intention explains approximately 30 % of the
variance in behavior [30]. Besides, it is practical to examine intention to apprehend the behavior instead of
directly studying the behavior because actual behavior is uneasy to be observed and measured in a research.
Similarly, entrepreneurial intention has been empirically proved to be the most effective and reliable predictor
of entrepreneurial behavior [31].

The term «entrepreneurial intention» has similar meanings with other frequently used terms, such as
entrepreneurial awareness, entrepreneurial potential, aspiring entrepreneurs, entrepreneurial proclivity,
entrepreneurial propensity, and entrepreneurial orientation, etc. among others. For example, Bird and Jellinek
[32] employ the term «cognitive awareness» to describe entrepreneurial intention, which direct to set up a new
business. Krueger and Carsrud [33] defined entrepreneurial intention as «individual commitment to commence
a new business». Thompson [22] interpreted it as «a self-acknowledged conviction by a person that intends
to set up a new business venture and consciously plan to do so at some point in the future». Entrepreneurial
intention is seen as the product of an individual’s self-efficacy, attitude and the subjective norms toward
entrepreneurial behavior [34].

Based on the above arguments, entrepreneurial intentions are a decisive factor predicting the subsequent
entrepreneurial behavior. Therefore, knowledge of the determinants of entrepreneurial intention can be applied
in heightening the likelihood of the consequent behavior: new venture creation.

Factors influencing entrepreneurial intentions. Recognized as the key force which motivates people
in the long lasting and complex process to become entrepreneurs, entrepreneurial intention has drawn the
researchers’ particular attention [2]. Previous literature has been focused strongly on the factors predicting
entrepreneurial intentions, which have been studied from diverse perspectives by different scholars, and this
gave the construct the multiple facets it possesses. Some of the main antecedents are categorized as below:

Demographic factors.Demographic factors encompass age, gender, education level, ethnic background
(religion), nationality, geography and so on. Demographic characteristics have been proven to affect self-
employment choice indirectly, through the impacts of those characteristics on attitudes, norms, and self-
efficacy [35].
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Personality factors. Itisnow well acknowledged that personality is an important predictor of entrepreneurship
and continues to be an interesting topic in the domain of entrepreneurial research [36]. However, David and
Kerry [37] questioned the predictive power of personality traits in their study of entrepreneurial psychology.
The significance and influence of personality factors on entrepreneurial behavior are bound to be an ongoing
debate among researchers.

Another important existing body of research relates intention to personal characteristics such as disposition
(motivation) to achievement/need for achievement, capacity to generate networks, leadership, auto-efficacy
(self-efficacy), and risk-taking propensity [38, 39].

Some other prominent personality psychological characteristics/traits include innovativeness/creativity,
competitiveness, intelligence/talents, lifestyle, optimism, autonomy/need for independence, stress tolerance,
tolerance of ambiguity, and locus of internal control [38, 40, 41].

Furthermore, personal characteristics such as technical professional ability, management capability,
business expertise or experience in leadership and entrepreneurship seem to have an effect on entrepreneurial
intention as well [42].

Situational factors.Situational factors could induce individuals to start contemplating a career of self-
employment. These factors, also known as triggering events, may be the change in the person’s life path (e.g.,
moving to a different city or country, losing a job and inheritance, a midlife crisis), or the perceived pressure
(e.g., time constraints, job dissatisfaction, low income, and task difficulty), or the inspiration of ideas and
opportunities, or the influence of other people through social pressure, and the like. The above exogenous
factors are usually divided into «pull factorsy (e.g., business opportunity recognition) and «push factors» (e.g.,
unemployment). In combination with the other main determinants of entrepreneurial intention, situational
motivators do show a certain predictive power towards choosing an entreprencurial career [43].

Cognitive factors. The term «cognitive style» is referred to certain kinds of processing information related
to entrepreneurial behavior. Two main streams of research within the cognitive literature are characterized by
the study of cognitive structures and the study of cognitive processes [44]. The former studies have attempted
to identify the knowledge structures for entrepreneurs to make assessments, judgments or decisions, in the
process of opportunities evaluation, and during the creation and growth of ventures [45]. The latter studies are
focused on the cognitive processes through which individuals acquire, use and process to influence what the
individual thinks, says or does [46]. The cognitive perspective indicates that entreprencurs think and deal with
information differently from non-entrepreneurs, hence by virtue of such differences, people who create or aim
to establish businesses (entrepreneurs) are distinguished from people who do not create or will not create firms
(non-entrepreneurs).

The main cognitive factors reflected in the existing literature in the field of entrepreneurship research, are
classified into scripts/knowledge structures, cognitive styles, and decision making/heuristics [46].

Social factors. As Lifan and Chen [47] suggested, social discrepancies may influence perceptions of the
entrepreneurship motivational factors. The bulk of empirical studies on entrepreneurial intentions has shed
light on social factors (e.g., prior experiences, role models, educational support, business incubators, and the
like), seen as the main determinants of entrepreneurial intentions [36, 48].

Environmental factorsEnvironmental factors that impact entrepreneurial intentions are generally composed
of cultural and social norms, social relations/networks, economic and political infrastructure, physical
and institutional infrastructure, commercial and legal infrastructure, the entrepreneurial finance/access to
capital, the government policy/support, research and development transfer, internal market dynamics, the
entry regulation, and availability of information [49, 50, 51], etc. Specht [52] also made a list of five key
environmental factors affecting organizational creation in a country, which are: social, economic, political,
infrastructure development, and market emergence factors.

Combined factors.Though many researchers focus on a single factor or sole group of common factors as
stated above respectively, many authors have proposed the method of combined factors or combined groups of
factors influencing entrepreneurial decisions, and designed intention-based models accordingly [2].

Thu and Hieu [2] listed some examples of factors combination extracted from previous studies. Here are
just a few of them:
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* Parental influence and work experience.

* Psychological traits, background experiences, and situations favorable to entrepreneurship.

* Personality traits (risk-taking propensity, tolerance for ambiguity, internal locus of control, innovativeness,
and independence), motivational factors (love for money, desire for security, and desire for status), and
contextual factors.

* Personal traits (risk, and need for independence) and income potential.

* Internal factors (motivation and self-confidence) and external factors (perceived level of education,
opportunities and support).

* Moral support, financial support, network support, government support, technology support, market
support, social support, and environmental support.

* External factors (an unfavorable economic environment and a lack of regular employment options).

* Attitude, subjective norms, perceived behavior control, perceived risks, demographic factors (age, gender,
family location, parent occupation, labor experience, and prior exposure), and entrepreneurship education
programs.

Some typical models are established through combined factors or groups of factors. For instance, Ajzen
[28] who proposed the Theory of Planned Behavior (TPB) model, considered that entrepreneurial intentions
can be predicted by the individual attitudes towards behavior, by the subjective norms, and by the perception
of behavioral control, which are all influenced by the different combination of factors in accordance with
any specific research background. Instead, the Shapero’s [36] model of Entrepreneurial Event (SEE) was
focused on the perception of desirability, the propensity to act, and the perception of feasibility, which are
also based on the selective affecting factors. Bird’s [29] implementing entrepreneurial ideas model argues that
entrepreneurial intentions are explained by a combination of both personal and contextual factors. Further
advancement of the Bird’s model was conducted by Boyd and Vozikis [53] to employ the concept of self-efficacy
derived from the Social Learning Theory (SLT). An economic-psychological model proposed by Davidsson
[54] suggested that entrepreneurial intentions can be affected by conviction, defined as general attitudes
(change, compete, money, achievement, and autonomy), and domain attitudes (payoff, societal contribution,
and know-how).

All above literature indicates that there are various approaches to studying determinants of entrepreneurial
intentions but as many researchers suggest, given a specific context, different factors to build the corresponding
models shall be selectively applied [55]. In the following part, we will propose a tailored entrepreneurial
intention construct among foreigners in the specific researched context of Kazakhstan.

PROPOSED ENTREPRENEURIAL INTENTION CONSTRUCT

AMONG FOREIGNERS IN KAZAKHSTAN

It is proven that the findings on determinants that predict entrepreneurial behavior vary across countries and
cultures [2]. Thus, studies are indeed needed to consider the local setting in order to increase the relevancy and
accuracy of the results. Hence, the current research also builds up a specific entrepreneurial intention construct
among foreigners in the setting of Kazakhstan.

Besides, as demonstrated by the previous part and hinted by the current theory that research should focus
more on various groups of affecting factors when considering the scale of entrepreneurial intentions, which
will bring a multiple and comprehensive look for the research measuring mechanism [56], this paper therefore
also aims for a combined-factors model. Drawing on the above-reviewed models, we attempt to integrate the
relevant factors that we think of possessing high probability to affect entrepreneurial intentions of foreigners
in Kazakhstan.

In line with these considerations, we extract each determinant from social factors, personality factors,
situational factors, and environmental factors respectively, to form the construct model, namely (1)
entrepreneurial education, (2) personality traits, (3) opportunity recognition, and (4) government support.

H1: Entrepreneurial education has a positive impact on entrepreneurial intentions among foreigners in
Kazakhstan.
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Personality traits and entrepreneurial intentions. Personality traits are constructs to explain regularities
in human behavior and contribute to explain why different people act differently in the same situation. In this
study we focus on four variables related to personality as the predictors of entrepreneurial intention: need for
achievement [39], risk-taking propensity [38], locus of control [40], and innovativeness [41].

Need for Achievement. McClelland [39] introduced the concept of need for achievement (N-Ach) as
one of psychological motivational variables. N-Ach was reckoned as an individual’s desire for significant
accomplishment, mastering of skills, control, or high standards. McClelland stated that the individuals with
high achievement need to be called as «gamblers», who set challenging goals for themselves and took the risk
to achieve those set goals. Such individuals looked for creative ways of performing work. They considered
achievement of targets as a reward, and valued them more than a financial reward. The criteria listed in
McClelland conform very well with the characteristics of entrepreneurs.

Risk-taking Propensity. Risk taking propensity has been defined by Sitkin and Pablo [59] as «the tendency
of a decision maker either to take or to avoid risks». This is significant personality trait which encourages
the individual while making any kind of decision. Cooper [60] found that an individual in different situations
displays different risk propensities even if the individual’s risk preferences do not change a great deal. Similarly,
different individuals if put in the same situation can have different risk preferences.

Risk-taking propensity has been theoretically and empirically established through many previous studies
like of McClelland [38], and others that these variables are positively correlated with entrepreneurship.
Research findings also provide evidence that individuals with a higher level of risk acceptance have stronger
entrepreneurial intentions. In other words, individuals with high inclination to take risk usually have high self-
efficacy, which ultimately results in strong entrepreneurial intentions [61].

Locus of Control. The locus of control concept was first introduced by Rotter and Mulry [40], and arose
in the theory of social learning, which admits that people’s behavior begins with observation and imitation
of other people’s actions, and then can be adjusted in one direction or another depending on whether they are
rewarded or punished for their actions.

It is believed that entrepreneurs, unlike other people, can have a stronger control over the results of their
behavior. Entrepreneurs have been found to be people with an internal locus of control as they are initiators,
they depend more on their skills and not on others and they take responsibility for their actions [26]. However,
some other studies state that the relationship between the internal locus of control and entrepreneurial intentions
is not so obvious [62].

Innovativeness. Innovativeness is the process of turning ideas and knowledge into new value through creative
thinking. It is the ability and tendency of entrepreneurs to think innovatively and recognize opportunities to
come up with novel and practical ideas, create new markets, introduce original products and services. Research
findings have provided evidence that innovation is a primary motivator in starting a new venture and also has a
significant effect on firm performance. Many authors argue that entrepreneurs have significantly higher levels
of innovative characteristics than non-entrepreneurs [63].

Based on the above referred literature, we set forth the following hypotheses:

H2: Personality traits, such as need for achievement, risk-taking propensity, locus of control, and
innovativeness have a positive impact on entrepreneurial intentions among foreigners in Kazakhstan.

H3: High score on “need for achievement” has a positive impact on entrepreneurial intentions among
foreigners in Kazakhstan.

H4: High score on “risk-taking propensity” has a positive impact on entrepreneurial intentions among
foreigners in Kazakhstan.

HS5: High score on “locus of control” has a positive impact on entrepreneurial intentions among foreigners
in Kazakhstan.

H6: High score on “innovativeness” has a positive impact on entrepreneurial intentions among foreigners
in Kazakhstan.

Opportunity recognition and entrepreneurial intentions. Entrepreneurship is about seeing a crack or a
flaw in the prevailing social reality and taking it as an opportunity to generate new ideas of what the world could
and should look like. The idea and opportunity are important to actualize entrepreneurship. Evidence show that
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the degree of individual’s involvement in the opportunity and idea, the characteristics of the opportunity and
the general business idea, cannot be overlooked as important elements for entrepreneurship [64].

According to Hunter [65], opportunity relies on an individual’s recognition, discovery or constructing
patterns, and concepts that can be turned into ideas. He further asserted that the resulting intuition, vision,
insight, discovery, or creation is an idea which may upon assessment become an opportunity. According to
Baron [66], there are three factors that play a decisive role in opportunity recognition: engaging in an active
search for opportunities; alertness to opportunities (the capacity to recognize them when they emerge); and
prior knowledge of a market, an industry, or customers as a basis for recognizing new opportunities in these
areas.

Based on these arguments, the proposed hypothesis is made as follows:

H7: Opportunity recognition has a positive impact on entrepreneurial intentions among foreigners in
Kazakhstan.

Government support and entrepreneurial intentions. It is undoubtful that fostering entrepreneurship
is an absolutely significant role of any government concerned with the future economic development of its
country. Audretsch et al. [51] state that policy-makers, to a large extent, lead the process of entrepreneurship,
and that they undertake to design and implement proper rules and regulations to create a responsive environment
which is favorable to induce the entrepreneurs to perform business.

Supports from the government can be in the forms of financial aid (credit, loan), tax reduction, educational
programs (training), information provision, and other services. To fulfill the support, Kazakhstan government
has joined with the U.S. Agency for International Development (USAID) to finance the project of Global
Entrepreneurship Monitor (GEM) Kazakhstan to generate adequate and reliable information about business,
conduct marketing analysis, assess findings with comparison to other countries, and provide suggestions to
entrepreneurs to enhance their business activities [67].

Besides, government support may help entrepreneurs to acquire scarce resources, facilitate entrepreneurial
startup and further growth, and create a sustainable position of entrepreneurship in a turbulent market. Although
government support does not necessarily contribute to a firm’s profitability, it is a significant driver for firm
survival and success indeed [68].

In general, governments that are more supportive with favorable policies, are due to have more favorable
rates in entrepreneurship. Then the current study formulates the following hypothesis:

HS: A favorable government policy will positively moderate the relationship between the factors
(entrepreneurial education, personality traits, and opportunity recognition) and entrepreneurial intentions
among foreigners in Kazakhstan.
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Research framework. Adopting four determinants of entrepreneurial intentions, our proposed
entrepreneurial intention-based model (Figure 1) is depicted accordingly as below. In this model, the
dependent variable of entreprencurial intentions is hypothesized to be affected by three independent variables
(entrepreneurial education, personality traits, and opportunity recognition), and moderated by the independent
variable of government support.

Research methodology.In the future research, we will design the measuring item scales for each variable
of the framework and get the data with structured questionnaires based on research sample of foreigners in
Kazakhstan. Using different tools of data collection such as email, online SurveyMonkey, etc., the questionnaires
will be distributed to the foreigners in major cities including Almaty, Nur-Sultan, Aktobe, Aktau, Atyrau, and
Kyzylorda, etc. All efforts will be taken to achieve an acceptable number of responses. We plan to employ
structural equation modeling (SEM) as the main method for data analysis.

The tests aim to measure entrepreneurial intention level of foreigners in Kazakhstan and affecting level of
each determinant on the intentions.

Implications. The findings of this and further research could help policy makers and regulators know well
what are the main factors influencing the intentions of self-employment among foreigners in Kazakhstan, which
is conducive to design favorable policies for encouragement of entrepreneurship and SMEs in this country.
This study is also beneficial for potential entrepreneurs to better understand the determinants of entrepreneurial
intentions in Kazakhstan, to be more prepared by self-evaluation before going further to become a nascent
entrepreneur. Foreigners who would like to start up a business in Kazakhstan may find this paper suggestive to
make the final decision. Academics and researchers can further the study on entrepreneurial intentions among
foreigners in Kazakhstan so as to offer a guideline for government bodies to improve the business conditions,
and address the loopholes in the system of entrepreneurship in Kazakhstan.

CONCLUSION

Entrepreneurship is a dynamic process, which requires plenty of efforts and passion towards the
transformation of original ideas and implementation of innovative solutions [69]. Behind entrepreneurial action
are entrepreneurial intentions in the first place. The intentionality of potential entrepreneurs has therefore
long been emphasized as a significant component in comprehending the formation of new business ventures.
Therefore, the study of entrepreneurial intentions is indispensable as it offers a means to better explain as well
as predict entrepreneurship.

In this paper, an exhaustive list of literature for a systematic analysis of miscellaneous factors affecting
entrepreneurial intentions is reviewed by category. Based on the specific business dynamics, this paper has
built up an entrepreneurial intention framework which will be applied to measure entrepreneurial intentions
and its affecting factors in the specific context of Kazakhstan. Foreigners in Kazakhstan are the focus of
research population as foreign entrepreneurship has tremendous prospects according to this country’s foreign
policy and development strategy.

This study posits that in the context of Kazakhstan, entrepreneurial education, personality traits (need
for achievement, risk-taking propensity, locus of control, and innovativeness), and opportunity recognition
influence positively foreigners to start a venture; and government support moderates the relationship between
the above three factors and foreign entrepreneurial intentions.
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SUMMARY

This study identifies the factors influencing foreign entrepreneurial intentions in the context of Kazakhstan,
and focuses on four determinants, i.e., entrepreneurial education, personality traits (need for achievement, risk-
taking propensity, locus of control, and innovativeness), opportunity recognition, and government support.
Government support is highlighted as the moderator between the above other three factors and foreign
entrepreneurial intentions in the research context of Kazakhstan. A construct framework is designed based on
the above variables.

TYUIHIEME
By 3eprrey merenik kocinkeprepiid KazakcTanFa KaThICThl HHUETTEpiHE docep €TeTiH (aKTopiapibl
AHBIKTAWIBl KOHE KOCIMKepIiK OiniM, jKeke Kacuerrep (KETICTIKKe JIereH KaKeTTUIIK, Toyekenre ToOeTi,

0akpuIay JKOHE >KaHAIIBULIBIK JIOKOMOTHBI), MYMKIHIIKTEpJl TaHy »OHE MEMIICKETTIK KOJJIay CHSKTHI
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TepT (hakTopra Hazap ayjapaibl. MeMIIEKeTTIK KOJjIay KOoraphla KepceTiireH yin 0acka (hakropiap MEH
KazakcraHHbIH 3epTTeyiiepi KOHTEKCTIHJE MIETEIIK KOCIMKEpIiK HHETTep apachblHIa MOAEPaTop peTiHIe
OeuninreH. KypbuibiM IM3aiHBI )KOFapblia KOPCETUITeH allHbIMaIIbIJIApFa HEeT13/1esIreH.

PE3IOME

OTo0 uccnenoBanue omnperenser (GakTopbl, KOTOPbIE BIMSIOT Ha MHOCTPaHHBIE MpeINPUHUMATEIBCKUE
HamepeHus: B oTHouieHun KaszaxcraHa n (oKycHpyeTcst Ha YeThIpeX ONpeleisiiomux (pakropax, TakKux Kak
MpeanpruHIMATEIbcKOe 00pa3oBaHme, YepThl XapakTepa (MOTPeOHOCTh B IOCTIKEHHSX, CKIIOHHOCTh K PUCKY,
JIOKYC KOHTpOJISI ¥ HOBATOPCTBO), MPHU3HAHNWE BO3MOYKHOCTEH M TOCyIapcTBEHHas mojiepxkka. ['ocymapct-
BEHHAsI MOJJICPIKKA BBIACISCTCS B KAYECTBE MOZEpAaToOpa MEXIY TPEMsl IPYTUMH BBILICYKa3aHHBIMH (aKTo-
pamu a TakKe HaMepeHHs] MHOCTPaHHBIX MpeaIprHuMaTenell B uccieioBareabckoM KoHTekere Kasaxcrana.
KoncTpykius cTpyKTypbl pa3paboTaHa Ha OCHOBE BbIIIEYKa3aHHBIX TEPEMEHHBIX.
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