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ABSTRACT

The purpose of the research is to analyze the condition of tourism development and the main factors
affecting tourism development in Kazakhstan in a recent years. The three countries from Central Asia were
selected as a benchmark to find a best practice suitable for this region and suggest a practical guideline for the
tourism industry in Kazakhstan.

Methodology. This study conducted the content analysis of the government programs, reports, and the
previous literature. This study reviewed the statistical indicators of tourism growth, related factors, the
contribution of tourism to GDP, and the employment rate of Central Asian counties such as Kazakhstan,
Tajikistan, Uzbekistan, and Kyrgyzstan.

The originality / value of the research. Systemizing the experience of developing the tourism industry of
the countries of Central Asia allows understanding a comprehensive vision for the development of the tourism
industry in the region to expand its position in the global market of tourism services.

Findings. Based on the analysis and comparison of tourism development in the countries of Central Asia, the
authors identified the potential for the development of domestic tourism in such countries, identified strengths,
and weaknesses, and made recommendations for their elimination.

Keywords: tourism development, investment in tourism, sustainability.

INTRODUCTION

Tourism in the world is becoming an increasing priority area for developing national economies, providing
GDP growth, an increase in the number of jobs, and, as a result, the incomes of the population [1]. Tourism
is a promising and effective source of national income growth, especially for countries distinguished by
favorable natural and climatic conditions, recreational opportunities, and cultural and historical monuments

[2].
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Central Asia is a vast landlocked region of modern Asia with unique tourism resources and a huge potential
for tourism development. According to Britannica, the region includes Kazakhstan and four former Soviet
republics of Central Asia [3]. As defined by German geographer Alexander Humboldt in 1843, where Central
Asia is limited to the following region: the territory of Mongolia, Western China, Punjab, Northern India,
Northern Pakistan, Northeastern Iran, Afghanistan, regions of Asian Russia, and the region of five Asian post-
Soviet countries (Kazakhstan, Kyrgyzstan, Tajikistan, Turkmenistan, and Uzbekistan) [4]. This region is rich
in various natural resources, with a strategically important location in the center of the Eurasian continent,
located in the zone of political and economic interests of various countries of the world, which has again
begun to acquire important geopolitical significance [5]. Most of these countries have historical and cultural
attractions which can be a destination for domestic and international tourists. However, unlike in several other
countries, the direction of domestic tourism is poorly developed in Central Asian countries due to the low level
of tourism infrastructure, the discrepancy between the price and quality of tourist services, the low level of
service, and the lack of qualified staff in the industry [6].

At present, the countries of Central Asia occupy a very modest place in the world market of tourism services.
After the collapse of the Soviet Union, tourism in Central Asian republics began to develop independently,
without common approaches and concepts. This is largely determined by the fact that the new states have
chosen their models of socio-economic development, which are different from each other. The dynamic
development of the tourism industry in the region is mainly affected by natural and climatic conditions; a variety
of recreational resources; the presence of cultural and historical sights; economic and political transformations
in some countries of the region, and the rate of economic growth in them which contribute to the activation
of business tourism there, and a unique combination of modern technical achievements and ethnic exoticism.
In addition to cultural, historical, and natural resources, the development of the tourism industry in Central
Asia is also influenced by the economic state of the countries and the degree of elaboration of programs for its
development. The government programs of each country aim at the sustainable development of the industry in
the country to establish links and promote the development of cooperation between local communities, national
and non-governmental organizations, and travel agencies. Most of the countries in this region have similar
economic conditions, while the government plan for tourism development varies. Comparing these countries
will create a good benchmark for future planning and tourism development. This study compares Kazakhstan
with other neighbors including, Tajikistan, Uzbekistan, and Kyrgyzstan. Comparing the four countries will
provide knowledge on the current conditions of each country in tourism development, the impact of tourism
development on their economy and GDP and other indicators of economic development, and their plan, which
will help policymakers in Kazakhstan to have a bigger picture of Central Asian countries tourism development
and plan for the future.

MAIN PART

Tourism is considered a priority sector in the strategies and plans of the Central Asian countries [7].
However, their tourism sector’s current level of global competitiveness is rather low. The Central Asian
region is located between several of the world's largest economic regions, such as Europe, Northeast Asia,
and the Middle East. Several capitals and major cities (Almaty, Baku, Bishkek, Hohhot, Islamabad, Karachi,
Tashkent, and Urumgqi) in the Central Asian region have a unique potential for year-round weekend recreation
and business opportunities. Since 2016, this market has grown at an average rate of 8.3 % per annum and is
projected to outpace the global tourism sector by 2030 [8]. While Central Asian countries score high in the
attractiveness of their natural and cultural assets, they perform very modestly in other important dimensions,
such as transport infrastructure and tourism services [9]. Statistics show that in 2019, the main reasons to
travel to central Asian countries were business, visiting family, vacation, and weekend tours for domestic
tourists, while for international tourists, culture, nature, sport, and adventure have the highest percentage
(Table 1) [10]. Visiting relatives and family and the business trips are why people visit the neighboring
countries.
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Table 1 — Main purposes for traveling to Central Asia in 2019

Arriving tourists
Market segment,
2019 Internal, (%) Neighboring countries, (%) Distant countries, (%)
Business tourism 20,94 % 23,52 % 16,63 %
Visiting relatives and friends 20,01 % 20,85 % 7,40 %
Nature/Sport/Adventure 13,10 % 16,17 % 26,95 %
Culture/Religion 13,63 % 15,82 % 32,80 %
Vacation 17,01 % 14,88 % 791 %
Weekend tour 15,31 % 8,76 % 8,31 %
Note — complied by the authors based on [10]

The countries located in this region benefit from natural and cultural resources. For example, Kazakhstan,
with a territory larger than Western Europe, is a land of high mountains and vast steppes famous for their
indescribable beauty. The traditional places of recreation in this country are the mountainous regions of southern
and eastern Kazakhstan. Ski tourism is becoming more and more developed; many vacationers and tourists
flock there to get to the beauty of lakes and glaciers, forests, and alpine meadows. The republic's territory has a
longer duration of sunshine, especially in summer, which increases the comfort of rest, and creates conditions
for sanatorium treatment and tourism, which creates the opportunity for tourism development, including the
development of active forms of recreation in mountainous areas. In latest years, the contribution of tourism to
the country's GDP is 5.6 % [11].

Tajikistan is one of the most ancient states, rapidly gaining popularity among tourists due to its transport and
visa accessibility. Beautiful nature, opportunities for both a relaxing and eventful holiday, numerous sights,
and the monuments of the Zoroastrian civilization of Sogdiana make the country an attractive destination for
tourists. Tourists are interested in visiting the healing thermal springs, getting acquainted with the flavor of
the local population, carefully preserving their traditions, and tasting the culinary delights of meat dishes. The
share of tourism in the country's GDP was 2.2 % before COVID-19 times [12].

While tourism in the Republic of Uzbekistan is traditionally associated with the UNESCO World Heritage
Sites of Samarkand, Bukhara, and Khiva, the history goes back centuries, the ancient walls of the ramparts
remember the phalanxes of Alexander the Great, the hordes of Genghis Khan and the battle formations of
Tamerlane's soldiers. Cities such as Tashkent, Kokand, Andijan, and Shakhrisabz are endless modern oriental
fairy tales. According to the World Travel and Tourism Council, in 2020, the share of tourism in the country's
GDP was 1.9 % [13] which shows the country was not successful in advertising the magnificent beauty of the
historical and nature globally.

And finally, Kyrgyzstan is one of the few points on the map where countless untouched, pristine places
have been preserved. This attracts active researchers and eco-tourism enthusiasts from all over the world.
More than three-quarters of the country is made up of mountains, making Kyrgyzstan a Mecca for fans of the
mountain and active tourism. The picturesque mountain gorges of the Tien Shan, the virgin wildlife of the Ala-
Archa reserve, the seething swift rivers, and the high-mountain lake Issyk-Kul. The contribution of tourism to
the country's total GDP reached 5 % before the onset of the pandemic [14].

The economic significance of tourism is largely determined by the impact it has on the employment rate.
However, the formation of an employment module in the countries of Central Asia was associated with serious
difficulties. They stemmed from the seasonal nature of work in tourism, large differences in working conditions,
and the frequent absence of formal contracts to perform many types of work in small tourism businesses.
Table 2 shows Uzbekistan leads in terms of unemployment rate in the country, Kazakhstan ranks second, and
Kyrgyzstan and Tajikistan occupy the following positions in 2019.
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Table 2 — Population, unemployment rate and jobs created in tourism industry in 2019

Country Population Unemployment rate Job related to tourism
Kazakhstan 19,5 min 4.9 % 3,2%
Uzbekistan 34,2 min 9.4 % 0,8 %
Kyrgyzstan 6,7 mln 2,9 % 1.3 %

Tajikistan 9,8 min 2,1% 2,.8%
Note — complied by the authors based on [15].

The largest number of citizens employed in the tourism sector is in Kazakhstan. Tajikistan also provides
tourism jobs for 2.8 % of the total population, 1,3 % of Kyrgyz are employed in the tourism field, and 0,8 %
of the Uzbekistan population worked in tourism in 2019.

Comparative analysis of tourism development in Central Asian countries. Even though the four
countries have prosperous resources for tourism development, the governments did not actively invest in
tourism. The economic conditions of the countries and lack of infrastructure did not create a good image for
international tourists. Table 3 shows that Kazakhstan and Kyrgyzstan have higher tourists than Uzbekistan
and Tajikistan, with the lowest tourist arrival in 2019 [16]. Tourism contribution to the GDP in Kazakhstan is
the highest, which shows the amount of tourism spending is significant and the importance of this revenue in
Kazakhstan's economy.

Table 3 — Share of tourism industry impact on key economic indicators in 2019

Factors Kazakhstan Tajikistan Uzbekistan Kyrgyzstan
Number of arrivals 8,7 min 1 mln 6,7 min 8,5 min
Tourism contribution to GDP, % 5,6 % 2,9% 1,1 % 3,8 %
Tourism contribution to employment, % 329, 2.8 % 0.8 % 1.3 %
International tourists spendings within the
country, local currency 23bln$ 02bln$ 03bln$ 0,5bln$
Tourism spending within the country, $ 29bln$ 1,6 bln $ 1,6 bln $ 708 min $

Note — complied by the authors based on [16]

Reviewing government policy and tourism investment and planning in each country and comparing them
will provide some knowledge on the current situation of the tourism development and will create a guideline
for future planning for the countries in the region.

National tourism priorities and the need for a regional strategy for the development of the industry. In
recent years, all Central Asian countries have developed national tourism strategies and plans that will guide the
development of their tourism sectors. The vision and goals set out in the countries' national tourism strategies
share common features, such as an increased focus on sustainability, conservation of natural and cultural
resources, and increased international competitiveness and innovation in the tourism sector. Their main goals
are to promote economic growth, create jobs and improve the quality of life of their citizens.

Most Central Asian countries focus their significant national strategies on the following priorities: sustainable
development of tourism assets through responsible planning and management and sound environmental and
social protection; improving institutional structures and tourism management; decrease in seasonal effects;
improved air and ground communications and accessibility; effective branding and promotion of tourism in
international markets; improving tourism infrastructure and tourism services and quality standards; digitalization
of the sector, and attract private sector investment and develop public-private partnerships. Table 4 compares
Kazakhstan, Kyrgyzstan, Uzbekistan, and Tajikistan in terms of government programs and strategic priorities
for tourism development.
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Table 4 — Government programs for Tourism Development and Strategic Priority

Country

Program

Strategic priority

Purpose

Kazakhstan

State program for the
development of the tourism
industry of the Republic of
Kazakhstan for 2019-2025

Development of tourism assets

Transport accessibility of tourist destinations
and facilities

Quality and availability of tourism products
and services

9 million incoming visitors and 8
million domestic tourists

650,000 people employed in
tourism

Kyrgyzstan

Tourism Development
Program under the
Government of the Kyrgyz
Republic for 2019-2023

Marketing and promotion of the Kyrgyz
Republic as a tourism center in the Central
Asian region

Digitization of tourism

Development of tourism in regions of the
country

Creation of favorable conditions for conducting
business in the field of tourism and attraction
of investments

The tourism sector should contribute
7 % of GDP by 2023

Uzbekistan

The concept of development
of the tourism sector in the
Republic of Uzbekistan in
2019-2025

Improving the legal framework in the field of
tourism

Development of tourism infrastructure
Expansion of domestic and regional routes
with

neighboring countries

Taking measures to reduce the impact of
seasonal factors

Development of domestic tourism
Strengthening the promotion of tourism in the
domestic and foreign tourism market
Improving the system of training highly
qualified specialists and advanced training of
workers in tourism services

11 810 (thousand) foreign tourists
will visit Uzbekistan

Export of tourism services for 2170
(million US dollars)

25,010 (thousand) trips of domestic
tourists

3,050 hotels and similar facilities
accommodation

64 (thousand) rooms in
accommodation facilities

128 (thousand)  places in
accommodation facilities

1450 tour operators

Tajikistan

Tourism development
strategy in the Republic of
Tajikistan for the period up
to of the 2030

Strengthening the institutional base of tourism
Development of modern tourism infrastructure
Strengthening the tourism potential and proper
organization of complex promotion

Ensuring the competitiveness of tourism
products by improving the quality of service.
Development and promotion of the national
brand, and sub-brands of tourist areas.
Marketing of tourism products

Development, protection, and rational
use of natural recreational resources, as
well as historical and cultural heritage
Strengthening the capacity of human resources
for productive employment in the tourism in-
dustry.

Compliance with international standards and
ensuring the safety of tourists

Creation and development of tourism clusters
and providing innovation and investment for
the development of the tourism industry

2,500,000 tourists will visit the
country

8 % of GDP and 15 % of exports are
contributed by tourism

10 % share of tourism capital
industries in the investment
complex and 3 % share of tourism
in the revenues of the state budget.
Tourism services in the amount of
USD 1,233.6 million.

500  registered organizations
providing services in the field of
recreation and recreation

10 % (of the total) employed in the
tourism industry

50th place among hospitable
countries in the ranking of the
World Economic Forum

Note — complied by the auhors based on [17; 18; 19; 20].

A review of the government plan in Kazakhstan shows that investment in transport accessibility and quality
of the product is one of their priorities. Kyrgyzstan focuses on the digitalization of tourism and attracting
investors. In contrast, Uzbekistan's main priority is the development of tourism infrastructure, expanding
domestic and regional routes with neighborhood countries, and promoting domestic tourism. Tajikistan's
priority is developing modern tourism infrastructure, improving the quality of the tourism product and services,
and protecting national recreational, historical, and cultural resources.
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This study conducted a SWOT analysis to provide an overview of the tourism development in central
Asian countries. The results revealed that the region has a unique natural and cultural heritage with many sited
listed in UNESCO World Heritage Sites, being part of the Silk Road and welcoming people, which can be a
destination for many international tourists. This is an excellent opportunity to attract tourists after the Covid-19
pandemic; the economic condition is not good globally, and tourists are searching for affordable places to visit
and spend time after a few years in which traveling was banned. Tourists search for personalized service, safe
and convenient transportation, clean and comfortable rooms, good food, cultural, historical, and natural sites.
Domestic and intra-regional tourism will recover faster than international tourism. The Covid-19 pandemic
created new patterns and trends in the tourism sector, especially in the short term. It increased the demand
for the domestic and regional tourism, which creates the opportunity for the industry to invest and plan to
visit tourist sites inside the country or in the neighborhood. Addressing these issues can be a key to increase
tourists’ overall visits and spending. Strengthening the tourism value chain by improving the range and quality
of tourism services and increasing the participation of local SMEs and the private sector will improve the
distribution of tourism revenues at the national level.

Investment and promotion of adventure tourism can attract more sensitive touriststo health issues and
usually travel to remote areas. Consequently, their demand is likely to recover faster than other segments.
Adventure travelers are increasingly looking to forge a personal connection with locals by connecting to
share experiences. The region has a unique potential for ski and winter tourism. Until recently, skiing was
mainly based in domestic markets and is complemented by arrivals from neighboring countries. Central Asian
countries should focus on building a skiing culture among their national tourist audiences while seeking to
attract customers from neighboring countries and markets with high national participation rates in skiing.

Promoting country as part of the Silk Road, which is the world's most extended network of cultural routes
connecting Asia and Europe with hundreds of historical buildings and monuments, caravanserais, ports, and
cities, linking religions, culture, ideas, knowledge, trade, and business can attract tourists [21].

Analyzing the weakness of the central Asian countries revealed the main weakness of the countries in this
region is lack of infrastructure, limited investments, awareness of conservation of tourism sites, language
barriers, and weak global marketing (Table 5). The countries in this region failed to create a good image
of the country resources internationally. Lack of investment in infrastructure and limited accessibility and
connectivity prevent tourists to visit the countries in this region.

Table 5 — SWOT analysis for tourism development in Central Asian countries

Strengths Weaknesses

Untouched natural resources, unique tangible and intangible | Lack of brand recognition and image, which leads to insufficient
cultural heritage and diversity among Central Asian countries; |knowledge of the Central Asian countries and a weak perception of
Diversity and uniqueness of nomadic and sedentary cultures | them as tourist destination;

throughout the region, ethnic groups and religious; Limited capacity in social responsibility practices and conversation
Historic cities, legacy of ancient empires and UNESCO World | of tourist sites;

heritage sites; Language barriers and the lack of skilled workers, destination
Globally recognized generic brand Silk Road; managers and guides

The local population is friendly

Opportunities Threats

Growing international interest; Growing global risks and geopolitical conflicts with serious
The constant expansion of international tourists, especially | potential implications for the travel industry;

fast-growing Asian markets, and travelers looking for new | Climate change with global warming and environmental degradation
experiences and unusual destinations;

Tourism as an industry that can support economic recovery after
COVID-19

Note — complied by the authors
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CONCLUSION

This research aims to investigate the situation of tourism development in four countries in Central Asia:
Kazakhstan, Tajikistan, Uzbekistan, and Kyrgyzstan in a recent years. The results show that these countries
suffer from skills gaps in tourism, coordination among the policymakers and industry players, and lack of
infrastructure and marketing. While their main tourist segment are tourists from neighboring countries,
transportation and connectivity between the neighbors are issues that highlight the need for regional cooperation
in tourism that can help strengthen economic, social, and cultural ties between countries, improving the region's
image.

Kyrgyzstan has successfully held the World Nomad Games three times, which contributes to the formation
of the image of nomadic culture in the country. There is an opportunity to expand the market through promotion
that combines the experience of nomadic culture with traditional natural resources such as mountains and lakes.
Kyrgyzstan has rich natural resources such as mountains and lakes. A wide range of activities are offered, using
natural resources, such as swimming in the lake, mountain climbing, trekking and horseback riding. In the past,
there were few activities to enjoy in winter, but in recent years, with the support of development partners,
efforts have been made to develop tourism products for winter tourism, which will shorten the off-season.

Uzbekistan has the potential for pilgrimage tourism for Muslims from Southeast Asia. Although more than
30 years have passed since the collapse of the Soviet Union, the streets and houses still resemble the past and
are in demand among tourists visiting Uzbekistan.

Tourism in Tajikistan does not lag behind other advanced sectors of the country's economy, such as
hydropower and mining, and is considered by the government of the country as a priority industry. The loca
government of Tajikistan have identified more than 20 types of tourism, most of which are associated with
cities, since most of the country is made up of mountains and this might be attractive to foreign tourists.

Finally, one of the opportunities to promote tourism in Kazakhstan in recent years is that the number of
domestic tourists is growing due to the inability to travel abroad due to the COVID-19 pandemic to certain
countries of the world. Kazakhstan can diversify fields from a resource-dependent economy towards sustainable
development and strives to promote tourism as one of the priority fields. COVID 19 has shown that if the
tourism industry relies only on inbound tourism, it will become a vulnerable one. Therefore, in order to ensure
the flexibility of tourism, it is important to stimulate the demand for domestic tourism in order to support the
industry in case of an emergency situations. The situation with the spread of coronovirus infection showed that
residents of Kazakhstan, who preferred foreign holidays, began to pay attention to domestic tourism, which is
a good opportunity to review domestic tourism resources and develop a healthy industry in the future.

All of the above will make Central Asian coutnries more attractive to foreign visitors and investments.
Domestic tourism is the market that these countries neglect, while this market is the recovery key after the
Covid-19 pandemic. Several factors can be highlight for improving industry condition. There is a need for a
more flexible and agile program that can adjust the policies based on the region or environment crisis that the
countries in this region did not consider. The planning of activities of the tourism industry most often repeats
the development scenario of the previous year, as a result of which there are no key actions to strengthen its
position in the face of increasing competition in the market and based on external forces.

Improving the quality of the services can be one of the essential policies in the long term to attract tourists
to the country. The discrepancy between the price and quality of the services provided leads to the low
competitiveness of the services provided and the loss of market positions.

Managing the tourism resources of the countries, creating public awareness, avoid inefficient and irrational
use of tourist resources are other essential factors that need special attention.

Countries in this region need a suitable strategy to prioritize their market, invest in marketing, improve the
infrastructure, and create a good image for the international tourist to visit the country.
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OPTAUIBIK A3Us EJJAEPIHIH MBICAJIBIHJIA TYPU3MHIH JAMYbI

C. E. 96apaxmanoBa'*, C. MokxaBemu’

"Hapxo3 Yuusepcurerti, Anmatsl, Kazakcran PecryGmkachr
*Manaiist yausepcureti, Kyana-Jlymmnyp, Manaizus

AHIATIHA

3epmmey maxcamwl. 3epTTEY KYMBICHI COHFBI JKbULIapaarbl KazakcTanaarsl TypU3MHIH 1aMy JKardalblH
JKOHE TYpU3MHIH JaMybIHA dCep €TEeTiH Heri3ri Qakropmapisl Tangayra OarbiTTanrad. OpranblK A3USHBIH
YII elli aiiMakKa KOJIAIbl 03bIK ToXkKipubOenepai izaey skoHe KazakcraHmarbl Typu3M HHAYCTPHSICHI YILiH
MPaKTUKAIBIK HYCKAYJIBIK PETiHAC TaHIaIIbl.

Odicnamacwel. by 3epTreyie MeMIICKETTIK Oarapiamaiapra, OasHaaManapra sKoHe allJibIHFbI 9/IcOueTTepre
Ma3MYHBIK Taljay jkacaljibl. byl 3epTrey TypuU3MHIH €Cy CTaTHCTHKACHIH, BIKHANT €Tyl (akTopiapisl,
typusmHiH JKIO-re kockan yiecin xone Kazakcran, Toxikcran, ©30ekcTaH xoHe KbIpFbI3CTaH CHUSIKTBI
Oprajiblk A3us eiepiH/Ieri )KYMBICIICH KaMTy JICHIeHiH KapacThIP/IbI.

3epmmeyoiy Oipeceiinici / KyHOuLavizbl. OpTaNblK A3Ws €NACPIHIH TYPHCTIK WHIYCTPUSICHIH IAMBITY
TOKIpHOECIH KYyHesey TypUCTIK KbI3METTEPIIiH QJIEM/IIK HAPBIFBIHIAFb MTO3UIUSCHIH KEHEUTY MaKCaThIHIA
aiiMaKTarbl TYPUCTIK UHIyCTPUSHBI 1aMBITY/IbIH KSIICH I KOPIHICIH TYCiHyre MyMKIHJIIK Oepe/ii.

3epmmey nomuorcenepi. OpTaybIK A3usl eJICPIHJICTT TYPU3MHIH JaMybIH TaJI1ay KOHE CAJILICTBIPY HET131H-
JIe aBTOpJIap OCHI eJJIep/eri 1Kl TYpU3MIl AaMbITYbIH SJICYSTIH aHBIKTAIl, KYIITI KOHE QJICI3 JKaKTapbiH
AHBIKTAI, OJIapJIbl K010 OOMBIHIIA YCHIHBICTAP JKACAIBL.

Tyuin co30ep: TYpU3MAL JAMBITY, TYPH3MI'€ HHBECTUIHS, TYPAKTHIIBIK.

PA3BUTHUE TYPU3MA HA IPUMEPE CTPAH HHEHTPAJIBHOM A3UH

C. E. AoapaxmanoBa'*, C. MokxaBemu’

"Vuusepcurer Hapxos, Anmarsl, Pecriy6inka Kazaxcran
*Yuuepcurer Manaiis, Kyana-JIlymmyp, Manaiizus

AHHOTALIMUA

Lenvio uccnedosanus SBISIETCS aHAIN3 COCTOSHUSI Pa3BUTHS TYPU3Ma M OCHOBHBIX (DaKTOPOB, BIHUSIFOIIUX
Ha paszBuTHe TypusMma B Kazaxcrane B mocnemnue roasl. Tpu crpansl LleHTpansHON A3uu ObUTH BBIOpaHBI B
KayecTBe IOUCKA IIEPETOBOr0 OMbITA, OAXOISAIIErO JUIsl ATOIO PErMOHA U MPEUIOKEHUS TPAKTUIECKOTO PY-
KOBO/ICTBA Il MHyCTpUH Typusma B Kazaxcrane.

Memooonozus. B 3ToM ucciieioBaHuU ObUT POBEJCH KOHTEHT-aHAIN3 FOCYJApPCTBEHHBIX TPOTPamMM, OT-
YeTOB ¥ MPEANIeCTBYIONICH TUTEpaTypbl. B 3TOM uccienoBanum ObUTH pacCMOTPEHBI CTATUCTUYECKUE TIOKa-
3aTeNld POCTa Typu3Ma, COMyTCTBYIomuMe (hakTopsl, BkiIan Typusma B BBII u ypoBeHb 3aHSTOCTH B CTpaHax
LenTpanpHoii A3um, Takux kak Kaszaxcran, Tampkukucran, Y30ekucrad u Kelprei3craH.

Opueunanvnocmv / yennocmov ucciedosanusi. CHCTEMaTH3alMsl ONbITA Pa3BUTUSL TYPUCTKOH OTpaciu
ctpan LlenTpanbHoil A3uM MO3BOJISIET MOHATH KOMIUIEKCHOE BHICHUE PAa3BUTHS TYPUCTKONW OTpPACiI PETHOHA
JUTSL pacIIUPEHusl ee MO3UIHI Ha MUPOBOM PBIHKE TYPUCTCKHUX YCIIYT.
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Pesynomamul uccnedosanus. Ha ocHOoBe aHann3a U cpaBHEHUsI pa3BUTUsI TypU3Ma B cTpaHax LleHTpanbHol
A3uHM aBTOPHI OTIPENIEITHIIN MOTEHIINAJ Pa3BUTHS BHYTPEHHET 0 TypHU3Ma B 3THX CTPaHax, BHIIBUIM CHIIbHBIC U
ciabble CTOPOHBI U 1Al PEKOMEHAINH 10 UX YCTPaHEHHIO.

Knioueswie cnosa: pazBuTie Typu3ma, UHBECTULUH B TYPU3M, YCTOMUUBOCTb.
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MEMJUIEKETTIK CATBIII AJIY AAFBI )KEPT'IJIIKTI KAMTYIbI JAMbBITY IA
CTAHJIAPTTAY )KYWECIH KOJJIAHY MYMKIHJIITT

. B. Ecmaram6eros'*, JI. . Kycaunosa', III. M. Kanrap6aena?
'Kasakcran Pecry6nukachl [Ipe3uneHTiHiH kaHbIHarbl MeMJIEKeTTiK 6acKapy AKaIeMUsIChI,
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AHJATIIA

3epmmeydiy maxcamspi — MEMIIEKETTIK CATHIIT ajly MeHOepiH/Ie CaThII AJIBIHATHIH Tayapiap MeH )KYMBICTap-
JIBTH CaIlaChblH KaMTaMachI3 eTy MpobJieManapbliH aHBIKTAY JKOHE OJIap Ibl MIEMTy, COHIai-aK ojlap1a sKepriTiKTi
KaMTY/Ibl IaMBITY OOMBIHINA YCHIHBIMIAD d3ipIiey.

9oicmeme — 3epTTey OAPBICHIH/A YKAIIBI FIIBIMU TAHBIMHBIH TYPJIi 9J1iCTEpi, CAITBICTBIPMAITBI TANIIAY, KO-
HOMUKAJIBIK-CTATUCTHKAIBIK )KOHE KYKBIKTBIK TalJay 9iCTepl KOIIaHbUIbI.

3epmmeyoiy epexutenici/KyHObLIbIZLI — 3EPTTEY HITIKENEpl MEMJIEKETTIK CaThIl aily, KYPBUIBIC KOHE
CTaHIAPTTAy CaJaChIHIAFBI KBI3BMETTI PETTCHTIH 3aHHAMAIIBIK KOHE HOPMATHBTIK aKTUIepre e3repicrep MEH
TOJIBIKTBIPYJIAP €HTI3Y YIIiH Mai aJaHbuTybl MYMKiH.

3epmmey Hamuodicenepi — 3epTTey OaFbITTapbl OOMBIHINIA dAe0N IOy JKYPTi3iIl; CaThIl aly HBICAHACHI
OedinHiciHe OIO/HKET IIBIFRIHIAPBIH CANBICTBIPY YCHIHBUIABI; MEMIIEKETTIK CAaThIN any meHOepiHae opbiHaa-
JIATBIH JKYMBICTAp/IbIH CaNaChlH KAMTAMAChI3 €Ty JKOHIHJIET] KbI3MET alllbUIJIbl; MEMJICKETTIK CATBII aTyaarbl
JKEPTUTIKTI KaMTy YJIECIH apTTBIpY YIUiH CTaHAapTTay XKYWECiH KOJIJaHy MYMKIHIITT aiflKbIHIAJIIBI; MEeMIIe-
KETTIK CaTBIIl Ty KYHECiH )KeTUIipy OOWBIHINA THICTI YCHIHBICTAP 931 pIICHII.

Tytiin co30ep: MEMJICKETTIK CATHIN aiy, KePTiTiKTI KaMTy, )KYMBIC Callachl, Tayap carachl, CTAaHIapTTay
Kyieci.

KIPICIIE

«Kazakcran — 2050» crparerusicblHia KapakaT >KyMcayIblH THIMIILIITI TYPFBICBIHAH OFOJKET casicaThlH
KETUIIIPY KO3IeNTeH. bIoKeT KapaskaThIH KyMcayablH THIMILUTITT KoOiHece MEMJICKETTIK CaThII alTyabl XKY-
3ere achIpy Ke3iHJeT] IMIBIFBICTAPIBIH THIMAUTITiHE OaiIaHbICTHL.
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