YJITTBIK SKOHOMUKA: TAMY BAT'BITTAPHI
NATIONAL ECONOMY: DEVELOPMENT VECTORS

MRNTI: 06.71.41; 06.81.23
JEL Classification: L26; L.86; M15; O32; P25
DOI: https://doi.org/10.52821/2789-4401-2025-2-46-69

ANALYSIS OF THE STATE AND DEVELOPMENT TRENDS OF THE CREATIVE
AND CULTURAL SECTOR OF THE ECONOMY IN EAST KAZAKHSTAN REGION

A. G. Astafyeva! *, G. A. Konopyanova'
'Kazakh-American Free University, Ust-Kamenogorsk, Republic of Kazakhstan

ABSTRACT

Purpose of the research — conducting a comprehensive analysis of the creative sector of the economy of
East Kazakhstan region, identifying its potential, weaknesses and development prospects, developing recom-
mendations for increasing the effectiveness of state support and stimulating the growth of creative industries
in this region.

Methodology — include a systematic literature review, comparative and critical analysis of government sta-
tistics, regulations and regional documents. The methods of analysis, synthesis, induction and deduction were
applied to identify trends in the development of creative industries in East Kazakhstan region. The comparative
analysis assessed regional and national experience, and the modeling adapted the triple helix concept to the
conditions of the region, taking into account innovation, education and support mechanisms.

Originality — based on the Triple Helix concept, a Model of Collaborative Ecosystem has been developed,
emphasizing the importance of interaction between the state, business and academia. The proposed measures
include tax incentives, infrastructure development and modernization of the cultural institution base, which
will create conditions for sustainable growth of the sector. The implementation of the model will strengthen
the socio-economic development of the region.

Findings — the creative economy of East Kazakhstan region demonstrates significant potential, but faces
barriers such as lack of funding, weak infrastructure and uneven distribution of initiatives. Model of a Collab-
orative Ecosystem is proposed for sustainable development, it is recommended to develop a strategy with clear
goals, modernize the infrastructure, attract investment and integrate the creative component into education.
The implementation of the model will create conditions for the socio-economic growth of the region.

Keywords: creative economy, East Kazakhstan, culture, creative industry

INTRODUCTION

One of the main trends of modern economic development, both at the global and regional levels, is the de-
velopment of creative industries. In the context of the transition to an economy based on knowledge and inno-
vation, creative industries are becoming increasingly important for ensuring economic growth, creating jobs,
attracting investment and forming the image of the region. For East Kazakhstan region, which has significant
cultural and natural potential, the development of the creative sector of the economy is a pressing issue. The
region has everything necessary for the development of creative industries - tourism, crafts, design, I'T and
other creative industries. However, despite the enormous opportunities, the East Kazakhstani creative sector
of the economy of is not at the proper level of development.

Objectives of the article:

To clarify the theoretical foundations of the creative economy and identify its impact on regional socio-
economic development.

To analyze the state of the creative sector of the economy of East Kazakhstan region, and to clarify its
structure and specific features.
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Develop a Model that promotes growth in the creative sector of East Kazakhstan region economy based on
the creation of an ecosystem of interaction between government, business and academia, and provide practical
recommendations for the development of creative industry in the region.

Research in the field of creative industry in Kazakhstan faces a number of problems that hinder the develop-
ment of this area. This is the lack of a clear methodology for defining and classifying creativity, a lack of high-
quality statistical data, which complicates a professional assessment of the state and dynamics of the creative
sector. Also, little attention is paid to the interaction of small and medium businesses (SMEs) with creative
sector workers, and the impact of digitalization on the creative industry. An insufficiently developed legislative
framework in the field of creative industries creates an additional obstacle to their growth. All this hinders the
integration of creative initiatives and economic processes [1].

The creative industry is an important area of socio-economic development of modern Kazakhstan. In the
conditions of tough global competition for creative resources, the country must work on a thorough systemic
approach to the development of this sector of the economy with the participation of the state, business and the
academic community. Without this, the risk of positions in the global race for creative resources becomes great.

A key aspect of this study is the development of the Collaborative Ecosystem Model of the Creative In-
dustry. It is based on the analysis of the state and development trends of the creative sector of the economy of
East Kazakhstan region. The specifics of the region that represent an original approach to solving the problems
of creative industries development in a regional context are taken into account. Unlike traditional models that
focus on one or another aspect of development, Collaborative Ecosystem Model focuses on cooperation and
interaction between participants in the creative economy in order to ensure a synergistic effect. This model is
intended to serve as the basis for the formation of a unique strategy of the regional creative industries develop-
ment of Kazakhstan, taking into account their specificity and potential.

Although the terms “creative industries” and “cultural industries” are sometimes used interchangeably, a
closer look reveals a subtle but important difference. The two industries should not be considered separately,
since the creative industries derive their essence from the cultural ones, being inextricably linked to the tradi-
tions, values and forms of expression that form the basis of cultural heritage. The term “creative industries”,
formerly known as “cultural industries”, is the root of the term “creative economy”. The idea of a creative
economy covers all aspects of the economy, including socio-economic processes and the division of labor or
other creative modes. In cultural entrepreneurship, an intellectual resource is transformed into a “creative prod-
uct”, such as a video film, a design object, etc. It is essential for the growth of cities to harness the ingenuity
of businessmen by creating so-called “creative clusters” or “creative cells” in urban areas. The complementary
and opportunistic behavior of its members forms the basis of the clustering of creative industries, which repre-
sents an environment of extensive interaction between creative workers [2].

Kazakhstan, like other developing countries, is leveraging economic expansion through a creative economy
that creates jobs and drives innovation. International publications provide valuable insights into the diverse
impact of this economy on growth paths.

In her analysis of official definitions relating to the creative industries, scholar Susan Galloway clarifies the
differences between them, criticizing the ‘knowledge economy’ approach to the creative industries, arguing
that it often overlooks the cultural dimension of creative expression [3]. The creative industries focus on the
economic potential of creativity, while the cultural industries prioritize the intrinsic value of cultural products
and their role in shaping identity and social meaning. Galloway also highlights the distinction between the cre-
ative and cultural industries, arguing that the former prioritize commercially viable creative products, while the
latter recognize the value of cultural products beyond their economic value. She argues for a broader definition
of the creative industries, recognizing the intrinsic value of culture alongside its economic potential.

This study focuses on the creative economy at the local level, but it is important to acknowledge the broader
global context of this phenomenon. The United Nations has declared 2021 the International Year of the Cre-
ative Economy, recognizing its significant growth and highlighting its importance in promoting sustainable
development [4]. It can be argued that the creative economy has enormous potential to play a crucial role in
the global economy. In addition, the sector has low barriers to entry, making it a diverse and inclusive industry.
McRobbie highlights the accessibility and wide range of opportunities available in this area in her study of
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emerging cultural industries [5]. She thus highlights the importance of national measures to promote cultural
diversity, expression and encourage creativity with a broader goal of sustainable growth. The General Assem-
bly recognized the importance of the creative economy from an economic and cultural perspective, highlight-
ing the paradigmatic growth in international trade in creative industries, including trade in creative goods and
services, and its contribution to the global economy [4].

Comparing creative industries across countries is difficult because there are significant differences in how
these industries are defined and classified. Government policies, national statistical characteristics, and circum-
stances related to economic and cultural development are responsible for these discrepancies. For example,
creative industries are a collection of copyright-related industries in the United States. Singapore defines them
as media production. Hong Kong defines them as an intellectual property structure. As a result, figures reflect-
ing the dynamics of creative industries in other countries are not comparable [6].

In Kazakhstan, Uzbekistan, Kyrgyzstan, Tajikistan, Turkmenistan and the United Kingdom, over 100 cre-
ative sector leaders representing a range of government agencies, private businesses and civil society organiza-
tions participated in the Creative Central Asia Forum from 2017 to 2019, which was held for three consecutive
years [7]. By organizing annual international conferences and establishing new partnerships with the United
Kingdom, the forum aims to build an influential and active network of leaders in the creative and cultural sec-
tors that will contribute to the growth of the ‘new economy’ in the region.

Within the framework of the annual Forum of Creative Industries of Central Asia, held in Almaty on No-
vember 24-26, 2023, experts of the panel session "Regions - Centers of Creative Industries" discussed the
potential of the regions of Kazakhstan related to the development of creative industries [8]. The development
of creative industries is a strategic lever for the economic recovery of regions, an effective tool for stimulating
investment activity in the region, restoring outdated urban spaces, increasing tourist attractiveness, including
the cultural tourism sector, as well as for the formation of a new, sustainable model of entrepreneurial activ-
ity. For the successful implementation of policies in the field of creative industries, it is necessary to form
individual paths for the development of regional creative industries based on a systemic understanding of the
creative potential of the regions, taking into account local conditions and needs.

Globally, the creative industries account for approximately 3.1% of global GDP and employ 6.2% of the
workforce, with youth making up a significant portion of this demographic. As one of the fastest growing
industries, it is expected to account for 10% of global GDP by 2030 [9]. Creative industries play a key role
in driving economic development, creating jobs, stimulating entrepreneurship and fostering innovation. They
also play an important role in preserving and promoting cultural heritage, helping to build dialogue between
different communities. The development of creative industries is inextricably linked to the achievement of sev-
eral UN Sustainable Development Goals, including education, gender equality, economic growth and sustain-
able consumption [10]. In Kazakhstan, creative industries are concentrated mainly in large urban centers such
as Astana and Almaty, which may exacerbate regional inequalities. To address this issue, UNDP and its part-
ners are implementing initiatives aimed at developing creative industries in the regions, engaging a wide range
of stakeholders to develop strategies that take into account local challenges and opportunities in each region.

Literature review. The impact of the creative economy on sustainable development is a topic of interest
for both foreign authors and scientists from Kazakhstan. The new economic paradigm known as the “creative
economy” is based on the idea that creativity is inherent in people and that there is an infinite supply of creative
resources available. The creative economy is a way of doing business in which new ideas are used to develop
new products and services or to improve existing ones. The “extraction” in creative knowledge and skills
refers to the use and optimization of existing knowledge, skills and resources to achieve specific goals. This
improves efficiency, productivity and innovation in creative industries. Liu argues that effective exploitation
leads to improved creative output and the successful application of innovative concepts in practice, as opposed
to exploration, which seeks to discover new knowledge and ideas [11]. Creativity is the ability to come up
with new ideas and does not rely on the exploitation of finite resources such as labor and land. The creative
economy differs from traditional economic systems because it relies on the creation and use of information and
creativity. In industrialized economies, this idea has grown in importance and in many countries it has replaced
other drivers of development as the main force behind economic growth.
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Studies have shown that it promotes innovation, economic growth and positive macroeconomic indica-
tors. Publications such as “Cultural Industries in the Context of Globalization” by Zuev S. and Vasetskiy A.
contribute to deepening knowledge about the creative economy and its impact on sustainable development
[12]. The authors of “Analysis of the Activities of Creative Industries in the Countries of the European Union”
Ivanna Dronyuk, Irina Moiseenko and Jan Gregus Jr. determine the direct and indirect economic contribution
of the creative industry to the EU [2]. In “Fundamentals of Cultural and Creative Industries as Phenomenons
of Modern Society” by V. Yakovlev [6], it is discussed how important it is for creative industries to promote
innovation, stimulate economic growth and influence macroeconomic indicators. Other studies explore the
historical and theoretical underpinnings of creative content inclusion, providing information on the evolution
of these fields, the interactions between the cultural and creative sectors, and the importance of creating condi-
tions that enable people to fully develop their creative potential. leva Moore’s historical findings on the expan-
sion and development of the cultural and creative industries were presented in “The Concept of the Cultural
and Creative Industries — A Historical Perspective”, which also explicates the guiding ideas and concepts that
have influenced these fields [13]. By providing information on the historical background and development of
these sectors, it advances the scholarly conversation about creativity and the creative industries. Soloviev, M.,
and Latkin, V. in “The Creative Industries as a Cultural Sector” examine the interactions between the cultural
and creative sectors, attempting to clarify how these fields relate to each other [14]. Max Roser in “Talent
Everywhere, Opportunities Are Not. “We all lose because of this” acts as a catalyst for change by removing
structural barriers and creating conditions that allow people to reach their full potential in a variety of creative
endeavors [15].

Theodor Adorno first used the term ‘cultural industries’ in the 1950s to refer to the ways in which mass
culture and the exchange of artistic and cultural goods took place in post-war America. According to Adorno,
these processes lead to the standardization of cultural life and the decommodification of culture [12].

Kazakh scholars Temerbulatova Zh. et all also focus on the study of the challenges of creative in-
dustry growth in the work “Statistics in the field of creative industries: a review of the methodological
framework” analyzes the methodological foundations of data collection in the creative sectors [16]. The
problems, advantages and disadvantages of current approaches to data collection in the creative industries
are also discussed. The Kazakh researchers emphasize the need for a clearly defined statistical framework
in the creative industries of Kazakhstan, highlighting the current lack of reliable data. They argue that
reliable data are necessary to track economic growth, development goals and policy impacts, and stan-
dardization is crucial for comparisons. Institute of Economic Research, Kazakhstan Industry Reports ex-
amines the growth and potential of the creative industries and offers an overview of the creative economy
of Kazakhstan, highlighting its unique characteristics and possible expansion prospects [17]. An in-depth
analysis of the landscape of Kazakhstan's creative industries is presented in Pratt’s “Mapping the Creative
Industries in Kazakhstan” [18]. It examines the role of creative industries in entrepreneurship, economic
development and job creation, and highlights their importance in shaping cultural identity and promoting
sustainable economic growth.

In recent years, it has been recognized at the state level that a legal framework governing the creative
industries in Kazakhstan is critical to their growth. It sets specific criteria for defining the types of activities
in the creative industry, thereby facilitating its expansion in Kazakhstan. In response, strategies and incen-
tive policies for creative industries are being implemented in cities of national significance. The Concept for
the Development of Creative Industries for 2021-2025 was adopted by the Resolution of the Government
of the Republic of Kazakhstan dated November 30, 2021, No. 860 [19]. Resolution of the Government of
the Republic of Kazakhstan dated June 6, 2023 No. 447 "On Approval of the Criteria for Classifying Private
Entrepreneurship Entities as Creative Industry Entities" and Resolution of the Government of the Republic
of Kazakhstan dated June 6, 2023 No. 448 "On Approval of the List of Economic Activities Related to the
Creative Industry" [20-21].

The literature review sources provide insightful information on the creative economy from regional and
global perspectives, the impact of creative industries on economic growth, and policy measures to promote the
expansion of the sector.
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Despite the availability of meaningful information on the creative economy in accessible sources, there is a
lack of research on the development of creative industries in the regional context, including in East Kazakhstan
region. This creates a significant gap in the research base and complicates the development of effective strate-
gies for the development of the creative sector in this region. Only a comprehensive approach that takes into
account the unique characteristics of the region will allow us to fully reveal the potential of creative industries
and ensure their contribution to the socio-economic development of East Kazakhstan region.

MAIN BODY

Methods. This study uses a comprehensive approach, including methods of systematic literature review,
comparative analysis and expert assessment, aimed at studying the current state and development prospects of
creative industries in East Kazakhstan region. The study is based on the analysis of a wide range of sources,
including scientific publications, reports of international organizations, government statistics, as well as stra-
tegic documents and regional events aimed at supporting the creative sector.

General scientific methods such as analysis and synthesis, induction and deduction were used to system-
atize the data, which allowed structuring the information and identifying key trends, problems and opportuni-
ties for the development of creative industries in East Kazakhstan region. Comparative statistical analysis was
used to compare the experience of developing the creative sector in the region with the national experience.

To assess the effectiveness of existing initiatives and programs, a critical analysis of literature and regula-
tory acts was used, which made it possible to determine their significance and potential for the development
of creative industries in the region. The study also used a modeling method that allowed the adaptation of the
Triple Helix concept by Henry Etzkowitz and Leta Leydesdorft to the conditions of East Kazakhstan region.
The author's model includes additional elements, such as innovation, urban regeneration, the role of educa-
tional institutions, as well as mechanisms of state support and business processes. Modeling the interaction
of these elements allowed us to identify synergistic effects and determine key growth points for the creative
economy of the region. The results obtained can serve as a basis for developing recommendations for improv-
ing regional policy aimed at creating favorable conditions for the growth of the creative economy in East
Kazakhstan region.

Thus, the proposed methodology provides a comprehensive approach to the analysis of creative industries
in East Kazakhstan region, allowing not only to assess the current state of the sector, but also to propose practi-
cal measures for its further development.

Results and discussion. Over the past years, Kazakhstan’s creative economy has shown stable growth both
in absolute terms - Gross Value Added (GVA) and in relative expression (share of GDP/GVA). According to
Astana International Financial Center (AIFC) report (2024) the volume of Gross Value Added of the creative
economy reached 1,2 trillion tenge in 2023. Astana and Almaty are the main contributors, accounting for 66,2%
of the creative economy. In the first half of 2024, the GV A of creative industries reached 498,7 billion tenge [22].

Center of Business Information “Kapial” states that creative economy has increased more than 3 times in
Kazakhstan since 2017 [23]. It contributed 1% to the country's GDP in 2024. Table 1 provides a dynamic com-
parative analysis of key economic indicators related to creative industry, highlighting the East-Kazakhstani
region’s evolving contribution to the national creative economy.

Table 1 — Key indicators of the development of the creative economy in Kazakhstan for 2019-2023

. . Republic of . . Region of East-
Year Economic Indicator Kazakhstan Astana city Almaty city Kazakhstan

2018 . .

GVA by creative industries in

tenge 594 469,6 251 620,5 183 187,6 18 610

GDP, GRP (Gross Domestic

Product, Gross Regional

Product) in tenge 61819 536,4 6 705 993,3 12 132 649,7 3589 332,8

Share of GVA by creative

industry in GDP/GRP (%) 1,0 3,8 1,5 0,5
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2019 GVA by creative industries in
tenge 601 5006,1 243 940,8 182 521,4 20 057,8
GDP, GRP (Gross Domestic
Product, Gross Regional

Product) in tenge 69 532 626,5 7 834 828,5 13 546 958,4 40 24 968,4
Share of GVA by creative
industry in GDP/GRP (%) 0,9 3,1 1,3 0,5
2020 GVA by creative industries in
tenge 619 498,5 225252,6 188 122,5 27 815,1

GDP, GRP (Gross Domestic
Product, Gross Regional

Product) in tenge 70 649 033,2 7975 283,1 13 459 802,6 4 605 532,1
Share of GVA by creative
industry in GDP/GRP (%) 0,9 2,8 1,4 0,6
2021 GVA by creative industries in
tenge 768 219,7 288 444,7 248 629,6 28 280,5

GDP, GRP (Gross Domestic
Product, Gross Regional

Product) in tenge 83 951 587,9 8923 711,8 15 000 060,4 32276192
Share of GVA by creative
industry in GDP/GRP (%) 0,9 3,2 1,7 0,9
2022 GVA by creative industries in
tenge 954 957,1 334312,5 3371623 24 890,6

GDP, GRP (Gross Domestic
Product, Gross Regional

Product) in tenge 103 765 518,2 10 672 480,5 19 154 536,7 3916 818,1
Share of GVA by creative
industry in GDP/GRP (%) 0,9 3,1 1,8 0,6
2023 GVA by creative industries in
tenge 1202101,2 333 281,8 462 520,8 25 049.,9

GDP, GRP (Gross Domestic
Product, Gross Regional

Product) in tenge 119 442 289,7 12 960 836,0 |25 229 706,8 4459 056,1
Share of GVA by creative
industry in GDP/GRP (%) 1,0 2,6 1,8 0,6

Note: complied by the authors based on source [24].

The data provides an overall picture of four years (2018-2023) of creative industries' development in Ka-
zakhstan with important economic indicators such as Gross Value Added (GVA) by creative industries, Gross
Domestic Product (GDP)/Gross Regional Product (GRP), and GV A by creative industries' share in GDP/GRP.
The data illustrates both national trends and regional differences in creative sector growth.

On the national scale, the GVA by creative industries of the Republic of Kazakhstan has been consistently
increasing throughout the period, rising from 594.469 billion tenge in 2018 to 1.2 trillion tenge in 2023, with
total growth of about 101.9%. In spite of this phenomenal growth, the percentage share of GVA by creative
industries in GDP/GRP (%) was quite stable, ranging from 0.9% to 1.0% throughout the period. This indicates
that, although the creative industry is expanding, it has yet to emerge as a significant contributor to national
economic growth in comparison to other sectors.

Regional analysis shows a significant diversity in the evolution of the creative industries. Astana is always
showing the highest contribution of creative industries to its GRP, with the proportion amounting to 3.8% in
2018 and leveling off at approximately 2.6% in 2023. This is indicative of a high concentration of creative
activity in the capital city, which is most probably fueled by its role as a center of cultural and artistic activ-
ity. Almaty also demonstrates steady growth, with the proportion of GVA by creative industries in GRP from
1.3% in 2019 to 1.8% in 2023, which speaks to the city's rich cultural life and investment in creative business.

As opposed to this, East-Kazakhstan falls far behind the urban agglomerations, and the contribution of
GVA by creative industries to GRP is low, reaching a maximum of only 0.9% in 2021 and falling to 0.6% in

Ne 2 (161) 51 Volume 2 No. 161




YJITTBIK SKOHOMUKA: TAMY BAT'BITTAPHI
NATIONAL ECONOMY: DEVELOPMENT VECTORS

2023. This is evidence of the necessity for selective policy in the promotion of the development of creative in-
dustries in less developed and rural areas. The figures speak of the agglomeration of creative economic activity
in large cities where infrastructure, human capital, and investment are more accessible.

In general, the results indicate that although creative industries in Kazakhstan are growing, a capital-region-
al gap in their development can be observed. Policymakers need to decentralize creative investments, improve
digital access and media literacy in rural communities, and develop supportive ecosystems beyond big cities
to provide inclusive growth. Such measures can close the gap and provide sustainable development of the cre-
ative industry in all regions of Kazakhstan.

However, to achieve sustainable growth, a number of challenges must be overcome, including the high con-
centration of the creative sector in large cities, a negative balance of foreign trade and low business penetration.

To solve these problems, it is necessary to work on a comprehensive strategy for the development of cre-
ative industries, taking into account regional characteristics and aimed at creating favorable conditions for the
development of entrepreneurship, attracting investment and supporting talented personnel. In this regard, for
the effective implementation of strategic measures, the key aspect is the analysis of regional differences, which
is clearly demonstrated by Table 2. It presents the specific features of East Kazakhstan region that require
consideration within the framework of the initiatives being developed.

Table 2 — Specific features of the East-Kazakhstan region

Segment Specifics Indicators
Economic High share of goods in the structure of the | 49.5% is accounted for by the production of goods, 43.8% of services
domestic regional product (GRP) through January-September 2024
Real GRP growth Increased by 5.1% through January-September 2024
Moderate investment growth Fixed capital investment volume increased by 36% in January of 2025
compared to January of 2024
Decline in industrial production Industrial production volume fell by 19.7% in January 2025
Rising prices for consumer goods and ser- | Consumer Price Index was 109.2% in January 2025
vices
Demographic | Predominance of urban population The urban population is 67.1%, rural is 32.9% as of January 2025
Negative migration balance Net migration: -3382 persons through January-December 2024
Natural population growth Natural increase: 309 people through January-December 2024
Declining birth rates and increasing mor- | Birth rate decreased by 2.6%, death rate increased by 2% through Jan-
tality rates uary-December 2024
Natural The significant role of the mining industry | Mining production to grow by 3.2% in January 2025
Decrease in other sectors of natural re- | Decline in manufacturing by 28.4%, in electricity supply by 8.9%
source management
Active construction The volume of construction work increased by 69.7% in January 2025,
housing was commissioned by 12.8% more
Social Moderate growth in population income Per capita nominal cash income increased by 11.2% in Q3 of 2024
High unemployment The unemployment rate was 4.6% of the labor force in Q4 of 2024
Wage growth Average monthly wages increased by 10.5% in Q4 of 2024
Decline in the number of small businesses | The number of small businesses decreased by 0.7% as of February 1,
2025
Note — complied by the authors based on the source [25].

East Kazakhstan region demonstrates contradictory trends affecting the development of creative industries.
The economic block highlights the high share of commodity production in GRP (49.5%) and the growth of
real GRP by 5.1%, however, the decline in industrial production by 19.7% and inflation of 109.2% indicate
structural imbalances. Investments in fixed capital increased by 36%, but their concentration in construction
(69.7%) and mining (3.2%) does not compensate for the decline in the manufacturing industry (-28.4%). The
demographic situation is characterized by urbanization (67.1% of city dwellers), but the negative migration
balance (-3382) and the decline in the birth rate (-2.6%) threaten the long-term development of human capital.
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The social block records growth in income (11.2%) and wages (10.5%), but high unemployment (4.6%) and a
reduction in small businesses (-0.7%) limit entrepreneurial potential, which is critical for creative industries.

To overcome the identified barriers and realize the potential of creative industries in East Kazakhstan re-
gion, the authors propose:

Create an ecosystem of support for small businesses by introducing tax holidays for startups, reducing
administrative barriers, and launching educational programs (for example, training in digital skills and project
management). This is especially relevant against the backdrop of a reduction in the number of small businesses.

Invest in creative infrastructure, taking advantage of the growth in construction: develop co-working spac-
es, art residencies and cultural clusters, especially in rural areas, to reduce the imbalance between the city and
the countryside.

Adjust demographic policy: implement programs to support young families, improve conditions for labor
migration, and attract talent from other regions. This will compensate for the natural population decline and
outflow of personnel.

Integrate creative industries into traditional sectors. For example, develop design projects for the mining
industry or digital solutions for agriculture. This will strengthen the region's competitiveness and create new
niches for entrepreneurship.

To better understand how the cultural and creative industries are developing in the region, a detailed analy-
sis of data for 2023-2024 was compiled. These figures allow us to see which areas of activity are most popu-
lar, how cultural organizations are distributed and what their attendance is, as well as to track changes in the
number of active legal entities working in the field of arts, entertainment and recreation. Figure 1 presents key
indicators reflecting the diversity of cultural life and the dynamics of the creative sector.

H Cultural erganizations attendance in
CULTURAL AND CREATIVE INDUSTRY thousands 2023-7024

INFORMATION FOR EAST KAZAKHSTAN
(2023-2024) Bt
n.nnmnlnfn:lhritll: by type n Cultural erganization
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 —— . P

1318, T thousands people attended

350 eultural srganizations

n The number of active legal entithes in the economic

sector art, entertainment, and recreation
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o I T R T -
s w—
EEEEEEEEEREEE

420 entities in 2023

Figure 1 — Cultural and creative industry in East Kazakhstan (2023-2024)

Note — Akimat of East Kazakhstan region, Information on the cultural sphere of the region for 2023 [26]. Bureau of National
Statistics of the Agency for Strategic Planning and Reforms of the Republic of Kazakhstan [27].

Ne 2 (161) 53 Volume 2 No. 161




YJITTBIK SKOHOMUKA: TAMY BAT'BITTAPHI
NATIONAL ECONOMY: DEVELOPMENT VECTORS

According to the data of East Kazakhstan region Akimat on the sphere of culture of the region, at the
beginning of 2024 there were 360 cultural organizations operating in the region, forming the basis of the cul-
tural infrastructure (Fig. 1, #1). Libraries and club institutions predominate among them, each of these cat-
egories makes up 47% of the total number of organizations. Museums are represented in smaller numbers,
their share is 1.7%, while theaters and concert organizations are represented singly. The category "Others",
including 12 organizations (3.3% of the total), requires additional study for a more detailed understanding of
the structure of the cultural sphere of the region (Figure 1, #2). The data obtained indicate a developed net-
work of cultural institutions, where libraries and club institutions play a key role in providing the population
with access to knowledge and cultural resources. Despite their relatively small number, museums, theatres
and concert organizations also make a significant contribution to the cultural life of the region, performing
important functions in preserving historical heritage and organizing cultural leisure. This structure of the
cultural network reflects a balanced approach to meeting the diverse needs of the population in the sphere
of culture and education.

The conducted analysis of cultural events in East Kazakhstan region demonstrates the diversity of forms
of cultural activity, covering various areas, such as concerts, theatrical performances, museum events, literary
projects and archaeological research. The largest number of events (600) falls on the share of museums, which
emphasizes their role as important centers of cultural education and preservation of historical heritage. Concert
activity, represented by 130 events of “Ertis Concert”, and theatrical productions of the regional drama theater
(287 performances) testify to the high level of development of performing arts in the region. The implementa-
tion of 50 cultural events of various formats, 13 literary projects and 5 archacological studies complete the
picture of the cultural life of the region, demonstrating an integrated approach to the development of culture
and the preservation of historical heritage (Figure 1 p.1).

The analysis of attendance of cultural events in East Kazakhstan region demonstrates high activity (Figure
1, #3). The highest interest of the population is in libraries, which are in the lead with 741.4 thousand visits.
Museums are also popular, attracting 515.8 thousand visitors, which emphasizes their role in the preserva-
tion and popularization of cultural heritage. Theatrical performances, despite a smaller number of visits (55.3
thousand), indicate a stable interest in theatrical art. Concerts, with 26.2 thousand visits, also contribute to the
cultural life of the region, offering a variety of musical programs. In general, the presented data indicate the
demand for cultural institutions and events among the population of East Kazakhstan region, which empha-
sizes the importance of investing in the development of culture and expanding access to it for all residents of
the region.

Figure 1, #4 shows the dynamics of the development of the arts, entertainment and recreation sector in East
Kazakhstan region from 2010 to 2023, showing the number of both registered and actually operating legal
entities. In general, there was a steady growth in both categories until 2021, with the number of registered
enterprises gradually increasing, reaching a peak of about 300 units, while the growth in the number of oper-
ating enterprises was less intense, and indicating that not all registered companies started or continued their
activities. However, after 2021, there was a sharp decline in both the number of registrations and the number
of operating enterprises. This decline is likely due to a number of factors, including economic crises, legisla-
tive changes, and the effects of the COVID-19 pandemic and other regional characteristics. The increasing
difference between the number of registered and operating enterprises after 2021 indicates an increase in the
number of organizations that closed or suspended their activities. It is important to note that data for 2022 and
2023 may be preliminary and subject to revision.

A set of measures aimed at supporting creative youth and representatives of creative industries, as well
as promoting Kazakhstani cultural products in the international cultural space, has been implemented in East
Kazakhstan region (Table 3).
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Table 3 — Cultural sector activities to develop the creative industry in East Kazakhstan region in 2023

Event

Target

Description

Results/Participants

International festival
“Shygys Salburyn
2023”

Promotion of Ka-
zakhstani cultural
products, strength-
ening international
cultural ties

Held in the Ulansky district with the par-
ticipation of representatives from Kazakh-
stan, Mongolia, China, Russia and Turkey.
Included an exhibition of folk crafts, master
classes and a visit to an ethno-aul

Participants from 5 countries,
popularization of nomadic culture,
strengthening international cultural
cooperation

Staging of the operetta
"The Bat"

Development of
theatrical art, support
of creative youth

It was first staged in the Ertis Concert Hall
with the participation of the symphony
orchestra and the Altai dance group

A successful debut, increasing inter-
est in classical art among young
people

"City of Masters"
(museum-reserve)

Support for artisans,
popularization of
traditional crafts

More than 30 events are held annually:
exhibitions, fairs, master classes, trainings

Participation of artisans, increasing
interest in traditional crafts

Event "Night at the
Museum"

Promotion of cultural
heritage and creative
industries

An annual event that includes exhibitions,
workshops and cultural programs

Attracting a wider audience, increas-
ing interest in museums and cultural
heritage

Festival "Souvenir of
the East"

Support for small and
medium businesses,
development of
handicraft creativity

Participation of artisans, experts in the field
of applied arts, holding fairs and master
classes

Development of handicraft business,
strengthening of the cultural brand of
the region

Educational programs
in the library

Development of
digital skills, support
for the IT industry

Programs "MakerSpace", "IT technolo-
gies", "IT for Junior": training in artificial
intelligence, programming, 3D printing,
copywriting, SMM and mobile photogra-
phy

Improving digital literacy and
training specialists for the creative
economy

Note — complied by the authors based on the source [26].

The events held contribute to the development of the creative economy in the region, support for creative
youth, popularization of cultural heritage and promotion of Kazakhstan's cultural product at the international
level. However, despite the achievements in the field of culture, there are a number of problems in this area,
identified by the Akimat itself, where the authors propose ways to solve them (Table 4).

Table 4 — Problematic issues in the sphere of culture in East Kazakhstani region and ways to solve them

Problem

Proposed solution

Poor material and technical equipment of cultural facilities
(computer equipment, musical instruments, lighting and sound
equipment, buses, etc.)

equipment and transport.

technical base

Development and implementation of a program for the modernization
of the material and technical base of cultural institutions.
Allocation of targeted funding for the purchase of necessary

Attracting sponsorship funds and grants to upgrade the material and

Lack of young personnel, social vulnerability of cultural
workers (service housing is not allocated for cultural workers,
including young personnel)

professionals.

workers

Development and implementation of a program to attract and retain
young personnel in the cultural sphere
Provision of service housing to cultural workers, including young

Creation of a system of grants and scholarships for young cultural

shortage of specialists

In connection with the merger of the State Institution
"Department for the Development of Languages of East
Kazakhstan Region" with the State Institution "Department
of Culture of East Kazakhstan Region", the number of civil
servants was reduced by 5 units. In this regard, there is an acute

Conducting an analysis of the staffing schedule of the unified
administration and determining the required number of specialists.
Restoring the number of civil servants in accordance with needs.
Optimization of management work through the introduction of
modern technologies and management methods.

Low wages of cultural workers (technical staff)

1. Conducting an analysis of the level of wages of cultural workers

and its indexation in accordance with inflation.

Development of a system of incentive payments and allowances for
cultural workers.

Improving the qualifications of cultural workers and providing them

with opportunities for professional development.

Note — complied by the authors based on the source [26].
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In East Kazakhstan region, the cultural sphere faces a number of problems, the solution of which requires a
comprehensive approach and systemic changes in the management of the cultural sphere. The proposed mea-
sures can become the basis for developing a strategy for the development of the cultural sphere of the region,
aimed at improving the quality of cultural services, attracting investment and creating favorable conditions for
creativity and cultural exchange. Data analysis revealed significant differences in the dynamics of development
of the arts, entertainment and recreation compared to national trends. It is necessary to conduct an in-depth
comparative study, including an analysis of statistical data, expert assessments and a comparative analysis of
regional policies in the field of culture and tourism. The results obtained will allow us to formulate recommen-
dations for optimizing state policy in this area and developing effective strategies for the development of the
industry in regions with different socio-economic conditions.

To better understand the reasons for these differences, and to assess the effectiveness of the proposed mea-
sures, it is necessary to consider the current state and development trends of the cultural sphere in the region.
Figure 2 provides a comprehensive overview of the current state and development trends of the cultural sphere
in the region. Analysis of the data presented in three key sections allows us to assess the demographic com-
position of those employed in the industry, the level of entrepreneurial activity among young people, and the
gender ratio in the arts, entertainment and recreation.

CULTURAL AND CREATIVE INDUSTRY

INFORMATION FOREASTKAZAKHSTAN The number of registered and active individual
(202 E) ﬂ entreprenaurs under the oge of 35 and legal entities
by the mginn: as of January 1, 2025

The number of individuals under 35 years old in the
art, entertainment, and recreatien sector by regions
as of January 1, 2025

W - Earenogonk
W Hicder
 Gahotoye

| fanan

W Allay

W Katon Karogay

i M aknd

W Samar

- » e - - ; = Targabatay

r"y LV AL .-‘#I.f"(
# 4

J}-"ﬁ ¥ ® LSken. Nargn

. En

® Shaemcrayita

The number of fermale and male entreprensurs in the
n arts, entertainment, and the recreation industry as of
January 1, 2025

LT

W ke
it = I—_— - -
+..r+-' . ‘J."'F #f. =';;\- ‘; L __3,1"‘ fo'
7 f?; it {?ﬁf &
o o o &
Figure 2 — “Cultural and creative industry in East Kazakhstan (2025)
Note — Bureau of National Statistics of the Agency for Strategic Planning and Reforms of the Republic of Kazakhstan [27].

The conducted analysis of the data on the number of entrepreneurs under 35 years of age in East Kazakhstan
region as of January 1, 2025 showed that there is a prevailing tendency to create small businesses in the field of
art, entertainment and recreation, especially among young people under 35 years of age [27]. Individual entre-
preneurs make up a significant share in this industry, which indicates the availability of entry into the market
for aspiring entrepreneurs. However, despite the high level of entrepreneurial activity among young people,
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there is a relatively low survival rate of companies. Many registered enterprises cease their activities in the first
years of operation. This may be due to a number of factors, such as high competition, lack of funding, lack of
business experience, as well as external economic shocks, for example, the COVID-19 pandemic. Thus, the
data indicate that the field of art, entertainment and recreation in East Kazakhstan region is characterized by
high entrepreneurial activity of young people, but at the same time faces certain challenges related to business
survival. Further research is needed to better understand the situation and develop measures to support young
entrepreneurs.

An analysis of the distribution of business entities headed by young people in the arts, entertainment and
recreation sector by regions of East Kazakhstan revealed significant differences (Figure 2, #1). It is noteworthy
that some regions, such as Ust-Kamenogorsk, have a higher concentration of young entrepreneurs in this sec-
tor. It stands out as the leader in the number of young entrepreneurs in the arts and entertainment sector (Figure
2, #2). There is an uneven distribution of young entrepreneurs engaged in the arts and entertainment sector in
East Kazakhstan. Ust-Kamenogorsk, as the administrative center of the region, has the highest concentration
of such entrepreneurs. This is due to several factors, including the city's developed infrastructure, the presence
of educational institutions training specialists in culture and art, as well as a higher standard of living compared
to other settlements in the region. In addition, the active cultural life of the city, with various events, helps at-
tract and develop the creative potential of young people. Together, these factors make Ust-Kamenogorsk the
most attractive place for young people seeking to realize themselves in creative industries.

An analysis of data on the gender composition of entrepreneurs in the arts, entertainment and recreation
sector in East Kazakhstan region (Figure 2, #3) revealed an unexpected trend: the predominance of women
entrepreneurs. In particular, the city of Ust-Kamenogorsk demonstrates a particularly high concentration of
women-owned businesses in this sector. This situation contradicts the established stereotypes that entrepre-
neurship is predominantly a male sphere of activity. In this case, we observe the opposite picture, which in-
dicates the presence of specific factors that contribute to the development of women's entrepreneurship in the
creative industries. The predominance of women in the creative industries in East Kazakhstan is the result of
a combination of various factors, including social, economic and cultural ones. Flexible work schedules and
the ability to combine business with family responsibilities make these areas attractive to many women. In
addition, there is growing support for women's entrepreneurship in society, which helps to overcome gender
stereotypes. Economic factors also influence women's choice in favor of creative industries. Lower start-up
investments and the opportunity to start a business with minimal resources make these areas accessible to
women. In addition, the growing demand for unique and personalized products and services typical of creative
industries creates favorable conditions for the development of women's entrepreneurship. This phenomenon
shows that women are increasingly participating in the economic life of the region and making a significant
contribution to the development of creative industries.

Creative industries play an important role in the socio-economic development of regions, contributing to
the creation of new jobs, the development of innovations and the strengthening of the cultural image of the
territory. However, in East Kazakhstan region, this sector faces a number of systemic problems that limit its
potential. Table 5 presents an analysis of the key challenges faced by the creative industry of the region, and
also suggests ways to solve them.

Table 5 — Problematic issues in the creative industry of East Kazakhstan and solutions

Problem area Key issues Suggested solutions

Methodology for assessing |- Difficulties in collecting statistics, |- Creation of a system for data collection and analysis,

the creative sector - Underestimation of quality indica- |- Implementation of metrics for assessing intangible effects.
tors (innovation, cultural influence).

Mechanisms of state - Lack of funding, - Increasing budget financing and attracting private investment,

support - Lack of programs for SMEs, -Weak | - Creation of target programs for creative SMEs,
inter-industry synergy, - Lack of - Formation of platforms for interaction between sectors,
infrastructure. - Development of specialized infrastructure (coworking spaces,

clusters).
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Role in the urban environ-
ment and tourism

- The impact on the image of regions
has not been studied,

- Low level of creative tourism,

- Lack of creative clusters.

- Conducting research on the influence of creative industries on
image,

- Development of tourism through the integration of cultural
heritage and modern projects,

- Creation of creative clusters and public spaces.

Development of human
capital

-Lack of educational programs,
- Talent drain,

- Underdeveloped system of
retraining.

-Implementation of specialized educational programs (art man-
agement, creative entrepreneurship),

- Develop a system of incentives to retain talent (grants, resi-
dencies),

- Creation of programs for advanced training and partnerships
with businesses.

Weak interaction with other
sectors of the economy

Lack of integration with key sec-
tors such as education, culture and
tourism, which limits the potential
for socio-economic growth of the
region.

Strengthening the creative sector's interaction with other
sectors of the economy to stimulate innovation and growth
through the Collaborative Ecosystem model.

Note — developed by the authors

The data from the above analysis serves as the basis for developing strategic initiatives that can contribute
to the transformation of the creative sector of East Kazakhstan region into a driver of economic and cultural

development.

To address the problematic issues of the creative industry in East Kazakhstan, the authors propose an ap-
proach that can promote cooperation between the government, universities and creative enterprises, cultivating
innovative thinking skills and promoting business expansion in the creative industries of East Kazakhstan.
Based on the Triple Helix model of G. Etzkowitz and L. Leydesdorff, focusing on innovation, risk manage-
ment, investment and city development, the authors developed a Model of the Collaborative Ecosystem for the
creative industry of the region (Figure 3).
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Figure 3 — The Creative Industries Collaborative Ecosystem Model
Note — developed by the author
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The Triple Helix model, developed by Henry Etzkowitz and Loet Leydesdorff in 1997, is a framework that
promotes innovation, economic growth, and collaboration between government, industry, and academia [28].
The model emphasizes the importance of mutually beneficial relationships between these actors to promote
innovation and economic growth. It differs from other collaboration models by focusing on the relationships
between academia, industry, and government. The model is particularly relevant in the creative sector, where
synergies between government, universities, and businesses are critical to innovation and economic growth.

The Creative Industry Collaborative Ecosystem Model, modified by the authors based on the Triple Helix
model, expands and modifies the original concept, adding new elements and emphases. In particular, it in-
cludes aspects such as city development, investment, risk management and improving the quality of life. This
indicates a broader approach that takes into account not only economic but also social aspects of development.
The authors adapted the original Triple Helix model for a more comprehensive analysis and application in spe-
cific conditions, such as the development of East Kazakhstan. Thus, the new model differs from the original in
its broader coverage of development factors and emphasis on practical application in specific regions, which
makes it more adapted to solving modern problems.

Table 6 describes in detail the relationship between the ecosystem stakeholders, taking into account four
aspects of interactions: city development, risk management, investment and innovation.

Table 6 — Participants of the Collaborative Ecosystem Model concept and their contribution

Innovations Risk management Investments

Ensures compliance  with | Provides tax incentives
regulations and establishes fi- [and additional benefits
nancial security measures to [to encourage invest-
reduce risks associated with [ ment in the creative in-
innovation activities. dustries.

City development
Provides funding to create in-
frastructure that supports the
growth and development of the
creative industries, including
cultural hubs and co-working
spaces.

Implements policies and allocates
funding for research and develop-
ment projects related to the cre-
ative sectors.

Government

Conducts research that
provides important
data and insights for
investors in the creative
sector.

Conducts research in creative
fields, develops inventive
curricula for creative disciplines
and develops a culture of
experimentation among students.

Integrates risk management
principles into the creative
arts curriculum, providing
students with the necessary
skills to assess and manage
risks associated with creative
enterprises.

Increases the vibrancy of ur-
ban life by coordinating public
events, exhibitions and perfor-
mances that showcase innova-
tive skills and abilities.

University

Establishes  partnerships ~ with
universities to implement
research projects, offers students

Sharing  experiences  and
providing recommendations
on how to create effective
solutions to reduce risks.

Participation in
industry events and
search for investment

Revitalizing underutilized
areas, creating new
employment opportunities and

internship opportunities to gain
practical experience in innovation
processes, and  implements
cutting-edge technologies in its
enterprises.

opportunities,
demonstrating
the  potential  and
capabilities  of  the
creative sector in East

attracting tourists who want
to immerse themselves in the
city's unique artistic offerings.

Kazakhstan.

Business

Note — developed by the authors

The Creative Industries Collaborative Ecosystem Model aims to create a dynamic environment in East
Kazakhstan that encourages creativity, manages risk, attracts investment and promotes the region’s growth as
a creative hub. The table outlines the potential contributions of different institutions, including government,
universities and businesses. The government implements policy and financial support, businesses provide
practical experience and universities encourage innovative skills and equip people with the necessary skills to
thrive in the creative industries.

In the context of the development of creative industries in East Kazakhstan region, the Model can be adapt-
ed as follows, presented in Table 7, which takes into account the regional characteristics previously described
in Table 2.
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Table 7 — Collaborative Ecosystem Model under the conditions of East Kazakhstan region

Vector of development in the conditions of East
Role Example
Kazakhstan
Creation of a regulatory | -Development of SME support programs (tax | The outflow of population and the high concentra-
framework and infra- | incentives, grants for startups) tion of resources in cities require government mea-
structure -Investments in creative infrastructure (co- |sures to decentralize creative initiatives (creation of
2 working spaces, cultural centers) within the | art clusters in rural areas)
) growing construction sector
Knowledge generation | -Launch of educational programs in art man- | Declining birth rates and migration outflow require
- and training agement, digital design and creative entrepre- | universities to become centers of attraction for tal-
}% neurship ent through internships, accelerators and collabora-
£ - research in the field of creative industries | tions with businesses
E (analysis of the cultural tourism market in
=) East Kazakhstan region)
Implementation of | -Creating startups in the field of digital art, | Decline in manufacturing and SMEs require
innovations and | design and cultural heritage businesses to diversify into creative niches
2 commercialization  of | -Integration of creative solutions into
= ideas traditional  industries  (development of
& branding for the mining industry)

Note — developed by the authors

This comprehensive approach, proposed by the authors through the creation of the Collaborative Ecosys-
tem Model, will create an innovative environment that stimulates the growth of creative entrepreneurship
through the interaction of universities, business and the state. Universities will provide educational resources
and human resources through the program, business mentoring of successful entrepreneurs and financing, and
the state will focus on the implementation of regulatory support.

The following Table 8 systematizes information on the measures taken to develop the creative industry in
East Kazakhstan. It is structured in such a way as to clearly show the relationship between specific actions,
their impact on the region and recommendations for further development within the framework of the Col-
laborative Ecosystem Model.

Table 8 — Analysis of existing interactions between stakeholders and recommendations within the framework
of the Collaborative Ecosystem Model

of the region

Implemented activities for the de-
velopment of the creative industry

Significance for the region

Recommendations
for further development

-Creation of a council for the devel-
opment of creative industries

- Creation of the Center for the De-
velopment of the Creative Industry
of East Kazakhstan Region

-Support for domestic cinematogra-
phy by the Creative Industry Center

Government

The establishment of the Council for the Development
of Creative Industries and the Center for the Develop-
ment of the Creative Industry of East Kazakhstan Re-
gion, along with support for domestic cinema, forms a
solid foundation for the development of creative busi-
ness in the region. The Council acts as a representative
of the creative community, influencing regional policy,
and the Center provides the necessary resources for
the implementation of creative projects. Support for
film production strengthens cultural identity and cre-
ates new jobs. Together, these measures help unite the
creative community, stimulate innovation, increase the
competitiveness of regional products, attract invest-
ment, develop the economy and strengthen the cultural
image of the region.

- Development of a long-term
strategy for the development of
creative industries in the region
with clear goals and perfor-
mance indicators,

- Increase in budget allocations
to support creative projects,

- Active attraction of private in-
vestments,

- Participation in international
projects and programs.
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-Draft concept for the development | The proposed activities play a key role in the forma- |- Creation of creative industries
of the industry with creative tion of a favorable ecosystem for creative busi- clusters,
businessmen nesses in East Kazakhstan. These initiatives not only |- Development of digital tech-
-Participation in international events | stimulate innovation and increase the recognition of | nologies in creative industries,
- Exhibition-fair of artists and regional talents on the global stage, but also contrib- | - Popularization of creative
craftsmen in the city of Ust- ute to the strengthening of cultural heritage, the devel- | professions among young
Kamenogorsk opment of tourism and, ultimately, make a significant | people,

. |- East Kazakhstan region has contribution to the socio-economic development of | -Strengthening cooperation

§ registered 1,028 entrepreneurs the region. with educational institutions.

'z whose activities relate to

M | creative industry
- Study of international experience at | These initiatives help to adapt best practices, expand | -Integration of the creative
the School of Creative Industries educational opportunities for creative entrepreneurs, | component into educational
- Signing of a memorandum of co- | integrate science and creativity, and strengthen links | programs
operation between the Center for the | between education and business. As a result, the region | -Creation of specialized educa-
Development of Creative Industries | is able to accelerate the development of creative indus- | tional programs

» |andKazakh-American Free Univer- | tries, increase the competitiveness of its products in the | - Development of infrastructure

:}‘:3 sity international market, and create a favorable environ- | for creativity

4 ment for creative entrepreneurship, which ultimately | - Popularization of creative pro-

E contributes to strengthening the region’s economic po- | fessions among young people

=) tential and increasing its attractiveness for investment. | -International cooperation

Note — Developed based on sources:[29-38].

The analysis of the presented data shows that the development of the creative industry in East Kazakhstan
demonstrates significant potential. The systemic approach proposed by the authors, combining government
regulation, business initiatives and the development of educational programs, creates favorable conditions
for the growth and development of this sphere. Particular attention is paid to the adaptation of international
experience and investment in human capital. However, to achieve sustainable results, further improvement of
existing support mechanisms and the development of new strategies are required.

Promising directions for future research include:

— Analysis of the effectiveness of various support instruments for creative industries. It is necessary to as-
sess which support measures have the most significant effect on the development of the industry.

— Study of the social impact of creative industries. It is necessary to study how the development of creative
industries influences the social structure, quality of life of the population and the formation of the cultural
identity of the region.

— Development of models for forecasting the development of the creative economy of the region. The cre-
ation of models that allow forecasting future trends in the development of the creative industry will allow more
effective planning of the development strategy.

Thus, the conducted research serves as a basis for developing a more detailed strategy for the development
of the creative industry not only in East Kazakhstan, but also in other regions with similar conditions. The
results of the research emphasize the importance of a comprehensive and systematic approach to the develop-
ment of the creative economy, which will achieve significant socio-economic effects.

CONCLUSION

The creative economy, based on human creativity, uses knowledge and innovation to create unique prod-
ucts and services. It includes creative industries focused on commercialization and cultural industries that pre-
serve the identity of society. At the regional level, it contributes to economic growth, job creation and tourism
development. However, in Kazakhstan, creative industries are concentrated in large cities, increasing regional
inequality. To overcome this, strategies are needed that take into account local conditions, especially in the
regions.

An analysis of the state of the creative sector in East Kazakhstan region revealed its significant potential
and key problems. The creative economy in the region is characterized by high entrepreneurial activity among
young people, especially in the arts and entertainment, but faces low enterprise survival. The highest concen-
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tration of initiatives is observed in Ust-Kamenogorsk due to its developed infrastructure and cultural activity.
A developed network of cultural organizations, such as libraries and club institutions, serves as a good basis
for the implementation of cultural initiatives, but it is necessary to intensify efforts to stimulate various types
of cultural activities, including concerts, theater performances, museum events and literary projects. Women
make up the majority of entrepreneurs in this creative sphere, which is associated with flexible working condi-
tions and lower start-up investments.

The main challenges include high competition, lack of funding, negative migration balance and declining
birth rate, which limits long-term growth of human capital. It is also necessary to solve problems related to
poor material and technical equipment of cultural institutions, personnel shortage and low wages of cultural
workers. At the same time, the development of the creative economy in the region requires a comprehensive
approach, including support for creative youth, development of crafts and the IT industry. To overcome these
barriers, a comprehensive strategy is needed: support for small businesses through tax incentives, development
of creative infrastructure (coworking, art clusters), modernization of the material and technical base of cultural
institutions and attraction of investments. The implementation of such measures will strengthen the position of
East Kazakhstan region as a region with a dynamically developing creative sector.

The study identified a number of systemic problems that limit the development of the creative sector of East
Kazakhstan region as a driver of socio-economic development. The main barriers are difficulties in collecting
statistics and underestimation of quality indicators, which complicates the development of an effective sup-
port policy. A significant obstacle also remains a lack of funding, the absence of targeted programs for small
and medium businesses, as well as weak infrastructure, including co-working spaces and creative clusters.
The low level of interaction with other sectors of the economy, such as education, culture and tourism, limits
opportunities for integration and synergy. In addition, a shortage of educational programs, talent drain and an
underdeveloped retraining system create risks for the formation of sustainable human capital. To overcome
these challenges, comprehensive measures are needed: the introduction of a data collection system, increased
funding, the development of specialized infrastructure, the launch of educational programs and the stimula-
tion of intersectoral cooperation. The implementation of these initiatives will turn the creative sector of East
Kazakhstan region into an important element of the economic and cultural development of the region.

To address the problematic issues of the creative industry of East Kazakhstan region, the authors developed
the Collaborative Ecosystem Model based on the concept of the triple helix by Henry Etzkowitz and Leta
Leydesdorff. This model emphasizes the importance of interaction between the state, business and academia,
which contributes to the creation of a dynamic environment for innovation and economic growth. Unlike
the original model, the revised version includes additional elements, such as the development of the urban
environment, risk management, attracting investment and improving the quality of life, which makes it more
adapted to the specifics of the region. Particular attention is paid to the practical application of the model in the
context of East Kazakhstan region, where a high concentration of creative initiatives in Ust-Kamenogorsk and
uneven distribution of resources require a systematic approach. The proposed model emphasizes the need to
create favorable conditions for entrepreneurship, modernization of infrastructure and development of human
capital. Its implementation will not only stimulate the growth of the creative sector, but also improve the socio-
economic indicators of the region, contributing to its sustainable development.

The analysis of stakeholder interactions in the development of the creative industry of East Kazakhstan
region demonstrates the significant potential of the region, but also reveals the need for further improvement
of support mechanisms. To realize this potential, the authors offer specific recommendations within the frame-
work of the Joint Ecosystem Model. The government should develop a long-term strategy for the development
of creative industries with clear goals and performance indicators, increase budget funding and actively attract
private investment. Business is recommended to create clusters of creative industries, develop digital technolo-
gies, popularize creative professions among young people and strengthen cooperation with educational institu-
tions. Universities need to integrate the creative component into educational programs, develop specialized
courses, develop infrastructure for creativity and establish international cooperation.

A systemic approach that combines the efforts of the state, business and academia creates a solid founda-
tion for the growth of the creative economy. However, achieving sustainable results requires further study of
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the effectiveness of support tools, the social impact of creative industries and the development of models for
forecasting their development. These areas can form the basis for future research and strategic initiatives aimed
at strengthening the economic and cultural potential of the region.
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HIBLIFBIC KA3AKCTAH OBJBICHIHBIH KPEATUBTI KOHE MOJIEHU
CEKTOPBIHBIH JKAFJIAWBI MEH IAMY YPJIICTEPIH TAJIJJAY

A.T. AcrapbeBa' *, T'. A. KononbsiHoBa'
'Kazakcran- Amepukauasik Epkin Yausepcuteri, Ockemen, Kazakcran Pecrybaukach

AHJATIIA

3epmmey maxcamor — Ipirpic KazakcTaH aiiMarbIHBIH YKOHOMHUKACBIHAAFBI KPEATUBTI CEKTOP/bI JKaH-
JKaKThI Taj/iay, OHbIH MMOTEHIMAJIbIH, KEMIIUIIKTEPiH XKOHE JJaMy TepCIIeKTUBAIAPBIH aHBIKTAY, MEMIICKETTIK
KOJIJAYAbIH THIMAUIITIH apTTBIPY KOHE OCHI aiiMaKTarbl KPEaTWBTI WHAYCTPHUSIIAPABIH OCYiH CTHMYJay
OOMbIHIIIA YCBIHBIMIAD d3ipIey.

3epmmey adicmemeci — 3epTTEY Kyhen oaeOUeTTepre M0y, MEMJICKETTIK CTaTUCTHKA, HOPMATHUBTIK
aKTiJIep JKOHE aliMaKTBIK KY)KaTTapJIbl CaJbICTBIPMAIIBI )KOHE ChIHU Tanaayabl KamTtuasl. Leireic Kazakcran
aiiMarbIHIAFbl KPEaTHBTI WHJyCTPUSUIAPIBIH AaMy YPIICTEpiH aHbIKTAy YLIIH Taijay, CUHTE3, WHIYKIHS
JKOHE JCHYKIUs 9iicTepi KoygaHbuLbl. CajabICThIpMalibl Tajiay aMMaKTBIK KOHE YJITTBHIK TOKIpHOCHI
Oaranmayra MyMKIiHIIK Oep/i, ain Mojenbaey « Y1 CIUpalib) KOHIEIUSCHIH HHHOBAIIMS, OLTIM jKoHE KoJiay
MEXaHU3MJICPIH eCKePe OThIPhII, alMAaKTHIK JKaFIaiiapra OeiMei.

3epmmeyoiy Gipeeeiiniei / KyHObLIblebl — «Y1I CIHPaJib» KOHICHIMICH HETi31HAEe MEMJICKET, OM3HeC
JKOHE aKaJIEMUSUIBIK OpTajap apachIHIAaFbl ©3apa OPEKETTECY/IiH MaHbBI3bUIbIFbIHA €PEKIIe KOHUI 06eTiH
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KOJUIA0OPATUBTI 3KOXKYHe Mojel o3ipyieH . ¥ChIHBUIATBHIH IIapajiapFa CajblK >KCHUIIKTEPIH EHIi3y,
WHOPPAKYPBUIBIMIIBL JJAMBITY JKOHE MOJIEHH MEKEMeJep/iH MaTepHaJIbIK-TeXHUKAIBIK 0a3achblH XKaHaApTy
Kipesi, OyJ1 CeKTOPJBIH TYPaKThl ©CYIHE KaFjal jkacaiijibl. MoJeb/i iCKe achlpy aiMaKThIH QJICyMETTIK-
9KOHOMHMKAJIBIK IaMYbIH HBIFAUTYFa MYMKIHZIK Oepei.

3epmmey nomuoicenepi — l1Iprbic Kazakctan 0OJBICBIHBIH KPEATUBTI 9KOHOMHKACHI A TApIIBIKTal dJIeyeTKe
ue, ajaijga KapKbUIAHIBIPYIbIH JKETKUTIKCI3NIri, WHPPaKYphUIBIMHBIH 9JCI3/Irl jkoHe OacTamanapbiH
TEHCI3 OeJIiHyl CHSKTBI Keaepriiepre Tan Oonyzaa. TypakThl gaMy YIIiH KOJUTAOOpPATHBTI 3KOXKYHE MO
YCBIHBUIFaH. AWMaKThIH UHQPaKYPHUIBIMBIH JKaHAPTY, WHBECTUIMSUIAPABI TapTy KOHE OlTiMIe KpeaTHuBTI
KOMITOHEHTT] HHTeTpalysiiiay apKbUIbl HAKThl MaKcaTTapMEH CTpaTerHst 93ipiiey YChIHbUIaAbl. Moaenbi icke
achIpy aliMaKThIH QJICYMETTIK-9KOHOMHUKAJIBIK ©CYIHE JKaF1ak jkacaiibl.

Tytiin co30ep: kpeaTuBTi 3koHOMUKa, [1IbiFbic Ka3akcTaH, MoIeHUET, KPEaTHBTI UHIYCTPUSL.

AHAJIN3 COCTOSIHUS U TEHJAEHIIUA PA3BUTHUS KPEATUBHOI'O Y KYJIbTYPHOI'O
CEKTOPA SKOHOMUKH BOCTOYHO-KA3AXCTAHCKOM OBJACTH

A.T. AcrapbeBa' *, T'. A. KononbsinoBa'

'Kazaxcrancko-Ameprukanckuiit CBOOOIHBIN YHUBEPCHUTET,
r. Yere-Kamenoropek, Pecry6nnka Kazaxcran

AHHOTALIMUA

Llenv uccnedosanusi — TIPOBENEHHWE KOMIUIEKCHOTO aHajM3a KpPEaTHBHOIO CEKTOpa HSKOHOMHUKHU
Bocrouno-Kazaxcranckoit 00:1acTH, BeISIBICHHE €TI0 TIOTCHIIUANA, CIa0bIX CTOPOH U MEPCIEKTHB Pa3BUTHS,
a TakKe pa3padoTKa PEKOMEHJAIMH MO MOBBIMEHHIO (PPEKTHUBHOCTH TOCYJAPCTBEHHOW MOJICPKKH H
CTUMYJIMPOBAHUIO POCTA KPEATUBHBIX UHIYCTPUI B JAHHOM PETHOHE.

Memooonoeus — BKIIOYAET CUCTEMaTHYECKUIT 0030 TUTEPATyPhl, CPABHUTENBHBIA U KPUTHYECKUI aHAIIN3
JaHHbIX FOCYI[apCTBeHHOﬁ CTaTUCTUKH, HOPMATHUBHLIX aKTOB U PETrHOHAJIBHBIX JOKYMCHTOB. beumn IMPUMCHCHBI
METOJbl aHa/in3a, CUHTE3d, MHAYKIHUU W ACAYKIWUHN I BBIABJICHUA TCHI[CH]_[I/Iﬁ Pa3sBUTUA KPCATHBHBIX
unnycrpuii B BocrouHo-Kazaxcranckoit obnmactu. CpaBHUTENBbHBIH aHAIM3 OIEHW PETHOHAIBHBIN |
00IIerocy1apcTBEHHBIH OMBIT, & MOJICIUPOBAHHE AN THPOBAIO KOHIICIIIMIO TPOHHOHN CIIMPAIH K YCIOBUSIM
peruoHa ¢ y4eToM HHHOBAIHM, 00pa30BaHUs U MEXaHU3MOB MTOIICPIKKH.

Opuzunanbhocms — Ha OCHOBE KOHIICTIIIMK TPOHHOW criupaiu Obuia paspadborana Mojeinb COBMECTHOM
DKOoCHCTEMBI, TIOAYEPKUBAIONIAs BAaKHOCTh B3aUMOJCHCTBHSI MEXAY TOCYIapCTBOM, OH3HECOM W
aKaJieMUYeCKUMH KpyraMu. [IpeuioskeHHbIe Mephl BKITIOYAIOT HaJIOTOBBIE JILIOTHI, Pa3BUTHE HHPACTPYKTYPHI
W MOJICPHU3AINIO 0a3bl KyJIbTYPHBIX YUPEKACHHUH, YTO CO3/IACT YCIOBUS Ul YCTOWYMBOTO POCTa CEKTOPA.
Peanusanust Moienn yKpenuT COLMaTbHO-3KOHOMUYECKOE Pa3BUTHE PETHOHA.

Pesynomamur  — xpeaTWBHasi dKOHOMHKAa Boctouno-Kazaxcranckodt —o0macTé  JI€MOHCTpPHpYET
3HAYHUTENILHBIA TMOTEHIMAJ, HO CTaJKUBAaeTCs ¢ Oapbepamu, TaKUMHU KaK HEJIOCTaTOK (PMHAHCHUPOBAHUS,
cinabass WHPPACTPYKTypa M HEPaBHOMEPHOE paclpelesieHHe HWHUIMATHB. [lJii yCTOWYMBOTO pPa3BUTHS
Mpe/I0’KeHa MOJIeTTb COBMECTHOM DKOCHCTEMBI. PexoMeH 1yeTcst pa3padoTarh CTPaTeruio ¢ YeTKUMH LIEISIMHU,
MOJICPHU3UPOBATh MH(PPACTPYKTYPY, NMPHUBJICYh WHBECTHUIIMA U MHTEIPUPOBATH KPEATUBHBIH KOMIIOHCHT B
oOpazoBanue. Peanuzaiust MOJIeNIn CO3aCT YCIOBHS ISl COIIMATBHO-IKOHOMUYECKOTO POCTa PErHOHA.

Kurouesuvie crnosa: kxpeatnBHas 5KOHOMEKA, Boctounsiit KazaxcTan, KynpTypa, KpeaTHBHBIE HH]TyCTPHH.
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KOHKYPEHLUSA HA TPAHCTPAHUYHBIX PBIHKAX
COIMAJIBHO 3HAYUMBbBIX TOBAPOB B KABAXCTAHE

H. III. Anga6eprenos’, A. T. EpummaineBa®*, C.JK. Aiizap6aes!
"'Vuusepcurer «Hapxo3», r. Anmarsl, Pecriyonnka Kazaxcran
2 Ka3zaxckuil HallMOHAIBHBII YHUBEPCUTET HMEHHU alib-Dapadu,
r. Anmartsl, PecriyOnmka Kazaxcran

AHHOTALIUSA

B ycnoBusx HeCTaOMIBHOCTH IJ100aIbHBIX LENOYEK IOCTABOK U YCHJIMBAIOLICHCS UMIIOPTO3aBUCUMOCTH
PecniyOnukun Kazaxcran ocoOyro 3HaYMMOCTh NpUOOpeTaeT mpodiieMa KOHKYPEHIIMH Ha TPaHCTPaHUYHBIX
PBIHKAX COLMANBHO 3HAYMMBIX ToBapoB (C3T), Takux Kak JeKapcTBEHHBIE CPEICTBA, TPOAOBOILCTBUE, HATUT-
KH ¥ MEAMLUHCKOE 000pyI0oBaHue. Y CHIEHUE FOCYJapCTBEHHON POJIM B IEHOOOPA30BaHUH U COXPaHSIOLIHE-
Cs1 JIOTUCTUYECKUE OTPaHNYEHUs TPeOYIOT IEPEOCMBICIICHHS CYLIECTBYIOIINX MEXaHU3MOB PETYJIUPOBAHUS U
CTUMYJIMPOBAaHUA KOHKYPCHIIUU. I/ICC.HG)Z[OBaHI/Ie )Z[aHHOI‘/'I TEMBI MMO3BOJISICT BBIABUTL YSA3BUMOCTU SKOHOMUYEC-
CKOI MOJIETN U OTIPEAETUTH HAINIPABIEHUS MOBBILIEHHS YCTOWMYUBOCTH BHYTPEHHETO PBIHKA.

Lenv uccnedosanus. 1lenpio HACTOSILETO MCCICAOBAHMS SBISICTCS aHAIM3 TEKYLIETO COCTOSHUSI KOHKY-
PEHIIMN Ha TPaHCTPaHUYHBIX phIHKax PecryOmmkn Kazaxcran mo C3T, a Takke BBISIBICHUE KIIOYEBBIX Oaph-
€pOB, C/ICPKUBAIOIIUX PA3BUTHE KOHKYPEHTHOH cpefibl, 1 (OPMYJIMPOBAHHE PEKOMEHIAIUH 10 COBEPIICHCT-
BOBAHHMIO TOCYAapCTBEHHOH MMOTUTHKH B IaHHOH cdepe.

Memoodonozus. ViccnenoBanne OCHOBaHO Ha MEXIUCLUIIMHAPHOM MTOJX0JIE, BKJIIOYAIOIIEM aHaJIN3 HOpMa-
TUBHO-TIPaBOBOW 0a3pl Kazaxcrana m 3apyOeKHBIX CTpaH, KOJMYECTBEHHBIN M KaYeCTBEHHBIM aHAIIU3 AKOHO-
MHYECKUX JAHHBIX, a TAKXKE PE3yJIbTaThl COLMOJIOTMYECKOr0 ONPOCa U MOIYCTPYKTYPHUPOBAHHBIX UHTEPBBIO C
XO3SCTBYIOIIMMH cyObekTaMu U morpedutensiMu. Ocodoe BHUMAaHKE yJIENICHO CPABHUTEIBHOMY aHAIM3Y 3a-
KOHOJATEJIECTBA M MEXaHU3MOB PETyJIMPOBAHUS TPAHCTPAaHUYHOM TOPTrOBIIM COLUATIBHO 3HAYMMBIMH TOBapaMH.

Hayunas nosuszna. HoBusHa ucciae10BaHUs 3aKIII0YAETCsl B KOMIIJIEKCHOM OLIEHKE (PaKTOpOB, HETaTHBHO
BIIMSIIOIIMX HA KOHKYpeHuuto B cermenTe C3T — Takux Kak IEeHOBOE PeryjMpoBaHue, UMIIOPTO3aBUCUMOCTD,
PEryJadaATOPHLBIC U JIOTUCTUYCCKUC 6ap1>ep1>1, — C AKIICHTOM Ha TPpaHCIPpaHUYHBIC aCIICKTbI TOPTOBJIN. BHCpBLIC
MIPEJICTaBJIEHbl PE3yJIbTaThl MIHUPUUYECKOTO HCCIIEAOBAHUSA BOCHPUATUS KOHKYPEHLUH XO3AHCTBYIOIIMMU
CyOBEeKTaMH U TIOTPEOUTEISIMHU.

IIpaxmuueckas 3nauumocms. Pe3yabTaThl HCCIEIOBAHUS MOT'YT OBbITh HCIIOJIB30BAHbI ISl Pa3paboTku 60-
siee 3 (HEeKTUBHBIX HHCTPYMEHTOB aHTUMOHOIIOIBHOM MMOJIMTHKHU, ONTUMH3AIMK peryaupoBanus neH Ha C3T,
a Takke (GOpMUPOBAHUS MEP IO MOAJCPIKKE OTCUECTBEHHBIX MPOU3BOANTENCH B YCIOBUSX BHEIIHEOKOHOMHU-
YECKOI KOHKYPEHLIUH.

Knrouesvie cno6a: KOHKYpEHLMS; TPAHCTPAHUYHBIE PHIHKH; COLIMAIBHO 3HAYMMBbIE TOBAPbI; HMMIIOPTO3aBH-
CHUMOCTB; IICHOBOE PETyJUpPOBaHHUE
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